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UBLISHERS  and  editors  of  daily 
newspapers  represented  in  the 
largest  national,  regional,  and 
organizations  of  the  coxmtry 
been  summoned  to  meet  in  a 
convention  in  Chicago,  June  29. 
occasion  for  the  call  is  the  de¬ 
fer  the  closed  shop  by  the 
iean  Newspaper  Guild  in  its 


are  the  only  metropolitan  dailies  on 
which  such  contracts  are  in  effect. 
With  last  week’s  convention  the 
Guild  stiffened  its  demands.  Hence¬ 
forth,  all  contracts  must  include  pro¬ 
vision,  not  for  the  preferential  shop, 
but  for  the  closed  shop,  in  which  all 
employes  affected  must  be  Guild 
members  and  must  retain  their  Guild 
membership  to  keep  their  employ¬ 
ment.  All  new  members  of  the  news¬ 
papers’  staffs  must  join  the  Guild 
within  30  days  of  their  employment. 

With  few  exceptions,  publishers 
have  strongly  resisted  the  demand 
for  the  preferential  shop,  and  it  has 
not  been  provided  in  the  overwhelm¬ 
ing  majority  of  the  contracts  and 


tion  left  no  doubt  that  the  American 
Newspaper  Guild  is  first  and  last  a 
labor  \mion,  pledged  to  the  causes  of 
CIO  and  John  L.  Lewis,  with  the 
justifiable  inference  that  its  members 
will  forward  those  causes  with  every 
means  in  their  power.  That  was, 
without  a  doubt,  the  sense  of  the 
majority  group  of  delegates  at  the 
meeting;  it  was  not  supported  whole¬ 
heartedly  by  the  minority,  and  there 
is  no  way  of  knowing  how  widely  it  is 
shared  by  the  membership  in  general. 

News  Distortion  Chizr^ed 
At  every  meeting  of  editors  and 
publishers  since  January,  the  positive 
statement  has  been  made  by  one  or 
more  executives  that  labor  news  is 


ers  and  Editors  represented  in  the 
membership  of  the  undersigned  or¬ 
gan  izatioLis: 

‘"The  American  Newspaper  Guild, 
at  its  annual  convention  in  St.  Louis, 
voted  overwhelmingly  to  leave  the 
ranks  of  the  American  Federation  of 
Labor  and  to  affiliate  with  the  CIO. 
In  addition,  the  Guild  is  demanding 


.  H.  Kiicmhofer  James  Stahlmas 

nvention  at  St.  Louis  last  week, 
ggnizations  joining  in  the  call  in- 
Hkd: 

.American  Society  of  Newspaper 
Editors 

Pacific  Northwest  Publishers  Asso¬ 
ciation 

-Vew  England  Daily  Newspaper  As¬ 
sociation 

Inland  Daily  Press  Association 
California  Newspaper  Publishers 
Association 

Pennsylvania  Newspaper  Publishers 
Ass^iation 

Texas  Newspaper  Publishers  Asso¬ 
ciation 

Southern  Newspaper  Publishers 
Association 

American  Newspaper  Publishers 
Association 

The  convention,  which  will  be  held 
the  Palmer  House,  beginning  at 
ajn.,  June  29,  is  expected  to  be 
of  the  largest  gatherings  of  news- 
Per  editors  and  publishers  ever 
d  in  the  history  of  the  country. 
V  once  before,  during  the  NRA 
troversy,  has  there  been  a  joint 
?mbly  of  newspaper  associations 
conader  a  problem  affecting  the 
ire  industry.  The  membership  of 
associations  listed  above  em- 
aees  an  overwhelming  majority  of 
e  more  than  1,900  daily  newspapers 
the  United  States. 

Shop  Demand  New 
bntil  last  week’s  convention  the 
d  had  made  in  its  contract  nego- 
ufis  a  demand  for  the  preferential 
P~-i.e„  that  Guild  members  re- 
preference  in  newspaper  em- 
*wt  under  contractual  relations. 
Neto  York  Daily  News,  New 
Post,  and  Philadelphia  Record 


agreements  published  during  the  oast 
six  months.  The  Guild  has  fought 
hard  for  this  point  and  for  recognition 
as  the  collective  bargaining  agency 
for  all  members  of  the  editorial  staff, 
and  has  generally  waived  the  prefer¬ 
ential  shop  point  in  reaching  final 
agreement  with  employers.  Local 
guilds  will  no  longer  be  able  to  make 
such  a  concession  without  the  express 
permission  of  the  International  Execu¬ 
tive  Board.  The  five-day,  40-hour 
week  is  another  mandatory  point,  to 
be  waived  only  by  the  lEB. 

Optional  Conditions 

Other  planks  in  the  Guild’s  plat¬ 
form  are  far  more  radical  than  any 
which  have  been  seriously  advanced 
to  date,  but  the  Guild  convention  put 
them  forward  as  recommendations  to 
local  negotiators,  rather  than  as  con¬ 
ditions  which  must  be  included  for 
International  Executive  Board  ap¬ 
proval.  The  point  upon  which  the 
most  important  difference  between  the 
Guild  and  publishers  exists  is  the 
closed  shop — which  newspaper  execu¬ 
tives  generally  regard  as  the  most 
dangerous  threat  to  press  freedom  that 
has  arisen. 

Added  poignancy  to  the  feeling  of 
peril  through  the  closed  Guild  shop 
is  given  by  the  Guild’s  championship 
of  the  CIO  faction  in  organized  labor. 
Deliberations  of  the  St.  Louis  conven- 


Ted  DeAI.EV  C.FC  EC.E  K.  Morei.i, 

not  being  reported  accurately  or 
fairly  by  reporters  affiliated  with  the 
Guild.  The  charge  was  especially 
emphatic  with  relation  to  the  General 
Motors  strikes  at  Flint,  Mich.,  in 
January.  Local  newspapermen  on 
that  story  have  told  Editor  &  Pub¬ 
lisher  that  they  could  not  recognize 
some  of  the  strike  events  described 
in  dispatches  written  by  out-of-town 
correspondents.  The  same  report  has 
come  from  other  strike  centers  in 
Michigan  and  Indiana. 

With  the  Guild  enforcing  its  de¬ 
mand  for  a  closed  shop  by  a  strike 
threat  which  involved  not  only  edi¬ 
torial  workers,  but  employes  in  busi¬ 
ness  offices,  advertising  and  circula¬ 
tion  departments,  publishers  within 
the  past  fortnight  have  recognized 
the  movement  as  a  peril  not  only  to 
the  operation  of  their  properties,  but 
as  a  continuous  hand  controlling  the 
flow  of  news,  with  the  ever-present 
possibility  of  distortion  and  suppres¬ 
sion  in  the  interest  of  national  and 
local  labor  factions.  The  call  for  a 
national  meeting  gives  no  indication 
as  to  how  the  menace  can  be  met,  but 
its  rapid  succession  to  the  Guild  action 
is  ample  evidence  of  the  seriousness 
with  which  organized  newspapers  re¬ 
gard  the  proposition. 

The  text  of  the  call  follows; 

“To  the  Daily  Newspaper  Publish- 


closed  shop  contracts,  not  only  with 
the  daily  newspapers  of  this  coimtry, 
but  with  the  three  great  press  asso¬ 
ciations. 

“The  issue  is  whether  or  not  the 
newspapers  of  this  country  shall  sub¬ 
mit  to  the  Guild’s  demands  for  a 
closed  shop. 

A  Common  Danger 

“This  is  a  most  serious  threat  to  a 
free  press,  and  consequently  to  the 
liberties  of  a  free  people.  Many  pub¬ 
lishers  throughout  the  country  have 
already  expressed  the  feeling  that 
the  newspapers  should  stand  together 
against  the  common  danger. 

“For  these  reasons,  a  number  of 
the  regional  and  state  newspaper  as¬ 
sociations,  together  with  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  and  the  American  Society  of 
Newspaper  Editors,  are  joining  in  this 
call  for  a  special  convention  of  the 
publishers  and  editors  of  the  daily 
newspapers  who  are  members  of  the 
respective  organizations  joining  in 
this  call. 

“The  convention  will  be  held  at  the 
Palmer  House  in  the  city  of  Chi¬ 
cago,  Tuesday,  June  29,  at  10  a.  m. 
Representation  of  the  respective 
newspapers  at  this  convention  will 
be  limited  to  executives  jrom  the 
home  office,  including  the  publisher, 
general  manager,  business  manager, 
editor  or  managing  editor. 

“We  cannot  urge  you  too  strongly 
to  attend  this  convention,  which  will, 
no  doubt,  prove  to  be  one  of  the  most 
important,  if  not  the  most  generally 
(Continued  on  page  48) 


aily  Newspapers  Mobilize  To  Meet 
Guild’s  Closed  Shop  Demand 


(int  Convention  of  Ten  Associations  Called  For  June  29  at  Chicago — 
Guild  Move  Denounced  as  Serious  Threat  to  Free  Press 


6 


Editor  &  Publisher  for  June  19,  1937 


FUTURE  GUILD  CONTRACTS  WILL  ASK 
CLOSED  SHOP  AND  FIVE-DAY  WEEK  hu  L,. 

- ^  Several  volunteers  answered  Mr. 

Only  lEB  Can  Waive  Conditions,  Convention  Rules —  Broun ’s  call  for  pickets  at  the  Re- 

Broun  Again  President— Bargaining  ^  ’ 

j  1  A  j  j  where  eight  workmen  were  killed  by 

Code  Is  Adopted  police  on  Memorial  Day.  Charles 

Calkins,  of  New  York,  was  placed  in 

The  closed  shop  and  the  five-day,  local  shall  waive  the  right  to  question  charee  of  the  deleeation. 

40-hour  week  m^t  be  proWded  di^i^.  ^  ^  ,  The  Toledo  delegation  brought  to 

for  m  future  contracts  between  10.  Contracts  to  be  limited  in  dura-  .u-. 


provided 

between 


American  Newspaper  Guild  chapters  tion  to  one  year. 

and  newspapers,  it  was  determined  at  11.  No  contract  to  provide  for  com- 

the  concluding  sessions  of  the  fourth  pulsory  arbitration. 

guild  convention  in  St.  Louis  last  Ofher  Demand*  Made 

week.  The  International  Executive  »_  Uo* 


The  Toledo  delegation  brought  to 
the  convention  the  matter  of  its  re¬ 
cent  contracts  with  the  Blade  and 
Times  repudiated  by  the  lEB  as  not 
in  accord  with  ANG  requirements. 
The  Toledo  men  sought  to  have  the 


^d  may  grant  permi^ion  to  waive  included,  among  others: 


these  requirements,  which  otherwise 
are  mandatory. 

Other  provisions  of  the  proposed 
collective  bargaining  code  were  not 


An  additional  list  of  recommends-  action  of  the  lEB  rescinded  by  con- 
ins  included,  among  others:  vention  order,  but  the  employer  rela- 


No  restriction  on  outside  work  of  tions  committee  at  first  not  only 


members. 

Limitation  of  apprentices. 


voted  unanimously  to  reject  their 
request  but  to  commend  the  lEB  for 


Opposition  to  stock  issuance  plans  repudiating  the  contracts. 


made  mandate^,  but  were  adopted  which  employes  are  required  to  request  of  R.  P.  Overmyer  and  Zeke 

purchase  stock  in  the  paper.  Cook,  both  of  Toledo,  the  convention 

......  „  Caution  to  members  not  to  discuss  voted  to  strike  from  the  committee’s 


of  local  negotiating  committees.  Their 

nature  is  given  below.  Guild  affairs  with  employers,  ex-  report  its  commendation  of  the  lEB. 

Afew  International  Officers  cept  through  “proper  representatives.”  Other  Convention  Acts 

Heywood  Broun,  Scripps-Howard  Units  are  urged  to  require  that  *  in  these  columns  last 

Newspapers  columnist,  was  re-elected  mem^rs  report  individual  raises  re-  Q^ild  convention  on  June 

president  by  acclamation,  ^d  Jona-  ceived  during  the  negotiation  of  a  g  to  affiliate  the  ANG  with  the 

than  Eddy,  also  of  New  York,  was  contract.  for  ToHnstrial  nreraniro. 


report  its  commendation  of  the  lEB. 
Other  Convention  Acts 
As  noted  in  these  columns  last 


advanced  from  secretary-treasurer  to 


the  new  office  of  executive  vice-  signment  of  reporters  to  photograph- 
president  His  election  was  unani-  ers’  work  and  vice-versa. 


mran.  Committee  for  Industrial  Organiza- 

Contracts  should  prohibit  the  as-  ^lon  and  to  include  within  its  mem- 
?nment  of  reporters  to  photograph-  employes  in  the  advertising. 


mous,  except  that  the  delegations 


s  worx  ana  vice-versa  promotion,  circulation  and  other  un- 

Intimidation  durmg  the  process  organized  departments.  It  adopted  a 


from  Washington,  D.  C.,  and  the  Twin  of  contract  negotiations  should  take  fnr  a 

Cities  (Minneapolb-St.  Paul)  voted  precedent  over  all  other  matters  for  organization,  strict  supervi- 

settlement. 

ark,  N.  J.,  treasurer,  was  _  elected  GuUds  should  protest  by  militant  Tt 


sion  of  local  Guilds  and  units,  and 
trade  union  discipline.  It  approved 


secret-treasurer  Regional  vice-  action  discriminatory  teansfers  of  spe-  Supreme  Court  reform  program, 
presidents  were  elected  as  follows:  cialized  writere  to  other  jobs  agaipt  ^  renewed  its  pledge  of  independent 
Morris  Watson,  New  York;  W.  Erie  their  will  and  contrary  to  their  m-  political  activity  in  the  direction  of 
Homan,  Reading,  Pa.;  Garland  Ash-  terests,  or  ^mimatory  transfers  ^  farmer-labor  party,  expressed  its 
craft,  Cleveland;  JuUus  H.  Klyman,  to  1^  desirable  jobs,  or  m  the  case  sympathy  for  the  Spanish  loyalists 
SL  Louis;  Gunnar  Mickelson,  Mil-  of  chain  papers  or  wire  services,  to  condemning  Fascism  as  a  foe  of 

waiikpe:  Misw  Bettv  Ballantine.  San  less  desirable  cities. 


SL  Louis;  Gunnar  Mickelson,  Mil-  of  chain  papers  or  wire  services,  L 
waukee;  Miss  Betty  Ballantine,  San  less  desirable  cities. 

Francisco;  and  Harry  R.  Farmer,  To-  Contracts  should  provide  that  m 
ronto  employe  be  required  to  handle  strucl 

Two  additional  vice-presidents  will  ‘o 


,  J  •  services,  xo  ^j^ile  condemning  Fascism  as  a  foe  of 

le^  desirable  cities.  trade  unionism,  called  for  murder 

Contracts  shoitid  provide  that  no  indictments  against  all  responsible 
employe  be  r^uired  to  handle  struck  the  killing  of  the  South  Chicago 


be  elected  after  Jan.  1,  1938,  from  the  P“^^ts 


nation  at  large.  The  office  of  vice-  ,  ouuos  are  i 

president  for  news  services,  held  for 

the  past  year  by  Morris  Watson,  has  ® 


Guilds  are  urged  to  set  expiration 


steel  strikers.  Apparently  as  an 
after-thought,  it  reaffirmed  its  princi- 


®  P  .  .  J  pies  of  journalistic  ethics  adopted  a 

contracts  to  comcide  . . ' _ 


been  abolished.  The  above  officers  “vering  other  departoents  of  a 
constitute  the  International  Executive  news^^r  or  other  i^te  of  a  cham. 


uaiea  oi  ucw  uu  uuuiciue  years  ago 

with  the  expiration  dates  of  contracts  ^  ® 

covering  other  departments  of  a  Opposition  was  strong  in  the  de¬ 
newspaper  or  other  units  of  a  chain,  bate  on  CIO  affiliation  and  the  broad- 
invitations  for  the  1938  Guild  con-  ening  of  eligibility  rules,  many  dele- 


Recommended  Provisions 


Invitations  for  the  1938  Guild  con-  ening  of  eligibility  rules,  many  dele- 
vention  were  extended  by  Chicago  gates  wishing  to  vote  separately  on 
and  Toronto,  the  latter  being  of-  the  propositions.  A  strong  minority 


Recommendations  adopted  at  the  fered  by  Vice-President  Farmer,  of  favored  a  referendum  on  the  latter. 


Guild’s  closing  session  included: 


Toronto,  as  a  stimulus  to  Guild  or-  It  was  ruled  that  one  vote  should 


1.  Parties  to  any  contract  to  be  the  ganization  in  Canada.  The  conven-  cover  both  and  the  proposal  carried 
local  guild  or  the  ANG,  on  the  one  tion  left  the  decision  to  the  lEB.  118-18.  Other  proposed  sections  of 
hand  and  the  publisher  or  publishers  Farmer  Reaorts  Discharge  constitution  developed  opposi- 


hand  and  the  publisher  or  publishers 
on  the  other.  In  no  event  shall  a 
unit  be  party  to  a  collective  bargain¬ 
ing  contract. 


Farmer  Reports  Discharge  ronsumuon  aeveiopea  opposi- 

Mr  Farmer  extended  his  remarks  amendments  were  m- 

w  variably  voted  down,  usually  by  a  2- 


oe  party  to  a  couecuve  oargam-  ^^er  the  day’s  formal  business  was  «  7  ’rTtif  ^  •' 

mg  contract.  completed,  uiforming  the  convention  °J 

2.  A  maximum  of  five  days  of  eight  that  iust  before  leaving  Toronto  for  dommance  of 

hours  each  to  constitute  the  regular  st.  li.ui,^e  had  been  iSormS  by  was  Robert  M.  Buck,  of 

,  the  Globe  &  Mail  management  that  Washmgton,  D.  C. 


3.  "nie  minimum  conipensation  for  employment  was  ended.  He  had  St.  Louis  Guildsmen  provided  gen- 
wtime  to  oe  on  the  basis  of  tim^  been  with  the  paper  more  than  10  erous  entertainment  for  their  visitors 


ovM-time  to  be  on  the  basis  of  time- 
and-a-half  in  cash  or  equal  time  off. 
Time  off  to  be  liquidated  in  periods 
of  not  less  than  eight  hours,  part  of 
which  may  be  added  to  the  annual 
vacation. 

4.  Minimum  wages  to  be  established 
for  all  categories  covered  by  the  con¬ 
tract  and  such  that  they  will  not  in¬ 
jure  the  collective  bargaining  posi¬ 
tion  of  another  local  or  of  the  ANG. 

5.  All  employes  to  be  members  of 
the  Guild.  Those  not  members  of 
the  Guild  at  the  signing  of  the  con¬ 
tract  to  become  members  within  30 
days.  New  employes  to  become  mem¬ 
bers  of  the  Guild  within  30  days  of 
their  employment.  Guild  members 
must  remain  in  good  standing  for  the 
duration  of  their  employment. 

6.  Employes  to  receive,  on  termi¬ 
nation  of  employment,  severance  pay 
in  a  lump  sum,  computed  on  a  gradu¬ 
ated  scale  bas^  on  length  of  service. 

7.  Annual  vacations  of  at  least  two 
weeks  with  pay. 

8.  The  employer  to  grant  sick  leave 
with  pay. 

9.  No  dismissal  and  no  pay  cut 
as  the  result  of  the  contract.  No 


years,  he  said. 


and  all  local  newspapers  reported 


The  chair  was  instructed  to  have  proceedings  at  considerable  length. 
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STRIKE  ON  flushing 
DAILY  IS  ENDED 

Four  Contract*  Signed  with  27  Stai^ 
er*  Close*  Six>Month 
Marked  by  Picketing 
Boycott* 

TTie  six-month  strike  of  the  fog 
unions  on  the  Flushing  (L.  I.) 
Shore  Daily  Journal  was  settled  J«g 
12  and  all  strikers  returned  to 
Monday,  Jtme  14. 

Under  an  agreement  reached  lia 
tween  the  unions  several  monthi  m 
any  contract  arrived  at  had  to  k 
mutually  satisfactory  before  m* 
would  return  to  work.  Two-jig 
agreements  between  the  managagg 
and  each  of  the  unions  w»e  sigufj 
granting  various  wage  increase*  to 
the  27  strikers. 

Negotiations  have  been  going  m 
almost  continuously  for  six  moolU. 

A  statement  issued  by  D(g 
Palmer,  principal  stockholder  of  the 
Journal,  follows: 

“The  unions  involved  in  the  strike 
were  Typographical  Union  No.  S, 
New  York  Pressmen’s  Union,  New 
York  Stereotypers’  Union  and  the 
Newspaper  Guild.  Negotiations  were 
conducted  with  the  various  unions  by 
Dean  Palmer,  chief  stockholder  of  the 
Journal,  and  T.  Harold  Forbes,  pub¬ 
lisher.  Max  Abramson,  owner  of  the 
largest  Flushing  store,  acted  as  medi¬ 
ator  and  was  given  much  credit  bi 
the  Journal  management  for  his  ef¬ 
forts  in  bringing  about  the  settle¬ 
ment.” 

Guild  Wage  Increase* 

The  contract  signed  with  the  gnih 
provides  wage  increases  for  all  ^ 
ers.  It  allows  for  a  guild  shop,  re 
quiring  editorial  men  employed  h 
the  Journal  to  join  the  guild  in  3 
days  except  in  positions  which  u 
exempt;  dismissal  pay  up  to  14  wedi 
for  10  years’  service;  two  weeks  vs 
cation  with  pay  and  sick  leave;  in 
crease  in  space  rates  from  IVt  to  1 
cents  an  inch;  a  20  per  cent  immedi 
ate  increase  in  salary  and  anothe 
20  per  cent  the  second  year  ot  k 
contract  in  10  per  cent  six-month  tl 
lotments;  minimums  ranging  fm 
$22.50  for  beginners  to  $40  f(x  me 
of  three  years  experience;  and 
grievance  committee. 

The  typographical  contract  pro 
vides  immediate  increases  avera^ 
about  $8  per  man  per  wedc  follow 
by  gradual  increases  during  the  t» 
years  until  the  New  York  scale 
reached  when  it  will  become  a  unio 
shop.  Union  officials  explain  that  th 
shop  is  considered  imder  organic 
tion  imtil  that  time. 

Details  Unavailable 

Details  of  the  agreement  with  tb 
stereotypers’  union  could  not  1 
learned.  Union  officials  declared  & 
the  agreement  was  satisfactory 
there  were  some  last  details  to  in 
out.  The  pressmen’s  contract  w 
likewise  unavailable. 

The  Flushing  strike  started  k  i 
Nov.  23  when  18  printers  walked  o  f 
because  of  the  discharge  of  one  m  ^ 
who  Mr.  Forbes  said  was  not  ^  / 
ducing  enough  work.  It  was  thow 
at  the  time  that  the  imderlying  f^  , 
of  the  strike  was  the  refusal  of  t 
management  to  recogpiize  New  to-  - 
scale  wages  in  Flushing.  ^ 

The  newspaper  guild  backed  up  b 
other  unions  Dec.  7  by  refusii^ 
walk  through  the  imion  picket  1© 
stating  that  they  were  not  on  sCj 
Later  they  declared  themselv« 
strike  and  presented  demands 
their  own. 

The  Journal  has  appeared 
day  in  spite  of  the  constant  pic»^ 
by  the  strikers  and  secondary 
eting  of  advertisers.  I 
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Editor  &  Publisher  for  June  19,  1937 


CHAINS  LITTLE  HURT 
BY  PATMAN  ACT 


Pacific  ISorthwpst  Ad  Group  Officers 


Wholesaler*,  Independent  Dealers, 
Disappointed,  Reports  Institute  of 
Food  Distribution — Promotion 
Funds  Saved 


Changes  brought  to  the  food  indus¬ 
try  by  the  Robinson-Patman  Act  in 
the  year  since  its  ptissage  June  19, 
1936,  have  been  more  widespread  than 
is  generally  recognized,  according  to 
the  American  Institute  of  Food  Dis¬ 
tribution,  Inc. 

Quantity  discounts  are  less  numer¬ 
ous  and  the  spread  between  the  maxi¬ 
mum  discount  and  the  minimum  has 
been  narrowed.  Direct  and  indirect 
diversion  of  brokerage  is  appreciably 
less.  Packers  and  manufacturers  are 
saving  millions  of  dollars  by  using 
greater  care  when  purchasing  promo 


CONTRACT  ON  COAsl 
BANS  strikes^ 


Spokane  Editorial  Society 
hibits  Boycotts  in 

with  Cowles  Papers  t* 
Run  Six  Years 


AEi 


Advertising  executives  of  Pacific  Northwest  newspapers  met  in  Seattle  on  June  .S 
to  discuss  problems  of  mutual  interest.  Left  to  right  is  Arthur  Wichman,  adver- 
len  DurcnasmK  promo-  *'*'**8  manager,  Seattle  Post-Intelligencer,  and  Nyman  E.  Ilelland.  advertising 

rional  services  from  distributOTS  the  Times,  retiring  secretary  and  president,  respectively;  Frank 

tional  services  trom  distriDUto  s,  tn  national  advertising  manager,  Portland  Oregonian,  and  W.  M.  Ruble, 

advertising  manager.  Aberdeen  World,  who  were  elected  president  and  secretary 
for  the  ensuing  term. 


Institute  reports.  It  analyzes  the  ef¬ 
fect  of  the  law  on  different  types  of 
distributors  in  the  food  business  as 
follows: 

Big  chains,  at  which  the  law  was 
originally  directed,  do  not  seem  to  be 
greatly  handicapped.  While  they  have 
been  deprived  of  considerable  income 
formerly  received  from  advertising 
and  promotion  allowances,  special  dis- 
coimts,  rebates  and  diverted  broker¬ 
age,  they  have  equalized  this  loss  by 
buying  direct  at  net  prices  and  in¬ 
creasing  the  dfectiveness  of  their  own 
brand  promotion.  Added  to  this  is  the 
money  they  have  realized  by  securing 
better  margins  on  a  surprisingly  well- 
sustained  volume  of  national  brands. 

Voluntaries  and  Cooperatives — The 
loosely  organized  type  of  voluntary, 
operating  chiefly  as  a  promotional 
group  to  collect  allowances  and  <^- 
counts,  has  suffered  under  the  Robin¬ 
son-Patman  law.  But  the  effecUve 
voluntary  and  cooperative  groups, 


394  National  Advertisers  Spent 

58.7%  of  ’36  Funds  in  Dailies 


Annual  estimates  just  published 
by  the  Bureau  of  Advertising 
American  Newspaper  Publishers  As¬ 
sociation,  reveal  that  394  national  ad¬ 
vertisers  who  spent  at  least  $50,000 
each  in  newspapers  in  1936  appor¬ 
tioned  a  total  expenditure  of  $272,953,- 
478  in  the  three  major  mediums  as 
follows: 

$160,235,000.  or  58.7%,  to  newspa¬ 
pers. 

$72,873,727,  or  26.7%,  to  magazines. 
$39,844,751.  or  14.6%  to  chain  broad¬ 
cast. 

Altogether,  of  the  29  trade  groups 
listed  in  the  study,  24  placed  the  ma- 


comprising  approximately  75  per  cent  jor  portion  of  their  appropriations 
of  the  110,000  retailers  in  these  groups,  for  the  three  mediums  in  newspapers, 
have  made  real  progress  imder  the  The  combined  advertising  expenditure 
law.  They  have  turned  toward  bet-  jn  the  three  mediums  by  groups  thus 


ter  merchandising,  partially  in  sup¬ 
port  of  their  own  brands,  partially 
becau.se  they  have  had  to  deliver  bet¬ 
ter  service  for  allowances  they  have 
received. 

Wholesale  Grocers  and  Independent 
Retailers  —  These  two  classifications 
have  been  somewhat  disappointed  by 


favoring  newspapers  was  $245,195,354 
— compared  with  a  combined  invest¬ 
ment  of  $27,758,124  by  trade  groups 
favoring  other  mediums. 

“It  is  important  to  remember,”  the 
study  states,  “that  this  survey  in¬ 
cludes  only  those  newspaper  expen¬ 
diture  figures  which  the  Bureau  of 


the  operation  of  the  Robin^n-Patman  Advertising  has  been  able  to  check  or 


law.  It  has  not  greatly  crippled  their 
competitors,  the  diains  and  the  volun¬ 
taries,  and  it  has  cut,  to  some  extent, 
their  own  income  from  sunilar  prac¬ 
tices. 

Food  Brokers— This  group  has  taken 
a  new  lease  on  life,  although  many 
individual  members  of  the  profession 
complain  because  the  law  was  not 
made  immediately  effective. 

Buying  Organizations — A  troubled 
year  has  been  passed  by  this  group. 
Practically  all  of  them  have  adjusted 
their  methods  but  their  final  status 
will  be  in  doubt  until  the  law  has  been 
interpreted  by  the  courts  and  the 
Conunission. 

Packers  and  Manufacturers — Opera¬ 
tion  of  the  Eobinson-Patman  law  has 
pleased  most  companies  in  this  group. 
Stronger  ones  have  been  able  to 
strengthen  their  positions  as  sellers 
and  most  of  them  are  saving  money 
by  spending  less  for  a  better  type  of 
promotion.  Some  of  the  weaker  com¬ 
panies  have  been  able  to  get  addi¬ 
tional  business  because  they  are  will- 


estimate  with  reasonable  accuracy. 

.  .  .  Elach  advertiser  included  spent 
more  than  $50,000  last  year  in  news¬ 
papers,  but  the  study  is  not  a  com¬ 
plete  list  of  such  accounts.” 

Magazine  expenditures  of  these  ad¬ 
vertisers  were  quoted  only  when  they 
exceeded  $20,000  and  chain  broadcast 
expenditures  (for  time  only)  were  in¬ 
cluded  regardless  of  the  amount.  Spot 
or  local  broadcast  expenditures  were 
not  listed. 

Leading  Group* 

Food,  automotive  and  tobacco 
products  continued  to  be  the  leaders 
in  advertising  expenditure  in  1936. 
These  three  groups  accounted  for 
more  than  half  of  the  total  expendi¬ 
tures  traced. 

In  the  food  group,  43.2%  of  a  total 
appropriation  in  the  three  mediums 
of  $43,768,012  went  to  newspapers. 
31.9%  to  magazines,  and  24.9%  to 
chain  broadcast.  Sixty-six  accounts 
were  listed  in  this  group. 

In  the  automotive  group,  43  com- 


in  magazines  and  $4,643,743  in  chain 
broadcast. 

Six  automobile  accessory  companies 
spent  $2,321,136  in  the  three  mediums: 
$615,000  in  newspapers,  $1,391,377  in 
magazines,  and  $314,759  in  chains. 

Twenty  gas  and  oil  companies  spent 
$15,196,123  in  the  three  mediums: 
$9,995,000  in  newspapers,  $2,458,503  in 
magazines  and  $2,742,620  in  chain 
broadcast. 

Five  tire  companies  spent  $6,662,349 
in  the  three  mediums:  $3,365,000  in 
newspapers.  $2,650,095  in  magazines 
and  $647,254  in  chain  broadcast. 
$38,000,000  for  T ohaeco 
In  the  tobacco  group,  16  companies 
spent  a  total  of  $38,253,474,  74.8% 
going  to  newspapers,  14.1%  to  maga¬ 
zines  and  11.1%  to  chain  broadcast. 

In  the  alcoholic  beverages  group. 
44  companies  spent  a  total  of  $22,605,- 
971  in  the  three  mediums:  84.4%  going 
to  newspapers,  15.5%  to  magazines 
and  .04%  to  chain  broadcast. 

In  the  toilet  goods  group,  which  as 
a  whole  favored  magazines,  29  com¬ 
panies  spent  a  total  of  $21,843,414, 
35.1%  in  newspapers,  40.3%  in  maga¬ 
zines  and  24.6%  in  chain  broadcast. 

Twenty-six  railroad  companies  spent 
a  total  of  $4,850,802,  90.7%  in  news¬ 
papers,  8.9%  in  magazines  and  .4%  in 
chain  broadcast. 

The  study  also  includes  a  chart  of 
the  national  advertiser's  dollar  for 
1936.  This  is  not  a  chart  of  figures 
included  in  the  study  as  these  figures 
cover  only  394  advertisers  who  spent 
at  least  $50,000  in  newspapers  last 


Spokane.  Wash..  June  15— a  . 
tract  providing  for  a  six-d»^  * 
hour  week,  minimum  wages 
on  length  of  newspaper  ^ 

and  recognition  of  collective 
ing  by  editorial  employes  was  S  * 
today  by  the  Cowles  Publi.^  ext 

and  by  the  Spokane  Editorisl  t  ^ 
ciety,  a  local  labor  organizatki  ^  ^ 
Editorial  employes  of  the  S-  ,  Among 
man-Review,  Spokane  Daily  ^  “"^  *** 
icle.  Pacific  Northwest  Farm  Tm  g 
controlled  by  Cowles  Publi^  ^ 

and  employes  of  the  art  depart 
of  the  Spokane  American  Ikigrijji 
company,  also  Cowles-owned,  w  \ 

represented  by  the  Editorial  Soot  a 
The  contract  is  for  six  yean,  hot  a 
be  opened  several  times  befoti  tl  j  p 
expiration  date  as  to  houn  «  a 
wages  only. 

Employes  are  bound  not  to  shl 
or  to  join  in  arty  boycott.  A  p*  ^  ] 
committee  to  adjust  questions  is  pi 
vided  for,  to  consist  of  a  represesl 
live  of  the  publisher  and  tltt  pnj  e 
dent  of  the  Editorial  Society  or  1  Bur 
agent.  In  case  of  a  deadlod  in  il  ,  be  tl 
committee,  the  question  is  to  bt  i  d^jidoi 
ferred  to  an  arbiter,  the  cost  to  me  ol 
borne  jointly  by  the  parties  co  ^ril. 
cemed.  When  a  discharged  A  me< 
charges  union  activity  was  the  aj  attee  > 
the  matter  goes  to  this  commiti  i  the 
The  minimum  wage  schedule  proridB:  ii  gnute 
time  reporters,  desk  men,  artists  lad  [«  v,  II  , 
raphers  of  not  less  than  four  years’  fipr« 

$37.50  a  week:  of  three  years’  nvrn  SCWnC 
$35;  of  two  years’  experience,  $30;  d  lOgran 
year’s,  $24;  first  six  months.  $18;  ko^i  telSti 
months,  $20.  Society  and  club  rcyn 
writers  for  woman’s  page,  with  ihra  ri  u 
experience,  $25  a  week;  two  years,  tit: 
year,  $17.50;  during  first  year,  $15.  I  ***7 
ployes  doing  combined  clerical  and 
work  of  three  years’  experience.  $20  1 1: 
two  years.  $18;  one  year,  $16  50;  dnrat  Gene: 
first  year,  $15.  Clerks,  $13.50  a  mki-J  $d  in 
and  messenger  boys,  $10  a  week,  nvtrai  ^ 
the  regular  hourly  rate  of  pay  is  proridd 

The  management  undertook  to  set  tkt  [‘“L' 
employer  receis-ed  the  four  hours  sb«d  »•  ® 

the  work-week,  so  far  as  practicable,  is  ibs, ! 
secutive  hours.  Emp’oyes  receiTini  $11  Khtt 
more  a  week  do  not  receive  this  four-b»  jp—  j 
The  contract  provides  that  no  e  ^ 
pioye  shall  be  discharged  for  e 
activities.  Employes  discharged  af 
one  year  of  continuous  service  , 
causes  other  than  misconduct  i  ^  ’ 
neglect  of  duty  shall  be  given™  ® 
week’s  pay  at  current  rates  for 
year  of  such  service,  up  to  five 
The  contract  also  codified  the 
lisher’s  current  policy  in  regwi 
vacations  with  pay  and  sick 
benefits,  gasoline  mileage  for 
ployes’  cars,  and  outside  woA.  ■ 

All  provisions  of  the  contract 
in  effect  as  of  June  14,  except 

■  ■  pjn. 


year.  The  dollar  chart  covers  ex-  j  i-  „  -.u  ,  orJfP-” 

penditures  of  all  national  advertisers 

in  ’id-hour  Week,  which  become  opefT^ 


newspapers,  magazines,  chain 
broadcasts,  car  cards  and  outdoor. 

The  chart  shows  $188,000,000,  or 
44%,  going  to  newspapers,  a  gain  of 
12.5%  over  1935;  $143,790,000,  or  33.6%, 
to  magazines,  a  gain  of  20.7%  over 
1935;  $59,671,000,  or  14%,  to  chain 
broadcast,  a  gain  of  21.1%  over  1935; 
$34,000,000,  or  7.9%,  to  outdoor,  a  gain 
of  17.2%,  and  about  $2,100,000,  or 
0.5%  to  car  cards  compart  with 
$2,200,000  in  1935. 


tive  on  Oct.  3,  1937. 


EDITOR’S  POST  ABOLISHED  “Jj 
Washington,  D.  C.,  June  IS-F^j 
post  of  executive  editor  of  the 
ington  Herald,  made  vacant 
Publisher  Eleanor  M.  Patterson  pi 
chased  the  contract  of  Michael  us 
Flynn  last  week,  will  be  abolisii  rg' 
Managing  Editor  George  De  Witt  '  ^  J  J 


F  a  1 


Mtorii 


take  over  Flynn’s  work  in  addii^ 


ine  to  take  a  chance  on  violating  the  panies  spent  a  total  of  $65,216,091  in 


law. 


BEUOY  SUCCEEDS  FULLER 
Carl  F.  Beuoy,  formerly  with 
Scripps-Howard  national  advertising 
department,  Chicago,  has  been  named 
circulation  manager  of  Oklahoma  City 
Oklahoma  News,  succeeding  Art  O. 
Fuller  resigned. 


the  three  mediums,  57.3%  going  to 
newspapers,  29.8%  to  magazines  and 
12.9%  to  chain  broadcast. 

The  automotive  group  is  broken 
down  in  the  Bureau  estimates  as  fol¬ 
lows; 

Twelve  automobile  companies  spent 


ud  E 
hia,  i 

TYPO  UNION  JOINS  C.  1. 0  »  wc 


to  his  present  duties. 


The  Birmingham  Typograp^ 


Spe; 


CHANGES  STATISTICS  SETUP 
The  New  York  Herald  Tribune  this 
week  rearranged  its  financial  statistics 
department  and  started  the  Associ¬ 
ated  Press  financial  service  for  the 
.stock  exchange  stock  quotations,  stock 
exchange  bonds  and  the  curb  ex- 

change.  Twelve  men  and  a  boy  were  xuc  wmiuiawai  was  mauv  ”*”oJoma 

$41,036,483  in  the  three  mediums;  released  leaving  only  four  men  in  the  recommendation  of  Charles  LSTh 

$23,375,000  m  newspapers,  $13,017,740  statistical  department.  ard,  Indianapolis,  Ind.,  ITU  pres^ 


Union  has  voted  unanimously  to  .  • 
draw  from  the  Alabama  State  tr.  1 
eration  of  Labor  and  to  affiliate' 


the  C.  I.  O.  according  to  an  annou 


ment  by  Jack  M.  Gregory, 

The  withdrawal  was  made  up® 


ilmj 


fae, 


ITED  FRONT  UP  AT  AFA  MEETING 


IAEA  to  Take  Action  Next  Week — Busy  Program  for  Promotion  Group — Retail  Advertising 

Conference  and  Many  Other  Sessions  Scheduled 

DVERTISING  men  and  women  of  “ghosts”  that  haunt  advertising  club  Women  of  New  York,  Inc.,  will  hold  Three  days  later,  on  Saturday,  June 
i  many  interests — from  premiums  officers  will  be  described  by  nine  a  fashion  show  and  tea  for  women  26,  the  American  delegation  to  the 
oublic  utilities,  billboards  to  direct  speakers,  and  the  problems  raised  delegates.  The  Women’s  Advertising  Paris  Convention  of  the  Congres  Mon- 

\  1 _ cf-/\T*AG  trk  Ko  K\r  nino  r'liiK  raf  xi/ill  aivA  n  orkoWtnil  dial  d&  la  PllVlIiritP.  ni*  ^Vnrld  AdvAr. 


.  *  .  !  Public  Utilities  Advertising  Assn. 

innati  liaily  news-  .  oo  i  a 

;.apers,  judging  the  22-Mommg  luncheon,  and 

entries  in  the  em-  afternoon  sessions.  Symposium  on 
l>loye  -  publication  demonstration  homes.  Announce- 
I'lassihcation  of  the  ment  of  results  in  Better  Copy  Con- 
1937  Better  Copy  test.  Speeches  by  D.  D.  Parry,  Hart- 
Contest  of  the  Pub-  ford.  Conn.;  J.  R.  Pershall,  Chicago; 
lie  Utilities  Adver-  Kenneth  Magers,  Cincinnati;  Charles 
lising  Association.  C.  Parlin,  Curtis  Publishing  Company; 

Robert  E.  Ginna,  Rochester,  N.  Y. 
Committee  reports  by  E.  F.  Gardiner, 
H.  J.  Rowe,  Henry  Obermeyer,  and 
Kenneth  Magers. 

International  Trade  Conference 
June  22 — Afternoon.  Sponsored  by 
Association  of  International  Publish¬ 
ers  Representatives.  Address  by 
Thomas  Burke,  chief  of  Specialties 
Division,  U.  S.  Department  of  Com¬ 
merce.  Symposium  on  export  trade 
by  Frederick  Moeller,  export  man¬ 
ager,  Lehn  &  Fink;  W.  I.  Shugg,  vice- 
president  in  charge  of  export  division, 
John  F.  Murray  advertising  agency; 
and  J.  B.  Powers,  president  of  Joshua 
B.  Powers,  Inc. 

InduMtriai  Marketing  Conference 

June  22  —  Luncheon.  Sponsored 

-  jointly  by  Associated  Business  Papers, 

Inc.,  and  Technical  Publicity  Asso¬ 
ciation.  Speakers:  H.  J.  Payne,  exec- 

Tu  vice-president  ABP;  W.  Gibson 

and  tho*e  ol  judged  H  ^ 

in  the  sixteen  other  A.  Anderson,  j^c^president 

claHaifications  of  the  ™ornley  &  Jones  advertismg  agency; 
contest,  will  be  an-  Cities  Dallas  Reach,  Newark  adver- 
nounced  next  week  tising  agent;  AUmon  Fordyce,  New 
when  the  Public  York;  Col.  Willard  T.  Chevalier,  Mc- 
Uiilitieg  Advertis-  Graw-Hill  Publishing  Company,  New 
ing  Association  York. 

meets  in  New  York  Outdoor  Advertieing  A„n.  of 
as  part  of  t^  an-  America 

nual  convention  of  .  . 

the  .Advertising  June  ^ —  Afternoon.  Speakers: 
Federation  of  Am-  Leonard  Dreyfuss,  Umted  Advertising 
,.riea.  Corporation;  Grover  A.  Whalen,  pres¬ 

ident  New  York  World’s  Fair  1939. 
Inc.;  Paul  E.  McElroy,  advertising 
s  award,  which  will  manager  Ethyl  Gasoline  Corp.,  New 
nally  next  day,  is  York;  Albert  Brown,  advertising  man- 
an  who  is  consid-  ager.  Best  Foods,  Inc.,  New  York; 
s  to  have  done  the  Leonard  London,  art  director.  Out- 
job  in  advertising  door  Advertising,  Inc.,  New  York, 
ned  in  honor  of  a  Direct  Mail  Advertising  Aeen. 

Chicago  June  22 — Morning.  Speakers:  J.  S. 
ing  Club,  who  was  Roberts,  Atlanta;  Frederick  B.  Heit- 
ident  md  head  of  ^  American  Type  Founders, 

on  Womens  A^d-  Elizabeth,  N.  J.;  Horace  H.  Nahm, 
t  the  time  of  her  York;  Henry  W.  Jaeger,  New 

11  York;  Elmer  Wheeler,  Tested  filing, 

*  "il  ^  ^  Inc..  New  York. 

I  at  the  Sert  room, 

[otel.  Premium  Advertising  Aten,  of 

,  .  n  America 

y  IdOst  tJoy 

,  r  ,  ,1-  11  June  22 — Morning.  Speakers,  M.  H. 

reakfast  there  will  Riohards,  Colgate  -  PalmoUve  -  Peet 

ence  o  men  m  Company;  Charles  Wesley  Dunn,  New 
smg  club  activities,  v  i 

be  an  “Advertising  attorney;  ^ank  H.  Waggoner, 

th  the  women  com-  Premium  Practice, 

n  answering  oues-  To  Revive  International  A.  A, 


Often  tous  than  the  uni  tea  rrom 
^vement.  which  will  come  before 
le  Newspaper  Advertising  Elxecu- 
^es  Association  for  final  action. 

The  United  Front  will  be  placed 
elore  the  NAEA  Tuesday  afternoon, 
iine  22,  by  Frank  E.  Tripp,  general 
lanager,  Gannett  Newspapers,  who  is 
blrman  of  the  committee  on 

ped  Front  If  the  NAEIA  gives  an 
^qualified  approval,  the  way  will  be 
ben  for  a  drive  to  make  the  United 
knt  effective.  The  organization  of 

6e  Bureau  of  Advertising,  ANPA,  is  Above,  liulbert 
t  be  the  basis  of  the  movement,  in  Xaft,  president  and 
Kordance  with  action  taken  at  the  publisher  of  the 
Sne  of  the  ANPA  convention  in  Cincinnati  Times- 
Ipril.  Star;  at  right,  Carl 

A  meeting  of  the  United  Front  Com-  1).  Croat,  president 
attee  will  be  held  Sunday  afternoon  of  the  Cincinnati 
t  the  Pennsylvania  Hotel,  for  last-  Post;  and  below, 
■nute  discussions.  William  F’.  Wiley. 

Full  program  of  the  NAEA  is  given  publisher  of  the 
ekewhere  in  this  article,  as  are  the  Cincinnati  hnquir- 
mgrams  of  the  National  Newspaper  Contest  entries 

Emotion  Association,  and  the  Retail  u*-e  shown  on  their 
Mvertising  Conference,  which  will  *'esks. 
xdoubtedly  draw  the  attention  of 
lany  newspaptermen. 

Entertainment  Sunday 
General  sessions,  as  usual,  are  lim- 
M  in  number,  to  give  more  time 
k  the  departmental  meetings  at 
nkh  discussions  can  be  more  speci- 
B.  But  social  events,  general  ses- 
pns,  and  departmental  meetings  to- 
ither  will  keep  delegates  on  the 
Np  if  they  try  to  cover  everything 
n  interest  to  them. 

I  Many  of  the  out-of-town  delegates 
kll  arrive  Sunday,  it  is  expected. 

will  find  headquarters  open  at 
K  Pennsylvania  Hotel,  headquarters 


Tsj.  ,  auvciuauig  CIUDS, 

'd  Edith  B.  Ellsworth,  of  Philadel- 
iia.  at  a  similar  breakfast  conference 
®*^'^®rtising  clubs. 

men’s  breakfast  will 
PA  ”■  McReynolds,  of  St.  Louis, 
prKident;  O.  C.  Ham,  ABC  man- 
director;  W.  Murray  Metten, 
W.  Lockhard, 
CUy;  Stephen  Toadvine,  Syra- 

Y.;  and  Neal  Barrett,  Okla- 
oma  City. 

At  the  women’s  meeting  nine 
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Continental  Europe.  A  Permanent 
Council  was  named  for  the  lAA  at 
the  Berlin  convention,  but  with  the 
onset  of  the  depression  plans  for 
hirther  meetings  had  to  be  tabled. 

The  General  Committee  of  the  lAA 
will  meet  at  the  convention  of  the 
Continental  Advertising  Association 
in  Paris  July  5-10,  with  Gilbert  T. 


Hodges  of  the  New  York  Sun  repre¬ 
senting  the  United  States.  The  Com¬ 
mittee  is  to  consider  a  program  of 
activities  in  international  advertising 
affairs,  and  also  to  decide  where  and 
when  a  new  international  convention 
may  be  held.  American  advertising 
men  point  out  that  the  United  States 
would  be  a  logical  choice  at  this  time. 


Advertising  Federation  of  America 

GENERAL  PROGRAM 


MONDAY,  JUNE  2t 

OPENING  LUNXHEON  SESSION 
Monday.  12:15  O’CIock 
Grand  Ball  Room,  Hotel  Pennsylvania 
Chairman — E.  H.  McReynolds,  president. 
Advertising  Federation  of  America;  director 
of  publirity  advertising,  Missouri  Pacihc  lines, 

St.  Louis. 

.\  Message  from  the  President  of  the 
United  States. 

Awarding  of  Prizes  to  Winners  in  Advertis¬ 
ing  Age  Essay  Contest. 

Honorable  Fiorello  H.  LaGtiardia.  Mayor 
of  New  York. 

Dr.  James  Shelby  Thomas,  president,  Chrys¬ 
ler  Institute  of  Engineering.  Detroit,  “New 
Frontiers  for  Smart  People.” 

Del-oss  Walker,  associate  editor.  Liberty, 
“Strikes,  Inflation — and  What  Not.” 

Clayton  Rand,  president.  Nittional  Editorial 
Association;  publisher  of  Gulfport  (Miss.) 
Guide,  “Not  as  Advertiser.” 

ANNUAL  BANQUET  AND  BALL 
7;.in  O’clock 

Grand  Ball  Room.  Hotel  Pennsylvania 
Presiding — Cltester  H.  Lang,  chairman  of 
the  board.  Advertising  Federation  of  .\merica; 
manager  of  publicity.  General  Electric  Com¬ 
pany,  Schenectady. 

Speaker.s — Grover  Whalen,  president. 

New  York  World’s  Fair.  1939.  Inc.,  “Today, 
1939  and  the  World  of  Tomorrow.” 

lajwell  Thomas,  author,  news  commentator 
and  president.  Advertising  Club  of  New  York, 
“The  Coronation.” 

Strickland  W.  Gillilan.  noted  American 
humorist,  “The  I.ow-Down  on  the  Washington 
High-ups.” 

WEDNESDAY.  JUNE  23 

GENERAL  SESSIONS  LUNCHEON 
12:15  O’clock 

Grand  Ball  Room.  Hotel  Pennsylvania 
Chairman — I.ee  J.  Eastman,  president,  P.ock- 
ard  Motor  Car  Company  of  New  York;  vice- 
president.  .Advertising  Club  of  New  York. 

.Awarding  of  the  Prize  to  the  Winner  of 
the  Josephine  Snapp  Award,  sponsored  by 
the  Women’s  .Advertising  Club  of  Chicago. 

Henry  Eckhardt,  chairman  of  the  board, 
American  Association  of  .Advertising  .Agencies; 
president,  Kenyon  &  Eckhardt,  New  York, 
“The  Other  60  Million.” 

Mrs.  Jean  Austin,  editor,  American  Home; 
secretary.  Country  Life-American  Home  Cor¬ 
poration,  “Greyhounds  and  Cockers.” 

E.  H.  McReynolds,  president,  .Advertising 
Federation  of  America;  director,  publicity¬ 
advertising,  Mis-souri  Pacific  Lines.  St.  Louis. 
President’s  Address. 

Annual  Business  Meeting. 

NEWSPAPER  ADVERTISING 
EXECUTIVES’  ASSOCIATION 
MONDAY,  JUNE  21 

Saixb  MoDEasE,  Hotel  Pennsylvania 
Presiding  Officers: 

Irwin  Maier,  president  Newspaper  Ad¬ 
vertising  Executives  Association;  adver¬ 
tising  director,  Miltivukee  Journal. 

Norman  S.  Rose,  vice-president  Newspa¬ 
per  Advertising  Executives  Association: 
advertising  director  Christian  Science 
Monitor. 

Irving  R.  Buntman,  secretary  and  trea¬ 
surer  Newspaper  Advertising  Executives 
.Association;  executive  director,  Wiscon¬ 
sin  Newspapers. 

10  a.m. — “Outline  of  Program” — J.  Frank 
Duffy,  Gannett  Newspapers;  Chair¬ 
man,  Program  Committee. 

“Special  Campaigns  of  Retail  Ad¬ 
vertising” — Charles  H.  Carson,  ad- 
advertising  director,  Roanoke  (Va.) 
Times  and  World  Nervs. 

“Developing  Ldcal  Display  Adver¬ 
tising  from  the  Miscellaneous  Classi¬ 
fication” — Frank  E.  Fehlman,  News¬ 
paper  Advertising  Counsel. 

TUESDAY,  JUNE  22 
Salle  Moderne,  Hotel  Pennsylvania 
9  a.m. — “Newspaper  Circulations”  —  O.  C. 

Harn,  managing  director.  Audit 
Bureau  of  Circulations. 

“With  the  Help  of  Advertising  for 
Better  Merchandising  Results” — 
Daniel  Eisenberg,  general  manager, 
Tepper  Bros.  Department  Store, 
Plainfield,  N.  J. 

“Retail  Advertising  Copy” — Bernice 


Fitz-Gibbon,  publicity  director,  John 
Wanamaker,  New  York. 

12:30  p.m. — Luncheon,  Salle  Moderne. 

“So  That’s  How  It’s  Done” — Frank 
W.  Lovejoy,  sales  manager,  Socony- 
Vacuum  Oil  Company,  New  York. 

2:30  p.m. — Salle  Moderne. 

“The  United  Front”  —  Frank  HI. 
Tripp,  general  manager,  Gannett 
Newspapers,  Elmira,  N.  Y. 

“Media  Director  I.aMiks  at  Promo¬ 
tion” — Lester  M.  Malitz.  director  of 
media,  Cecil,  Warwick  Ji  Legler, 
Inc.,  New  York. 

WEDNESDAY,  JUNE  23 

Salle  Moderne.  Hotel  Pennsylvania 
10  a.m. — “Making  One  of  America’s  Ba.sic 
Industries  a  Successful  Newspaiier 
-Advertiser” — Frank  W.  Earnest.  Jr., 
president.  Anthracite  Industries, 
Inc.,  New  York. 

“Getting  the  Most  Out  of  .Salesmen” 

— J.  .Maxim  Ryder,  advertising  di¬ 
rector,  New  Bedford  (Mass.)  Times. 
Reports  of  Committees. 

Election  of  Officers. 

NATIONAL  NEWSPAPER  PROMO¬ 
TION  ASSOCIATION 
MONDAY,  JUNE  21 

9:30  .\..M..  Tea  Room.  Lobby  Kl'-'r. 

Hotel  Pennsylvania 

Pre.siding — Dan  A.  Sullivan,  president.  Na¬ 
tional  Newspaper  Promotion  Association;  pro¬ 
motion  manager,  Pittsburgh  Press. 

Business  Meeting; 

“Better  Contact  Betweeti  the  Promotion  De¬ 
partment  and  the  Special  Representative.” 
James  A.  Coveney,  George  McDevitt  Com¬ 
pany,  New  York. 

3  P.M.,  Tea  Room,  Lobby  Flo,>r, 

Hotel  Pennsylvania 

“Beware  of  Mental-itis,”  A  motion  picture 
play  for  salesmen,  by  R.  M.  Mclntire.  manager 
of  agencies,  Des  .Moines  Register  and  Trihuiu-. 

“Modernizing  Promotion  with  Trade  Statis- 
tics,”  Henry  B.  Moore,  Department  of  Com¬ 
merce. 

“How  Publishers  Can  Use  Direct  Mail 
Profitably,”  Virgil  .Angerman,  publisher  of 
Science  <5*  Mechanics. 

“Research  Relations  Between  Newspapers 
and  -Agencies.”  Dr.  Frank  R.  Coutant.  vice- 
president  of  Brown  &  Tarcher.  New  York. 

TUESDAY,  JUNE  22 

8:30  -A.M.,  Tea  Room,  Lobby  Floor, 

Hotel  Pennsylvania 
Two  Clinic  Breakfasts; 

Radio,  Led  by  Jake  Albeit,  promotion  man¬ 
ager,  Detroit  News. 

Budgets.  Led  by  Elsa  Lang,  promotion  man¬ 
ager,  New  York  Herald  Tribune. 

Two  Clinic  Meetings: 

Presentations,  Led  by  Ivan  Veit,  promotion 
manager.  New  Y'ork  Times. 

Bibliography,  Led  by  Hal  Jewett,  promotion 
manager.  Providence  Journal. 

Two  Clinic  Meetings: 

Merchandising.  To  he  announced. 

Typography,  Led  by  Ruf  Gonzalez.  .Vi-te 
York  Herald  Tribune. 

“How  to  Promote  Yourself  as  Well  as  Your 
Newspaper,”  Harford  Powel.  vice-presi¬ 
dent.  Kimball.  Hubbard  &  Powel,  Inc., 
New  York. 

Two  Clinic  Meetings: 

Reader  .service.  Led  by  Charles  Baum,  Port¬ 
land  Journal. 

Classified,  to  be  announced. 

Luncheon.  12:30  P. M..  Tea  Room,  Lobby  Floor 
Hotel  Pennsylvania 
3  P.M.,  Tea  Room.  Lobby  Fbaor, 

Hotel  Pennsylvania 
Two  Clinic  Meetings: 

Trade  Papers,  Led  by  Dan  .A.  Sulliv-n. 

Data  Books,  Le<l  by  Kenneth  Mason,  New 
York  Sun. 

“Tested  Advertising,”  John  Caples.  Batten, 
Barton.  Durstine  &  Osborn,  New  York. 
“Greatest  Show  on  Earth.”  Zenn  Kaofman, 
Co-Author  of  “Showmanship  in  Business.’’ 
“.A  Day  With  the  New  York  Sun,”  F  m. 

Two  Clinics: 

To  be  announced. 

WEDNESDAY.  JUNE  23 

8:30  A.M.,  Tea  Room,  Lobby  Floor, 

Two  Clinic  Breakfasts: 

Carrier  Boys,  Led  by  Vernon  Myers,  Des 
Moines  Register  and  Tribune. 

Trade  Expansion  for  Cities,  Led  by  Donald 
MeWain,  Louisville  Courier  Journal. 
Business  Meeting 
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CALENDAR 

June  19-24— North  and  South 
Carolina  Press  Assn.,  joint  con¬ 
vention  cruise  to  Bermuda. 

June  20-23 — Advertising  Fed¬ 
eration  of  America  and  News¬ 
paper  Advertising  Executive 
Assn,  covention,  Pennsylvania 
Hotel,  New  York  City. 

June  20-23 — National  Assn, 
of  Broadcasters,  annual  con¬ 
vention,  Chicago. 

June  20-23 — Newspaper  Ad¬ 
vertising  Executives  Assn., 
meeting  and  special  exhibit  on 
“Retail  Advertising  Cam¬ 
paigns,”  Hotel  Pennsylvania, 
New  York  City. 

June  21 — National  Newspa¬ 
per  Promotion  Assn.,  conven¬ 
tion,  Pennsylvania  Hotel,  New 
York  City. 

June  21-22  —  Iowa  Daily 
Newspaper  Mechanical  Confer¬ 
ence,  Iowa  City. 

June  21-24— National  Assn, 
of  Credit  Men,  convention  and 
7th  Credit  Congress  of  Indus¬ 
try,  Stevens  Hotel,  Chicago. 

June  27-29  —  New  England 
Conference  of  Typographical 
Unions,  Poland  Springs  House, 
Poland  Springs,  Me. 

June  28-29 — New  York  As¬ 
sociated  Dailies,  summer  meet¬ 
ing,  Briarcliff  Lodge,  Briarcliff 
Manor. 

June  28-July  1  — Association 
of  Newspaper  Classified  Adver¬ 
tising  Managers,  annual  con¬ 
vention,  Peoria,  Ill. 

June  30-Julv  2  —  National 
Assn,  of  Journalism  Directors 
of  Secondary  Schools,  meeting, 
Detroit,  Mich. 


Mogelever  Suit  in 
To  Be  Decided  in  Aug^ 

Newark,  N.  J.,  June  17— The  iriJIcW  1 
of  Jacob  Mogelever,  city  editor^' 
the  Newark  Morning  Ledger,  tot 
instatement  in  the  Newark  NeinJ 
paper  Guild,  will  be  decided 
Vice-Chancellor  John  O.  ^ 

upon  his  return  from  a  vacatioBM®^ 
August.  At  the  conclusion  of  a  ri 


,UTST: 

impn 

has 


day  hearing  today  the  court  dheekd  *bv 
counsel  to  submit  briefs  witbfa  ,  ^  ^ 
month.  Mogelever  was  expelled  fm 
the  guild  last  November  on  dusM  ■men 
that  his  interests  had  been  found  to  v 
lie  with  his  employer  and  ageiat  f^^sai 
the  employes.  He  brought  suit,  d-  jj 
leging  guild  membership  was  a  vil-f“T)evelc 
uable  property  right  which  wooUL-n  of  ti 
affect  his  chances  in  the  professB  ^  wat 
and  his  livelihood.  He  charged  the  ''  ce  at  tJ 
guild  trial  board  was  “prejudieed  L  year 
and  biased  and  that  to  take  fura»r  ransmitt 
apical  within  the  guild  would  be 
futile  and  expensive.” 

Victor  Hamerslag,  who  was  alio  jhi 
tried  on  the  same  charge  but 
quitted,  testified  for  Mogelever  today.; 

He  denied  that  guild  members  vholCr 


Pdbus 
the 
icago. 
’The  e 
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differed  with  Mogelever  were  metises  fc 


with  discrimination. 


The  Court  ventured  the  opinioiljbes  h 


RETAIL  ADVERTISING 
CONFERENCE 
TUESDAY,  JUNE  22 

9:30  A.M.,  Main  Ballroom, 

Hotel  Pennsylvania 

PresiiliiiR — Major  Benjamin  H.  Namm, 
president.  The  Namm  Store,  Brooklyn. 

“Today’s  Retail  Advertising,”  Major  Namm. 

“W’hat  Will  the  New  Consumer  Conscious¬ 
ness  Mean  to  Retail  Advertising,”  Dr.  Ken¬ 
neth  Dameron,  Faculty.  College  of  Commerce 
and  .Administration,  Ohio  State  University, 
Columbus;  president,  .Advertising  Club  of  the 
Columbus  (Chamber  of  Commerce. 


that  the  guild  constitution  was 
very  clear  on  the  district  coundL 
and  national  executive  board,  thi 
guild’s  appellate  bodies.  At  anothe 
point  the  Court  declared  the  motive 
of  those  who  brought  charges  again» 
Mogelever  were  immaterial. 

Mogelever  himself  spent  4%  houc 
on  the  stand  as  the  only  witness  oi 
Wednesday,  when  the  trial  openet 
Miss  Mildred  Jesslund,  formerly 
reporter  on  the  Ledger,  also  testifid 
for  a  few  minutes  at  the  end  of  thi 
day. 

Witnesses  for  the  defense  on  Thurs¬ 
day  included  Victor  H.  Pasche,  na 
tional  guild  secretary-treasurw;  Em 
met  Crozier,  one  of  the  signers  c 
the  charges;  George  Lewin,  chair 
man  of  the  trial  board;  Agnes  Fah; 
former  vice-president  of  the  Newarij 
chapter,  and  Robert  C.  Ring,  forme 
vice-president  of  the  chapter. 

Heywood  Brovm,  president  of  thij 
guild,  the  last  witness,  denied  h| 
“dominated”  the  organization. 


of  tl 
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Journal  Appoints 
Curley  Editor-in-ClM 


National  Association  of  Better  Business  Bu 
reaus,  manager.  Better  Business  Bureau  of 
Syracuse. 

“Consumers  As  I  See  Them.”  Mrs.  Anna 
Steese  Richardson,  associate  editor,  H'oman's 
Home  Companion. 


William  A.  Curley,  editor  of  thi 
New  York  Evening  Journal,  was  ap| 
pointed  editor-in-chief  June  17 
Arthur  G.  Newmyer,  publisher. 

Robert  H.  Wiley,  Mr.  Curley’s  asj 
sistant  at  the  Journal  for  the  pM 
ten  years,  becomes  managing  edit* 
in  a  series  of  promotions  in  the  edil 


2  P.M.,  Main  Ballroom,  Hotel  Pennsylvania 
Presiding — G.  R.  Schaeffer,  publicity  man¬ 
ager,  Marshall  Field  &  Company.  Retail,  Chi 
cago,  director.  Advertising  Federation  of  .\mer 

ica.  »  , 

“Copy  Counts,”  Miss  Bernice  Fitz-Gibimn.  torial  department.  These  includedl 
publicity  director,  John  Wanamaker,  New  Yo’k.  Sterling  Noel  nivht  editor  tO 
cu/ms;’  distant  managing  editor;  Erie  Sti^ 

ager,  Cincinnati  Better  Business  Bureau.  assistant  night  editor,  to  nigtlt  ear| 

“New  .Angles  in  Sales  Promotion.”  William  tor;  Henry  Caron,  night  slot  man, 
Howard,  advertising  manager,  Montgomery  assistant  night  editor;  Tom  Crane, 

Con.  '"If.  to  nigh,  slot.  »d  N.  Wlncb^ 

sumers,”  Mrs.  I.ajis  B.  Hunter,  New  A  ork 
office,  N.  W.  Ayer  &  Son. 
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Muir  Heads  News-Week; 
Moley  Remains  Editor 


Malcolm  Muir  has  resigned  as 
president  of  the  McGraw-Hill  Pub¬ 
lishing  Company  to  accept  the  presi¬ 
dency  of  Weekly  Publications,  Inc., 
publisher  of  News-Week.  Vincent 
Astor,  as  chairman  of  the  board  of 
Weekly  Publications,  Inc.,  announced 
the  election  of  Mr.  Muir.  Raymond 
Moley  continues  as  editor.  TTie  di¬ 
rectors,  in  addition  to  Mr.  Astor  and 
Mr.  Muir,  include  W.  Averell  Harri- 
man,  S.  Winston  Childs  and  A.  H. 
Lockett. 
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Stacy,  feature  editor, 
night  city  editor.  , 

Mr.  Curley  went  to  the  Journal  i 
1927  from  Chicago,  where  he  h* 
been  managing  editor  of  the  Amf' 
icon.  He  has  been  with  the  Heart 
organization  more  than  37  years.  ^ 

radii 


OKLAHOMAN  WINS  PLAQUE 

Oklahoma  Publishing  Company 
publishers  of  the  Oklahoma  City  Da«l 
Oklahoman  and  Times,  for  the  seco® 
successive  year  has  won  the  Oklahon* 
City  Ad  Club’s  engraved  cop^ 
plaque  for  excellence  in  advertidng 
it  was  announced  by  Henry  C.  J®* 
club  president,  at  a  limchecm  June' 
at  the  Oklahoma  City  Chamber  » 
Commerce. 
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4  >ROGRESS  IN  TRANSMITTER  EQUIPMENT 

m  lew  Types  Featured  by  Improved  Performance  and  Economy  of  Operation — Greater  Interest 

Is  Being  Shown  in  100-250  Watt  Sets 


o( 

» I»- 


^"^j^UTSTANDING  progress  towards  tion  of  doubling  the  amplitude  at 
®  improved  performance  and  econ-  times  during  100  per  cent  modulation 


of 


has  featured  development 
“•  ^Cmsmitter  and  speech  input  equip- 
it  during  the  last  few  years. 
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aL^g  have  been  conquered  and  radio 
Mincers  still  continue  to  perfect 
lament  for  greater  clarity,  less  dis- 
^on,  wider  range  of  tone  cycles, 
the  same  time  bringing  about  re¬ 
liction  in  price. 

f  “Development,  design  and  produc- 
ijnn  of  transmitters  from  100  watt  to 
watt  feature  improved  perform- 
Cice  at  the  same  or  lower  prices  than 
to  year,”  I.  R.  Baker,  manager  of 
fcinsmittcr  sales  for  RCA  told  Editor 
^  ke|  Publisher  this  week  before  leaving 
the  broadcasters  convention  in 
“bojjiicago. 

"Ihe  electrical  design  features  con¬ 
siderably  lower  distortion  over  the 
vhottire  audio  band  which,  of  course, 
®et Jakes  for  higher  fidelity  performance, 
addition,  the  selection  of  power 
ibes  has  been  directed  toward  the 
se  of  the  smaller  and  less  expensive 
ubes,  thus  reducing  operation  and 
naintenance  costs.” 

Vertical  Chateie  Type 
Mr.  Baker  explained  the  new  ver¬ 
tical  chassis  type  of  construction — a 
lew  feature  this  year. 

The  vertical  chassis  type  has 
geatly  simplified  manufacturing  and 
the  same  time  has  made  every  part 
the  transmitter  immediately  ac¬ 
cessible  for  inspection  or  servicing,” 
Mr.  Baker  continued.  “In  this  de- 
sgn  the  use  of  shelves  has  been 
ivoided  and  components  are  moimted 
iirectly  on  vertical  surfaces  which 
farm  the  skeleton  of  the  sky-scraper 
onstruction. 

The  outer  case  is  merely  for  pro- 
ection  and  not  for  mechanical 
trength.  Thus  the  lower  powered 
ransmitters  offer  many  features 
vhich  were  formerly  found  only  in 
he  higher  powered  apparatus. 

“One  of  the  main  features  in  the 
li^r  powered  RCA  equipment  has 
keen  the  complete  elimination  of 
vater  cooling  in  the  5-KW  trans- 
nittcrs.  The  new  RCA  5-D  trans- 
nitter  is  entirely  air-cooled  and  elimi- 
utes  the  necessity  of  using  large 
juantities  of  distilled  water  as  well 
Ls  reducing  installation  costs.” 

Mr.  Baker  said  that  with  this  ty^ 
»f  transmitter,  the  radiator,  cooling 
*  “•  pump,  storage  tank  and  copper  piping 
lave  all  been  removed. 

Add  Cooling  Fine 
“The  method  of  accomplishing  this 
IS  to  add  cooling  fins  to  a  standard 
mode  tube,”  he  added.  “This,  to¬ 
gether  with  complete  AC  operation, 
provides  for  a  compact  imit  which 
is  easily  and  economically  installed. 
A  new  electrical  circuit  having  eflB- 
dencies  many  times  higher  than  pre¬ 
viously  has  reduced  the  power  con¬ 
sumption  from  32-KW  to  16-KW,  thus 
making  power  costs  but  a  fraction  of 
former  expenses.  Improved  circuits 
have  also  greatly  reduced  dbtortion 
over  the  entire  audio  range.” 

_C.  Evans,  manager  of  the 
radio  division  of  Westinghouse  EUec- 
^  4  Mfg.  Company,  told  Editor  & 
f^usHER  that,  “Probably  the  most 
®I»rtant  single  development  of  a 
fundamental  nature  in  transmitters 
Was  the  Doherty  circuit.” 

continued:  ‘In  conventional 
^plifiers  employing  low  level  modu¬ 
lation,  efiBciency  of  the  last  stage  is 
hmited  to  about  30  per  cent  or  so  be¬ 
cause  of  the  necessity  during  modula- 


All  of  the  tube  component  is  used 
during  the  silent  period  as  well  as 
during  modulation  period.  In  the  new 
system,  however,  only  one-half  the 
tubes  are  used  during  silent  periods 
and  the  circuit  is  adjusted  for  effi¬ 
ciency  of  60  to  65  per  cent.  When 
modiUation  begins,  the  positive  peaks 
of  modulation  bring  into  play  a  second 
set  of  tubes  which  previously  had 
been  maintained  inactive.  Besides 
contributing  a  share  to  the  total  power 
this  second  tube  unit  makes  it  pos¬ 
sible  for  the  first  unit  to  contribute 
more  power  without  reduction  of  effi¬ 
ciency.  This  system  differs  from  other 
methods  of  obtaining  high  efficiency 
in  that  it  acts  as  a  linear  amplifier 
and  is  independent  of  the  type  of 
signal  employed. 

Wider  Uee  of  Feed-back 

“Other  important  changes  were  the 
wider  spread  in  the  use  of  stabilized 
feed-back  and  related  methods  of  re¬ 
ducing  distortion  and  carrier  noise. 
This  use  of  automatic  correction  has 
been  employed  in  many  equipments 
and  has  been  used  widely  for  the  im¬ 
provement  of  transmission  character¬ 
istics  in  both  large  and  small  trans¬ 
mitters.  Such  developments  have 
been  very  useful  in  achieving  com¬ 
plete  alternating  current  operation 
without  the  use  of  rotating  machinery. 

“The  use  of  the  cathode  ray  oscillo¬ 
graph  has  been  developed  to  a  point 
where  it  is  fast  becoming  an  indis¬ 
pensable  accessory  with  every  trans¬ 
mitter.  It  has  been  foimd  to  be  par¬ 
ticularly  useful  in  checking  modula¬ 
tion  and  also  during  the  adjustment 
period  when  attempting  to  locate 
parasitic  oscillations  due  to  improper 
adjustments. 

“Noteworthy  developments  have 
been  made  in  the  manufacture  of 
quartz  crystals  having  low  tempera¬ 
ture  coefficients.  Changes  in  manu¬ 
facturing  methods  of  grinding  this 
t3rpe  of  crystal  has  brought  it  out  of 
the  field  of  primary  and  secondary 


standards  to  become  a  common  article 
in  even  smaller  transmitters. 

T ubee  Improved 

“The  manufacturers  of  transmitting 
tubes  have  continued  to  improve  and 
extend  their  transmitter  tube  line. 
Many  tubes  have  been  designed  and 
operate  satisfactorily  with  AC  fila¬ 
ments.  With  the  smaller  tubes  this 
may  still  mean  an  indirectly  heated 
cathode  and  with  the  larger  ones 
multi- phase  filaments.  In  some  of  the 
smaller  sets  the  trend  has  been 
toward  power  pentodes  and  even  a 
certain  limited  application  of  the 
small  metal  tube. 

“Development  in  rectifier  tubes  has 
included  the  igniter  tsrpe  of  mercury 
pool  rectifier  as  well  as  a  renewal  of 
the  use  of  the  directly  heated  cathode 
in  both  small  and  large  type  gas 
tubes.” 

Inter  eet  in  100-250  Watt 
L.  F.  Bockoven,  manager  of  trans¬ 
mitter  sales  for  Western  Electric  re¬ 
ported  that  more  interest  has  been 
shown  in  the  100-250  watt  transmitters 
than  any  others  during  the  last  year. 
The  5000  watt  transmitter  which  has 
also  been  a  popular  item,  has  been 
simplified  and  reduced  in  size  with  a 
corresponding  reduction  in  cost  to  the 
broadcaster. 

Mr.  Bockoven  emphasized  that  high 
fidelity  of  a  transmitted  program  de¬ 
pends  upon  the  performance  of  every 
step  in  the  equipment  and  that  any 
deficiency  in  the  chain  from  micro¬ 
phone  to  antenna  limits  the  overall 
result  regardless  of  the  high  degree 
of  perfection  achieved  in  the  other 
links. 

Modem  transmitters,  Mr.  Bockoven 
pointed  out,  are  capable  of  transmit¬ 
ting  frequencies  of  from  30  cycles  to 
more  than  10,000  cycles,  or  in  other 
words  nearly  the  entire  range  of  tones 
audible  to  the  human  ear.  He  re¬ 
iterated  the  statements  of  other  radio 
experts  that  reduction  of  distortion 
content  in  programs  is  one  of  the  larg¬ 
est  broadcast  problems  of  today.  How- 
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problems,  the  solution  of  which  will 
be  of  paramount  importance  to  the 
industry  as  a  whole.  I  will  mention 
only  six;  (1)  Stabilization  of  the  In¬ 
dustry.  (2)  Retaining  public  inter¬ 
est.  (3)  Government  regulation.  (4) 
Newspaper  ownership.  (5)  Competi¬ 
tion  for  high  power.  (6)  The  effect 
of  television  on  broadcasting. 

Stabilization  of  the  Industry 

As  a  brand  new  industry  radio 
broadcasting  was  obliged  to  stmrt  from 
scratch.  It  had  no  yesterdays,  no  his¬ 
tory  of  either  success  or  failure  by 
which  to  chart  the  future,  and  prog¬ 
ress  was  made  only  by  the  slow 
process  of  trial  and  error. 

This  resulted  in  the  development 
and  growth  of  individual  broad¬ 
casting  stations  located  at  strategic 
points  throughout  the  coimtry  without 
regard  to  the  industry  as  a  whole. 

It  was  the  best  part  of  ten  years 
before  broadcasting  found  itself  as  an 
organized  business,  and  even  today  it 
is  lacking  in  many  of  the  elements 


of  successful  organization  procedure. 

The  National  Association  of  Broad¬ 
casters  includes  the  greater  part  of 
the  nearly  700  stations  holding  broad¬ 
casting  licenses  more  than  half  of 
which  are  low  powered  and  strictly 
local  in  audience  appeal. 

Obviously  the  problems  of  the  high 
powered  50,000-watt  city  stations  are 
quite  different  from  those  of  100- 
watt  which  serve  the  small  commu¬ 
nities.  The  lack  of  anything  ap¬ 
proaching  a  common  interest  between 
these  two  groups  has  given  rise  to 
serious  misunderstandings  within  the 
organization. 

Elach  station  has  but  a  single  vote 
and  the  financial  burden  is  distributed 
according  to  rates  charged  for  adver¬ 
tising  with  the  result  that  a  group  of 
the  smaller  stations  might  conceivably 
hold  the  balance  of  power  and  virtu¬ 
ally  control  the  activities  of  the  as¬ 
sociation. 

As  the  NA.B.  is  now  set  up  there 
is  too  wide  a  spread  between  the 
small  and  large  stations  in  their  needs 
(Continued  on  page  42) 


ever,  the  use  of  “feedback”  in  ampli¬ 
fier  and  transmitter  circuits  to  cancel 
out  distortion  and  the  improvements 
in  microphones  and  speech  input 
equipment  have  contributed  materially 
to  the  progress  that  has  been  made 
along  this  line  and  the  future  holds 
promise  of  even  better  results. 

New  Program  Amplifier 
The  use  of  the  new  grounded  tsrpe 
of  vertical  radiator  has  improved  the 
efficiency  of  the  broadcast  station,  as 
has  the  new  IlOA  Program  Amplifier 
with  the  automatic  volume  limiting 
feature  recently  annoimced  by  West¬ 
ern  Electric.  This  latter  device  en¬ 
ables  broadcast  station  owners  to  ef¬ 
fect  a  3  db  increase  in  average  signal 
strength  without  adding  to  the  sta¬ 
tion’s  power. 

As  described  by  Mr.  B'jckoven,  this 
program  amplifier  prevents  program 
peaks  from  extending  beyond  desir¬ 
able  limits,  thus  avoiding  over-modu¬ 
lation.  It  also  affords  protection  auto¬ 
matically  against  over-modulation  in 
case  of  accidental  change  in  program 
level.  For  example,  if  an  instantan¬ 
eous  program  level  causes  80  per 
cent  modulation  of  the  transmitter,  the 
level  at  the  output  of  the  program 
amplifier  must  rise  about  2  db  to 
cause  100  per  cent  modulation.  How¬ 
ever,  to  effect  this  increase,  the  input 
level  must  rise  about  5  db,  and  the 
difference  of  3  db  represents  the 
amount  by  which  the  average  program 
level  may  be  safely  raised  through  the 
use  of  the  new  program  amplifier. 
Due  to  the  variable  loss  character¬ 
istic  of  this  amplifier,  program  peaks 
at  the  input  of  the  amplifier  which 
might  exceed  by  as  much  as  10  db 
the  level  that  would  maintain  80  per 
cent  modulation  can  be  safely  handled, 
resulting  in  about  108  per  cent  mo¬ 
mentary  over-modulation  where 
otherwise  178  per  cent  modulation 
would  result,  l^en  the  system  is  ad¬ 
justed  as  in  this  example,  there  is 
plenty  of  safety  margin  to  prevent  ac¬ 
cidental  shifts  in  the  program  level 
from  placing  it  in  the  compression 
range. 

Flashing  Indicator 

Inasmuch  as  the  relationship  be¬ 
tween  the  number  and  duration  of 
peaks  to  the  average  program  level 
varies  widely,  means  are  provided  in 
this  amplifier  to  indicate  by  a  flashing 
light  whenever  the  peaks  exceed  some 
preselected  level.  As  long  as  the  light 
flashes  but  infrequently,  the  operator 
may  feel  assured  that  the  desired  op¬ 
erating  condition  is  being  maintained. 
If  it  begins  to  flash  frequently,  it 
would  be  an  indication  that  the  nor¬ 
mal  peaks  were  being  compressed 
more  than  the  desired  and  preselected 
amovmt,  and  a  readjustment  in  level 
can  then  be  made. 

Thus  at  comparatively  small  cost, 
this  device  achieves  the  desirable  re¬ 
sult  of  raising  the  safe  average  modu¬ 
lation  percentage  and  therefore  the 
effective  signal  of  the  station,  without 
the  necessity  of  an  increase  in  the 
station’s  power  rating  and  a  corre¬ 
spondingly  larger  outlay  for  equip¬ 
ment  and  rise  in  power  consumption. 


BOLT  DAMAGES  STATION 

Radio  station  KCMC,  owned  by  the 
Texarkana  (Ark.)  Gazette  and  Daily 
News,  was  disabled  a  short  time  June 
11  when  lightning  struck  its  antenna 
at  the  rear  of  the  Gazette  building. 
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MANY  VEXING  PROBLEMS  FACE  FCd/ 

Saturation  of  Available  Frequencies  in  Near  Future  Seen  As  Applications  Pour  in — Only 

Licenses  Granted  This  Year — Education  Groups  Seek  More  Time  | 


WASHINGTON,  D.  C.,  June  15— 
W  Described  by  Chairman  Anning 
S  Prall  of  the  Federal  CommuniM- 
tions  Commission,  as 
em  combination  of  journalism, 

theatre  the  Pu'^’j^^Xoadltlng 

r'^r^'hoSlly  to  tJTe  scientihc  lab- 
looks  y  international  agree- 

waves,  FCC  has  come 

l:inarw;S;p^:blemsw^chonly 

science  and  diplomacy  can  solve. 

Saturation  Point  Seen 

im?sm 

fm  practical  uaafulnaaa.  on» 
avaUable  to  all  ftnancially 

S^SVi^mtis 

for^new  uses  or  expansion  of  le^- 
favored  enterprises,  prmcipally 
Ltion  and  labor,  are  becoming  more 
Stent  Eventually,  television  and 

5S5c  reproduction  wUl^mra 

their  share  of  frequencies  which  ar 

itJlibeforo  the  communirationa  con.- 
mission  “ten  years  after. 

Technical-minded  person  foreMW 

r— ♦  nf  these  difficulties  10  years  ago 
*0^0  »mmia.lon  c»nc  into 
^n»  but  fe«  loracast  thc.r  ra^d 
Now  broadcaatiiw,  grown  towt 
then  technical  development, 
mark  time. 

That  the  wait  may  be  a  long  one, 

j:rstSnfT51io  in  the  federal 
far  as  I  am  aware,  there  l^e 

St“l  Smsfda  !»; 

quencies  to  meet  a  -Proe- 

rtiem.”  says  the  commissioner, 

S^in  development  of  radio  h« 
Si%id.  But  the  engineer  have 
^r  be»  able  au®cic"“l' 
the  radio  horizon  or  to 
frequencies  avaUable,  to  enable  ffiem 
to  keep  pace  with  men  who  want 
more  Quencies  for  old  se^ices  or 
proposed  new  services.  Once  I  though^ 
the  engineers  might  solve  m 
nroble^  by  discovermg  enough  new 
Kneies'^or  more  efficient  wa^  to 
u^^old  ones  so  that  we  should  have 
^ugh  to  go  around.  I  am  no  longer 

^  optoistic.  I  have  become  recon- 
Sed^to  the  thought  that  the  engmeers 
win  never  be  able  to  keep  i^ce  with 
the  imagination  of  tW  finding  new 
or  better  uses  for  radio. 

Foreign  Limitatione 
The  future  of  commercial  broad- 
eaSg  in  the  United  Stotes  also  is 
becoming  increasingly  subject  to  li 
itations  originatmg  outside  the  na 
tional  boundaries. 

Because  of  this  situation-t^  strug¬ 
gle  of  the  North  and  South  ^erican 
fations  for  radio  ouUets  with  the  re¬ 
sulting  interference  and  encr^ch- 
Swnts  on  others-an  internaUona 
inference  will  be  held  this  year  a 
Havana,  Cuba,  for  the  purpose  of 
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tackling  and,  if  possible,  solving  the 
international  questions  involved. 

Because  the  present  commercial 
broadcasting  band  in  the  United 
States  ranges  only  from  550  to  1500 
kilocycles,  with  an  extension  to  1600 
kilocycles  thrown  in  for  experimental 
purposes,  the  “room”  for  more  stations 
is  definitely  limited.  There  can  be 
few  more  frequency  grants  under  the 
present  commercial  range  for  Amer¬ 
ican  operators. 

Yet,  only  recently  a  high-powered 
station  went  into  operation  in  Cuba, 
with  the  result  that  it  is  now  inter¬ 
fering  with  approximately  200  sta¬ 
tions  within  the  borders  of  the  United 
States.  And  there  is  no  international 
regulation,  rule  or  treaty,  now  in  ex¬ 
istence  which  can  prevent  this  inter¬ 
ference. 

International  Complicationt 

With  this  and  other  developments, 
radio  has  international  complications 
that  caU  for  diplomatic  exchanges,  or 
chaotic  broadcasting  conditions  are 
faced.  Until  this  and  other  problems 
are  worked  out,  including  the  matter 
of  reallocation,  most  if  not  all  of  the 
269  pending  applications  mvist  remain 
in  the  Federal  Commimication  Com¬ 
mission’s  docket  section. 

The  crowded  docket  has  been  re¬ 
lieved  only  slightly  this  year.  Since 
January,  18  licenses  have  been 
granted.  There  have  been  many 
changes  in  the  radio  broadcasting  pic¬ 
ture,  however,  due  to  frequent  trans- 
feiE  of  station  ownership.  Tightening 
of  the  broadcast  structure  in  the  past 
few  years  has  made 'it  necessary  for 
prospective  operators  to  “buy  their 
way  into”  the  new  industry  by  ac¬ 
quiring  established  stations. 

Several  months  ago,  an  important 
conference  was  conducted  by  the 
Commission  on  the  matter  of  realloca¬ 
tion  of  the  broadcasting  spectrum. 
Considered  were  commercial,  marine, 
police,  aviation,  military  and  other 
necessary  phases  of  radio  broadcast¬ 
ing. 

Reporting  on  the  developments  of 


those  conferences.  Commander  T.  A. 
M.  Craven,  chief  engineer  of  F.  C.  C., 
stated  it  was  considered  possible  to 
open  up  500  new  broadcasting  chan¬ 
nels  in  the  1510-1600  kilocycles,  if 
confined  to  100-watt  power;  or  40  new 
stations  of  500  kilowatts. 

Prospective  broadcasters  are  not  in¬ 
terested  in  low-power  outlets,  for  the 
transmission  range  is  then  so  con¬ 
stricted  as  to  offer  little  attraction  for 
advertisers.  This  reach  for  power 
has  created  enemies  for  radio  in  Con¬ 
gress.  Intense  commercialization  with 
high  returns  on  investments,  and  fail¬ 
ure  to  make  more  adequate  provision 
for  education  by  radio,  has  caused 
many  attacks  on  Capitol  Hill.  Chains 
and  high  powered  stations,  dominating 
the  industry,  have  been  particular 
targets. 

Within  several  years  heavy  taxation 
of  radio  is  likely.  Representative 
John  Boylan  of  New  York  City,  is 
sponsor  of  a  bill  which  would  fix  the 
levy  on  the  basis  of  power. 

Politics  also  plays  an  important  part 
in  legislative  activity  and  seems  to  be 
the  principal  element  in  framing  view¬ 
points.  The  present  administration 
has  indicated  a  close  friendship  for 
radio,  thereby  inviting  sniping  by  foes 
of  the  New  Deal,  both  Republicans 
and  Democrats. 

Liberal*  Becoming  Alarmed 

And  the  "liberals”  are  becoming 
alarmed  at  the  size  and  centralization 
of  broadcasting.  They  point  out  that 
approximately  300  out  of  the  700  sta¬ 
tions  in  operation  are  affiliated  with 
one  of  the  three  chains.  National 
Broadcasting  Company,  Columbia 
Broadcasting  System,  or  Mutual.  Ad¬ 
ditions  to  these  chains  are  being  made 
monthly,  for  independents  have  found 
they  cannot  compete  with  the  chains, 
either  for  program  material  or  for 
national  advertising. 

This  Congressional  bloc  stresses  the 
fact  that  broadcast  licenses  are  fed¬ 
eral  gratuities,  the  profit  from  which 
should  be  held  within  reasonable 
bounds.  Some  resentment  is  ex¬ 


Busy  Critic  Visits  Hollywood 


Clark  Gable,  box-office  ebampion  of  tbe  past  few  seasons,  chatting  on  the  set  of 
"^Saratoga”  with  Barney  Oldfield,  motion  picture  critic  of  the  Lincoln  (Neb.) 
Sunday  Journal  and  Star,  who  was  picked  by  Film  Daily  as  the  busiest  reviewer 
in  1936,  having  caught  413  of  the  427  eligible  films  of  that  year.  Picture  was 
taken  15  days  before  Jean  Harlow  was  taken  ill.  She  was  on  the  set  at  the  time 
it  was  snapped. 


pressed  at  newspapers  enterini 
field  of  radio.  Within  the 
and  from  at  least  one  member  of 
comes  the  complaint  that  joint 
ership  of  a  newspaper  and  a  I 
casting  station,  particularly  in 
munities  where  there  are  no 
newspapers  or  stations,  amou 
monopoly  of  means  for  the  trai 
sion  of  information. 


High  Frequencies  StudieSi 
At  the  reallocation  conference)^ 
inquiry  of  an  exploratory  "ntnujij 
made  regarding  the  potential  ui|^ 
very  high  frequencies.  Both 
mission  cind  industry  techniciani 
in  agreement  that  the  extensiii^ 
these  frequencies,  even  above  lOJOI. 
000  kilocycles,  is  a  future  posaMitj. 


Television  and  facsimile  transmiau) ;  lually 
fit  into  this  phase  of  the  picture,  me< 
One  of  the  many  bugaboos  facagi  id  m 
technicians  and  broadcasters  is  early 
physical  limitation  of  televi-icn  lests 
While  that  development  is  now  prat-  g. 
tical  for  local  services,  its  range  aac  Thro 
chain  transmission  is  still  a  boSy  hie  d 
problem.  Experiments  are  being  cia.  snibe 
ducted  by  Radio  Corporation  o:  ncen 
America  in  transmitting  televisia  bse  a 
programs  from  New  York  to  Fto-  irela 
delphia  by  means  of  coaxial  cable  idepe 
This  device,  the  patent  rights  of  wind  srier 
will  be  subject  to  much  litigatam,  r ; 
is  expected,  is  considered  to  be  bx  {  |q 
most  practical  device  for  transmitsiz 
of  television  programs  from  point  tc  j  jjjj 
point  for  rebroadcast. 

Television  requires  great  space  k  _4)an 
the  spectrum — ^more  than  non-tedai- 
cal  persons  can  readily  imagine.  Fk 
instance,  one  single  station  would  need  1,(5 
five  times  as  much  space  as  that  nev  y 
taken  up  by  the  entire  commercial  ,1  jQ 
broadcasting  band.  This  is  one  of  th 
reasons  why  the  commission  has  net  ;icet 
devel(^;>ed  any  definite  policy  regni-  ^uci 
ing  television,  preferring  to  take  u 
chance  on  “freezing”  its  developmeit  aai-.j 
Chairman  Pi«ll,  withal,  is  optio>is& 

“I  would  hskzard  the  assertion  tha: 
five  years  from  now,  you  won’t  bt  ^ 
able  to  recognize  your  radio  receiver,' 
says  the  FCC  head.  “Instead  of  re-  |j,j^  j 
ceiving  soimd  alone,  along  with  shen 
wave  programs,  it  probably  will  be 
fitted  for  these  and  for  television  and  ^  ^ 
facsimile. 

Ftseeimile  Technieedly  Reedy  ssid 
“But,  I  repeat,  that  may  be  fiw  aes. 
years  off — possibly  longer.  I  do  nd  ar, 
possess  clairvoyant  powers  and  I  am  ler 
not  a  radio  technician,  but  I  do  have  Ide, 
occasion  to  hear  of  developments  wi4- 


in  the  industry.  Facsi^e,  or  thi 


transmission  of  images  through  spacer  & 


prd 


for  reception  on  your  home  recciw 
is  an  accomplished  technical  fact,  in-l 
sofar  as  its  commercial  uses  are 
cemed.  Today  weather  maps  and 
other  complicated  photographic 
terial  are  transmitted  on  reguls 
schedule  across  the  country,  acroe 
the  oceans,  and  to  ships  at  sea.  It® 
but  a  short  step  to  the  transmisstf 


and  reproduction  in  your  home 


Pre 


daily  newspapers  and  picture  features 
But  the  time,  economically,  apparent¬ 
ly  is  not  right. 

“In  television,  it  is  another  sW- 
The  laboratory  development  hasproj* 
ressed  remarkably  but  it  is  ivot 
ready,  I  am  told,  to  be  brought 
the  sunshine  of  practical  operataft 
either  from  the  technical  or  the 
nomic  standpoint.  Until  we  of  W 
FCC  see  fit  to  lift  the  experim^ 
barrier,  there  can  be  no  practi* 
{Continued  on  page  54) 
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ABOR  unrest  is  chief  ICMA  TOPIC 


liorter  Publication  Hours,  Fewer  Editions  Among  Economies  Suggested  to  Circulators  at 
Milwaukee  Convention  to  Meet  Higher  Costs — David  H.  Smith  Named  President 

MILWAUKEE,  June  17— 

labor  in 

departments 


Through  the  vehicle  of  roimd- 
ile  dlMUSsion  in  executive  session, 
r».i.bers  uncovered  many  problems 
j, coming  labor  difficulties  and  gave 
!)se  attention  to  labor  legislation  as 
t  relates  to  circulation  departments, 
.'dependent  contractUcil  relations  with 


International  Circulation  Managers  Association  officers  and  directors  in  session  at  Milwaukee  convention  this  week. 
Left  to  right,  (seated)  M.  W.  Halmbacher,  Oklahoma  City  Oklahoman;  Don  R.  Davis,  Birmingham  (Ala.)  Newt-Age- 
Herald;  David  H.  Smidi,  Portland  Journal,  newly>elected  president;  Clarence  Eyster,  Peoria  (Ill.)  Star,  secretary* 
treasurer;  Walter  R.  Rauck,  Pittsburgh  Press,  retiring  president;  Jack  Estes,  Dallas  News-Journal,  first  vice-president, 

R.  B.  Cowan,  Toronto  Star.  Standing,  left  to  right:  Shiel  Dunsker,  Cincinnati  Post;  R.  W.  Taylor,  Flint  (Mich.) 
Journal;  L.  W.  McFetridge,  Tidsa  World;  J.  L.  Barksdale  Jr.,  Miami  (Fla.)  Herald;  Harry  Cullis,  Chester  (Pa.) 
Times;  Will  X.  Coley,  Raleigh  News  &  Observer;  C.  D.  O’Rourke,  Cleveland  Press;  and  H.  H.  Cahill,  Seattle  Times. 

i:hief  among  those  was  that  of  T.  J.  costs,  first,  they  pay  the  cost  of  truck  that  newspaper  boys  are  generally 
Dowling,  New  York  World-Telegram,  hauling,  and,  secondly,  they  pay  at  older  than  in  the  past  with  a  higher 
chairman  of  the  publishers’  associa-  the  full  second  class  publishers’  mail  tsrpe  of  boy  delivering  papers.  He 
tion  committee.  Mr.  Dowling  briefly  rate  for  newspapers,  even  when  such  stressed  the  responsibility  of  news- 
:ited  the  New  York  City  Publishers’  papers  are  hauled  to  and  mailed  in  papers  to  their  carrier-salesmen  and 
Association  resolution,  calling  for  a  post  offices  of  destination,  and  are  urged  circulators  to  guard  against 
change  in  the  Audit  Bureau  of  Cir-  handled  by  the  U.  S.  mail  service.  No  outside  attempts  to  “glorify”  news- 
:ulations’  directorate  setup,  which  action  was  taken  on  Mr.  Smith’s  re-  paper  boys  by  referring  to  them  as 
would  assure  one  director  from  a  port,  which  also  revealed  efforts  to  “children,”  “urchins”  or  any  other 
newspaper  of  1(X),000  circulation  or  secure  permission  of  the  post  office  to  term  that  tends  to  place  these  young 
over.  He  said  New  York  publishers  use  a  caution  or  attention  label  in  men  in  an  unfavorable  light, 
were  apparently  concerned  over  the  handling  such  bvmdles.  Retiring  President  Rauck  sounded 

possibility  of  not  being  adequately  Progress  in  Boy  Welfare  the  keynote  of  the  convention  in  his 

represented  when  present  newspaper  Progress  in  newspaper  boy  welfare  aiy^ual  message,  when  he  decided 
directors  retire  from  the  board.  He  outlined  by  C.  E.  Lemon,  Scripps-  1936  convention  at  Dallas, 

declared  there  was  no  desire  on  the  Howard  Newspapers,  chairman  of  this  thmgs  happened  which  have  shaken 
part  of  metropolitan  publishers  to  important  ICMA  activity.  Mr.  Lemon  1°^.  dandruff  to  your 

dominate  the  board,  but  they  did  feel  ^is  committee  finds  newspaper  bunions  referrmg  to  the  vast  amount 

a  man  acquainted  with  large  city  j^oy  working  conditions  are  better,  of  legislation  which  has  been  enacted, 
newspaper  circulation  problems  should  ^oys  are  earning  more  money  than  in  every  man,  woman,  and 

be  included.  previous  years,  and  they  are  receiving  chi  d  of  today  and  future  generations 

stodghill  Amplifies  Report  valuable  training  in  business  methods  ^^^^cluded  m  lus  recommendations  to 

jioagniii  iHiprove  ICMA  service  to  members 

Howard  Stodghill,  Hearst  Newspa-  ®*^d  salesmanship.  He  emphasized  following: 

pers  and  ABC  director,  amplified  Mr.  Publie  Relations  Men  Urged 

Dowling’s  report,  explaining  that  in  That  a  chairman  of  public  ,  relations 

the  past  metropolitan  papers  have  be  appointed,  to  whom  aU  questions 

always  had  a  representative  on  the  ^  “controversial  nature”  be  sent. 

“Such  questions  as  how  new  legisla- 

the  New  York  publishers  request  is  tion  affects  circulation  departments, 

entirely  m  line,  pomtmg  out,  however,  requests  from  ‘outsiders’  for  informa- 

there  is  nothing  in  the  present  ABC  bon  on  child  labor  subjects,  statistics 

by-laws  that  de^itely  states  metro-  on  ages  of  carrier  boys,  their  profits, 

pohtan  dailies  should  be  represented  ^  should  aU  be  referred  to  this 

on  the  board  He  suggested  the  pu^  ‘clearing  house,”’  suggested  Mr. 

lishers  resolution,  as  adopted,  be  '  ' '  J  Hauck 

amended  in  order  to  remove  the  im-  Thg^'  ^be  director  from  each  sec- 

pression  that  any  director  should  rep-  ^onal  organization  be  held  personal- 

resent  only  one  section  of  the  news-  ly  responsible  for  the  collection  of  all 

paper  division.  riewrs,  legal  matters,  contests,  etc.,  in 

“We  must  not  let  anything  destroy  his  territory  and  see  that  it  is  for- 

the  newspaper  united  front  on  the  warded  to  the  KDMA  secretary  for 

beard,”  he  said.  A  show  of  hands  O  publication  in  the  Bulletin, 

indicated  approximately  20  circula-  “No  longer  are  a  circulation  man- 

tors  present  favored  a  provision  for  a  ager’s  problems  peculiarly  his  own,” 

newspaper  director  from  a  daily  of  declared  Mr.  Rauck,  “Today,  we  are 

100,000  or  all  facing  the  same  difficulties — how 

Lloyd  Smith,  Kansas  City  Kansan,  fc  meet  rising  costs  of  production; 

chairman  of  the  transportation  and  how  to  eliminate  costly  circulation 

promotion  practices  without  serious 
circulation  losses;  how  to  increase 
circulation  revenue;  how  to  handle 
labor  matters  fairly;  how  to  reduce 
overhead  expense;  and  how  to  ‘sfciy 
within  the  law’  when  even  our  best 
lawyers  have  not  always  been  srje 
of  just  how  some  of  th^  new  laws 


i-rier  boys  were  thoroughly  treated. 

Economies  Advised 
In  regard  to  rising  production 
ICMA  members  were  advised 
0  shorten  the  span  of  publication 
uiirs,  issue  fewer  editions  to  sub- 
t^jan  and  country  territory,  elim- 
.ite  returns  and  do  away  with 
fotly  competitive  promotional  ef- 
Tts.  It  was  significant  that  little 
ir.e  was  devoted  to  ways  and  means 
1!  increasing  circulation.  Appar- 
£tly  those  in  attendance  were  more 
:ricerned  with  increasing  revenue, 
ducing  operating  expense  without 
rtailing  essential  service  and  main- 
wing  present  circulation  levels. 
David  H.  Smith,  Portland  Journal, 
St  vice-president  this  past  year, 
SIS  elected  president  to  succeed 
filter  R.  Rauck,  Pittsburgh  Press. 
fek  Estes,  Dallas  News-Journal,  was 
icvanced  from  second  to  first  vice- 
Ciident  to  succeed  Mr.  Smith.  Don 
i  Davis,  Birmingham  News-Age- 
irald,  was  chosen  second  vice- 
tsident  from  a  field  of  five  nomi- 
_jes.  Clarence  Eyster,  Peoria  (Ill.) 
was  reelected  secretarv-trea- 


-eetiver.' 


Another  group  of  ICMA  members 
snapped  between  sessions  at  Milwaukee 
convention.  Left  to  right:  Nate 
Crabtree,  Minneapolis  Star;  R.  M. 
Mclntire,  Des  Moines  Register  and 
Tribune;  R.  B.  Cowan,  Toronto  Star; 
and  Joe  Banting,  Bloomington  (III.) 

Pantograph. 
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affect  the  circulation  departments  of 
newspapers.”  j 

MmthoJa  of  Totting  Foaturot 
“BCethods  of  Testing  Reader  Interest 
in  Newspaper  Features”  was  the  sub¬ 
ject  of  a  thought-provoking  paper 
read  by  K.  A.  McMillan,  Toronto  Star, 
He  asserted  editors,  generally,  deter¬ 
mine  the  value  of  features  by  “in¬ 
stinct”  and  urged  that  circulators 
work  more  closely  with  editors  in  de¬ 
vising  a  scientific  approach  to  this 
perplexing  problem.  He  briefly  out¬ 
lined  four  methods  of  testing  features, 
including  the  so-called  Gallup 
method  of  personal  interviews,  postal 
cards  or  printed  questionnaires,  leav¬ 
ing  a  feature  out  of  the  paper  and 
“count  the  kicks,”  and  “fan  mail”  or 
letters  of  inquiry. 

Mr.  McMillan  suggested  circulators 
poll  their  carrier  boys  for  the  “low- 
down”  on  comic  strips,  declaring  car¬ 
riers  reflect  the  juvenile  point  of  view 
and  also  have  the  benefit  of  adult  con¬ 
tact  in  collecting  from  subscribers. 

C.  L.  Stretch,  Philadelphia  Bulletin, 
presented  a  paper  on  ways  and  means 
of  overcoming  Saturday  and  summer 
slump.  He  referred  to  special  rates 
for  vacation  subscribers,  special  ser¬ 
vice  to  nearby  resort  places  during 
summer  vacation,  and  intensive  work 
on  the  part  of  carrier-salesmen  to  re¬ 
trieve  vacation  stops  when  subscrib¬ 
ers  return  in  the  fall.  He  suggested  a 
“breezy”  continued  story  for  the  sum¬ 
mer  period  as  one  way  of  retaining 
reader  interest  among  those  going 
away  for  vacation. 

Hockonhall  la  Speaker 
Floyd  Hockenhull,  Circtdation  Man¬ 
agement,  concluded  the  morning  ses¬ 
sion  with  an  interesting  talk  on  the 
growing  importance  of  the  circulation 
manager  on  a  modem  newspaper.  A 
competent  circulator,  he  said,  is  pri¬ 
marily  a  salesmanager,  in  addition  to 
being  a  delivery  superintendent,  of¬ 
fice  manager  and  executive  head  in 
the  publisher’s  organization.  He  con¬ 
tended  today’s  public  does  not  buy 
anything  in  large  quantities  unless 
asked  to  do  so,  asserting  circulation 
managers  must  constantly  devise  new 
wa}rs  of  selling  their  product,  no  mat¬ 
ter  how  good  its  editorial  content  may 
be.  “Circulation  does  not  come  vol¬ 
untarily,”  he  said.  “Circulation  comes 
as  a  result  of  carefully  planned  sales 
effort”  He  urged  circulators  not  only 
to  be  experts  in  their  own  field,  but  to 
have  a  thorough  understanding  of  edi¬ 
torial,  advertising  and  mechanical  de¬ 
partment  techniques. 

The  Tuesday  afternoon  session 
opened  with  the  motion  picture,  “Be¬ 
ware  of  Mentalitis,”  produced  as  a 
“tonic”  for  anemic  sales  organizations 
by  R.  M.  Mclntire,  Des  Moines  Regis¬ 
ter  and  Tribune.  Another  film  pre¬ 
sented  was  that  of  an  ICMA  exclu¬ 
sion  to  Mexico,  made  by  O.  E.  Jenner, 
Lincoln  (Neb.)  Star. 

Session  on  Security  Laws 

The  balance  of  the  afternoon  was 
devoted  to  an  executive  session  on  so¬ 
cial  security  legislation  as  it  affects 
newspaper  boys.  Robert  C.  Bassett, 
Green  Bay,  Wis.,  attorney,  was  the 
principal  speaker.  Don  R.  Davis, 
Birmingham  Newt  -  Age  -  Herald,  led 
the  round  table  discussion. 

Under  the  general  chairmanship  of 
George  Moffett,  Milwaukee  Sentinel, 
assisted  by  other  Milwaukee  circula¬ 
tors,  ICMA  members,  their  wives  and 
guests  were  treated  to  three  days  of 
entertainment,  sandwiched  in  between 
business  sessions.  On  Monday,  a  golf 
toiunament  was  held  at  the  West- 
moor  Coimtry  Club.  Horace  Powell, 
Atlanta  Journal,  won  the  ICMA  cham¬ 
pionship  with  a  78.  George  Hicks, 
Columbus  Citizen,  was  runner-up  with 
79. 

Fred  Vogt,  former  Milwaukee 


y 


Three  southern  cir> 
culators  at  ICMA 
meeting.  Left  to 
right:  C.  J.  Cope¬ 
land,  Johnson  City 
(Tenn.)  Press  & 
Chronicle;  E.  C. 
Lugar,  Roanoke 
(Va.)  Times  & 
World  News;  and 
C.  A.  Adams, 
Kingsport  (Tenn.) 

T  imes. 


Howard  StodghilL 
Hearst  Newspapers 
and  ABC  director, 
renews  friendship 
with  ICMA  associ¬ 
ates  at  Milwaukee. 
Left  to  right:  Mr. 
Stodghill;  Earl 
Meredith,  Spring- 
field  (O.)  Sun; 
iasper  Rison,  Louis¬ 
ville  Courier- Jour¬ 
nal  and  Times;  and 
Clay  Smith,  Chicago 
Herald  and  Exam- 


Journal  country  circulation  manager, 
had  charge  of  the  tourney. 

A  trip  through  Schlitz  Brewery  was 
another  highlight  of  the  entertain¬ 
ment  program.  Tuesday  night,  dele¬ 
gates  enjoyed  a  lake  trip.  The  an¬ 
nual  banquet  and  dance,  with  special 
entertainment  was  held  Wednesday 
evening. 

“Off-the-Record”  Session 

Much  pertinent  roundtable  discus¬ 
sion,  dealing  with  intimate  circulation 
problems,  was  done  in  executive  ses¬ 
sion,  permitting  members  to  raise 
questions  and  swap  experiences  in 
“off-the-record”  manner.  Hiirst  for 
knowledge  on  social  security  and  la¬ 
bor  legislation,  affecting  circulation 
departments,  was  evident  during  these 
discussions.  Increased  production  costs 
and  rate  increases  also  came  in  for 
thorough  treatment.  Set  speeches  were 
comparatively  few,  each  serving  as  a 
“springboard”  for  roundtable  discus¬ 
sion. 

Elisha  Hanson,  ANPA  general  coun¬ 
selor,  Washington,  D.  C.,  delivered  the 
principal  address  Wednesday  morn¬ 
ing.  Mr.  Hanson’s  talk  was  off  the 
record.  It  dealt  with  labor  laws,  their 
application  and  effect  on  newspaper 
circulation  departments.  In  an  inter¬ 
view  prior  to  his  talk,  Mr.  Hanson  told 
reporters  opinion  is  divided  whether 
local  distribution  of  newspapers  comes 
under  the  Wagner  Act.  Continuing  he 
said: 


nery  of  Massachusetts  replied  it  did 
not  cover  anything  locally.” 

Discusses  CIO  Organising 

Directing  his  attention  to  recent  CIO 
efforts  to  organize  carrier  boys,  Mr. 
Hanson  remarked: 

“Except  in  a  few  instances,  the 
American  Federation  of  Labor  has 
never  sought  to  organize  the  boys  in 
the  circulation  departments  of  news¬ 
papers.  Its  position  has  been  that  it 
did  not  seek  to  organize  minors  doing 
part-time  work  or  working  as  inde¬ 
pendent  merchants.  But  the  CIO  has 
tried  organizing  carriers  on  the  Paci¬ 
fic  Coast  and  threatens  to  try  it  in  one 
or  two  other  places 


serve  his  publisher  best  by  red*^ 
ing  all  of  Ae  subscription  and 
sale  prices  to  find  possible  opportunj. 
ties  for  increased  revenue,  a  nai 
vital  necessity  in  combating  the 
roads  rising  costs  are  rapidly  msK '  j 
into  net  earnings.  “ ' 

“Members  of  the  ICMA— we,  at  tj. 
dilation  managers,  have  in  my  ophuai 
a  strenuous  number  of  months  ab^'l 
of  us — there  is  much  to  be  donee*-' 
tributing  our  share  in  meeting  tjali 
situation.  A  most  healthy  conditj* 
must  be  maintained  in  every  circuh- 
tion  department.  For  deteriiii:  , 
just  what  may  constitute  a  hetli* 
condition — there  is  no  universal 
stick — to  my  mind  the  relationshh)l».-i 
tween  circiUation  revenue  and 
tion  expense  is  the  best  barometer. 

Accurate  Charts  Urged 

“A  circulation  department  can  ei- 
be  healthy  when  the  thoroughly  c  -. 
petent  circulation  manager  , ; 
knows  his  field,  his  newspapers, 
publisher’s  desires  and  his 
tion,  and  who  keeps  accurate  eWsi 
showing  both  revenue  and 
always  before  him,  satisfies  htii 
and  his  publisher  that  he  is  gettiri^ 
all  revenue  possible  and  that  fea  j 
results  justify  the  expenses,”  be  cr. 
eluded. 

In  the  carrier  salesmanshq)  c  - 
test,  held  Wednesday  afternoon  bd 
fore  a  capacity  crowd,  Keith  &asd 
and  Melvin  Clapp,  Elyria  (0.) 
icle-Telegrari,  won  first  honors  ai^ 
the  R.  W.  Bmgham  trophy.  ThetaJ 
trained  by  Circulation  Manager  Bii 
sell  Stokley,  represented  the  OhioCiJ 
dilation  Managers’  Association.  Theil 
Paul  Daily  News  team  was  aw 
second  place,  receiving  the  bnoJ 
plaque  given  by  James  Wright  BrowJ 
president  of  Editor  &  Publishes.  ri| 
Daily  News,  entered  by  Ha: 
Shugard,  circulation  manager,  rapn| 
sented  Central  States  Circula 
Managers’  Association.  The  PiiiJ 
burgh  Press  entry  placed  third, 
resenting  Interstate  Circulation  Ma: 
agers’  Association.  The  team  wase: 
tered  by  President  Rauck  and  r- 
ceived  a  certificate  of  merit,  given ) 
Editor  &  Publisher  and  ICMA 
Montreal  Star  team,  representing  0| 
tario-Quebec  Circulation  Mur.i.4 
Association,  was  fourth. 


“The  question  is  whether  the  boys  Posts  Policy  Statement 
could  be  led  into  a  strike,  crippling 


“You  have  to  consider  whether  the 
circulation  activities  of  newspapers 
comes  within  the  jurisdiction  of  this 
act.  If  they  do,  the  National  Labor 
Relations  Board  must  distinguish  be¬ 
tween  business  done  locally  and  that 
which  is  interstate  in  nature.  Opinion 
is  divided  on  whether  local  distribu¬ 
tion  of  newspapers  comes  within  the 
act.  It  would  depend  upon  the  facts 
relating  to  some  particular  newspaper, 
not  to  newspapers  generally. 

“At  a  recent  hearing  in  Washington 
on  the  proposed  new  wage  and  hour 
bill,  the  question  was  asked  whether 
the  bill  applied  to  local  distribution 
of  newspapers.  Representative  Con- 


a 

newspapers  which  depend  on  distribu 
tion  in  order  to  publish  successfully. 
There  is  a  question  whether  a  minor 
can  sign  up  with  a  labor  organization 
without  consent  of  parents  or  guar¬ 
dian,”  he  added. 

It  is  imderstood  Mr.  Hanson  devoted 
part  of  his  talk  to  advising  circula¬ 
tors  as  to  the  proper  type  of  contract 
which  definitely  establishes  the  car¬ 
rier  boy  as  an  independent  contrac¬ 
tor. 

Hatton,  Paulson  S/>eak 

Two  interesting  talks  preceded  Mr. 
Hanson’s  speech.  E.  R.  Hatton,  De¬ 
troit  Free  Press,  discussed  rising  costs 
and  what  circulators  can  do  to  offset 
such  increases.  Harold  Paulson, 
Youngstown  (O.)  Vindicator,  not  only 
stressed  the  importance  of  careful 
selection  and  training  of  newspaper 
boys,  but  urged  they  be  encouraged 
through  promotions  within  the  paper’s 
organization.  “Too  many  times  vacan¬ 
cies  for  office  boys,  apprentices  or  cub 
reporters  are  filled  with  outside  help, 
when  good  material  for  these  jobs  is 
to  be  found  right  within  the  ranks  of 
your  own  newspaper  boys,”  he  pointed 
out. 

Mr.  Hatton  presented  an  informa¬ 
tive  paper  on  rising  production  costs 
and  their  relation  to  increased  circu¬ 
lation  rates.  After  listing  various  items 
of  increased  expenses  Mr.  Hatton  said: 

“Each  circulation  manager  can  well 


For  Editorial  Emfios 


The  Fort  Wayne  (Ind.)  Netei-SRl 
nel,  through  its  26-year -old  publt^i| 
Helene  R.  Foellinger,  has  issued 
“statement  of  future  policy"  coven 
minimum  wages,  hoius  and  cu 
working  conditions  for  editorial  s 
ployes. 

The  action  followed  organization 
a  Fort  Wayne  chapter  of  the  Airien' 
Newspaper  Guild  on  Sunday,  Jo”- 

The  statement,  dated  June  li 
vides  for  salary  minimums  of  : 
after  three  years  and  $3750  after: 
years,  for  full-time  men  reporu 
$25  for  women  editorial  workers 
ter  three  years;  $22.50  for  enipleyt: 
the  art  department  after  three  .w 
and  $10  for  office  boys. 

Overtime  will  be  compensated 
either  by  extra  pay  or  time  off  at 
management’s  option.  Disnussal 
up  to  four  weeks’  salary  is  prov 
Annual  vacations  with  full  pay 
given  to  all  employes  of  niore  ■ 
six  months’  service,  and  sick 
benefits  are  provided. 

Editorial  employes  who,  on  the 
previous  to  the  announcema»t  ^ 
voted  17  to  4  to  affiliate  with  the 
elected  a  committee  of  three  t0  “ 
cuss  the  statement  of  policy  v 
management  and  recommend 
revisions,  including  a  horizoDtalJ| 
increase  for  those  not  affected  VI 


mmimums. 
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Sew  York 

230  West  4l8t  Street 


This  shows  the  “Up  to  the  Minute” 
Three  to  two  ratio  Scott  Folder  for 
Color  or  Black  printing. 

This  is  “the  last  word”  in  Folder 
construction,  and  can  be  seen  in 
operation  in  New  York  City. 

Walter  Scott  &  Co. 

Plainfield,  New  Jersey,  U.  S.  A. 


Chicago 

IJ3U  Monadnock  Blk. 
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Broadcasters  Plan  Big  Program 

For  Annual  Meeting  Next  Week 


An  observation  that  the  radio  in¬ 
dustry  “can  solve  its  own  prob¬ 
lems,”  expressed  by  President  Roose¬ 
velt  recently,  will  sound  the  keynote 
of  the  annual  convention  of  the  Na¬ 
tional  Association  of  Broadcasters, 
at  the  Hotel  Sherman  in  Chicago, 
June  21-22-23. 

Contrary  to  the  situation  which  ex¬ 
isted  last  year,  there  are  no  basic 
issues  facing  the  broadcasters  today. 
A  change  in  the  by-laws  of  the  asso¬ 
ciation  which  will  provide  for  in¬ 
creased  dues  (an  estimated  increase 
has  been  set  at  50%)  is  the  first  of  the 
questions  to  be  argued.  Group  mem¬ 
bership  rules,  requiring  all  members 
of  a  chain  of  stations  to  register  with 
the  association  if  one  station  holds 
membership,  and  the  annual  election 
are  the  other  major  issues  on  the 
agenda 

Judge  Syket  to  Speak 

Addresses  by  Judge  Eugene  O. 
Sykes  of  Washington,  the  chairman 
of  the  broadcast  division  of  the  Fed¬ 
eral  Communications  Commission,  on 
“The  Duty  of  the  Broadcaster”  and 
James  W.  Baldwin,  managing  director 
of  the  NAB,  are  expected  to  be  the 
highlights  of  the  convention  calendar. 
Other  discussions  on  engineering, 
costs  and  advertising  will  be  led  by 
the  NAB  experts  in  those  particular 
fields. 

The  program  for  the  three-day 
meeting  follows; 

Monday,  June  21 

9:30  A.M. 

Call  to  Order 

Address  of  Welcome:  Hon.  Edward 
J.  Kelly,  Mayor,  City  of  Chicago 
Address  of  the  President:  C.  W. 
Myers,  KOIN,  Incorporated,  Port¬ 
land,  Oregon 

Address  of  the  Chairman,  Broadcast 
Division  of  the  Federal  Commtini- 
cations  Commission;  Jtnxx  Eugene 
Octave  Sykes,  Washington,  D.  C. 
The  Duty  and  Responsibility  of 
The  Broadcaster 

Address  of  the  Treasurer:  Harold 
Hough,  WBAP,  Carter  Publica¬ 
tions,  Inc.,  Fort  Worth,  Texas 
Report  of  the  Managing  Director: 
James  W.  Baldwin,  National  As¬ 
sociation  of  Broadcasters,  Wash¬ 
ington.  D.  C. 

Report  of  the  Nominating  Commit¬ 
tee 

Appointment  of  Committees 

Announcements 

Adjournment 

No  Afternoon  Sessions  Scheduled 
Committee  Meetings  (at  call  of 
chairman).  Commercial  Commit¬ 
tee,  Parlor  M;  Resolutions  Com¬ 
mittee,  Room  118;  Elngineering 
Committee,  Parlor  L 

T ueaday,  June  22 
9:30  A.  M. 

Call  to  Order 
Election  of  Officers 
Report  of  the  Resolutions  Commit¬ 
tee 

Report  of  the  Elections  Committee 
2:00  P.M. 

C^ll  to  Order 

Report  of  the  Engineering  Commit¬ 
tee;  J.  H.  DeWitt,  WSM,  National 
Life  and  Accident  Insurance  Com¬ 
pany,  Nashville,  Tennessee 
Wednesday,  June  2S 
9:30  A  M. 

Introductory  Remarks  and  Explana¬ 
tion  of  the  Commercial  Section 
Organization:  H.  K.  Carpenter, 
WHK,  Radio  Air  Service  Cor¬ 
poration,  Cleveland,  Ohio 
Report  of  the  Sales  Managers’  Di¬ 
vision:  Lewis  H.  Avery,  WGR, 


Buffalo  Broadcasting  Corporation, 
Buffalo,  New  York 

Report  of  the  (Onunittee  on  Na¬ 
tional  Sales  Methods  and  Costs: 
Carl  Everson,  WHKC,  Associated 
Radiocasting  (Orporation,  Colum¬ 
bus,  Ohio 

An  Agency  Man  Looks  at  Broad¬ 
casting:  Arthur  Pryor,  Jr.,  Bat- 
ton,  Barton,  Durstine  &  Osborn, 
Inc.,  New  York 

Report  of  the  Committee  on  Radio 
Research:  Arthur  B.  Church, 
KMBC,  Midland  Broadcasting 
Company,  Kansas  City,  Mo. 

Report  of  the  Committee  on  Radio 
^omotion:  John  J.  Gillin,  Jr., 
WOW,  Woodmen  of  the  World  Life 
Insurance  Association,  Omaha, 
Neb. 

A  Retailer  Makes  an  Appraisal  of 
Radio:  Marvin  Oreck,  Oreck’s, 
Inc.,  Duluth,  Minn. 

Report  of  the  Committee  on  Stand¬ 
ardization  of  Sales  Forms:  Mar¬ 
tin  Campbell,  WFAA,  A.  H.  Belo 
Corporation,  Dallas,  Texas 

Presentation,  discussion  and  vote  on 
Resolutions  pertaining  to  the 
Commercial  Section 
2:00  P.M. 

A  Panel  Discussion — H.  K.  Carpen¬ 
ter,  WHK,  Chairman 

How  Should  a  Station  Service  Its 
Local  Accounts? — Marvin  Oreck, 
Lewis  H.  Avery 

How  Can  We  Simplify  Our  Rate 
Cards? — John  J.  Gilun,  Jr.,  Mar¬ 
tin  Campbell 

How  Can  Our  Present  Methods  of 
Securing  National  Spot  Business 
Be  Improved? — John  J.  Gillin, 
Jr..  Arthur  B.  Church 

How  Can  Creative  Selling  Be  En¬ 
couraged?  —  Arthur  Pryor,  Jr.. 
Arthur  B.  Church 

What  Information  Should  Stations 
Release  with  Respect  to  Their 
“Circulation”? — ^H.  K.  Carpenter 
Martin  Campbell 

What  Is  Your  Definition  of  the  Term 
“Merchandising”? 

Installation  of  Officers 
7:00  PJd. 

Annual  NAB  Banquet 

Entertainment 

Presentation  of  Broadcasting  Trophy 
to  winner  of  Golf  Tournament 

ARIZONA  PRESS  CLUB  MEETS 

Twenty-five  Arizona  newspapermen 
attended  the  summer  meeting  of  the 
Arizona  Press  Club  at  Prescott  June 
6  Walter  Zipf,  of  the  Bisbee  (Ariz.) 
Review,  will  succeed  William  Turn- 
bow,  of  the  Phoenix  (Ariz.)  Gazette, 
as  president  of  the  club  in  September. 


A  new  check-up  of  83 
typically  better  class 

Apar  tiiieii  t 
Hotels 

in  New  York  shows  that 
The  Sun  has  more  readers 
in  them  than  any  other 
evening  newspaper. 

NEW  YORK 


W.  T.  DEWART  HONORED 

An  honorary  degree  of  doctor  of 
letters  was  conferred  upon  William 
T.  Dewart,  president  and  publisher 
of  the  New  York  Sun,  by  Union  Col¬ 
lege,  Schenectady,  N.  Y.,  June  14. 
Dr.  Dixon  Ryan  Fox,  president  of  the 
college,  read  the  following  citation: 
“A  publisher — rising  from  a  minor 
clerkship  to  command  an  enterprise 
of  national  influence,  an  instance  of 
what  sheer  ability  and  ambition  can 
accomplish  in  the  American  environ¬ 
ment;  now  developing  a  great  news¬ 
paper  to  new  levels  of  public  useful¬ 
ness,  not  only  as  a  diary  of  events, 
but  as  a  medium  of  cultural  instruc¬ 
tion  and  an  instrument  of  investiga¬ 
tion,  throwing  the  light  of  the  Sun 
upon  sinister  obscurities  in  our  poli¬ 
tical  and  social  practice;  bearing  great 
responsibilities  with  p>oise  and  pa¬ 
tience  and  discharging  them  with 
courage  and  understanding.” 

CBPA  ELECTS  OFFICERS 

John  Sweet,  Traffic  World,  was  re¬ 
cently  elected  president  of  the  Chi¬ 
cago  Business  Papiers  Association. 
Other  officers  chosen  were:  Stanley 
R.  Clague,  Nation’s  Schools,  vice-pres¬ 
ident;  J.  U.  Farley,  Domestic  Engi¬ 
neering,  treasurer;  and  Paul  E.  Clis- 
sold.  Bakers’  Helper,  secretary.  Hie 
following  directors  were  elected:  J.  C. 
Aspley,  American  Business;  W.  J. 
Hannon,  American  Restaurant;  and 
Charles  E.  Price,  Heating,  Piping  and 
Air  Conditioning. 


ASKS  TEXAS  INVESTlGATlO* 

Immediate  investigation  (rf 
“shocking  lawlessness”  of  y- 
Rangers  in  confiscating  3,000  copia 
Pension  and  Politics,  monthly  ne^ 
paper  criticizing  Governor  Jamf,  | 
Allred,  was  urged  up>on  Col.  fl.  * 
Carmichael,  director  of  the  State  Pg^ 
lie  Safety  Commission  this  week  W 
the  American  Civil  Liberties  IW 
According  to  W.  W.  Glass,  of  Jackaa. 
ville,  Tex.,  editor  of  the 
men  attempting  to  distribute 
been  harassed  in  many  sections  of  ih 
state  by  Rangers.  Affidavits  suhoitN 
to  the  Union  reveal  that  on  Ani 
27th,  State  Ranger  J.  W.  McConn^ 
and  his  assistant  William  Lay  < 
Wichita  Falls,  seized  3,000  copies  k 
Pensions  and  Politics  which  aa  ^ 
the  editors,  W.  E.  Conway,  was  a> 
tempting  to  distribute  in  that  city 

GUILD  NEGOTIATES  ON  H-T 

The  third  negotiations  meetiiigla. 
tween  the  New  York  Herald  Tribes 
and  the  New  York  Newspaper 
was  held  Monday.  Both  guild  jod 
Herald  Tribime  spxikesmen  stated  da 
nothing  definite  had  been  agreed  • 
as  yet.  On  the  committee  represen- 
ing  the  management  are:  Wilbur  F«v 
rest,  executive  editor;  Howard  DiiTs, 
business  manager,  and  Grafton 
Wilcox,  managing  editor.  Guild  re 
resentatives  were:  Milton  KaufnunJ 
executive  secretary;  Alan  Hathawyl 
New  York  Daily  News;  James  KiemJ 
New  York  Times. 


THOMSON  IS  RIGHT! 

.\dd  tn  advertising  axioms  the  favorite  remark  of  William  .\.  Thom¬ 
son.  director  of  the  .\merican  Newspaper  Publisher.s  .-Xssociation’s 
bureau  of  advertising: 

‘"Wharavar  elae  you  adomrtiaa,  you  are  only  reach¬ 
ing  pooplm  who  have  read  the  newapapera  today  and 
will  do  ao  again  tomorrow.” 


For  Worcester,  Massachusetts,  the  statement  would  read 
something  like  this: 

“Wherever  elae  you  advertiae,  you  are  only 
reaching  people  who  have  read  the  Telegram-Gazette 
today  and  will  do  ao  again  tomorrow.” 


93% 


Of  All  Newspaper  Buyers  in  the  City  of 
Worcester  Buy  the  Telegram  or  Gazette. 


And  of  all  families  both  in  Worcester  and  Worcester’s  aver¬ 
age  18-mile  retail  trading  zone  which  every  day  receive  in 
their  homes  a  Worcester  daily  paper — the  Telegram-Gazette 
covers 


MORE 

THAN 


85% 


SIX  DAYS 
EVERY  WEEK 


In  the  city  and  average  18-mile  retail  trading  zone  (population 
433,000)  the  Telegram-Gazette  concentrates  an  average  net  paid 
circulation  of  over  100,000  daily.  TOTAL  circulation:  114,098 
average  net  paid  daily  for  the  three-month  period  ending  March 
31,  1937. 

THE  TEEGRAM-GAZEnE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Aaaociatea,  National  Repreaentativea 

N<?w  York.  Chicago.  Boston,  Detroit.  Philadelphia.  San  Francisco.  1.^)8  Aneeles,  CinciBiuli| 
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Some  Ohio  cities  are  a  50%  better  market  for 
shoes  than  other  cities.  Some  Ohio  towns  buy 
twice  as  much  paint  and  wall  paper  (per  capita) 
as  other  towns. 

The  Plain  Dealer’s  retail  sales  facts  enable 
advertisers  to  select  Ohio  markets  that  are  best 
for  any  particular  product.  With  them,  you 
can  concentrate  advertising  and  selling  efforts  on 
markets  that  pay  out  better. 

Write  us — or  John  B.  Woodward,  Inc.,  our 
national  representatives — for  the  sales  tax  fig¬ 
ures  on  any  major  classification  that  interests 
you.  These  figures  are  the  actual  sales  records 
of  all  of  Ohio’s  276,000  retailers.  They  show 


the  total  and  per  capita  retail  sales — broken 
down  by  counties,  cities,  towns  and  rural  areas. 

26'County  Unit  is 
Ohio’s  Second  Largest  Market 

Nearly  half  of  Ohio’s  retail  sales  are  concen¬ 
trated  in  the  5  marketing  areas  comprising  the 
Cx)mpact  Cleveland  Market  (See  chart).  But 
one  of  these  marketing  areas — 26  counties  sur¬ 
rounding  Cleveland,  containing  no  cities  over 
45,(X)0 — form  the  second  largest  market  in  Ohio. 

The  Plain  Dealer  is  the  only  economical  avenue 
to  this  26-county  market.  It  is  a  market  that 
you  include — at  no  extra  cost — when  you  use 
the  Plain  Dealer  to  sell  Cleveland. 


20.8% 
of  Ohio's 
Volumo 


RETAIL  SALES  VOLUME 


State  of  Ohio 


14.2% 

Ohio** 


I  OHIO  1 

GREAT  ER|K  volumo 

Lclevelanoi  ■■■ 


OHIO’S 
tAROtST  ^ 


AREA 


Total  Salat 
Voluma 

4«  Waoks— I93S 


5.9% 

of  Ohio's 
Voluma 


3.7% 

of  Ohio's 
Volumo 

STAIK 

eOMTY 


O  Cuyahoga  (Cleveland) . *331,318,809.80 

#  26  Counties  (Adjacent  to  Cleveland).  225,640,427.04 

Hamilton  (Cincinnati) .  177,784,083.48' 

Franklin  (Columbus) .  120,711,937.27 

Lucas  (Toledo) .  102,352,694.37 

•  Summit  (Akron) .  94,571,288.26 

Montgomery  (Dayton) .  77,575,294.36 

•  Stark  (Canton) .  58,830,542.02 

#  Mahoning  (Youngstown) .  56,852,889-81 


3.6% 

of  Ohio's 
Volumo 


MMiaiilNG 

eamiTy 


Total  for  above . *1,245,637,966.41 

Grand  total  for  state  .  ..  1,594,296,114.1.1 


»31.318.809.80  5225.640.427.04  S94.571.288.26  $51,830,542.02  S  56.852.819.81  j 


The  Compact  Cleveland  Market 
*767,313,956.93— '48.2%  of  Ohio’s  retail  sales 


Cleveland  PLAIN  DEAtIR 


i  . 


! 


{ 
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NEA  Service,  Inc. 

NEW  YORK  CLEVELANi 
SAN  FRANCISCO 


Editor  &  riiBLisiiER  will  pay  $2  for  each 
“Short  Takes"  accepted  and  published.  Those 
not  used  will  not  be  returneii. 


Bent  on  a  Father’s  Day  illustration 
for  rotogravure,  Robert  R.  Reeves, 
Sunday  editor  of  Albany  (N.  Y.) 
Knickerbocker  Press,  and  Cameraman 
Ralph  MacDougall  went  to  a  matern¬ 
ity  hospital. 

“We  want  to  get  a  picture  of  an  ex¬ 
pectant  father,  pacing  the  floor,  tear¬ 
ing  his  hair  and  biting  his  nails — you 
know,  the  real  worried  father  look,” 
said  Reeves  to  MacDougall  as  they 
entered  the  hospital. 

“There  he  is  now,”  said  Mac,  spying 
a  man  in  the  waiting  room  section. 

“Oh,  boy,  a  natural,”  chimed  Reeves. 
“Wait  here  and  I’ll  try  to  talk  him 
into  a  picture  like  that.” 

Qmetly,  carefully,  a  bit  bashfully. 
Reeves  confronted  the  pictiire  possi¬ 
bility. 

er,”  said  he,  “How  do  you  do?” 
“How  are  ya?”  replied  the  expectant 
father  distractedly. 

“Er,”  continued  Reeves,  “I’m  Reeves 
of  the  Knickerbocker  Press.  .  .  .” 

“Well,  glad  to  meet  you,”  popped 
the  pleased  picture  possibility,  “I’m 
Neal  of  the  Times- Union.” 

P.S. — Newspapermen  aren’t  news. 
Another  subject  was  found. 


MISS  MARY  DICKSON  applied  to 
City  Editor  J.  Alex  Zehner  of 
the  Pittsburgh  Sun-Telegraph  for  a 
job,  and  got  it.  She  was  taking  off 
her  hat,  when  Zehner  remarked, 
“Your  day  off  will  be  Monday.  Let’s 
see,  what  day  is  this?  Monday?  All 
right,  go  to  the  ball  game.”  And  Miss 
Dickson  walked  out,  wondering  what 
the  world  was  coming  to. 


IT’S  A  SMALL  WORLD 

Three  Chicago  Daily  News  corre¬ 
spondents  chanced  to  land  in  Shang¬ 
hai  at  once  recently,  largely  by  acci¬ 
dent.  Reginald  Sweetland,  back  in 
China  from  Europe,  came  in  just  be¬ 
fore  Frank  Smothers,  who  had  been 
in  Peiping,  dropped  over  from  Japan 
before  proceeding  on  a  new  assignment 
to  Em-ope.  At  the  same  time  Gifford 
Ernest  stopped  by  on  his  way  home 
HE  erudite  Editor  s  Drawer  of  the  after  a  “Sabbatical  year”  spent  in 
old  Harper’s  monthly  sometime  in  studying  agricultural  and  other  prob- 
60’s  reported  this  self-appraisal  of  lems  in  Moscow.  Other  visitors  at  the 
ong  career  in  frontier  journalism  same  time  included  Frank  H.  Hedges 
a  hard-bitten  Texcis  editor:  of  North  American  Newspaper  Alli- 

•n  asked  to  drink  .  11,392  ance,  ordinarily  stationed  in  Tokyo, 

ink  .  11,392  and  H.  Hessell  Tiltman  of  the 

guested  to  retract .  416  London  Daily  Express,  also  over  from 

In’t  retract .  416  Japan. 


GETS  THE 


At  Commencement 

there’s  aluiays  a 


I^OT  to  learn  in  what  phaxo 
-*■  '  the  moon  to  plant  her  potatoo 
not  to  learn  what  to  do  for  Asr 
Emma’s  bunions  does  the  woman  c 
today  read  her  ( 
in  the  newspaper, 
to  learn  how  to  be  beautiful,  hoi 
to  dress  stylishly,  how  to  live  giaci 
fully. 

The  good  newspaper  otfers  h< 
features  with  more  glamor,  inoi 
color,  more  appeal  to  the  feminic 
than  the  other  entertainment  m 
diums  which  compete  for  her  u 
terest. 


I^OR  several  hours  one  afternoon 
soon  after  the  story  of  the  kid¬ 
naping  of  Mrs.  Alice  Parsons  broke, 
the  New  York  Herald  Tribune  city 
desk  had  a  telephone  call  in  for  a  local 
correspondent  named  Griffiths  at  Bay 
Shore,  Long  Island.  Finally  the  op¬ 
erator  called  the  desk  and  said  “Here’s 
Griffiths  at  Bay  Shore.” 

Charles  R.  McLendon,  city  editor, 
took  the  phone,  and  the  conversation 
went  like  this: 

“This  is  the  Herald  Tribune  city 
desk.  We’ve  been  trying  to  get  you 
for  several  hours.  We  just  want  to 
make  sure  you’ll  get  the  release  of  this 
Russian  woman  after  they  stop  ques¬ 
tioning  her.” 


own 


Here  are  a  few  of  the 
tures — all  part  of  the 
daily  budget  service  —  ^ 
give  NEA  papers  the  top  s| 


Is  again  listed  as  one  of  the 
best  places  in  the  UNITED 
STATES  for  concentrating 
sales  activities,  for  collec¬ 
tions  and  other  promotion 
operations  of  business. 

—FORBES  MAGAZINE 


BUSINESS  IS  BETTER  IN 
DANVILLE” 


THE  REGISTER  &  BEE 


THB  JOHN  BUDD  COMPANY 
Nattooal  Advertblns  BrprMMitetivnt 
June,  1037 


Placed  Where  It  Will 
Do  the  Most  Good 


TO  the  advertiser,  copies  of  a  newspaper  are 
like  a  tennis  player’s  shots:  They  can  go  wide 
of  the  mark  ...  or  land  where  they’ll  do  the 
most  good. 

A  recent  survey,*  thorough  and  impartial, 
shows  that  The  Detroit  News  tops  the  local 
field  in  placement  aces — with  a  minimum  of 
shots  into  the  net  or  behind  the  base-line. 
This  survey  proves  beyond  all  dispute  that 
The  Detroit  News: 

Is  Detroit’s  outstanding  home  newspaper 
.  .  .  today  as  it  has  been  for  60  years. 
Thoroughly  covers  all  the  better  districts 
.  .  .  where  people  want  things  and  have 
money  to  buy  them. 

Has  a  home-delivery  system  that  gives 
perfect  circulation  service  .  .  .  3500  Junior 
Salesmen,  operate  from  146  Detroit  News 
sub-stations,  put  News  circulation  and 
your  advertisement  exactly  where  you 
want  them  to  go ! 

Overwhelming  favorite  of  home-dwelling 
Detroiters,  The  Detroit  News  is  the  paper 
.  .  .  and  the  only  paper  .  .  .  that  can  spread 
your  message  throughout  America’s  Fourth 
Market. 


*A  recent  Ross-Federal  survey  of  1 2,0} 4  De¬ 
troit  homes  showed  that  The  News;  Covers 
63^2%  of  all  Detroit  homes  taking  any 
newspaper.  Is  read  in  77^%  of  the  homes 
having  telephones.  Is  the  only  paper 
in  42.2%  of  newspaper-reading  homes. 


The  Detro 


New  York 
A,  KLEIN  t  Inc, 


THE  HOMl 
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I  How  Newspaper  Advertising  Works 

Each  week  an  advertisiHg  classification  will  be  analysed  in  these  coinmns.  Sinee 
practically  all  adt-ertisinp  finally  centers  on  a  rctatl  outlet,  these  studies  should 
he  of  equal  interest  to  national  as  tvell  as  local  advertisers. 


By  FRANK  E.  FEin.MAN 

!Vo.  I  A.  Womon'N  HoNiery 


AREXHENT  survey  of  several  hun¬ 
dred  business  women,  clerks, 
secretaries,  and  office  workers,  dis¬ 
closed  these  figures.  It  requires,  every 
six  months,  20  pairs  of  79c  silk  hosiery 
to  meet  the  requirements  of  the  av¬ 
erage  business  girl  and  woman,  which 
makes  a  total  expense  of  $15.80  for 
the  six  months’  period. 

Business  men,  clerks,  salesmen  and 
office  workers,  supply  their  hosiery 
wants  for  an  average  of  less  than  $5 
for  the  six  months’  period. 

Any  Reation  to  Advertise? 

In  practically  every  city  may  be 
found  one  or  more  independent 
shops  that  feature  women’s  hosiery 
with  a  price  range  from  49c  on  up  to 
expensive  evening  hosiery  around 
$3.50  per  pair.  Today  manufactiming 
processes  are  s>o  much  alike  that  the 
finished  hose  is  more  like  its  com¬ 
petitors  than  it  is  unlike,  at  a  given 
price.  ’They  are  all  sheer,  soft,  same 
lengths,  identical  shades;  the  only 
basic  difference  being  in  the  quality 
of  the  silk,  cellanese  or  chiffon  yams 
used.  What,  then,  is  there  to  adver¬ 
tise? 

Six  Copy  Ideas 

No  one  is  going  to  deny  the  fact 
that  women  do  take  a  certain  pride 
in  their  hosiery.  Men,  for  some 
reason  or  other,  never  tire  of  looking 
at  a  well-groomed  woman.  Ankles 
can  be  made  more  attractive  if  the 
hosiery  selected  fits,  and  looks  trim. 
£lach  Monday  an  ad  might  be  riui 
about  ankles,  60  lines  single  column. 
Copy  might  be  like  this: 

Girls — They  Do  Look  at 
Your  Ankles 

Here  is  what  happens.  You 
meet — smile — how  are  you  — some 
light  talk  —  goodbye  —  you  start 
away,  and  like  Lot’s  wife,  they 
turn  to  look  at  your  ankles.  They 
may  look  their  best  in  so-and-so 
hosiery.  From  79c  to  $3.50. 

Calves  on  Tuesday 

On  Tuesday,  a  little  ad  might  be 
nm  about  the  fine  calf-fitting  quali¬ 
ties  of  the  hosiery  offered.  Not  all 
women  realize  the  importance  of  the 
right  shade  and  fitting  to  make  the 
calves  appear  at  their  best. 

Wednesday — Heels  and  Toes 
Almost  every  woman  has  at  some 
time  or  other  been  disappointed  in 
the  fit,  comfort  or  wearing  quality 
of  the  feet  of  her  hosiery.  Either  the 
heels  run  into  the  shoe,  stretch  out, 
wear  through  quickly,  or  the  toes 
cramp  or  are  not  attractively  or  prop¬ 
erly  reinforced.  Offer  reinforced  heels 
and  toes  that  do  not  not  lose  their 
shape  and  at  the  same  time  are  attrac¬ 
tive  when  worn  with  open  shoes. 

Th  ursday — Length 
Today  hosiery  is  made  in  many 
lengths,  yet  thousands  of  women 
continue  to  buy  regular  lengths,  in¬ 
stead  of  long  or  short  as  required. 
Result — tops  are  tom,  runs  started  and 
never  does  the  wearer  have  a  feeling 
of  genuine  comfort. 

Friday’s  Ad 

A  little  ad  about  the  quality  of 
the  shop’s  hosiery  department  can 
be  run  on  Friday.  Tell  where  the 


buyer  goes  to  get  quality,  how  care¬ 
fully  stock  is  handled,  why  quality 
values  are  offered  at  given  prices. 

-Saturday — Prices 

Since  most  women  do  a  large  part 
of  their  weekly  shopping  on  Sat¬ 
urday,  this  day  might  be  set  aside  for 
a  frank  talk  about  prices.  Low  rent, 
rapid  turn-over,  large  volume,  satis¬ 
fied  customers,  etc.,  etc.,  all  contribute 
to  the  modest  prices  of  the  hosiery 
offered. 

Why  Six  Times  a  Week? 

Hosiery  is  one  of  the  most  com¬ 
mon  day  to  day  items  sold  in 
the  average  store.  The  average 
woman  is  in  the  market  for  a  nair, 
or  several  pairs  of  hosiery  at  least 
once  every  two  weeks,  some  more 
often.  This  being  true,  it  follows  that 
the  advertiser  who  talks  to  them  daily, 
has  a  greater  chance  of  winning  new 
customers,  than  the  infrequent  ad¬ 
vertiser.  If  any  one  item  sold,  is  a 
natural  for  daily  insertions  in  a  news¬ 
paper,  that  item  is  women’s  hosiery. 

Why  60  Line#? 

Carefully  condensed  writing — say 
about  35  words,  a  headline  and  small 
cut — can  be  run  in  this  small  snace 
without  crowding.  Of  course,  there 
is  no  objection  to  running  larger 
copy,  but  if  this  cuts  down  the  num¬ 
ber  of  insertions,  we  vote  for  the 
small  size — 6  times  a  week. 

TTic  National  Advertiser 

The  past  ten  years  has  seen  a  con¬ 
tinuous  decline  of  national  hosiery 
advertising.  Magazines  as  well  as 
newspapers  have  taken  these  losses. 
Declines  have  also  been  noted  in 
women’s  hats,  shoes,  dresses  and  coats. 
Why? 

Advertisers  interviewed  say  the 
same  thing.  “We  build  an  acceptance 
with  our  national  copy — some  store 
cuts  the  price — and  we  lose  our  other 
accounts  in  no  time.”  True  or  not, 
these  classifications  have  shown  tre¬ 
mendous  linage  drops  in  ten  years. 

A  Postiibir  Solution 

If  the  manufacturer  cannot  be  sold 
a  continuous  schedule,  retailers  can. 
Start  one,  on  a  6  times  a  week 
schedule.  Keep  him  in  your  paper 
six  months,  and  the  comptetitors  will 
follow.  They  always  do. 


300,000 

NET  PAID  DAILY  CIRCULATION 

GUARANTEED 


NEW  YORK  POST 

GEORGE  A.  McDEVITT  CO 

National  Adrertiiinq  Repreicntalive% 


Doctor  of  Radio 

QUESTION — I  am  a  little  sensitive. 

I  was  graduated  from  a  grade  A  en¬ 
gineering  school,  but  I  haven’t  been 
able  to  find  a  job  since  commencement 
last  June.  How  can  I  get  started? 
B.  D.  A.,  Cambridge,  Mass. 

ANSWER  —  There  are  26,000,000 
radio  sets  in  the  United  States  and 
about  6  per  cent  of  them  are  out  of 
order  every  day.  With  your  training, 
you  should  be  able  to  repair  the  aver¬ 
age  broken  down  set.  Run  a  one  inch 
ad  3  times  a  week  on  the  radio  page 
like  this: 

JOHN  DOE 
Radio  Doctor 
Call  Day  or  Evening 
Main  2345-M 

Find  the  Sweet  Tooth 
QUESTION — We  are  nine  doors 
from  a  busy  corner  but  we  miss  a  lot 
of  candy  business.  How  can  we  get 
our  share?  G.  U.,  Leominster,  Mass. 

ANSWER — Check  up  on  five  or  ten 
competitors.  Find  the  most  popular 
candy  specialty  in  town.  Make  this 
item,  run  a  few  small  ads  about  50 
lines,  sell  it  at  cost  for  a  few  weeks, 
and  you’ll  have  the  answer. 

Writing  Classified  Ads 
QUESTIONS.  R.,  of  New  York 
City  sends  me  a  classified  ad  in  which 
a  gas  range  is  offered  for  sale.  She 
wants  to  know  how  it  might  have  been 
simplified  to  say  as  much  while  cost¬ 
ing  less.  Her  ad  contained  54  words. 

ANSWER — Here  it  is,  reduced  to  26 
words.  It  still  tells  the  story. 

For  Sale — Gas  Range,  white  enamel,  nick¬ 
el  finish,  4  burners,  broiler.  Oven  holds 
25  lb.  turkey.  Pilot  light.  Used  4  years. 
Phone  Main  2424.  Price  $14.25  cash. 

In  writing  classified  ads,  follow  the 
rules  you’d  use  if  you  were  composing 


a  trans-Atlantic  cable.  Keep  ti^ 
sense,  but  boil  it  down. 

4  •  • 

(Questions  of  general  interest  to  i|4tchL 
will  be  answered  in  this  column  each  weAp 


CNAM  INDORSES  AD  BUREAU 

Early  Re-ettabliahment  of  Pggjj 
Coaat  Office  la  Urged 

The  California  Newspaper  Advertis. 
ing  Managers  Association  passed  % 
following  resolution  at  its  meetineii 
Oakland,  Cal.,  June  5: 

“Resolved:  Recognizing  the  ctn- 
structive  work  done  by  the  Bureau# 
Advertising  of  the  American  News, 
paper  Publishers  Association  in  the 
promotion  and  development  of  news¬ 
paper  advertising,  the  Califono 
Newspaper  Advertising  Manages  As¬ 
sociation  meeting  in  annual  joint  con¬ 
ference  at  Oakland,  June  5th,  do  he«- 
by  endorse  the  activities  of  the  Bu¬ 
reau,  and 

“Suggest  that  consideration  be  givn 
for  the  re-establishment  of  a  Pacific 
Coast  office  at  the  earliest  possible  o|)- 
portunity,  as 

“Increased  business  octiwitici  on  the 
Pacific  Coast  offer  a  splendid  market 
to  manufacturers,  producers  and  t^ 
tailers  and  the  development  of  news¬ 
paper  advertising.” 


GLADYS  BAKER  MARRIES 

Miss  Gladys  Baker,  a  writer  for  the 
North  American  Newspaper  Alliance, 
was  married  June  1  to  Howard  L 
Coffin  of  New  York,  a  leading  Ameri¬ 
can  industrialist.  Mrs.  Coffin  maiie 
her  debut  in  Jacksonville.  As  a  I^ 
porter  for  NA.N.A.,  she  has  inter¬ 
viewed  the  leading  figures  of  Euro¬ 
pean  politics,  including  Mussolini, 
Kemal  Attaturk,  Schuschnigg,  King 
Carol  of  Rumania,  and  ex-Queen 
Elizabeth  of  Greece. 


KALAMAZOO  .  .  .  MAJOR 
MICHIGAN  MARKET 


Cover  It  At  One-Paper  Cost  With 
The  Kalamazoo  Gazette 


1 


THE  OTHER 
BOOTH 
NEWSPAPERS 
ARE: 

Bar  Citr  TimeH 
^  Grand  Rapida  Press 
^  Jackson  Cilisen  Patriot 
Maskegon  Chronicle 
Ann  Arbor  News 
Saginaw  News 
Flint  Joamal 


Kalamazoo,  principal  industrial  and  commer¬ 
cial  center  of  southwestern  Michigan,  Mich'- 
gan’s  eighth  largest  city,  is  enjoying  its  full 
share  of  Michigan’s  prosperity.  Test  youf 
new  campaign  in  Kalamazoo.  The  Gazette 
offers  an  ideal  medium.  Write 
or  call  I.  A.  Klein,  50  E.  42nd 
St.,  New  York,  or  John  E.  Lutz, 

435  N.  Michigan  Ave.,  Chicago. 


ASK  FOR  THIS  FREE  BOOK 


§  BOOTH  Hempapen 

IHI  GRAND  RANDS  RtISS  •  ?HI  fltNI  iTHIRNAL  .  TKI  SAGINAW  OAILT  NEWS  •  TMI  MALAMAZOO  0*ZU»» 


[  SAT  CITT  HMIS  .  TMf  MUSKEGON  CMRONICtE  • 
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S  U  M  M  E 


RESULTS 


0  F 


reports  are  the  pleasantest  bouquets  that  advertisers  can  send  a  newspaper. 
Here  is  a  particularly  interesting  assortment,  all  dated  May  or  early  June,  and  all  directed 
to  the  New  York  Herald  Tribune: 


A  Fifth  Avenue  store  advertised  sheer  black 
dresses  at  $39.9^5  and  $49.95  on  Sunday,  May  9. 
The  next  day  they  sold  forty  dresses,  the  follow¬ 
ing  week  a  hundred  more — all  told  some  $6,000 
to  $7,000  worth  of  sheer  blacks. 


'ey 


'ey 


'ey 


Two  weeks  later,  a  volume  store  splurged  with 
seven  full  columns  on  blue  denim  play  and  sports 
clothes  for  women.  The  advertisement,  exclusive 
in  the  Herald  Tribune,  produced  $13,000  worth 
of  immediate  business  in  blue  denim. 


'ey 


0 


Skipping  to  a  Riverside  Drive  apartment,  we 
quote  from  the  advertiser:" You  may  be  interested 
in  knowing  the  phenomenal  results  directly  trace¬ 
able  to  the  advertisements  in  the  Herald  Tribune 
on  Saturday  and  Sunday,  May  13  and  16  .  .  . 
Fifteen  apartments  were  rented  over  that  week¬ 
end;  fourteen  additional  have  been  rented.  Ten 


renting  men  could  not  possibly  give  attention 
to  the  enormous  crowds  which  came.” 


'ey 


A  vacuum  cleaner  manufacturer  advertised  a 
combination  offer  at  $39.95  in  weekday  issues 
of  the  Herald  Tribune.  He  reports  "direct  results 
obtained  through  the  Herald  Tribune  exceeded 
those  of  any  newspaper  in  the  city  ...  as  far  as 
we  can  check,  the  Herald  Tribune  equalled  any 
five  other  newspapers  in  the  city.” 


'ey 


‘'•y 

'ey 


'ey 


A  manufacturer  of  an  air  conditioning  unit  used 
a  full  color  page  in  the  Herald  Tribune’s  edition 
of  THIS  WEEK  on  June  6.  On  June  7  he  wrote: 
"Our  telephone  board  (12  trunks)  which  has 
been  loaded  all  day  has  swamped  this  depart¬ 
ment  with  inquiries  and  has  required  additional 
people  to  take  care  of  same,  not  to  mention 
the  large  number  of  inquiries  received  by  mail.” 


These  are  five  individual  advertisers  who  tested  Herald  Tribune 
readership,  and  found  it  wanting  merchandise  .  .  .  like  department 
stores  as  a  whole,  who  so  far  this  year  (January-through-May)  gave  the 
Herald  Tribune  a  greater  gain  than  any  other  New  York  newspaper. 

The  urge  to  buy.^  The  means  to  buy?  Herald  Tribune  readers  have 
both.  Try  that  combination  on  what  you  have  to  sell. 


NEW 

IHtcralb 


YORK 


tribune 


A  European  edition  ia  published  daily  in  Paris 
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Van  Buren,  Illustrator^  Does  Strip; 
^Town^  ’  New  Weekly  Magazine,  Gains 

By  ROBERT 

Raeburn  van  buren,  famous 

magazine  illustrator,  has  entered 
the  comic  strip  field  with  a  new  daily 
feature  to  be  re- 


Kaf.bi'rn  Van  Bi'ken 


leased  on  July 
12  by  United 
Feature  Syndi¬ 
cate. 

The  strip  is 
“  Abbie  an’ 
Slats.”  It  is  a 
humorous  con¬ 
tinuity  strip 
whose  basic  idea 
is  the  conflict  of 
“Slats,”  a  scrap¬ 
py  boy  from  the 
Big  City  tene¬ 
ments,  with  the 
peaceful  country  locale  of  Crabtree 
Comers.  “Abbie”  is  the  elderly 
spinster  relative  who  takes  him  under 
her  wing. 

Van  Buren  has  illustrated  more  than 
350  stories  and  articles  for  the  Satur¬ 
day  Evening  Post.  His  pictures  have 
appeared  hundreds  of  times  in  Cos¬ 
mopolitan,  Collier’s,  Red  Book,  the 
New  Yorker,  McCall’s,  Liberty,  Good 
Housekeeping,  and  Esquire. 

Raeburn  Van  Buren  started  in 
Kansas  City  as  a  newspaper  cartoon¬ 
ist,  working  as  sports  artist  on  the 
Kansas  City  Star  and  Kansas  City 
Post.  Then,  when  he  sold  a  drawing 
to  Life  for  the  mimificent  sum  of  $9, 
he  figured  he  could  do  a  lot  better 
as  a  free-lance.  He  pulled  up  stakes 
and  tackled  New  York. 

The  war  interrupted  his  progress. 
He  enlisted  in  the  107th  Infantry  of 
the  27th  Division,  and  when  the  Ar¬ 
mistice  came  he  was  in  Paris.  So 
he  stayed  there,  studying  at  the  Julian 
Academy  and  the  Beaux  Arts.  When 
he  returned  to  New  York  his  work 
was  a  lot  improved.  Within  foiu*  years 
he  had  made  the  pages  of  the  Satiu:- 
day  Evening  Post,  gotten  married,  and 
bought  a  country  place  in  Great  Neck, 
L.  I. 

He  stays  at  home  most  of  the  time, 
working  in  a  den  over  the  garage. 
At  the  moment,  however,  after  turning 
out  the  first  ten  weeks  of  “Abbie  an’ 
Slats,”  he  is  down  at  the  Florida  estate 
of  Courtney  Ryley  Cooper  pursuing 
game  fish  by  way  of  relaxation. 

"Town”  Wmohly  Magasine 

Sponsored  by  the  New  York 
Press  Association,  Town,  the 
weekly  magazine  section  for  weekly 
newspapers  in  towns  of  less  than  10,- 
000  population,  apparently  has  “gone 
to  town”  with  more  than  120  papers 
in  New  York,  Pennsylvania,  and  New 
Jersey  already  enrolled. 


U.  BROWN 

With  a  circulation  of  over  150,000 
ip  its  third  month  of  publication,  the 
management  decided  to  solicit  adver¬ 
tising  and  on  Jime  1  opened  a  New 
York  office  at  6  East  45fii  Street  with 
George  W.  Small  as  advertising  direc¬ 
tor,  who  was  until  May  la  Lit¬ 
erary  Digest’s  Eastern  advertising 
director. 

Town  weekly  magazine  section  was 
given  its  original  impetus  with  the 
approval  of  the  plan  by  the  board  of 
directors  of  the  New  York  Press  As¬ 
sociation  at  its  annual  summer  meet¬ 
ing  in  July,  1936.  The  company,  Each 
Week,  Inc.,  is  managed  by  a  board  of 
directors,  president  of  which  is  Hart 
I.  Seely,  publisher  of  the  Waverly 
(N.  Y.)  Sun  and  former  president  of 
the  NYPA.  Others  on  the  board  are 
Floyd  B.  Miner,  publisher  of  the 
Fairport  Herald-Mail  and  past  presi¬ 
dent  of  the  NYPA,  treasurer;  Harry 
B.  Heywood,  publisher  of  the  Con- 
shohocken  (Pa.)  Recorder;  Harold  J. 
Granger,  vice-president  and  general 
manager;  and  Charles  L.  Pierce, 
Rochester  attorney,  as  secretary. 
Main  office  is  in  Rochester,  N.  Y.,  216 
Engineering  Building. 

Tabloid  with  Four-Color 

Town  is  tabloid  size,  with  a  mini¬ 
mum  of  16  pages,  four  colors  on 
newsprint,  and  includes  four-color 
comics;  serial  and  short  fiction;  fash¬ 
ions,  pattern,  beauty  and  home  de¬ 
partments;  radio  and  movie  news.  It 
is  distributed  already  imprinted  with 
name  of  paper  and  dateline  ready  to 
be  inserted  in  the  individual  paper. 

Small  joined  Literary  Digest  in 
1920  as  manager  of  New  York  City 
territory.  In  1926  he  became  Eastern 
advertising  manager.  After  gradua¬ 
tion  from  Yale  he  had  spent  several 
year  on  System. 

Associated  with  him  in  New  York 
is  Kimball  V.  Root,  also  formerly  with 
Literary  Digest  and  previously  with 
N.  W.  Ayer  &  Son. 

Have  "Alumni  Dinner” 

The  Wilkes  Barre  (Pa.)  Times- 
Leader  staged  an  “alumni  dinner” 
recently  at  which  former  T-L  men 
were  honored. 

Guests  of  honor  were  Ham  Fisher, 
creator  of  “Joe  Palooka,”  James 
Montgomery  Flagg,  and  Paul  Webb, 
author  of  the  “Moimtain  Boys,”  all 
former  employes  there. 

The  party  was  given  in  the  Times- 
Leader  recreation  room  with  about 
250  persons  present.  The  front  page 
of  ^e  paper  was  made  over  as  a 
“Wuxtra”  edition  containing  drawings 
by  the  three  honored  guests. 


Boake  Carter  on  Radio  Vacation 

BOAKE  CARTER’S  first  week  va¬ 
cation  from  broadcasting  in  eight 
straight  years  will  not  interfere  with 
his  newspaper  column,  “But — ,”  ac¬ 
cording  to  George  F.  Kearney,  man¬ 
ager  of  the  Ledger  Syndicate. 

Carter  will  sail  June  27  from  New 
London,  Conn.,  as  skipper  of  the  60- 
foot  yawl  Alelnauser,  owned  by  Sayre 
M.  Ramsdell,  vice-president  of  Hiilco 
Radio  and  Television  Corp.,  for  which 
Carter  broadcasts  nightly.  The  boat 
is  entered  in  the  annual  ocean  race 
to  Gibson  Island  in  Chesapeake  Bay 
which  will  take  about  five  days.  Dur¬ 
ing  Carter’s  absence,  H.  V.  Kalten- 
born  will  fill  in  on  the  air. 

He  will  write  several  extra  columns 
in  advance  and  will  catch  up  im¬ 
mediately  on  landing,  Kearney  ex¬ 
plained. 

"John  D.,  Jr.,”  Article* 

‘  ‘  JOHN  D.  JR.,”  is  the  title  of  a 
J  series  of  six  articles  written  by 
Willis  Thornton  and  released  this 
week  by  NEA  Service  newspapers. 

Little  had  been  written  heretofore 
about  the  younger  Rockefeller.  Thorn¬ 
ton’s  series  tells  the  full  story  of  the 
man  and  of  his  sons  who  some  day 
will  succeed  him  as  rulers  of  one  of 
history’s  greatest  fortimes. 

SOAP  BOX  DERBY  AUG.  IS 

Akron,  O.,  June  14 — ’The  All-Amer¬ 
ican  and  International  Soap  Box  Derby 
will  be  held  in  Akron  Sunday,  August 
15.  About  200  newspapers  of  the 
coimtry  will  sponsor  entries.  Applica¬ 
tions  for  entries  has  been  the  heaviest 
in  the  history  of  the  event,  which  is 
sponsored  by  the  Chevrolet  Motor 
Company  along  with  the  newspapers. 
The  scene  of  the  derby  this  year,  as 
last,  will  be  Derby  Downs,  a  long 
concrete  nmway  built  in  Akron  for 
winter  sports. 


iV.  y.  Daily  ISews  Begim 
Econamic  Battle  Pagf 

Following  the  success  of  its  “Prj^ 
idential  Battle  Page”  during  the  cam. 
paign,  the  New  York  Daily  Newt  June 
14  began  an  “Economic  Battle  Pagf- 
in  which  leaders  of  both  sides  in  th* 
labor  wars  will  have  a  chance  to  ptf. 
sent  their  views  in  two-column  style 
opposite  the  editorial  page. 

In  an  editorial  June  15  the  Neip 
regretted  that  it  could  not  publish  the 
Battle  Page  every  day,  and  stated 
“We  have  sent  out  two  of  our  best «. 
porters,  Carl  Warren  and  Fred  Pasle\ 
with  instructions  to  seek  statement! 
from  leaders  on  both  sides — not  from 
press  agents  or  smooth  spoken  under¬ 
lings — whenever  and  wherever  an 
economic  battle  breaks  out.  To  pr^ 
vent  complaints  of  misquotation  after- 
ward  instructions  to  Warren  and  Pas- 
ley  are  that  these  statements  are  to  be 
read  over  and  countersigned  by  the 
men  making  them  before  they  are  put 
on  the  wire  to  the  News.” 

’The  News  stated  its  purpose  as:  “If 
leaders  on  both  sides  can  be  led  to 
reduce  their  views  to  writing,  foj 
publication,  some  good  ought  to  be 
accomplished,  some  measure  of  calm 
definiteness  achieved — and  some  in¬ 
formed  public  interest  in  these  capi¬ 
tal-labor  questions  built  up.” 

Like  the  Presidential  page,  the 
News  is  offering  the  Economic  page  to 
one  paper  in  each  city,  not  distribut¬ 
ing  it  free,  but  annovmcing,  “WeH 
make  the  charges  reasonable.” 


■•Her  pretswork  without  any  increase  in 
costs?  Does  it  sound  too  good  to  be  true? 
The  answer  is  to  use  FLEX  dry  mats,  which 
cost  no  more  than  most  other  dry  mats,  and 
in  this  way  improve  your  printing  plates  and 
your  printing.  It  has  been  done  by  other 
newspapers  ...  a  large  number  of  news¬ 
papers  . .  .  and  you  can  get  the  same  results. 
Send  for  free  samples  and  see  for  yourself. 


Out  in  Kansas 

PEOPLE  LIVE  WELL 

Kansas  1935  Retail  Food  Volume  Was 

$105,204,000 

(U.  S.  Dept,  of  Com.,  Bureau  of  Census) 

Out  West  in  Kansas  retail  food  stores  are  doing  a  thriving  business. 
Kansans  have  good,  healthy  ^petites  .  .  .  they  demand  good,  body¬ 
building  foods  as  well  as  delicacies.  ’Diese  Kansans  know  good  foc^ 
and  despite  rapidly  raising  prices  buy  in  abundance. 

Over  50,000  substantial  Kansas  families  look  to  ’The  Topeka  Daily 
Capital  to  keep  them  informed  on  the  latest  food  values  and  items. 
’The  Capital  is  their  Food  Purchasing  Guide.  Reaching  over  200,000 
readers  daily,  'Die  Capital  brings  them  the  latest  food  news. 

THE  RETAIL  TRADING  ZONE  OF  TOPEKA 
ACCOUNTED  FOR 

$20,363,000  or  19.34^“ 

of  the  state’s  $105,204,000  retail  food  sales  in  1935.  Topeka  is  the  supply 
center  of  this  rich  $^,363,000  market  comprising  16  of  Kansas’  richest 
counties.  ’The  Capital  covers  this  $20,363,000  f(^  market  more  thor¬ 
oughly  than  any  other  Kansas  daily  newspaper. 

Your  food  advertising  in  ’Ihe  Capital  will  find  a  responsive  audience 
in  its  more  than  50,()00  Capital  homes. 

’Ihe  Capital  Is  Best  in  Results  and  Lowest  in  Cost  of  Obtaining  ’Thera 
Rate  13c  per  line  Circulation  50,000  daily 

THE  TOPEKA  DAILY  CAPITAL 


15,000  AT  MUSIC  FETE 

More  than  15,000  persons  attended 
the  third  annual  Music  Jubilee  spon¬ 
sored  by  the  Pittsburgh  Sun-Tele¬ 
graph  in  Forbes  Field  June  12.  TO- 
mer  M.  Jacoby,  publisher  of  the  Sun 
Telegraph,  presided. 


Arthur  Capper,  Publisher 
Topeka  Member  ABC 


Kansas 


RepresentMl  by  The  Capper  PobUcsUoai 
Chieaso  Detroit  Kansaa  City  San  Fraaeliee 
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New  “Highs”  in 

Circulation 

(Daily  and  Sunday) 

Total  Net  Paid  Daily  Circulation  for  the  6  months  ending  March  31,  1937 

307,773 

The  highest  6  months  Daily  average  since  the  Times  became  a  7,c  paper  {in  1928) 


Total  Net  Paid  Sunday  Circulation  for  the  6  months  ending  March  31,  1937 

408,850 

The  highest  6  months  Sunday  average  in  the  history  of  the  Times 


Averages  by  Quarters 


Daily 

Oct.  I -Dec.  31,  1936 . 296,658 

Jan.  i-March  31,  1937 . 319, i77 


Sunday 

401,208 

416,493 


- Home  Delivered  City  Circulation - 

The  Detroit  Times  Publisher’s  ABC  Statement  shows  home  delivered  circulation  by  regular 
carriers.  A  complete  list  of  the  subscribers  is  kept  in  the  o£Bce,  filed  according  to  street  and 
house  numbers,  with  a  duplicate  list,  filed  according  to  carrier  routes,  kept  in  each  branch. 

Daily  Sunday 

By  Regular  Carriers . i34>S30  117,260 


All  figures  from  the  Publisher’s  ABC  Statement  for  the  six  months  ending  March  31,  1937 


In  Detroit  .  .  .  the  Trend  is  to  the  Times 


Represented  Nationally  by  Hearst  International  Advertising  Service,  Rodney  E.  Boone,  General  Manager 
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CLASSIFIED  MANAGERS  TO  DISCUSS 
NEED  FOR  RATE  INCREASES 

Two  Rate  Sessions  Arranged  for  ANCAM  Convention  at 
Peoria  June  28-July  1 — Necessity  for  Meeting  Costs  to 
Be  Stressed — Sales  Ideas  to  Be  Presented 


By  D.  B.  BARNHART 


A.  T.  POWDEHLY 


the  largest  advance  regis- 
W  tration  in  its  history,  the  eigh¬ 
teenth  annual  convention  of  the  As¬ 
sociation  of 
Newspaper 
Classified  A  d  - 
vertising  Man¬ 
agers  in  Peoria, 
Ill.,  June  28  to 
July  1,  promises 
to  be  the  great¬ 
est  in  history. 
The  Pere  Mar¬ 
quette  Hotel  has 
been  chosen  as 
the  meeting 
place  and  ac¬ 
cording  to  Ernie 
B.  Roberts,  CAM 
Peoria  Journal  -  Transcript,  chairman 
of  attendance  and  registrations,  plans 
are  being  made  to  accommodate  near¬ 
ly  300  members.  Roy  Ballou,  CAM, 
Peoria  Star,  is  chairman  of  the  enter¬ 
tainment  conunittee. 

James  F.  O’Connor,  CAM,  Pitts¬ 
burgh  Post-Gazette,  is  head  of  the 
convention  conunittee. 

Banner  Year  for  Classified 

This  has  been  a  “banner  year”  in 
classified,  according  to  the  records  of 
A.  T.  Powderly,  CAM,  Rochester  (N. 
Y.)  Democrat  and  Chronicle,  and 
president  of  the  association.  “Both 
automobiles  and  real  estate  classi¬ 
fications  have  been  improving  by 
leaps  and  bounds,”  he  said. 

The  session  on  rate  increases  will 
be  divided  into  two  parts,  according 
to  Mr.  Powderly,  one  of  which  will 
cover  those  papers  operating  on  a 
word-rate  basis  and  the  other  cover¬ 
ing  those  which  set  their  rates  by  the 
line.  Tlie  first  division,  he  said,  will 
talk  about  rate  structure  comparisons, 
proper  scaling  of  the  word  rate,  con¬ 
tract  rates,  etc.,  and  the  line-rate 
papers  will  hear  discussions  on  the 
technique  of  merchandising  the  line 
rate  as  compared  to  the  word  rate, 
how  to  save  waste  space,  and  the 
technique  of  raising  the  word  and 
line  rates  and  the  effect,  if  any,  of 
such  increases. 

George  A.  Saas,  CAM,  Indianapolis 
News,  will  head  the  discussion  on 
rates  for  newspapers  operating  on  the 
word  basis. 

John  F.  Lewis,  CAM,  St.  Paul  Dis¬ 
patch-Pioneer  Press,  is  session  chair¬ 
man  for  the  rate  discussion  on  the  line 
rate  newspapers. 


A  highlight  of  the  program  is  the 
Wednesday  afternoon  session  on 
"Business  Building  Ideas.”  From  each 
of  the  nine  geographical  sections  of 
the  coimtry,  a  leading  classified  exec¬ 
utive  has  been  chosen  to  canvass  his 
territory  for  the  most  successful  sales 
plans  now  in  use.  The  most  pro¬ 
ductive  ideas  from  each  section  will 
be  presented  in  detail  on  the  conven¬ 
tion  floor  and  every  member  in  at¬ 
tendance  will  receive  mimeographed 
copies  of  all  the  ideas  gathered  in  this 
nation-wide  canvass. 

Sectional  Representatives 
Walter  Lehmann,  San  Antonio  Ex¬ 
press,  will  represent  Texas  and  the 
Southwest;  the  Central  States  repre¬ 
sentative  will  be  Burley  Laurimore, 
Toledo  News-Bee;  while  the  best 
ideas  in  the  Middle  Atlantic  States 
will  be  presented  by  D.  B.  Barnhart, 
McKeesport  (Pa.)  Daily  News.  W.  D. 
Sutherland,  Toronto  Star,  will  repre¬ 
sent  Canada;  and  other  territories  to 
be  covered  include  the  West  Coast, 
the  Southern  States,  the  Middle-West 
and  New  Elngland.  Elach  representa¬ 
tive  will  bring  to  Peoria  only  those 
plans  and  ideas  which  have  proven 
successful  linage  builders. 

Monday  afternoon  the  smaller  news¬ 
papers  will  hold  a  separate  session 
under  the  chairmanship  of  Wayne 
Moores,  Charlotte  (N.  C.)  Observer. 
At  the  same  time  larger  newspaper 
members  will  devote  their  discussions 
to  the  handling  of  street  staffs,  the 
technique  of  telephone  selling,  com¬ 
mission  and  bonus  plans,  sales  man¬ 
uals,  promotion  and  other  discussions 
suited  to  large  papers,  imder  the 
chairmanship  of  Loyal  Phillips,  as¬ 
sistant  advertising  manager,  Washing¬ 
ton  (D.  C.)  News. 

Voluntary  Business  Returning 
With  improved  business  conditions, 
there  has  been  a  gradual  return  of 
voluntary  help  wanted  ads  and  many 
other  forms  of  transient  business  that 
was  almost  non-existent  during  the 
depression  years.  James  A.  Doherty, 
Providence  (R.  I.)  Journal,  heads 
the  committee  assigned  to  dis¬ 
cuss  ways  of  handling  and  increasing 
a  steady  flow  of  volimtary  ads,  not 
only  on  the  big  classified  leaders,  but 
on  second  and  third  papers  as  well. 
This  will  be  the  first  business  session 
of  the  convention  and  is  scheduled  to 
follow  the  roll  call  at  10  a.m.  Monday. 


THE  CLASSIFIED  IDEA 
CORNER 

A  N  attractive  booklet  contain* 
ing  184  “In  Memoriam 
Verses”  suitable  for  use  of  mem¬ 
bers  of  the  immediate  family  or 
friends  has  been  prepared  by  one 
of  tbe  country’s  leading  classified 
managers  in  this  classification, 
who  wishes  his  identity  con¬ 
cealed.  A  copy  of  this  booklet 
may  be  obtained  by  writing  this 
department.  Use  of  all  the 
verses  will  be  permitted. 


Awards  will  be  made  at  tin 
vention  for  participation  in 
Want  Ad  Week.  More  nenZJj 
than  ever  before,  according 
Powderly,  celebrated  this 
year.  TTie  awards  will  includa^J 
for  achievement  in  various 
tions. 

The  convention  will  adjourn  I 
July  1,  immediately  after  the 
election  of  officers  and  direct 
the  group. 


CASH 


Steady  flow  ol  money  through  trade 
channels  stimulates  sales  for  manu¬ 
facturers.  Louisville  bank  clcarines 
lor  tbe  week  ending  June  2  were 
$28,453,000,  a  38.9  per  cent  gain  over 
the  corresponding  week  of  1930.  Dunn 
&  Bradstreet  found  this  the  largest 
percentage  of  increase  made  by  any 
ol  the  twenty-two  principal  cities  re- 
i>orting.  The  Louisville  area  is  doubly 
rich  for  advertisers  because  it  is  ef- 
fecUvely  covered  in  one  combination, 
economical  medium — 

Couricr-Sfournal 

The  Louisville  Times 


Many  Other  Sessions 
The  convention  program  also  calls 
for  a  two-hour  discussion  on  “Real 
Estate,”  with  John  M.  Niehaus,  New 
Orleans  Item-Tribune  as  chairman; 
a  special  discussion  on  “Used  Cars”; 
a  two-hour  session  on  “Management,” 
covering  operating  costs,  censorship, 
space  saving  plans;  also  a  number  of 
separate  meetings  for  morning  and 
evening  newspapers. 


SIGNS  WITH  ITU 
Lansing,  Mich.,  June  14— 
Journal  has  signed  a  one-yew 
tract  with  the  International 
graphical  Union,  effective  Jua/^ 
after  having  operated  its  compo^ 
room  on  an  open  shop  basis  for 
15  years.  A  day  scale  of  $1.05  ji 
ing  paid  and  the  night  scale  ii  Juj  I 
All  45  present  members  of  the 
posing  room  force  are  being  retaaei. 
all  having  joined  the  union.  Wsltu 
Ball  has  been  elected  chairman  of 
chapel. 


WH  AS 


industrial  publications,  INC. 

CHICAGO 

PUBLISHERS  OE  FIVE  PUBLICATIONS 
IN  THE  BUILDING  FIELD 


I N  TH  E  SYB/ICIISE  MAPKIT? 


POOD 

Housewives  find  their  last-minute  offers  of  week-end 
^  \  food  bargains  in  The  Post-Standard’s  three  or  more 

Friday  morning  food  pages. 


LIQUOR 


First  in  liquor  linage  since  repeal  because  this  paper 
offers  almost  exclusive  coverage  of  buying  power  ia 
Central  and  Northern  New  York  counties  where  lb 
V  .  censes  are  numerous. 

AUTOMOBILES 

Tested  and  proved  for  automobile  selling  over  the 
years  on  the  basis  of  its  Sunday  acceptance  this  news¬ 
paper  today  is  in  a  stronger  position  than  ever  before. 

BUILDIHC 

Sponsor  of  model  homes  and  always  in  the  forefront 
of  building  activity.  The  Post-Standard  leads  in 
building  news  and  advertising. 

SVEL 

Resorts,  hotels,  steamships,  railroads,  airlines  and 
travel  advertisers  generally  have  always  selected  this 
paper  as  first  choice  because  it  appeals  to  travel-able 
people. 

PlRUC  PRODUCTS  _ 

-  44  downtown  and  neighborhood  stores  use  a  full 

page  in  color  in  every  Friday’s  issue  exclusively  for 
three  years  on  a  co-operative  basis  and  find  it  profit¬ 
able. 

womehIs  wear 

The  three  leading  department  stores  use  more  space 
in  The  Post-Standard  daily  and  Sunday  than  in  any 
Other  paper,  because  it  goes  into  and  stays  in  the 
homes. 

T  HE  Post-Standard 

KELLY- SMITH  CO. representatives 
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WHEN  SPLIT  SECONDS  COUNT 


Saving  seconds  is  important.  Consider  how 
quickly  they  can  mount  into  minutes  when 
multiplied  by  the  many  daily  instances  of 
necessary  changes  from  one  face  to  another. 
You  will  find  that  each  change  from  one  to  another  of  widely 
varied  faces  (up  to  condensed  60  p)oint  and  as  many  as  12  faces 
on  Model  30)  can  be  made  in  a  matter  of  seconds— at  the  touch 
of  a  key  or  with  just  one  easy  turn  of  a  handy  handle.  Modernize 
for  quick,  profitable  production  with  a  Blue  Streak  Quick  Mixer! 

The  lines  below  were  set  as  shown  on  a  Model  30  by  one  operator.  No 
change  of  magozines— no  slow  or  laborious  manual  operations.  Assem¬ 
bled  in  order  on  one  galley  for  quick  make-up. 


LINOTYPE 


man  BOLD  123 


60  pt.  Erbar  Bold  Condensed 


ERBAR  LIGHT  CONDE 125 


48  pt.  Erbar  Light  Condensed 


Metromedium  No.  2 

36  pt.  Metromedium  No.  2 

Memphis  Bold  with  Light 

24  pt.  Memphis  Bold  with  Memphis  Light 

Poster  Bodoni  with  Italic 

18  pt.  Poster  Bodoni  with  Italic 

Metromedium  No.  2  with  Metrothin  No.  2 

18  pt.  Metromedium  No.  2  with  Metrothin  No.  2 

Poster  Bodoni^  Metromedium  No.  2 

1 8  pt.  Poster  Bodoni,  1 8  pt.  Metromedium  No.  2,  and 
From  Duplex  Matrices  in  some  pair  of  magazines  you  get  — 

Poster  Bod.  Mtal.,  Metrothin  No.  2 

18  pt.  Poster  Bodoni  Itolic,  18  pt.  Metrothin  No.  2 

10  pt.  Metromedium  No.  2  with  Metrothin  No.  2. 

10  pt.  Metromedium  No.  2  with  Metrothin  No.  2 


A-P-L  AND  LINOTYPE  FRANKLIN  GOTHIC  EXTRA  CONDENSED,  BOOKMAN. 
MEMPHIS  EXTRA  BOLD,  MEMPHIS  BOLD,  GOTHIC  NO.  13 
AND  INDICATED  FACES 


THE  KEYS 

TO  QUICK  MIXINC 

1 .  Unit  Control  to  transfer  action  of  One- 
TUm  Shift  handle  from  main  to  auxiliary. 

2 .  One-Turn  Shift  to  transfer  operation  from 
one  pair  of  magazines  to  another. 

3.  Quick-Mixing  Keys  to  control  movement 
of  lower  assembly  front. 

The  head  and  display  faces  shown  at  the  left  run 
in  a  Model  30  in  this  way: 


4  MAIN  MAGAZINES 

2-in-J  72-  and  90-Channels 

1.  (72-channels) ISpt.PosterBodoniwithltalic. 

2 .  18  pt.  Metromedium  No.  2  with  Metrothin  No.  2. 

3.  (72-channels)  24  pt.  Memphis  Bold  with  Light. 

4.  10  pt.  Metromedium  No.  2  with  Metrothin  No.  2. 

4  AUXILIARY  MAGAZINES 

34-Cbannels 

1 .  36  pt.  Metromedium  No.  2,  caps  and  figures. 

2.  36  pt.  Metromedium  No.  2,  l.c.  and  points. 

3.  60  pt.  Erbar  Bold  Cond.,  caps  and  figures. 

4.  48  pt.  Erbar  Light  Cond.,  caps  and  figures. 


MERGENTHALER 
LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

New  York  City  '  San  Francisco  '  Chicago  '  New  Orleans 
Canadian  Linotype,  Limited,  Toronto,  Canada 
Representatives  in  the  Principal  Cities  of  the  World 
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E  D  I 

PRESS  AND  WORKERS 

LL  the  patience,  experience  and  judgment 
that  newspapers  can  command  will  not  be 
too  much  to  meet  the  industrial  crises 
which  will  arise  during  the  next  few  months. 

Most  serious  of  all  confronting  them  is  that  in 
their  own  offices,  where  the  Guild’s  closed  shop 
demand  and  plan  to  organize  all  white  collar 
workers  presents  a  potential  major  threat  to  press 
freedom.  Unless  they  defeat  that  closed  shop 
issue,  their  ability  to  meet  the  wider  issues  will 
be  greatly  circumscribed. 

The  unprecedented  joint  meeting  of  newspaper 
interests  at  Chicago  Jime  29  is  eloquent  testimony 
that  editors  and  publishers  realize  the  need  of  a 
common  policy  that  will  protect  their  interests  and 
that  of  their  employes  from  the  imminent  domi¬ 
nance  of  a  group  which  is  using  its  newspaper 
affiliation  as  a  ladder  to  other  ends. 

The  closed  shop  cannot  be  allowed  to  enter  the 
news  department.  Upon  that  there  should  be 
unanimous  agreement.  There  should  be  agree¬ 
ment  on  common  defense  plans  against  the  an¬ 
ticipated  mass  attacks  of  the  Guild.  And  there 
should  be  agreement  upon  economic  policies  to¬ 
ward  editorial  employes  that  will  demonstrate  to 
them  the  major  fact  that  the  Guild  is  not  neces¬ 
sary  for  the  protection  of  their  compensation, 
their  opportunity  to  live  and  to  progress  in  their 
chosen  profession.  It  can  and  should  be  demon¬ 
strated  by  newspaper  management  that  the  Guild 
is  a  detriment  and  not  an  aid  to  a  capable  jour¬ 
nalist.  If  that  can  be  done  on  a  far-flung  front, 
the  menacing  moves  of  the  Guild  at  St.  Louis 
constitute  so  much  sawing  of  the  air. 

Sober-minded  members  of  the  Guild  have  few 
doubts  that  the  leaders  can  organize  business- 
office  employes — and  they  don’t  like  it  They  did 
not  join  the  Guild  to  set  a  ring  of  industrialism 
around  newspapers,  nor  to  settle  the  control  of 
organized  labor.  The  Guild  originally  arose  as 
a  means  of  restoring  to  writing  people  the  pay 
and  the  standing  that  had  been  ground  off  them 
.  by  short-sighted,  if  hard-pressed,  newspapers  dur¬ 
ing  the  panic  years.  It  was  a  worthy  movement 
I  and  had  the  sympathy  of  many  employers.  It 
lost  that  sympathy  within  six  months,  because 
'  the  movement  '■ame  under  radical  control. 

I  The  bayonet  boys  had  their  way,  and  they 
i  have  had  it  ever  since,  up  to  and  including  last 
I  week,  when  they  reduced  their  proposition  to 
I  absurdity.  In  their  progress  they  have  had  the 
unwitting  aid  of  newspaper  management  to  far 
too  great  an  extent  Practically  all  of  the  strikes 
which  have  given  the  radical  Guild  element  such 
strong  prestige  have  been  against  newspapers 
where  management  was  weakened  by  a  bad  cash 
position,  or  limited  by  chain  headquarters  orders 
or  its  own  temperament  from  dealing  realistically 
with  the  Guild  at  the  start. 

There  should  be  and  need  be  no  more.  The 
unionization  of  journalists  is  a  forced  growth, 
forced  partly  by  the  sympathetic  pressure  to  join 
their  fellows,  and  partly  by  management  too  short¬ 
sighted  to  see  that  editorial  people  are  insepara¬ 
bly  a  part  of  management. 

Responsibility  for  preserving  the  peace  in  news- 
paperdom  during  the  next  crucial  year  will  rest  on 
management.  Publishers  can  expect  no  help  in 
maintaining  peaceful  working  conditions  from  the 
Guild  organizers,  nor  from  local  leaders  who 
believe  they  can  boost  their  membership  and 
prestige  by  keeping  Hell  apopping.  The  out¬ 
come  will  rest  upon  the  sagacity  with  which 
newspapers  demonstrate  that  editorial  employes 
need  no  Guild  to  get  their  just  dues  in  pay  and 
prestige,  need  no  CIO,  need  no  picketing  of  steel 
mills,  no  proclamations  of  sympathy  with  Loyal¬ 
ist  Spain,  no  alliance  with  p>eople  who  give 
nothing  tangible  to  the  greatness  of  a  newspaper. 
It  can  be  done.  It  is  being  done  in  scores  of 
newspaper  offices,  and  it  is  not  yet  too  late  for  it 
to  be  done  in  all.  Benefits  extracted  after  a  long 
strike  or  at  the  point  of  a  strike  vote  pistol  aren’t 
worth  what  they  cost  to  either  party.  And  every 
Guild  strike  in  1936  and  1937  has  proven  that  the 
results  could  have  been  attained  by  reason  on 
both  sides  before  entering  upon  destructive  war¬ 
fare.  Why  not  apply  that  lesson  henceforth? 


.Sufficient  unto  the  day  is  the  evil  thereof. — 
.Matthew,  VI;  34. 


YOUTHFUL  AT  NINETY 

HICAGO  TRIBUNE  marked  its  ninetieth 
birthday  last  week  and  had  a  fine  time  in 
the  celebration.  Only  ten  years  junior  to 
the  city  itself,  the  Tribune  avail^  itself  of  the 
privileges  of  its  years  to  recall  bygone  days  and 
institutions. 

Forty  years  ago,  the  paper  similarly  noted  its 
golden  jubilee.  Gracefully  it  accepted  the  com¬ 
pliments  of  its  contemporaries,  a  happy  interlude 
in  a  joimialistic  era  when  Chicago  editors  had 
few  kind  things  to  say  of  each  other.  Mutual 
hopes  were  exchanged  that  all  present  in  1897 
would  still  be  aroimd  when  the  Tribune  passed  its 
hundredth  milestone. 

There  was  a  touch  of  sadness  mingled  with  the 
paper’s  editorial  satisfaction  last  week  in  the 
fact  that  it  is  the  only  Chicago  morning  paper 
which  survives  from  the  1897  group.  The  city 
has  grown  and  prospered  tremendously  in  40 
years,  the  Tribune’s  progress  measvu-ed  by  its  cir¬ 
culation  and  advertising  patronage  has  been  pro¬ 
portionately  greater  than  Chicago’s.  During  most 
of  the  period,  the  paper  has  been  building  and 
pioneering  along  lines  of  benefit  to  the  entire 
newspaper  industry,  its  activities  have  greatly 
broadened  the  feature  appeal  of  all  newspapers. 
It  led  the  modem  movement  for  the  development 
of  run  of  paper  color,  after  successful  experiments 
with  color  gravure.  It  has  financed  costly  lab¬ 
oratory  work  in  the  development  of  faster  and 
better  printing  machines.  Its  radio  broadcasting 
work  is  setting  standards  higher  than  those  pre¬ 
vailing  on  the  best  chain  stations.  Its  owners  and 
executives  hold  places  of  leadership  in  every 
branch  of  organized  publishing  and  in  the  battle 
for  press  freedom  the  banner  has  been  carried 
with  dignity  and  courage  by  Col.  R.  R.  McCor¬ 
mick. 

Ninety  years  old — but  younger  than  it  was  in 
1897 — the  Chicago  Tribune  deservedly  enjoys 
journalism’s  acclaim.  May  it  go  on  to  and  past 
the  century  mark  with  the  cumulative  vigor  of 
the  years. 

The  Tribune  stands  for  a  journalistic  leader¬ 
ship  that  was  never  more  vitally  needed  than 
now  in  our  civilization  and  one  need  not  agree 
with  either  its  technique  or  its  objectives  to 
recognize  the  value  of  its  services. 


INDIAN  FIGHTING 

HE  drivers’  strike  on  the  Philadelphia  Bul¬ 
letin  this  week  is  a  test-tube  sample  of 
the  French  and  Indian  style  of  warfare 
going  on  between  rival  labor  camps.  Here  we 
have  an  AFL  local  with  a  contract  covering  wages 
and  hours  but  not  providing  the  closed  shop  on 
the  Bulletin’s  delivery  service.  The  union  has  no 
complaint  against  the  newspaper,  which,  it  is  ad¬ 
mitted,  has  scrupulously  observed  its  obligations. 
Wages  are  high  for  the  class  of  work.  Treatment 
of  employes  is  scrupulously  fair. 

CIO  seems  to  have  entered  the  picture  with  an 
effort  to  organize  employes  not  members  of  the 
AFL  unit,  and  the  latter  resists  by  pulling  a 
strike  against  a  decent  employer,  tying  up  his 
operations  for  a  day  and  crippling  him  for  sev¬ 
eral  days.  There  is  no  sense  or  logic  in  it.  Every 
repetition  of  these  tactics  brings  closer  the  day 
when  labor  unions  will  be  held  accountable  to  the 
public  for  their  acts  and  held  to  a  strict  per¬ 
formance  of  contracts.  The  alternative  is  no  con¬ 
tractual  relations. 


I  A  L 

THE  ETERNAL  BATTLE 

HARP-EYED  newspapermen  of  the  Irish  Free 
State  have  discovered  in  the  ii'cently 
lished  draft  of  the  new  Irish  ■  >nstituti(n  | 
provision  that  organs  of  public  opinion  “shall  dm 
be  used  to  undermine  public  order  or  morality* 
the  authority  of  the  state.” 

This  is  not  very  different  from  the  provisioouj 
the  existing  constitution.  It  might  be  thought  to 
be  aimed  at  the  same  end,  except  that  a  secoa^ 
paragraph  provides  that  “publication  of  blasph*. 
mous,  seditious,  or  indecent  matter  is  an  offm^ 
which  shall  be  punishable  in  accordance  with  law’ 
The  inference  is  plain  that  the  emphasis  in  fte 
new  provision  is  on  the  “authority  of  the  state”- 
a  condition  upon  which  most  modern  '.governments 
seem  as  sensitive  as  were  their  forebears  of  the 
days  which  produced  the  Bill  of  Rights  in  Eng. 
land.  To  these  governments  the  authority  of  the 
state  means  the  authority  of  the  group  wielding 
the  national  power.  To  the  down-trodden  who 
forced  the  adoption  of  the  Bill  of  Rights,  it  usually 
meant  something  quite  different. 

It  meant  something  quite  different  to  the  young 
American  nation  which  ratified  our  Constitution 
only  upon  condition  that  the  Bill  of  Rights  be 
added  as  amendments.  It  has  meant  something 
different  at  every  turn  of  our  history.  If  insane 
press  leadership  has  on  occasion  forced  us  into 
war,  against  a  not  too-resistant  government,  let 
it  be  remembered  also  that  a  sane  press  kept  us 
out  of  at  least  one  war  into  which  our  national 
government  was  willing  to  plunge  us.  A  sane 
press,  within  the  last  four  months,  has,  at  present 
writing,  frustrated  a  hare-brained  scheme  to  rail¬ 
road  a  court  reform  program  that,  if  uncontrolled, 
might  have  completely  altered  our  governmental 
structure.  And.  in  the  months  ahead,  no  prophet 
lives  who  can  foresee  what  a  press  free  of  govern¬ 
mental  reins  may  have  to  undertake  to  preserve 
our  national  economy  from  anarchy. 

The  fight  against  censorship  is  never  won,  even 
in  this  covmtry.  It  is  eternal.  The  Irish  problem 
is  acute  at  the  moment;  the  British  are  always 
conscious  of  it,  and  our  own  press  never  knows 
from  moment  to  moment  whether  the  sword  that 
Congress  is  forbidden  to  wield  may  fall  into  the 
hands  of  some  soldier,  sailor,  or  civil  executive 
armed  with  powers  conferred  by  a  statute. 

A  controlled  press  is  vital  to  those  who  would 
destroy  democracy,  for  the  interests  of  predatory 
plutocracy  or  predatory  poverty;  and  an  uncoo- 
trolled  press  is  equally  vital  to  those  who  would 
preserve  the  institutions  under  which  this  nation 
has  gone  forward,  stumbling  now  and  then,  hot 
always  forward.  Let  that  not  be  forgott«i. 

ADVERTISING  FEDERATION 

ECREASING  tension  on  the  international 
business  and  political  fronts  may  be  indi¬ 
cated  by  the  hint  that  European  advertis¬ 
ing  people  will  bring  to  the  Advertising  Federa¬ 
tion  meeting  next  week  a  proposal  to  hold  the 
next  meeting  of  the  International  Advertising 
Association  in  the  United  States.  There  have  been 
no  such  international  reunions  since  the  world 
panic  of  1929,  but  the  several  of  the  preceding 
decade  were  memorable. 

Out  of  them  came  a  phenomenal  advance  in 
advertising  technique  in  Europe  and  a  lesser 
introduction  of  Eiuropean  ideas  in  American  prac¬ 
tice.  Benefits  were  mutual.  How  far  such  gath¬ 
erings  promote  international  amity  and  decrease 
the  danger  of  war  has  always  been  questionable, 
but  there  is  no  doubt  whatever  that  they  pro¬ 
mote  friendly  business  intercourse.  And  with 
economic  tangles  imderlying  most  world  prol^ 
lems,  friendly  business  relations  are  in  the  di¬ 
rection  of  peace,  not  of  war. 


THE  PRESS 

What  is  it  but  a  map  of  busy  life. 

Its  fluctuations  and  its  vast  concerns? 

’Tis  pleasant,  through  the  loop-holes  of  retreat, 
To  peep  at  such  a  world, — to  see  the  stir 
Of  the  great  Babel,  and  not  feel  the  crowd. 
While  fancy,  like  the  finger  of  a  clock. 

Runs  the  great  circuit,  and  is  still  at  home. 

Cowper,  in  Winter  Evening:  The  Task. 
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Personals  and  his  wife,  the  former  Anna  Roose-  Folks  Worth  Knowing 

^ _ —  velt  Dali,  daughter  of  the  President,  - 

William  F.  WILEY,  publisher,  win  be  matron  of  honor  at  the  mar-  11  LESLEY  O.  SESSIONS,  classifiedi 
Cincinnati  Enquirer,  and  pres-  riage  of  Ethel  du  Pont,  to  Franklin  VV  advertising  manager  of  the  Salt 
of  the  chamber  of  commerce,  D-  Roosevelt,  Jr.,  June  30  at  Christ  Lake  Tribune  and  Telegram,  was  born 


of  the  chamber  of  commerce 


WESLEY  O.  SESSIONS,  classified 
advertising  manager  of  the  Salt 


Wm.  F.  Wiley 


recently  received  Church,  near  Greenville,  Del. 
a  letter  from  A.  George  A.  Osborn,  publisher,  Sault 
F.  Sommer,  Ste.  Marie  (Mich.)  Evening  News, 
chairman,  Cham-  was  elected  chairman  of  the  Michigan 
ber  of  Commerce  Associated  Press  Editorial  Association 
cleanup  commit-  at  its  annual  meeting  in  Flint,  June  8. 
tee,  thanking  him  J.  K.  Walsh,  editor,  Kalamazoo  Ga- 
and  the  editors  zette,  was  named  vice-chairman,  and 
of  Cincinnati  David  J.  Wilkie,  chief  of  the  Detroit 
newspapers  for  Bureau,  was  re-elected  secretary  of 
support  during  the  group. 

Cleanup  W^k,  James  Logie,  president  and  general 
May  3-10,  which  manager,  Douglas  (Ariz.)  Daily  Dis¬ 
according  to  Mr.  patch,  and  Mrs.  Logie,  secretary- 
Sommer  was  the  treasurer  of  the  company,  left  June 
best  in  the  city  s  15  ^  vacation  trip,  during  which 


W.  O.  Sessions 


in  Bountiful, 
Utah,  in  1900,  his 
parents  belong-  i 
ing  to  a  re¬ 
spected  pioneer 
family.  He  is  a 
graduate  of  the 
University  of 
Utah,  majoring 
in  English  and 
newspaper  writ¬ 
ing,  and  has  a 
B.A.  degree . 
While  at  the 
University,  he 
was  a  sports 


history.  He  attributed  this  to  the  they  will  travel  more  than  6,000  miles,  writer  for  the  institution’s  paper,  the 

support  and  publicity  given  the  move-  They  return  in  October.  Utah  Chronicle.  Active  in  athletics 

ment  by  the  press  of  Cincinnati.  Wallace,  editor,  Louisville  himself,  he  was  a  captain  of  a  base- 

Dr.  John  H.  Finley,  editor-in-chief.  Times,  was  the  recipient  of  an  honor-  ball  team  while  attending  school. 

Sew  York  Times,  will  formally  pre-  3].y  degree  of  Master  of  Arts  at  and  has  also  served  as  a  basketball 

sent  to  Princeton  University  a  bronze  University  of  coach. 

/-<i  1  1  ...u  ,4.  Sessions  was  in  charge  of  the 

Telegram’s  classified  advertising  de¬ 
partment  when  the  Tribune  bought 
that  paper  in  1930.  Since  1931,  he 
has  had  charge  of  the  classified  de¬ 
partment  of  both  papers.  Before 
joining  the  Telegram,  he  served  in 
the  auditing  department  of  the  Utah 
Power  and  Light  Company  for  a  year, 
and  had  also  had  some  experience  in  i 
the  circulation  end  of  the  newspaper  ! 
business.  He  is  vice-president  of  the  j 

.-w  — J  - - - -  YTiiiie  you  Pacific  Coast  group  of  the  National  j 

R.  D.  Haislip,  editor,  Staunton  (Va.)  have  attained  Tom  Wallace  Association  of  Classified  Advertising  j 
Evening  Leader,  and  Mrs.  Haislip,  distinction  in  Managers,  and  a  director  of  the  na-  | 

(vl^brated  their  61st  weddinv  anni-  vour  nrofession.  tnniirbt  vmi  are  tional  association  for  the  Rocky ! 


sent  to  Princeton  University  a  bronze  University  of 

bust  of  Grover  Cleveland  when  it  is  Louisville  com- 

unveiled  in  Cleveland  Memorial  Tower  mencement  ex- 

there  Sunday,  June  20,  at  ceremonies 

markmg  the  lOOA  axmiversa^  of  recognition  of  his 

Cleveland  s  bir A.  Assisting  Dr.  Finley 

wiU  be  mchard  F  Cleveland  of  Bal-  gg^vation  of  nat- 

tunore  Princeton  19,  son  of  the  for-  resources. 

mer  President.  Dr.  Finley  taught 


T.  r  tC-  L — J  01  1  J  f  n  1  worK  tor  me  con- 

wiU  be  mchard  F  Cleveland  of  Bal-  gg^vation  of  nat- 

tunore  Princeton  19,  son  of  the  for-  resources, 

mer  President  Dr  Finley  taught  r  Kent, 

politics  from  1^  to  1903,  when  Cleve-  p^g^ident  of  the 
land  resided  there.  University  in 

Colonel  Richard  F.  Bierne,  pub-  presenting  the 
lisher,  Covington  (Va.)  Virginian,  was  award  said  in 
re-elected  to  the  city  council,  June  8.  part  “While  you 
R.  D.  Haislip,  editor,  Staunton  (Va.)  have  attained 
Evening  Leader,  and  Mrs.  Haislip,  distinction  in 
celebrated  their  61st  wedding  anni-  your  profession. 


Tom  Wallace 


tonight  you  are 


versary  June  13.  Mr.  Haislip,  although  recognized  more  especially  for  your  Mountain  region. 


in  his  late  eighties,  is  active  and  work  in  conservation.” 
writes  editorials  daily.  years,  Mr.  Wallace  hi 

John  F.  Galvin,  publisher.  Rich-  better  economic  and  I 
mond  (Cal.)  Independent,  was  ac-  forests,  game  a 


work  in  conservation.”  For  many  He  is  married  and  the  father  of 
years,  Mr.  Wallace  has  advocated  three  children.  His  principal  hob- 
better  economic  and  biological  use  bies  are  hunting  and  fishing  and  read- 
of  soil,  forests,  game  and  fish,  both  ing  business  books.  He  was  one  of 


claimed  for  services  performed  during  from  the  speaker  s  platform  and  in  the  organizers  of  the  Salt  Lake  City 


25  years  as  pub¬ 
lisher  at  a  stag 


editorial  columns. 


Newell  G.  Welty,  former  secretary,  member. 


Salescraft  Club,  of  which  he  is  still  a 


dinner  held  June  Bartlesville  (Okla.)  Examiner,  became  He  is  also  a  member  of  the  adver- 

10  at  the  Berke-  publisher  of  the  Monrovia  (Cal.)  tising  committee  of  the  Salt  Lake  Real  | 

ley  Country  Journal,  effective  June  15.  N.  D.  Estate  Board. 

Club.  Four  Welty,  president  of  the  Examiner  Co.,  _ 

himdred  persons  announced  that  Donald  R.  Welty  has 

attended  includ-  been  elected  secretary- treasurer  and  Dwight  Marvin,  editorial  director, 
ing  Gov.  Frank  Dora  Welty  vice-president.  Troy  (N.  Y.)  Record  and  Times- 

F.  Merriam;  for-  Raymond  Fields,  publisher,  GuthHe 

mer  Senator  WiU  (Okla.)  Daily  Leader,  and  other  Okla-  f 

R.  Sharkey,  pub-  homa  newspapers,  was  elected  pres-  71st  conmencement  of  Bates  Col- 

lisher,  Martinez  ident  of  the  Oklahoma  Rainbow  Di-  ^  Lewiston,  Me. 

(Cal.)  Contra  vision,  at  its  reunion  at  Oklahoma  Oliver  Sherman  Warden,  publisher, 
John  f.  Galvin  Costa  Gazette;  City,  Jvme  5  at  the  Biltmore  Hotel,  Great  Falls  (Mont.)  Tribune,  was 
George  F.  Morell,  when  the  division  held  its  annual  awarded  an  honorary  degree  of  Doc- 
president,  Calif orma  Newspaper  Pub-  banquet  and  dance.  {Continued  on  next  page) 


Dwight  Marvin,  editorial  director, 
Troy  (N.  Y.)  Record  and  Times- 


Raymond  Fields,  publisher,  Guthrie  recently  received  the  hon- 

(Okla.)  Daily  Leader,  and  other  Okla-  f 


Smash 

hit! 


John  F.  Galvin 


lishers’  Association  and  of  Peninsula 
Newspapers  Inc.  A  watch  was  pre¬ 
sented  to  Mr.  Galvin  by  Mayor  Frank 
N.  Tiller  on  behalf  of  the  publisher’s 
friends. 

Harlan  G.  Palmer,  publisher,  Holly¬ 
wood  (Cal.)  Citizen-News,  spoke  on, 
"Why  a  Newspaper  Publisher  Should 
Not  Run  for  I^blic  Office,”  at  an 
Ephebian  Society  meeting  June  11. 
He  was  a  “drafted”  candidate  for 
Kstnet  Attorney  at  the  spring  elec¬ 
tions. 

C.  NeU  Baylor,  editor,  Hagerstown 
(Md.)  Morning  Herald,  flew  to  Jack- 
son,  Miss.,  June  9  as  personal  repre¬ 
sentative  of  Gov.  Nice  with  an  invita¬ 
tion  to  the  United  Confederate  Vet¬ 
erans  in  convention  there,  to  attend 
the  National  Antietam  Conunemora- 
to  be  held  in  Hagerstown,  Md., 
Sept.  17,  which  date  marks  the  75th 
anniversary  of  the  Battle  of  Antietam. 

Hoffman,  editor,  Harrisburg 
(Pa.)  Patriot  and  Evening  News,  was 
^-elected  associate  editor  of  the 
wicinson  Alumnus,  alumni  publica¬ 
tion  of  Dickinson  College,  Carlisle,  Pa. 

John  Boettiger,  publisher,  Seattle 

o*t-/ntelligencer,  will  be  an  usher. 


(Continued  on  next  page) 
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Here^s  important  Netvs! 


.OSSIE  IS  BACK  AGAIN! 


The  popular  FLOSSIE  panel,  by  AL  ZERE,  was  with¬ 
drawn  to  give  ZERE  a  chance  to  build  a  strip  and  colored 
half-page. 

Clients  have  been  asking,  “"When  is  Flossie  coming 
back?” 

You’ll  see  her,  in  all  her  cunning  poses,  in  a  daily  strip 
and  Sunday  half-page,  soon.  Circulars  now  going  out — 
release  August  2. 

Orders  are  coming  in.  Send  yours  by  wire — collect. 


McNaught  Syndicate,  Inc. 

Greenwich,  Conn. 


“Okay,  the  British  are  coming!  Now 
get  back  to  bed!” 

Jasper 

Frank  Owen’s  daily  panel,  JAS¬ 
PER,  is  going  over  in  newspapers 
with  the  same  sensational  sweep 
as  his  weekly  Philhert  cartoon 
did  in  Collier’s. 

JASPER  is  just  ending  its  second 
week  since  release.  And  already 
it's  won  32  subscribers — these: 

Akron  Times-Press 
Anderson  Herald 
Atlanta  Constitution 
Austin  Statesman 
Birmingham  Post 
(Jiarlotte  News 
Chicago  Times 
Chillicothe  News-Advertiser 
Columbia  Record 
(Jolumbus  Citizen 
Cincinnati  Enquirer 
Dallas  Journal 

Denver  Rocky  Mountain  News 
Frankfort  State  Journal 
Goose  Creek  Daily  Sun 
Guthrie  News 
Houston  Chronicle 
Indianapolis  Times 
Kewanee  Star-Courier 
Martinsville  Bulletin 
Michigan  City  Dispatch 
Nashville  Banner 
Norfolk  Virginian  Pilot 
Oakland  Tribune 
Olean  Times  Herald 
Peekskill  Highland-Democrat 
Pittsburgh  Press 
Portland  Oregonian 
Rome  Sentinel 
St.  Louis  Post-Dispatch 
Savannah  Times 
Tulsa  World 

For  samples  of  JASPER,  please 
write  to 
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PERSONALS 


(Continued  from  page  29) 


tor  of  Laws,  by  the  Montana  State 
University,  at  its  commencement  ex¬ 
ercises  Jime  7  at  Missoula. 

C.  George  McCullagh,  president  and 
publisher  of  Toronto  (Ont.)  Globe 
and  Mail,  sailed  from  Quebec  on  the 
Empress  of  Britain  Jime  12  to  spend 
a  short  time  abroad.  Mr.  McCullagh, 
accompanied  by  his  wife,  flew  from 
Toronto  to  Montreal  in  his  own  air¬ 
plane. 

D.  N.  Slep,  publisher,  Altoona  Mir¬ 
ror,  received  the  honorary  degree  of 
Doctor  of  Laws  at  the  annual  com¬ 
mencement  exercises  of  Juniata  Col¬ 
lege,  Huntingdon,  Pa.,  June  7. 

In  the  Business  Office 

CM.  SNYDER,  advertising  direc- 
.  tor,  Atlanta  Constitution,  has 
been  re-elected  president  of  the 
Georgia  Academy  of  the  Social 
Sciences. 

Benjamin  C.  Steams,  mechanical 
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superintendent  and  a  director  of  the 
Honolulu  Star- Bulletin,  who  attended 
the  ANPA  Mechanical  Conference  at 
the  Drake  in  Chicago  last  week,  spent 
this  week  in  New  York  City  study¬ 
ing  latest  refinements  in  production 
with  metropolitan  dailies  and  ma¬ 
chinery  concerns. 

Grant  William  Ernst,  advertising 
director,  Syracuse  (N.  Y.)  Post- 
Standard,  was  presented  a  watch  upon 
retiring  as  president  of  the  Rotary 
Club  of  Syracuse.  Mr.  Ernst  con¬ 
tinues  as  a  director  of  the  club  as 
well  as  a  member  of  the  convention 
bureau  of  the  chamber  of  commerce,  a 
director  of  the  Syracuse  Free  Dis¬ 
pensary,  and  a  director  of  the  Adver¬ 
tising  Club  of  Syracuse. 

James  J.  Gorman,  circulation  man¬ 
ager,  Albany  (N.  Y.)  Knickerbocker 
Press  for  the  last  year,  has  been 
transferred  to  the  Rochester  (N.  Y.) 
Democrat  &  Chronicle,  as  circulation 
manager,  succeeding  C.  Ray  Treat- 
man,  resigned.  John  W.  O’Connor, 
circulation  manager,  Albany  Evening 
News,  is  resuming  temporary  direc¬ 
tion  of  the  Press  department.  He  was 
formerly  circulation  director  of  the 
two  Gannett  dailies  in  Albany. 

Colonel  M.  C.  Maxwell  was  recently 
appointed  local  advertising  manager 
of  the  Washington  Daily  News.  He 
started  his  newspaper  career  in  1930, 
after  spending  six  years  as  advertising 
and  sales  manager  of  Sterchi  Bros. 
Stores  Inc.  Since  1930  his  experience 
includes  five  years  on  the  furniture 
classification  with  the  Seattle  Post- 
Intelligencer,  and  one  year  with  the 
Baltimore  News-Post  in  the  same 
capacity.  Colonel  Maxwell  joined  the 
News  four  months  ago  to  take  charge 
of  the  furniture  classification,  and  to 
establish  a  merchandising  department. 

William  Allen  Dyer,  Jr.,  national 
advertising  manager,  Syracuse  (N.  Y.) 
Post-Standard,  has  been  elected  pres¬ 
ident  of  the  Syracuse  Advertising 
Club. 

John  Prell  was  named  advertising 
manager  of  the  Pittsburg  (Kans.)  Sun 
and  Headlight  when  F.  H.  Vandegrift 
was  made  business  manager,  succeed¬ 
ing  George  A.  Winters,  who  assumed 
the  same  position  on  the  Grand  Island 
(Neb.)  Independent. 

R.  H.  Carson,  of  the  Columbia 
(S.  C.)  State  local  display  staff,  was 
named  national  advertising  manager 
by  J.  M.  Blalock,  business  manager, 
at  a  dinner  of  the  display  advertising 
department  Jime  10  at  the  Hotel 
Columbia.  Mr.  Carson  was  with  the 
Richmond  Times-Dispatch  advertising 
staff  before  joining  the  daily  two  years 
ago. 

Col.  Herbert  A.  Johnson,  circulation 
manager,  Christian  Science  Monitor, 
Boston,  presided  at  a  meeting  held 
June  8  in  connection  with  the  annual 
session  of  the  Christian  Science 
Church  held  at  the  Mother  Church  in 
Boston.  Among  the  speakers  at  the 
sessions  were  H.  B.  Elliston,  financial 
editor  of  the  Monitor;  Ernest  C.  Sher¬ 
burne,  weekly  magazine  editor;  and 
George  Shaw  Cook,  associate  editor  of 
the  Journal,  Sentinel  and  Herald. 

Elmest  A.  Scholz,  formerly  circula¬ 
tion  director  of  the  Crowell  Publish¬ 
ing  Co.  and  later  of  the  Butterick  Co., 
made  his  first  visit  to  New  York  in 
almost  10  years  since  his  retirement, 
when  he  sailed  on  the  Georgic,  June 
12,  accompanied  by  his  wife,  for  an 
extended  European  tour. 

Charles  M.  Neel,  formerly  of  the 
Columbia  (S.  C.)  State  local  advertis¬ 
ing  staff,  recently  joined  the  national 
advertising  staff  of  the  Daily  Okla¬ 
homan  and  Times,  Oklahoma  City. 
Several  years  ago  Neel  was  associated 
with  the  Oklahoman  classified  de¬ 
partment. 


Leslie  W.  Rowland,  promotion  man¬ 
ager,  Cincinnati  Enquirer,  will  join  J. 
B.  Lippincott  Co.,  book  publishers, 
Philadelphia,  on  July  1. 

Pete  Baird,  head  of  the  make-up 
department,  Oklahoma  City  Oklahoma 
News,  has  been  transferred  to  the 
street  as  a  display  advertising  so¬ 
licitor.  Harry  Swirezynski,  Baird’s 
assistant,  has  succeeded  him  as  head 
of  the  department. 

M.  B.  Mendoza,  former  sales  promo¬ 
tion  manager,  late  Brooklyn  Times- 
Union,  has  been  made  circulation 
manager  of  Civil  Service,  a  weekly 
newspaper  devoted  to  civil  service 
employes  and  those  interested  in  tak¬ 
ing  civil  service  examinations. 

In  the  Editorial  Rooms 

JEN^  LLOYD  JONES,  managing 
editor,  Tulsa  Tribune,  since  1935 
and  conductor  of  ‘"Ihe  Rambler”  col- 
unm  since  1933,  recently  became  as¬ 
sociate  editor  and  one  of  the  daily’s 
editorial  writers.  William  P.  Steven, 
city  editor,  was  named  managing  edi¬ 
tor,  and  Harmon  Phillips,  former  city 
hall  reporter,  became  city  editor. 

Cameron  W.  Hyde,  managing  editor, 
Albany  (N.  Y.)  Knickerbocker  Press, 
who  was  recently  injured  in  an  auto¬ 
mobile  accident,  returned  to  work  this 
week. 

Silas  B.  Ragsdale,  managing  editor, 
Galveston  News  and  Tribune,  has  re¬ 
turned  to  his  desk  following  a  two- 
week  illness. 

Charles  J.  Lewin,  managing  editor. 
New  Bedford  (Mass.)  Standard- 
Times,  and  other  representatives  of 
the  Standard-Times  and  Morning 
Mercury  attended  a  farewell  dinner 
to  Fred  W.  Greene,  Jr.,  manager  and 
editor  of  Radio  News  of  Station 
WNBH  of  the  Standard-Times  and 
Morning  Mercury.  Mr.  Greene,  a 


veteran  newspaperman  and  fonnrt* 
connected  with  both  newspap»s|»2 
is  taking  up  a  new  post,  was  presents 
a  set  of  golf  clubs. 

William  H.  Hessler,  chief  editotiil 
writer,  Cincinnati  Enquirer,  and  Mn 
Hessler  are  the  parents  of  a  son  bom 
this  week.  Mr.  Hessler  is  presidont 
of  the  Foreign  Policy  Associa^TS 
Cincinnati. 

Park  Williams,  city  editor, 
Wayne  (Ind.)  Journal- Gazette,  iy, 
resigned  to  join  the  Louisville,  Kj 
AP  bureau.  Clifford  Milnor  sucoeei 
him. 

Edwin  J.  Pollock,  sports  editor 
Philadelphia  Evening  Ledger,  was  to. 
cently  honored  by  Lower  Merion 
junior  high  school  for  being  “the  ouit 
generous,  loyal  and  fair  of  all  sport 
writers.”  He  was  presented  an  honor, 
ary  certificate  award. 

Frank  Tolbert,  sports  editor,  Wickiu 
Falls  (Tex.)  Times,  has  joined  die 
Fort  Worth  Star-Telegram  sports  staS. 

Douglas  Smith,  former  editor  of  tho 
Wynne  (Ark.)  Star-Progreu,  hai 
joined  the  Clarksville  (Ark.)  Herald- 
Democrat  as  news  editor. 

Eugene  Moriarty,  former  night  city 
editor,  Boston  Herald,  and  pieviousiy 
telegraph  editor  of  the  Patotucicet 
(R.  I.)  Times,  became  city  editor  of 
the  Providence  (R.  I.)  Star-Trihutt 
June  7.  He  succeeds  William  R  War- 
burton. 

John  Wanhope  of  the  Albany  (N. 
Y.)  Evening  News  reportorial  stafi 
has  joined  the  Knickerbocker  Prea, 
and  Robert  C.  McCain  shifted  from 
the  Press  to  the  News.  Edward  J. 
Healy  and  Lionel  Esterman  swapped 
places  on  the  copy  desks. 

Robert  Stewart,  formerly  on  the 
Rutland  (Vt.)  Herald,  who  recently 
joined  the  Worcester  (Mass.)  Tele¬ 
gram  reportorial  staff,  is  now  on  the 
copy  desk. 


S/L  QJfudticLnDoqa. . . . 

The  Chattanooga  Times  has 
a  larger  circulation  than  any 
other  newspaper. 

The  average  daily  net  paid 
for  May^  1937,  was  46,477. 
This  represents  a  gain  of  more 
than  3  5%  in  the  last  four  years. 

Chattanooga  Ctmw 

NATIONAL  RUPRBMKNTATiWliiB:  KKLLY-SMITH  00. 
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Ahbie  and  Slats  are  destined  to  make  comic  strip 
history.  They  are  characters  out  of  real  life,  created 
hy  one  of  the  most  gifted  artists  of  our  generation. 

Ahhie,  so  crusty  and  forbidding  a  country  spinster 
on  the  outside,  so  motherly  and  impulsive  and  un¬ 
derstanding  within. 

Slats,  the  youngster  from  the  city  tenements,  trying 
to  set  his  sails  by  the  cheap  compass  of  their  values, 
and  finding  himself,  despite  himself,  steering  by  the 
stars  of  his  own  honest  soul. 

They  are  an  infinitely  appealing,  irresistible  pair. 
As  you  see  them  in  Van  Buren’s  strip,  you  will  know 
the  joy  of  discovery  of  a  great  comic. 

First-release  subscribers  to  Abbie  an’  Slats  include  the — 

Buffalo  Times  Michigan  City  Dispatch 

Cincinnati  Post  New  Orleans  Item-Tribune 

Coluribus  Dispatch  New  York  Poet 

Columbus  News-Record  Philadelphia  Record 

Frankfort  Journal  Portland  Oregonian 

Lock  Haven  Express  Springfield  State  Journal 


For  samples,  please  write  or  wire  to 
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GREAT  FLOOD  OF  ADS 
SEEN  BY  THOMSON 

Pacific  Club*  ConTention  Told  De¬ 
luge  of  Copy  Will  Show  Common 
Interest  Between  Public  and 
Enterprises 

{By  telegraph  to  Kditos  &  Publishes) 

Salt  Lake  City,  Utah,  June  16 — 
Delegates  to  34th  Annual  Convention 
of  the  Pacific  Advertising  Clubs  As¬ 
sociation  in  session  at  Hotel  Utah  here 
since  Sunday  were  today  awarded 
“degrees”  from  the  “University  of  Ad¬ 
vertising,”  by  which  name  the  con¬ 
vention  is  known.  The  diplomas  were 
signed  by  President  Lou  E.  Townsend 
of  the  Association,  Amos  Jenkins,  ad¬ 
vertising  manager,  Salt  Lake  City 
Deseret  News,  association  secretary- 
treasurer,  and  Governor  Henry  H. 
Blood,  and  were  distributed  while  a 
peppy  orchestra  played  a  ditty  called 
“It  Pays  to  Advertise.” 

Foiuleen  special  trophies  were 
awarded  winners  of  speaking  contests 
for  exhibits  and  special  events. 

W.  A.  Thomson,  director  of  the  Bu¬ 
reau  of  Advertising,  ANPA,  pre¬ 
dicted  “a  great  flood”  of  advertising 
designed  “to  show  the  common  inter¬ 
est  between  the  general  public  and 
productive  enterprises,  to  demonstrate 
the  inter-dependence  of  all  forms  of 
industry,  to  prove  that  one  endeavor 
cannot  be  destroyed  in  our  closely 
woven  economic  fabric  without  in¬ 
juring  the  other  parts  of  that  fabric 
as  well.” 

First  T rickles  of  Flood  ' 

“First  trickles”  of  this  flood,  he  said, 
have  already  appeared. 

“If  you  watch  the  newspapers,”  he 
said,  “you  will  see  that  a  start  has 
been  made  in  this  matter  of  dispelling 
public  ignorance.  For  example,  you 
will  find  a  page  advertisement  from  a 
chain  store  in  one  city,  telling  of  the 
millions  the  company  spent  for  local 
produce  in  that  community  last  year; 
you  will  find  a  motor  company  re¬ 
minding  a  Middle  Western  community 
of  vast  expenditvu'es  for  materials  in 
the  trading  area;  you  will  find  banks 
talking  frankly  to  their  customers 
about  their  operations,  utilities  giving 
their  side  of  the  case  in  legislative 
battles,  bakers,  milk  dealers,  furni¬ 
ture  manufacturers,  textile  mills,  all 
discussing  economic  and  social  prob¬ 
lems  and  bidding  for  public  under¬ 
standing.” 

400  Attend  Sessions 

Attendance  at  the  convention,  which 
started  Sunday,  was  about  400  and 
members  came  from  about  25  West¬ 
ern  and  Canadian  cities.  Debate  on 
the  question,  “Resolved;  That  fair 
trade  legislation  favors  private  brands 
to  the  detriment  of  nationally-adver¬ 
tised  brands,”  was  won  by  the  nega¬ 
tive  team.  President  Herbert  B.  Maw 
ol  the  University  of  Utah;  T.  J.  Mul- 
lin,  business  manager,  Salt  Lake  Tri¬ 
bune,  and  M.  C.  Nelson,  president, 
Gillham  Advertising  Agency,  this 
city,  were  the  judges. 

Louis  R.  Koch,  Long  Beach,  Cal., 
was  elected  president  for  1937-1938. 
James  Waters,  Los  Angeles,  was 
chosen  secretary- treasurer. 


PEARCE  DAVIES  NAMED  M.  E. 

Pearce  Davies  has  been  appointed 
managing  editor  of  the  San  Jose 
(Cal.)  Mercury  -  Herald.  Annoimce- 
ment  of  a  five-day  week  for  the  edi¬ 
torial  department  was  made  by  Davies 
immediately  after  taking  over  his  new 
duties  Monday.  This  replaced  a  five 
and  a  half  day  week.  Davies,  who 
had  been  with  the  Associated  Press  15 
years,  the  last  three  as  state  editor, 
said  no  fundamental  policy  changes 
were  contemplated. 


PRUNE  CAMPAIGN  APPROVED 

Approval  of  a  program  that  includes 
assessments  on  all  growers  for  an 
advertising  fund  marked  a  session  of 
California  prune  growers  held  re¬ 
cently  in  San  Francisco.  More  than 
100  growers  attended  sessions.  Dr. 
George  H.  Hecke,  Woodland,  was 
elected  chairman  of  a  permanent  ex¬ 
ecutive  committee. 

TEXAS  PRESS  ASKED 
TO  CUT  AUTO  TOLL 

400  at  Convention  Are  Urged  to 

Cooperate  with  Local  Agencies 
in  Campaign  to  Decrease 
Traffic  Deaths 

Brownwooo,  Tex.,  June  14— Four 
hundred  members  of  the  Texas  Press 
Association  who  completed  their  fifty- 

_  eighth  annual 

session  here  June 
12  were  called 
upon  by  the  re¬ 
port  of  the  reso¬ 
lutions  commit¬ 
tee  to  cooperate 
more  fully  with 
all  existing  agen¬ 
cies  in  combat¬ 
ting  the  moimt- 
ing  menace  of 
auto  casualties. 
Auto  accidents 
R.  J.  Edwaeds  are  responsible 
for  2,000  deaths, 
6,000  permanent  disablements,  19,0(X) 
temporary  injuries,  and  an  economic 
loss  of  $60,0(>0  per  annum  in  Texas 
alone,  the  committee’s  report  said. 

As  partial  remedies  for  this  situa¬ 
tion,  the  committee  asked  members  to 
acquaint  themselves  with  the  local 
conditions  and  to  help  coordinate  reg¬ 
ulatory  and  educational  efforts  in 
curbing  casualties.  The  editors  were 
also  urged  to  demand  legislation  that 
will  strengthen  the  drivers  license 
law,  increase  the  numerical  strength 
of  the  state  highway  patrol,  provide 
for  the  compulsory  testing  of  motor 
vehicles  and  procure  a  safety  respon¬ 
sibility  law. 

Among  the  practical  problems  of 
the  publishers  ^cussed  by  the  speak¬ 
ers,  probably  none  attracted  more  at¬ 
tention  than  “The  Encroachment  of 
Radio  Stations  and  Effects  on  Weekly 
Publication  Advertising,”  the  discus¬ 
sion  of  which  was  led  by  Charles  K. 
Devall  of  the  Kilgore  Semi-Weekly 
Herald.  Mr.  Devall  said  editors  must 
organize  their  efforts  to  secure  na¬ 
tional  advertising  to  the  extent  that 
weeklies  of  the  states  and  nation  be 
sold  as  a  block. 

R.  J.  Edwards  Is  President 

R.  J.  Edwards,  Denton  Record- 
Chronicle,  was  elected  president  to 
succeed  H.  H.  Jackson,  Coleman 
Democrat-Voice,  and  Deskin  Wells, 
Wellington  Leader,  is  the  new  vice- 
president  Sam  P.  Harben,  Richard¬ 
son  Echo  was  chosen  secretary  for  the 
twenty-ninth  time,  and  Ben  F.  Hari- 
gel,  LaGranpc  Journal,  was  re-elected 
treasurer.  The  one  new  member  of 
the  executive  committee  is  M.  S.  Sel¬ 
lers,  Rising  Star  Record.  Luther  Wat¬ 
son  of  the  Nolan  County  News,  Sweet¬ 
water,  and  Charles  K.  Devall  of  the 
Kilgore  Semi- Weekly  Herald,  having 
been  re-elected. 

The  Kerrville  Times,  edited  and 
published  by  G.  Rankin  Starkey,  won 
the  A.  H.  Bele  cup  for  the  best  all- 
roimd  weekly  paper  in  the  state.  Win¬ 
ners  of  W.  H.  Beard  annual  awards  for 
best  set  advertisements  included  the 
following  in  first  place  for  towns  of 
their  respective  sizes:  Kerrville  Times, 
Snyder  Scurry  County  Times,  Hamil¬ 
ton  Herald-Record  and  Muenster  En¬ 
terprise. 


Transradio  Settlement 

Details  Still  Dark 

Details  for  the  “satisfactory  adjust¬ 
ment”  between  Transradio  ^ess  and 
the  Columbia  Broadcasting  System 
and  National  Broadcasting  Company 
arrived  at  last  week  in  the  $l,70io,000 
suit  against  17  defendants  under  the 
Clayton  Act  were  still  unavailable  this 
week. 

One  published  report  that  CBS  and 
NBC  were  to  pay  IVansradio  $125,000 
could  not  be  confirmed  through  either 
the  defendants  or  plaintiffs. 

Isaac  W.  Digges,  attorney  for  Trans¬ 
radio  in  the  suit,  would  neither  con¬ 
firm  or  deny  it.  Asked  if  there  was 
any  truth  in  it,  he  answered,  “I  can’t 
say  ‘yes’  and  I  can’t  say  ‘no.’  But  it 
is  wrong  on  at  least  three  points.” 

Herbert  Moore,  president  of  Trans¬ 
radio,  said,  “I  can’t  deny  it  or  affirm 
it,  but  stated  in  that  way  it  isn’t 
correct  as  far  as  my  knowledge  of  the 
settlement  goes.” 

It  is  understood  that  under  the 
settlement  NBC  and  CBS  stations 
wishing  to  buy  Transradio  news  re¬ 
ports  will  be  permitted  to  do  so. 

Last  week  Mr.  Moore  told  Editor  & 
Publisher  that  the  parties  concerned 
had  agreed  mutually  not  to  disclose 
the  details  of  the  settlement. 

Newsboy  Must  Pay  Ic 
As  Social  Security  Fine 

A  newspaper  boy  delivering  the 
Greenfield  (Mass.)  Recorder-Gazette 
on  Thursday  faced  a  fine  of  one  cent 
and  the  problem  of  paying  fourteen 
cents  per  month  under  the  Social 
Security  Act. 

Elmer  E.  Taylor,  the  boy  involved, 
was  notified  recently  by  Edward  J. 
O’Donnell,  deputy  collector  of  In¬ 
ternal  Revenue,  that  he  was  several 
months  in  arrears  in  paying  his  so¬ 
cial  security  installments  and  that 
he  was  subject  to  the  back  taxes  and 
the  fine.  Officials  at  the  Internal 
Revenue  Bureau  in  Washington  also 
notified  Elmer  that  he  was  subject  to 
old-age  taxes  under  the  Social  Se¬ 
curity  Act. 

Elmer  was  unaware  that  he  was 
legally  responsible  for  a  seven-cent- 
per-month  tax  on  his  own  pajrroll, 
and  that  he  was  required  to  deduct 
the  same  amoimt  from  the  $1.50  pay¬ 
roll  of  Stanley  Lacoimt,  his  employe. 

3  Cleveland  Papers 

Sign  With  Newsboys 

Cleveland,  O.,  June  16 — Cleveland’s 
three  leading  newspapers,  the  Plain 
Dealer,  News  and  Press  have  just 
signed  a  three-year  contract  with  the 
Cleveland  Newsboys’  imion,  providing 
pay  increases  and  a  preferential  shop 
for  the  members. 

Approximately  250  “guaranteed 
boys,”  including  those  on  all-day  cor¬ 
ners,  will  receive  a  $3  a  week  in¬ 
crease.  Other  comer  boys  and  home 
delivery  carriers  are  not  affected. 

HEARST  LOSES  P-I  APPEAL 

San  Francisco,  June  16— The  U.  S. 
Court  of  Appeals  has  denied  W.  R. 
Hearst’s  petition  for  dismissal  of  the 
NLRB  order  to  reinstate  two  dis¬ 
charged  Seattle  Post-Intelligencer  em¬ 
ployes.  The  decision  applied  to  Frank 
Lynch,  photographer,  as  Philip  Ever- 
hardt  Armstrong,  the  other  employe 
discharged  before  the  strike,  died  re¬ 
cently.  Dismissal  of  the  order  was 
asked  on  the  groimd  that  jobs  had 
been  restored  and  desired  conditions 
fulfilled.  Denial  was  based  on  the 
pietitioner’s  failure  to  supply  certain 
information  on  the  two  employes  which 
the  board  had  asked,  according  to  the 
interpretation  of  court  attaches. 


U.  S.  SPENT  $500,089 
ON  PUBLICITY  IN  ^ 

300  Persons  Are  Employed  ■■ 
ernment  Agencies  to  Ditieeii^ 
Information,  Brookings  lastitsi, 
Report  Declares 

Washington,  D.  C.,  June 
licity  activities  of  the  United  Stj^, 
government  cost  in  excess  of  $5g. 
000  annually,  for  salaries  alone, 
nearly  300  persons  employed  to  proju. ' 
gandize  federal  departments. 

This  assertion  is  made  by  the  Bred.  > 
ings  Institute  in  a  report  based  upn. 
the  first  official  survey  of  press  tiij.  I 
tions  units  within  bureaus.  Hu  ^ , 
port  was  made  to  the  Byrd  comnitiK 
a  Senate  group  studying  govemmati 
reorganization. 

“The  furnishing  of  facts  is  uj. 
doubtedly  a  proper  duty  of  a  gowt-  i 
ment  agency,  but  the  expenditure  of; 
more  than  $500,000  a  year  for  pe. 
sonal  services  for  publicity  votk: 
and  the  issuance  of  4,794  rekree: 
in  three  months  seem  to  indkao 
that,  if  possible,  some  controUng 
mechanism  should  be  set  up,”  the 
Institute  declared. 

Centralization  Opposti 
Frequently  discussed  in  official  cir¬ 
cles,  but  opposed  by  writers  who  fear 
an  attempt  at  censorship,  the  idea  of 
centralizing  official  press  informatioo 
is  discouraged  by  the  Institute's  a- 
perts. 

The  report  said: 

“Neither  legislation  nor  orgaoia- 
tion  appears  to  offer  an  adequate  ren- 
edy.  The  intent  of  existing  lav  s 
clear  enough;  the  act  of  1913  feriiis 
the  payment  of  compensation  to  ‘pub¬ 
licity  experts,’  unless  the  money  * 
specifically  appropriated  for  that  pur¬ 
pose.  If,  therefore,  a  publicity  eipen 
were  appointed  under  that  designa¬ 
tion,  payment  of  his  salary  could,  te 
disallowed  by  the  General  Account¬ 
ing  Office.  Where,  however,  an  em¬ 
ploye  has  some  other  designatitm,  the 
accoimting  ofiicers  have  no  means  of 
knowing  that  he  is  engaged  in  pub¬ 
licity  work. 

Legislation  Would  Be  Herstld 

“Legislation  prohibiting  the  issuano 
of  mimeographed  releases  would  nu 
be  in  the  public  interest,  and  voak 
do  more  harm  than  good. 

“It  is  suggested  that  further  st-ii; 
be  given  to  the  clipping  and 
services  established  during  rece 
years,  as  the  analysis  of  these  servKi 
shows  that  accurate  information  con¬ 
cerning  them  is  not  available.  It  - 
undoubtedly  desirable  that  respond- 
ble  officers  of  the  government  keep  r 
touch  with  public  opinion  throught.; 
the  country;  but  it  is  possible  tb. 
this  objective  could  be  achieved  m  ;■ 
economically  by  combining  some 
the  services  now  in  existence.” 

4,794  Releases 

Recapitulating  its  findings,  t^  t 
stitute  reports  that  in  1936  $521,'^- 
was  paid  in  salaries  to  270  people  ® 
gaged  full-time  or  part-time  in  g-* 
emment  publicity  work  and  tt 
$81,0(X)  was  paid  to  incidental  workt- 
in  public  relations.  During  the  thre 
months  ending  September  30,  TJ#- 
457  copies  were  made  of  4,794 
The  report  points  out  that  10’-; 
mats  were  furnished  on  requ^ 
newspapers  and  resulted  in  1 
additional  lines  of  advertising  lin*^ 
to  the  Federal  Housing  Admir.!«|-'' 
tion  program.  The  total  cost  of 
newspaper  advertising  service  du.  ’ 
the  1936  fiscal  year  was  $94,^.36.  M 
vided  as  follows:  salaries, 
travel,  $7,568.52;  other  expenses,^' 
eluding  cost  of  mats  furnished, 
733.33. 
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MINNEAPOLIS  JOURNAL 
REPEAT  ORDERS 
INTERTYPE  IDEAL  NEWS 

Announcing  "Belter  Eyes  for  Everyone,"  this  rapidly 
growing  Minnesota  newspaper  increases  the  size  of 
its  news  dress  from  7  to  8  point. 

Several  years  ago  the  Minneapolis  Journal  bought 
a  type  dress  of  Intertype  Ideal.  Recently  deciding  to 
change  to  a  larger  type  size ...  a  full  point  larger . . .  the 
Journal  found  no  reason  for  changing  the  face  used  and 
so  bought  another  Ideal  dress.  The  new  type  is  8  point 
on  a  9-point  slug,  replacing  7  point  on  an  8-point  slug. 


Many  important  newspapers  in  addition  to  those 
mentioned  by  the  Joiurnal  are  using  Intertype  Ideal. 
Why  not  compare  this  type  side  by  side  with  the  news 
type  that  you  are  using?  Specimens  will  be  furnished 
on  request,  in  sizes  and  two-letter  combinations  from 
5V2  to  14  point.  Please  address  Intertype  Corporation, 
360  Furman  Street,  Brooklyn,  N.Y.,  or  the  nearest  branch. 

STEP  AHEAD  WITH  AN  INTERTYPE  NEWS  TYPE 


"Its  simple  symmetry,  variety  of  tone,  and  the  well- 
proportioned  space  around  as  well  as  within  the  letters," 
said  the  Journal,  "are  natural  and  easy  on  the  eyes.  The 
Ideal  type  has  been  adopted  by  The  New  York  Times, 
New  York  Sun,  St.  Louis  Post-Dispatch,  Cleveland  Plain 
Dealer,  Detroit  Free  Press,  and  many  other  outstanding 
newspapers.  It  was  developed  as  a  result  of  exhaustive 
tests  by  eye  specialists  and  type  experts.  The  goal  of 
these  tests  was  the  creation  of  the  most  readable  type 
possible,  and  the  Ideal  type  was  the  result." 


EYE  SPECIALISTS 

Coinmend  "Accommodative 
Range"  of  Intertype  ideal 

Reprinted  from  the  >linneapolis 

Journal  in  8-point  Intert\'pe  Ideal 

Eye  authorities  praised  the  Journal 
today  for  adopting  a  new,  larger, 
more  readable  type  face.  Elxperts  in 
the  department  of  opthalmology. 
University  of  Minnesota,  have  com¬ 
mended  the  change,  reporting  that 
actual  tests  showed  the  "accommo¬ 
dative  range”  of  the  eye  was  in¬ 
creased  approximately  four  inches 
when  reading  the  new  type,  in  com¬ 
parison  with  the  old. 

Ease  of  Reading  Increased 
In  other  words,  the  new  type  can  be 
seen  without  undue  strain  two  in¬ 
ches  closer  to  and  two  inches  far¬ 
ther  from  the  eye  than  the  old. 

Dr.  Frank  Kurtz,  examiner  for  the 
state  board  of  optometry  and  secre¬ 
tary  of  the  Minnesota  Academy  of 
Optometry,  said  that  the  change  to 
a  larger  type  size  “will  materially 
increase  ease  of  reading”  if  other 
factors  remain  constant. 

"This  is  especially  true,”  he  added, 
"in  cases  of  people  over  40;  for  af¬ 
ter  that  age  the  eye’s  ability  to  ad¬ 
just  itself  to  different  distances  and 
the  different  sizes  of  type  begins  to 
fail.” 

Asserting  the  larger  type  should  do 
much  to  relieve  eyestrain,  Dr.  Kurtz 
explained  that  eyestrain  often  is 
not  realized  by  sufferers,  “because 
the  strain  may  be  felt  in  other  parts 
of  the  body — the  digestive  system, 
heart,  or  nervous  system.” 

“Nervous  breakdown,”  Dr.  Kurtz 
added,  “may  also  be  caused  by  eye- 
strain.” 

Congratulates  Journal 
Dr.  E.  H.  Kiekenapp,  editor  of  the 
Journal  of  the  American  Optomet- 
ric  Association,  and  the  secretary 
of  the  organization,  said:  “The  Min¬ 
neapolis  Journal  is  to  be  congratu¬ 
lated  upon  the  adoption  of  the  new 
type.  Ability  to  read  comfortably, 
rapidly,  effectively  and  with  mini¬ 
mum  visual  fatigue  is  recognized 
today  as  a  definite  economic  asset. 
Leading  educators  and  sight  spe¬ 
cialists  recognize  the  necessity  for 
...  a  vigorous  program  of  preven¬ 
tive  as  well  as  corrective  work  in 
reading.  Clearer  and  more  readable 
type  faces  in  newspapers  have  long 
been  desired.  Your  new  size  type, 
we  feei,  tends  to  fill  that  need.” 


•ETON  EXTIA  lOLD,  lETON  MEDIUM,  V06UE  lOlD  CONDENSED 


practice,  making  the  boys  foQtK,ii 
minded.” 

Those  interested  in  deUiU  of  tki. 
football  competition  should  write  M 
Rippeto  for  rules  of  the  “game."  ^ 
Honor  Carrier  Graduate! 

Decatur  (Ill.)  Herald  and  R, 
1  view  recently  devoted  a  doubv" 
truck  to  53  individual  pictures  rj 
Herald  and  Review  carriers  gradual, 
ing  from  high  school  this  month,  ir 
offering  congratulations,  the  manage¬ 
ment  stated; 

“Whoever  does  Iiis  job  well  merit! 
recognition  from  his  fellows.  He  who  W 
two  jobs,  and  attends  lioth  in  an  extr-  - 
manner-well  .  .  .  Here’s  to  you  Herild  ^ 
Review  carrier-graduates. 

“As  carriers  of  these  newspapers,  you  v . 
shown  the  spirit  we  prize  in  our  ’repr,,.~ 
tives.  Punctuality,  faithfulness,  inlemy  . 
courtesy  have  characterizeil  your  service" 

Award  to  Social  Worker 

MISS  HARRIET  VITTUM,  not.; 

Chicago  social  worker,  head  re-i 
dent  at  Northwestern  University  Set¬ 
tlement,  has  been  awarded  the  (Thirc 
Herald  and  Examiner  silver  cup,  em 
blematic  of  her  choice  as  the  woma: 
who  served  Chicago  most  usefully  L’ 
1936.  The  paper  asked  its  readers  ti 
“nominate” 


4,000  CARRIERS  MARCH 
IN  DES  MOINES 


Register  and  Tribune  Stage  Eighth 
Annual  Jamboree  as  45,000 
Watch — 24  Bands  Enliven 
Parade 


By  George  A.  Brandenberg 

DES  MOINES,  la.,  June  14 — Legions 
of  Des  Moines  Register  and  Trib- 
une  carrier- salesmen — more  than  4,000 
strong — marched  here  today  in  their 
annual  parade  staged  in 
with  the  eighth  carrier  convention.  A 
crowd  estimated  at  45,000  spectators 
the 

To  the  tune  of  24  bands,  youngsters 
from  every  section  of  Iowa  paraded 
through  the  city  streets,  passed  the 

reviewing  stand  in  front  of  the  Regis-  - 

ter  and  Tribime  building  and  through  Register  and  Tribune 
the  “Arch  of  Progress.”  Interspersed  as  part  of  the  earrie 
with  the  marching  legions  were  floats  editor;  Charles  Gatsi 
of  various  types,  ranging  from  humor-  pages ;  second  row : 
ous  to  smart  promotions  of  Register  executive  editor;  Joh 
and  Tribune  features.  The  grand  prize  publisher; 

was  won  by  the  Newton,  la.,  entry.  Spectators  were  i 
consisting  of  nine  boys,  dressed  as  ingenuity  of  carrier 
supreme  court  justices  carrying  31^^ 

signs:  You  read  about  the  nme  old  rj.  editorial  feature 
men,  now  see  them.  For  once  we  all  3^1^ 

agree,  you  can  t  beat  the  R.  &  T.  ii3hing  .*1^ 

The  mile-long  parade  was  only  one  “prospect”  wore  a 
feature  in  the  gala  jubilee,  which  at-  reposed  in  a  large 
tracted  12,500  carriers,  parents,  sisters  which  was  mount 
and  brothers,  together  with  agency  Other  highlights  incl 
route  men  and  their  families.  “Hindenbiu’g”  with 

r«n  Special  Trains  from  a  tom  portie 

Ten  special  trains  brought  the  out-  boys  carrying  smal 
of-town  carriers  and  their  guests  to  illustrating  the  newi 
Des  Moines  early  this  morning.  Hun-  vices;  boys  dres^d 
dreds  of  others  came  by  bus  and  over  the  top”  in 
motor  car.  So  great  was  the  throng  ^  miniature  trailer, 
that  three  performances  of  the  circus,  ®  replica  of  the  R.  I 
brought  to  town  by  the  R.  &  T.  for  the  bl<^ 

big  occasion,  were  held  at  the  Coli-  trail”  of  circulatioi 
seum.  Besides  the  circus — a  three-  Bedford,  la. 

ring  show  with  a  true  professional  adapted  the  supre 
flavor — the  carrier  salesmen  enjoyed  with  a  si^  which 
an  outing  at  Riverview  park  and  a  decisions  in  Bedfon 
baseball  game.  At  the  amusement  ^or  the  Register  an* 
park,  long  lines  of  maroon-capped  Two  outstanding 
youngsters  waited  their  turn  to  ride  those  showing  a 
the  roller  coaster  and  other  “thrillers.”  ^ated  on  a  huge 
Inside  the  pavilion,  hundreds  gathered  King  for  Today,” 
to  witness  wrestling  matches.  display,  featuring  th 

C.  K.  Jefferson,  convention  chair-  arships  awarded  t( 
man,  speaking  as  master  of  ceremo-  newspapers, 
nies  at  the  circus,  asked  his  audience:  To  an  observer, 

“What  are  you  here  for?”  more  than  a  grand 

“Whoopee!”  roared  the  enthusiastic  boys,  it  is  an  ave 
audience.  which  builds  goo< 

Headed  by  Gardner  Cowles,  pub-  boys  and  thousand 
lisher,  and  W.  A.  Coroingley,  cir-  parade.  It  impressi 
dilation  manager.  Register  and  Trib-  the  effort  made  by 
ime  executives  were  introduced  and  readers,  not  only  a 
responded  with  brief  talks  of  welcome,  one  that  is  receii 
As  the  “big  parade”  of  carrier-  constantly.  It  subi 
salesmen  tramped  by  the  reviewing  vention  slogan:  ths 
stand,  Mr.  Cordingley  reminded  the  salesman  is  “the  b< 
writer  that  each  year  the  “army”  is  school  boy.” 
larger  than  the  year  before.  He  cited  Assisting  Mr.  Je 
the  following  flgures  to  show  how  the  ing  today’s  party, 
number  of  Register  and  Tribune  car-  Cordingley,  were 
riers  has  increased  in  the  last  25  manager  of  agencie 
years:  1912 — 100;  1917 — 800;  1922 —  circulation  manage 
1,200;  1927 — 2,300;  1932 — 3,675;  1937 —  mail  subscription  r 
4,866.  Myers,  promotion  i 


candidates  for  this  howt 
and  a  committee  of  distinguished  dhi- 
cagoans  selected  Miss  Vittum  as  the; 
outstanding  woman  “who  rendered  the 
most  unselfish  meritorius  service"  to 
Chicago  last  year. 


25,000  SAW  PET  PARADE 

The  aimual  pet  parade  sponsond 
by  the  Eugene  (Ore.)  Register-Gsui^ 
was  “even  more  successful  this  ye>r 
than  in  the  past”  according  to  Richard 
Strite,  sports  editor  of  the  Register 
Guard,  who  arranged  the  affair.  It 
was  estimated  that  nearly  2Sill)0 
people  watched  1,131  boys  and  girls 
1  the  parade, 
donated  cash 


Leading  merchants  _ 

and  merchandise  prizes  to  the  best 
entries. 


in  Industrial  Importmi 


Akron’s  Leading  Newspaftt 


A  OL  IN  THE  STATE 

in  total  paid  advertismg  fo’ 
evening  newspapers. 


THIS  IS  A  NATURAL 
FOR  THE  ADVERTISER 


The  Standard 


Cover  Ohio's  2d  Indusirii 
Market  with  Ohio’s  1i 
Evening  Newspaper. 

Cost  only  16c  per  agate  ii) 
flat. 


Of  Perfection 


Are  You 

THE  BEST  REWRITE  MAN  OR 
REPORTER 
On  Your  Paper? 


- AKRON— 

BEACON  JOURNMI 


If  you  are;  if  you  really  have  the  goods;  if  you  are  deter¬ 
mined  to  he  worth  more  money  and  not  on  a  desk. 

Tell  me  just  what  you  are  doing  and  your  present  salary. 

Box  2340,  Editor  &  Publisher 


Represented  by 

STORY,  BROOKS  &  FINLEY 


i 


'A/nw 


Total  retail  sales  in  1936  were  more  than  $5,000,- 
000,000  and  will  be  above  this  figure  this  year. 

No  other  market  in  the  United  States  offers  as  large 
a  number  of  prospects  and  customers  as  New  York 
State. 

Advertise  in  these  New  York  State  Newspapers. 
Write  to  them  or  their  representatives  for  market 
information  and  rates. 


Not  only  vacation  time  hut  all  the  year  around,  the 
14,000,000  people  in  New  York  State  are  logical  pros¬ 
pects  for  National  Advertisers. 

More  than  $700,000,000  will  be  spent  this  year  in 
New  York  State  for  new  cars,  accessories,  gasoline 
and  oil. 

Food  sales  alone  will  run  well  over  $1,530,592,200 
in  1937. 
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Newspaper  Promotion  Review 


By  ROBERT  S.  MANN 


Strategy  for  Saletmen 

IF  we  were  a  high-powered  space- 
seller  for  the  New  York  World- 
Telegram,  we  think  we  should  snatch 
eagerly  at  the  “Sales  Slants”  issued 
each  month  by  the  promotion  depart¬ 
ment  to  the  entire  sales  organization. 
And  if  we  were  a  low-powered  one — 
assuming  that  there  could  be  such  a 
thing  in  the  World-Telley  staff — we 


A  page  from  New  York  World-Tde- 
gram’s  “Sales  Slants.”  The  sketches  are 
to  make  it  easier  to  read. 


trust  we  should  have  enough  initial 
velocity  to  peruse  the  pamphlet  page 
by  page  imtil  we  found  a  super¬ 
charger. 

It  was  thoughtful  of  Lee  Tracy  to 
wait  until  June  to  send  us  a  copy  of 
the  May  1  issue  (Volume  1,  Number 
4).  Despite  the  reluctance  of  some 
newspapers  to  divulge  their  sales 
strategy,  we  have  seen  a  few  very  in¬ 
teresting  specimens  of  such  helps  for 
the  sales  staff,  including  some  author¬ 
itative  data  compiled  by  the  New  York 
Herald  Tribune.  On  every  newspaper 
of  course,  someone  has  to  supply  the 
salesmen  with  suggestions  and  mate¬ 
rial,  whether  it  is  the  promotion  de¬ 
partment,  the  advertising  manager,  or 
the  salesman  himself;  we’d  like  to 
know  on  hew  many  newspapers  the 
job  is  done  systematically  in  a  series 
of  printed  or  mimeographed  bulletins 
like  this. 

Planning  Ahead 

ONE  thing  that  appealed  to  us  in 
the  World-Telegram  booklet  was 
the  last  page,  ruled  off  into  calendar 
form,  wiA  a  space  for  every  publish¬ 
ing  day  in  May.  “Your  entire 
month’s  activity  may  be  planned 
ahead,”  said  a  note  at  the  top;  “simply 
memo  each  day.” 

Some  memos  were  already  lettered 
in.  May  1,  Saturday,  had  a  note  about 
National  Music  Week,  May  2-9.  May 
3  had  notes  about  two  “weeks”  that 
started  on  that  day.  National  Baby 
Week  and  National  Restaurant  Week. 
Mother’s  Day,  May  9  (Simday)  ap¬ 
peared  in  the  May  8  blank.  Other 
notes  included  Coronation  Day,  May 
12;  Straw  Hat  Day,  May  15;  Dionne 
Quintuplets’  birthday.  May  28;  and 
half  a  dozen  assort^  “weeks”  sus¬ 
ceptible  of  advertising  exploitation. 

Under  “May  Highlights,”  at  the  front 
of  the  booklet,  one  page  gave  choice 
suggestions  about  department  store 
operation: 

“May  account  for  8.2  per  cent  of 
the  annual  department  store  sales  vol¬ 
ume,  and  ranks  5th,  being  almost  as 
large  as  September.  Apparel,  Home 


Furnishings,  Piece  Goods,  Accessories, 
and  Basement  are  the  large  volume 
departments  deserving  most  attention 
during  the  month.  (Followed  by  sales 
percentages  for  a  dozen  most  active 
departments.) 

“During  May  stores  stock  up  on 
these  items  for  summer  and  fall  wear: 
Accessories,  bathing  suits,  blouses, 
coats,  corsets,  etc.,  etc.” 

News  About  Retailers 

A  LOT  of  other  retail  news  items 
were  scattered  through:  Figures 
on  sales  increases  in  various  lines, 
Macy’s  installment  arrangement  with 
Morris  Plan  Bank,  new  price  levels  in 
the  Melville  Shoe  chains,  10  per  cent 
increase  in  movie  attendance,  a  co¬ 
operative  sales  drive  on  electrical  ap¬ 
paratus,  sales  ideas  successfully  us^ 
by  stores  in  other  cities. 

A  page  of  charts  from  census  re¬ 
ports  emphasizes  that  in  most  lines  in¬ 
dependent  stores  (as  opposed  to 
chains)  do  two-thirds  to  four-fifths  of 
the  business.  Another  chart  shows 
changes  in  cost  of  living.  A  section 
on  “National  Notes”  gives  produc¬ 
tion  and  sales  tips  on  groceries,  beer, 
cosmetics,  candy,  passenger  autos, 
life  insurance,  fuel  oil — ^to  mention 
only  a  few.  EHsewhere  are  lists  of 
surveys  and  other  statistical  data 
available  to  eager  salesmen. 

And  About  Newspapers 

Nor  does  the  booklet  forget  to 
give  the  salesmen  plenty  of  ma¬ 
terial  on  the  power  of  newspaper  ad¬ 
vertising  in  general  and  of  World- 
Telegram  advertising  in  particular. 
There’s  a  page  of  quotations  from 
well-known  advertising  men,  praising 
the  newspaper  medium;  there’s  an 
analysis  of  “Why  Newspapers  Lead”; 
there’s  a  page  of  brief  success  stories 
about  W.-T.  want-ads;  and  there  are 
reproductions  of  World  -  Telegram 
promotion  ads  in  the  trade  and  gen¬ 
eral  publications. 

And  for  the  salesman  who  meets  a 
rate  argument,  there  is  a  note  on 
local  rate  increases  reported  by  the 
Inland  Press  Association;  also  a  page 
of  explanation  of  the  “norm”  rates 
calculated  by  the  Association  of  Na¬ 
tional  Advertisers,  with  a  statement  of 
how  the  New  York  newspapers  mea¬ 
sure  up  to  these  “normal”  standards. 

It  must  take  a  good  deal  of  study 
and  a  wide  range  of  reading  to  gather 
all  this  material  together;  but  once 
you  see  it  assembled,  no  imagination 
is  necessary  to  see  how  solicitors 
could  apply  item  after  item  in  their 
daily  work. 

We  have  described  the  World-Tele¬ 
gram’s  booklet  rather  fully,  not  only 
for  itself  but  cis  an  example  of  what 


Roedin^eVi  Arnold 

INCORPORATED 

370  Lexiii;>luii  A»e.  New  York.  N.  Y. 


newspaper  promotion  departments  are 
doing  along  this  line.  If  anyone  is 
doing  it  differently,  or  has  new  ideas, 
we’d  be  glad  to  hear  about  them. 
Oklahoma  Directory 

Oklahoma  Press  Association’s 
directory  of  Oklahoma  newspa¬ 
pers  was  issued  this  week,  Vernon  T. 
Sanford,  secretary-manager,  tells  our 
Oklahoma  City  correspondent. 

The  directory,  4  by  9  inches  in  size, 
is  issued  primarily  for  the  convenience 
of  advertisers.  It  includes  the  names, 
locations,  and  publishers  of  all  Okla¬ 
homa  newspapers,  also  a  separate 
listing  of  the  key-town  papers  and  a 
listing  of  advertising  rates  of  news¬ 
papers  divided  according  to  congres¬ 
sional  districts.  The  directory  is 
priced  at  $5  per  copy. 

Syndicated  House  Organ 
\70LUME  1,  Number  1,  of  a  syn- 
V  dicated  house  organ  for  news¬ 
papers,  to  be  published  under  the  title 
of  (Name  of  newspaper)  Merchan¬ 
diser,  has  just  been  received  from 
Associated  Media  Service,  Cleveland, 
publication  promotion  agency.  It  is 
planned  as  an  eight-page  monthly  for 
the  time  being,  a  fortnightly  in  the 
fall.  Obviously,  the  big  difference 
between  this  and  the  individual  mer¬ 
chandising  papers  that  reach  this  de¬ 
partment  from  time  to  time,  is  that 
the  matter  published  must  be  of  more 
general  appeal.  There  is  no  news 
telling  the  dealer  that  such-and-such 
a  campaign  will  begin  on  a  certain 
date,  but  some  good  material  on  con¬ 
duct  of  retail  stores  and  ways  for  the 
dealer  to  merchandise  the  advertised 
goods  he  carries. 

Accordion  Insert 

WE  gather  from  the  Minneapolis 
Star’s  new  pamphlet  on  circ^a- 
tions — city  circulations,  to  be  exact, — 
that  something  of  a  circulation  war  is 


raging  in  that  city.  And  followino 
good  Senatorial  precedent,  we  decW 
to  step  into  any  war.  The  Star’s  bo^ 
let  is  interesting,  however,  in  its 
of  an  “accordion  insert”  which,  wha. 
pulled  out,  shows  on  one  sheet 
latest  ABC  reports  for  all  Minneapdh 
papers,  full  size  and  tinted  an  authen. 
tic  yellow.  The  idea  is  useful  for  get. 
ting  a  lot  of  data  on  one  si»«ad  (qi 


comparative  purposes,  without  mak^ 
the  booklet  into  a  broadside.  ™ 


For  Store  People 

1'' HERE’S  an  interesting  idea  in  | 
series  of  full-page  advertisemenb 
which  the  Akron  Beacon  Journal  h« 
been  running  for  some  time  now.  TTk 
series  calls  public  attention  to  tht 
stores  of  Akron — their  completeness, 
their  quality,  and  the  services  they 
offer.  And  then  the  copy  goes  on  to 
say  a  good  word  for  the  Beacon 
Journal.  Presumably  store  people  an 
bound  to  read  the  ads,  no  matta  who 
else  does,  which  ought  to  make  a  good 
audience  for  the  Beacon  Journal’s  own 
message. 

Appearance  of  the  ads  is  striking, 
with  a  single  word  in  big  script  at  the 
top,  and  the  rest  of  the  advertisement 
in  a  block  of  type  centered  in  the 
midst  of  plenty  of  white  space.  Per* 
sonally,  however,  we  found  it  hard  to 
read.  Here’s  the  text  of  one  ad: 

“Completeness 

“People  of  Akron  are  most  fortunate  in 
havir.K  exceptionally  well  balanced  and  con- 
plete  shopping  facilities.  In  pleasant  stores 
and  shops — right  here  at  home — practkally 
every  need  or  desire  can  lie  satisfied.  Staples, 
styles,  new  things  for  the  home,  developments 
in  every  field,  can  be  bought  here  most 
advantageously.  That  this  is  being  mon 
and  more  appreciated  is  shown  by  increasini 
retail  sales  for  articles  of  every  description. 
At  the  same  time  our  community  it  shosrini 
by  its  purchase  of  Beacon  Journals  (over 
72,000  daily)  that  in  this  newspaper  the; 
are  finding  the  most  complete  survey  of 
news,  from  the  world,  the  nation,  state,  and 
our  own  city.” 


TH 

Hfl 


‘TOPS’. . . 


....  may  be  a  little  slangy  for  ‘■‘'best”  but 
Delaware  is  LEADING  ever\'  state  in  tbe  East 
in  “offering  favorable  sales  opportunities.”* 

Wilmington,  Delaware,  with  a  27%  increase 
tbis  April  over  April  1936,  ranks  second 
among  ALL  cities  in  the  Third  Federal  Re¬ 
serve  District  in  EMPLOYMENT  GAINS. 


Delaware’s  only  daily  papers  are  keeping 
pace  ...  by  recording  over  a  14%  circulation 
increase  for  the  first  five  months  of  this  year. 


★ 

92% 


Here  is  a  MARKET  .  .  .  compact  .  .  • 
accessible  and  responsive  to  a  circulation  that 
“blankets”  the  state.  Try  it. 

•  Kogrr  W.  Babson’*  report — April  36,  1B37. 
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4  Tobaccos  spent  $2 


t 


20% 


30% 


40% 


50 


4  Companies  do 
almost  90%  of  business 


Little  lessons  gleaned 
from  the  charts 


Any  advertiser,  regardless  of  his  appropriation,  may 
learn  much  from  these  charts.  First  note  the  ups  ano 
downs  of  radio, 


magazines  and  newspaper  expenditures. 
Three  companies  reduced  their  newspaper  advertising 
in  '32  and  '33,  while  the  fourth  company  increased  Hi  An 
newspaper  expenditures. 

In  advertising,  a  momentum  once  gained  must  be 
maintained.  This  is  especially  true  where  the  total 
market  is  served  by  a  few  companies. 

tion 

The  inroads  made  by  lOc  cigarettes  during  '32  am  you 
'33  is  reflected  in  the  net  earnings  of  all  four  companies 
The  past  eight  years'  earning,  when  compared  witi 
the  8  years  record  of  newspaper  expenditures,  lead  ^ 
to  the  very  definite  conclusion  that  newspapers  ba; 
something  to  do  with  earnings. 
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20,798,000  in  8  Years 


/ 1  ewspapers  received 
of  every  dollar  they 


77.5c  out 
spent! 


Newspapers  $178,456,000 

I 

80% 


k  word  about  the 
17.5%  figure 
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Trial  and  error"  has,  over  the  centuries,  been  the  only 
sure  way  of  finding  a  truth.  It's  a  costly  method  but 
»very  successful  chemist,  engineer,  lawyer,  dietician 
or  salesman  will  tell  you  that  "trial  and  error"  is  the 
only  scientific  method  of  learning  the  truth. 

If  four  tobacco  companies,  collectively  spend  $230,- 
798,000  in  eight  years,  and  of  this  amount,  place 
1178,456,000  or  77.5%  in  newspapers,  food,  drug, 
auto,  medicine,  boot,  shoes,  clothing,  oil,  gas,  etc.,  etc., 
advertisers  and  their  agents  can  be  reasonably  sure 
ifiat  a  great  deal  of  "trial  and  error"  has  been  elimi¬ 
nated  for  them,  when  the  relative  value  of  different 
advertising  media  is  up  for  discussion. 


An  invitation  to  advertisers 


and  their  agents 

Should  your  next  business  trip  take  you  to  any  of  the 
cities  listed  below,  we  extend  to  you  a  cordial  invita¬ 
tion  to  visit  us.  Living  as  we  do  with  our  subscribers — 
2  anc  your  customers — we  may  be  able  to  help  you  if  your 
)an«»  Qyp  markets  are  not  up  to  your  quotas. 

lead  . 

rs  hac  r*“®®*Copies  of  this  advertisement  may  be  had  by 
simply  sending  your  request  to  Editor  &  Publisher. 


MeiepMs  Cei— urciol  Appeol 
S».  Pa«l  Dia(p«tch 
St.  Pewl  Doily  Nows 
St.  M 


Weitafctfor  Itoioepwyore 
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Chronicle-Telegraph  Sold 
To  Syndicate  in  Quebec 

Quebec,  June  16 — Sale  of  the  Quebec 
Chronicle-Telegraph  by  Hon.  Frank 
Carrell,  to  a  syndicate  consisting  of 
Col.  J.  S.  O’Meara,  C.  Dunn,  Gordon 
Ross  and  Harry  S.  Quart,  was  offi¬ 
cially  announced  this  week,  with  the 
paper  making  its  first  appearance  un¬ 
der  new  management  Monday.  Few 
staff  changes  occurred  in  the  transfer 
of  ownership. 

The  annoimcement  said  the  Chron¬ 
icle-Telegraph  will  hereafter  be  pub¬ 
lished  with  the  Quebec  News,  a  daily 
paper  which  ceased  publication  May 
29.  The  name  of  the  merged  papers 
will  be  the  Quebec  Chronicle-Tele¬ 
graph,  Quebec  News  and  Quebec  Ga¬ 
zette,  representing  amalgamations  in 
the  local  English  newspaper  field 
since  the  founding  of  the  Gazette  in 
1764. 

Ihe  Quebec  Chronicle  -  Telegraph 
came  into  existence  in  1925,  as  a  re¬ 
sult  of  the  merger  of  the  Chronicle 
and  the  Telegraph.  Acquired  by 
Price  newsprint  interests,  it  was  taken 
over  by  Hon.  Frank  Carrell,  original 
owner  of  the  Quebec  Telegraph,  in 
1931,  when  the  Price  interests  failed 
to  meet  bond  instalments. 

Mr.  Carrell  is  a  veteran  Canadian 
newspaperman  and  has  been  an  active 
journalist  and  publisher  for  56  years. 
He  inherited  die  Quebec  Telegraph 
from  his  father,  James  Carrell,  its 
founder. 

PRINTING  SCHOOL  GRADUATION 

Ithaca,  N.  Y.,  June  15 — Sixteen 
young  men  were  given  certificates  at 
the  annual  commencement  of  Empire 
State  School  of  Printing  at  Ithaca 
June  11.  Hugh  A.  O’Donnell,  former 
assistant  business  manager.  New  York 
Times,  who  delivered  the  commence¬ 
ment  address,  dwelt  on  the  oppor- 
timities  today  in  the  publishing  field 
and  said  Adolph  Ochs’  life  was  a 
worthy  example  for  every  young  man 
in  the  printing  industry.  Other 
speakers  were:  Egbert  D.  Corson, 
publisher,  Lockport  Union  Sun  and 
Journal,  and  president  of  NYSPA; 
Victor  F.  Ridder,  co-publisher  of  the 
New  Yorker  Staats-Zeitung  and 
chairman  of  educational  committee, 
ANPA;  Frank  EL  Gannett,  president, 
Gannett  Newspapers.  William  O. 
Dapping,  chairman.  Committee  on 
Education,  NYSPA,  presided.  Among 
the  publishers  who  attended  were: 
Burrows  Matthews,  Buffalo  Courier - 
Express;  Ralph  Bennett,  Binghamton 
Press;  Henry  James,  Hudson  Star; 
Louis  Burrill,  Syracuse  Journal;  Don 
A.  Johnson,  Trenton  Times;  Harry  G. 
Stutz,  Ithaca  Journal;  Albert  W.  Fell, 
Rochester  Democrat  &  Chronicle. 
Karl  Thiesing,  executive  secretary 
NYSPA,  and  William  N.  Hardy,  man¬ 
ager  of  PNPA,  were  also  present. 


years 
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DAIUES  HAVE  20  PIGEONS 

The  Salt  Lake  Tribune  and  Tele¬ 
gram  now  have  14  trained  pigeons 
and  six  young  pigeons  for  carrying 
pictures  and  messages  frmn  photog¬ 
raphers  and  reporters  to  the  editorial 
departments.  One  of  the  birds  has 
been  named  “Newsflight.”  He  has  just 
carried  a  message  207  miles.  ’The 
birds  are  proving  of  great  importance 
to  the  two  papers  in  covering  events 
in  connection  with  which  complete 
telephone  or  telegraph  or  motor 
transportation  service  would  be  im¬ 
possible,  as  airline  disasters  in  the 
mountains. 

r/.  S.  Clears  E.  D.  Stair 
in  Detroit  Bank  Case 

Detboit,  June  14 — Charges  against 
28  Detroit  bankers,  among  them  E.  D 
Stair,  publisher  of  the  Detroit  Free 
Press,  growing  out  of  the  closing  of 
two  national  banks  here  in  1932,  were 
dropped  June  9  as  nolo  contendere 
pleas  for  three  others  were  accepted 
by  Federal  Judge  Patrick  T.  Stone, 
of  Wisconsin. 

“I  think  these  men  were  more  sinned 
against  than  sinning,”  Judge  Ston^ 
said  in  complimenting  Government 
attorneys  on  recommending  the  move, 
which  amounts  to  complete  vindica¬ 
tion  of  the  defendants’  character. 

“None  of  these  men  gained  any¬ 
thing.  Not  one  obtained  a  cent  of 
profit  •  •  •  I  believe  that  this  is  a  fine 
way  to  dispose  of  what  was  a  dark 
situation,”  said  Judge  Stone. 

’The  decision  came  swiftly  in  an  al¬ 
most  empty  courtroom  as  attorneys 
for  the  defendants  appeared  with 
United  States  District  Attorney  John 
C.  Lehr,  Welly  K.  Hopkins,  govern¬ 
ment  attorney,  and  Guy  K.  Bard,  for¬ 
mer  assistant  attorney  general. 

Mr.  Stair,  president  of  the  Detroit 
Bankers  Co.,  a  holding  company,  was 
accused  with  the  others  of  nothing 
more  than  technical  violations  of  the 
banking  law.  In  ordering  the  charges 
quashed.  Judge  Stone  pointed  out  that 
the  defendants  were  indulging  in 
practices  that  were  common  at  that 
time 
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PUBLICITY  MEN  IN  ANG 

Following  permission  of  the  Inter¬ 
national  Executive  Board  of  the  ANG 
for  the  inclusion  of  motion  picture 
studio  publicity  men  in  the  guild, 
granted  at  the  St.  Louis  convention, 
organization  plans  for  the  new  divi¬ 
sion  are  under  way  in  Hollywood. 
Studio  units  will  be  formed  under  a 
Hollywood  studio  division,  which  will 
be  virtually  an  autonomous  organiza¬ 
tion,  but  maintaining  a  close  link 
with  the  Los  Angeles  Newspaper 
Guild.  Studio  units  will  be  set  up 
where  there  are  seven  or  more  mem¬ 
bers  on  one  lot,  and  an  independent 
unit  to  which  publicity  men  in  the 
smaller  studios  will  be  eligible. 

MEDALS  TO  SAFE  DRIVERS 

Washington,  D.  C.,  June  15 — The 
Washington  Eveiiing  Star  this  week 
awarded  medals  to  55  drivers  in  its 
employ  in  recognition  of  their  safe 
driving  accomplishments  for  the  year 
ending  April  30,  in  which  1,181,593 
miles  were  covered  without  an  acci¬ 
dent.  During  the  past  year,  direction 
of  the  fleet  safety  work  was  assigned 
to  Herman  S.  Cole,  who  installed  a 
visible  record  index  of  the  drivers. 


WOOD  FLONG  COBF. 

■OOtlCK  rALLI  •  VIW  TOUM 


Give  Yourself  a  Break, 
Mr.  Employer— 


The  next  time  you  start  fishing 
through  that  stack  of  applica¬ 
tions  in  your  desk  to  fill  an  un¬ 
expected  vacancy  on  your  staff, 
take  it  easy  and  let  us  do  your 
worrying. 

We,  too,  have  applications  on 
file — from  all  parts  of  the  coun¬ 
try — and  through  investigations 
we  know  what  T>ast  and  present 
employers  think  of  the  work  of 
our  registrants. 

Newspaper  man,  magazine  man. 
advertising  man  or  publicity 
man — in  any  capacity  from  top 
on  down — The  Personnel  Bu¬ 
reau  can  find  him  for  you. 

So,  give  yourself  a  break  Mr. 
Employer,  call,  write  or  wire — 


The  Personnel  Bureau 

of  Sigma  Dolta  Chi 

Chic«9o — 35  E.  Wsclcer  Drive 
Los  Angelas — 2387  Teviot  St. 


RADIO  TAX  prohibited 

Chancellor  Frank  H.  Dodge  in 
order  June  10  made  perman*n(*' 
temporary  injunction  issued  March  a 
to  restrain  the  city  of  Little  BgA 
Ark.,  from  collection  of  an  ann^ 
privilege  tax  of  $100  on  radio  station 
The  court  held  that  such  .station* 
engaged  in  interstate  commerce 
hence  are  not  subject  to  local  tu 
ation.  City  Attorney  Ed  1. 

Jr.,  said  appeal  will  not  be  tak^ 
the  Arkansas  supreme  court  In 
lar  litigation,  he  said,  the  Gecngia  n. 
preme  court  recently  ruled  in  Dn 
same  manner  as  Chancellor 
whose  ruling  was  in  the  suit  of  th, 
Arkansas  Broadcasting  Co.,  owner*  if 
stations  KLRA  and  KGHI 


SEEKS  NEW  TRANSMITTEI 

Station  WINS,  Hearst  Radio,  Lz 
New  York  City,  has  applied  to  tit 
Federal  Communications  Commit 
for  a  construction  permit  to  imtill 
a  new  transmitter,  increase  pom 
horn  one  to  five  kilowatts,  rh««p. 
hours  of  operations  from  limited  to 
unlimited  time,  erect  a  directional  ao- 
tenna  for  day  and  night  use  and  amt 
the  transmitter  to  Kearney,  N.  J. 
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rl  W.  Jones  Awarded 
Order  of  St.  Olav 

0^1  W.  Jones,  publisher,  Minne- 
.^is  Journal,  has  been  honored 

knighthood  of  the  first  class  of 

Order  of  St.  _ 

Caav  by  King 
VII  of 

Norway,  accord¬ 
ing  to  word  re- 
Chived  in  Wflsn- 
ington  by  Wil- 
lielm  Munthe  de 

Morgenstierne, 

Norwegian 

mini-ster  to  the 
United  States. 

The  decora¬ 
tion  recognizes 
jlr.  Jones’  Caw.  W.  Jo.nes 

■friendly  ^  j  m 

jnderstai.diiw  attitude  towards  Nor¬ 
way’  and  “many  contributions  to  a 
closer  relationship”  between  Norwe¬ 
gians  and  Americans. 

’The  knighthood  will  be  conferred 
iormally  on  Mr.  Jones  by  E.  H. 
Hobe,  the  Norwegian  consui  in  Min¬ 
neapolis. 

Saeond  in  U.  S.  Honored 
In  informing  Mr.  Jones  of  the 
ionor,  the  Norwegian  mii^ter  in 
fashtogton  wrote  that  “it  has 
phased  His  Majesty  the  King  of  Nor- 
appoint  you  a  Knight  of  the 
Ihtt  Class  of  the  Order  of  St.  Olav. 
h  dus  connection,  I  want  to  expre^ 
h  you  my  heartiest  personal  felici- 
WiaRs.  I  have  been  very  happy  to 
kvn  that  your  friendly  and  under- 
ihading  attitude  towards  Norway 
•4  your  many  contributions  to  a 
doter  relationship  between  our  peo- 
||h  have  been  recognized  in  this 
way.” 

Ifr.  Jones  is  the  only  non-Scan- 
havian  in  the  northwest  and  the 
IKond  in  the  country  to  receive  the 
hanor. 

FLIGHT  COVERAGE  WARNING 
Mohtbeal.  June  16 — llie  Depart- 
wnt  of  External  Affairs  at  Ottawa 
oatned  newspapermen  and  motion 
picture  news  crews  today  that  if  they 
vUt  Botwood,  Newfoundland,  June  24 
idstn  first  experimental  trans-Atlan¬ 
tic  flights  are  due  to  start  they  had 
better  take  their  own  food  and  lodg- 
ngs.  The  department  said  persons 
Tinting  Botwood  on  that  occasion, 
•dierwise  than  in  a  ship  providing  ac- 
cenunodation  and  food,  will  “experi¬ 
ence  grave  discomfort  owing  to  com¬ 
plete  absence  of  accommodation  for 
Tintors.”  Botwood  is  the  temporary 
heae  of  operations  for  the  experimen¬ 
tal  flights  in  Newfoundland,  an  inter- 
aediate  stopping  point  between 
Fojmes,  Irish  Free  State,  and  Mon¬ 
treal. 


U.  S.  A.— $5 


ALL  THE  FACTS  ABOUT 
AMERICAN  MARKETS  BY 
CITIES  AND  COUNTIES 

from  the  recent  census 

-A  61  PAGE  BOOK  "983 
CITIES  AND  3071  COUN- 
TIES"  — ORDER  FROM  E. 
KATZ  SPECIAL  AD  AGENCY. 
50O-5TH  AYE..  NEW  YORK. 


>UR  OVN  VOR!^ 

^  or  Letters 


F'^VERY  advertising  copy  writer 
who  expects  his  copy  to  pull  in 
the  county  seat  towns  of  the  Middle 
West  should  read  two  parts  of  Earnest 
Elmo  Calkins’  “They  Broke  the 
Prairie”  (Scribner’s  $2.50)  —  “Con¬ 
temporary  Portrait”  and  “ITie  Twen¬ 
tieth  Century.”  The  intervening 
eleven  sections  he  will  doubtless  read 
anyway  because  Mr.  Calkins’  crisp 
style,  apt  metaphor,  happy  choice  of 
word  and  phrase  make  good  reading. 
Too,  Mr.  Calkins  has  a  story  worth 
telling — the  100-year  history  of  Knox 
College  and  Galesburg,  Ill. 

Mr.  Calkins  modestly  says  that  his 
contemporary  portrait  is  imperfect 
and  incomplete.  To  one  who  knows 
similar  small  cities  well  it  seems  far 
more  nearly  perfect  than  imperfect 
and  far  more  complete  than  these  33 
pages  would  indicate. 

Galesburg  was  Mr.  Calkins’  home 


town  and  Knox  his  college,  but  he 
writes  no  sentimental  tale  of  either. 
His  is  a  fine  piece  of  reporting  on  the 
life  history  of  a  town  whose  misfor¬ 
tune  it  was,  he  says,  never  to  have 
sown  its  wild  oats.  This  100-year  his¬ 
tory  deals  principally  with  people — 
“the  ingredients  of  a  town.  Their 
work,  ambitions,  errors,  shortcom¬ 
ings,  sins,  collectively,  compose  its 
history.” 

If  the  advertising  copy  writer  ought 
to  study  parts,  at  least,  of  this  story 
of  a  representative  middle  -  class 
American  city,  a  good  many  newspa¬ 
permen  also  could  profit  by  its  read¬ 
ing — and  then  might  well  go  and  do 
likewise  for  some  town  that  they 
know  well  and  have  known  long.  Thus 
could  grow  up  a  real  history  of  the 
United  States.  Not  many  towns  had 
Abraham  Lincoln  and  Stephen  A. 
Douglas  debate  in  them,  as  did  Gales¬ 


burg,  and  few  were  planned  with  a 
hand-picked  citizenry,  as  was  Gales- 
biu-g,  but  equally  few  had  as  little 
melo^ama,  as  little  joy  of  living. 

Almost  all  have  storiM  worth  tell¬ 
ing.— H.  J.  S.  M. 

«  «  * 

IN  THE  PERIODICALS 

The  surprising  extent  to  which  news  cen¬ 
sorship  has  gone  in  the  p'«st  few  years  is 
the  theme  of  William  P.  Carney's  article. 

‘‘Fighting  the  Censor"  in  June  Scribner's. 

The  author,  who  has  been  for  ten  years  a  New 
York  Times  foreign  correspondent,  says  that 
England  ami  her  colonies,  Scandinavia,  Ho'land 
and  Switzerland  are  the  only  portions  of  the 
globe  where  an  American  correspondent  can 
gather  and  send  any  information  he  wants. 
The  fact  that  Mr.  ('arney  has  been  a  Madritl 
correspfjndent  since  1933  gives  his  article  an 
especial  timeliness. 

The  current  Atlantic  Monthly  includes 
"Government  by  Pressure,"  by  George  E. 
Sokolsky. 

John  Allen  Murphy,  who  was  .associate  edi¬ 
tor  of  Printer's  Ink  for  ten  years,  wrote  ‘‘(’an 
the  Small  Hiisiness  Man  Survive?"  for  June 
Flarpcr's. 

"Monroe  Doctrine:  1937  Edition"  is  the 
contribution  in  June  Current  History  of  Gen* 
aro  Arbaiza,  South  American  journalist  who 
was  one  time  correspondent  for  the  New  York 
World.  In  the  same  issue  is  Richard  L.  Neu- 
bcrger*s  "America  Talks  Court"  which  features 
what  the  average  i)erson  is  saying  about  the 
President’s  proposals.  The  author  is  a  feature 
writer  on  the  Portland  Oregonian. 


Shreveport  Times  Readers  Produce  More  Oil 
Than  Any  Other  People  on  Earth! 


Last  year  more  than  twenty-six 
million  barrels  of  oil  were  pro¬ 
duced  in  the  area  served  by  The 
Shreveport  Times. 

We  have  more  than  40  produc¬ 
ing  fields!  We  have  proven 
reserves  of  3,965,000,000  barrels  of 
crude  oil. 

In  the  entire  United  States  for 
1935  ‘'^nd  1936,  newly  discovered 


reserves  exceeded  total  withdraw¬ 
als  by  only  two  per  cent.  But  for 
the  same  two  years  in  the  area 
served  by  The  Times,  newly 
discovered  reserves  exceeded  with¬ 
drawals  by  about  seventy-five  per 
cent  1 

We  produce  more  oil  than  any 
other  area  of  comparable  size  on 
earth ! 


An  Amazing  Market  for  National  Advertisers 


n 

^\C®  ll 


No  national  advertiser  can  afford  to  do  any¬ 
thing  but  HIT  HARD  in  this  area.  Last  year 
we  spent  $488,859,000  in  Shreveport  alone. 
This  year  we  have  even  more  money  to  spend  and 
are  more  inclined  to  spend  it. 

And  you  can  reach  this  market  with  ONE 
PAPER  at  ONE  COST,  for  The  Shreveport 
Times  now  has  a  circulation  of  MORE  THAN 
50,000 1 


Ihe  ^hreoeport  Olimts 

. . .  goes  fo  an  optimistic  people,  spending  freely. 
Representatives:  THE  BRANHAM  CO. 


P 
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RADIO  AND  NEWSPAPERS 


(Continued  from  page  11) 


and  objectives  to  make  possible  the 
most  effective  results.  The  lOO-watter 
wants  program  service  suited  to  his 
local  needs  and  demands  it  of  N.A.B. 

— and  usually  gets  it  The  big  sta¬ 
tion  is  vitally  interested  in  the  for¬ 
ward-looking  phases  of  the  art — such 
as  television — the  use  of  ultra  short 
waves — government  regulation,  etc., 
about  which  the  smaller  fellow  is  not 
concerned. 

The  result  is  that  the  big  stations 
are  carrying  the  financial  load  and 
getting  less  and  less  in  the  way  of 
service  from  the  association.  This  is 
a  situation  which  calls  for  immediate 
adjustment. 

Again,  it  is  quite  evident  that  the 
N.A.B.  in  its  official  make-up  does 
not  altogether  recognize  the  existing 
newspaper-radio  situation  in  making 
up  its  executive  board.  As  one  who 
is  on  the  outside  looking  in,  but  who 
at  the  same  time  has  some  knowl¬ 
edge  of  what  is  going  on,  may  I  sug¬ 
gest  that  this  is  a  subject  well  worth 
the  attention  of  the  nominating  com¬ 
mittee  as  they  get  into  action  at  the 
approaching  convention  of  the  N.A.B. 
June  20-23.  The  newspaper-owned 
and  operating  station  is  here  to  stay 
and  the  sooner  this  becomes  an  ac¬ 
cepted  fact,  the  fewer  problems  there 
will  be  calling  for  executive  atten¬ 
tion. 

Government  Regulation 

The  mutterings  of  governmental  and 
Congressional  thunder  have  been 
heard  intermittently  for  the  last  six 
months,  but  as  yet  the  storm  has  not 
broken,  althou^  the  sky  is  by  no 
means  cloudless.  I  think  radio  should 
be  prepared  to  face  whatever  situation 
may  develop  in  Washington  between 
now  and  next  January.  Just  at  pres¬ 
ent  the  FCC  is  somewhat  disorganized 
due  to  the  fact  that  one  of  its  most 
promising  conunissioners,  Irwin  Stew¬ 
art,  is  retiring  to  private  life.  Com¬ 
missioner  Stewart  has  always  been 
the  spokesman  for  the  liberal  element 
on  the  Commission,  and  while  his 
ideas  lack  universal  endorsement,  yet 
all  admired  the  constructive  nature 
of  his  suggestions. 

As  previously  outlined  at  some 
length  in  this  column,  questions  of 
monopoly,  trafficking  in  licenses, 
abuses  in  commercial  programs,  are 
likely  to  come  before  Congress  for 
discussion  and  possible  action.  Then, 
too,  the  plan  for  a  federal  station 
seems  too  reasonable  not  to  receive 
favorable  action  by  Congress  and  co¬ 
operation  on  the  part  of  the  Navy 
Department.  Should  there  be  a  com¬ 
plete  investigation  of  the  radio  divi¬ 
sion  of  the  FCC  leading  up  to  a  com¬ 
mittee  hearing  on  the  question  of 
monopoly,  it  will  probably  result  in 
stirring  up  a  hornet’s  nest  with  far- 
reaching  results. 

At  any  rate,  I  feel  warranted  in 
considering  governmental  regulation 
as  one  of  the  headaches  that  radio 
may  reasonably  anticipate  in  the 
next  few  years. 

Newspaper  Ownership 

There  are  two  schools  of  opinion  on 
this  problem  of  newspaper-owned  and 
operated  stations.  There  is  the  news¬ 
paper  group  which  obviously  is  favor¬ 
able.  On  the  other  hand,  there  are 
station  owners  without  newspaper 
affiliation  and  newspapers  without 
radio  affiliation  that  think  otherwise. 
In  fact,  this  second  group  goes  so  far 
as  to  claim  that  a  virtual  monopoly 
exists  in  the  dissemination  of  news 
and  other  information  when  the  only 
worth  while  broadcasting  station  in 
the  community  is  newspaper  con¬ 


trolled.  Should  this  group  consisting 
of  newspapers  and  station  owners 
join  with  energetic  men  like  Senator 
Wheeler  and  Rep.  Connery  it  is  easy  to 
see  what  would  happen.  There  are  200 
newspaper-owned  or  affiliated  stations 
with  over  100  applications  pending — 
potentially  nearly  half  of  the  commer¬ 
cial  broadcasting  stations  would  be 
newspaper-owned  if  these  applica¬ 
tions  were  favorably  acted  upon.  It 
has  been  a  source  of  wonder  to  many 
of  us  that  these  powerful  newspapers 
have  failed  to  get  together  in  some 
organized  form  in  order  to  show  cause 
why  their  right  of  ownership  should 
not  be  dissolved  by  governmental  reg¬ 
ulation.  Considering  the  very  con¬ 
siderable  money  investment  in  radio 
properties  by  newspapers,  I  would  be 
inclined  to  lie  awake  nights — if  that 
would  do  any  good — were  I  a  news¬ 
paper  publisher  with  this  problem  still 
unsolved. 

Apropos  of  newspapers  and  their 
radio  problems  one  sees  here  and 
there  indication  of  a  practical  solu¬ 
tion  of  advertising  competition  be¬ 
tween  these  two  mediums. 

“A  plan,  imusual  among  newspa¬ 
pers  even  when  one  of  them  owns  a 
radio  station,”  says  the  News  Review, 
“is  in  successful  operation  in  the  San 
Joaquin  Valley,  where  station  KYOS 
of  Merced  is  located.  The  station  is 
under  the  same  ownership  as  the 
Merced  Sun-Star  (Peter,  Ray  and 
Hugh  McClung).  It  started  operating 
last  October,  and  is  now  imder  the 
management  of  young  and  aggressive 
M.  F.  Woodling,  formerly  with  the 
Brunton  station  (KJBS)  in  San  Fran¬ 
cisco. 

“The  plan  includes  a  working  ar¬ 
rangement  with  the  Madera  Tribune, 
operated  by  George  Clark  and  his  son 
Howard,  and  with  the  Turlock  Jour¬ 
nal,  published  by  W.  Clifford  Mc¬ 
Dowell,  as  well  as  with  the  Merced 
daily.  In  effect,  the  station  is  oper¬ 
ated  as  if  it  were  identified  with  each 
of  the  three  newspapers.  For  each, 
daily  news  broadcasts  are  given,  and 
when  the  local  news  for  Turlock,  for 
instance,  is  broadcast,  the  annoimcer 
says,  ‘the  foregoing  summary  of  Tur¬ 
lock  area  news  was  presented  by  the 
Turlock  Daily  Journal.  Full  details 
will  be  foimd  in  this  afternoon’s  edi¬ 
tion.  The  Journal  also  receives  the 
same  United  Press  news  service  from 
which  the  world  news  broadcast  by 
KYOS  is  compiled.’ 

“The  Journal,  in  turn,  gives  pub¬ 
licity  to  the  station  and  treats  news 
of  radio  as  if  it  were  itself  the  owner 
of  KYOS.  The  Madera  paper  does  the 
same  kind  of  thing.  Turlock  is  21 
miles  from  Merced,  to  the  north,  and 
Madera  is  31  miles  to  the  south.  The 
250-watt  transmitter  gives  thorough 
coverage  of  the  surrounding  country 


and  has  built  up  a  considerable  Fresno 
audience,  56  miles  south  of  Merced. 

“When  broadcasting  UP  and  world¬ 
wide  news,  all  three  papers  get  credit. 
However,  the  plan  goes  fiuther  than  a 
mere  cooperative  arrangement  as  to 
news.  KYOS  goes  into  Madera  and 
Turlock,  and  solicits  business  from  the 
local  merchants  of  those  cities;  and 
the  Madera  and  Turlock  papers  solicit 
radio  business  in  their  own  cities. 
Time  sold  is  credited  to  the  local 
papers,  and  they  receive  a  percentage 
on  sales  made  in  their  community 
regardless  of  whether  they  themselves 
or  KYOS  made  the  sale.  Thus  the 
Turlock  and  Madera  publishers  have, 
without  any  investment  on  their  part, 
a  new  source  of  revenue.  And  they 
are  protected  against  loss  of  revenue 
which  might  develop  through  the  sale 
of  time,  should  such  sales  reduce 
merchant’s  budgets  for  local  news¬ 
paper  advertising.  While  this  is  un¬ 
likely  to  have  effect,  the  local  mer¬ 
chants  are  in  many  instances  eliminat¬ 
ing  or  cutting  down  on  their  pur¬ 
chase  of  space  in  nearby  small-town 
weekly  newspapers.” 

Effect  of  Television 
The  ultimate  combinations  of  tele¬ 
vision  with  broadcasting  is  looked 
forward  to  with  fecir  and  trembling 
and  apparently  the  fateful  day  is 
being  put  off  as  long  as  possible.  Al¬ 
though  admittedly  one  of  the  major 
problems  which  the  industry  is  facing, 
yet  I  do  not  think  it  contains  any¬ 
where  near  the  elements  of  danger  as 
contained  in  some  of  those  previously 
mentioned.  Television  when  it  comes 
will  have  progressed  so  gradually  and 
merged  itself  so  completely  with  the 
technique  of  broadcasting  as  then 
existing,  that  it  will  be  regarded  as 
supplementary  to  and  not  detracting 
from  the  present  values  of  broadcast¬ 
ing. 


Commercially  its  progren  «| 
be  slow  and  probably  interfett  L 
little  with  present  commercial  bti^ 
casting.  *^0  danger  is  tK;. 
makes  it  a  problem  of  major  ^ 
portance — that  someone  in  the  ia^ 
try  will  precipitate  an  incomplaii^ 
tern  of  television  on  a  waiting  p2 
before  either  party  is  ready  fcr'% 
experience,  liie  fact  that  tha  ^ 
patents  governing  the  developm^k 
both  television  and  broadcaat^^ 
practically  in  the  same  hands, 
this  less  likely  to  occur,  but  it 
seen  how  easily  the  public 
disillusioned  as  the  result  of 
honest  error  in  judgment,  therein, 
tarding  the  permanent  progti^ 
this  spectacular  new  art  for  ^ 
years. 

Radio  will  be  in  the  spotlit  4^ 
ing  the  last  half  of  the  year  and^ 
solution  of  these  and  many 
problems  not  mentioned,  but  knoatt 
the  industry,  devolves  upon  the  HAB 
as  the  only  organization  represestif 
the  broadcasting  stations— a  ropcB. 
sibility  which  cannot  be  lightly  cn- 
sidered. 


CfHtft 


KY.  NEWSMEN  TO  MEET 

Kentucky  Press  Associatka  will 
hold  its  68th  annual  meeting  June  21, 
25  and  26  at  Lexington,  Ky.  The  key¬ 
note  address  will  be  a  report  by  ^ 
V.  Brown,  manager  of  the  Keitfuckv 
Press  Advertising  Bureau.  Othenon 
the  program  are  J.  F.  Gozder,  of  tie 
Campbellsville  (Ky.)  Neics-Joeml 
president  of  the  association;  Hmv 
Lee  Waterfield,  of  the  ClintoH  (Kj.i 
Hickman  County  Gazette,  who  vl 
discuss  circulation  problems;  Profts- 
sor  Edwin  F.  Farquhar,  of  the  Uni¬ 
versity  of  Kentucky  School  of  Jour¬ 
nalism,  cmd  Clifford  E.  SmiA,  | 
Frankfort  attorney,  who  will  diicusi 
the  Kentucky  press  laws. 


Gronp 
inf  M* 
CUuna 

I'lUOR 

Joe  hn 

preside 

Alhatn 

Tribun 

Oaklar 

Chroni 

Slockti 

Adamt 


THE  ONLY 


PUBLICATION 


IIDIOW 

TYPEFACES 


Effectively  designed 
for  modern  or  tradi¬ 
tional  treatments  of 
display  composition. 


Ludlow  Typo^raph  Co. 

2032  Clybourn  Avcuue  •  Chicagu 


Editor  &  Publislier  is  Ihe 
only  publication  that 
brings  you  all  the  news  of 
newspapers  and  newspa¬ 
permen.  Have  it  sent  to 
your  home  or  office  every 
week.  A  yearns  subscrip¬ 
tion  costs  but  1^4.00 


n 

Lake 

Kennc 

Union 

The 

lighte 

sdver 


moun 
Terra 
impoi 
the  F 
car  a 
Lake 
his  I 
ing 
shoii 


age. 
conti 
ing 
of  d< 
Or 
the  ' 


panj 

telei 

men 


VSli.  THIS  COIIPON 


Fi 

bur; 

Rea 

advi 

dep 

mat 

KSl 


SUCI 

due 

Lai 

cab 

wri 


h 

vie 

she 

she 

cla 

the 


ha' 


EDITOR  &  PUBLISHER 

1700  Times  Building,  New  York,  N.  Y. 


Pleue  send  EDITOR  &  PUBIJSHJBR — every  week  for  a  year,  together 
with  the  International  Tear  Book  number  and  the  Market  Guide  number  to: 


Name 


Company  connection 


Tiiis 


:  i ; 


CLASSIFIED— 43 


Tribune.  Other  reporters  present  in¬ 
cluded  Stephen  J.  McDonough,  Asso¬ 
ciated  Press;  John  O’Neill,  Chicago 
Tribune;  Jane  Stafford,  Science  Ser¬ 
vice;  Louis  Levick,  New  York  Jour¬ 
nal;  Steven  Spencer,  Philadelphia 
Evening  Bulletin,  and  Lawrence  C. 
Salter,  of  the  staff  of  the  Detroit 
Free  Press. 

Newspaper  coverage  of  the  meeting, 
the  largest  gathering  of  medical  men 
in  the  history,  was  declared  the  most 
adequate  of  any  medical  meeting  ever 
held.  Dr.  Morris  Fishbein,  editor  of 
the  Journal  of  the  A  and  a  news¬ 
paper  columnist  in  his  own  right,  en¬ 
tertained  the  science  reporters  pres¬ 
ent  at  the  convention  at  a  luncheon 
on  Jime  5. 


CUtssified  Managers  at  Salt  Lake  Convention  1 5,000  W ords  Filed  Daily 

From  Medical  Meeting 

"j  _  ■  Atlantic  City,  June  14 — The  five 

winners  of  the  Pultizer  reporting  prize 
X  ^  tor  1936  and  six  other  science  writ- 

wU  '  A  AmF  ers  for  daily  newspapers  covered  the 

annual  meeting  of  the  American  Med- 
k ical  Association  here  this  week.  •  The 

group  a 

The  Pulitzer  group  was  com- 

^  posed  of  Howard  W.  Blakeslee,  As- 

sociated  Press;  William  Laurence, 
New  York  Times;  Gobind  Behari  Lai. 
International  News  Service;  David 
^  ...  Scripps-Howard  Newspapers; 

and  John  J.  O’Neill,  New  York  Herald 


GroDP  of  delegates  to  the  annual  convention  of  Pacific  Coast  Classified  Advertis¬ 
ing  Managers  held  June  10-11-12  at  Salt  Lake  City.  Front  row,  1.  to  r.;  Phyllis 
GUimann,  Ogden  (Utah)  Standard-Examiner;  Kenneth  Flood,  Son  Diego  (Cal.) 
I'nion  Tribune,  president,  PCCA;  Grace  Scrihner,  Pasadena  (Cal.)  Enterprise; 
Joe  Immel,  San  Francisco  News;  Wes  Sessions,  Salt  Lake  Tribune-Telegram,  vice- 
ptesident,  PCCA.  Back  row:  James  Kintrea,  Montana  Standard  Post;  Bill  Cade, 
AUumbra  (CaL)  Pott  Advocate;  Elwood  Baker,  Tacoma  (Wash.)  Ledger-News 
Tribune;  Blaine  Glasmann,  Ogden  Standard-Examiner;  Morton  J.  A.  McDonald, 
Oakland’  (Cal.)  Tribune;  J.  A.  Tierney,  Spokane  (Wash.)  Spokesman  Review- 
Chronicle;  Lee  Hover,  Phoenix  (Ariz.)  Republic-Gazette;  Clarence  Diffenderfer, 
Stockton  (Cal.)  Record;  Harry  Lynch,  Tacoma  Ledger-News  Tribune;  A.  S. 
iiuas.  Glendale  (Cal.)  News-Press;  Mel  Burgess,  Santa  Monica  (Cal.)  Outlook. 

Lynch,  Tacoma  (Wash.) 
News  Tribime;  James  Kintrea,  Butte 
(Mont.)  Standard;  Joseph  Immel,  San 
Francisco  News;  Harry  Failing,  Port¬ 
land  (Ore.)  Journal;  Clarence  Diffen¬ 
derfer,  Stockton  (Cal.)  Record;  Lee 
(Ariz.)  Republic; 
B.  V.  Glasmann,  Ogden  (Utah)  Stand- 


V  V  F  owned  by, 

and  like,  PRAIRIE  Farmer, 
is  constantly  dedicated  to 
the  principle  that  editorial 
service  builds  greater 
listener  loyalty. 


The  Pacific  Coast  Classified  Adver-  Harry  _J. 

tising  Association  met  in  Salt 
Lake  City,  June  10-12,  with  President 
Kenneth  Flood  of  the  San  Diego  (Cal.) 

UiMon  and  Tribune  presiding. 

The  first  day’s  session  was  high- 
lifted  by  a  discussion  of  used  car  Hover,  Phoenix 
advertising  by  Gus  F.  Koehler,  inter- 
mountain  distributor  for  Hudson-  ard-Examiner;  W.  H.  Cade,  Alhambra 
Terraplane.  Mr.  Koehler  stressed  the  (Cilal.)  Post-Advocat;e  and  A.  B. 
importance  of  descriptive  copy  and  Cochran,  Boise  (Idaho)  Statesman. 
the  part  played  by  a  budget  in  used  The  convention  was  closed  at  a 

car  advertising.  W.  O.  Sessions,  Salt  luncheon  given  by  the  Salt  Lake 
Lake  Tribune-Telegram  supplemented  Tribune-Telegram  on  the  Roof  Garden 
his  remarks,  particularly  emphasiz¬ 
ing  that  the  newspaper  salesman 
should  not  sell  “linage”  but  “car  turn- 
age.”  He  advised  visiting  delegates  to 
contact  all  factories  and  agencies  ask¬ 
ing  cooperation  in  the  improvement 
of  dealer  copy. 

Ora  H.  Bulow,  sales  supervisor  for 
the  Mountain  States  Telephone  Com¬ 
pany  gave  a  detailed  presentation  of 
telephone  sales  methods  and  equip¬ 
ment. 

Telit  of  Copy  Contest 
Friday  speakers  were  F.  Orin  Wood¬ 
bury,  president  of  the  Utah  State 
Realtors’  Association;  R.  L.  Thompson, 
advertising  manager  of  McClanahan’s 
department  store,  and  Elarl  J.  Glade, 
managing  director  of  radio  station 
KSL.  Mr.  Woodbury  told  of  a  very 
successful  copy  contest  recently  con¬ 
ducted  under  the  auspices  of  the  Salt 
Lake  Tribune-Telegram,  and  advo¬ 
cated  organization  of  classes  in  copy 
writing  for  real  estate  salesmen. 

Mr.  Thompson,  giving  a  retailers 
view,  said  that  no  cuts  or  display  type 
should  be  used  in  classified,  that  it 
should  not  be  made  an  appeal  type  of 
classified,  because  buyers  looked  for 
the  fulfilment  of  a  specific  want  and 
not  to  be  sold  something  they  did  not 
have  in  mind. 

Lot  Angeles  was  chosen  as  the  con¬ 
vention  meeting  place  for  1938. 

New  Ohtcert  Named 
Officers  elected  were:  President, 

Morton  J.  A.  McDonald,  Oakland 
(Cal.)  Tribune;  vice-president,  W,  O. 

Scions,  Salt  Lake  City  Tribune- 
Telegram;  secretary,  Mel  Burgess, 

Santa  Monica  (Cal.)  Outlook;  trea¬ 
surer,  J.  J.  Tierney,  Spokane  (Wash.) 

Spokesman- Review;  directors,  Harry 
^chardson,  Vancouver  (B.  C.)  Sun; 

Bud  Howland,  Seattle  (Wash.)  Times; 


TAKES  IN  NORRIS  HILL  CO. 

Robert  R.  Robertson,  president  of 
National  Advertising  Service,  Inc., 
college  newspaper  representatives,  has 
announced  that  his  firm  recently  ac¬ 
quired  the  business  and  good  will  of 
the  A.  J.  Norris  Hill  Company,  Inc., 
of  New  York,  (Chicago,  and  San  Fran¬ 
cisco.  With  the  addition  of  20  college 
newspapers  formerly  represented  by 
the  Hill  company,  888  college  news¬ 
papers,  as  well  as  Collegiate  Digest 
(a  rotogravure  picture  supplement 
circulating  weekly  with  316  leading 
college  newspapers)  are  now  repre¬ 
sented  by  National  Advertising  Ser¬ 
vice,  Inc.,  with  offices  in  New  York, 
Boston,  (Chicago,  San  Francisco  and 
Los  Angeles. 


Listener  loyalty  predicates 
advertising  results. 


The  Prairie  Farmer  Station 
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Editor  Si  Puhliaher  for  June  19,  1937 


TRUCK  IS  BURNED.  DRIVERS  BEATEN  tin  is  involved,  and  aU  other  employes  aminer  staff.  Lent,  74,  died  after,  , 

*  except  the  group  of  strikers,  have  emergency  appendicitis  opernu  4irl 

IN  PHILADELPHIA  BULLETIN  STRIKE  continued  to  function  with  loyalty  to  Lent  and  Hearst  were  boykiod  | 

_  the  half  million  readers  who  comprise  mends.  Reimited  at  Harvard, 

X  L  a  E>r  tr  a  •  .  m  it*  mi  _  the  Bulletin’s  circulation.  induced  the  publisher  to  assist  in  m  Cm 

Demonstration  by  AFL  Chauffeurs  Against  Non-Umon  Mem-  .  _ _ _  .  ,  tino  MnrnnrA  ^ 

,  _  f  M,  ,,  1  j  r%’  1  “As  a  party  to  the  contract  executed  tmg  me  rtaruoro  lampoon  an  a  presw 

bers  Turns  Into  Walkout — Violence  and  Picketing  through  the  Mayor’s  Labor  Board  and  ness  basis.  Under  Hearst’s  guid^  ^ai 

Hampers  Deliveries — Guild  Votes  $100  to  Strikers  as  a  friend  of  organized  labor.  Mayor  L^poon  revived  lustily  ^ _ 

_ _  Wilson  has  denoimced  the  violation  Hearet  came  home  to  induce  his  falk 

BITTEIR  conflict  between  rival  refusing  to  offer  the  papers  for  sale  contract  and  has  lent  every  ^J*°**** 

labor  organizations  —  which  at  as  picketing  around  stands  was  ac-  a^stance  to  the  pro^ution  of  m-  „  ,  “Casev  at  fha 


—  wnicn  ai  as  picxeung  arouna  sianos  was  ac-  .. - - -  ”  —  Thaver  of  “Casev  at  tha  iIT 

times  turned  into  waves  of  violence —  tive.  The  Bulletin’s  mail  circulation  dividuals  guilty  of  mjuiy  to  perMi^,  Frederiok  Lawrenoo  RricM.  ^ 

seriously  hampered  the  Philadelphia  was  not  affected.  damage  to  property,  or  breach  of  the  ^wence  Bri^. 

Evening  Bulletin  this  week  in  its  de-  During  the  height  of  the  disorders,  peace. _ e^torial  staff  Lent 

liveries  to  newsstands  and  carriers.  branch  offices  of  the  newspaper’s  cir-  if7«  i  with  William  F  Humnhrev  ^ 

culation  deoartment  were  attacked.  TimPS-Press  Sieus  With  with  William  F.  Humphrey  now  pn. 


During  the  height  of  the  disorders,  peace, 
branch  offices  of  the  newspaper’s  cir- 


The  controversy  began  Monday  culation  department  were  attacked, 
morning  when  Harry  E.  Gurskey,  Telephones  were  ripped  out  and 


Times-Press  Signs  With 


dent  of  the  Associated  Oil  Co 


mornmg  when  Marry  t.  Gurskey,  leiepnones  were  nppea  oui  ana  OftirP  Wnrkpre  Surviving  are  his  wife  two  dai^ 

business  agent  for  the  Newspaper  and  thouMnds  of  fresh  editions  were  tom  *  ^TT  stendauehter  and  a  brnth^*"^ 

Magazine  Chauffeurs  and  Handlers  to  pieces.  Police  made  more  than  a  Akkon,  O.,  June  14 — A  contract  was 
Union,  No.  628,  AFL  affiliate,  ordered  score  of  arrests  in  various  sections  signed  last  Wednesday  between  the  ' 

Bulletin  truck  drivers  in  that  organi-  of  the  city.  Akron  Times-Press,  a  Scripps-Howard  Trov  Rpcorfl  Em  nlnv 

zation  to  stage  a  demonstration  to  Driver  la  Kidnapped  paper,  and  the  workers  in  the  business  ^  *  OjW 


zation  to  stage  a  demonstration  to 
protest  activities  of  non-union  mem- 


Tuesday  night  William  T.  Di  Marco,  office  of  the  publication. 


Akron  Times-Press,  a  Scripps-Howard  RpCOrd  Em  tllnvaa 

paper,  and  the  workers  in  the  business  ^  IXPCUru  C^mpioyet 

office  of  the  publication.  OppOSP  Outsidp  GroUM 

The  agreement  provides  for  an  ^  ,  ,  ,  ,  ” 

oivht-hour  maximum  work  dav  and  Independent  employe  reprcMBtwiw 


bers,  some  of  whom  were  CIO  sup-  a  driver  who  refused  to  join  the  The  agreement  provides  for  an  “ 

porters.  strike,  was  kidnapped  and  taken  eight-hour  maximum  work  day  and  Independent  employe  reprea^ 

The  order  went  out  that  no  Bulletin  across  the  Delaware  River  to  New  a  maximum  work  week  of  40  hours,  ^  depa^entig 

^ver  could  leave  the  Bulletin  build-  Jersey  where  he  was  beaten  by  sev-  and  contains  a  schedule  of  minimum  Record  Newspa^rs,  of 
ing  Monday  morning  urUess  he  signed  eral  men  and  dumped  into  a  ditch,  salaries  for  beginners  and  one-year  uctea  Tumo^. 

wiA  Local  628.  A  detail  of  Philadel-  jje  told  police  his  abductors  took  his  service  employes.  Methods  of  settling  .  °  7^. 

phia  police  was  on  hand  after  receiv-  wallet,  containing  money  and  driver’s  possible  grievance  are  also  provided,  circulation,  claimed  cusp^  4. 

ing  an  anonymous  tip  that  trouble  license.  The  contract  signed  by  the  Times-  Parbnente  vot^  unanimously  for  tk 

was  expected.  A  inint  statement  i.ssued  hv  Thomas  Press  is  with  the  Stenneranhers  Tvn-  independent  plan  and  went  on  nCMd 


phia  police  was  on  hand  after  receiv-  wallet,  « 
ing  an  anonymous  tip  that  trouble  license. 


was  expected.  _ _ _  .  ... 

Demonatration  Becomea  Strike  Flatley,  president  of  Local  628,  and  ists.  Bookkeepers  and  Assistants  local,  being  TOir^letely  opposed  to  ba| 
When  “demonstrating”  truck  driv-  Gurskey  said  the  strike  was  called  which  is  offiliated  with  the  American  represent^  by  outside  groupi  ^ 
s  interfered  with  trucks  leaving  the  “f®  prevent  the  return  of  the  open  Federation  of  Labor.  The  Times-  emploj^  orgai^Uon  will  M 


cense.  The  contract  signed  by  the  Times- 

A  joint  statement  issued  by  Thomas  Press  is  with  the  Stenographers,  Typ¬ 


ers  interfered  with  trucks  leaving  the  ^  prevent  the  return  ot  the  open  Federation  of  Labor.  The  Times-  V'"’"  ^  w 

building,  the  officer  was  notified  by  shop  to  our  industry,”  declaring  a  Press  agreed  to  sipi  a  contract  with  f®*"  ^  members  P*  departmaiS 
Police  Inspector  James  Clegg  that  no  second  contract  had  been  signed  with  no  other  office  workers  organization  negotiatmg  with  the  managemot 
demonstration  could  be  staged  as  no  »  “renegade  organization  literally  for  the  period  of  one  year.  To  head  the  organization,  msoAn 

strike  had  been  called.  Within  a  few  nursed  by  the  management.”  Grant  Stone,  business  manager,  selected  by  secret  ballot  a  four-mu 

minutes,  the  order  for  a  “demonstra-  Meanwhile,  the  executive  council  signed  the  contract  for  the  daily.  committee:  Chester  Velie,  assiku 
tion”  was  turned  into  a  strike  order,  of  Newspaper  Guild  of  Philadel-  -  to  the  business  manager;  Jossab  I 


minutes,  the  order  for  a  “demonstra¬ 
tion”  was  turned  into  a  strike  order. 


committee:  Chester  Velie,  assiku 
to  the  business  manager;  Jooapb  I 
LaChapelle,  assistant  circulation  mu- 


A  picket  line  was  formed  around  the  Pf^  Camden  voted  $100  to  aid  EUGENE  LENT  LaChapelle,  assistant  circulation  ata- 

Bulletin  garage  and  no  trucks  were  strikers.  The  Bulletin  guild  unit  San  Francisco,  June  16 — Fimeral  ager;  Amos  Poulin,  of  the  daai- 
permitted  to  leave.  When  night  ex-  met  and  adopted  a  resolution  criticiz-  services  were  held  here  Monday  for  fled  advertising  staff;  and  Bmttii 

tra  edition  time  rolled  around,  how-  m?  council  for  taking  sides.  Eugene  Lent,  who  accompanied  Wil-  Wyckoff,  promotion  man.  Tbe  ow- 

ever,  several  loyal  drivers  drove  The  Bulletin  management  told  Edi-  liam  Randolph  Hearst  from  Harvard  mittee  will  select  a  fifth  perm  li 

trucks  through  the  pickets.  One  &  PuBUSHOt  that  except  for  a  50  years  ago  and  became  a  member  serve  as  chairman  and  to  vote  oolj  k 

truck  was  burned,  others  were  f®^  minor  editions,  such  as  lifts  and  of  Mr.  Hearst’s  first  San  Francisco  Ex-  case  of  a  tie. 

stopped  and  several  drivers  were  make-overs,  the  newspaper  was 

b®at®n.  printed  as  usual  during  tl^  week’s  ■■rr  ^  BURGESS  CHROME  MATS  .m  1 

Negotiations  for  a  settlement  con-  disturbances.  Generally,  there  was  ■  ~  T 


tra  edition  time  rolled  around,  how¬ 
ever,  several  loyal  drivers  drove 
trucks  through  the  pickets.  One 


beaten. 

Negotiations  for  a  settlement  con- 


BURQESS  CHROME 


tinned  most  of  Wednesday  night  and  overtime  required  of  any  employe, 

were  resumed  Thursday  morning.  Bitter  Factionaliam  Blamed 

Meanwhile,  the  Bulletin  through  an  The  Bulletin  in  a  statement  late 
improvised  studio  in  its  building  made  Thursday  prepared  for  Editor  &  Pub- 
news  broadcasts  at  regular  intervals  lisher,  said: 

during  the  day.  Stations  WCAU,  “This  is  an  unlawful  interference 
WDAS  and  WIP  were  used.  with  a  newspaper’s  service  to  its 

A  statement  in  Tuesday’s  Bulletin  readers  and  it  community,  as  a  result 


“Interruption  of  the  Bulletin  ser¬ 
vice  to  its  readers  yesterday  was 


of  bitter  factionalism  between  two 
unions  of  delivery  drivers. 

“Leaders  of  the  minority  union. 


brought  about  by  a  minority  group  with  membership  of  approximately  39 
of  delivery  fivers  whose  organize-  out  of  159,  turned  a  demonstration  for 
ti<m,  aviated  wim  the  AFL,  admit-  membership,  which  was  attended  by 
tedly  has  no  grievance  against  ffiis  considerable  violence,  into  a  strike, 
newspaper.  On  the  contrary,  that  This  action  was  taken  without  notice 
org^ization  h^  an  unexpired  con-  to  the  Bulletin  and  on  top  of  a 
^act  with  the  B^letm,  and  with  the  declaraUon  by  minority  union  leaders 
Mayors  Labor  Board,  defemg  con-  ^hat  no  grievance  exists  against  the 
diUons  for  employment,  the  terms  of  newspaper 

Contract  Signed  March  16 

The  contract  referred  to  in  the  Bul¬ 
letin  statnnent  was  signed  last  March 
16.  It  did  not  provide  for  a  closed 
shop,  and  does  not  expire  until  March 
16,  1938. 

On  these  grounds.  Mayor  Wilson 
threw  his  support  with  the  Bulletin. 

In  a  statement,  he  said  a  representa¬ 
tive  of  the  union  told  him  there  was 
no  grievance  against  the  Bulletin. 

“It  is  clear  the  contract  has  been 
violated  by  the  union  leaders,”  the 
Mayor  said. 

Police  Eacort  Trucka 

Later,  the  Mayor  ordered  police 
escorts  to  accompany  Bulletin  trucks 
on  their  routes.  It  was  the  first  time 
in  the  history  of  Philadelphia  that 
newspapers  were  delivered  under 
police  protection. 

Newspaper  boys  were  told  by  strike 
sympathizers  not  to  deliver  papers. 

Hundreds  of  bundles  were  left  on 
newsstands  unopened,  some  dealers 


CLINE  ELEC.  MFC.  CO. 

Chicago.  211  West  Wocker  Drive 
New  York  220  East  42nd  Street 
^on  Fror^cisco:  1st  rtol  I  Bonk  Slog 


Don't  Become  Discouraged 

Call  in  the  Burgess  Sales  and 
Service  Representative  to  help 
you  with  your  problems.  You 
are  placed  under  no  obligations. 


CHROME  MATS 

A  Laboratory  Product  Made  in  U.  S.  A. 

BURGESS  CELLULOSE  COMPANY 

FREEPORT,  ILLINOIS 

Pacilc  Caaat  RapreMnUtivc,  RALPH  LEBER. 

A2tKI  4N  PoImh  Bide.,  Seattle,  Waahinetea 

—  BURGESS  CHROME  MATS  Tg 


..  ■•  »  r«r»v  MISSOURI  ad  tax  ends 

l4trUn£  S  d  ^  — The  tax  on  ad- 

Brouffht  iSew  Business  vertising  in  newspapers,  on  billboards 
June  14 — C.  R.  Smith, 


Editor  &  P  u  b  I  i  X  her  for  June  1  1937 


ADVERTISING-45 


a  Mountain  View  House  newspaper 
advertisement  of  51  years  ago,  also  an 
In  Last  Three  Months  illustration  of  the  hotel  today. 


BBDO  Adds  19  to  Staff 


Chicago, 


oresident  of  American  Airlines,  Inc., 
^  a  message  to  stockholders  this  week 


0nrmigh4  to  California  on  the 

MERCURY 

SKYSLtr.PEH 


inr  Aswricjn  Airlines’  LOWER-GROUND-LEVEL 
Ssutktrn  Transcontinental  Route 


and  by  broadcasting  is  eliminated  in 
the  new  Missouri  sales  tax  law  signed 
by  Governor  Stark,  which  became  ef¬ 
fective  immediately.  The  new  law 
increases  the  tax  from  one  cent  to 
two  cents. 


"Humanized”  Airline  Copy 

commented  upon  his  organization’s 
Jew  "humanized”  advertising  copy 
■ieme,  and  submitted  proofs  of  dra- 
»atie  full-page  newspaper  advertise- 
nents  scheduled  to  appear  in  approx¬ 
imately  25  dailies  in  eight  metropolitan 
nnes  during  June. 

"We  believe  that  the  public  has 
urtd  of  reading  about  airplanes, 
idiedules  and  fares,”  stated  President 
Smith.  “People  want  to  know  how  air 
nnsportation  will  benefit  them  in 
their  business  and  social  life.  Amer- 
on  is  first  with  this  new  type  of  air 
transport  advertising.  Herewith  are 
proofs  of  some  of  our  current  news¬ 
paper  advertisements,  in  which  we  at¬ 
tempt  to  translate  the  advantages  of 
lir  transportation,  and  the  superiority 
of  American’s  services,  in  terms  of 
human  advantage.” 

Coimnenting  on  American’s  recent 
"Afraid  to  Fly?”  newspaper  adver- 
haement,  Mr.  Smith  said: 

'This  advertisement  did  much  to 
correct  erroneous  impressions  of  the 
lianger  of  air  transportation.  The 
public  response  to  this  advertisement 
exceeded  our  expectations;  we  were 


Mathes  Affency  Keeps 
Milk  Advertisinfi  AciumiU 

Albany,  N.  Y.,  June  15 — Newspapers 
will  continue  to  be  the  backbone  of 
the  state’s  milk  advertising  campaign, 
it  was  declared  today  by  Charles 
O’Donnell,  of  J.  M.  Mathes  Company, 
Inc.,  New  York,  after  his  firm  was 
declared  winner  of  the  advertising 
agency  contract. 

’The  Hollowell  Act,  signed  by  Gov¬ 
ernor  Lehman,  continues  the  “Drink 
More  Milk”  drive  for  another  year 
with  an  appropriation  of  $300,000  or 
$50,000  more  than  last  year.  The  fund 
is  raised  by  a  levy  of  %  cent  per  100 
pounds  on  distributors  and  producers. 

Of  the  fimd,  $250,000  will  go  into 
advertising  of  various  forms,  as  out¬ 
lined  by  the  Mathes  agency  in  its 
proposal  submitted  to  the  State  Milk 
Advisory  Board.  The  Mathes  agency 
has  handled  the  campaign  for  two 
years. 

“The  board  recognized  the  success 
of  the  Mathes  agency  in  the  last  two 
campaigns,”  said  Agriculture  Com¬ 
missioner  Peter  G.  Ten  Eyck  in  an¬ 
nouncing  the  contract  award.  N.  W. 
Ayer  &  Son’s  New  York  office  insti¬ 
tuted  the  milk  advertising  copy  for 
the  state  three  years  ago. 

The  $50,000  additional  appropriation 
will  mean  an  intensive  copy-placing 
campaign  for  six  months  instead  of 
five,  it  was  said. 

Renewal  of  the  contract  with  the 
Mathes  Company  was  unanimously 
recommended  by  the  Milk  Publicity 
Technical  Advisory  Board,  headed  by 
Jerry  B.  Badgley,  of  Albany.  The 
board  reported  to  the  Commissioner 
that  it  had  studied  all  plans  and 
budgets  presented  by  advertising 
agency  representatives  before  making 
its  decision. 

As  a  result  of  past  compaigns  and 
the  shifting  of  more  milk  into  the  fluid 
classification.  New  York  State  dairy¬ 
men  received  $3,900,000  more  for  their 


During  the  past  three  months  nine¬ 
teen  persons  have  joined  the  staff  of 
BBDO  in  executive  and  creative 
capacities. 

In  the  New  York  office,  five  men 
have  joined  the  art  department:  John 
Lynch,  Philip  Barbieri,  Melvin  "Tuch, 
Philip  Ellard,  and  William  H.  Gale. 

George  Vandel,  previously  with  Sta¬ 
tion  WMCA,  and  R.  W.  Bowdoin, 
formerly  president  of  the  Photo  Media 
Corporation  of  Boston,  have  been 
added  to  the  radio  department,  the 
latter  joining  the  moving  picture  di¬ 
vision. 

Joseph  Kloman  and  Robert  Carley, 
the  latter  formerly  with  NBC  press 


Skilly  Oil  Company  has  appointed 
Blackett-Sample-Hummert,  Inc.,  Chi¬ 
cago,  as  its  advertising  agency,  ef¬ 
fective  July  1.  The  agency  will  direct 
advertising  for  all  Skelly  products, 
including  Skelgas.  Plans  are  being 
made  for  a  fall  campaign  on  the  full 
line  of  Skelly  products.  O’Neill  Ryan, 
Jr.,  vice-president  of  the  agency,  is 
in  charge  of  the  accoimt. 

Lady  Esther  Company,  Chicago  cos¬ 
metic  firm,  has  placed  its  entire  ac¬ 
count  with  Lord  &  Thomas,  Chicago, 
effective  Sept.  1,  1937. 

Amotifi  Advertising  Folk 


department,  are  new  members  of  the  l^^LORENCE  GARDNER  was  hon- 
publicity  department.  ^  ored  last  week  on  her  20th  an- 


David  Wallace  and  Bernard  Jen¬ 
nings  are  new  copywriters.  Thomas 
Johnston  and  William  Hunter  have 
joined  the  organization,  coming  from 
J.  Stirling  Getchell,  Inc.  Two  new 
men  have  been  added  to  the  Market¬ 
ing  &  Plan  Board,  Allen  S.  Clark  and 
Frederick  H.  Norris. 

Latest  to  join  the  staff  of  BBDO’s 
Buffalo  office  is  T.  D.  Kotting,  illus¬ 
trator  and  fashion  designer.  Walter 
B.  Martin  goes  to  the  Boston  office 
from  the  Key  Advertising  Company 
of  Cincinnati  where  he  was  copy  chief. 
Before  this  he  was  with  J.  Walter 
Thompson,  was  editor  of  Chain  Store 
Management,  copy  chief  of  a  Chicago 
agency  and  in  the  national  advertis¬ 
ing  department  of  Sears  Roebuck  &  Co. 

T.  R.  Ringness  and  Ralph  H.  Belcher 
are  the  latest  additions  to  the  Pitts¬ 
burgh  office.  Ringness  comes  from 
Yoimgstown,  Ohio,  where  he  wrote 
copy  in  an  advertising  agency;  previ¬ 
ous  to  this  he  was  with  Westinghouse. 
Frank  Belcher  is  the  new  assistant 
art  director;  for  the  last  few  years  he 
maintained  an  art  service  in  Phila¬ 
delphia. 

Campaigns  and  Accounts 

C GREENSBORO,  N.  C.,  office  of 
X  Gottschaldt-Humphrey,  Inc.,  At¬ 
lanta  advertising  agency,  announces 
as  clients  the  following  North  Caro¬ 
lina  concerns:  Tomlinson  of  High 
Point,  furniture  manufacturer;  Amir- 


niversary  as  executive 
the  San  Fran¬ 
cisco  Advertising 
Club.  At  a  tes¬ 
timonial  lunch¬ 
eon  held  in  the 
San  Francisco 
Press  Club,  Miss 
Gardner  re¬ 
ceived  an  ova¬ 
tion,  flowers, 
then  an  en¬ 
graved  silver 
tray,  and  finally 
foimd  on  the  tray 
a  n  announce¬ 
ment  that  a  new 


secretary  of 


Fi.OHENCE  C.AKnNER 


automobile  was  waiting  outside  for 
her.  The  presentation  was  made  by 
Louis  A.  Colton,  club  president  in 
1915-16.  Wilmot  P.  Rogers,  present 
president,  presided.  Nathan  Dan- 
ziger,  immediate  past  president,  was 
master  of  ceremonies. 

Frank  W.  McDonald  has  been  ap¬ 
pointed  Pacific  Coast  advertising  man¬ 
ager  of  Time  with  headquarters  in 
San  Francisco.  He  heis  been  adver¬ 
tising  representative  of  ’Time  in 
Chicago. 

Rudolph  August,  eastern  editor  of 
Advertising  Age,  has  resigned,  ef¬ 
fective  June  26,  and  will  atmoimce  his 
future  plans  later.  He  took  the  place 
upon  the  resignation  of  Harold  Mona¬ 
han  some  months  ago. 

San  Diego  (Cal.)  Advertising  Club 
has  elected  Matthew  M.  Gleason,  vice- 
president  of  the  Southern  'Title  & 


applauded  for  our  frank  Statement  and  milk  in  1936  than  in  1935,  according  Company,  as^iU  president,  suc- 

passenger  business  has  increased  as  a 
Wilt  of  the  advertisement.” 

“It’s  Cool”  declares  American  full- 
page  ad  to  nm  this  month,  featuring 
the  airlines’  overnight  flight  to  Cali¬ 
fornia  on  the  Mercury  Skysleeper. 

Another  deals  with  American  Air- 


to  the  State  Bureau  of  Milk  Publicity. 
This  was  only  part  of  increased  re¬ 
turns  to  producers  in  1936,  the  bureau 
added,  pointing  out  that  the  $3,900,000 
increase  was  the  part  attributed  di¬ 
rectly  to  the  milk  advertising  cam- 

_  _  _  paign.  Bureau  figures  described  as 

lines’  “Beauty  Secret”  for  women  who  “extremely  conservative”  place  the 
travel  by  plane.  A  third  pictures  a  consumption  of  fluid  milk  in  the  New 
mother  and  baby,  with  the  heading:  York  City  metropolitan  area  as  83,- 
American  Airlines — the  Clean,  Cool,  422,360  quarts  more  in  1936  than  in 
Easy  Way  for  Women  and  Children.”  1935. 


ceeding  Kenneth  Flood,  classified  ad¬ 
vertising  manager  on  the  San  Diego 
Union  and  Tribune.  The  vice-presi¬ 
dent-elect  is  William  P.  Elliott,  travel 
agent. 


Ad  Tips 


campaign  is  placed  by  P.  P. 

Willis  Corporation,  Chicago  agency. 

COAST  AAAA  MEETING 

American  Association  of  Ad-  _ . _ .  - _ „  -  -  _ 

'ertising  Agencies,  following  the  re-  decision  prohibiting  the  practice  of  h^s  been  placed  with  McKee,  Albright 


JOINT  ELECTROLYSIS  DRIVE 

Unanimous  decision  of  the  Appellate 
Division  of  the  New  York  Supreme 
Court,  June  11,  reversing  the  previous 


of  the  largest  advertising  schedules 
that  the  Joseph  P.  Day  organization 
has  used  since  1929.  Peck  Advertis¬ 
ing  Agency  is  in  charge. 

Advertising  account  of  Breakstone 
Bros.,  Inc.,  New  York,  manufacturer 
of  cheese  and  other  dairy  products. 


“Gt  visit  of  Executive  Secretary  electrolysis  in  the  State  of  New  York 
trederic  R.  Gamble  to  all  Pacific  except  by  doctors,  will  result  in  in- 
advertising  centers,  has  offi-  creased  advertising  appropriations  on 
cially  set  Oct.  21  and  22  as  the  dates  the  part  of  those  who  make  a  business 
the  third  annual  Pacific  Coast  of  electrolysis,  according  to  Louis 
invention  at  Hotel  Del  Monte,  Del  Zinberg,  president  of  Electrolysis  As-  Jones,  Inc.,  New  York,  as  its  advertising 
onte.  Cal.  The  convention  execu-  sociates,  chain  organization.  He  said  agency.  The  company,  established  in 
will  be  O.  H.  Blackman,  for-  approximately  one  million  men  and  1768,  is  the  oldest  and  one  of  the  larg- 
merly  president  of  the  Blackman  women  use  electrolysis  each  year,  ^st  producers  of  essential  oils  in  the 
oinpany  of  New  York  and  a  char-  Concerns  which  banded  together  to  world.  Its  products  are  the  basis  for 
I  member  and  early  director  of  the  fight  the  original  decision  intend  to  perfumery,  soaps,  cosmetics  and  phar- 
^ociation.  Douglas  MePhee,  San  do  cooperative  advertising  in  the  maceuticals. 

newspapers.  Electrolysis  Associates,  Mountain  View  House,  Whitefield, 
iiicreased  its  advertising  appropriation,  N.  H.,  resort  hotel,  is  advertising  that 
taking  bigger  ads  in  all  New  York  it  has  been  op>erated  continuously  by 

J.  .-  - - -  papers,  and  using  railroad  terminal  W.  F.  Dodge  &  Sons  for  more  th^ 

BuilH'**'  ^^Effiee’s  offices  in  the  Russ  boards  throughout  New  Jersey,  as  half  a  century.  Advertisements  in 
™<hng,  San  Francisco.  well  as  in  the  Hudson  tubes.  newspapers  and  magazines  reproduce 


P  i^ougias  Mcrnee,  £>an 

I  fancisco  advertising  and  business 
filter,  who  served  as  convention  ex- 
unve  last  year,  will  serve  in  an 
Mvi»ry  capacity.  Both  will  be  lo- 


Mebane-Royall  Company,  Mebane, 
mattress  manufacturer. 

Joseph  P.  Day,  Inc.,  New  York, 
preparing  to  auction  the  Fort  Chis- 
well  Farms,  Wytheville,  Va.,  on  July 
3,  will  use  full  page  and  four-column 
advertisements  in  a  large  list  of  news¬ 
papers  in  West  Virginia,  Maryland,  ,  ,,  ...  , 

Jn  4.  •  4.  t  Julian  J.  Behr  Company,  Dixie  Terminal 

Tennesse6,  Nortn  Learoiina,  XJlStriCt  OI  Building,  Cincinnati,  O.  Placing  adTertising 
Columbia  and  New  York.  This  is  one  for  the  United  Distilling  Company,  777  and 

Uncle  Cyrus  Whiskey,  216  East  Pearl 
Street,  Cincinnati. 

Blow  Company,  Inc.,  444  Madison  Ave¬ 
nue,  New  York  City.  Handling  advertising 
for  American  Spirits,  Inc.,  Carioca  rum. 
Rockefeller  Plaza,  New  York. 

Harold  Cabot  tc  Co.,  Inc.,  24  Milk  Street, 
Roston.  Placing  advertising  for  Raymond- 
Whitcomb,  Inc.,  tours,  145  Tremont  Street. 
Boston. 

Lawrence  C.  Cumblnner  Advertising 
Agency,  9  East  41st  Street,  New  York  City. 
Placing  advertising  for  Axton-Fisher  To¬ 
bacco  Company,  Spud  cigarettes,  1930  Maple 
.Street,  Louisville,  Ky. 

£.  T.  Howard  Company,  Inc.,  40  East 
49th  Street.  New  York  City.  Handling  ad¬ 
vertising  of  Rieser  &  Co.,  Inc.,  Venida 
hair  nets,  shampoo,  etc.,  119  West  40th 
Street,  New  York. 

Charles  W.  Hoyt  Company,  Inc.,  551  Fifth 
Avenue,  New  York  City.  Using  newspapers 
for  advertising  Padco,  Inc.,  Polly  wads 
cleaning  and  polishing  papers,  480  Lexing¬ 
ton  Avenue,  New  York.  Also  placing  ad¬ 
vertising  for  New  York  &  New  England 
Apple  Institute,  Poughkeepsie,  N.  Y. 

Walter  E.  Thwing,  Inc.,  444  Madison 
.Avenue,  New  York  City.  Handling  adver¬ 
tising  for  Alexander  Hamilton  Institute. 
13  Astor  Place,  New  York  City. 

Young  tc  Bnbicam,  Inc.,  330  No.  Michi¬ 
gan  Avenue,  Chicago.  Placing  advertising 
for  the  Orange  Crush  Company,  beverages, 
:U8  West  Superior  Street,  Chicago. 


&  Ivey,  Inc.,  New  York.  Breakstone 
Bros.,  Inc.,  is  a  division  of  National 
Dairy  Products  Corporation. 

Antoine  Chiris  Company,  of  Grasse, 
France,  has  appointed  TTiomley  & 
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suit;  but  we  don’t  mark  road  nite 
and  spe^ometers  in  metres  to 
comparisons  with  the  miles  in 
road  time  tables. 

Kilowatt*,  Con! 

TO  Editor  &  Publisher.  d,,,  j. 

Schemes  for  selling  high-priced  kiloi^ 
camouflaged  with  cloaks  called  “sight  jj^, 
“home  economics,”  etc.,  can  lie  expUiii»7» 
the  public  by  college  broadcasting  stationiA, 
have  no  advertisers  to  protect. 

And  then  what  will  Mr.  and  Mrs.  Cmr^ 
say  to  the  tricky  utilities,  to  the  sgbMmr, 
manufacturers,  and  to  the  subsidized 
cations? 

Yours  very  truly, 

A.  Balijird  Wziio, 

I..akewood,  O. 

Perhaps:  “Out  of  my  sight-saving;" 

Aabern,  Pro 

PUBLICITY  release  from  the  Bays 
Company  modestly  makes  public 
the  following  note  which  Andy  Lot. 
shaw,  trainer  of  the  Chicago  Cuts 
sent  to  a  drug  store  by  messenger 

Box  asbern  4  hedax.  M.ik  it  bears. 


a  particular  unit  which  would  give  a  con¬ 
veniently  usable  range  of  resultant  costs.  It 
will  not  thus  warrant  the  consideration  as 
similar  to  the  "cost  per  thousand”  figure  in 
our  procedure. 

Your  suggestion  that  it  would  be  interesting 
if  the  Traffic  Audit  Bureau  should  make  a 
more  extensive  study  of  the  factor  of  repeti¬ 
tion  is  quite  in  harmony  with  our  own  desires 
and  plans.  Unquestionably  all  advertising 
media  should  combine  with  users  of  media 
so  that  each  may  profit  in  its  own  field  by  a 
better  understanding  of  the  question  of  repe¬ 
tition.  There  are  various  such  qualitative 
studies  which  we  hope  to  pursue  as  rapidly 
as  our  activities  make  possible. 

Sincerely  yours. 

Miller  McClistouk. 


The  ADVERTISING  SURVEY 


New  “Voluntary  Platform**  of  Retail  Dry  Goods  Assn.,  Calls 
for  Newspaper  Cooperation  to  Improve  Advertising — 

A  Dissent  on  “MilNAC** 


By  ROBERT  S.  MANN 

AS  general  statements,  the  adver¬ 
tising  standards  set  up  in  the 
new  “voluntary  platform’’  of  the  Na¬ 
tional  Retail  Dry  Goods  Association 
can  be  applauded  by  everyone.  Truth¬ 
fulness,  inclusion  of  all  essential  in¬ 
formation,  fairness  to  competitors — 
who  can  decline  to  indorse  them  in 
principle? 

Actual  progress,  however,  may 
continue  to  come  slowly.  The 
NRDGA  cannot  bind  its  members, 
of  course,  even  though  NRDGA  ex¬ 
ecutives  insist  that  the  platform  will 
have  general  approval  of  members 
as  a  statement  of  principles. 

As  in  the  past,  newspapers  will 
be  called  upon  to  bear  an  important 
part  in  the  burden  of  improving  re¬ 
tail  advertising.  Paragraph  3  of  the 
Advertising  Standards  provides  for 
appointment  of  a  committee  of  store 
men  to  “confer  with  representatives 
of  the  American  Newspaper  Pub¬ 
lishers  Association  and  representa¬ 
tives  of  other  forms  of  advertising.” 

While  Lincoln  B.  Palmer,  general 
manager  of  the  ANPA,  said  this  week 
that  his  organization  had  received  no 
word  on  this,  it  was  expected  that 
there  will  be  full  discussion  of  the 
matter  at  an  off-the-record  dinner 
meeting  Monday  night,  between  an 
NRDGA  committee  and  a  committee 
of  the  Newspaper  Advertising  Execu¬ 
tives  Association.  Both  the  Sales 
Promotion  Division  of  the  NRDGA, 
and  the  NAEA  will  be  in  session  in 
New  York  at  that  time,  in  connec¬ 
tion  with  the  annual  convention  of 
the  Advertising  Federation  of  Amer¬ 
ica.  • 

The  Advertieing  Standard* 

The  Advertising  Standards  form 
the  second  part  of  the  “Con¬ 
sumer  Relations”  section  of  the  plat¬ 
form.  Here  they  are: 

1.  Tbe  establisbment  of  the  following  guiding 
principles  for  the  proper  conduct  of  advertis¬ 
ing;  (a)  Truthfulness  in  advertising,  both  in 
statement  and  implication;  (b)  the  inclusion  in 
advertising  of  all  essential  information;  (c)  the 
elimination  of  statements  and  practices  unfair 
to  competitors. 

2.  The  achievement  of  this  objective  by  co¬ 
operation  between  retailers  and  representa¬ 
tives  of  various  forms  of  advertising  so  as  to 
promote  consumer  confidence  in  advertising 
generally. 

3.  The  appointment  of  a  committee  repre¬ 
senting  the  National  Retail  Dry  Goods  Asso¬ 
ciation  to  confer  with  representatives  of  the 
-American  Newspaper  Publishers’  Association 
and  representatives  of  other  forms  of  advertis¬ 
ing  to  re-define  good  and  bad  practices  in  ad¬ 
vertising,  and  to  recommend  ways  and  means 
of  eliminating  practices  defined  as  bad. 

4.  The  leadership,  by  National  Retail  Dry 
Goods  Association  members  in  various  locali¬ 
ties,  in  organizing  local  groups  to  enforce  such 
accepted  standards  in  cooperation  with  other 
organizations  desiring  to  accomplish  the  same 
end,  and  with  representatives  of  various 
forms  of  advertising. 


auorm  mentions  nore  MilNAC.  Pro 

Itr^n  onW  rUt^f  r^UR  thanks  to  Dr.  McClintock  for 
lents  on  color  perma-  II,.  ,  .  „  j  j-  , 

t  of  shrinkaee  tensile  diplomatic  com- 

and  idfniificTdon 

a  other  goods,  such  as  !«ble  ha  so  valuable  an  audit  of  an 
liture.  Various  Better  ‘mportant  advertising  medium  should 
?aus  have  done  much  f tablish  all  its  figures,  right  at  the 
,  beginning,  on  a  unit  of  population  so 

ling  for  improved  con-  much  smaller  than  the  unit  recognized 
ns,  the  platform  goes  by  other  audited  media. 

1  indorsing  state,  not  Mass  advertising  consists  of  cov- 
ation  to  set  maximum  ering  a  whole  population,  so  far  as 
minimum  wages  for  possible,  by  one  medium  or  another, 
minors.  It  also  con-  or  by  one  medium  supplemented  by 
abor  and  sweat  shops,  others.  There  is  no  mathematical 
factor  by  which  a  24-sheet  poster  can 
ilNAC,  Con  be  compared  with  an  agate  line,  or 

:::  audit  bureau  with  a  1000-line  space  or  a  full  news- 

ding,  60  East  42nd  St.,  paper  page,  or  a  magazine  page  in 
CE\V  YORK  colors,  or  a  15-minute  daytime  period 

.  .  r  ,  r  on  a  network.  But  the  reader  is  one 

in:  It  was  thoughtful  of  you  l  .j 

clipping  from  the  May  29th  aovertismg  factor  that  can  be  counted 
rith  our  recent  publication  of  —more  or  less  roughly,  sometimes,  but 
racteristics  of  Poster  Adver-  counted.  Why  count  him  in  groups 
I  appreciate  very  rnuch  the  pf  g  thousand  for  one  medium,  when 

'“you7%earchl’ng  ^nd  k^n  “^her  media  count  him  in  groups 
of  a  million  each? 

I  to  do  on  i«half  of  adver-  Railroad  travel  and  automobile 


Lpfiless  Girl  to  Model 
Gruen  Watch  Ad  Photoi 

Hackensack,  N.  J.,  June  14— News¬ 
paper  and  magazine  advertising  cop; 
of  Gruen  Watch  Co.,  Cincinnati,  short¬ 
ly  will  featime  as  a  model  for  its 
wrist  watches  Miss  Jessie  Simpson 
of  this  city,  18-year-old  beauty  con¬ 
test  winner,  who  recently  lost  her 


Things  tve  have  learned 


Hunch — Copy  should 
be  short. 

Observation— How  short 
is  short? 


Some  of  the  most  successful  campaigns  ex¬ 
amined  used  about  the  same  number  of 
words  found  in  a  six  line  classified  ad.  Two 
hundred  recent  local  ads  averaged  63  words, 
plus  prices.  Our  preference  is  for  short  copy 
— the  most  difficult  to  write  by  the  way. 


8  Good  Test  Markets  and  Their  Papers 

('anton  Repository  .  .  •  •  Montreal  Daily  Star .  Providenee  Joornal  >  • 

Eric  Uispaleh-Herald  .  .  .  Family  Herald  &  Weokly  Toronto  Star  . 

Kansas  City  Star .  Star  (Montreal)  .  Toronto  Star  Weekly  • 

Kansas  City  Timoa .  Peoria  Joumal-Tranaeript.  Washington  Star  •••• 

Kansas  City  Star  Weekly  Providence  Bnllelin  .... 


For  22  Years 


The  Standard 


First  part  of  the  Consumer  Rela¬ 
tions  section  is  devoted  to  merchan¬ 
dise  standards,  much  of  which  is 
also  bound  to  affect  advertising. 
After  proposing  a  long-term  program 
for  establishing  merchandise  stand¬ 
ards  in  staple  and  semi-staple  goods, 
the  platform  goes  on  to  call  for  de¬ 
velopment  of  a  dictionary  of  mer¬ 
chandise  terms,  with  exact  meanings, 
to  be  used  by  advertising  copy  writ¬ 
ers  and  other  store  workers.  Then 
comes  this  paragraph: 

Factual  Merchandise  Publicity — The  further 
development  of  a  constructive  program  which 
will  go  far  toward  eliminating  representations 
in  regard  to  merchandise  which  are  exag¬ 
gerated,  misleading,  inaccurate  or  inadequate, 
substituting  therefor  a  constructive  program 
of  adequate  factual  presentation  of  merchan 
dise  through  all  types  of  advertising,  labels. 


Of  Perfeetion 


Publishers  are  invited  to  have  their  national  representatives 
examine  82  test  campaigns  that  have  run  or  are  now 
running  in  the  above  listed  publications.  Important — this 
service  is  designed  to  assist,  and  not  to  supersede  or  replace 
any  service  now  being  rendered  by  the  publisher  or  his 
representatives. 


Frank  E.  Fehlman 

Newspaper  Advertising  Counsel 
.  42nd  St.  New  York  City 
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kUTO  LINAGE  DROPS,  WANT  ADS  LEAD 

Retail  and  General  Classifications  Only  2%  Ahead  of  1936,  Lettings  Linage  Index  Sag — 
.  Broadcasting  Continues  to  Show  Big  Gains 


Editor  &  Publisher  for  June  19,  1937 


TREND  OF  1937  NEWSPAPER  LINAGE 
(Compiled  from  Media  Records  measurements  in 
52  cities) 


1937 

Linage 

1936 

Linage 

I’ct.  of 
1936 

E.&P 

Index 

Total  advertising: 

May .  130,834,639 

April  _  131,052,131 

127,182,374 

121,886,991 

102.9 

107.5 

109.1 

111.6 

Display  only 
May  .... 
•April  . . . 

103,702,163 

105,294,129 

103,009,993 

99,339,301 

100.7 

106.0 

105.3 

109.0 

Classified : 
May  .... 
April  . . . 

27,132.476 

25.758,002 

24,172.381 

22,547,690 

112.2 

114.2 

126.9 

123.6 

Retail: 

May  .... 
April  _ 

70,413,855 

71,984,927 

69.085,575 

67,226,716 

101.9 

107.1 

107.2 

110.1 

Dept.  Store: 
May  .... 
April  . . . 

28,817,863 

29,170,655 

28.219,070 

27,602,363 

102.1 

105.7 

108.1 

109.4 

General: 

May 

April  . . . 

24.019,025 

21,134.637 

23,497.922 

21,811,505 

102.2 

110.7 

108.3 

114.6 

Automotive : 

May  _ 

•April  . . . 

7,462,140 

6,956,369 

8,493,445 

7,813,168 

87.9 

89.0 

Financial : 
May  . . . 
April  .  . . 

1.807,143 

2,218,196 

1,933.051 

2,487,912 

93.5 

89.2 

92.9 

92.8 

ty 


By  ROBERT  S.  MANN 

The  newspaper  advertising  ba¬ 
rometer  in  May  turned  slowly 
downward,  undoubtedly  responding, 
as  have  other  barometers,  to  the 
Dusiness  uncertainty  growing  out  of 
the  prolonged  labor  strife. 

With  the  automobile  makers  still 
hampered  by  sporadic  strikes  in  their 
own  plants,  and  with  their  supplies 
of  parts  and  materials  interrupted  by 
strikes  elsewhere,  automotive  linage 
again  fell  substantially  behind  that 
of  a  year  ago.  Despite  the  big  selling 
season  which  comes  with  May,  auto¬ 
motive  was  12.1  per  cent  behind  May, 
1936.  Only  in  February  has  1937  au¬ 
tomotive  linage  equalled  that  of  1936, 
and  for  the  year  to  date  automotive 
is  around  7  per  cent  behind  1936. 
With  dealers  in  some  lines  short  of 
cars  for  delivery,  it  is  easy  to  see  why 
automotive  advertising  is  going  in 
second  gear. 

Financial  advertising  was  the  only 
other  classification  to  fall  behind  the 
records  of  a  year  ago.  Financial’s 
showing  was  a  trifle  better  than  in 
April. 

Ail  other  display  classifications, 
however,  slackened  their  pace.  They 
kept  ahead,  but  not  far  ahead,  of 
1^;  and  in  the  Editor  &  Publisher 
Linage  Index  they  dropped  back  a 
few  points  from  the  April  levels.  Re¬ 
tailers  in  general  (including  depart¬ 
ment  stores  in  particular),  and  gen¬ 
eral  advertisers  also,  took  only  about 
2  per  cent  more  space  than  in  May, 
1936.  The  losses  in  automotive  and 
financial  dragged  total  display  linage 
down  to  less  than  1  per  cent  ahead 
of  May,  1936. 

The  department  stores’  cut  in  their 
linage  to  a  figure  only  2.1  per  cent 
ahead  of  May,  1936,  was  made  in  the 
lace  of  sales  which  held  up  to  8  per 
cent  ahead  of  May,  1936,  according  to 
rtports  of  the  Federal  Reserve  Board 
™  week.  The  Board’s  adjusted  in- 
^  of  department  store  sales  was  93 
for  May,  the  same  as  in  April  and 
wch  of  this  year,  and  well  ahead  of 
toe  87  estimated  for  May,  1936.  For 
toe  five  months  of  1937,  sales  were  11 
Por  cent  greater  than  in  the  same 
period  of  1936. 

Classified  advertising,  however,  was 
a  bright  spot.  It  was  12.2  per  cent 
^ater  than  a  year  ago,  and  actually 
*'’[^eed  in  the  Linage  Index.  Clas- 
has  set  a  shining  record  by  ex¬ 
ceeding  1931  in  actual  linage  for  every 
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month  of  the  year  to  date,  whereas 
total  advertising  (see  the  larger  chart 
on  this  page)  has  not  yet  this  year 
come  near  the  1931  line. 

Incidentally,  the  strength  of  de¬ 
partment  store  linage,  despite  its 
narrowing  margin  over  1936,  is  shown 
by  the  fact  that  actual  linage  in  May 
went  ahead  of  that  in  May,  1931 — 
and  of  course  ahead  of  every  May 
since  then.  This  is  the  first  time  this 
year  that  department  store  linage 
has  pierced  the  1931  line. 

Broadcast  advertising,  less  subject 
to  sudden  cancellation  of  advertising 
plans,  because  of  its  contract  system, 
shows  no  signs  as  yet  of  turning 
downward.  April  figures  for  the 
whole  broadcasting  industry  showed 
a  28.1  per  cent  gam  over  April,  1936, 
approximately  the  margin  maintained 
for  the  year  to  date;  and  May  figures 
for  the  national  networks — the  only 
May  figures  yet  available — showed  a 
33  per  cent  gain  over  May,  1936,  the 
best  percentage  of  gain  achieved  by 
any  month  this  year. 


The  big  classification  of  national 
non-network,  or  spot,  broadcasting, 
in  April  reached  a  53.9  per  cent  mar¬ 
gin  over  April,  1936,  a  better  com¬ 
parative  showing  than  in  any  preced¬ 
ing  month  this  year. 

Only  in  local  broadcasting  has 
there  been  a  decline,  which  may  in¬ 
dicate  a  greater  sensitivity  of  this 
classification.  Local  broadcasting, 
after  showing  a  21  per  cent  gain  in 
January,  and  a  40.9  per  cent  gain  in 
February,  dropped  back  to  a  24.5  per 
cent  margin  in  March  and  a  13  per 
cent  margin  for  April. 

Following  are  the  latest  figures  for 
broadcast  time  sales,  not  including 
talent  costs: 

(From  Xation.il  .\ssociation  of  Broadcasters) 
.‘\pril  March 

1937  1937 

National  networks .  $6,013,181  $6,344,510 

Gain  over  1936 .  24.5%  17.5% 

Regional  networks....  112,938  101,944 

Gain  over  1936 .  99.4%  90.6% 

Natl,  non-network .  2,982.200  3,037,000 

Gain  over  1936 .  53.9%  44.8% 

Local  .  2,201,000  2,144,700 

Gain  over  1936 .  13.0%  24.5% 

Total  . $11,309,319  $11,628,154 

Gain  over  1936 .  28.1%  24.6% 

(From  Publishers  Information  Bureau) 

May  Gain  over 

1937  May,  1936 

National  B.  C .  $3,214,819  25% 

Columbia  B.  S .  2,560,558  46% 

Mutual  B.  S .  133,431  3% 

Total  .  $5,908,808  33% 


Ayer  Office  in  Toronto; 

J.  F.  Graydon  in  Charge 

Philadelphia,  June  18— As  a  result 
of  increasing  business  in  Canada  and 
with  a  view  to  its  continuance,  H.  A. 
Batten,  president  of  N.  W.  Ayer  & 
Son  of  Canada,  Ltd.,  today  annoimced 
the  establishment  of  a  complete  ad¬ 
vertising  agency  service  in  Toronto. 
The  company,  Mr.  Batten  said,  will 
continue  to  maintain  offices  in  Mon¬ 
treal. 

The  Toronto  offices  in  the  Victory 
building  will  be  in  charge  of  John  F. 
Graydon. 

In  announcing  the  addition  of  the 
new  service,  Mr.  Batten  expressed 
confidence  in  Canada’s  further  com¬ 
mercial  development. 

“N.  W.  Ayer  &  Son,  Ltd.,  was 
formed  a  little  over  three  years  ago 
as  an  outgrowth  of  Canadian  commer¬ 
cial  development  and  of  the  policy  of 
our  international  business  which  has 
been  operating  in  Canada  for  half  a 
century,”  Mr.  Batten  said,  “The  last 
three  years  have  seen  a  remarkable 
growth  in  Canadian  business.  We  ex¬ 
pect  it  to  continue  to  grow.” 


C.  ETtTIFIEO 


I^TERIVATIOIWAL 

SERVICE 

Sydney  R.  Clarke 

President 

76,  Rne  des  Petits-Chaxnpi 
Paris,  France 

Tel«pb*Bei  Opera  66-27 
Cable  Addreeai  Rleantalir«  Parle 


Travel  Experts 

New  York  Repreecntatlvc: 

A.  T.  Henderson  Company,  Inc. 

551  Fifth  Avenue  New  York,  N.  Y. 

YAoderbllt  8-4760 


Ooodrich 

JiolleTS 

Their  uni¬ 
form  surface  insures 
less  wear  on  plates.” 

Write  for  list  of 
prominent  users. 

NILES  &  NELSON,  Inc. 

Exclusive  IHxtribntorx 

75  WEST  STREET.  NEW  YORK 
400  W.  MADISON  ST.,  CHICAGO 


"Our  statement  Justifies 
Resuming  Dividends" 

Stockholders  smiled 

while  the  publisher  con¬ 
tinued,  “I  cannot  give  too 
much  credit  for  improvement 
to  our  able  mechanical  staff 
and  the  cleaner,  better  looking 
paper  they  are  getting  out.” 

He  spoke  of  composition  and 
press  work,  but  didn’t  mention 
what  Certified  Mats  had  done 
for  clean,  clear  stereo  render¬ 
ing,  because  mere  stockholders 
wouldn’t  have  understood  any¬ 
way.  But  the  dividend  spoke 
and  they  understood  that. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

9  Rockefeller  riaza.  Dept.  P. 

New  York,  N.  Y. 
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COL.  LONG  RESIGNS 


Named  Chairman  of  Board  of  Hunt* 
ington  Publishing  Co. 

Huntington,  W.  Va.,  June  14 — 
Colonel  J.  H.  Long,  for  nearly  fifty 
years  publisher  of  the  Huntington 
(W.  Va.)  Advertiser,  has  resigned  the 
presidency  of  the  Huntington  Pub¬ 
lishing  Co.,  to  become  chairman  of  the 
board  of  directors. 

David  Gideon,  formerly  vice-pres¬ 
ident,  succeeds  Col.  Long,  while 
Luther  Long  becomes  executive  vice- 
president  and  Walker  Long  takes  over 
the  duties  of  general  manager.  Col. 
Long  retains  the  post  of  publisher  of 
the  Advertiser,  and  will  continue  ac¬ 
tive  newspaper  work  to  a  restricted 
degree. 

Col.  Long’s  publishing  career  began 
in  Wheeling,  W.  Va.,  in  1890,  when  he 
foimded  the  Wheeling  News  with  H. 
C.  Ogden.  In  1893  he  sold  out  his  in¬ 
terest  in  the  News  and  came  to  Hunt¬ 
ington  to  purchase  first  the  Hunting- 
ton  Herald  and  then  the  Advertiser, 
having  relinquished  the  Herald. 

In  1927  the  Herald-Dispatch  was 
merged  with  the  Advertiser,  and  both 
papers  moved  into  one  building,  al¬ 
though  separate  editorial  policies  were 
maintained.  The  Herald-Advertiser 
was  founded  that  same  year  as  the 
Sunday  member  of  the  family,  and  an 
independent  staff  and  policy  were 
created  for  it. 


LUNCHEON  TO  CIRCULATORS 
Milwaukee,  Wis.,  June  15— Nine¬ 
teen  newspapers  were  represented  at 
the  luncheon  sponsored  by  This  Week 
officials  here  today.  The  supplement 
was  termed  a  “stabilizer”  of  circula¬ 
tion  during  stiminer  months.  John 
Sterling  and  Tom  Cathcart,  This 
Week  representatives,  presided  at  the 
meeting.  Three  new  west  coast  pa¬ 
pers  were  welcomed  into  the  organ¬ 
ization.  Tfiey  were  the  Los  Angeles 
Times,  Portland  Journal  and  Spokane 
Spokesman  Review.  Advertising  prog¬ 
ress  of  the  color  gravure  supplement 
was  outlined  to  circulation  managn^ 
attending  the  luncheon,  showing  This 
We^’s  growth  from  $1,000,000  worth 
of  advertising  in  1935  to  over  $3,000,- 
000  this  year. 


DAILIES  MOBIUZE  TO  MEET 
CLOSED  SHOP  DEMANDS 

(Continued  from  page  5) 


attended  of  all  newspaper  conven¬ 
tions  in  the  history  of  this  country. 
“Sincerely  yours, 

American  Society  or  Newspaper 
Editors, 

By  A.  H.  Kirchhofer,  President 
Pacific  Northwest  Pubushers 
Association, 

By  S.  R.  Winch,  President. 
New  England  Daily  Newspaper 
Association, 

By  Edmund  F.  Jewell,  President 
New  York  State  Publishers 
Association, 

By  E.  D.  Corson,  President 
Inland  Daily  Press  Association, 
By  R.  R.  O’Brien,  President. 
California  Newspaper  Publishers 
Association, 

By  George  F.  Morell,  President. 
Pennsylvania  Newspaper  Pub¬ 
lishers  Association, 

By  Floyd  Chalfant,  President. 
Texas  Newspaper  Publishers  As¬ 
sociation, 

By  Louis  N.  Goldberg,  President. 
Southern  Newspaper  Publishers 
Association, 

By  Ted  Dealey,  President. 
American  Newspaper  Publishers 
Association, 

By  James  G.  Stahlman,  Presi¬ 
dent.” 


75  Writers  Atceut  List 
of  Rich  Tax  Evaders 

(By  telegraph  to  Kditoi  St  1*ublishe() 

Washington,  D.  C.,  June  17 — Secre¬ 
tary  Morgenthau,  first  witness  at  the 
joint  Congressional  special  tax  eva¬ 
sion  investigation  which  opened  to¬ 
day,  was  followed  by  Undersecretary 
Roswell  Magill,  who  cited  examples, 
but  did  not  mention  names,  of  differ¬ 
ent  methods  to  escape  taxation.  ‘"The 
detailed  publicity  which  will  be  given 
to  the  various  types  of  tax  avoidance 
which  we  are  going  to  present  to  you 
during  the  course  of  this  hearing  is 
one  of  the  most  important  weapons 
in  our  struggle  to  administer  the  tax 
laws  fairly  and  efficiently,”  Magill 
said. 

The  hearing  room  was  jammed 
with  spectators  hopeful  that  names 
of  so-called  tax  evaders  would  be  re¬ 
vealed.  Newspapermen  were  admit¬ 
ted  to  pre-assigned  reservations.  Ap¬ 
proximately  75  writers  were  assigned 
desk  space  before  the  hearing 
started. 

It  was  expected  that  as  the  hearing 
progressed  a  committee  member  will 
introduce  a  list  of  tax  dodgers  to  be 
called  for  questioning. 


NORTHWEST  AD  MEN  MEET 


Steven*  and  Cupler  Addre**  Pacific 
Group  in  Seattle 

Nearly  fifty  members  of  the  Pacific 
Northwest  Advertising  Executives 
Association,  representing  newspaper 
properties  in  the  three  Northwestern 
states  and  the  Province  of  British 
Columbia,  met  last  week  in  Seattle. 

Beatty  Stevens,  sales  promotion 
manager  of  Bon  Marche,  said,  “News¬ 
papers  have  more  to  sell  than  just 
white  space.  The  day  has  arrived 
when  newspapers  must  create  interest 
in  merchandising  affairs  that  can  be 
joined  with  the  promotion  plans  of 
merchandisers.”  For  example  he  cited 
the  increasing  interest  in  skiing. 

R.  J.  Cupler,  representative  of  the 
New  York  Herald  Tribune,  said  that, 
“To  be  effective  merchandise  adver¬ 
tising  must  compete  with  the  news 
columns  of  the  paper.  It  must  also  be 
news.  The  store  that  advertises  new 
merchandise  will  find  that  buyers  nat¬ 
urally  gravitate  to  its  premises  and 
that  the  paper  that  carries  ‘news’  ad¬ 
vertising  will  find  that  both  buyers 
will  gravitate  to  its  news  and  adver¬ 
tising  columns  and  the  mercantile  in¬ 
stitutions  will  gravitate  more  and 


advwt^ 


more  to  the  use  of  its 
facilities.” 

W.  H.  Ruble,  of  the  Aberdeen  W«rU 
was  elected  president  to  succeed  N  R 
Helland  of  the  Seattle  Timet, 


Literary  Digest  Bought 
By  Review  of  Revioni 

The  Literary  Digest  was 
outright  Wednesday  by  the 
of  Reviews  Corporation  bAad^j  i 
Albert  Shaw.  The  Digest  was 
in  1896  and  the  Review  in  18J1, 

R.  J.  Cuddihy,  publisher,  and  Wj. 
fred  J.  Funk,  editor- in-chirf, 
controlled  practically  the  entire  o*t. 
ership  of  the  Literary  Digest  eg 
have  no  further  connection  wi4  g 
Albert  Shaw,  Jr.,  the  active  editor 
of  Review  of  Reviews,  conducted  i». 
gotiations  for  the  purchase  with  hr 
Cuddihy  and  Mr.  Funk.  It  was 
derstood  that  only  a  nominal  an 
was  paid  by  the  Review.  The  elder 
Shaw,  who  will  be  80  years  old  Jah 
23.  is  vacationing  in  Virginia. 


FRESNO  STAFF  DROPPED 

(By  telegraph  to  Kdito*  I’uuiiiiiii 

San  Francisco,  June  16— The  Sn 
Francisco  Chronicle  has  eliminated 
its  editorial  staff  at  Fresno. 


Space  Buyers  Need  Help  This  Summer 

It's  their  busy  time  —  appropriations  have 
been  made — schedules  are  in  the  making-^  | 

recent  interview  should  interest  publishers 
and  promotion  men. 


The  recent  O.  K.  of  the  Supreme  Court  on  chain 
store  tax  legislation,  the  enactment  of  the  Patman 
Law  last  year,  the  aggressive  selling  of  magazine, 
radio,  billboards,  outdoor  and  direct  mail,  have  to¬ 
gether  brought  about  a  situation  for  space  buyers 
that  few  of  them  have  ever  faced  before. 

Recently  a  group  of  space  buyers  were  interviewed 
and  the  net  result  of  these  interviews  is  summed 
up  in  the  following  statements  made  by  an  ac¬ 
count  executive  who  has  in  fourteen  years  helped 
his  space  buyer  buy  millons  of  dollars  of  news¬ 
paper  space. 

“For  the  first  time  in  fourteen  years  I  am  passing 
up  my  summer  vacation.  Most  of  our  clients  have 
set  up  their  appropriations  for  fall  expenditures, 
but  because  of  competitive  situations,  strikes,  re¬ 
cent  court  decisions  and  a  never-ending  tax  rise  in 
practically  every  market  in  the  United  States,  we 
in  our  agency  are  confronted  with  problems  that 
are  entirely  new  to  us  and  our  competitors. 

“Time  was  when  we  could  lay  out  our  plans,  select 
our  newspaper  list  in  May  and  June  and  forget  it 


until  September  when  the  schedules  start.  Todsy  I 
such  a  procedure  is  absolutely  impossible  and  we 
can  not  rely  on  published  statistics  that  are 
months  old.  We  need  current  information  aboot 
every  market,  and  we  scan  every  trade  paper  and 
clip  new  information  just  as  fast  as  the  newspaper 
releases  the  information.  Editor  &  Publishb 
would  be  rendering  a  real  service  to  us  if  the; 
would  encourage  newspaper  publishers,  to  give  ui 
during  the  next  ninety  days,  every  scrap  of  info^ 
mation  they  have  about  their  markets;  and  yoa 
can  tell  them  for  us  that  we  would  like  to  see  thie 
information  weekly. 

“We  do  not  have  the  time  or  the  machinery  or  the 
money  to  dig  out  this  information.  The  publisher 
has  it  at  his  fingertips  and  he  should,  we  believe, 
pass  it  on  to  us  frequently.  He  doesn’t  need  to  sell 
us  the  value  of  newspapers ;  we  know  that.  What 
we  want  is  week  to  week  information  about  the 
progress  of  his  market  and  why  he  thinks  his 
paper  will  do  a  good  job  for  our  clients.  Not  many 
publishers  realize  that  the  coming  July,  August 
and  September  will  be  in  many  agencies  the  three 
busiest  months  of  the  year.” 


(For  obvioiiH  we  eaii  iiat  iim*  thU  aeeoiint  exe<‘iitive'M  imme.) 


Wire,  write  or  phone.  We  stand  ready  to  assist  you  in  every  way 
to  win  for  your  paper  this  fall  the  schedule  that  it  deserves. 

Editor  &  Publisher 

1700  Times  Bldg.  New  York,  N.  Y. 
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photographers  on  Labor  Front 

Call  it  ^‘Toughest  Assignment’ 


By  JACK  PRICE 


P 


The  difficult  problem  of  keeping 
far-flung  strike  fronts  fully  cov¬ 
ered  has  taxed  the  major  picture 
syndicates  almost  beyond  their  ca¬ 
pacities. 

All  four  syndicates  relate  handicaps 
besetting  cameramen  in  the  strife- 
tom  areas.  Because  of  the  great  dis¬ 
tances  to  be  traversed  in  the  limited 
time,  picture  agencies  had  to  aug¬ 
ment  their  forces  with  personnel 
from  the  home  offices. 

In  addition  to  the  obstacles  placed 
in  their  path  by  both  strikers  and 
offiz-iaU.  the  cameramen  are  faced 
with  the  time  element  which  means 
so  much  to  their  firms.  Photographs 
are  rushed  to  make-shift  dark  rooms, 
whence  they  are  rtished  to  new^a- 
pars  by  various  transmitting  devices. 

Competition  between  the  syndicates 
has  kept  the  pace  so  rapid  that  pho¬ 
tographers  must  keep  one  eye  on  the 
clock  while  the  other  is  trained 
through  their  camera  sights.  The 
dangers  are  secondary  in  the  mad 
race  to  obtain  a  beat.  Photographers 
have  been  gassed  and  injured  along 
with  others  caught  in  the  outbreaks. 

The  following  reports  indicate  the 
difficult  problems. 

Wide  World  Man  Gatted 
Charles  Wilk,  Wide  World  Cleve¬ 
land  manager,  was  sent  to  Yoimgs- 
town  and  then  to  Warren,  O.  William 
Smith  of  Washington  was  sent  to 
Youngstown  to  relieve  Wilk  there 
and  from  there  was  later  rushed  to 
Johnstown,  Pa. 

Albert  Haut,  Wide  World  Detroit 
manager,  sent  to  Monroe  the  day  be¬ 
fore  the  scheduled  attempt  to  reopen 
the  Newton  Steel  Plant,  was  joined 
there  by  Nick  Parrino  of  Cleveland. 

Haut  was  gassed  at  Monroe  but  re¬ 
covered  spe^ily  and  was  soon  back 
taking  and  transmitting  pictures  to 
New  York  by  wire. 

John  Collins,  Chicago  manager, 
moved  to  Detroit  in  Haut’s  absence 
and  Ernest  Sisto  went  from  New 
York  to  cover  the  National  Open  Golf 
Tournament  at  Oakland.  Both  Col¬ 
lins  and  Sisto  moved  over  to  Monroe 
last  Sunday  to  augment  Wide  World 
coverage  of  the  CIO  mass  meeting 
that  day. 

In  all  cases  the  staff  men  had  wired 
photo  transmitters  with  them.  In  ad¬ 
dition,  staff  coverage  was  backed  up 
by  Wide  World’s  local  correspondents 
on  the  scene. 

“'Toughest  Job  of  Alt” 

Acme  Newspictures  cameramen 
^ed  the  strike  assignment  the 
"toughest  labor  job  of  them  all.”  They 
remarked  particularly  upon  surliness 
of  pickets. 

At  Warren,  O.,  while  strikers  tore 
up  railroad  tracks  leading  into  the 
Republic  plant,  pickets  surrounded 
MTS  of  cameramen  and  warned  that 
cameras  will  be  wrapped  aroimd 
necks”  if  any  pictures  were  at¬ 
tempted.  The  CIO  supporters  refused 
to  let  photographers  out  of  their  cars. 

Covering  the  Eastern  Ohio-Penn- 
sylvania  front  for  Acme  were  Larry 
Gahn,  of  Cleveland,  at  Warren;  and 
W.  B.  Springfield,  of  Philadelphia,  at 
Youngstown,  O.,  and  Johnstown. 

H.  E.  Bauer,  Detroit,  and  Frank 
^rta,  of  the  New  York  Acme  main 
office,  worked  the  Monroe  strike, 
with  Merta  taking  time  off  to  cover 
National  Open.  Working  with 
Merta  and  Bauer  were  men  from 
Toledo  News-Bee. 

Acme’s  regular  Chicago  staff  cov¬ 
ered  strikes  in  that  area. 

Tive  AP  Men  at  Monroe 
The  Sunday  demonstration  at  Mon¬ 


roe  was  covered  by  five  Associated 
Press  cameramen,  and  a  photo  editor 
with  a  portable  Wirephoto  transmit¬ 
ter  near  the  scene.  Cameramen  were 
Carl  Linde,  H.  L.  Hall,  and  Weston 
Haynes  of  Chicago;  Bede  Irvin  of  De¬ 
troit;  and  Francis  Evans  Noel  of  Buf¬ 
falo.  'The  photo  editor  was  Anthony 
J.  Bember  of  Chicago. 

Others  assigned  to  the  strike  area 
include  David  West  of  Cleveland  at 
Youngstown;  William  Allen  of  Pitts¬ 
burgh  at  Warren,  later  relieved  by 
H.  L.  Hall  of  Chicago,  after  the  Mon¬ 
roe  demonstration,  and  Walter  Dur¬ 
kin  of  New  York,  who  later  took  over. 

Charles  Gorry  and  Timothy  H.  El¬ 
kins  of  Washington  were  sent  to 
Johnstown,  where  a  portable  trans¬ 
mitter  was  used.  The  Chicago  area 
was  covered  by  the  Chicago  biireau 
of  the  A.  P. 

INF  Men  at  the  “Front” 

M.  A.  “Buck”  Baron,  of  the  New 
York  office  of  International  News 
Photos,  who  has  been  in  the  Youngs¬ 
town- Warren  sector  has  been  hopping 
back  and  forth  between  these  cities 
to  keep  events  covered.  Walter 
Bordas  of  Cleveland  has  been  cover¬ 
ing  that  center  and  Monroe,  Mich., 
as  well  as  the  Canton  front.  George 
Dion  of  Cleveland  is  assigned  to  the 
sector  south  of  his  permanent  station. 

The  “battle  line”  nmning  from 
Johnstown  to  Youngstown  and  south¬ 
west  to  Warren  and  Canton  is 
guarded  by  William  Loeber,  Allan 
Shane  and  J.  C.  Wettergreen  of  the 
Pittsburgh  Sun-Telegraph  and  sub¬ 
ject  to  reinforcements  with  each  im¬ 
broglio. 

Tile  Detroit  Times  staff  has  ably 
covered  its  sector  which  moved  from 
the  automobile  factories  to  the  steel 
mills. 

All  the  photographers  have  op¬ 
tioned  airplanes  for  immediate  flights 
to  the  nearest  distributing  bureau 
and  the  pilots  have  been  doing  24- 
hour  duty,  with  short  but  urgent 
flights  at  a  moment’s  notice. 

Buck  Baron  phoned  in  from  War¬ 
ren,  O.,  the  second  day  of  his  assign¬ 
ment  to  tell  of  a  narrow  escape  from 
shooting.  He  and  the  other  photog¬ 
raphers  were  standing  some  distance 
from  a  steel  mill.  Suddenly  shots 
were  heard  and  bullets  were  cutting 
into  the  ground  in  front  of  them.  The 
guards  at  the  mill  spotting  the  group 
of  photographers  at  a  distance  sus¬ 
pected  they  might  be  strikers  who 
were  firing  at  the  mill. 

*  •  * 

Special  Lighting  Display 
Initiative  of  San  Francisco  News 


cameramen  provided  a  unique  feature 
for  their  paper  recently. 

The  night  before  the  scheduled  pre¬ 
view  of  the  Golden  Gate  Bridge  il¬ 
lumination,  Eddie  Murphy  contacted 
officials  of  the  firm  installing  the 
bridge  lights  and  arranged  a  special 
display.  Accompanied  by  Herman 
Bryant  and  George  Price,  Murphy 
went  to  vantage  points  and  “shot”  the 
illuminated  span. 

On  the  day  that  San  Francisco 
newspapers  received  bids  to  send 
cameramen  for  the  special  preview, 
the  News  presented  the  pictures  the 
three  cameramen  had  obtained,  one 
being  a  seven-column  view  displayed 
across  page  one. 

Camera  Knights 

\FTER  he  was  graduated  from  high 
school,  Paul  K.  Burgess  tried 
many  trades  before  he  became  a 
newspaper  pho¬ 
tographer.  He 
left  a  job  as  auto 
mechanic  for  one 
in  a  photograph 
studio  where  he 
learned  the  fim- 
damentals  of  the 
business. 

In  order  to 
perfect  his  pho¬ 
tographic  tech¬ 
nique  Burgess 
assisted  his 
cousin,  Charles  k.  Bu»gess 

Gekler  of  the 

Chicago  Herald  &  Examiner  in  cov¬ 
ering  assignments.  His  interest  in  the 
news  picture  work  became  so  deep 
that  he  resigned  his  job  in  favor  of 
free  lance  work. 

In  October,  1932,  Burgess  covered 
an  assignment  which  he  sold  to  the 
Herald  &  Examiner.  His  work  at¬ 
tracted  the  chief  of  the  photo  staff, 
who  gave  him  a  job.  Within  a  short 
time  he  was  given  more  important 
assignments.  Today  he  ranks  with 
the  best  in  Chicago. 

His  work  in  the  recent  steel  riots  in 
Chicago  has  attracted  considerable  at¬ 
tention.  Braving  the  dangers  of  gas 
and  bullets  Burgess  operated  his  cam¬ 
era  from  the  center  of  the  rioting.  He 
received  a  dose  of  tear  gas  during  the 
fighting,  but  as  soon  as  he  was  able 
to  see  he  continued  to  take  pictures. 
His  photographs  were  supplemented 
with  a  by-line  story  in  the  Herald  & 
Examiner. 

Asked  what  he  thought  of  his  work, 
Burgess  remarked,  “I  would  not  trade 
my  job  for  anything  in  the  world. 
Photography  is  the  work  I  wanted  and 
I  intend  to  stay  in  it.  One  thing  I 
believe  is  that  anything  you  may 
know  or  have  done  comes  in  handy 
as  a  news  photographer.” 
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Only  One  Change  in 
Press  Room  in  12  Years 

What  seems  to  be  a  unique  record 
for  satisfactory  management-labor  re¬ 
lations  and  continuity  of  employment 
has  been  achieved  in  the  press  room 
of  the  Cincinnati  Enquirer.  When  the 
first  issue  of  the  Enquirer  rolled  from 
the  new  presses  in  its  new  plant,  July 
1,  1926,  the  same  trained  and  tested 
press  crews  were  on  the  job  who  for 
long  years  had  placed  the  Enquirer 
among  the  best  printed  papers  in  the 
country. 

In  the  12  years  since  that  day,  only 
one  member  of  the  original  crew  has 
retired.  All  the  rest  are  still  at  work. 
None  has  quit,  none  has  been  dis¬ 
charged,  none  has  died. 

“Perhaps  this  continuity  explains  in 
part  why  the  Enquirer  leads  the 
country  in  preventing  waste  of  news¬ 
print  paper;  its  total  waste  in  1936 
was  only  1.05  per  cent,”  the  paper 
reports. 

HEADLINERS  CELEBRATE 

Newspapermen,  photographers,  mag¬ 
azine  enters,  newsreelmen  and  radio 
commentators  will  figxu’e  in  the  an¬ 
nual  Frolic  of  the  National  Head¬ 
liners  Club,  July  9,  10  and  11,  at 
Atlantic  City.  The  annual  awards  for 
outstanding  joiumalistic  achievements 
during  the  past  12  months  wall  be 
made  at  the  banquet  in  the  Hotel 
Traymore  on  Saturday  night.  Gold 
plaques  will  be  presented  for  the  best 
news  pictures,  spot  news  coverage, 
feature  story,  non-fiction  magazine 
article,  news  reel,  radio  news  coverage 
and  service  to  the  community,  state  or 
nation.  Elarl  Johnson,  general  newre 
manager  of  the  United  Press,  is  chair¬ 
man  of  the  committee  of  judges. 


"Interesting  and  modern." 

—  OKLAHOMA  CITY  TIMES 

PICTURE 

SHOW 

A  weekly,  full-matted  picture 
page  that  tells  a  dramatic 
story. 

For  details  write 
A.P.  FEATURESERVICE 

383  MADISON  AVE.,  NEW  YORK 


newspaper  NEWS 


SYDNEY,  AUS’raALIA 

The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 
Subscription  rate  7/-  per  year 
post  free 

Warwick  Bldg.,  Hamilton  St., 
SYDNEY,  AUS'TRALIA 


To  make  vonr  New 
^Ork visit  happy... to  make 
yourdeparture  a  little  sad... 
and  to  fill  vi>ii  with  a  longing 
to  come  again  . . .  that  is  the 
aim  (»f  the  iiianageiuent  of 
rhe  Waldorf-Astoria! 

President 

TIIK 

WALDORF-ASTORIA 

Park  Ave  •  19|||  to  50th  St«  •  NVw  ^  ork 
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Editor  &  Publisher  for  June  19,  1937 


Arthur  McKeogh  Dies; 
Editor  and  War  Hero 

Arthur  McKeogh,  managing  editor 
of  Good  Housekeeping  Magazine,  au¬ 
thor,  distinguished  newspaperman  and 
often  known  as  the  savior  of  the  “Lost 
Battalion”  during  the  Argonne  of¬ 
fensive  of  the  World  War,  died  June 
15  in  Mt  Sinai  Hospital,  New  York, 
following  a  week’s  illness  of  pneu¬ 
monia. 

He  started  his  career  with  the  New 
York  Sun  in  1912  and  later  joined  the 
New  York  Sunday  World,  remaining 
there  imtil  1917,  He  volunteered  im¬ 
mediately  after  the  entry  of  the 
United  States  into  the  World  War  and 
was  in  training  at  Plattsburgh  officers* 
camp  and  later  at  the  School  of 
Trench  Warfare,  Harvard.  He  was 
later  commissioned  a  second  lieuten¬ 
ant. 

Awarded  DSC  Medal  for  Bravery 

Mr.  McKeogh  went  overseas  with 
the  77th  Division,  308th  Infant^.  In 
Sept.,  1918,  he  became  a  first  lieuten¬ 
ant  and  was  named  adjutant  to  the 
late  Major  Charles  W.  Whittlesey.  On 
Sept.  29,  1918,  he  and  two  enlisted 
men  were  ordered  to  report  with  a 
message  to  the  308th  colonel,  about 
two  miles  to  the  rear  of  the  advanced 
Whittlesey  position.  They  broke 
through  the  ring  of  Germans  and  after 
24  hours  arrived  at  their  destination 
and  brought  word  of  the  plight  of 
the  battalion.  During  his  trip  he  was 
wounded  and  had  not  returned  to  the 
battalion  when,  from  Oct.  2-7,  it  made 
its  stand.  He  received  the  DSC  for 
“extraordinary  heroism.” 

Held  Many  Editorial  Poets 

In  1919,  he  joined  the  Saturday  Eve¬ 
ning  Post,  serving  as  associate  editor 
and  art  editor,  and  in  1923  joined  the 
editorial  staff  of  the  International 
Magazine  Company.  He  was  editor  of 
Cosmopolitan  Magazine  and  Cosmo¬ 
politan  Book  Corporation  in  1925, 
editor  of  McClure’s  Magazine  in  1925- 
27,  New  York  editor  of  Redbook  Mag¬ 
azine  in  1927-29,  and  since  1929  man¬ 
aging  editor  of  Good  Housekeeping. 

He  was  the  author  of  several  war 
books. 

His  clubs  included  Dutch  Treat, 
Franklin  Iim  and  Coffee  House. 

Besides  his  father,  he  is  survived 
by  his  wife  and  a  sister. 

©bituarp 


Burke  McCLANAHAN,  31,  edi¬ 
torial  writer.  Charleston  (W.  Va.) 
Daily  Mail,  died  June  9  in  a  local  hos¬ 
pital  following  a  two-month  illness. 
He  started  his  career  as  a  reporter 
and  later  developed  a  political  col¬ 
umn,  “The  Affairs  of  State  and  the 
State  of  Affairs,”  which  became  popu¬ 
lar.  In  1934  he  was  named  editorial 
writer.  Gov.  Holt  issued  a  statement 
June  10  praising  the  former  news¬ 
paperman.  His  mother,  brother,  and 
two  nephews  survive. 

Frank  B.  Berry,  84,  former  presi¬ 
dent  of  the  American  Type  Foimders’ 
Association,  died  June  12  in  Waltham, 
Mass.  He  had  been  with  the  com¬ 
pany  since  its  formation  nearly  50 
years  ago,  and  in  1879  had  helped  es¬ 
tablish  a  predecessor  organization,  the 
Cleveland  Type  Foimdry.  In  Nov., 
1927,  after  a  year  in  office,  Mr.  Berry 
retired  as  president  and  general  man¬ 
ager  and  was  elected  chairman  of  the 
board.  He  was  a  former  manager  of 
the  Cleveland  office  of  the  company. 
Two  daughters  survive. 

Frank  L.  Mangold,  49,  city  circula¬ 
tion  manager,  Indianapolis  News,  and 
an  employe  of  the  News  30  years,  died 
Jime  14  after  a  two-weeks’  illness.  His 
wife,  two  daughters  and  a  son  survive. 

Leonard  G.  Martin,  41,  Ontario 
manager  of  Montreal  (Quebec)  Ga¬ 


zette,  died  suddenly  Jime  13  at  his 
home  in  Toronto.  He  had  completed 
19  years’  service  with  the  Gazette 
June  9.  Nine  years  ago  he  succeeded 
his  father,  the  late  W.  T.  Martin,  as 
Ontario  manager,  a  post  the  father 
held  for  40  years.  He  served  four 
years  with  the  Royal  Air  Force  in 
France,  was  wounded  and  disabled 
and  left  the  Army  with  the  rank  of 
captain. 

Harry  Richard  Zander,  46,  former 
newspaperman  and  a  radio  script 
writer  for  Blackett,  Sample,  Hummert, 
Inc.,  New  York  agency,  and  husband 
of  Ruth  Reynolds  of  the  New  York 
Daily  News  staff,  died  June  15  in  the 
Doctors’  Sanitarium,  Port  Washington, 
L.  I.,  following  a  week’s  illness.  He 
was  a  newspaperman  for  25  years, 
having  worked  on  the  New  York 
World-Telegram,  United  Press,  Mil¬ 
waukee  Journal,  Chicago  newspapers 
and  the  Elizabeth  (N.  J.)  Times- 
Herald.  Besides  his  wife,  two  children 


president  of  the  New  Mexico  Press 
Association. 


WiLUAM  V.  Fallon,  53,  veteran 
Rhole  Island  newspaper  man,  died 
June  6  in  Cranston,  R.  I.,  where  he 
was  correspondent  for  the  Providence 
Star-Tribune.  He  formerly  was  with 
the  Providence  Journal,  a  sports 
writer  25  years  for  the  old  Provi¬ 
dence  Tribune  and  at  one  time  sports 
editor  of  the  Pawtucket  Times. 

Harry  Melville  Dodd,  48,  former 
sports  editor  of  the  Savannah  (Ga.) 
Morning  News,  died  Jime  6  at  a  local 
hospital.  At  the  time  of  his  death 
Dodd  was  manager  of  the  Lucas- Jen¬ 
kins  theatrical  interests  and  a  city 
alderman. 


AP  MAN  KILLED  IN  CRASH 

Arthur  Calnan,  34,  of  the  New  Yt- 
staff  of  the  Associated  Prest,  ^ 
killed  at  5  a.m.  Wednesday  mor^ 
when  the  car  he  was  driving 
road  and  crashed  into  a  wall  ^ 
Port  Jefferson,  L.  I.  He  was  wwL 
ing  on  the  Parsons  kidnaping  cm 
He  had  worked  for  the  Assocm 
Press  in  Boston  and  on  scm 
Boston  dailies  before  coming  k 
New  York,  where  he  had  serv«i« 
the  old  New  York  World,  the  Pw 
the  Daily  News,  the  World- Teltjjn, 
and  City  News.  He  was  married  wj 
the  father  of  a  young  dau^ter.  ^ 
lived  at  Hotel  President,  New  Yoit 
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Rev.  Frederick  William  Jones,  62, 
recently  rector  of  SL  Thomas  Episco¬ 
pal  Church,  Providence,  R.  I.,  and 
formerly  reporter  and  editorial  writer 
on  the  Providence  Journal  and  Bul¬ 
letin,  died  June  4  at  Clinton,  Mass. 
He  formerly  worked  on  the  New  York 
Tribune  and  later  the  Sunday  Jour¬ 
nal  in  Providence. 


Joseph  F.  Kennedy,  51,  president  of 
the  Kennedy-Callan  Advertising  Co., 
Los  Angeles  agency,  died  June  5  in 
Las  Vegas,  Nev.,  of  a  heart  attack. 

Zack  C.  McEldowney,  56,  retired 
Los  Angeles  newspaperman,  died  at 
his  home  there  June  12  followmg  a 
short  illness.  He  went  to  Los  Angeles 
in  1912,  after  working  on  the  Chicago 
Tribune  and  the  Chicago  Daily 
News,  and  had  worked  for  most  of 
the  Los  Angeles  papers  up  to  his  re¬ 
tirement  four  years  ago.  His  wife 
and  three  sons  survive. 


EUGENE  F.  ELLIS 
Eugene  F.  Ellis,  60,  who  for  23 
years  was  in  charge  of  the  New  York 
Times  rotogravure  etching  depart¬ 
ment,  died  June  12  at  his  home  in 
Lynbrook,  L.  I.,  following  a  year’s 
illness.  Often  called  the  “dean  of 
rotogravure  printing”  he  had  trained 
many  men  to  handle  rotogravure 
plants  since  1914,  when  the  New  York 
Times  installed  the  first  newspaper 
rotogravure  plant  in  the  country,  and 
he  assumed  charge  of  the  roto-etching 
department.  He  was  a  student  of 
many  photographic  reproduction  proc¬ 
esses  and  made  many  advances  with 
wet  plate  process  and  photography, 
both  in  monotone  and  color.  He  pro¬ 
duced  new  formulas  to  minimize  the 
work  of  photography.  Prior  to  join¬ 
ing  the  'Times  he  was  a  member  of 
Henry  &  Ellis,  photo  engravers  and 
printers,  and  later  with  Sackett  & 
Wilhelm  Lithographing  Co.,  continu¬ 
ing  to  improve  on  the  various  steps 
in  both  direct  and  off-set  lithography. 
His  wife,  a  daughter  and  a  brother 
survive. 


ARKANSAS  PRESS  MEETING 
Donald  Murray,  publisher,  Jok,. 
boro  (Ark.)  Tribune,  was  elecM 
president  of  the  Arkansas  Press  Aut. 
ciation  at  its  annual  convention  Joy 
11  and  12  at  Camden,  and  will  pres^ 
June  26  at  a  meeting  of  the  execulm 
committee  at  Little  Rock  to  Ukeie. 
tion  on  recommendations  included  b 
the  president’s  address  by  John  1, 
Sallis,  Clarksville  Herald-Demoat. 
His  recommendations  included  aba. 
donment  of  the  association’s  adverta- 
ing  bureau  maintained  at  Little  Rock 
in  campaign  years  to  handle  all  po¬ 
litical  advertising  of  members.  Salk 
asserted  the  practice  was  unfair  b 
established  advertising  agencki  b 
Arkansas.  Sallis  also  recommended  i 
uniform  subscription  price  of  $110 
annually  for  Arkansas  weekly  nem- 
papers. 
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300  AT  DAILY’S  PICNIC 
More  than  300  employes  of  tk 
Union  City  (N.  J.)  Hudson  Diip^  I  , 
were  guests  June  12  at  the  diul]r’t  I 
annual  outing  at  Tallman  Mounkb  I  Pro 
Park,  N.  Y.  I  >*' 


Shirley  FY»guson,  28,  an  employe 
of  the  Atlanta  (Ga.)  Journal  circula¬ 
tion  department  for  nine  years,  died 


In'cwsPo 


June  11. 


William  Lewis  Simon,  columnist  i 
and  proofreader  for  the  Lancaster,  | 
Pa.,  Newspapers,  and  a  veteran  news-  j 
paperman,  died  at  St  Joseph’s  Hos¬ 
pital  there,  June  12. 

William  A.  Ratigan,  54,  former  De¬ 
troit  newspaperman,  one  of  the  foun¬ 
ders  of  the  School  of  Journalism  at 
Marquette  University,  died  suddenly 
June  12  at  his  home  in  Detroit  fol-  j 
lowing  a  heart  attack.  I 

Harry  N.  Moore,  49,  reporter  for 
the  Philadelphia  Inquirer,  died  Jime  ! 
9  at  Philadelphia.  He  had  served  with 
the  Toronto  (Can.)  Evening  Telegram, 
the  Toronto  News,  and  the  Montreal 
Star. 
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than  for  the  corr^ 
ponding  period  !■ 
1935. 


Paul  Dodge,  editor  of  the  Tucum- 
cari  (N.  M.)  Daily  News,  died  June  9 
of  heart  disease.  In  1935  he  was 
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(OFFICIAL  CHAMBER  OF  COMMERCE  ESTIMATE) 


FLORIDA  ...  the  Water-cooled  State,  where  the  Trade 
Winds  Blow  .  .  .  where  every  Month  in  the  year  is  a  “Vaca¬ 
tion*’  month! 


DAILY 

NEWSPAPER 

PROPERTIES 


•  Boaght 

•  Sold 

•  Appraised 

Inquiries  Confidential 

NEWSPAPER 
APPRAISAL  CORP'N 


L.  Pm-ker  Lik^y,  Prmt* 

1707  Times  Bldg.  New  York 

BRjant  9«0460 


MIAMI  .  .  .  with  a  year  ’round  population  of  135,000, 
offers,  during  the  Summer  months  .  .  .  the  same  sports,  rec¬ 
reations  and  climate  attraction  that  make  this  city  famous 
as  “America’s  Premier  Winter  Resort.'’ 


MIAMI’S  AVERAGE  SUMMER  TEMPERATURE  IS  81  DEGREES 
Average  Summer  Monthly  Temperatures  for  1936,  were; 


MAY,  77°— JUNE,  79°— JULY,  82°— AUGUST,  82 '—SEPTEMBER,  82° 

(Oitieial  1).  H,  Weather  Bureau  ObwrvationH) 
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FRANK  B.  SHUTTS,  Publisher 
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New  York  .  .  .  Chicago  711  Glenn  Building 

San  Francisco  Atlanta,  Ga. 
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bMAY  LINAGE  FOR  PRINCIPAL  CITIES 
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1937 

1936 

Gain  or  Loss 

.(e) 

739,981 

728,338 

11,643  G 

.(e) 

1,308,106 

1,303.788 

4,318  G 

.(S) 

327,085 

365,094 

38,009  L 

2,048,087 

2,032,126 

15,961  G 

327,085 

365,094 

38,009  L 

2,375,172 

2,397,220 

22,048  L 

i-UDion 


(e) 

.  (e) 

KSerbocker  Press.. (m) 
B^Umon  ....• 
■^bocker  Press 


ALBANY.  N.  Y. 


(S) 

(S) 


734.209 

686,958 

300,413 

241,230 

114,324 


654,330 

622,483 

365,418 

249,982 

104,485 


79,879  G 
64,475  G 
65,005  L 
8,752  L 
9,839  G 


WC. 


Daily  .  1,721,580  1,642,231 

Cnday  .  335,554  354,467 

SSd  Total  .  2,077,134  1,996,698 


ALBUQUERQUE.  N.  M. 
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Total  Daily  . .  ■ 
Total  Sunday 
Gnnd  ToUl  . 


.(ml 

.(e) 

.(S) 


(m) 

. .  (e) 

tiuzen-Tinics  . (S) 


Tottl  Daily  . 
Total  Sunday 
Grand  ToUl 


378,388 
387,075 
76,231 

765,463 
76,231 
841,694 

ASHEVILLE.  N. 

366,644 
387,085 
147,745 


753,729 

147,745 

901,474 


363,189 

370,134 

67,371 

733,323 

67,371 

800,694 

c. 

315,136 

332,471 

141,672 

647,607 

141,672 

789,279 


79,349  G 
1,087  G 
80,436  G 


15,199  G 
16.941  G 
8,860  G 


32,140  G 
8,860  G 
41,000  G 


ATLANTA,  GA. 


«(rg;3n  ... 
■3;rr.a^  .... 
jr.stitutii.n 
'American  . 
■Jpurnal  ... 
' institution 


.(e) 
..(e) 
.  (in) 
..(S) 
..(S) 
..(S) 


505,215 

746.393 

522,899 

241,868 

267,952 

269,294 


480,439 

700,803 

539,219 

259,351 

230,759 

213,802 


24,776  G 
45.590  G 
16,320  L 
17,483  L 
37,193  G 
55,492  G 


Total  Daily  .  1,774.507  1,720,461 


tottl  Sunday 


779,114  703.912 


Grand  Total  .  2,553,621  2,424,373 

ATLANTIC  CITY,  N.  J. 

:fS.-L*nion  . , .  . . (e)  484,262  477,351 

134,254 


(e) 

rcs-L'nion  . (S) 


81,425 


54,046  G 
75,202  G 
129,248  G 


6,911  G 
52.829  G 


Total  Daily  .  484,262  477,351  6,911  G 

Total  Sunday  .  134,254  81,425  52.829  G 

Grind  Total  .  618.516  558,776  59,740,G 

Press-Union  sold  morning  and  evening  combination.  Lih- 
i|e  of  one  edition  shown. 


BALTIMORE.  MD. 

(e)  1,074,887  985,355 

1,182,224 
600.545 
403,333 
550,733 


1,134,983 

572.068 

427,998 

564,318 


89,532  G 
47,241  G 
28,477  G 
24,665  L 
13,585  L 


'■tij  Post  .... 

vr.  . (e) 

ki  . (m) 

'American  . (S) 

iSon  . (S) 

Total  Daily  .  2,857,656  2,692,406  165,250  G 

Total  Sunday  .  954,066  992,316  38,250  L 

Grand  Total  .  3,811,722  3,684,722  127,000  G 

BANGOR.  MAINE 

Coamcrcial . (e)  283,192  241,101 

Swi  . (m)  410,394  453,538 

Grand  Total  . 


42,091  G 
43,144  L 


693,586  694,639 

BIRMINGHAM,  ALA. 

lieHerald  . (m)  483,250  398,839 

Sews  . (e)  679,301  622,064 

fo«  . (e)  493,030  425,485 

tN’evt  &  Age-Herald. (S)  390,482  322,948 


1,053  L 


84,411  G 
57,237  G 
67,545  G 
67,534  G 


Total  Daily  .  1,655,581  1,446,388  209,193  G 

Tottl  Sunday  .  390,482  322,948  67,534  G 

Grand  Total  .  2,046,063  1,769,336  276,727  G 


BOSTON.  MASS. 

(m)  293,106  278,988 

385,580 
700,737 
1,015,924 
534,318 
366,090 
322,061 
415,634 
436,169 
131,368 
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Total  Daily  .  3,295,755  3,220,967 

Tottl  Sunday  .  1,305,232  1,328,128 

ToUl  .  4,600,987  4,549,095 

Globe  (m  &  e)  sold  in  combination  only. 


353,524 

676,155 

982,267 

533,013 

397,020 

312.885 

447,865 

407,441 

159,937 


14,118  G 
32,056  G 
24.582  G 
33,657  G 
1,305  G 
30,930  L 
9,176  G 
32,231  L 
28,728  G 
28,569  L 


74,788  G 
22,896  L 
51,892  G 
Linage  of 


one  edition  shown. 

„Deuld  (ra)  and  Traveler  (e)  sold  in  combination, 
“.nrald  linage  shown.  Traveler  sold  also  in  combination 
»tth  Sunday  Herald. 
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News . 

Times  . 


BUFFALO,  N.  Y. 


Courier 


,  ..(m) 

664,644 

611,507 

53,137  G 

...(e) 

1,177,564 

1,182,052 

4,488  L 

...(e) 

653,085 

651,504 

1.581  G 

...(S) 

307,537 

228,726 

78,811  G 

...(S) 

214,714 

203,175 

11,539  G 

2,495,293 

2,445,063 

50,230  G 

522,251 

431,901 

90,350  G 

3,017,544 

2,876,964 

140,580  G 

CAMDEN.  N. 

J. 

...(e) 

662.724 

677,747 

15,023  L 

only. 


Tree  Press . (S) 


304,185 

369,329 

65,144 

L 

424,963 

483,665 

58,702 

L 

462,123 

462,123 

G 

159,068 

154,781 

4,287 

G 

201,394 

201,394 

G 

1,191,271 

852,994 

338,277 

G 

360,462 

154,781 

205,681 

G 

1,551,733 

1,007,775 

543,958 

G 

Tribune  . (m) 

Herald  &  Examiner. .  (m) 

tNews  . (e) 

American  . (e) 

Times  . (e) 

{Tribune  . (S) 

‘Herald  &  Examiner.  (S) 
Times  . (S) 


CHICAGO,  ILL. 

1937  1936  Gain  or  Loss 

1,235,920  1,173,858  62,062  G 

661,019 
1,104,458 
830,349 


793,491 

1,194,283 

815,017 

616.382 

794.382 
429,928 

76,989 


443,963 

781,643 

455,542 

70,019 


132,472  G 
89,825  G 
15,332  L 
172.419  a 
12,739  G 
25,614  L 
6,970  G 


ToUl  Daily  .  4,655,093  4,213,647 

Total  Sunday  .  1,301,299  1,307,204 

Grand  Total  .  5,956,392  5,520,851 

CINCINNATI,  OHIO 


441,446  G 
5,905  L 
435,541  G 


Total  Sunday 


.  (m) 

540,569 

467,896 

72,673 

G 

.(e) 

739,958 

675,750 

64,208 

G 

.(e) 

1,031,724 

1,066,254 

34,530 

L 

.(S) 

610,950 

598,444 

12,506 

G 

2,312,251 

2.209,900 

102,351 

G 

610,950 

598,444 

12,506 

G 

2,923,201 

2,808,344 

114,857 

G 

Plain  Dealer  . (m) 

News  . (e) 

Press  . (e) 

{{Plain  Dealer  . (S) 


CLEVELAND,  OHIO 


763,277 

740,151 


744,612 

748,819 


1,259,410  1,167,199 
610,753  596,427 


18,665  G 
8,668  L 
92,211  G 
14,326  G 


Total  Daily  .  2,762,838  2,660,630 

Total  Sunday  .  610,753  596,427 

Grand  Total  .  3,373,591  3,257,057 

COLUMBUS.  OHIO 


1,074,270  1,024.836 
652,467  696.212 

259,859  259,515 

333,924  308,395 

70,741  69,370 


Dispatch  . (e) 

Citizen  . (e) 

Ohio  State  Journal.,  (m) 

Dispatch  . (S) 

Star  . (S) 

Total  Daily  .  1,986,596  1,980.563 

Total  Sunday  .  404,665  377.765 

Grand  Total  .  2,391,261  2,358,328 

DALLAS.  TEXAS 

News  . (m)  724,090  696,133 

Times  Herald  . (e)  903,627  898.774 

Journal  . (e)  568,176  583,819 

Dispatch  . (e)  303,730  291,022 

tNews  . (S)  364,901  338,496 

Times-Herald  . (S)  314,628  246,458 

Dispatch  . (S)  89,597  91,235 

Toul  Daily  .  2,499,623  2,469,748 

Total  Sunday 


102,208  G 
14,326  G 
116,534  G 

49,434  G 
43,745  L 
344  G 
25,529  G 
1,371  G 

6,033  G 
26,900  G 
32,933  G 

27,957  G 
4.853  G 
15,643  L 
12,708  G 
26,405  G 
68.170  G 
1,638  L 

29.875  G 
92.937  G 
122.812  G 


769,126  676,189 

Grand  Total' .  3,268,749  3,145,937 

Effective  May  1,  1937,  Dispatch  (e)  is  a  6  day  paper. 

DAYTON,  OHIO 


Journal  . (m)  373,343  332,347 

Herald  . (e)  781,665  712,749 

News  . (e)  1,020,357  979,008 

Journal  . (S)  132.408  132.696 

News  . (S)  188,254  155,376 

Total  Daily  .  2,175,365  2,024,104 

Total  Sunday  .  320.662  288,072 

Grand  Total  .  2,496,027  2,312,176 

DENVER.  COLO. 

Rocky  Mt.  News . (m)  334,403  397,698 

Post  . (e)  923,001  900,287 

Rocky  Mt.  News . (S)  72,583  79,145 

Post  . (S)  289,516  270,109 


40,996  G 
68,916  G 
41,349  G 
288  L 
32,878  G 


Total  Daily  .  1,257,404 

Total  Sunday  .  362,099 

Grand  ToUl  .  1,619,503 


1,297,985 

349,254 

1,647,239 


151,261  G 
32,590  G 
183,851  G 

63,295  L 
22,714  G 
6,562  L 
19,407  G 

40.581  L 
12,845  G 
27,736  L 


DES  MOINES.  IOWA 


Register  . . , . . 

402,340 

378,189 

24,151 

G 

Tribune  . 

. (e) 

583,325 

554.997 

28.328 

G 

Register  . 

. (S) 

270,113 

282,826 

12,713 

L 

Total  Daily  .  985,665  933.186 

Total  Sunday  .  270,113  282,826 

Grand  ToUl  .  1,255,778  1,216,012 

DETROIT.  MICH. 


Times  . (e)  900,529  818,346 

Free  Press  . (m)  714,455  690,025 

News  . (e)  1,475,577  1,348,199 

•Times  . (S)  525.480  433,725 

Free  Press  . (S)  285,693  270,161 

t{News  . (S)  577,913  564,911 

Total  Daily  .  3,090,561  2,856,570 

Total  Sunday  .  1,389,086  1,268,797 

Grand  Total  .  4,479,647  4,125,367 

EL  PASO,  TEXAS 

Times  . (m)  332,764  411,225 

Herald-Post  . (e)  432,726  470,210 

Times  . (S)  187,209  172,707 


52,479  G 
12,713  L 
39,766  G 

82,183  G 
24,430  G 
127,378  G 
91,755  G 
15,532  G 
13,002  G 


Total  Daily  . 
Total  Sunday 
Grand  Total 


765,490  881,435 

187,209  172,707 

952,699  1,054,142 

ERIE  PA 

Dispatch-Herald  . (e)  52*7, 155  ’  544,585 

Times  . (e)  569,981  523,170 

Dispatch-Herald  . (S)  265,612  103,428 


FORT  WORTH,  TEXAS 


Star-Telegram  . (m) 

Star-Telegram  . (e) 

Press  . (e) 

Star-Telegram  . (S) 


Total  Sunday 


1937 

1936 

Gain  or  Loss 

303,732 

320,086 

16,354 

L 

633,170 

636,392 

3,222 

L 

400,424 

392,219 

8,205 

G 

206,162 

194,477 

11,685 

G 

1,337,326 

1,348,697 

11,371 

L 

206,162 

194,477 

11,685 

G 

1,543,488 

1,543,174 

314 

G 

FREEPORT,  N.  Y. 

Review-Sur  . (e)  541,356  576,609 

Star  . (e)  .  251,641 


35,253  L 


Grand  Total  .  541,356  828,250  286,894  L 

Sur  merged  with  Review  February  28,  1937. 


Bee 

Bee 


FRESNO.  CALIF. 

. (e)  594,867  598,422 

. (S)  112,705  159,554 


3,555  L 
46,849  L 


Total  Daily  . 
Total  Sunday 
Grand  Total  . , 


594,867  598,422  3,555  L 

112,705  159,554  46,849  L 

707,572  757,976  50,404  L 

GLENS  FALLS,  N.  Y. 

Post-Star  . (m)  500,862  465,498  35,364  G 

Post-Star  morning,  and  Times  evening  sold  in  com¬ 
bination. 

HARRISBURG,  PA. 

Patriot  . (m)  563,304  557,512  5,792  G 

Telegraph  . (e)  489,519  380,566  108,953  G 

Grand  ToUl  .  1,052,823  938,078  114,745  G 

The  News  (e)  carries  the  same  amount  of  advertising 
as  the  Patriot  (m). 

HARTFORD.  CONN. 

Courant  . (m)  388,819  399,579  10,760  L 

Times  . (e)  1,181,604  1,198,052  16,448  L 

Courant  . (S)  388,285  363,190  25,095  G 


Total  Daily  .  1,570,423  1,597,631 

Total  Sunday  .  388.285  .363.190 

Grand  Total  .  1,958,708  1,960,821 

HOUSTON.  TEXAS 


27,208  L 
25.095  C. 

2,113  L 


Chronicle  . 

....(e) 

877,745 

790,731 

87,014 

G 

Post  . 

. . .  (m) 

501,483 

454,824 

46,659 

G 

Press  . 

,...(e) 

527,228 

537,636 

10,408 

L 

Chronicle  . 

...(S) 

340,823 

307,676 

33,147 

G 

Post  . . . 

...(S) 

284,887 

237,980 

46,907 

G 

ToUl  Daily  . . , . 

1,906,456 

1,783,191 

123,265 

G 

Total  Sunday  . . 

625,710 

545,656 

80,054 

G 

Grand  Total  . . . 

2,532,166 

2,328,847 

203,319 

G 

INDIANAPOLIS.  IND. 

News  . (e)  1,019,514  953,611 

Star  . (m)  712,987  606,330 

Times  . (e)  815,515  777,871 

tStar  . (S)  496,315  444,654 


Total  Daily  .  2,548,016  2,337,812 

Toul  Sunday  .  496,315  444,654 

Grand  Total  .  3,044,331  2,782,466 

JACKSONVILLE,  FLA. 

Times-Union  . (m)  580,719  557,176 

Journal  . (e)  554.635  563,075 

Times-Union  . (S)  328,035  301,493 


65,903  G 
106,657  G 
37,644  G 
51,661  G 

210,204  G 
51,661  G 
261,865  G 


23,543  G 
8,440  L 
18,542  G 


Total  Daily  .  1,135,354  1,120,251  15,103  G 

Total  Sunday  .  320,035  301,493  18,542  G 

Grand  Total  .  1,455,389  1,421,744  33,645  G 

JAMESTOWN,  N.  Y, 

Journal  . (e)  423,173  419,600  3,573  G 

Post  . (m)  441,446  403,530  37,916  G 


Grand  Total 


864,619  823,130  41,489  G 


JOHNSTOWN,  PA. 

Tribune  . (e)  828,422  684,372  144,050  G 

Tribune  (e)  sold  in  combination  with  Democrat  (m). 

KNOXVILLE.  TENN. 

Journal  . (m)  439,469  400,892  38,577  G 

News-Sentinel  . (e)  475,516  530,238  54,722  L 

Journal  . (S)  157,500  152,410  5,090  G 

News-Sentinel  . (S)  201,654  218,532  16,878  L 


233,991  G 
120,289  G 
354,280  G 

78,461  L 
37,484  L 
14,502  G 

115,945  L 
14,502  G 
101,443  L 

17,430  L 
46,811  G 
162,184  G 


Toul  Daily  .  914,985  931,130 

Toul  Sunday  .  359,154  370,942 

Grand  Total  .  1,274,139  1,302,072 

LOS  ANGELES,  CALIF. 


16,145  L 
11,788  L 
27,933  L 


Examiner  . 

. . .  (m) 

827,695 

722,193 

105,502 

G 

Daily  News  . 

. . .  (m) 

391,949 

378,055 

13,894 

G 

Times  . 

. .  .(m) 

1,082,645 

1,035,886 

46,759 

G 

Herald‘£lxpress  ... 

....(e) 

1,012,161 

952,976 

59,185 

G 

Xews  . 

. . . .  (e) 

320,695 

329,679 

8,984 

L 

‘Examiner  . 

...(S) 

564,023 

547,331 

16,692 

G 

Times  . 

...(S) 

536,352 

483,774 

52,578 

G 

Total  Daily  . . . , 

3,635,145 

3,418,789 

216,356 

G 

Total  Sunday  . . 

1,100,375 

1,031,105 

69,270 

G 

Grand  ToUl  . . . 

4,735,520 

4,449,894 

285,626 

G 

ToUl 

Daily  . . 

1,097,136 

1,067,755 

29,381  G 

Courier-Journal 

Total 

Sunday 

265,612 

103,428 

162,184  G 

Grand 

Total  , 

.  1,362,748  1,171,183 

EVANSVILLE.  IND. 

191,565  G 

Ilerald-Post  . . . 
Courier-Journal 

Courier 

550,623 

531,270 

19,353  G 

Journal 

. (e) 

185.992 

185,992  L 

Total  Daily  . , 

Press  . 

. (e) 

745,716 

669.688 

76.028  G 

Total  Sunday 

Courier 

. (S) 

231,389 

176,220 

55,169  G 

Grand  Total 

Press  . 

. (S) 

174,467 

176,040 

1,573  L 

] 

Total 

Daily  . 

1,296,339 

1,386,950 

90,611  L 

Union-I.eader  . . 

Total 

Sunday 

405,856 

352,260 

53,596  G 

Sold  (m&e) 

Grand 

Total 

1.702,195 

1,739,210 

37,015  L 

LOUISVILLE.  KY. 

. (m)  975,446  786,910 

. (e)  976,878  780,711 

. (e)  .  358,987 

. (S)  450,511  484,522 


188,536  G 
196,167  G 
338,987  L 
34,011  L 


450,511  484,522 


MANCHESTER,  N.  H. 

. (m)  530,882  478.000 


Journal-Gazette  . (m) 

News-Sentinel  . (e) 

Journal-Gazette  . (S) 


FORT  WAYNE,  IND. 


419.358 

913,903 

264,894 


419,538 

911,628 

248,130 


180  L 
2,275  G 
16,764  G 


Commercial  Appeal  . .  (m) 

Press-Scimitar  . (e) 

{Commercial  Appeal..  (S) 


MEMPHIS,  TENN. 


764.563 

533,618 

450,085 


785.253 

525,773 

394,927 


Total  Daily  .  1,333,261  1,331,166 

Total  Sunday  .  264,894  248,130 

Grand  Total  .  1,598,155  1,579,296 


2,095  G 
16,764  G 
18,859  G 


Toul  Daily  .  1,298,181  1,311,026  12,845  L 

Total  Sunday  .  450,085  394,927  55,158  G 

Grand  Total  .  1,748,266  1,705,953  42,313  G 


25,716  G 
34,011  L 
8,295  L 


52,882  G 


20.690  L 
7,845  G 
55,158  G 
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MAY  NFJf  SPARER  LINAGE  EOR  PRINCIPAL  CITIES 


MIAMI,  FLA. 


OKLAHOMA  CITY,  OKLA. 


1937 

1936 

Gain  or  Loss 

1937 

1936 

Gain  or  Loss 

Herald  . 

. (m) 

623,320 

765,809 

142,489  L 

Oklahoman  . 

. . .  (m) 

484.769 

423,945 

60,824  G 

Register- 

News  . 

. (el 

533,161 

503,803 

29,358  G 

Times  . 

....(e) 

651,038 

584,932 

66,106  G 

Sur  . . 

Tribune  . 

. (ml 

281.994 

200.108 

81,886  G 

Oklahoma  News  . . , 

....(e) 

333,144 

345,045 

11,901  L 

Star 

Herald  . 

. (S) 

270,443 

269.075 

1,368  G 

Oklahoman  . 

...(S) 

308,082 

271,402 

36,680  G 

News  . 

. (S. 

130,033 

97,807 

32,126  G 

Oklahoma  News  . . 

...(S) 

117,759 

130,803 

13,044  L 

Total 

Tribune  . 

. (Si 

157,893 

63.395 

94,498  G 

Total 

ROCKFORD,  ILL. 

1937 


....(e) 
. . . .  (m) 


610,120 

469,005 

137,705 


1936  (jaiiimt  j  fatfosl 


513.205 

138,979 


U4L 


Total  Daily  .  1,4.18.475  1,469,720 


Total  Sunday 
Grand  Total 


558.369 

1,996,844 


430,277 

1.899,997 


31,245  L 
128,092  G 
96,847  G 


MILWAUKEE,  WIS. 


Sentinel  . 

. . .  (m) 

362,977 

303,567 

Journal  . 

...(e) 

1.214,414 

1,215,609 

Leader  . 

. ...  (el 

201,384 

182,254 

News  . . 

....(e) 

653,909 

585,399 

•Sentinel  . 

...(S) 

275.236 

304.466 

tjournal  . 

...(S) 

471,145 

471,495 

Total  Daily  . . . . 

2,432,684 

2.286,829 

Total  Sunday  . . 

746,381 

775.961 

C^and  Total  .  . 

3,179,065 

3,062, 79<l 

59,410  G 
1,195  L 
19,130  G 
68,510  G 
29.230  L 
350  L 


145,855  G 
29,580  L 
116,275  G 


MINNEAPOLIS,  MINN. 


Journal  . 

.  . .(e) 

689,587 

686,898 

2,689  G 

•Tribune  . 

.  ...  (el 

742.778 

716.8«5 

25.893  G 

Star  . 

.  (e) 

519.774 

533,817 

14,043  L 

yournal  . 

...(S) 

254.589 

223.950 

30,639  G 

Tribune  . 

...(S) 

378,788 

409,316 

30,528  L 

Total  Daily  . . . . 

1.952,139 

1,937,600 

14.539  G 

ToUl  Sunday  . . 

633,377 

633.266 

111  G 

Grand  Total  . . . 

2,585.516 

2,570,866 

14,650  G 

MODESTO,  CALIF. 

. .  .  .  (e)  375,994  346,600 


29,394  G 


Grand  Total 


375,994  346,600  29.394  G 


MONTREAL,  CANADA 


Star  . 

...(e) 

1,172,308 

1,145,105 

27,203 

G 

Gazette  . 

.  ..(m) 

480,799 

397,827 

82,972 

G 

La  Presse  . 

...(e) 

1,039,344 

1,010,139 

29,205 

G 

La  Patrie  . 

....(e) 

129,080 

150,411 

21,331 

L 

Herald  . 

....(e) 

188,251 

205,241 

16,990 

L 

La  Patrie . 

..  (S) 

117,933 

70,090 

47,843 

G 

ToUl  Daily  . . . . 

3,009,782 

2,908,723 

101,059 

G 

ToUl  Sunday 

117,933 

70,090 

47,843 

G 

Grand  Total  . 

3,127,715 

2.978,813 

148,902 

G 

Press 

Star 

Star 


MUNCIE,  IND. 

...(e)  540,351 

..(ra)  476,470 

.  ..(S)  144,725 


438,675 

451,796 

128,733 


101,676  G 
24.674  G 
15.992  G 


Total  Daily  .  1,016,821 

Total  Sunday  .  144,725 


890,471 

128.733 


Gram!  Total  .  1.161,546  1,019.204 


126,350  G 
15.992  G 
142,342  G 


NASHVILLE.  TENN. 

446,487 


Tennessean  . 

. . .  (m) 

462,889 

Banner  . 

....(e) 

423.575 

Banner  . 

...(S) 

203,365 

Tennessean  . 

. . .(S) 

181,857 

ToUl  Daily  ... 

886,464 

ToUl  Sunday  . . 

385,222 

(iran<l  Total  . . . 

1,271,686 

441,943 

200,918 

157,758 


16,402  G 
18.368  L 
2,447  G 
24,099  G 


888,430 

358,676 


1,966  L 
26,546  G 
24,580  G 


NEWARK.  N.  J. 


Ledger  . 

. . .  (m) 

305,540 

320,471 

14.931  L 

News  . 

...(e) 

1,376.578 

1,370,962 

5,616  G 

SUr-Eagle  . 

....(e) 

514.390 

592,872 

78.482  L 

CaU  . 

...(S) 

278,977 

319,996 

41,019  L 

L-edger  . 

...(S) 

140,692 

131,574 

9,118  G 

Total  Daily  . . . . 

2,196,508 

2,284,305 

87,797  L 

Total  Sunday  . 

419,669 

451.570 

31,901  L 

Grand  Total  . . . 

2,616,177 

2,735,875 

119,698  L 

NEW  ORLEANS,  LA. 


Times-Picayune  . . . 

.  .(m) 

962,312 

887,793 

74,519 

G 

Tribune  . 

..(m) 

287,018 

371,891 

84,873 

I, 

Item  . 

...(e) 

568,141 

596,041 

27,900 

L 

States  . 

...(e) 

481.202 

472,676 

8,526 

G 

Times-Picayune  & 

States  . . 

...(S) 

438,103 

393,044 

45,059 

G 

t  Item-Tribune  ... 

...(S) 

359,191 

330,588 

28,603 

G 

ToUl  Daily  .... 

2.298,673 

2,328,401 

29.728 

L 

Total  Sunday  . . 

797,294 

723,632 

73,662 

G 

Grand  ToUl  _ 

3,095,967 

3,052,033 

43,934 

G 

American  . (m) 

Times  . (m) 

Herald-Tribune  _ (m) 

News  . (m) 

Mirror  . (m) 

Journal  . (e) 

Sun  . (e) 

World-Telegram  . (e) 

Post  . (e) 

•American  . (S) 

Times  . (S) 

Mirror  . (S) 

tNews  . (S> 

tHerald  Tribune  ....(S) 


NEW  YORK.  N.  Y. 


565,500 

1,061,126 

745,535 

1,195,152 

306,041 

593,946 

1,153,530 

1,135.608 

781,764 

524,735 

939,676 

145,568 

548,771 

719,298 


586,007 

1,051,378 

694,908 

1,150.952 

247,471 

712,515 

1.148.231 

1,103,126 

457.851 

463,893 

958,740 

117,073 

572,214 

662.588 


20,507  L 
9,748  G 
50,627  G 
44,200  G 
58,750  G 
118,569  L 
5,299  G 
32.482  G 
323,913  G 
60,842  G 
19,064  L 
28,495  G 
23,443  L 
56,710  G 


Total  Daily  .  7,538.202  7,151,439 


Total  Sunday  .  2,878,048 

Grand  Total  .  10,416,250 


2,774,508 

9,926,947 


385,763  G 
103.540  G 
489,303  G 


BROOKLYN,  N.  Y. 


Eagle  . 

. (e) 

914,375 

1,038,239 

123,864  L 

Times-Union  . . , 

. (e) 

425,938 

385,687 

40,251  G 

Eagle  . 

. (S) 

220,201 

234,799 

14,598  L 

Times-Union  . . . 

. (S) 

112,481 

45,826 

66,655  G 

Total  Daily  . 
ToUl  Sunday 

1.340,313 

1,423,926 

83,613  L 

332.682 

280,625 

52.057  G 

Grand  Toul  . 

1,672,995 

1.704,551 

31,556  L 

NIAGARA 

FALLS. 

N.  Y. 

Gazette  . 

. (e) 

672,869 

637,928 

34.941  G 

Grand  Total 

.  672,869  637,928 

OAKLAND.  CALIF. 

34,941  G 

Post-Enquirer  . 

. (e) 

554,069 

533,277 

20,792  G 

Tribune  . < 

. (c> 

821.898 

805,755 

16,143  G 

Tribune  . 

. (S) 

231,368 

214,066 

17,302  G 

Total  Daily 

1.375.967 

1,339,032 

36,935  G 

Total  Sunday 

231,368 

214,066 

17,302  G 

Gran<l  Total 

1.607,335 

1,553,098 

54,237  G 

Total  Daily 
Total  Sunday 


1,468,951  1,353,922  115,029  G 

425.841  402.205  23.636  G 


Grand  Total  .  1,894,792  1,756,127  138.665  G 


Bee-News  . (e) 

World-Herald  . (e) 

•Bee-News  . (S) 

tWorld-Herald  . (S) 


OMAHA,  NEB. 


479.281 

702,417 

272,154 

329,427 


504,871 

784,018 

294.806 

311,140 


25,590  L 
81,601  L 
22,652  L 
18,287  G 


107,191  L 
4,365  L 
111.556  L 


Total  Daily  .  1,181,698  1,288.889 

ToUl  Sunday  .  601,581  605,946 

Grand  ToUl  .  1,783,279  1,894,835 

Bee-News  sold  in  combination  only.  Linage  of  one  edition 
shown. 

World-Herald  sold  in  combination 
edition  shown. 


only 


Linage  of 


PEORIA,  ILL. 

Journal  . (e)  696,569 

Transcript  . (m)  . 

Star  . (e) 

Journal-Transcript  . .  (S) 

Star  . (S) 


733,459 

194.200 

178,561 


623,396 

651.072 

730,398 

291,451 

178,332 


73,173  G 
651.072  L 
3,061  G 
97,251  L 
229  G 


Total  Daily  .  1,4.30.028  2,004,866  574.838  L 

Total  Sunday  .  372.761  469,783  97,022  L 

Grand  Total  .  1,802,789  2.474,649  671.860  L 

Journal-Transcript  sold  in  morn,  and  eve.  combination. 
Linage  of  one  edition  only  is  shown. 


PHILADELPHIA,  PA. 


BullHin  . 

. (e) 

1,079,443 

1.058,144 

21.299  G 

Inquirer  . 

. (m) 

833.965 

732.748 

101.217  G 

News  . 

. (e) 

276.360 

339,191 

62.831  L 

Public  Ledger  . . 

. (e) 

1,108.598 

1,080,509 

28.089  G 

Record  . 

591.425 

666.537 

75.112  L 

tinquirer  . 

. (S> 

673,694 

627.486 

46,208  G 

f  Record  . 

. (S) 

448,902 

427,102 

21,800  G 

Total  Dailv  . . 

3.889,791 

3,877,129 

12.662  G 

Total  Sunday 

1.122.596 

1.054,588 

68.008  G 

Grand  Total  . 

5.012,387 

4,931.717 

80,670  G 

PHOENIX.  ARIZ. 

Republic  . 

473,116 

466,665 

6.451  G 

( lazette  . 

. (e) 

551.030 

546,100 

4.930  G 

Republic  . 

. (S) 

169.288 

143.630 

25.658  G 

ToUl  Dailv 

1.024.146 

1.012.765 

11  3«i  r. 

Total  Sunday 

169.288 

143,630 

25.658  G 

Grand  Total 

1,193.434 

1.156.395 

37,039  G 

PITTSBURGH. 

PA. 

Sun-Telegraph  . 

. (e) 

1.040,887 

1.057.258 

16.371  L 

Press  . 

. (e) 

1,399,717 

1,371.629 

28.088  G 

Pnst'G'izette  . . . 

686.449 

663,751 

22.698  G 

*Sun-Telegraph 

. (S) 

434,484 

447,946 

13.462  L 

t+tPress  . 

. (S) 

372,068 

432.013 

40.055  C 

Total  Daily  . 

3,127.053 

3,092.638 

34.415  G 

Total  Sunday 

906,552 

879.959 

26.593  G 

Grand  Total 

4.033,605 

3,972,597 

61,008  G 

<  Iregoniaii 

Journal  . (e) 

News-Telegram  . (e) 

Oregonian  . (S) 

Journal  . (S) 


PORTLAND,  ORE. 

..(m)  519,350  503.336 


785.165 

358,906 

308.348 

187,492 


749.174 

389.478 

285.305 

143.566 


16.014  G 
35.991  G 
30.572  L 
23.043  G 
43.926  G 


Total  Daily  .  1.663.421  1,641.988 

Total  Sunday  .  495.840  428.871 

Grand  Total  .  2,159,261  2.070.859 


21.433  G 
66,969  G 
88,402  G 


PROVIDENCE.  R.  I. 

Bulletin  . (e)  1,124,908  1,211.850 

Journal  . (m)  394.709  406.284 

.Star-Tribune  . (e)  478,483  236.904 

Journal  . (S)  275,418  261,698 


86.942  L 
11.575  L 
241.579  G 
13.720  G 


Total  Daily  .  1.998.100  1,855.038 

ToUl  Sunday  .  275.418  261.698 

Grand  Total  .  2,273.518  2,116.736 


143.062  G 
13.720  G 
156.782  G 


READING,  PA. 


Eagle  . 

. (e) 

701,518 

705,244 

3.726 

T, 

Times  . 

608,760 

550,185 

58.575 

G 

Eagle  . 

. (S) 

64,770 

42.083 

22,687 

G 

RICHMOND.  VA. 


News-Leader  . . . 

. (e) 

1,075,093 

Times-Dispatch 

560,934 

Times- Dispatch  . 

. (S) 

331,697 

Total  Daily  . , 

1,636,027 

Total  Sunday 

331,697 

Grand  Total  . 

.  1,967,724 

ROANOKE.  V/ 

Times  . 

. (m) 

266.574 

World-News 

. (e) 

487,125 

Times  . 

. (S) 

225,059 

Total  Daily  . 

753,699 

Total  Sunday 

225,059 

Grand  Total  . 

Not  measurr<l  in  1936. 

978,758 

587,499 

310,191 


Journal  . (e) 

Times-Union  . (e) 

Democrat  &  Chronicle  (ra) 

•American  . (S) 

Democrat  &  Chronicle  (S) 


ROCHESTER.  N.  Y. 


Grand  Total 


137,705 


1.154,956 

138,979 


1,216,830  1,293,935 

SACRAMENTO,  CALIF. 


Total  Daily  .  1.310.278  1,255.429  54,849  G 

Total  Sunday  .  64,770  42,083  22.687  G 

Grand  Total  .  1,375,048  1,297,512  77,536  G 


45.247  G 
26,565  L 
21,506  G 


18,682  G 
21.506  G 
40.188  G 


643,920 

846,864 

855,415 

266,767 

323,966 


683,895 

907,555 

865,995 

280.685 

345,575 


Union 

..  .(m) 

268.198 

252,233 

ISee 

....(e) 

908,831 

880,109 

Union  . 

...(S) 

173,203 

164,690 

Total 

Daily  . . . . 

1,177,029 

1.132,342 

i'otal 

Sunday  . . 

173,203 

164.690 

Granil 

ToUl  . , . 

1.350.232 

1,297.032 

SALT  LAKE  CITY, 

UTAH 

Tribune 

. . .  (m) 

723,290 

687,292 

1  leseret 

News  ... 

....(e) 

425,544 

406.389 

Telegram  . 

. . . . (e) 

557.282 

619,186 

i  ribune 

...(S) 

318,152 

259,388 

Total 

D.Tily 

1,706.1  lb 

1.712.867 

Toul 

Sunday  . 

318,152 

259,388 

Grand 

Total  ... 

2.024,268 

1,972,255 

15.16  C 
2«J22G 
UUG 


«4ec 

Wuc 

5UMG 


J5JKG 

W4S5G 

61J04L 

5S464G 


lUi-Sund 
•Aaerican 
leaU  .. 
•Mt-Sund 


Total  E 
foul  S 
Grand 


jedrr^-. 
Stars  Tti 
Ifises  .. 


Total  r 
Tottl  J 
Grand 


L 


SAN  ANTONIO,  TEXAS 

615,306 
301,874 
598,131 
410,443 
240,150 


5l4(iGi|lade  .. 
:2AlGl^.Bee 


Light  . . 

....(e) 

554,604 

Express 

.  ..(ra) 

311,520 

News  . . 

....(e) 

602,041 

•Light 

...(S) 

456,785 

Express 

...(S) 

259,820 

Toul 

Daily  . . . . 

1,468,165 

Total 

Sunday  . . 

716,605 

Grand 

Total  ... 

2,184,770 

MJKLJ 

94#G* 

3JI0G 

444«G 

1«MG 


650,593 


«46L 

MDUG 

IMHG 


Union  . . 

Sun  . (e) 

Tribune  . (e) 

Union  . (S) 

Sun  . (S) 


SAN  DIEGO,  CALIF. 

(m)  501,582  503.584 

4604166 
795,357 
291,272 
129,739 


406,530 

736,095 

309,111 

130,590 


2M2L 
S4.MfG 
59 JUG 
njl9L 
UlL 


Toul  1 
Total  : 
Uand 


iloke  .. 
fad  & 
Star  ... 


Idegram 


Grand 

1936 

chased 


Total  Daily  .  1,757,805  1,646,209 

Total  Sunday  .  421,011  439,701 

Grand  Total  .  2,178,816  2,085,910 


SAN  FRANCISCO,  CALIF. 


1114960  I 

iijieL 

92,906  G  Ernes 
Iimes-.\i 


Chronicle  . (m) 

Examiner  . (m) 

Call-Bulletin  . (e) 

News  . (e) 

Chronicle  . (S) 

'Examiner  . (S) 


585,809 

771,543 

680,181 

902,024 

276,869 

524,216 


647,251 

669.662 

673.662 
699316 
274,923 
527,226 


Grand 


614«L 
lOlJSlG 
6419  G 
2024010 
14t6G  tecord 
IJIOL  Rec 


Toul  Daily  .  2,939,557 

Total  Sunday  .  801,085 


2,690,391 

802,149 


249.166  G 
1J64L 


Grand  Toul  . 

3,740,642 

3,492,540 

2f(,102G  , 

Chronicle  includes  Valley  Edition  linage. 

1 

Knrid 

SCHENECTADY.  N.  Y. 

1 

Tribune 

Gazette  . 

772,169 

726,236 

45513  G 

Union  Star  . 

. (e) 

706,103 

657.213 

4gJ90G 

Total 

Grand  ToUl  . 

1,478,272 

1,383,449 

94  JUG 

Total 

SCRANTON.  PA. 

583,158 

. (e) 

975^639 

Scraiitonian  . . . . 

. (S) 

282;355 

.\eM) 

1,558,797 

1 

*282^355 

i 

T.htaT 

1,841,152 

1936  nut  measured. 

JusI 

SEATTLE.  WASH. 

Court 

l*ost-Intel1igencer 

....  (m) 

452,729 

499,148 

46,4191 

ra  mot 

Star  . 

359,286 

284,498 

745111 C 

rimes  . 

. (e) 

785,537 

834,711 

4»J74L 

•Post-Intelligencer  ...(S) 

360,396 

382,197 

21JHL 

In  mi 

Times  . 

. (S) 

292jS40 

302,441 

9JHI 

1  paper 

ToUl  Daily  . 

1,597,552 

1,618,357 

20  JOS  L 

|abled 

Total  Sunday 

653,236 

684,638 

31,4121 

|oews£ 

(jrand  Total 

2,250,788 

2,302,995 

S2J07L 

1 

SIOUX  CITY.  IOWA 

Idamai 

Journal  . 

. (d) 

358,367 

358,277 

9«C 

Tribune  . 

334,706 

412,943 

78J17L 

Journal  . 

. (S) 

125,627 

133,573 

7546  L 

IVeto 

Total  Daily  . 
Total  Sunday 
Grand  Toul 


693,073  771320 

125,627  133,573 

818,700  904,793 


SOUTH  BEND,  IND. 


News-Times  . . . . 

. (e) 

507,234 

546.917 

Tribune  . 

. (e) 

698,554 

726,426 

News-Times  . . .  • 

. (S) 

139,484 

94,012 

Tribune  . 

. (S) 

127,213 

135,220 

Toul  Daily  .  1,205.788  1,273,343 

Total  Sunday  .  266,697  229,232 

Grand  Total  .  1,472,485  1,502,575 


674551 
37,465  C  s-Tie 
30,090  L  fliese 


SPOKANE.  WASH. 

Spokesman-Review  ..(m)  403,367  365,237 

Clironicle  . (e) 

Press  . (e) 

Sjiokesman- Review  . .  (S) 


662,133  644,093 

268,776  254,313 

249,731  232,191 


14,463 C 
17,5400 


Total  Daily  .  1,334.276  1363,643 

Total  Sunday  .  249,731  232,191 

Grand  Total  .  1,584,007  1,495,834 

ST,  LOUIS.  MO, 

638,827  628,351 

972,800  1,066,134 
674,050  638,077 

352.477  2/9.420 

526,096  491.781 


Globe-Democrat  . . . 

. .  (m) 

Post-Dispatcb  .... 

...(e) 

Star-Times  . 

...(e) 

t+Globe-Democrat  . 

...(S) 

Post-Dispatch  _ _ 

...(S) 

ToUl  Daily  _ 

Total  Sunday  . . 
Grand  Total  , . . 

_jpapc 

38,1301. 
1*3)4(11. 


878,573  771,201 


“T 

_  the  ( 

704330  City 

17.540 C  ]  , 
88,1730 

10.4760  (lew: 
934341-  cula 
35473  C  ff.en 
,3.05/!;  , 
34,315C‘0‘  1 

- r.lpose 

I  Da 


39,975  L 
60,691  L 
10,580  L 
13,918  L 
21.609  L 


ST.  PAUL,  MINN, 


Pioneer-Press  . . . 

. . .  .(m) 

615,738 

663,490 

Dispatch  . 

. (e) 

724,171 

774,072 

News  . 

. (e) 

432,042 

448,037 

Pioneer-Press 

. (S) 

215,174 

196,549 

Total  Daily  .  2,346,199  2,457,445  111,246  L 

Total  Sunday  .  590,733  626,260  35.527  L 

Gran.l  Total  .  2,936,932  3,083.705  146,773  L 


Total  Daily  .  1,771,951  1,885,599 

Total  Sunday  .  215,174  196,549 

Grand  Total  .  1,987,125  2,082,148 


53 


Editor  &  Publisher  for  June  19,  1937 

MAY  NEWSPAPER  LINAGE  FOR  PRINCIPAL  CITIES 


SYRACUSE.  N.  Y. 


(e) 

(m) 


h«»*l  . 

,i2!sun^rd  . (m) 

'SMtraa  . 

flKt-Sundard  . (S) 


1937 

1936 

716,372 

739,106 

698.566 

723,734 

594,085 

562.370 

259.328 

254,447 

107,562 

100,985 

128,184 

113,397 

2.009,023 

2,025,210 

495,074 

468329 

2,504,097 

2,494,039 

Gain  or  Lost 
22734  L 
25,168  L 
31,715  G 
4.881  G 
6,577  G 
14,787  G 

16.187  L 
26.245  G 
10,058  G 


WASHINGTON.  D.  C. 

1936  Gain  or  Loas 


Herald  . 

1937 

597,196 

Post  . 

628,898 

Newt  . 

592,996 

Timet  . 

. (e) 

1,026,205 

Star  . 

. (e) 

1,591,974 

‘Herald  . 

. (S) 

512,035 

ttStar  . 

. (S) 

558,205 

Post  . 

. (S) 

354,211 

Figures  Supplied  by  Publisher. 


556,222 

597,663 

583,952 

959.317 

1,642,868 

525753 

564,257 

388,534 


40.974  G 
31735  G 
9,044  G 
66,888  G 
50394  L 
13718  L 
6,052  L 
34,323  L 


j^^Tribuue  . (ej 

Ifiaet  . . 

jeditr  . 


TACOMA.  WASH. 

(m) 


(e) 

(S) 


202,382 

550.044 

408,008 

193,833 


191,513 

531,337 

390,368 

170,112 


10,869  G 
18,707  G 
17,640  G 
23,721  G 


Total  Daily  .  4,437.269  4J40.022 

Toul  Sunday  .  1,424.451  1,478,044 

Grand  Toul  .  5,861,720  5318.066 

WESTCHESTER  COUNTY  (N.  Y.) 


Total  Daily  .  1,160,434  1,113,218 

SunW  .  193.833  170,112 

Cwd  Toul  .  1.354.267  1,283,330 


TOLEDO.  OHIO 


L  Jts 


. (m)  126344  120,486 

itCJliK'  . (e)  9S0.764  906,589 

. 509-“2  482.319 

rSou  . . 341,568  304,651 

'KLJ  Toul  Daily  .  1,587770  1.509,394 

MbCl  -  ■ 

110 
MIG 

MG 


47,216  G 
23,721  G 
70,937  G 


6,358  G 
44.175  G 
27,343  G 
36,917  G 


505,061  494,689  10,372  G 


6,539  L 
27,381  G 
128,156  L 

12.139  G 
10,422  L 
2729  G 


UiGi 


ML 

3J0G 

3WG 

U9L 

UlL 

5MG  . 
4NL  . 


Total  Sunday  .  341,568  304,651 

Uand  Toul  .  1,928.838  1,814,045 


TORONTO.  ONT..  CANADA 


.  .  (m) 

Kill  &  Empire . (m) 

Wegram  . (e) 


712,885 


1,474.536 

153,729 

1,356,843 


320,834 

363,191 

1,454,301 

150,016 

1,360,282 


77,876  G 
36,917  G 
114,793  G 


392,051  G 
363,191  L 
20,235  G 
3,713  G 
3,439  L 


Grand  Total  .  3,697,993  3,648,624  49,369  G 

1936  linage  carried  .is  Globe.  Mail  &  Empire  pur¬ 
chased  by  Globe — now  known  as  Globe  &  Mail. 


. 

Times-Advertiser  ....  (S) 

Grand  ToUl  . 


TRENTON.  N.  J. 

652,823 
90,502 


693,197 

90,621 


40,374  L 
119  L 


Mamaroneck  Times  ..(e)  253,416  251,686 

Mt.  Vernon  .Argus _ .(e)  487,781  453,309 

New  Rochelle  bundard- 

Sur  . (e) 

Ossining  Citizen- 

Register  . (e)  235,295  241,834 

Port  (Hiester  I  tern....  (e)  416.288  388,907 

Tarrytown  News  . (e)  287,724  415,880 

Yonkers  Herald- 

Statesman  . (e)  432,5)95  420,856 

White  Plains  Reporter,  (e)  647,534  657,956 

Pcekskill  SUr  . (e)  289,084  286755 

Grand  ToUl  .  3,555,178  3,611,972 

WICHITA,  KAN. 

Deacon  . (e)  591,126  562,854 

Eagle  . (m)  335,531  289.008 

Eagle  . (e)  428,639  433,273 

Beacon  . (S)  283,703  2K5..n59 

Eagle  . (S)  202,309  210,842 

Total  Daily  .  1,355796  1,285,135 

Total  Sunday  .  486,012  496,701 

Grand  ToUl  .  1,841,308  1,781,836 

WILKES-BARRE.  PA. 

Record  . (m)  820,416  800,435 

Times-Leader  . (e)  848,028  797,792 

News  . (e)  469,217  457,319 

Independent  . (S)  212,619  203,554 

Total  Daily  .  2,137,661  2,055,546 

ToUl  Sunday  .  212,619  203,554 

Grand  Total  .  2,350,280  2,259,100 

WORCESTER.  MASS. 


97,247  G 
53.593  L 
43,654  G 
GROUP 
1,730  G 
34,472  G 


BRONX  (NEW  YORK  CITY) 

1937  1936  1 

Home  News  . . 

. (O 

233,033 

244.286 

Home  News  . . . 

. (S) 

106,209 

114,989 

Grand  Total 

.  339,242 

GARY.  IND. 

359,275 

Post-Tribune  . 

. (e) 

868,846 

776,362 

KANSAS 

CITY, 

KAN. 

Kansan  . 

. (e) 

291.200 

272.741 

Kansaa  . 

. ts) 

124,488 

110,159 

Grand  Total 

415,688 

382,900 

11753  L 
8780  L 


20,033  L 
92,484  G 


18,459  G 
14,329  G 


32,788  G 


KANSAS  CITY.  MO. 


Journal-Post  . . . . 

. (e) 

343,838 

341,825 

2.013  G 

Star  . 

. (e) 

853,403 

802.998 

50.405  G 

Times  . 

783,977 

705,305 

78,672  G 

Journal-Post  . . . . 

. (S) 

158,930 

140,771 

18,159  G 

Star  . 

. (S) 

520,236 

479,632 

40,604  G 

56,794  L 

28.272  G 
46,523  G 
4,634  L 
2. 1 5h  L 
8,533  L 


Toul  Daily  .  1,981,218  1,850,128 

Total  Sunday  .  679,166  620,403 

Grand  Total  .  2,660,384  2,470,531 

NEW  BEDFORD.  MASS. 

Standard-Times  . (e)  476,798  477,064 

•Mercury  . (m)  491,610  497,672 

Standard-Times . (S)  55,622  56,112 


70,161  G 
10,689  E 
59,472  G 

19,981  G 
50.236  G 
11,898  G 
9,065  G 


Total  Daily  .  968,408  974,736 

Total  Sunday  .  55,622  56,112 

Grand  Total  .  1,024,030  1,030,848 


131,090  G 
58,763  G 
189,853  G 

266  L 
6,062  L 
490  L 

6,328  L 
490  L 
6,818  L 


82,115  G 
9,065  G 
91,180  G 


743,325  783,818  40,493  L 


.ML 
4110 

TROY,  N.  Y. 

(«ord  . (ra)  648,862  614,414  34,448  G 

410Lj  Record  (m)  sold  in  combiiutiuu  with  Times-Record  (e). 

MUG 
14ML 
U02G 


Telegram  . . . . 

. (m) 

599,524 

608,328 

8,804 

L 

( iazette  . 

. (e) 

661.236 

655,964 

5,272 

G 

Post  . 

. (e) 

354,674 

372.630 

17,956 

L 

Telegram  . 

. (S) 

242,790 

222,027 

20,763 

G 

TULSA.  OKLA. 


S4UG 
1490  G 


t42}G 


Tribune  . 

...(e) 

538,858 

563,944 

25,086  L 

World  . 

.  ..(m) 

484,189 

507,848 

23,659  L 

Tribune  . 

...(S) 

193.338 

213,128 

19,790  L 

World  . 

...(S) 

293,198 

315,387 

22,189  L 

Total  Daily  . . . 

1,023,047 

1,071,792 

48,745  L 

Total  Sunday  . 

486,536 

528,515 

41,979  L 

Grand  Total  . . 

1.509,583 

1,600,307 

90,724  L 

Total  Daily  .  1,615,434  1,636,922 

Total  Sunday  .  242,790  222,027 

Grand  Total  .  1,858,224  1,858,949 

YOUNGSTOWN,  OHIO 

Vindicator  . (e)  975,297  788.472 

'I’clegram  . (e)  .  498,984 

Vindicator  . (S)  280,182  235,082 

Toul  Daily  .  975797  1,287,456 

Total  Sunday  .  280,182  235,082 

Grand  Total  .  1,255.479  1,522.5.38 

Telegram  merged  with  Vindicator — now 
V’indicator-Telegram. 


21,488  L 
20,763  G 
725  L 


186,825  G 
498,984  L 
45,100  G 

312,159  L 
45,100  G 
207.059  I 
known  as 


MEMORANDUM  OF  ADVERTISING  IN  AM¬ 
ERICAN  WEEKLY,  “THIS  WEEK”  AND 
METROPOLITAN  GROUP— MAY,  1937 

•‘•.\.MER1CAN  WEEKLY”  Linage— 129,776  lines  is  in¬ 
cluded  in  the  Sunday  tigures  of  the  following  papers: 

Albany  Times  Union,  Atlanta  American,  Baltimore  Ameri¬ 
can,  Boston  Advertiser,  Chicago  Herald- Examiner,  Detroit 
Times,  Milw-aukee  Sentinel,  New  York  American,  Omaha 
Bee-News,  Pittsburgh  Sun-Telegraph,  Rochester,  .American, 
San  Antonio  Light,  Syracuse  American,  Washington  Herald; 
137,859  lines  in  the  Lxis  Angeles  Examiner,  San  Francisco 
Examiner,  Seattle  Post-Intelligencer. 

t‘‘THIS  WEEK”  Linage — 33,986  lines  is  included  in  the 
Sunday  tigures  of  the  following  papers: 

.Atlanta  Journal,  Baltimore  Sun.  Birmingham  News  and  Age 
Herald,  Boston  Herald,  Buffalo  Times,  Chicago  Daily  News, 
Cincinnati  Enquirer,  Cleveland  Plain-Dealer,  Dall^  News, 
Detroit  News,  Indianapolis  Star,  Memphis  Commercial  Ap¬ 
peal,  Milwaukee  Journal,  Minneapolis  Journal,  New  Orleans 
Item  Tribune,  New  York  Herald  Tribune,  Omaha  World- 
Herald,  Philadelphia  Record,  Pittsburgh  Press,  St.  Louis 
Globe- Democrat,  Washington  Star. 

t‘‘METROPOLlT.AN  GROUP”  Linage  is  included  as 
follows  in  Sunday  figures: 

Baltimore  Sun,  58,148;  Boston  Globe,  57,060;  Buffalo 
Times,  29,498;  Chicago  Tribune,  59,776;  CHeveland  Plain- 
Dealer,  62,123;  Detroit  News,  54,952;  New  York  News, 
42,605 ;  Philadelphia  Inquirer,  58,261 ;  Pittsburgh  Press, 
57,511;  St.  Louis  Globe-Democrat,  42,700;  Washington  Star, 
54,764. 


16.419  L 
)4.78SG 
UJI4L 
21411 L 
94ML 

^SL 
31,412  L 
SUSIL 

9tG 
74437  L 
7446  L 


74,147  L 
7.946L 
86.493  L 

394431 

274721 

45,472 G 
8,00711 


674551, 

37,465  G 
30,090  L 

38.130  G 
14J>40G 
14,4630 
1 7,540 G 


^eivsdealer  Charges  iV.  Y.  opened  her  stand  at  11  o’ci(^  /Veil?  York  Post  Succeeds 

^  ^  whereas  Sullivan  rarely  opened  his 

Dailies  In  Conspiracy  until  three  o’clock,  when  he  learned  In  Anti-Pneumonia  Drive 

that  Sullivan  decided  to  change  the 
location  of  his  business  “without  any 
regard  for  the  interests  of  this  de¬ 
fendant  I  decided  that  1  did  not  care 
to  do  business  with  him.” 

Hasenack  continued:  “If  anyone 
and  everyone  in  or  about  the  city  of 
New  York  who  decided  to  conduct 
a  newsstand  in  a  location  where  the 
Sun  already  has  a  satisfactory  news¬ 
dealer  should  come  into  court  and 
compel  the  publisher  of  the  Sun  by 
injimction  to  sell  and  deliver  to  him 
its  newspapers  against  its  will  and 
best  interests  a  situation  would  re- 


70.633  G 
17.546G 
88,173 G] 

10,476  Gi 
934341 
35473  G 
,3.05;;; 
34,315 G 


Justice  Wasservogel  in  the  Supreme 
Court  of  New  York  last  week  denied 
motion  for  a  permanent  injunction 
to  restrain  all  the  evening  newspapers 
m  the  city  from  refusing  to  supply 
papers  to  Francis  P.  Sullivan,  a  dis¬ 
abled  war  veteran  who  operates  a 
newsstand, 

Sullivan  is  seeking  to  collect  $5,000 
liamages  and  charges  conspiracy  in 
restraint  of  trade  on  the  part  of  the 
Sew  York  Sun,  Journal,  World-Tele- 
jmm  and  the  Post. 

Sullivan  claims  that  he  operated  a 
newsstand  on  the  southeast  comer  of 
Church  and  Chamber  Streets  for  sev¬ 
eral  years  but  could  not  earn  a  live¬ 
lihood  there.  He  obtained  a  license, 
lor  which  he  paid  $10,  to  operate  a 
on  the  northeast  comer  of  the 
•ame  intersection  and  charged  that 
diese  newspapers  refused  to  sell  him 
papers  at  that  spot. 

“Contreti  Almost  Absolute” 

Hie  control  of  the  circulation  of 
me  evening  newspapers  in  New  York 
City  by  the  defendants  is  almost  ab- 
polute  and  amounts  to  a  monopoly,” 
the  complaint  states.  “The  evening 
[newspapers’  publishers  and  the  cir¬ 
culation  managers  and  their  route 
imen  have  entered  into  a  conspiracy 
for  the  deliberate  and  malicious  pur- 
^se  of  making  my  license  for  which 
|f  paid  $10  of  no  use  to  me  and  of  de- 


Two  thousand  lives  a  year  will  be 
saved  annually  in  New  York  State  be¬ 
cause  of  a  program  of  pneumonia  con¬ 
trol  which  has  been  established  as  a 
result  of  a  campaign  by  the  New  York 
Post. 

The  brief  campaign  enlisted  the  sup¬ 
port  of  both  political  parties,  all  agen¬ 
cies  of  organized  medicine.  It  was 
based  on  the  authoritative  findings  of 


rum  and  city  typing  stations,  which 
are  now  being  established. 

Editorials  in  the  New  York  State 
Journal  of  Medicine  as  well  as  other 
professional  journals,  have  praised  the 
work  of  the  Post,  “in  helping  to  ex¬ 
tend  the  availabihty  of  anti-pneu- 
mococcic  serum  to  the  people  of  the 
State.”  The  New  York  Times  and  the 
New  York  Herald  Tribune  were  also 
commended  for  their  editorial  atti¬ 
tudes. 


the  Rockefeller  Institute  and  the  city  IxlChmond  LPOlly  S  Station 

Starts  Broadcasts  June  29 


47,7521 
49,9011 
15,9951 
18,625  G 


18.656 

95,0231 


464*31 

■  ■  - 

60,487  G  onvmg  me  of  my  sole  means  of  eam- 
0*8  a  livelihood.” 

In  an  affidavit  of  denial,  James  E. 
™senack,  circulation  manager  of  the 


suit  which  would  be  intolerable.” 

Injunction  Plea  Denied 
In  part.  Justice  Wasservogel’s  de¬ 
cision  stated:  “A  combination  among 
these  defendants  is  inferable,  but  not 
of  sufficient  weight  to  warrant  a  de¬ 
termination  in  advance  of  trial.  To 
wrest  Mrs.  Granelli’s  business  from 
her  and  transfer  it  to  the  plaintiff — 
and  that  is  what  this  application 
seeks — should  not  be  done  peremp¬ 
torily.  The  plaintiff  is  not  asking  that 
a  status  be  preserved,  but  that  a 
status  be  reversed.  While  I  sympa¬ 
thize  with  the  plaintiff’s  position,  and 
while  his  disability  in  the  defense  of 
his  country  deserves  praise  and  con¬ 
sideration,  I  cannot  perceive  that  a 
preliminary  injunction  should  issue. 
'The  motion  is  denied.” 

SHEDD  LIBRARY  TO  COLLEGE 

Mrs.  Fred  Fuller  Shedd,  widow  of 
the  editor-in-chief  of  Philadelphia 


Department  of  Health. 

In  October,  1936,  the  Post  ran  a 
story  by  Leon  Siler  noting  that  a  city 
appropriation  of  $100,000  for  pneu¬ 
monia  serum  had  been  eliminated 
from  the  budget.  At  the  peak  of  the 
pneumonia  season  (January)  the 
Post  checked  and  found  a  serious 
serum  shortage.  It  discovered  that 
the  city  was  using  imconcentrated 
(crude)  serum  because  it  didn’t  have 
enough  on  hand  to  go  round  if  the 
serum  were  refined. 

Karl  Bostrum  of  the  Post  staff  was 
detailed  to  do  a  series.  He  discovered 
that  serum  therapy  in  pneumonia  was 
comparatively  new,  that  it  could  cut 
pneumonia  mortality  by  50%,  and  that 
patients  were  dying  for  lack  of  the 
treatment,  caused  by  a  scarcity  of 
“typing”  stations. 

Assemblyman  Crawford  Hawkins 
took  up  the  issue;  the  Post  cam¬ 
paigned  for  a  $400,000  State  appro¬ 
priation  for  serum  production;  and 
Governor  Lehman  endorsed  the  mea¬ 
sure,  which  passed  both  Houses  of  the 


WRTD,  Richmond’s  new  radio 
broadcasting  station  on  Belle  Island 
owned  by  the  Richmond  (Va.)  Times- 
Dispatch,  will  go  into  service  June 
29  with  100  watts  power,  carrying  the 
full  program  of  the  NBC  Blue  Net¬ 
work  and  local  programs,  the  Times- 
Dispatch  management  has  annoimced. 
Broadcasts  will  be  telephoned  from 
WRTD’s  studios  in  the  State-Plant¬ 
ers  Bank  Building  to  Belle  Isle, 
where  they  will  be  picked  up  by  the 
station’s  equipment  and  broadcast. 
All  equipment  is  of  the  latest  type  de¬ 
signed  and  built  by  the  Radio  Cor¬ 
poration  of  America. 


HARVEY  YOUNG,  JR.,  TO  WED 

Harvey  R.  Young,  Jr.,  son  of  Harvey 
R.  Yovmg,  advertising  director,  Colum¬ 
bus  (O.)  Dispatch,  and  Mrs.  Young, 
and  Miss  Jane  Dorothy  Schaffer, 
daughter  of  Mrs.  Kilbrath  D.  Schaf¬ 
fer,  of  Columbus,  have  announced 
their  engagement.  Mr.  Yoimg  has 


[Sun,  stated  that  Mrs.  Marie  Granelli  Evening  Bulletin,  has  presented  Mr.  Legislature  without  a  dissenting  vote,  been  with  Radio  Station  WHIO,  Day 

oad  sold  papers  for  the  Sun  on  that  Shedd’s  400  volume  library,  to  the  The  Post  followed  with  a  campaign  for  ton,  for  several  years.  No  date  has 

comer  for  the  last  five  years  and  that  Mary  Baldwin  College,  Staunton,  Va.  increased  city  appropriations  for  se-  been  set  for  the  wedding. 
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Iowa  Mechanical  Meeting 
Will  Stress  iVetc  Plants 

A  cross-section  of  methods  applied 
in  the  construction  of  new  engraving 
and  mechanical  plants  for  Iowa  news¬ 
papers  will  be  brought  out  at  the 
eleventh  annual  meeting  of  the  Iowa 
Daily  Newspaper  Mechanical  Con¬ 
ference,  scheduled  for  June  21  and  22 
at  Iowa  City. 

After  the  welcoming  address  by  Eld- 
ward  C.  Funk,  superintendent  of  the 
composing  room  on  the  Waterloo  (la.) 
Courier  and  president  of  the  associa¬ 
tion,  H.  S.  Bunker,  business  manager 
of  the  Iowa  City  Press-Citizen,  will 
explain  the  construction,  design,  and 
costs  of  the  paper’s  new  plant.  How¬ 
ard  Lee,  mechanical  superintendent 
of  the  Ottumwa  (la.)  Courier,  and 
Elarl  Anderson,  of  ^e  Rockford  (Ill.) 
Star-Republic,  will  discuss  the  respec¬ 
tive  merits  of  their  new  engraving 
shops,  in  the  last  two  addresses  of  the 
first  session. 

To  Disease  Stereotyping 

J.  E.  Beel,  the  Press-Citizen’s  en¬ 
graving  superintendent,  will  continue 
this  discussion  by  speaking  on  the  new 
plant  which  is  under  his  direction. 
Cteorge  H.  Fuller,  stereotjrpe  super¬ 
intendent  for  the  Scripps-Howard 
newspapers,  will  speak  on  the  prepa¬ 
ration  of  stereotype  plates  for  web 
presses,  and  A.  H.  Parks,  of  the  Cline 
Electrical  Mfg.  Co.,  will  discuss  im¬ 
portant  mechanical  difficulties  and 
their  solutions.  The  Monday  session 
will  close  with  an  address  on  the  im¬ 
provements  and  developments  in  the 
wirephoto  process,  the  discussion  to 
be  led  by  R.  R.  Hill,  supervising  traf¬ 
fic  engineer,  AP  Des  Moines  bureau. 

The  Tuesday  session  will  feature 
only  one  address.  Prof.  Fred  M. 
Pownall,  dean  of  Iowa  State  Univer¬ 
sity  journalism  school,  wUl  define  and 
explain  the  relationship  of  the  me- 
ch^ical  department  to  the  school  of 
journalism.  The  remainder  of  the 
conference  will  be  taken  up  with 
round  table  and  informal  question- 
and-answer  discussions. 

SUPPLEMENT  FOR  WEEKLIES 


Using  News  Pictures,  New  Group 
Seeks  National  Advertising 

News  pictures  form  the  basic  edi¬ 
torial  appeal  of  a  new  advertising 
medium  to  be  known  as  Associated 
Weekly  Pictorials,  available  to  na¬ 
tional  advertisers  as  a  supplement  to 
weekly  newspapers,  it  was  announced 
recentiy  by  Hsirriet  R.  Pierce,  presi¬ 
dent  of  the  Presscraft  Corporation, 
Marshall,  Ind. 

The  new  pictorial  supplement  will 
be  standard  newspaper  size  and  will 
liave  the  appearance  of  rotogravure, 
according  to  present  plans.  The  first 
unit  will  have  a  circulation  of  ap¬ 
proximately  60,000  and  will  be  in¬ 
cluded  weekly  in  40  or  more  Indiana 
newspapers. 

New  Law  Permits  Reports 
of  Grand  Jury  Hearings 

Grand  jury  hearings  in  California 
may  be  opened  to  the  public  after 
August  under  terms  of  a  bill  passed 
at  the  last  legislative  session,  pro¬ 
viding  certain  conditions  are  met. 
Cancellation  of  an  urgency  clause  in 
the  measure  during  a  conference 
prevented  immediate  application  of 
the  bill.  Under  the  measure,  grand 
jury  hearings  will  be  opened  if  a 
petition  approved  by  either  a  district 
attorney  or  the  attorney  general,  and 
also  by  the  grand  jury  foreman  after 
consultation  with  the  jury  meet  ap¬ 
proval  of  a  superior  court  judge.  Ihe 
action  is  obtainable  only  if  the  case 
contains  aspects  deem^  of  public 
necessity. 


MANY  VEXING  PROBLEMS 
FACING  FCC 

{Continued  from  page  12) 


commercial  television,  and  we  will  not 
lift  it  until  we  are  convinced  it  is 
ready  for  public  acceptance  and  will 
serve  a  real  public  need.” 

More  immediate  than  any  of  the 
problems  of  television,  facsimile,  or 
development  of  “ultra  high  fre¬ 
quency,”  however,  is  the  matter  of  in¬ 
sistent  demands  by  educational  and 
other  nonprofit  groups  for  a  share  of 
existing  facilities.  Virtually  every 
station  in  operation  donates  a  part  of 
its  time  to  civic  programs  of  varied 
nature,  their  annual  reports  to  the 
commission  indicate.  But  the  educa¬ 
tional  groups  are  not  «itirely  satisfied. 

Led  by  Dr.  John  W.  Studebaker, 
U.  S.  Commissioner  of  Elducation  and 
spokesmen  for  the  “Education  by 
Radio”  movement,  a  drive  is  being 
made  to  focus  attention  upon  the 
wisdom  of  allocating  more  time  for 
the  dissemination  of  cultural  in¬ 
formation.  And,  Studebaker  and  his 
aides  declare,  national  hookups  are 
their  right  under  a  system  where 
broadcasters  operate  by  virtue  of  a 
federal  gratuity. 

“I  believe  that  radio  is  destined  to 
affect  the  scope  and  progress  of  edu¬ 
cation  and,  therefore,  our  national  life 
in  general,  with  results  quite  as  revo¬ 
lutionary  as  those  which  followed  the 
invention  of  the  printing  press,”  says 
Dr.  Studebaker. 


“The  responsibility  of  the  federal 
government  for  educational  broadcast¬ 
ing,  as  I  see  the  situation,  falls  with¬ 
in  at  least  three  areas,  as  follows:  to 
safeguard  the  use  of  radio  frequencies 
to  insure  the  maximum  of  public  ser¬ 
vice;  to  use  radio  to  acquaint  the  pub¬ 
lic  with  the  work  of  the  government; 
to  keep  the  public  posted  concerning 
the  services  it  should  expect  of  radio, 
and  to  persuade  and  assist  broad¬ 
casters  to  provide  these  services. 

“.  .  .  It  is  my  opinion  that,  when 
broadcasting  plays  a  much  more  im¬ 
portant  part  in  the  educational  pro¬ 
gram  than  at  present,  the  result  will 
have  been  brought  about  not  only  by 
increased  cooperation  between  educa¬ 
tors  and  broadcasters,  but  also  through 
a  larger  number  of  public  agencies 
operating  stations  on  the  public  chan¬ 
nels,  exclusively  in  the  public  inter¬ 
est,  performing  public  services  over 
and  above  those  which  these  agencies 
can  perform  by  the  use  of  commercial 
radio  stations  alone. 


“The  primary  values  represented  by 
a  broadcasting  company  are  based 
upon  the  use  of  the  public  domain. 
The  people  of  this  coimtry  will,  there¬ 
fore,  not  lose  sight  of  the  fact  that  the 


FLAT  CASTING  BOX 
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Quickly  Locked  Up 
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broadcasters  and  advertisers  are  using 
public  property.  As  long  as  it  is 
generally  imderstood  that  the  airways 
belong  to  the  people  and  the  right  to 
use  them  can  be  taken  away  by  the 
people’s  agency  of  government  as  easi¬ 
ly  as  the  right  is  given,  we  may  ex¬ 
pect  careful  consideration  of  the 
meaning  of  ‘public  interest,  conveni¬ 
ence,  and  necessity’  by  the  broad¬ 
casters  and  the  general  public  alike. 
I  consider  it  one  of  the  responsibilities 
of  government  to  keep  that  sense  of 
ownership  fresh  and  clear  in  the 
minds  of  the  people.  ’That  is  one  of 
the  positive  methods  of  exemplifying 
the  principle  that  ‘eternal  vigilance 
is  the  price  of  liberty.’  It  is  an  essen¬ 
tial  safeguard  for  the  future.” 

With  what  Dr.  Studebaker  says. 
Chairman  Prall  is  in  complete  agree¬ 
ment;  but  he  is,  nevertheless,  a  stanch 
defender  of  the  existing  system. 

“Great  strides  have  been  made  in 
improved  mechanical  production  and 
reception,”  he  says.  “Program  quality 
has  improved  tremendously  so  that 
today  all  of  the  luminaries  of  the 
stage,  screen  and  concert  hall,  plus 
the  leaders  in  the  arts  and  sciences, 
no  longer  hesitate  to  step  before  the 
microphone.  'Die  President  of  the 
United  States  has  demonstrated  time 
and  again  the  usefulness  of  modem 
radio  in  bringing  to  the  electorate 
the  story  of  history  in  the  making. 
High-powered  advertising  announce¬ 
ments  have  been  toned  down;  com¬ 
mercial  continuities  are  in  better 
form;  the  major  chains  have  adopted 


entirely  new  policies  and  have  out 
lawed  programs  advertising  intem,! 
medicines  or  bordering  upon  the  in), 
proper,  and  their  action  ha*  bee- 
quickly  follow,  d  by  practically  all  tiu 
responsible  independent  stations.  Tj, 
day  the  number  of  quack  meicine 
forttme-telling,  lotte^  and  otbg! 
schemes  broadcast  with  the  end  h 
view  of  fooling  or  defrauding  a  gult 
ble  public  is  at  a  minimum.” 

Promising  cooperation  with  Dt 
Studebaker’s  conunittee  for  educaiiB 
by  radio.  Chairman  Prall 

“There  is  a  fertile  field  for  nushm 
methods  in  this  direction,  and  the 
is  opportune  to  put  them  into  fdi 
effect.” 


WINS  SAFETY  FIGHT 

Bicycle  riders  in  Hartford,  (J** 
have  joined  automobile  driver*  in  d* 
local  safety  inspection  lines  a*  a  i*. 
suit  of  a  campaign  by  Uie  'Hartfei 
Times  to  make  bicycles  safer  for  ther 
riders  and  for  drivers  on  the  roii 
The  Times  carried  on  its  rampiip 
with  pictures,  news  stories,  and  edi¬ 
torials,  finally  gaining  recognition 
when  the  police  department  app^i.^ 
special  inspectors  to  pass  on  de 
brakes,  headlight  equipment,  and  tt. 
Hectors,  of  all  bicycles. 

OPENS  UTERARY  BUREAU 

Andy  M.  Lawrence,  formerly  with 
the  Hearst  newspapers  in  Chiago 
and  with  the  San  Francisco  Extm- 
iner,  has  opened  the  Pacific  Cow 
Literary  and  News  Bureau  in  Sn 
Francisco. 


Equipment  and  Supplies 


Accurately  shaved  plates 


insure  better  printing 


Hoe  PRECISION 

anti-friction  bearing 

SHAVIN6  MACHINES 
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jor  flat  and  curved  plates  contribute  vitally  to  better  printing. 
They  save  makeready  time  and  reduce  wear  on  press  blankets  and 
printing  rollers.  Hoe  Shaving  Machines  are  built  to  machine  tool 
accuracy.  Push-button  control  insures  greater  operating  convenience 
and  safety.  They  are  the  finest,  fastest  and  most  accurate  olate 
shaving  machines  manufactured.  Send  for  details. 

R.  HOE  &  CO.,  INC..  910  East  138th  Street  (at  East  River),  New  Yorii  CitT 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  yoiL 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  andfBlue'  Drymg<^lankets. 

The  above  are  only  a  few  of  our  specialities. 

New  England  Newspaper  Supply  Co* 

Worcester,  Maas.,  U.  S.  A. 

Cable  AddrMa  NENSCO>— WorcMter 
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dailies’  librarians 
hear  work  praised 

Janet  E.  Craig,  N.  Y.  Sun  Editorial 

Writer,  Pays  Radio  Tribute 
at  Special  Convention 
in  New  York 

High  tribute  was  paid  to  the  great 
fraternity  of  newspaper  librarians  by 
James  E.  Craig,  editorial  writer  on 
the  New  York  Sun,  when  he  ad¬ 
dress^  the  Special  Libraries  Con¬ 
vention  Thursday  at  the  Hotel  Roose- 
vdt  in  New  York.  The  convention 
continued  through  Saturday. 

•The  librarian  is  the  unsung  genius 
of  the  newspaper  world,"  Mr.  Craig 
said.  "His  power  is  great;  his  mod¬ 
esty  stupendous.”  Mr.  Craig  ex- 
gained  the  workings  of  the  newspa- 
^library  in  great  detail,  pointing 
wt  the  part  it  plays  in  the  gathering 
and  writing  of  intelligible  news.  “A 
newspaper  library  is  a  pantheon,  a 
hall  of  fame,  a  Bertillon  room,  and 
a  rogues’  gallery  rolled  into  one,” 
he  said. 

The  value  and  the  potential  utility 
of  the  newspaper  library  and  morgue 
must  be  largely  determined  by  the 
competence  of  the  men  who  keep 
them  going,  according  to  Craig.  No 
ancioit  philosopher,  he  said,  could 
say  of  hhnself  with  greater  truthful¬ 
ness  than  it  may  be  said  of  news¬ 
paper  librarians,  that  there  is  noth¬ 
ing  pertaining  to  human  mankind 
v^ch  is  alien  to  their  interests. 
“They  seek,”  he  declared,  “that  they 
may  impart;  they  collect  that  they 
may  bestow.” 

Other  Newemen  Speak 

Mr.  Craig  addressed  the  Newspaper 
Group  of  &e  association,  along  with 
several  other  members  of  the  news¬ 
paper  profession.  Miss  Dorothy  Dun¬ 
bar  Bromley,  colunmist  on  the  New 
York  World-Telegram,  David  Rogers, 
librarian  for  the  New  York  Herald 
Tribune,  Waldemar  B.  Kaempffert, 
science  editor  of  the  New  York  Times, 
Miss  Mary  L.  Alexander,  librarian  at 
Batten,  Barton,  Durstine,  and  Osborn 
advertising  agency,  and  George  Britt, 
editorial  writer  on  the  World-Tele¬ 
gram. 

Miss  Bromley  emphasized  the  fact 
that  a  consistent  style  and  point  of 
view  are  just  as  important  for  a  suc¬ 
cessful  column  as  its  content. 

"We  seem  to  be  most  effective,”  she 
declared,  “when  we  are  indignant.” 
Miss  Bromley  pointed  to  the  work 
of  Westbrook  Pegler,  columnist,  and 
RoUin  Kirby,  cartoonist  on  the  World- 
Telegram,  as  examples  of  consistent 
indignation  designed  primarily  to 
hold  the  readers.  “The  newspaper 
column  of  today  is  peculiarly  an 
American  institution,”  Miss  Bromley 
dMlared.  "BLT  and  FPA,  Broun, 
Lippmann,  Brisbane,  Pegler,  et  al.  have 
taken  the  places  of  the  Horace  Gree- 
leys  and  the  Wtiitersons  of  other 
days.” 


NEA  COUNCIL  TO  MEET 

"nie  first  meeting  of  the  National 
f^torial  Association  Advisory  Coun¬ 
cil,  made  up  of  the  president  and  sec¬ 
retary  of  all  state  and  regional  news- 
paper  associations,  will  be  held  Mon- 
<iay  evening,  July  19,  on  the  opening 
<Jay  of  the  52nd  aimual  NEA  conven¬ 
tion  at  Detroit.  The  p  uipose  of  the 
council  is  to  coordinate  activities  of 
^se  groups  and  advise  NEA  how  it 
t*n  best  serve  the  interests  of  non- 
metropolitan  newspapers. 


negotiating  with  afl  boys 

Negotiations  on  behalf  of  a  news- 
Papw  boys  union  with  American  Fed- 
erabon  of  Labor  afiiliaticm  began  this 
week  with  San  Francisco  dailies. 


TO  PUSH  COLOR  FILM 

Dufaycolor,  Inc.,  New  York,  which 
has  supplied  film  to  professional 
photographers  for  years,  will  place 
color  film  rolls  on  the  general  market 
at  once,  and  has  appointed  Frank 
Presbrey  Company,  New  York,  to 
place  an  advertising  campaign  in 
magazines  and  newspapers.  Adver¬ 
tising  in  fan  magazines  and  trade 
papers  will  be  handled  by  Monroe 
E.  Dreher,  Inc.,  New  York.  Jordan 
L.  Mott  is  account  executive  for  the 
Presbrey  company. 


COMIC  STRIPS  ON  POSTERS 

Richfield  Oil  Corporation,  of  New 
York,  will  use  comic  strip  technique 
on  billboards,  according  to  B.  N. 
Poliak,  Richfield  advertising  and  sales 
promotion  manager.  Mr.  Poliak  said 
that  a  small  spot  cartoon  campaign 
in  newspapers  was  highly  successful. 
The  new  campaign  triples  the  use  of 
posters  in  eastern  territory.  The  car¬ 
toons,  drawn  by  O.  Soglow,  are 
wordless. 


NEW  OWNER  ANNOUNCED 

In  an  editorial  entitled  “The  News 
Comes  Home,”  the  North  Tonawanda 
(N.  Y.)  News  announced  a  change  in 
ownership  recently.  Charles  E.  Hew¬ 
itt,  for  many  years  associated  with 
the  news  first  as  employe  and  later 
as  part  owner  with  Harlan  W.  Brush, 
has  purchased  the  latter’s  interest  in 
the  News  and  will  share  the  owner¬ 
ship  with  his  son,  Charles  E.  Hewitt, 
Jr.  The  editorial  policy  of  the  News 
will  not  be  affected  by  the  change  in 
control. 


PAPER  TESTS  REACTION 

A  test  of  public  reaction  to  regular 
features  showed  conclusive  results  to 
the  publishers  of  the  Asheville  (N.  C.) 
Citizen  when  they  experimented  with 
a  cross-word  puzzle  which  had  been 
running  daily  for  many  years.  Upon 
omitting  it  from  the  paper  for  more 
than  one  day,  the  Citizen  was 
swamped  with  complaints  registered 
by  irate  citizens  who  depended  upon 
that  puzzle  for  relaxation.  Recogniz¬ 
ing  the  demand  for  the  feature,  the 
editors  ordered  the  puzzle’s  reinstate¬ 
ment. 


NEW  CIGARETTE  LAUNCHED 

Test  campaign  for  De  Maurier  cig¬ 
arettes,  a  filter-tipped  make  originated 
in  England,  has  been  begun  in  Hart¬ 
ford  by  Kenyon  &  Eckardt  agency, 
acting  for  International  Tobacco  Com¬ 
pany,  Louisville.  E.  J.  Helck,  for¬ 
merly  vice-president  of  Axton-Fisher 
Tobacco  Company,  is  head  of  the  new 
International  company. 


PLACING  SPUD  COPY 
Lawrence  C.  Gumbinner  Advertis¬ 
ing  Agency,  New  York,  recently  ap¬ 
pointed  by  Axton-Fisher  Tobacco 
Company  for  Spud  cigarettes,  has 
placed  a  small  campaign  in  a  few 
newspapers  to  copyright  ideas  that 
will  be  the  basis  of  a  bigger  cam¬ 
paign  soon. 


DEADLOCK  IN  BELLINGHAM 
The  Bellingham  (Wash.)  News  re¬ 
mained  suspended  this  week  follow¬ 
ing  a  strike  of  editorial  employes  and 
refusal  of  union  men  to  pass  the 
picket  lines.  The  editorhd  staff 
formed  a  voluntary  bargaining  or¬ 
ganization  Thursday. 


130  PAPERS  FOR  KEGLINED 

A  summer  campaign  for  Keglined 
beer  cans,  placed  by  Fuller  &  Smith  & 
Ross  agency  for  American  Can  Com¬ 
pany,  is  using  130  newspapers,  with 
copy  from  1,000  lines  down  to  336 
lines.  Insertions  are  made  every  week 
this  summer. 


EDITOR  &  JUBLISHER 

Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  .60  per  line 

Count  six  words  to  the  line  when  sending 
cash  with  order.  Ads  charged  to  estab¬ 
lished  accounts  will  be  billed  for  the 
counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
A  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 


_ Newspaper  Appraising _ 

Appraisals  made  of  publishing  properties 
by  competent  authorities.  Goodwill  values 
computed  for  tax,  estate,  purchase  or  sale 
purposes  and  certified. 

NEWSPAPER  APPRAISAL  CORP’N 
Times  Bldg.  Times  Square  New  York 


Newspaper  For  Sale _ 

Wanted — Partner  or  buyer  for  splendid 
weekly  tabloid  located  Buffalo,  N.  Y. 
Pull  staff,  all  furniture  and  fixtures.  Ex¬ 
cellent  going  business.  Owner  ill.  Impos¬ 
sible  to  devote  full  time.  Very  reasonable. 
Write  ABC,  427  Brisbane  Building, 
Buffalo,  N.  Y. _ 


Newspaper  Brokers 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Nashville,  Mich. 
Daily  newspaper  properties  bought,  sold, 
consolidated,  merged.  Efficient,  active  ser¬ 
vice.  Inquiries  from  owners  and  buyers 
received  in  confidence. 

NEW.SPAPER  APPRAISAL  CORP’N 
Times  Bldg.  Times  Square  New  York 


Circulation  Promotion 


New  Circulation  Methods— Hudson  De  Priest 
&  Associates,  World’s  Record  Circula¬ 
tion  Builders,  246  Fifth  Avenue,  New 

York  City. _ 

For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi- 
dental  Bldg.,  Indianapolis. _ 


Promotion  Ideas  Wanted 

What  have  you  in  new  ideas  for  newspaper 
promotions  (  Will  buy  or  operate  on 
royalty  basis.  Box  2345,  Editor  6i  Pub¬ 
lisher. 


_ Help  Wanted — Female 

Classified  Telephone  Supervisor;  a  producer, 
capable  of  directing  the  phoneroom  staff 
of  a  30,000  circulation,  six-day  evening 
paper  in  the  East.  The  starting  salary  will 
be  $25  weekly,  but  the  bonus  potentiali¬ 
ties  make  this  a  more  attractive  offer.  Give 
complete  details,  photo  and  references  in 
first  letter.  Negotiation  kept  strictly  con¬ 
fidential.  Fernald’s  Exchange,  Inc. 
(Agency),  1708  Times  Bldg.,  Times  Square, 
N.  Y.  C. _ 


_ Help  Wanted — Male _ 

Advertising  Copy^hter  with  sound  mer- 
chandising  ability  and  knowledge  of  re¬ 
tailer’s  sales  problems,  to  function  in  ser¬ 
vice  department  of  medium  sized  news¬ 
paper.  Layout  ability  helpful  but  not  es¬ 
sential.  Moderate  starting  salary  but  de¬ 
finite  future  for  the  right  man.  Send  com¬ 
plete  details  of  experience,  photo  and  re¬ 
ference  with  first  letter.  Fernald’s  Ex¬ 
change,  Inc.  (Agency),  1708  Times  Bldg., 
Times  Square,  N.  Y.  C). _ 

Staff  Artist  for  busy  advertising  department 
of  medium  sized  newspaper.  Must  be  capa¬ 
ble  of  making  excellent  lay-outs,  visuals 
and  roughs  for  local  accounts.  Copy  ability 
helpful  but  not  essential.  Fair  s'tarting 
salary  with  plenty  opportunity  to  build 
own  future.  Send  complete  details  of  ex¬ 
perience,  photo  and  references  with  first 
letter.  Femsid’s  Exchange,  Inc.  (A.gency), 
1708  Times  Bldg.,  Times  ^uare,  N.  Y.  C. 

Setting  a  Connection?  .  .  .  The  most  loncsi 
way  to  secure  a  position  in  anjj  branch  of 
newspaper,  magazine,  advertising  agency 
or  kindred  work,  is  through  our  personnel 
agency. 

Applicants  may  now  register  without 
charge.  Of  course,  there  is  a  nominal  fee 
alter  the  placement  is  made. 

Write  for  a  registration  card  today.  All 
correspondence  strictly  confidential. 

“We  Connect  the  Wires" 

FERNALD'S  EXCHANGE.  INC. 
another  EDITOR  A  PUBLISHER  service 
1708  Times  Bldg.,  Times  Square,  N.  T.  O. 

Wm.  M.  Wilson,  Mgr. 


Situations  Wanted 


Business-Advertising  Director  desires  change. 
Present  situation  unsatisfactory.  20  years 
practical,  successful  experience.  43,  mar¬ 
ried,  A-1  references.  Familiar  with  mer¬ 
cantile  problems  and  civic  affairs.  Box 
2348,  Editor  &  Publisher. 

Circulation  Manager:  Fifteen  years  experi¬ 
ence  large  and  small  papers.  One  who 
can  build  a  first  class  carrier  organization 
and  produce  on  a  economical  basis  and 
get  results.  Good  past  record.  Best  of 
references.  Moderate  salary.  Box  2342, 
Editor  &  Publisher. 


EDITOR  SEEKS  JOB 

GIVING  NEWSPAPER 

NEW  LIFE  AND  VIGOR 

Able,  experienced,  hard  working  news¬ 
paperman  with  fresh,  sound  ideas  asks 
interview  with  publisher  who  wants  a 
paper  that  his  readers  will  reach  for 
eagerly.  University  graduate,  now  em¬ 
ployed,  but  available  on  two  weeks  notice. 
Box  2350,  Editor  &  Publisher. 


Editor,  writer  and  executive  18  years,  avail¬ 
able  immediately.  Revive  or  enlarge  small 
daily.  Will  invest.  Salary  reasonable.  Box 
2359,  Editor  &  Publisher. _ 

Indiana  University  journalism  graduate,  22, 
14  months’  experience.  Capable  in  any 
type  of  editorial  work.  Will  go  anywhere 
as  reporter,  feature  writer.  Salary  sec¬ 
ondary.  Box  2297,  Editor  &  Publisher. 


Managing  editor,  editorial  writer  afternoon 
daily  40,000  circulation  seeks  change  for 
geographical  reasons.  Specialist  in  pro¬ 
duction  problems  and  newsroom  organiza¬ 
tion.  Seventeen  years  writer,  executive, 
radio  newscaster.  Can  show  results  from 
discriminating  selection  and  training  of 
subordinates.  Interested  in  post  of  re¬ 
sponsibility,  requiring  organizing  capacity, 
alertness  to  news  and  feature  trends, 
sustained  energy.  Box  2344,  Editor  A 
Publisher. 


Newspaperman,  26,  three  years  as  Harris¬ 
burg,  Pa.,  correspondent,  will  go  any¬ 
where  as  reporter,  feature  writer,  or  cor¬ 
respondent.  $30  per  week  to  start.  Box 
2316,  Editor  A  Publisher. 


Reporter,  22;  Journalism  school;  experi¬ 
enced  in  news  items  and  society  com¬ 
ment.  Will  go  anywhere.  Box  2290, 
Editor  A  Publisher. 


Some  Publisher,  with  a  circulation  of 
around  50,000,  has  an  opening  for  a 
metropolitan  trained  man  who  is  capable 
of  reorganizing  and  revitalizing  his  cir¬ 
culation  department. 

A  Circulator  with  twelve  years  con¬ 
tinuous  executive  experience  on  papers 
of  60,000  to  150,000,  versed  in  costs 
and  who  realizes  what  the  newsprint 
raise  means,  would  like  to  contact  him. 

Box  2292,  Editor  A  Publisher. 


Unmarried  man,  24,  Indiana  University  grad¬ 
uate,  wants  reportorial  position,  small 
daily  or  weekly.  Lloyd  Berry,  Zionsville. 
Indiana. 


38-year-old  executive  with  16  years  experi¬ 
ence  desires  new  connectisn.  Grew  up  in 
weekly  and  know  mechanical  side.  Uni¬ 
versity  graduate.  Now  handling  editorial 
department  on  midwest  small  daily.  Box 
2346,  Editor  A  Publisher. 


Mechanical  Equipment  For  Sale 


S2-page  Hoe  press,  motor,  complete  stereo¬ 
typing  equipment — not  necessary  for  pur¬ 
chaser  to  spend  another  dollar  for  any¬ 
thing.  May  be  seen  running.  Change  of 
plans  makes  equipment  unnecessary  to  us. 
Priced  right.  Box  2315,  Editor  A  Pub¬ 
lisher. 


Photo-Engraving  Equipment  For  Sale 

E.  T.  SULLEBARGER  OO. 
Photo-engraving  Equipment  and  Metals 
116  John  St.  638  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


_ Newspapor  SnpiJiaa _ 

Stereotype  and  ^essroom  Supplies — Electric 
Matrix  Scorching  Machines.  American  Pub¬ 
lishers  Supply,  Box  131,  West  Lynn,  Mass. 


CAPABLE  MEN 

(AND  WOMEN) 

Promptly  Racommandsd 
for  Any  Position— 

NEWSPAPERS 
MAGAZINES 
And  AUled  Fields 

QueiUiemticnt,  photee,  end  refereiteea 
•n  Me. 

FERNALD'S  EXCHANGE,  INC. 

another  EDITOK  A  PUXUSHEB  servlea. 
1708  TlniM  Bldg.,  Timu  Square,  N.  T.  0. 
WM.  BL  WILSON,  Mgr. 
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By  ARTHUR  ROBB 


TWO  NEW  conventions  attached 
themselves  last  week  to  the  long  list 
this  traveler  has  attended  since  1920. 

June  7,  8  and  9,  he 
“Saviors  spent  at  the  eleventh 
e  mechanical  confer- 

...  .  „  ence  of  the  ANPA. 

Civilization  j^^^d 

him  in  St.  Louis  for 
the  fourth  convention  of  the  American 
Newspaper  Guild.  Both  departed 
radically  from  the  r\m  of  publishers, 
editors,  and  advertisers  conventions 
that  have  provided  most  of  his  fore- 
gatherings  with  the  newspaper  clans. 
Both  worked  hard,  day  and  night, 
with  a  minimum  of  sightseeing  and 
none  of  the  outdoor  activities  that 
mark  most  summer  sessions.  And 
both  provided  interesting  slants  on 
people  who  make  newspapers. 

“Upon  your  shoulders  rests  the  fu¬ 
ture  of  civilijation,”  said  a  local 
dignitary,  welcoming  the  delegates  to 
one  of  the  meetings.  The  same  gambit 
opened  a  dozen,  or  a  hundred,  com¬ 
mencement  exercises  about  the  same 
moment,  but  its  locale  and  the  reason¬ 
ing  that  followed  it  on  this  occasion 
were  distinctly  new.  Hie  words  were 
not  addi'essed  to  the  descendants  of 
Burke’s  Fourth  Elstate,  the  Guilded 
gentlemen  of  the  press.  They  were 
addressed  to  the  sprucely  dressed 
crew  who  had  swapp^  their  overalls 
for  linens  and  flannels  to  gather  in 
Chicago’s  swanky  Drake  for  the 
ANPA  mechanical  conference.  They 
were  uttered  by  Col.  Robert  Ruther¬ 
ford  McCormick,  editor  and  publisher 
of  the  Chicago  Tribune. 

Many  editorial  craftsmen  who  might 
have  puffed  their  chests  out  at  the 
greetiiig  (trite  enough  for  them)  are 
considered  by  Col.  McCormick  to  have 
deserted  the  cause  and  “sought  refuge 
within  the  ranks  of  those  who  would 
destroy  them.”  Literature  has  not 
improved  since  the  days  of  William 
Shakespeare.  The  written  word,  as 
developed  in  modem  journalism,  is 
the  safest  and  surest  form  of  public 
communication  and  it  is  ravaged  on 
all  sides  by  media  usable  for  deceit 
of  the  public  and  by  political  forces 
which  prefer  that  the  nation  be  not 
informed  by  a  diligent  and  courageous 
press.  With  editors  deserting  their 
principles  with  a  journalism  thus 
weakened  beset  by  foes,  and  with  no 
probability  of  improving  the  form  of 
literature,  the  problem  of  preserving 
the  attraction  of  the  written  word  for 
the  public  lies  with  those  in  charge 
of  its  physical  appearance.  Hence,  he 
concluded,  upon  the  compositors, 
stereotypers,  pressmen,  engravers,  and 
their  f^ow  crafts  rested  the  responsi¬ 
bility  for  the  salvation  of  civilization. 
«  «  * 

IT  WAS  A  good  speech,  delivered 
in  Col.  McCormick’s  unsmiling  fash¬ 
ion,  but  we  thought  as  he  left  the 
platform  that  a  good 
Probleta*  many  of  his  audience 
were  stunned  at  his 
concept  of  their 

Technique  duties.  Summarized 
mentally  it  seemed  a 
bit  of  a  tour  de  force — and  we  turned 
to  the  business  of  the  meeting,  ably 
carried  forward  by  S.  H.  Kauffmann, 
assistant  business  manager  of  the 
Washington  Star.  There  followed  two 
and  a  half  days,  ani  a  night  session, 
devoted  solidly  to  the  technique  of 
making  newspapers  more  attractive, 
making  them  more  quickly,  more 


cheaply  without  loss  of  quality.  Some 
of  the  stuff  seemed  sheer  wizardry  to 
a  man  who  has  never  run  an  octuple 
press — like  the  53-foot  lead-in  of  a 
web  in  Walter  Ogden’s  demonstration 
of  how  the  Cleveland  Press  prints 
ROP  color  combinations.  And  there 
was  the  General  Electric  expert  who 
talked  about  lighting  conditions,  and 
after  presto-changing  half  a  dozen 
fluorescent  tubes,  set  up  one  that  he 
swore  was  white,  though  it  was  at 
that  moment  lavender  to  your  dazzled 
eyes.  Later,  in  private  and  without 
benefit  of  the  varying  hues,  he  proved 
it  was  white,  of  a  pleasant  sort 

And  then  there  was  the  report  of 
the  hard-working  committee  which 
sifted  out  all  these  hues  and  handed 
over  to  the  newspaper  advertising 
business  a  card  which  almost  enables 
the  pressman  in  San  Diego  or  Buffalo 
to  duplicate  a  color  by  simply  order¬ 
ing  so  many  pounds  of  red,  yellow 
or  blue.  And  there  was  Professor 
Hardy  of  IPI,  who  demonstrated  a 
cognate  theory  by  red,  yellow  and 
blue  screens,  intermixed  with  a  flock 
of  graphs  and  charts  that  explained 
the  whole  printing  color  system. 
There  were  talks  on  typography,  on 
how  to  keep  slug  machines  in  top 
working  order,  tricks  with  splicing 
mats  to  make  color  register  certain, 
discussions  of  the  ancient  problem  of 
dry  mat  shrinkage,  conservatively  en¬ 
thusiastic  expositions  of  etching  cuts 
by  electrolysis,  and  a  dozen  other 
subjects  that  defied  adequate  sum¬ 
marizing.  The  600  who  sat  through 
those  sessions  got  their  money’s  worth 
in  exchange  of  ideas — all  headed  in 
the  same  direction,  the  making  of  bet¬ 
ter  and  more  complete  newspapers. 

Maybe  Col.  McCormick  hadn’t  put 
his  responsibility  into  the  wrong 
hands  after  all.  So  we  mused,  and 
we  moved  on  to  St.  Louis,  where, 
Tuesday’s  papers  reported,  the 
American  Newspaper  Guild  had  gone 
off  the  deep  end  into  the  CIO  and 
voted  to  admit  all  unorganized  news¬ 
paper  workers. 

•  •  * 

THURSDAY  MORNING  found  your 
traveler  at  the  Staffer — among  folks 
not  in  agreement  with  E.  &  P.  edi¬ 
torials  of  the  past 
year.  He  was  pre- 
Parliamentary  pared  for  a  courteous. 

Perfection  if  not  cordial,  recep¬ 
tion,  and  was  grati¬ 
fied  to  receive  both 
from  Wayne  Parker,  of  the  Globe- 
Democrat  (now  of  the  Post- Dispatch) 
staff,  chairman  of  the  local  arrange¬ 
ments  committee.  He  was  ushered  to 
one  of  the  two  press  tables  at  the  end 
of  the  speakers’  stand,  provided  with 
copy  paper  and  a  mimeographed 
transcript  of  the  previous  days’  activi¬ 
ties.  _  Of  all  the  newspaper  conven¬ 
tions  he  has  covered,  none  (except 
the  American  Society  of  Newspaper 
Editors)  has  taken  such  meticulous 
care  of  the  working  journalist.  At  the 
press  tables  were  several  local  report¬ 
ers,  a  staff  man  of  the  New  York 
Herald  Tribune  and  another  staff  man 
of  the  New  York  Daily  Worker. 

The  massive  Heywood  Broun  held 
the  dais  with  a  gavel  that  seemed 
ridiculously  small  in  his  grasp.  Flank¬ 
ing  him  were  Jonathan  Eddy,  Broun’s 
sharpest  sword  since  the  guild’s  in¬ 
ception  and  next  day  to  be  elected 
executive  vice-president,  and  black- 
mustached  Kenen  of  Cleveland,  chair¬ 


man  of  the  constitutional  conunittee. 
The  debate  was  on  sections  of  the 
new  constitution  other  than  those  af¬ 
fecting  eligibility,  which  had  been 
settled  on  Tues^y. 

Broun,  the  best  parliamentarian  we 
have  ever  seen  in  a  newspaper  chair, 
look  the  draft  on  the  constitution,  21 
legal  size  sheets  of  it  with  a  couple 
of  inserts,  section  by  section,  and 
asked  those  who  meant  to  take  ex¬ 
ception  to  the  submitted  form  to  in¬ 
form  the  chair  as  the  sections  were 
passed.  Pencil  in  hand,  he  wrote  the 
names  of  those  who  rose  like  seals  in 
a  circus,  noted  the  section  to  which 
they  referred.  We  have  worked  on  a 
good  many  constitutions,  put  them 
through  committees  and  general  meet¬ 
ings,  but  never  have  we  seen  so  in¬ 
tricate  a  document  handled  with  such 
dispatch  and  sure-footedness. 

Few  orators  among  these  guilds- 
men,  but  common  to  all  was  an  ability 
to  make  a  point  tersely  and  warmly. 
With  a  score  wishing  to  speak  on  a 
moot  question,  Broun  called  for  hands 
and  assigned  them  a  numerical  order, 
with  a  time-limit  depending  upon  the 
number  to  be  heard  and  the  impor¬ 
tance  of  the  discussion.  Minutes 
dragged  past  noon,  past  one,  toward 
two  before  anyone  thought  of  lunch¬ 
eon  adjournment.  Almost  every  pro¬ 
posed  amendment  to  the  constitu¬ 
tion  demanded  a  rollcall  vote,  with 
fractional  divisions  of  delegation  votes 
that  drove  tellers  wild.  Every  par¬ 
liamentary  amenity  was  observed 
with  a  care  not  exceeded  in  the  United 
States  Senate.  Courtesy  and  fair¬ 
ness  prevailed.  In  trades-union  style, 
Mr.  Broun  was  addressed  as  “Brother 
Chairman,”  and  delegates  were  ad¬ 
dressed  by  the  chair  and  by  their 

fellows  as  “the  Brother  from - .” 

*  •  « 


THIS  WAS  NOT  a  convention  of 
newspaper-makers.  We  could  not 
have  made  that  statement  even  two 
years  ago  without 
“Publisher!  stirring  up  righteous 

Are  All  resentment  and  may- 

...  „  be  losing  some  sub- 

Aiike  scribers.  No  other 

can  be  made  today. 
This  was  a  convention  of  trades  union¬ 
ists,  first,  midway,  and  all  the  time. 
Problems  of  newspaper  technique  had 
no  part  in  its  debates.  Journalistic 
ethics,  over  which  the  guild  in  pre¬ 
union  days  made  much  to-do,  were 
dismissed  with  a  30-second  reaffirma¬ 
tion  of  “our  previous  stand.”  Prob¬ 
ably  not  10  in  the  group  could  have 
recited  a  single  chapter  or  verse  of 
the  code  adopted  so  long  ago  (1935) 
in  St.  Paul.  This  was  a  meeting  of 
men  and  women  determined  to  im¬ 
pose  their  collective  will  upon  em¬ 
ployers  who  had  derived  them  of 
their  rightful  share  of  the  newspaper 
ration,  aixi  the  talk  was  strictly  down 
that  alley. 

That  is,  the  talk  on  the  floor. 
Hardly  a  good  word  for  a  publisher 
was  heard.  Chairman  Broun  occa¬ 
sionally  referred  respectfully  to  his 
Loss  as  “Mr.  Howard — Roy,”  but  the 
general  opinion  of  the  chair  and  many 
of  those  in  the  seats  was  epitomized 
by  the  new  Canadian  vice-president, 
Harry  Farmer,  of  Toronto,  as  the  con¬ 
vention  closed. 


Mr.  Farmer,  intense  of  face  and 
voice  and  with  the  precise  Scotch- 
Irish  intonation  familiar  in  Toronto, 
addressed  the  meeting  in  its  final 
minutes.  He  informed  the  delegates 
that,  as  he  left  for  St  Louis,  he  had 
been  informed  by  the  newspaper  for 
which  he  had  worked  10  years  (Globe 
and  Mail)  that  he  was  through.  He 
detailed  to  the  delegates  the  four  10 
per  cent  pay  cuts  he  had  suffered; 
most  of  them  he  considered  imneces- 
sary.  The  publisher,  he  remarked, 
possibly  in  repentance  for  his  shabby 
treatment  of  long-service  editorial 
men,  had  lately  given  $10,000  to  the 


Northern  Ontario  Bible  Society.  TW 
were  10  minutes  of  it,  with  never  • 
letdown  of  the  vengeful  «»»n 
took  the  “ladies  from  Hell”  into  Qqk 
man  second-line  defenses.  Rg  ^ 
roundly  applauded,  and  the 
remarked  that  it  was  “well  fog 
convention  to  know  that  Cana^ 
publishers  are  like  publishers  evm. 
where.”  Not  exactly  complime^^ 
•  *  •  “*■ 


spirit  of  the  majority.  Every 
was  bent  to  make  the  guild 

f  ormidableali 
dealings  with  ^ 
ployers— with 

ization  horizoQh% 
into  other  nevmag 
departments 

tically  down  into  the  iountall^ 
schools  to  ring  the  publisher  abig 
with  a  constant  strike  threat  H, 
toughest  kind  of  union  discipUnag^ 
written  into  the  constitution  to  tib 
care  of  individuals  and  <init|  ^ 
don’t  relish  that  drastic  program.  Da 
boys  and  girls  who  joined  the  gaij 
with  the  notion  that  it  was  a  poa 
club,  with  some  economic  functhm 
know  that  they’re  in  the  army  no* 
and  no  more  foolin’.  ' 

Some  at  St.  Louis  didn’t  care 
for  it.  Some  of  them,  in  strict  pi 
talked  of  resigning — but  r 
from  that  assemblage  of  Sav 
took  more  than  courage.  _ 
frankly  admitted  to  this  wriHf 
they  did  not  see  how  the  new 
gram  could  be  carried  out  Se. 
who  were  prepared  to  go  wifli 
CIO  movement  had  neither  inst 
tions  nor  inclination  to  vote  for 
widened  membership  base — bat 
had  no  choice.  The  two  were 
separably  linked  by  the  union 
gists  who  ran  the  meeting. 

Several  agreed  with  the 
opinion  that  the  new  mem 
could  only  be  for  offensive  p_^ 
for  auxiliaries  whose  aid  wooldi 
vital  in  crippling  a  struck  ner 
and  that  editorial  members  s„, 
loose  far  more  than  any  possiUe 
by  the  new  recruits. 

And  perhaps,  cocky  with 
achievements  of  raised  pay,  sImMi 
hours,  etc.,  some  of  the  delegatMwWi 
inclined  to  spoof  your  corresponiai 
as  representing  a  tribe  of  “pu^ONR,* 
publishers  who  said  “NO”  in  a  U 
and  firm  voice  until  a  strike  vote  am 
shoved  under  their  noses.  Some  qi|^ 
tiations,  we  were  told,  won  the  gdU 
chapters  far  more  than  was  expeteri 
after  sharp  refusals  of  early  deaua^ 
was  capp^  by  a  strike  threat 
That  might  be  true,  and  it  is  N* 
peated  here  as  a  cue  to  publiifaB 
who  run  against  the  buzz-sari^  h 
future.  This  guild  is  potentially  tbs 
toughest  outfit  in  the  newspaper  sst- 
up.  In  their  present  state,  its  nua* 
bers  evince  none  of  the  loyalty  to  the 
craft  traditions  that  you  find  in  the 
mechanical  shops,  unionists  tnoo^ 
the  pressmen,  stereotypers  and  cobs- 
positors  are. 


A  Few 
Doubt! 
Noted 


But  your  correspondent  flew  horns 
with  the  conviction  that  these  dele¬ 
gates  did  not  represent  the  thinldBg 
of  thousands  writing  for  Amerifll* 
newspapers,  that  they  did  not  accu¬ 
rately  represent  even  the  chapM 
which  had  sent  them.  We  don’t  think 
newspaper  talk  is  defunct  whei  news¬ 
paper  people  get  together  over  s 
friendly  glass,  as  it  Wcis  at  St.  Louifc 
We  don’t  think  that  all  newspap* 
people  think  themselves  burdenii 
with  oppressive  wages,  long  lioolU 
and  tyrannical  bosses,  that  it’s  only  i 
business  and  a  bum  business — 
you  might  have  gathered  from  guild 
discussions.  If  we’re  wrong  in  that, 
we’ll  withdraw  our  doubts  on  CiL 
McCormick’s  thesis  and  concede  that 
he’s  right,  not  only  for  this  joureet 
istic  generation,  but  the  next  Bid 
we  are  still  not  convinced. 


1  i  r  itjiff  errrirtrfv^Pf  ri  rjr«  iWBSt 
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Satwday 


ftearst  Merges  New  York  American 
With  Journal  and  Mirror 

Uneconomic  Competition’’  of  Three  Papers  In  Local  Field  Cited — 

First  Hearst  Suspension  In  50  Years 


Employes  Promised  Job  Aid 


William  R.  Heari^t,  Jr. 


Arthur  G.  Newmyer 


William  Randolph  Hearst 


Walter  A.  Young 


CONSOLIDATION  of  the  New  started  Monday,  before  any  an-  will 
-  York  American,  second  oldest  of  nouncement,  with  the  entire  classi- 
t  newspapiers  published  by  William  hed  advertising  section  of  the  Ameri- 
doiph  Hearst,  with  the  New  York  can  appearing  in  the  Journal.  The 
mal  and  New  York  Mirror,  also  same  advertising  was  carried  in  both 
iifst  newspapers,  marked  a  step  papers  every  day  this  week. 
sreccJ  riied  in  the  half-century  of  The  Associated  Press  membership 
ifst  journalism.  The  formal  an-  of  the  American  which  Hearst  ob- 
n  ‘  inent  Tuesday  night  had  been  tained  in  the  late  ’90s  by  purchasing 
TOcd  by  two  weeks  of  strongly  the  Morning  Advertiser  and  its  New 
nunors,  which  were  York  City  News  Association  daily 
'  ;.ilatrd  Thursday  when  the  franchise,  have  been  transferred  to 
rrican  ceased  to  appear  as  a  daily  the  Mirror.  Most  of  the  special  writ- 
Pcr.  The  Sunday  American  will  ers  and  features  in  the  American 
,l*ar  in  conjvmction  with  the  Eve-  have  been  divided  between  the  Jour- 
ig  Journal.  The  Mirror  will  con-  nal  and  the  Mirror.  Also  several 
ue  as  a  seven-day  morning  tab-  Journal  features  will  be  included  in 
ii  Both  will  carry  the  American’s  the  Svmday  American, 
ne  as  part  of  their  tides.  Hearst  Jr.,  Publisher 

No  reason  was  given  by  the  Hearst  W.  R.  Hearst,  Jr.,  publisher  of  the  American, 
— -;.  .n<>nt  for  the  move  except  for  American,  has  been  appointed  pub- 
^  announcement  which  said  in  ll.I„.  ' 

irt;  "The  practical  disadvantages  Sunday  American. 

!  maintaining  three  competing  news- 
ip^  in  one  community  make  i 

-d  beneficial." 

The  only 

i«J5t  sellin„  _  ,  . . 

"d  the  Fort  Worth  Record  to  the 
to?  Telegram  10  years  ago. 


remam:  John  R.  Hearst,  presi-  following  the  conference  saying  that 
dent;  A.  G.  Newmyer,  vice-president;  it  was  impossible  to  estimate  how 
and  W.  R.  Peters,  secretary.  many  employes  would  be  dismissed. 

Classified  Staff  to  Journal  but  that  every  effort  would  be  made 

The  entire  classified  staff  of  the  to  Place  as  many  as  possible  on  other 
American  has  been  taken  over  by  the  newspapers  The  Americ^  is 

Journal  with  J.  A.  Finneran,  classi-  ^o  have  employed  around  2,800 

fied  manager,  in  charge.  Preston  PO'^sons. 

Perkinson,  formerly  of  the  Washing-  -At  a  meeting  of  the  membership 
ton  Herald,  will  be  Mr.  Finneran’s  body  of  the  New  York  Newspaper 
assistant.  Guild  Wednesday  night,  considerable 

Walter  Merrill,  advertising  director  agitation  was  expressed  over  the  pos- 
of  the  Journal,  will  continue  as  ad-  sibility  of  such  a  large  number  of 
vertising  director  of  the  new  Jour-  guildsmen  and  other  employes  being 
nal,  and  Monroe  Green  of  the  Simday  thrown  out  of  work.  Milton  Kauf- 
American  advertising  staff  will  be  the  man,  executive  secretap^  of  the  New 
Journal  local  advertising  manager.  York  Guild,  said  that  in  the  meeting 
E.  D.  Coblentz,  editor,  and  Jerome  with  the  Hearst  management  it  had 
K.  Karpf,  managing  editor  of  the  been  stated  that  “between  30  and  37 
■‘will  remain  with  the  Pcr  cent”  of  the  editorial  workers 
Hearst  organization.”  Their  positions,  would  be  discharged,  and  around  140 
lisher  of  the  Evening  Journal  and  as  well  as  those  of  other  executives  typographical  workers,  about  the  sime 

'  _  __  i.  Walter  Young,  on  the  American  not  mentioned,  have  percentage.  Kaufman  expressed  the 

formerly  assistant  publisher  of  the  not  been  determined.  The  Hearst  belief  that  tefore  the  consolidation  of 
a  American,  goes  with  him  to  the  Jour-  management  annoxmced  that  “we  are  the  American  was  consummated, 
Jon  of  this  kind  desirable  nal  as  associate.  William  Curley,  edi-  not  through  with  the  selection  of  much  more  than  30  per  cent  would 
”  tor  of  the  Journal,  continues  in  that  employes.”  be  out  of  work. 

instance  of  capacity.  William  H.  Ryan,  city  editor  of  the  The  group  passed  a  resolution 

Arthur  G.  Newmyer,  who  has  been  American,  becomes  Sunday  editor,  backing  up  the  He^st  ^d  i^ts 

publisher  of  the  Journal,  was  ap-  T.  V.  Ranck  will  remain  in  charge  of  moraUy  and  fin^ci^y  m  what- 
pointed  an  assistant  general  manager  the  Sunday  *  March  of  Events  page,  ever  action  they  decide  to  take,  at  a 
as  Journal  of  the  Hearst  Newspapers.  He  joined  Malcolm  S.  Lunn  will  continue  as  meeting  Thursday  night. 

•ted  in  1882  as  the  Hearst  organization  in  1935  after  general  manager,  in  charge^  also  of  Severance  Pay  Granted 

I  and  acquired  leaving  the  New  Orleans  Item-Trib-  Journal  &  American  circulation.  sff  Hearst  stated  that  dismissed 

as  always  been  une  where  he  had  been  for  many  2,800  American  Employes  editorial  employes  would  receive  the 

id  to  the  San  years  associate  publisher  and  part  The  management  of  the  American  scheduled  severance  payments,  me- 

n  his  affections,  owner.  njgt  Wednesday  with  repres«itatives  chanical  employes  woxild  receive  “pay 

IS  employed  the  Robert  C.  Brown,  associate  pub-  of  the  editorial  and  commercial  de-  beyond  any  contractual  requirement” 

red  no  editorial  lisher  on  the  Journal,  will  be  assis-  partments  of  the  American  and  Jour-  and  business  office  workers  would  re- 

rican.  tant  publisher  of  the  Journal.  to  employment  policies,  ceive  severance  allowances  not  yet 

he  papers  was  Officers  of  the  Journal  Corporation  Hearst,  Jr.,  issu^  a  statement  (Continited  on  page  42) 
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ALL  PITTSBURGH  DAILIES  SUSPEND 

ON  OUTLAW  STRIKE  BY  MAILERS  ten  agreements,”  Gov.  Earle’s  state- 

_  ment  declared. 


'Hie  strike  began  as  a  sit-down 


ITU  Calls  Strike  Illegal  as  Violation  of  Contract — Strikers  The  posted  notices  said  that  opera- 

Demand  Wage  Increases— Gov.  Earle  Warns  Strikers  JJSed'inS^fiSEJnoti'^.  The  iSSi 
They  Are  Trespassers  Gazette,  only  morning  paper  in  Pitts- 

-  burgh,  broadcast  its  news  by  radio 

PiTTSBCRCH,  Pa.,  J\me  24. — It  was  an-  mended  to  Mayor  Cornelius  D.  Scully  until  midnight,  June  22. 
nounced  late  today  that  the  three  of  Pittsburgh,  that  the  strikers  be  The  strike  began  as  a  sit-down 
Pittsburgh  newspapers  suspended  considered  “trespassers.”  “Unless  the  within  the  newspaper  buildings,  but 
since  Tuesday,  will  publish  tomorrow  mailers  withdraw  themselves  from  the  the  majority  of  the  strikers  had  left 
tenth  moil  room  employes  to  be  supplied  newspaper  plants  and  return  to  work  the  premises  by  evening,  after  Gov. 
by  the  International  Typographical  immediately,  the  enemies  of  organized  Earle’s  statement  had  bron  sent  to 
Union,  present  members  being  under  labor  will  use  their  acts  to  exemplify  Mayor  Scully, 
suspension.  An  arbitration  meeting  .  . 

today  with  Mayor  Scully  collapsed,  n  w  O  m  •  rr 

the  mailers  turning  down  a  three  year  r^iiOilSnCfS  tJ€C  MLCOnOmiC  MOVOC 

contract  offered  by  publishers,  to  be- 

Arising  Out  of  Guild  Demands 

7,  1937.  The  Press  said  it  will  publish  T^CONOMIC  and  political  havoc  torted  by  the  prejudices  of  the 
a  56-pagfe  paper  and  the  Post-Gazette  arising  out  of  the  American  writers. 

and  Sun-Telegraph  also  will  have  Newspaper  Guild’s  demands  for  a  “The  closed  shop  means  the  aid  of 
large  issues.  Radio  broadcasting  of  closed  ^op  in  the  nation’s  editorial  the  freedom  of  the  press.  When  that 

news  was  continued  today,  the  city  rooms  was  forecast  this  week  by  pub-  freedom  dies,  democracy  dies  with  it 

being  entirely  without  local  newspa-  Ushers  following  the  call  to  a  special  “I  feel  quite  certain  that  at  least 

P*’"*-  _  conference  at  Chicago  June  29  to  dis-  99  per  coit  of  the  publishers  and  edi- 

/^FFICIALS  of  the  three  daily  ^  tors  of  Uie  coimt^  have  the  same 

(J  newspapers  in  Pittsburgh  posted  these  guild  demands  views.” 

notices  Jime  22  notifying  their  em- 

ployes  of  an  “indefinite  suspension  of  vit^  to  Ae  cr^t  ^d  a  breedmg  of  wauJccc  (Wis.)  Journal- The  guild 
pubUcation”  as  a  result  of  a  strike  declaration  at  St.  Loim  proposes  to 

11  J  u  *u  publishers  tore^ee.  commit  newspaper  workers  to  a  par- 

T  ♦  nai%irnncn-anh_  Statements  received  by  EIditor  &  tisanship  in  political  and  labor  affairs 

union.  ^  e  i  Pubusher  on  the  situation  follow:  which  must  destroy  the  independence 


Publishers  See  Economic  Havoc 

Arising  Out  of  Guild  Demands 


ical  Union,  which  holds  the  final 
jurisdiction  over  the  mailers,  has  de¬ 
clared  the  strike  illegal  and  in  viola- 


‘Let  Them  Have  Their  Way" 


which  must  destroy  the  independence 
sc  vital  to  the  craift.  The  real  func- 


WiLLiAM  Allen  White,  publisher,  newspapers  b  impartial  ser- 

nnoria  fKan.I  Gazette— "AHer  mare  ^Jce  to  the  general  public.  Freedom 


tion  both  of  a  contract  with  the  pub-  (Ka"  )  Gazett^“^ter  more 

lishers  and  of  imion  laws  50  years  on  both  sides  of  the  necessary  to  suen  a 

n^rs  or  imion  laws.  ^  .  newspaper  bargain  counter  I  have  service  and  must  be  courageously  de- 

The  three  papers  which  suspended  newspa^r  oarpm  coimier  i  nave  r  .  j  j  u  .  holdlv 

are  the  Pittsburah  Press  a  Serious-  found  that  the  best  way  to  get  along  *  j  V  .Vj  j  been  boldly 

^e  me  t'tttsourgn  I'ress,  a  ocripps  people  is  to  let  them  Imve  their  g^*^  ^ 

Howard  paper,  the  Sun-Telegraph,  a  ^  m  I^oP‘eja  “  ^^e  meir  boldness  by  all  those  who 


wrorip  nr  wim  equal  poioness  py  an  inose  wno 
Hearst  imit,  and  the  Post-Gazette,  part  wrong  or  ,  preserve  a  democratic  press  ” 

of  the  Paul  Block  chain  f  f  wrong.  I  feel  preserve  a  aemocraiic  press. 

on.  ^-'1,  J  .1  .i'  .1  '1  n  the  40-hour  week  and  the  closed  shop  P-  f-*-  Jackson,  publisher,  Portland 
The  strikers  demanded  a  daily  wage  :  v-iuacu  oiiup  “rn,,,  c.iM 

increase  of  $1 20  which  would  brine  writmg  end  of  a  small  country  (Ore.)  Oregon  Journal—  The  gmld 

fn^  YnH  a  ^ffhtlv  wave  finally  wUl  be  rejected  by  both  convenUon  mandate  goes  beyond  any 

the  day  rate  to  and  a  nightly  wage  If  the  boss  is  fair  the  men  reason  from  economic  or  political 

the’^^t°rafe^'to  M^'^^'^e'^ontr^  are  reasonable.  The  way  to  settle  this  bases.  The  danger  to  newspapers’ 
J  dispute  when  it  becomes  acute  is  to  necessary  objective,  coverage  of  all 

whi(*  the  publishers  and  ITO  declare  ^  ^  intelligence  news,  is  extremely  apparent  to  any 

has  bwn  violated  ^  scheduled  to  run  decency  of  both  sides  to  get  at  but  those  blinded  by  partisan  think- 

until  January  7,  19J8.  justice  of  this  question.  In  the  ing  in  any  group.  For  the  good  of 

Union  Ignored  Plea  newspaper  writing  profession  I  would  ^  citizens  of  our  country,  the  pres- 

A  statement  by  the  publishers  as-  trust  the  majority  of  employes  to  see  ent  leadership  of  the  guild  should 
serts  that  the  representatives  of  the  clearly  our  mutual  self-interest  and  study  where  all  this  may  lead  us.” 
local  union  walk^  out  of  a  meeting  to  have  courage  to  get  it  under  any  ~ 

with  J.  C.  Moser,  state  mediator  and  bargaining  contract.”  BOWMAN  MADE  EDITOR 

envoy  of  Governor  George  H.  Earle,  Paul  Block,  president,  Paul  Block  .'  ■  '  . '  _  ,  , , 

at  which  he  urged  them  to  submit  the  Newspapers — “I  am  a  sincere  believer  B«n>b«r«er  Chief  Join*  raul  Block  • 
issue  to  arbitration.  “i  the  unionization  of  certain  depart-  Newarfc  Star-Eagle 

This  was  ignored.  ments  of  a  newspaper.  Some  depart-  Willard  E.  Bowman  Jime  23  re- 

Charles  P.  Howard,  ITU  president,  ments  have  been  unionized  for  as  long  signed  as  executive  vice-president 
wired  Rand  Anderson,  national  sec-  ^  f  recall.  In  almost  every  case  and  publicity  director  of  L.  Bam- 
retary  who  went  to  Pittsburgh  from  this  has  been  of  advantage  both  to  berger  &  Co.,  and  Paul  Block,  pub- 
hls  headqueuters  in  New  York,  say-  the  employe  and  to  the  publisher.  Usher  of  the  Newark  Star-Eagle,  an- 
ing  that  dues  would  be  refused  from  union  membership  for  report-  noimced  that  Mr.  Bowman  v^l  be- 

the  officers  and  members  who  are  re-  ®”  editorial  workers  I  cannot  come  executive  editor  of  that  paper 


ing  that  dues  would  be  refused  from 
the  officers  and  members  who  are  re¬ 


sponsible  for  the  strike.  “If  such  understand.  A  closed  or  preferential  Aug.  1. 

action  becomes  necessary,”  he  said,  ^  even  more  impossible.  Either  Previous  to  his  two-and-a-half-year 

“the  strikers  will  become’ delinquent  breed  mistrust  in  the  readers  connection  with  the  Newark  depart- 

and  not  eligible  for  employment  in  oi  newspapers,  who  would  never  know  ment  store  he  was  with  the  Star- 
any  union  office”  whether  news  reports  about  imions.  Eagle  for  13  years  as  managing  edi- 

The  publishers,  by  their  statement,  (actions  of  labor  or  politics  were  dis-  tor  and  editor. _ 

indicate  that  while  they  would  be  _ _ 

willing  to  negotiate  with  the  inter-  NEWS  AND  FEATURE  HIGHLIGHTS 

national  body,  they  “could  not  sur-  IM 

render  to  strike  action  under  condi-  „  1  nio  lOOtJC. 

tions  which  would  violate  their  writ-  "•  ^  Hearst  Merges  N.  Y.  Fight  Wire  File  Sets  Record. . .  16 

ten  contract  with  the  mailers  and  de-  American  with  Joimial  and  Short  Takes .  18 


willing  to  negotiate  with  the  inter¬ 
national  body,  they  “could  not  sur¬ 
render  to  strike  action  under  condi¬ 
tions  which  would  violate  their  writ¬ 
ten  contract  with  the  mailers  and  de¬ 
stroy  the  whole  collective  bargaining 
system,  imder  which  their  busi¬ 
nesses  have  been  operating  for 
many  years.” 

S,000  Out  of  Work 

The  strike,  although  entailing  an 
action  of  only  ISO  men,  threw  5,000 
employes  out  of  work.  The  suspen¬ 
sion  was  ordered,  according  to  the 
bulletins  posted  by  the  publishers 
“because  we  do  not  wi^  to  subject 
employes  to  possible  danger  or  to 
risk  destruction  of  our  papers  and 
property.” 

Governor  Earle,  in  advising  the 
strikers  to  call  off  their  action  imtil 
the  contract  expires  in  1938,  recom- 
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Two  Detroit  Dailies 

Sign  with  Maikr, 

Detroit,  Jime  21 — Negotutiom 
two  of  Detroit’s  three  principal  ^ 
papers  resulted  Saturday  in  the  ^ 
ing  of  the  publications’  first  cowS 
covering  mailing  room  help. 
minimum  hourly  rate  establish  en 
stitutes  raises  of  from  10  to  25I1 
cent  for  all  of  the  110  main.),  ^ 
employes  on  Detroit  Netosanj^ 
troit  Times. 

Under  the  agreement,  journejm 
mailers  will  work  five  days  (d 
hours  each.  Night  shift  workenlS 
draw  $8  for  seven  hours  work,  u 
mailers  working  a  second  shift  c 
Saturdays  will  draw  $8  for  six  h^ 
Split  shift  workers  will  get  night  rat 
While  the  contract  stand  it 
three  years  with  regard  to 
it  will  be  open  for  adjustnat  ( 
wage  scales  every  year.  Prt^iorto 
of  apprentices  to  journeymen  is  1 
at  1  to  8,  with  their  pay  ranging  fm 
55  per  cent  of  the  journeyman  ki 
during  the  second  year  up  to  S  p 
cent  during  the  fifth.  T^  contra 
is  retroactive  to  June  1. 

Hearst  Obtains  Control 
of  L,  A,  Herald  &  Expr 

Santa  Ana,  Cal,  June  21— 
interests,  which  formerly  owned 
minority  interest  in  the  Los  Ange 
Evening  Herald  &  Express,  now  0 
the  entire  stock  in  that  paper 
a  merger  disclosed  here  June  18,  wh 
notice  of  “joint  agreement 
merger”  was  filed  with  the  com 
clerk. 

Publisher  Frank  F.  Barham  and 
associates  held  51%  of  the  Herald- 
press  stock,  it  was  shown,  but  He 
Publications,  Inc.,  added  the  majori 
block  of  stock  to  its  holdings  and 
into  full  ownership  under  the  me 
Barham  is  a  director  of  Hearst  Pu 
lications,  Inc.  The  document  lil 
here  does  not  show  whether  he 
an  interest  in  the  property  thro 
an  exchange  of  stock.  Capitalinti 
remains  as  before. 

SAN  DIEGO  SUN  SIGNS  ; 

Five-Day  Week  Specified  ia  N 
Guild  Contract 

San  Diego,  Cal.,  June  22— Folio* 
several  months’  negotiation  betw 
San  Diego  Newspaper  Guild  and  S 
;  Diego  Sun,  a  Scripps-Howard  pap 
a  contract  was  signed  June  21  p 
viding  a  five-day,  40-hour  week 
top  minimum  wage  of  $45  per  w 
for  experienced  editorial  employ 

•  The  graduated  pay  scale  ranges  fr 
$18  weekly  for  beginners  for  fiist  i 

•  months  to  $40  for  five  year  men  21 
■  $45  for  six  years  and  over. 

Severance  indemnity  for  dischari 

•  employes,  time  off  or  compensation 
overtime  work  and  annual  vacau 
with  pay  are  provided.  The  Sun 
already  been  granting  such  paid  va 
tions. 

The  right  of  the  Sun  managemen 
decide  and  express  its  editorial  p 
cies  is  safeguarded  and  the  cont 
preserves  “all  those  elements  of  no 
paper  publishing  t^t  safeguard  an 
dependent  press.” 

All  but  seven  of  the  Scripps-Ho* 
papers  have  signed  to  date. 

McGRAW  SUCCEEDS  MUIF 

McGraw-Hill  Publishing  Comp 
Inc.,  New  York,  announces  the  e 
tion  of  James  H.  McGraw,  Jr.,  as  p 
ident  to  succeed  Malcoln 
has  resigned  to  become 
News-Week.  Mr.  McGrav,  — 
his  position  as  chairman  of  the  w 
Mason  Britton  continues  m 
chairman  and  Howard  Ehr^  • 
tinues  as  executive  vice-president 
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ABC  PLAN  MAY  SCRAP  TRADING  AREAS 

Advertiser  Plots  Own  Trading  Zone  for  Particular  Product,  Harn  Tells  NAEA — Counter 
Breakdown,  with  Map  Based  on  20%  Coverage,  Is  Proposed 


id  A  RADICAL  change  in  the  Audit  DnRITRT  «  MAIMN  Publisher’s  State- 

ad  A  Bureau  of  Circulations’  system  of  “V  i  o.  n  ^  jjg  printed  a  map,  with 

reporting  trading  areas,  which  for  Under  these  circumstances,  he  said,  city  where  one  newspaper  had  con-  coxmty  outlines  and  principal  towi^ 

years  has  caused  dissension  and  con-  it  seems  advisable  to  cease  emphasiz-  centrated  circulation  in  small  terri-  which  vrill  show  the  area  included  in 

D«  troversy  in  one  city  after  another,  ing  circulation  in  a  more  or  less  arbi-  tory,  and  another  paper  had  much  established  circle.  This  circle  and 
was  proposed  by  O.  C.  Ham,  the  bu-  trary  area,  and  instead  to  give  the  more  circulation  in  outside  territory,  intermediate  circles  of  lesser  radii 

reau’s  managing  director,  before  the  space  buyer  coimty  breakdowns  In  compromising  these  two  view-  sh^  be  portrayed  thereon. 

Manrsnaoer  Advertisins  Executives  which  will  nermit  him  to  comnare  noints.  he  !;aid.  the  ABC  had  found  “(7)  that  Publisher’s  Statement 


Newspaper  Advertising  Executives  which  will  permit  him  to  compare  points,  he  said,  the  ABC  had  foimd 

Association  this  week.  circulations  available  with  the  coim-  itself  obliged  to  depend  on  opinion,  shall  also  show  a  small  state  map 

'Hie  new  system  has  been  under  ties  he  wants  to  cover.  which  he  considered  contrary  to  its  on  which  the  location  of  the  estab— 

c(S)sideration  for  some  time,  but  this  How  Plan  Would  Work  of  presenting  facts  alone.  lished  circle  is  indicated,”  , 

^  To  determine  the  area  to  go  on  the  Advertisers  and  advertising  agen-  Examples  Submitted  > 

explam^  pi^Ucly.  Mr  Ham,  s^^-  cies  were  consulted  in  deve^pmg  t^  Mr.  Ham  showed  several  example® 

ing  at  the  NAEA  cravention  at  the  new  idea.  Mr.  Ham  outlmed  the  fol-  of  Publisher’s  Statements  in  which  the 

Hotel  Pe^yly^  New  York  Jxme  families  covered  in  each  of  'o^mg  statement  of  the  resultmg  con-  ^ap  and  listing  of  county  circula- 

elusions:  ^  tion  were  shown.  The  circulations  of 

Harn  •  Statement  thg  following  publications  were  thus 

“It  was  agreed:  portrayed. 

“(1)  that,  owing  to  the  impossi-  Per  ce^ 


To  determine  the  area  to  go  on  the  .^averusers  ana  aaverusmg  agen- 
map  for  any  city,  the  ABC  would  «««  consulted  m  deve^pmg  t^ 


which  he  considered  contrary  to  its  which  the  location  of  the  estab— - 
aim  of  presenting  facts  alone.  lished  circle  is  indicated,”  , 

Advertisers  and  advertising  agen-  Examples  Submitted  ^ 


22,  explained  that  he  planned  to  de-  elusions: 

scribe  it  to  interested  groups  before  "  *  ' 

I  it  is  brought  up  for  action  at  the 
October  convention  of  the  ABC.  Be¬ 
cause  of  its  drastic  changes  in  the 
established  system,  he  said  he  pre- 
ferred  not  to  spring  it  “cold”  when 
the  ABC  meets. 

Several  members  of  the  NAEIA 
ol  agWpH  questions  about  how  the  new 
system  would  apply  to  particular  situ- 
ations,  but  no  opposition  was  indi- 
i£4,'l  cated.  The  NA^  president,  Irwin 
1 43f  Maier,  Milwaukee  Journal,  appointed 
a  committee  to  study  the  plan  with 
r  ow|  Mr.  Ham. 

UTidil  Further  Study  Urged 

^  A  Schaefer,  Fort  Wayne  (Ind.) 
aol  Jounuil-Gazette,  chairman  of  the 
■'"fl  NAEA  committee,  reported  later  that 
the  committee  felt  the  matter  of  too 
grave  importance  for  immediate  deci¬ 
sion.  In  any  event,  he  told  the  NAEA, 
the  proposal  would  be  a  matter  for 

publishers  and  circulation  directors  w*'/ 

wdj  to  act  on.  For  the  committee,  he  O.  C.  Harn  for  committei 

■*  urged  the  newspapermen  present  to  best  plan  of  shoi 

-  T  place  the  matter  before  their  pub-  its  surrounding  coimties.  A  circle  of  newspapers  w 

filj  lishers  for  thorough  study  and  con-  would  then  be  drawn  around  the  city,  tionships  in  mind, 

reaiii  sideration  of  how  to  vote  at  the  Octo-  of  sufficient  size  to  include  all  the  “In  order  to 


tion  were  shown.  Tlie  circulations  of 
the  following  publications  were  thus 
portrayed. 


bility  of  finding  a  workable  formxila, 
the  present  method  of  establishing  a 
retail  trading  zone  for  a  city  is  and 
miist  be  guess-work  and  a  matter  of 
opinion. 

“(2)  that,  owing  to  the  fact  that 
different  t}rpes  of  products  are  dis¬ 
tributed  in  differing  distances  from  a 
city,  any  city  has  not  one  but  sev¬ 
er^  retail  trading  areas. 

“(3)  that,  since  (2)  is  true,  there¬ 
fore  advertising  space  buyers  must 
consider  different  retail  trading  areas 
for  each  campaign. 

“(4)  that,  ffierefore,  the  thing  the 
advertiser  wants  to  know  from  the 
bureau  is,  where  is  the  circulation  of 
the  newspaper  in  relation  to  the  city 
of  publication,  i.  e.,  in  the  city,  near 
the  city  and  distant  from  the  city. 

“((5)  that  the  course  of  procedure 


best  plan  of  showing  the  circxilation 
its  surrounding  coimties.  A  circle  of  newspapers  with  the  above  rela- 


Per  Ctat 

of  Total 

Radius  of 

Included 

City  Zone 

Established 

in  County 

Population 

Circle 

Listing 

Xrtv  York  News 

Morn.  7,512,509 

100  miles 

99% 

Sun. 

67% 

Chicago  Tribune 

Morn.  3,440,420 

100  miles 

90% 

Sun. 

77% 

Denver  Post 

Eve.  303,273 

150  miles 

88% 

Sun. 

54% 

Charlotte  Observer 

Morn.  82,675 

100  miles 

95% 

Sun. 

95% 

Peoria  Transcript 

Morn.  121,050 

25  miles 

93% 

Eve. 

92% 

Sun. 

82% 

Jackson  (Miss.)  Clarion-Ledger 

Mom.  48,288 

50  miles 

67% 

Sun. 

68% 

Marion  (Ind.)  Leader-Tribune 

Morn.  36,333 

25  miles 

98% 

Eve. 

99% 

Sun. 

98% 

Billings  (Mont.)  Gazette 

Morn.  20,250 

150  miles 

85% 

Eve. 

99% 

Sun. 

87% 

sideration  of  how  to  vote  at  the  Octo¬ 
ber  ABC  convention. 


of  sufficient  size  to  include  all  the  “In  order  to  accomplish  the  ob-  •  n  1  • 

counties  where  this  coverage  was  20  jective,”  Mr.  Ham  went  on,  “with  iS CWSprint  rTOUUCtlOfl 


“Hiis  probably  will  be  the  prin-  per  cent  or  more— except  isolated  the  greatest  likelihood  of  salability 
pal  topic  at  the  ABC  meeting,”  he  counties  separated  from  the  city  of  of  the  i)lan  to  members  against  the 
lid.  “Personally,  but  not  speaking  publication  by  counties  of  thin  cov-  natural  resistance  which  a  change  in 


Set  New  High  for  May 

lanadian  newsprint  production 


j  saia.  rersonauy,  oui  noi  speaiung  v,v/v-  naiurai  resisuuive  wiucu  a  v:iKuigc  m  \.^aiiaaian  iiewsprmi  proaucuoii 

j  for  the  committee,  I  favor  the  plan  erage.  Such  isolated  counties  would  long-established  practice  may  en-  reached  a  new  high  in  May,  substan- 


very  much.” 

Ctoe  amendment  suggested  at  the 


be  shown  separately. 


coimter,  study  was  made  along  lines  tially  exceeding  the  previous  peak 


The  circle  might  of  course  include  which,  while  abolishing  the  trading  made  in  March,  and  gaining  15.8% 


committee  discussions  with  Mr.  Harn  some  counties  of  less  than  20  per  cent  zone  idea  entirely,  would  still  show  over  May,  1936,  according  to  figures 

was  that  the  proposed  map  should  be  coverage,  but  all  the  coimties  within  the  circulation  in  its  relative  sig-  reported  by  the  Newsprint  Service 

published  in  the  audit  report  as  well  or  intersected  by  the  circle  would  be  nificance  to  the  traditional  trading  Bureau.  A  total  of  309,232  tons  were 


as  in  the  publisher’s  statement.  shown  on  a  map  in  the  ABC  statement. 

Beside  Mr.  Schaefer,  the  committee  and  circulation  breakdowns  for  all 
members  were:  Edwin  A.  Sutphen,  counties  in  this  map  would  be  shown 
Neio  York  Sun;  Franklin  B.  Hurd,  at  the  side,  together  with  the  number 
Promdcncc  Journal  and  Bulletin;  I.  of  families  in  each  county. 


areas. 

How  Map  Is  Limited 
“To  accomplish  this  it  was  decided: 
“(1)  diat  the  circulation  should  be 
broken  down  by  counties. 


produced  compared  with  301410  in 
March,  and  267,067  in  May  of  last 
year. 

In  the  same  period  United  States 
production  was  up  slightly  from  75,- 


W.  Williams,  Charlotte  News;  H.  S.  In  one  ii^tance  cited  in  a  question  ...g)  that,  in  order  to  limit  the  719  tons  in  the  1936  month  to  79,003, 
wnlon.  Grand  Rapi^  floor,  a  newspaper,  because  counties  shown  in  the  Publisher’s  bringing  the  combined  figure  to  a  new 

Condict,  St.  Louis  Globe-Democrat,  of  favorable  team  schedules  m  one  statement  in  the  list  and  on  the  map  high  of  338^35  tons. 

No  Single  Trading  Area  direction,  has  built  up  imiwrtant  to  a  reasonable  and  significant  num-  For  the  first  five  months  produc- 

Under  the  proposed  plan,  the  ABC  m  a  stemg  of  coimties  for  100  ^  uniform  methc^  of  fixing  a  tion  for  both  countries  was  at  a  new 

would  not  attempt  to  define  a  trading  ™il®s  “Ong  this  railroad.  e  map  should  be  established.  high  of  1,864,210  tons,  against  1,599,- 


area  for  any  city,  and  the  present  y-  }}  . . . . 

vaca-  references  to  trading  area  would  dis-  ^  show  aU  the  counted  ^  establishing  around  the  city 

''s^  appear  from  the  publisher’s  statement.  of  publication  a  circle  of  sufficient 

Instead  the  statement  would  show  bv  although  there  is  no  claim  of  gizg  to  include  the  counties  in  which 

niap  and  figures  an  area  including  all  ^I^rtant  quantitiw  of  circulation  important  circulation  coverage  exists 


(3)  that  this  limitation  will  be  521  in  the  same  time  last  year. 


JAILED  FOR  CONTEMPT 

Three  men  were  given  jail  sentences 


cuiu  ugures  an  area  mciuamg  au  imporumi  eureuiauuii  tuvciagc  j  4.1 _ 

the  counUes  in  which  any  weekday  far  away  m  other  directions.  It  in  the  list  all  counties 

newspaper  of  the  city  covers  as  much  '^as  made  p^  however,  that  this  ^ttin  or  are  intersected  R  « 

as  20  per  cent  of  the  families.  considered  an  objection,  smee  ^  The  norm  of  important  °f  Detroit,  June  8  as  the  result  of 

Fundamental  to  the  new  thinking  the  map  is  to  be  prmted  as  a  con-  coverage  is  taken  as  20  per  cent.  The  contempt  of  court  charg^  w^ch  grew 


Fundamental  to  the  new  thinking  the  map  is  to  be  prmteu  as  a  con-  coverage  is  taken  as  20  per  cent.  The  coniempi  01  coim  cnarg^  wmen  grew 
along  these  lines  is  the  recognition  vemence,  not  as  a  circulation  claim.  ^  be  determined  out  of  adyertismg  publ^ed  by  the 

^t,  as  Mr.  Ham  told  the  NAEA,  Same  Map  for  Rival  Papers  by  an  analysis  of  the  circulation  cov-  “'ifu  Uptimans.  All  six  em- 

“there  is  no  such  thing  as  a  retail  Weekday  circulation,  not  Sunday  erage  by  counties  of  the  newspapers  P 

trading  zone;  there  are  many  trading  circulation,  would  determine  the  map,  in  each  city  and  will  vary  in  ac-  tfnees  were  based  on  allegra  viola- 


zones  in  and  around  any  city.”  but  the  breakdown  would  include  all  cordance  with  the  requirements  of  tions  of  an  mjunction  resteammg  Ae 

For  a  small  drug  store,  he  pointed  counties,  weekday,  or  Sunday,  where  the  city  but  will  be  uniform  for  all  tirm  Md  its  empli^es  teom  further 
out,  the  trading  zone  might  include  20  per  cent  coverage  was  shown.  The  newspapers  in  the  same  city.  misleading  advertising. 


— -I  ®  f®w  city  blocks.  On  the  other  largest  circle  shown  for  any  of  the  “(4)  that  a  separate  group  at  the  nan  v  cir'Mc  u/itu  iTit 

j  the  e  hand,  some  persons  will  travel  100  newspapers  would  be  the  one  used  end  of  the  regular  list  will  show  ffie  UAlUi  SIGNS  WITH  ITU 

r.,  as  p  or  200  miles  to  buy  certain  kinds  of  for  all  newspapers.  circulation  of  the  few  counties  which  An  agreement  between  the  Intema- 

Muir,  goods  from  certain  stores.  Advertis-  Applying  the  system  to  several  lie  outside  the  established  circle  but  tirnial  Typographical  Union’s  Wausau, 

liblishi  ^  agency  space  buyers,  he  said,  are  cities  as  a  test,  Mr.  Ham  found  that  which  will  have  a  daily  or  Sunday  Wis.,  local,  and  Wausau  Daily  Record- 

,  Jr.  rel  disregarding  the  ABC  trading  areas  in  many  cases  the  territory  mapped  circulation  coverage  of  M  per  cent  or  Herald  has  been  si^ed  making  the 

(be  b(  and  determining  their  own  trading  was  almost  identical  with  the  trading  more.  Record-Herald  a  union  shop.  Satur- 

as  V  ^as,  which  vary  from  day  to  day  area  as  previously  fixed.  ‘*(5)  that  the  circulation  and  the  day  issues  are  now  published  at  1 

irlich  <  depending  upon  the  product  being  He  pointed  out  to  the  NAEA  the  number  of  families  in  each  listed  p.m.  to  conform  to  the  reduced  work- 

gsident  advertised.  conflict  that  has  arisen  in  city  after  county  shall  be  shown.  ing  hours  per  week  agreed  upon. 
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UNITED  FRONT  GETS  FINAL  APPROVAL 


Endorsement  by  NAEA  Places  Project  in  Hands  of  Advertising  Bureau  and  Its  Committees-^ 

Herron  Succeeds  Maier  as  President 


The  last  parliamentary  hurdle  was 
success^lv  taken  bv  the  United 


1  successfully  taken  by  the  United 
Front  movement  this  week  when  the 
Newspaper  Advertising  Executives 
Association,  in  convention  in  New 
York  as  part  of  AFA  week,  adopted 
resolutions  approving  the  plan  in  its 
final  form,  and  pledging  whole¬ 
hearted  cooperation  in  carrying  it  on. 

Following  is  the  resolution  voted 
unanimously  after  Frank  E.  Tripp, 
Gannett  Newspapers,  chairman  of  the 
joint  conunittee  on  the  United  Front, 
had  presented  the  project  and  de¬ 
scribed  its  progress  in  the  last  eighteen 
months: 

“RESOL\'ED  that  the  Newspaper  .\d- 
TcrtisifiK  Executives  .Association  approves  the 
actions  of  its  committee  on  the  so^lled  United 
Front;  approves  the  14-point  program  which 
that  committee  has  developed;  approves  the 
actions  of  committees  representing  New  York 
and  Chicago  special  representatives  and  the 
Bureau  of  Advertising  in  joint  session  as¬ 
sembled;  approves  the  selection  of  the  Bu¬ 
reau  of  Advertising  of  the  American  News¬ 
paper  Publishers  Association  as  the  agency 
to  undertake  the  new  program;  approves  the 
provisions  for  enlarging  the  Bureau  com¬ 
mittee  to  have  charge  of  the  work  and 
pledges  its  whole-hearted  support  and  coop¬ 
eration  to  any  plans  which  the  enlarged  com- 
mittee-in-charge  and  the  Advisory  Committee 
of  Advertising  Managers  shall  recommend. 

“Further,  it  is  resolved  that  the  special 
United  Front  Committee  of  this  organization 
is  hereby  discharged  with  thahks  for  its 
work.” 

A  special  vote  of  thanks  to  Mr. 
Tripp  was  also  cast. 

Turned  Over  to  Bureau 

The  resolution  turns  the  movement 
over  to  the  Bureau  of  Advertising,  Mr. 
Tripp  pointed  out,  “to  be  put  into  ef¬ 
fect,  promoted  and  financed  as 
promptly  and  in  such  form  as  the 
newly  constituted  Committee  in 
Charge  and  the  Advisory  Committee 
shall  deem  wise  and  feasible.”  The 
Committee  in  Charge  imder  the  new 
arrangement  is  to  include  two  New 
York  and  two  Chicago  special  repre¬ 
sentatives  of  newspapers,  while  the 
Advisory  Committee  is  composed  of 
five  newspaper  advertising  managers, 
one  of  whom  shall  be  the  president  of 
NAEA. 


phasis  were  shifted  from  competiij^ 
prilling  and  hauling  by  newspaper,), 
a  tmited  effort  to  sell  newspaper  id. 
vertising  as  a  whole.  In  the  anthr^ 
cite  industry,  he  said  the  pretat 
$1,000,000  a  year  spent  in  newspepa, 
could  be  increased  to  $5,000,000. 

He  emphasized  his  point  by  IcIEm 
of  a  tobacco  firm  which  received  td,. 
grams  signed  by  three  wholesaler!  a 
a  city,  saying  that  imless  the  advntk 
ing  in  that  city  were  shifted  from  p,. 
per  A  to  paper  B,  they  would  c(«t 
selling  the  manufacturer’s  prodmti 
The  manufacturer  called  in  the  Nn 
York  representative  of  paper  A,  ad 
in  a  few  hours  received  three  net 
telegrams  from  the  wholesalers,  stj- 
ing  that  paper  A  was  what  Hgj 
wanted. 

Will  Sell  Idea, 

Another  speaker  on  the  United 

.  z  •  L  /-u  XM  n  u  II  i-L-  -r  I.  Front  was  Ray  H.  McKinney,  of  J. P 
New  officer*  of  NA^.  Left  to  right,  Chesser  M.  CampbeU,  Chic^o  rriW.  McKinney  &  Son,  newspaper  tepn- 
vice-president  of  NAEA,^  Col.  Leroy  W.  Herron  Washington  Sur,  NA^  sentative.  Mr.  McKinney^Tt 
president;  and  Irving  C.  Buntm^n,^Wurons^.^arket8,  Inc.  re^ilected  secretary-  advertising  agencies,  doing  busi^ 

with  all  media,  could  no  longer  be 

newspapers  require  in  the  present  annual  dues  from  $1,440  to  $3,600.  chMg^  with  responsibility  for  de- 
competitive  situation.  The  resolution  Backers  of  the  plan  coiifidently  expect  veloping  newspaper  advertising;  but 
recommended  at  least  double  existing  that  general  linage  can  be  increased  tu®  United  Front  could  take  i 

expenditures,  or  a  total  of  not  less  more  than  enough  to  pay  the  increased  from  agency  practice, 

than  $250,000  annually,  all  concen-  dues.  “How  dws  the  agent  develop  advet- 

trated  in  a  single  movement.  It  rec-  Herron  New  Pretident  tismg.  he  ^ked.  By  creating  a 

ommended  establishing  a  new  agency  In  accordance  with  usual  practice,  selling  the  campaign  to 

it  no  existing  agency  seemed  able  to  Norman  S.  Rose,  Christian  Science  advertiser,  Imagmation  is 
undertake  the  work.  It  authorized  the  Monitor,  the  NAEIA  vice-president,  •^akes  him  successful.  Now  we  haw 
appointment  of  a  committee  to  in-  would  have  been  advanced  to  the  ideas  that  c^  create  advertisiiig. 

vestigate,  recommend  and  report,  presidency,  but  Harvey  Young,  Co-  with  aU  the  advertising  min- 

President  Irwin  Maier  named  the  fol-  lumbus  Dispatch,  chairman  of  the  .  nations  newspapen 

lowing  committee  which  makes  this  nominating  committee,  explained  that  thinking  on  uiis,  well  get  more.  To 
report:  Mr.  Rose  had  found  it  impossible  to  iTaake  more  advertismg  we  must  shot 

“Frank  E.  Tripp,  Gannett  newspa-  accept  the  place  because  of  other  advertisers  how  to  use  newspapers, 
ners.  chairman.  duties.  Loced  Advertising  Also 


report: 

“Frank  E.  Tripp,  Gannett  newspa¬ 
pers,  chairman. 

“Leroy  Herron,  Washington  Star. 
“Don  Bridge,  New  York  Times. 
“Fred  G.  Pearce,  Altoona  Mirror. 


Local  Advertising  Also 

Two  other  speakers  talked  on  local  I 


Accordingly,  Mr.  Young  reported  Two  other  speakers  talked  on  local  j 
nomination  of  Col.  Leroy  W.  Herron,  advertising.  One  was  Frank  K  Fdl- 
advertising  director,  Washington  Star,  man,  advertising  counsel.  New  York, 


“Herbert  Cordon,  Grand  Rapids  to  be  president  of  NAEA,  together  whose  articles  have  appeared  in  these 


“It  is  your  Committee’s  understand¬ 
ing,”  Mr.  Tripp  said,  “that  this  Ad¬ 
visory  Committee  is  to  actively  partici¬ 
pate  in  the  proceedings,  planning  and 
development  of  the  personnel  and 
work  which  shall  put  the  14  points 
into  effect  and  keep  them  operative. 
It  was  an  oversi^t,  which  can  be  cor¬ 
rected,  that  five  were  thus  appointed, 
rather  than  four  advertising  managers 
being  made  members  of  the  main 
committee.  Uiis  should  not  delay 
prompt  action  on  the  main  program, 
pend^  adjustment  of  the  detail  to 
conform  with  the  resolution  of  Nov. 
30,  1936.”  This  last-named  resolution 
was  adopted  at  a  joint  committee 
meeting  representing  NAEA,  newspa¬ 
per  representatives,  and  Advertising 
Bureau. 


Press.  with  Chesser  M.  Campbell,  Chicago  pages  for  some  months.  TTie  other 

“Chesser  M.  Campbell,  Chicago  Tribune,  to  be  vice-president,  and  was  Charles  H.  Carson,  Roanoke  (Yi) 
Tribune.  Irving  R.  Buntman,  Wisconsin  Mar-  Times  &  World  News,  who  illustnted 

“Thomas  G.  Murphy,  Janesville  kets,  Inc.,  for  re-elertion  as  secretary-  his  talk  with  mounted  campaigns  ill 
Gazette.  treasurer.  All  the  nominations  were  around  the  meeting  hall. 

“Edwin  S.  Friendly,  New  York  Sun.  unanimously  ratified.  Mr.  Fehlman  told  the  newspi^- 

“L.  A.  Gaines,  Richmond  News-  Robert  A.  Wolfe,  Dayton  News,  men  that  new  local  display  advato 
Leader  (deceased) .  and  William  A.  Wallace,  Toronto  Star,  could  be  developed  by  taking  a* 

“The  trade  press,  in  reporting  the  were  elected  to  three-year  terms  on  good  prospect  in  each  line  ol  bus- 
action,  created  the  name  ‘United  the  NAEA  board.  J.  Frank  Duffy,  ness  and  teaching  him  to  use  freqomt 
Front,’  a  title  not  chosen  by  the  spon-  Gannett  Newspapers,  was  elected  for  insertions  of  straightforward  aV! 


Front,’  a  title  not  chosen  by  the  spon- 


into  effect. 


“However,”  he  said,  “the  greatest  operative  campaign  for  the  whole  an- 


‘Here’s  why.  Take  an  average  < 
a  clothing  store  with  $50,000  gi 


Mr.  Triiqi’s  statement  traced  the 
movement  back  to  a  resolution  passed 
by  NAEA  Oct  15,  1935,  in  Chicago, 
following  a  talk  he  made. 

Started  With  Warning 
“That  resolution,”  he  told  the  pres¬ 
ent  convention,  “sounded  a  warning 
to  owners  and  publishers  of  newspa¬ 
pers  that  competing  media  are  out¬ 
selling  newspapers  because  sufficient 
funds  are  not  available  to  existing 
agencies  engaged  in  newspaper  pro¬ 
motion,  thus  restricting  the  work  and 
personnel  of  these  agencies  and  mak¬ 
ing  impossible  many  activities  which 


hurdles  have  been  passed.”  thracite  industry  has  already  been  business.  Five  per  cent  or  $2,500  i- 

Both  Mr.  Tripp  and  Mr.  Maier  described  in  these  pages  He  said  that  lotted  to  adverting.  At 
pointed  out  that  publishers  need  not  over-compeUtive  soUcitaUon  by  nevre-  time  you  nmy  find  this  $2,500 
expect  any  immediate  increase  in  their  menaced  sucwss  of  his  up  so  ^  that  new^pem  get  la 

Advertising  Bureau  dues.  Any  concern’s  program.  Members  of  the  than  $1,000  a  year.  The  other  $U 
change  wUl  have  to  be  made  by  the  ^thracite  Industries  board  not  all  goes  mto  letters,  posters, 
Committee  in  Charge.  Mr.  Tripp  said  of  whom  were  keen  for  advertismg  trunmmg,  cl^ch  progr^^ 
outside  the  session  that  it  is  not  pro-  bombard^  with  soUci-  biU^^ds  ^t  cars,  etc. 

posed  to  increase  dues  for  newspa-  tetions  ^til  ^me  of  them  were  m-  Take  $2400,  di^de  it  mto  ^ 
pers  of  less  than  15,000  circulation  or  oensed,  he  said,  pne  nwspaper  sent  parts-$175  a  mon^  Divide  t 
a  6-cent  rate  per  line.  A  newspaper  37  telepams  sign^  by  coal  de^-  fo^  weeks  w^ 
with  a  6-c-nt  aenerul  rat»  crs.  Another  paper  tried  to  organize  $44  a  week.  Now  divide  this  ii; 


fortunately  l^T  from  using  tie-in  advertising.  De-  proximately  $15  per  ad.  This  *ut: 

As  to  dues  of  larger  papers,  no  ^hto,  no  c^ge  was  made  in  matic^y  gives  you  the 

decision  has  been  reached  but  Ae  plan  the  original  list  of  79  newsi^pers,  and  ad.  A  merchant  doing  $100,000  « 
most  favored  at  present  would  caU  tie-m  adverting  ave^ed  M  per  cent  spend  4  ^r  outs  pe 

for  an  annual  payment  equal  to  the  “  placed  nationally.  cen^e,  then  build  his 

price  of  a  6.000-line  contract.  For  a  Mr.  Earnest  said  that  newspapers  as  that  amount.  Neyw  lew 


most  favored  at  present  would  caU  tie-in  adverting  ave^ed  M  per  ce 
for  an  annual  payment  equal  to  the  much  as  that  placed  nationally, 
price  of  a  6,000-line  contract.  For  a  Mr.  Earnest  said  that  newspapers 


large  paper  with  a  general  rate  of  60  a  whole  do  not  realize  the  amount  of 
cents  a  line,  this  plan  would  raise  the  advertising  that  could  be  sold  if  em- 


than  15  per  cent  for  the  direct  i 
(Continued  on  page  SO) 
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sors  of  the  movement,  but  never  a  one*year  term  to  fill  the  place  of  containing  headline,  news,  and  pricei| 


“Research  experience  and  case  his¬ 
tories,”  said  Mr.  Fehlman,  convince  ui 
that  the  average  advertiser  in  ycr 


shaken  off.”  Mr.  Campbell.  Mr.  Maier  automatic-  “Research  experience  and  case  his- 

Not  Yet  Arrived  becomes  a  member  of  the  board,  tories,”  said  Mr.  Fehlman,  convince  ui 

Mr.  Tripp  warned  against  thinking  Anthracite  Chief  Speaks  that  the  average  advertiser  in  yor 

that  the  United  Front  has  arrived.  Two  speakers  June  23  referred  to  city  can  sell  more  goods  at  a  love: 
“Only  an  executive  organization  ex-  the  Unit^  Front.  One  was  Frank  W.  net  cost  over  the  next  two  yean  1^ 
ists,”  he  said,  pointing  out  that  mu<i  Earnest,  Jr,,  president  of  Anthracite  confirming  at  least  85  per  cent  of  his 
work  must  done  to  put  the  plan  Industries,  Inc.,  whose  successful  use  expenditures  to  newspapers, 
into  effect.  of  newspaper  advertising  in  a  co-  “Here’s  why.  Take  an  average  cas 


/ 


afa  asks  stronger  ad  censorships 


and  the  failure  to  uphold  law  and 
order.”  It  added:  “Only  through  com¬ 
bined  effort  in  creating  more  and 
more  wealth  have  the  people  of  the 
United  States  reached  their  high 
standard  of  living  and  only  through 
cooperation  can  this  standard  be  main¬ 
tained  and  advanced.” 

A  feature  of  the  closing  session  of 
the  convention  was  the  presentation 
of  the  Josephine  Snapp  award  for 
1936  to  Miss  Mary  Pentland,  imtil  re¬ 
cently  the  head  of  her  own  advertising 
agency  in  Portland,  Ore.,  and  Seattle, 
Wash.,  and  now  a  principal  of  the 
Izzard  Company,  with  which  the  Mary 
Pentland  agency  was  merged. 

An  advertising  campaign  conceived 
and  produced  by  Miss  Pentland  for 
the  First  National  Bank  of  Portland, 
a  highly  meritorious  campaign  based 
upon  the  exploitation  of  Oregon  in¬ 
dustries,  won  this  citation  of  “the 
outstanding  advertising  achievement 
by  a  woman.” 

The  Josephine  Snapp  award  was  es¬ 
tablished  by  the  Women’s  Advertising 
Club  of  Chicago  as  a  memoried  for  the 
late  Miss  Snapp,  a  former  president  of 
that  club,  and  an  officer  of  the  Adver¬ 
tising  Federation  of  America  at  the 
time  of  her  passing.  It  is  open  to  all 
women  in  advertising,  and  will  be 
awarded  yearly  up  to  and  including 
1947. 

Miss  Georgia  Rawson,  retiring  pres¬ 
ident  of  the  Women’s  Advertising 
Club  of  Chicago,  made  the  presenta¬ 
tion. 

The  viewpoints  expressed  in  the 
■iiiestfii  to  st.Tmi.irrlize  and  Mretifi^hen  their  resolutions  Were  to  a  Considerable  ex- 
cen.sorship  ..£  advertising,  on  a  joint  and  co-  ^gnt  voiced  also  by  speakers  at  the 
operative  ha.sis.  for  the  mutual  benent  of  «  .  e 

tne-lia,  advertisers  and  consumers.  general  sessions  of  the  Convention. 

-That  the  various  joint  movements  on  the  E.  H.  McReynolds,  retiring  president 
part  of  retailers,  producers,  and  advertising  of  the  AFA,  said: 

iKKiies  to  build  up  an  organized  contact  and  “Capital  has— generally  speaking— 
a  lietter  iniituul  understanding  between  con-  i  j  -c  a.  a.  •  ii.  j 

sumers  and  .advertising,  be  encouraged  and  ®  magnificent  part  m  the  de- 

coininended,  as  an  effective  means  of  realizing  velopment  of  this  great  nation.  So 
and  meeting  the  consumers’  needs.  has  labor — by  that  I  mean  ovgaiiized 

“That  hearty  support  of  the  National  Bet-  labor.  The  public  and  government 
ter  Bttsiness  Bureau,  and  all  local  Bureau^  likewise  have  cooperated  for  150 
he  again  urged  upon  advertising  and  pub-  a  j  •  ii  •  xi_  i  - 

lishing  interests.  Those  Bureaus  are  the  only  y^^rs.  And,  especi&lly  in  the  last 
channel  now  organized  and  supported  by  them  three-quarters  of  a  CentUTy,  advcr- 
jointly  to  (lolice  advertising  in  a  competent  tising  has  been  the  catalyst  that  has 
.  t  t  .  ,  translated  mass  production,  mass  dis- 

hS;  and  equaUty  ot  op. 

and  that  it  largely  molds  the  popular  atti-  portunity  into  the  highest  standard  of 
tude  toward  business.  This  is  a  great  re-  living  ever  enjoyed  by  any  people  in 
sponsibility  as  well  as  a  great  privilege  and  any  nation  in  6,000  years  of  recorded 
advertising  must  always  reflect  honesty  of  historv 

purpose  as  well  as  a  consumer  point  of  view.”  UTia-  i*  •  .  t  i  .1 

Make  no  mistake  about  it — the 
Still  another  resolution  deplored  American  standard  of  living  is  no 
"the  present  uneconomic  strife  involv-  myth. 

ing  industry,  labor  and  government,  “And  don’t  let  anyone  tell  you  that 

Advertising  hasn’t  been  one  of  the 
j  most  pKJtent  factors  in  this  amazing, 
miraculous  development.  Without 
Advertising  and  our  transportation 
and  communications  developments, 
mass  production  would  have  been  im¬ 
possible  because  mass  distribution 
could  not  have  been  accomplished.” 
Mr.  McReynolds  reported  that: 

“The  Federation  has  made  substan¬ 
tial  gains  the  past  year  in  every  de¬ 
partment  of  its  work.  We  have  had 
mare  than  a  14  per  cent  gain  in  in¬ 
come.  We  have  added  fifty-eight  new 
sustaining  members,  including  among 
them  several  of  the  largest  business 
corporations  in  America.  We  have 
four  new  Advertising  Clubs  on  the 
roster,  and  have  lost  none  within  the 
year,  and  have  added  one  new  na¬ 
tional  group,  in  the  re-affiliation  of 
the  Associated  Business  Papers.” 

Dr.  James  Shelby  Thomas,  president 
of  Chrysler  Institute  of  Engineering, 
Detroit,  was  another  defender  of  the 
American  accomplishment  Throwing 
(Continued  on  page  47) 


various  group  censorships  ot  ad¬ 
vertising  and  to  improve  the  reliability 
of  advertising 

Hwere  urged  by 
the  Advertising 
Federation  of 
America  June  23 
at  the  closing 
session  of  its  33d 
annual  conven¬ 
tion  in  New  York 

Increased  at¬ 
tention  to  con¬ 
sumer  vie  w- 

- -  points  was  rec- 

Gto.  M.  Sioci’M  ommended  not 
only  in  the  offi¬ 
cial  resolutions  but  by  speakers  at 
various  of  the  sessions  that  for  three - 
days  made  the  Hotel  Pennsylv^ia  a 
six-ring  circus  to  those  who  tried  to 
cover  everything. 

George  M.  Slocum,  publisher  of  the 
Automotive  Daily  News,  Detroit,  was 
elected  the  new  AFA  president.  He 
succeeds  E.  H.  McResmolds,  public¬ 
ity-advertising  director  of  the  Missouri 
Pacific  Railroad,  who  was  made  chair¬ 
man  of  the  AFA  board.  Chester  H. 
Lang  of  General  Electric  Company, 
retiring  chairman  of  the  AFA  board, 
was  given  a  special  vote  of  thanks 
for  his  efforts  in  that  post  and  as 
president. 

Treasurer  and  secretary  of  the  AFA 
•elected,  respectively:  Frank 


the  resolutions 


decent  business.”  It  opposed  any  state  of  advertising 
legislation  on  this  subject  in  advance  said; 
of  Federal  enactment,  fearing  con¬ 
fusion  and  embarrassment  to  both  ad¬ 
vertisers  and  law  enforcers. 

The  resolutions  opposed  discrim¬ 
inatory  state  taxes  on  advertising 
“which  handicap  this  wealth-produc¬ 
ing  factor  and  stimulus  to  employ¬ 
ment”  They  opposed  state  registra¬ 
tion  of  trade-marks,  sought  in  some 
states  to  raise  quick  revenue. 

The  resolutions  authorized  expan¬ 
sion  of  the  series  of  “short  talks  about 
basic  industries,”  prepared  by  the  AFA 
Bureau  of  Research  and  Education, 
for  use  on  the  radio  and  in  publica¬ 
tions,  during  the  coming  year.  They 
urged  “fearless  and  open-minded 
study  of  the  facts  in  regard  to  the 
economic  and  social  value  of  adver¬ 
tising  ...  to  combat  the  misleading 
propaganda  of  detractors  of  advertis¬ 
ing  and  those  self-appointed  protec¬ 
tors  of  the  consumer  who  do  not  know 
the  facts.”  The  resolutions  approved 
cooperative  studies  of  media  and  cir¬ 
culation  values,  such  as  those  of  the 
Traffic  Audit  Bureau,  the  Joint  Com¬ 
mittee  on  Radio  Research,  and  the  Ad¬ 
vertising  Research  Foundation. 

In  regard  to  improving  standards 


were  re-  ,  . 

A  Black,  William  Filene’s  Sons  Com¬ 
pany,  Boston,  and  Miss  Louise  C. 
Grace,  Grace  &  Bement  Inc..  Detroit 
advertising  agency. 

These  officers  were  elected  by  the 
AFA  board  after  the  general  conven¬ 
tion  had  elected  the  following  mem¬ 
bers  of  the  board: 

Reelected:  flcorge  W.  Kleiser,  iiresident. 
Foster  &  Kleiser  Company,  San  Francisco; 
(iilbert  T.  Hodges,  member  of  the  Kxecutive 
Board,  New  York  Sun;  Frank  Brauchcr,  vice- 
president,  Crowell  Publishing  Company,  New 
York. 

Xew  directors:  K.  H.  McKeynohls,  retir¬ 
ing  president  of  -X.F.A. ;  J.  S.  Roberts,  Retail 
Credit  Company,  Atlanta,  Ga. ;  Ted  Dealey, 
Dallas  News;  Miss  Dorothy  Crowne,  United 
Advertising  Corporation,  New  York. 

The  Board  of  Directors  also  includes 
new  AFA  vice-presidents  elected  by 
two  Councils  of  advertising  clubs  and 
Council  on  Departmental  Activities 
as  follows: 

Norman  S.  Rose,  advertising  director, 
Christian  Science  Monitor,  Boston.  Mr.  Rose 
becomes  head  of  the  Council  on  Advertising 
Clubs  of  A.F.A. 

Dr.  Kenneth  Dameron,  College  of  Com¬ 
merce  and  .Vlmimstration,  Ohio  State  Uni¬ 
versity.  Dr.  Dameron  becomes  a  vice-chair¬ 
man  of  the  Council  on  Advertising  Clubs. 

Lou  E.  Townsend,  advertising  director  of 
the  Bank  of  America,  San  Francisco.  Mr. 
Townsend  becomes  a  vice-chairman  of  the 
Council  on  Advertising  Clubs. 

Edith  Ellsworth  of  Roche,  Williams  A; 
Cunnyngham,  Philadelphia,  reelected  a  vice- 
president  of  A.F..A.  and  chairman  of  the 
Council  on  Womens  .Vlvertising  Clubs. 

H.  B.  I.eQuatte  of  H.  B.  LeQuatte,  Inc., 
New  York,  who  was  chairman  of  program  for 
this  convention,  reelected  a  vice-president  of 
•VF.A  and  chairman  of  its  Council  on  De¬ 
partmental  Activities. 

Charles  E.  Murphy,  an  attorney, 
formerly  president  of  the  Advertising 
Club  of  New  York,  was  reappointed 
general  coimsel  of  the  Federation. 

The  AFA  spoke  out  for  cin  effective 
Federal  food  and  drug  bill  “to  pro¬ 
tect  consumers  of  foods,  drugs,  and 
cosmetics  against  deception  or  un¬ 
worthy  products,  especially  those 
prejudicial  to  public  health  .  .  .  with¬ 
out  handicap  to  honest  advertising  or 


President  Greets  AFA 


THE  WHITE  HOliSE 
WASHINGTON 


DEAR  MR.  McREYNOLUS:  The  thirty-third  iiutionul  convention 
of  the  Advertising  Federation  of  .-Vmerica,  to  be  held  in  New  York 
City,  affords  me  the  privilege  of  extending  again  greetings  to  the  creators, 
tiesigners  and  sellers  of  advertising.  Modern  competitive  conditions, 
combined  with  a  more  discriminating  public  attitude,  impose  new  re¬ 
sponsibilities  on  advertising.  Your  leaders  have  been  alert  to  recognize 
this  and  to  respond  to  the  challenge  in  a  spirit  of  cooperation,  stressing 
truth  and  fairness  to  the  public. 

Modern  sales  technique  not  only  involves  the  marketing  of  intangible 
values  hut  intrinsic  values  as  well.  To  this  end.  good  will  is  the  hand¬ 
maiden  of  good  merchandise  and  truthfulness  in  dealing  with  the  public 
is  the  foundation  of  lasting  trade  relations.  I  congratulate  you  on  the 
opportunity  for  vitalizing  and  sustaining  the  fundamental  asset  of  confi¬ 
dence  in  your  pivotal  position  between  buyers  and  sellers. 


Mr.  E.  H.  McReynolds,  President 
Advertising  Federation  of  America, 

330  West  Forty-second  Street.  New  Y’ork.  N.  Y' 
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Editor  &  Publisher  for  June  26,  1937 


KEN  MAGERS,  CINCINNATI,  ELECTED 
TO  HEAD  UTILITIES  AD  MEN 


P.  U.  A.  A.  Meeting  Discusses  Cooperation  Between  Merchan¬ 
dising  and  Advertising  Staffs — Copy  Contest  Winners 
Announced — ‘‘Superlative*'  Copy  Criticized 


Kenneth  Magees 


Kenneth  magers,  publicity 

manager  of  the  Cincinnati  Gas 
and  Electric  Co.,  was  elected  president 
of  the  Public 
Utilities  Adver¬ 
tising  Associa¬ 
tion  at  its  meet¬ 
ing  this  week  in 
conjunction  with 
the  Advertising 
Federation  of 
America  c  o  n  - 
vention  in  New 
York.  Mr. 
Magers  has  long 
been  active  in 
the  association 
as  the  chairman 
of  the  Better 
Copy  Contest  Committee.  He  suc¬ 
ceeds  Don  D.  Parry,  of  Wilson  & 
Haight,  Inc.,  Hartford,  Conn. 

The  association  also  elected  Howard 
F.  Weeks,  of  the  Consolidated  Edison 
Company  of  New  York,  E.  K.  Hart- 
zell,  of  th?  Lake  Shore  Electric  Rail¬ 
way  Co.  in  Sandusky,  Ohio,  and  H.  J. 
Rowe,  of  the  Iowa  Electric  Light  and 
Power  Co.,  Cedar  Rapids,  Iowa,  ^ 
vice-presidents.  H.  W.  Olcott,  affili¬ 
ated  with  Daniel  Starch  in  New  York, 
was  re-elected  secretary,  as  was  H.  C. 
Cannon,  of  the  Brooklyn  Union  Gas 
Co.  in  New  York,  who  has  been  trea¬ 
surer  for  the  past  year. 

New  directors  of  the  association  in¬ 
clude  F.  W.  Crone,  of  the  Consoli¬ 
dated  Edison  Co.  of  New  York,  J.  V. 
Macdonald,  of  the  Edison  Electric  Il¬ 
luminating  Co.  of  Boston,  Clayton 
Cassidy,  People’s  Gas,  Light  and  Coke 
Co.  of  Chicago,  and  Guy  W.  Philip,  of 
the  Kings  County  Lighting  Co.  of 
Brooklyn,  New  York. 

M*rehandimin2  Plant  Chief  Topie 
The  speakers  at  the  Public  Utilities 
meeting  dealt  chiefly  with  plans  for 
merchandising  the  utilities  and  draw¬ 
ing  up  schemes  for  advertising  cam¬ 
paigns.  F.  J.  Pershall,  Public  Ser¬ 
vice  Co.  of  Northern  Illinois,  spoke 
particularly  about  the  advisability  of 
planning  advertising  campaigns  care¬ 
fully  in  advance,  with  accurate  in¬ 
formation  as  to  quota  expected,  em¬ 
phasis  desired,  time  element  neces¬ 
sary,  etc.,  supplied  by  merchandising 
staffs  well  in  advance  of  the  in¬ 
auguration  of  the  advertising  cam¬ 
paign.  He  emphasized  the  growing 
necessity  of  a  close  alliance  between 
these  two  divisions  of  the  business  and 
the  greater  efficiency  which  would 
result  from  such  an  alliance. 

Mr.  Magers,  in  the  leading  commit¬ 
tee  report  of  the  afternoon  session, 
announced  the  winners  of  the  1937 
Better  Copy  Contest,  and  presented 
diplomas  to  the  representatives  of 
those  companies.  The  list  of  winners 
in  the  newspaper  advertising  classi¬ 
fications  follows: 

Electric  Load  Building  Newspaper  Adver¬ 
tising — Premier  Award  to  Northern  States 
Power  Company,  Minneapolis,  Minn.  Con¬ 
solidated  Edison  Company  of  New  York  and 
the  West  Penn  Power  Company  tied  for  the 
Award  of  Excellence. 

Electric  Public  Relations  Newspaper  Ad¬ 
vertising — Four  companies  tied  for  the  Pre¬ 
mier  Award — Public  Service  Company  of 
Northern  Illinois,  Chicago;  Georgia  Power 
Company,  Atlanta,  Ga. ;  Southern  California 
Edison  Company,  Los  Angeles;  and  Consoli¬ 
dated  Edison  Company  of  New  York.  The 
Niagara,  Lockport  and  Ontario  Power  Com¬ 
pany  of  Buffalo  and  the  Florida  Public  Ser¬ 
vice  Company,  Orlando,  Fla.,  received  Awards 
of  Excellence. 

Electric  Merchandise  Newspaper  Advertis¬ 


ing —  Premier  Awards  to  the  Consolidated  Edi¬ 
son  Company  of  New  York  and  the  Northern 
States  Power  Company,  Minneapolis,  Minn. 
Awards  of  Excellence  went  to  the  Common¬ 
wealth  Edison  Company  of  Chicago  and  the 
Buffalo  General  Electric  Company,  Buffalo, 
N.  Y. 

Gas  Load  Building  Newspaper  .\dvertis- 
ing — Premier  Awards  went  to  the  Peoples 
Gas  Light  and  Coke  Company  of  Chicago  and 
to  Consolidated  Edison  Company  of  New  York. 
Awards  of  Excellence  went  to  Rochester  Gas 
St  Electric  Corp.,  Rochester,  N.  Y.,  and  the 
New  York  Power  &  Light  Corp.,  Albany, 
N.  Y. 

The  Premier  Award  in  the  Gas  Public  Re¬ 
lations  Newspaper  Advertising  Division  went 
to  the  Los  Angeles  Gas  &  Electric  Corp., 
Los  Angeles,  Calif.  Awards  of  Excellence 
went  to  Consolidated  Edison  Company  of  New 
York.  Public  Service  Electric  &  Gas  Com¬ 
pany,  Newark,  N.  J.,  and  Lone  Star  Gas 
Company,  Dallas,  Texas. 

Gas  Merchandise  Newspaper  Advertising — 
Premier  Award  went  to  the  New  York  Power 
&  Light  Corp.,  Albany,  N.  Y.  Awards  of 
Excellence  went  to  Syracuse  Lighting  Com¬ 
pany,  Syracuse,  N.  Y.,  and  the  British  Co¬ 
lumbia  Electric  Railway  Company,  Vancouver, 
B.  C.,  Canada. 

Transportation  Newspaper  .Advertising  for 
Increasing  Business — Premier  Award  to  the 
North  Shore  Line,  Chicago,  III.,  and  an 
Award  of  Excellence  to  the  Chicago  Rapid 
Transit  Company,  Chicago. 

Transportation  Public  Relations  Newspaper 
Advertising — Premier  .Award  to  the  Pitts¬ 
burgh  Railways  Company.  Pittsburgh,  Pa. 
Award  of  Excellence  to  Chicago  Surface 
Lines.  Chicago,  III. 

Retailers  Discuss  Consumer 

Led  by  Major  Benjamin  H.  Namm, 
president  of  the  Namm  Store  in 
Brooklyn,  N.  Y.,  members  of  the  AFA 
who  attended  the  Retail  Advertising 
Conference  on  Tuesday,  analyzed  the 
consumer  and  his  reactions  to  adver¬ 
tising,  his  relations  with  the  retailer 
and  the  manufacturer,  and  the  appeal 
which  ad  copy  must  have  if  it  is  to 
reach  his  eyes  and  his  pocketbook 
effectively. 

Other  speakers  at  the  conference 
were  Stephen  P.  Toad  vine  II,  presi¬ 
dent  of  the  National  Association  of 
Better  Business  Bureaus  and  man¬ 
ager  of  the  Syracuse  bureau,  who  dis¬ 
cussed  the  plan  of  advertising  censor¬ 
ship  which  has  been  in  effect  in  Syra- 
cause  since  last  fall;  Dr.  Kenneth 
Dameron,  president  of  the  Advertising 
Club  of  Columbus,  Ohio,  who  dis¬ 
cussed  “The  New  Consumer  Con¬ 
sciousness”;  Mrs.  Anna  Steese  Rich¬ 
ardson,  associate  editor  of  the  Wom¬ 
an’s  Home  Companion;  Mrs.  Lois  B. 
Hunter  of  N.  W.  Ayer  and  Son;  Miss 
Bernice  Fitz-Gibbon,  publicitv  director 
for  John  Wanamaker,  New  York,  and 
William  Howard,  advertising  manager 
for  Montgomery  Ward,  in  Chicago.  G, 
R.  Shaeffer,  member  of  the  board  of 
directors  of  the  AFA.  presided  at  the 
meeting. 

Copy  Hat  Gone  "Haywire” 
Major  Namm  struck  the  keynote  of 
the  conference  when  he  pointed  out 
that  advertising  copy  has  gone  “hay¬ 
wire,”  consumer  confidence  has  been 
shaken,  and  that  government  censor¬ 
ship  will  result  if  advertising  abuses 
continue.  Demanding  that  all  efforts 
be  concentrated  toward  preserving 
truth  in  advertising.  Major  Namm 
chose  several  examples  from  newspa¬ 
per  advertising  in  various  cities,  rated 
by  EIditor  &  Publisher  as  cities  where 
the  “tone  of  retail  advertising  was 
above  the  average,”  and  declared  that 
these  samples  of  bad  advertising, 
termed  “superlatives,”  are  “almost 
without  exception  in  clear  violation  of 
standards  that  generally  go  with 
‘truth-in-advertising.’  ” 


GUILD  CHAIRMAN  RESIGNS 

William  B.  Arnold,  immediate  past 
president  of  the  Texas  Federation  of 
Labor,  resigned  Sunday  as  president 
of  the  San  Antonio  unit  of  the  Ameri¬ 
can  Newspaper  Guild.  The  unit 
elected  as  Arnold’s  successor  Howard 
LeBaron,  Sunday  city  editor  of  the 
San  Antonio  Light.  It  also  voted  to 
accept  the  report  of  Frank  Ragsdale 
of  the  Light,  the  unit’s  delegate  to 
the  St.  Louis  convention  of  the  guild, 
and  ratified  the  convention’s  action. 
Arnold  had  previously  indicated  he 
would  resign  because  of  the  St.  Louis 
convention’s  action  paving  the  way 
for  the  guild’s  association  with  the 
CIO.  Arnold  is  editor  of  the  San 
Antonio  Weekly  Dispatch,  labor  pai>er. 

BULLETIN~MEN  END 
FIVE-DAY  STRIKE 

Vote  Against  Union  Membership 
Closes  Labor  Fight  in  Pkila- 
phia — Paper  Makes  No 
Charge  for  Ads 

Philadelphia,  June  22. — Philadelphia 
Evening  Bulletin  truck  drivers  by  a 
“sizable  majority”  have  voted  against 
membership  in  Local  628,  Philadelphia 
Newspaper  and  Magazine  Chauffeurs, 
which  called  a  strike  at  the  newspaper 
last  week. 

ITie  election  was  part  of  an  agree¬ 
ment  which  ended  the  strike  Friday 
after  the  Bulletin’s  distribution  had 
been  seriously  handicapped  for  five 
days. 

“Unable  to  make  full  delivery”  due 
to  “interference  with  the  Bulletin  de¬ 
livery  system,”  the  Bulletin  has  told 
its  advertisers  and  agents  that  there 
will  be  no  charge  for  advertising 
which  appeared  Jime  14-19,  inclusive. 
Mayor  Aided  Settlement 

Mayor  S.  Davis  Wilson  who  assisted 
in  the  negotiations  and  furnished 
police  protection  for  Bulletin  drivers, 
said: 

“In  accordance  with  the  agreement 
between  the  parties,  a  fair  and  square 
election  by  secret  ballot  was  held  by 
the  drivers  of  the  Bulletin  as  to 
whether  or  not  they  wanted  to  be 
represented  by  Local  No.  628. 

“Tellers  representing  both  sides  of 
the  controversy,  imder  chairmanship 
of  Judge  William  M.  Lewis,  conducted 
an  election  which  resulted  in  a  major¬ 
ity  voting  against  being  represented 
by  the  local.” 

Guild  Approves  Strike  Aid 

Harry  Gurksey,  president  oi  L  cal 
628,  said  the  union  would  ah'  ie  bv  the 
decision  but  that  he  expects  e  .  '  ’.lal- 
ly  to  obtain  a  closed  shop  agree.nent 
with  the  Bulletin. 

In  connection  with  the  strike,  the 
Newspaper  Guild  of  Camden  and 
Philadelphia  met  last  Sunday  and  ap¬ 
proved  the  executive  coimcil’s  appro¬ 
priation  of  $100  for  the  striking  Bulle¬ 
tin  drivers.  Fifteen  Bulletin  unit 
members  registered  dissenting  votes. 

$625,000  LIBEL  SUIT 

Attorneys  for  the  Blackwell  (Okla.) 
Journal  June  10  filed  in  U.  S.  court 
at  Oklahoma  City,  a  brief  in  support 
of  their  motion  to  have  the  plaintiffs, 
Blackwell  Tribune  Publishing  Co.,  in 
a  $625,000  suit  against  them  to  clarify 
alleged  damages.  C.  R.  Bellatti,  Trib¬ 
une  publisher,  alleges  Lew  Wentz, 
millionaire  Ponca  City  oilman,  C.  B. 
Haun,  E.  M.  McIntyre  and  the  Black- 
well  Journal,  entered  into  a  con¬ 
spiracy  which  violated  the  unfair 
trades  practice  provision  of  the  Sher¬ 
man  Anti-Trust  Act.  Mr.  Belatti 
alleges  the  Journal  spread  defamatory 
rumors  concerning  his  financial  status, 
and  allegedly  cut  advertising  rates 
solely  to  hinder  continuation  of  his 
business. 


LIBEL  JURY  AWARDS 
$100.000  VERDICT 

Birmingham  Poet  Lose*  Cate  B«it4 
on  U.  S.  Wife  for  Sheik  Story- 
New  Libel  Precedent*  Set 
at  Trial 


(By  telegraph  to  Kdito*  &  l‘i.-BLiSHti) 

Birmingham,  Ala.,  June  23— A  juj. 
in  Judge  J,  ^gar  Bowron’s  divi^ 
of  circuit  court  this  afternoon  i*. 
turned  a  verdict  for  the  defends 
in  the  $100,000  libel  suit  brought 
against  the  Birmingham  Post  by  Lyfle 
White,  instructor  in  Howard  College 
here,  for  publishing  a  story  tuiw 
of  a  letter  he  received  from  a  youM 
sheik  he  had  met  in  Arabia  atk.|^ 
Mr.  White  to  find  a  wife  for  him  k 
America. 

The  trial  lasted  a  day  and  a  hd( 
only  three  witnesses  being  used  hg 
each  side.  ’The  jury  deliberated  m 
hour. 

The  plaintiff  claimed  he  had  bea 
damaged  on  the  ground  that  the  v 
tide  placed  him  in  the  attitude  of  be. 
ing  willing  to  help  the  sheik  proem 
a  wife  for  his  harem.  The  defendm 
pleaded  truth  of  the  statements  made 
in  the  story. 

Plaintiff  Wrote  a  Version 

The  defendant  produced  in  evidence 
a  version  of  the  story  written  by  the 
plaintiff  himself  and  claimed  that  the 
facts  set  out  in  the  story  publiihed 
appeared  in  the  original  al^ongb  k 
different  form,  it  claimed  further,  that 
the  manuscript  submitted  by  Mr. 
White  was  not  the  sole  basis  of  tte 
story,  but  that  Mr.  White  had 
bioached  the  subject  to  at  least  one 
co-ed  at  Howard  College. 

This  girl.  Miss  Evelyn  Ansley,  for- 
mer  college  correspondent  for  dx 
Post  and  now  a  teacher  in  the  Birm* 
ingham  elementary  schools,  was  star 
witness  for  the  defense.  She  testified 
she  gave  the  original  tip  on  the  stay 
to  the  Post,  after  Mr.  White  had  men¬ 
tioned  the  matter  to  her. 

About  a  year  ago  Judge  Bowron 
ruled  the  plaintiff  out  on  the  plead¬ 
ings,  but  on  appeal  the  State  Supreme 
Court  held  the  plaintiff  entitled  to  a 
jury  trial.  The  trial  this  week  was 
in  keeping  with  the  high  court’s 
order. 

The  case  has  attracted  wide  atten¬ 
tion,  setting  some  new  precedents  in 
libel  law,  and  being  written  up  by 
numerous  law  journals. 


FORMS  OWN  AGENCY 

W.  W.  Garrison,  vice-president  d 
MeJunkin  Advertising  Company,  Chi¬ 
cago,  for  the  past  18  years,  has  re¬ 
signed  from  that  organization  to  op¬ 
erate  his  own  agency,  W.  W.  Garrison 
&  Co.,  400  N.  Michigan  Ave.,  Chicago. 
He  will  handle  the  advertising  of  W. 
A.  Sheaffer  Pen  Company,  Ft.  Madi¬ 
son,  la.,  along  with  other  accounts. 
Mr.  Garrison  is  president  and  trea¬ 
surer  of  the  new  agency;  H.  P.  Fal- 
vey,  former  copy  chief  of  MeJunkm 
agency,  vice-president;  and  George 
Schill,  previously  in  charge  of 
MeJunkin  service  department,  secre¬ 
tary. 
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RACING  NEWS  CUT 

As  a  result  of  a  bill  signed  by  Gov, 
James  Allred  of  Texas,  repealing  a 
pari-mutuel  betting  law,  several 
newspapers  of  that  state  have  volun¬ 
tarily  ceased  to  publish  racing 
although  the  news  of  the  track  has 
not  been  banned  by  official  acti(» 
The  Houston  Post,  the  Chronicle,  and 
the  Press  were  the  first  papers  to  onu 
the  racing  columns  from  the  papery 
and  the  Dallas  News  followed  sun 
almost  immediately  afterwards,  an¬ 
nouncing  its  decision  in  a  four-column 
box  on  the  first  page. 
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npa  hears  research  criticized 


Much  of  It  Is  Promotion,  Says  Coutant,  Asking  Newspapers  to  Standardize  Amount  of 

Free  Service — Elsa  Lang  Elected  President 


EWSPAPER  promotion  managers,  York  Herald  Tribune,  on  “Classified”; 
members  of  the  National  News-  Sid  R.  Phillips,  Columbus  Dispatch,  on 
tv  Promotion  Association,  put  in  a  “Circulation”;  Mr.  Myers,  on  “Carrier 
d-working  three  days  at  their  con-  Boys”;  and  Mr.  McWain,  on  “Trade 
tion  this  week,  held  in  conjunction  Ebcpansion  for  Cities.” 
h  the  annual  convention  of  the  Ad-  One  of  the  outside  speakers.  Dr. 
.ising  Federation  of  America.  With  Frank  R.  Coutant,  widely  known  re¬ 
cast  and  limcheon  meetings,  be-  search  man  and  vice-president  of 
.  the  three  morning  and  two  after-  Brown  &  Tarcher,  New  York  agency, 

gave  the  NNPA  some  plain-spoken 
— — — ^ ^  criticism  when  he  told  them  that  too 

much  newspaper  “research”  was  ac- 


OTA  itself  them  and  direct  the  work  itself.  Kecogn,t,on  jae»t,ncation  lest-Mpon-  the  Council  on  Advertismg  Clubs  and 

„  ers  question  consumers  regarding  advertise-  rU-  Council  on  Women’"!  Advertisinef 

NNPA  “Notebook’’  As  to  trade  surveys  the  less  said  ments  in  a  publication  they  have  read.  Re-  Clubs  of  the  AFA  ^ 

An  innovation  of  this  year’s  session  J^e  better.  The  dealer  himself  doesn’t  porters  find  out  which  ads  the  consumer  notic^  ^  American 

.  .1  ,  /  i*-»TTkTi-.A  know  who  huv<i  Hi's  Pnorl<i  Tf  lie  re_  ^nd  which  he  read.  In  some  cases,  the  identi-  ,  xxoiuy  aiiu  oiner  /vmerican 

•  ,  ^  j  Dorts  a  25  ner  cent  increase  in  sales  of  on  ‘>>e  ads,  such  as  name  plates  delegates  are  to  sail  for  France  aboard 

.ebook  in  mimeographed  form,  ^  ^  trade  marks,  are  covered  up  and  consum-  the  steamer  Columbus  Saturday,  June 

-uted  to  members  only.  This  in-  ^  brand,  it  may  merely  mean  that  he  g^s  are  asked  to  identify  the  brand  of  product  26 

'hS  montri„“2.d  rf  thf  »  ...  i.  o,.  .  Announcm^t  that  Ifflaa  Holby  had 

.  o?  51^’n^s*;  opr"  »"  worth,  w  J.W  .w..  ..d 

"per  Promotion  Department,”  based  lo^  ™losa  you  actuaUy  toy.nlory  hia  advortisi^"  oTute'  afiUlataTwith  th. 

f  Radio  by  Newspapers,”  based  on  I^nniScufror'^^Llicir.i^'^A  ^  McDevitt  Company,  New  York,  dis-  Ellsworth  of  Roche,  WiUiams  &  Cun- 
6  answers  to  questionnaires;  by  Mr.  newspa|^r  promotion  from  the  nyngham,  Philadelphia,  a  vice-presi- 

-.,r.  on  “Data  Books”;  by  Zenn  tiTn  in  vour  cit^  standpoint  of  its  value  to  newspaper  the  AFA  and  head  of  its 

-^oo-authotofSho—p  or„.“  sX  dZnmartiiall;^  gX'*' 

rSS.tl  Twelve  Elements  tells  us  he  has  100  per  cent  distribu-  same  percentage  of  their  volume  for  _ 

sVz  advertising  as  they  recommend  to  the  „  twADcici  r.  t/-. 

Tvwrrr  in  advising  manufacturer  and  merchant,  there  WARFIELD  TO  BALTIMORE 

rSZS.u  ’  T  ^  against  advertising;  you  don’t  want  a  would  be  a  great  deal  more  and  better  ^  ^  „ 

aotnn  ^i°‘  newspaper  promotion.  He  expressed  Wa.hmgton  Time.  Executive  Named 

reoort  frnm  “The  kind  of  information  that  is  his  belief  that  the  greatest  difficulty  Manager  of  New«-Po$t 

■Comm  vT  most  valuable  is  a  true  picture  of  your  with  which  the  promotion  managers  C.  Dorsey  Warfield,  who  for  the  past 

■diket  ry^‘  ^^^*'^***®^  market.  Your  competition  is  not  be-  had  to  contend  was  the  indifference  of  three  years  has  been  associate  pub- 

^  search  Division.  tween  newspapers  but  between  mar-  publishers  to  the  value  of  promotion,  lisher  of  the  Washington  Times,  will 

° contributors  to  the  kets.  You  think  your  prospect  is  the  Mr.  Coveney  offered  as  his  criticism  on  Monday,  June  28,  become  manager 

notebook”  conducted  “clinics”  on  the  space  buyer,  but  the  agency  market  of  newspaper  promotion  the  fact  that  of  the  Baltimore  News-Post  and 

clinics  were  held  man,  new  in  the  picture,  selects  the  much  of  it  does  not  promote.  Much  American. 

't  the  convention  by:  markets  to  be  covered.  ITie  space  copy  is  instead  an  attempt  to  demote  Mr.  Warfield  is  a  native  Baltimorean 

t  van  Veit,  New  York  Times,  on  buyer’s  job  is  to  pick  circulation  to  the  competitor.  As  a  natural  result,  and  served  in  the  business  office  of  the 

I  rcM-ntations”;  ^  j^j.  Baum,  on  cover  those  markets.”  a  great  deal  of  copy  turned  out  by  Baltimore  Sun  seventeen  years,  lat- 

j  “juer  Service”;  L.  L.  Heaton,  New  John  Caples,  in  charge  of  copy-test-  some  promotion  men  is  written  for  the  terly  as  assistant  business  manager. 
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AN  EDITOR’S  CASE  AGAINST  THE  GUlLDtiC 


Unionism  in  Editorial  Rooms  Will  Not  in  Long  Run  Raise  Wages,  Will  Glorify  Mediocr 
Destroy  Loyalty,  Reduce  Journalism  to  Machine  Shop  Formula 


I  LOVE  journalism.  I  have  spent 
my  life  in  it.  When  I  was  gradu¬ 
ated  from  grammar  school  at  the  age 
of  12  I  was  assigned  to  write  the  class 
prophecy.  I  predicted  for  myself  that 
I  would  be  a  newspaper  editor.  At 
14  I  started  as  an  office  boy,  at  16 


Malcolm  W.  Bingay 


I  was  a  reporter,  at  19  I  was  sports 
editor,  at  23  city  editor,  and  at  27 
managing  editor.  I  am  still  as  enthu¬ 
siastic  about  the  work  as  I  was  when 
I  wrote  the  class  prophecy. 

Excepting  society,  I  have  covered 
every  beat  and  sat  in  on  every  desk 
tliere  is  in  a  newspaper  office. 
Through  35  years  and  more  I  have 
received  many  offers  to  go  into  other 
fields  and  some  of  them  have  been 
financially  tempting.  But  I  have 
learned  to  know  that  I  can  never  be 
happy  away  from  the  creative  end  of 
journalism.  And  so  it  is  that  I  feel 
privileged  to  speak,  not  in  this  in¬ 
stance  as  an  executive  representing 
an  institution,  but  as  a  fellow  worker 
in  the  quarries. 

No  Now  Battle 

The  battle  for  better  salaries  and 
better  working  conditions  for  edi¬ 
torial  workers  is  no  new  war  with 
me.  I  have  fought  the  fight  through 
lechu^s  and  articles  and,  more  espe¬ 
cially,  with  publishers  back  in  the 
days  when  g(^  newspapermen  were 
getting  $12  and  $15  a  week. 

I  have  always  believed  in  good 
wages  and  good  working  conditions 
for  newspapermen  because  I  realize 
that  brains,  energy  and  ambition  on 
the  part  of  a  staff  are  what  make  a 
paper  a  success  and  lead  to  the  estab¬ 
lishment  of  journalism  not  as  a 
“game”  but  as  a  profession. 

Higher  wage  levels  and  better 
working  conditions  will  keep  such 
men  in  the  editorial  departments  and 
bring  about  the  things  for  which  I 
have  always  fought — to  have  journal¬ 
ism  take  its  rightful  place  in  profes¬ 
sional  standing  along  with  law, 
medicine  and  engineering. 

A  newspaper  guild  built  on  such 
basic  principles  is  one  thing,  how¬ 
ever,  and  a  imion  labor  organization 
is  strictly  another.  In  fact  the  plan 
of  a  labor  imion  defeats  the  very  pur¬ 
poses  of  a  professional  guild.  It  is  a 
step  down  and  not  up.  It  destroys  the 
spiritual  essence  of  our  work,  lowers 
the  levels  of  personal  achievement 
and  makes  the  day’s  job  a  thing  of 
factory  routine. 

In  the  long  run  it  will  reduce  the 
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Editorial  Director,  Detroit  Free  Pre«t 


group  of  many  conflicting  inter** 
which  his  identity  is  lost.  * 


standards  of  journalism  and  will  not 
raise  the  average  salaries.  The  least 
competent  will  be  benefited  and  the 
more  capable  will  be  paralyzed.  In¬ 
dividual  effort  will  go  for  naught  be¬ 
cause  in  any  regimentation  of  work¬ 
ers  the  good  men  must  carry  along 
the  hewers  of  wood,  the  carriers  of 
water  and  the  drones. 


Meehanitm  vt.  Brains 


This  is  not  true  of  mechanical  de¬ 
partments  or  in  any  other  factory 
work  where  production  can  be  deter¬ 
mined  without  question.  Tliere  the 
work  can  be  thoroughly  standardized. 

In  an  editorial  department,  how¬ 
ever,  it  is  not  a  case  of  mere  typing. 
If  it  were,  any  stenographer  could  do 
the  job.  In  editorial  work  the  intan¬ 
gible  values  of  brains,  judgment, 
imagination,  character,  personality, 
are  so  completely  interwoven  that  no 
man’s  work  can  be  judged  by  a  day’s 
output. 

I  know  of  no  way  by  which  brains 
can  be  measured  by  a  yardstick.  Nor 
can  loyalty,  imagination,  enthusiasm. 
One  idea  for  a  story  may  be  equal  to 
a  whole  week’s  work  in  the  estima¬ 
tion  of  an  understanding  city  editor. 
The  human  equation  enters  into 
every  phase  of  editorial  activity  so 
completely  that  to  regiment  brains 
brings  the  whole  business  down  to  a 
subsistence  level,  with  the  lowest 


common  denominator  determining  the 
character  of  the  group. 

In  a  composing  room  a  loafer  can 
be  spotted  in  a  few  hours  and  will 
be  as  promptly  repudiated  by  his 
foreman.  Incompetence  can  ^  as 
readily  proved.  But  not  so  readily  in 
an  editorial  department.  We  all  know 
how  reporters  can  agree  to  “syndi- 
ate”  and  loaf  on  a  beat.  We  all  know 
that  a  man  can  write  a  routine  story 
about  which  the  city  editor  cannot 
complain;  or,  he  can  put  a  sparkle 
into  it  that  will  make  the  whole  office 
hum  with  appreciation.  A  newspaper 
reporter  who  does  not  want  to  work 
and  has  no  ambition  can  get  by  for 
a  long  time  without  having  his  dere¬ 
lictions  detected  by  even  the  best 
of  city  editors. 

The  human  equation  makes  com¬ 
pletely  different  the  work  of  the  edi¬ 
torial  man  and  that  of  the  union 
labor  man.  There  is  no  analogy. 

I  have  never  known  a  good  news¬ 
paperman  who  was  not  loyal  to  his 
paper.  Regardless  of  his  salary, 
whether  high  or  low,  if  he  is  a  born 
newspaperman  he  is  as  loyal  to  his 
paper  as  a  good  Mohammedan  is  to 
Allah. 


Loyedty  Disintegrated 
Now  then,  the  situation  is  appar¬ 
ently  arising  where  a  man  must  be 
either  loyal  to  his  newspaper  or  loyal, 
not  to  a  union,  but  to  a  nebulous 


Super-Organization  of  Publishers 
Urged  As  Chicago  Conference  Nears 


As  the  nation’s  newspaper  owners 
and  editors  prepared  this  week  to 
converge  1,000-strong  upon  Chicago 
for  the  extraor¬ 
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dinary  confer- 
e  n  c  e  Tuesday, 
June  29,  on  the 
American  News- 
pa  p  e  r  Guild’s 
closed-shop  de¬ 
mand,  a  move¬ 
ment  was  begun 
on  the  west 
coast  to  fuse  the 
assemblage  into 
a  super-organi¬ 
zation  presenting 
a  solid  publish¬ 
ers’  front. 


one  of  the  signers  of  the  announce¬ 
ment  of  the  conference. 

Presidents  of  all  associations  calling 
the  Chicago  meeting  have  been  sent 
a  CNPA  appeal  that  a  nationwide  or¬ 
ganization  be  created  at  the  gathering 
with  the  suggestion  that  the  ANPA  be 
logical  sponsor  of  such  a  move,  Mr. 
Morell  said. 


Move  Toward  United  Front 


No  figures  were  compiled  by  the  ten 
organizations  which  joined  in  the  con¬ 
ference  call,  reported  in  last  week’s 
issue,  but  it  was  conservatively  esti¬ 
mated  that  the  attendance  would  be 
well  over  1,000.  The  meeting  will  be 
held  in  the  Palmer  House,  starting  at 
10  a.m. 

Heading  California’s  delegation  will 
be  George  Morell,  president,  California 
Newspaper  Publishers  Association,  and 
John  B.  Long,  association  manager. 

“Real”  U.  S.  Organization  Urged 

Hope  that  the  conference  will  pro¬ 
vide  the  foundation  for  a  “real” 
nation-wide  organization  of  newspa¬ 
pers  was  expressed  by  Mr.  Morell, 
president  of  Peninsula  Newspapers, 
Inc.,  which  publishes  papers  at  Palo 
Alto,  Burlingame  and  Redwood  City. 

“I  hope  we  can  obtain  the  ground¬ 
work  for  a  real  national  organization,” 
he  told  Editor  &  Publisher.  “It  is  a 
sad  commentary  that  newspapers 
have  not  had  a  real  national  meeting 
before.” 

Mr.  Morell,  as  CNPA  president,  was 


“Such  a  move  would  be  toward  es¬ 
tablishment  of  a  united  front,”  he  ex¬ 
plained.  Inclusion  of  all  newspapers 
has  proven  advisable  in  California 
where  the  CNPA  membership  includes 
120  dailies  and  305  weeklies,  he  added. 
Unanimous  endorsement  of  Mr. 
Morell’s  attendance  as  CNPA  presi¬ 
dent  was  granted  in  a  poll  of  the  asso¬ 
ciation’s  executive  committee,  which 
granted  him  carte  blanche. 

Elndorsement  of  Mr.  Morell  as 
spokesman  for  publisher  members  of 
CNPA’s  Northeastern  California  unit 
and  Sacramento  Valley  units  was 
voted  in  a  resolution  adopted  at  the 
joint  summer  conference  held  last 
Saturday  and  Sunday  at  Jackson,  Cal. 
Both  Mr.  Morell  and  Mr.  Long  at¬ 
tended  the  conference  and  explained 
the  pm-pose  of  the  Chicago  conference. 
The  resolution  urging  Mr.  Morell’s 
attendance  and  authorizing  his  action 
in  their  behalf  was  adopted  after  a  dis¬ 
cussion  session. 

Informal  discussions  in  the  San 
Francisco  area  found  newspaper  ex¬ 
ecutives  viewing  the  conference  as  a 
potential  epoch-making  event  in  news¬ 
paper  history.  The  major  question 
arising  in  speculation  over  the  forth¬ 
coming  meeting  was:  “Can  they  get 
together?”  One  belief  expressed  was 
that  harmonious  cooperation  is  assured 
“if  the  big  newspapers  send  their  big 
men,  and  not  mere  hirelings.” 


HICA( 

radio 

small 


It  is  understandable  that  a 
can  be  loyal  to  his  typo] 
union,  or  a  pressman  to  a  pi  _ 
union.  He  is  a  member  of  a 
with  common  understandi^ 
common  purpose.  The  meml 
newspaper  writers’  union 
CIO,  has  no  such  privilege, 
be  loyal  to  an  abstraction—* 
ray  of  j^ple  with  whom 
nothing  in  common;  pants 
soda  counter  clerks,  stevi 
berjacks,  truck  drivers,  a 
every  stratum  and  walk  of  li 
As  a  member  of  an  editotW 
his  voice  is  not  louder  and  h« 
is  no  more  powerful  than  that«f£ 
business  office  messenger  boy,  of  E 

vator  operator  or  the  scrub  wom.  "g  tha 
Yet  he  is  asked  to  place  hit  loph|  Kting  i 
to  this  conglomeration  above  hilsj. 
alty  to  not  only  his  newspajw  fej  ohiwu> 
to  his  profession.  '  ^  fg^ei 

Advocate,  Not  Repertsr 
When  a  reporter  takes  a 
on  a  newspaper  he  knows  the  afi.  * 
torial  views  of  that  paper.  Ibadn  ^ 
there  is  an  implied  moral  ccdiad  ^ 
not  to  betray  his  paper  in  its  ps-  ° 
ciples,  especially  when  he  is  cowiq  liis  bur 
stories  involving  his  paper’s  poses  i  NAB 
His  highest  mission  is  to  K^eil 
things  exactly  as  he  sees  then,  h-  fehi 
personally,  objectively,  honesfljr,  i  John 
impartially  as  a  baseball  umpiit  cal!-  oner  ] 
ing  his  plays.  But,  if  he  is  an  ardc:  .i  / 

advocate  of  one  side  or  anothsm:  aB,  su 
public  controversy,  he  cannot  rerii  p 
completely  objective.  It  is  beyst 
human  nature  to  expect  it  His 
mal  emotions  preclude  his  mairta'  [f  j 
ing  a  proper  perspective. 

He  is,  therefore,  not  a  reportea  l  Wor 
all,  but  an  advocate.  lected 

As  an  active  member  of  the  QQ  ire:  W 
for  example,  he  is  dividi^  hit  hs-  ANS, 
alty  between  that  organizatko  d  BS,  Wi 
his  paper,  no  matter  how  honidbi  i,  Nl 
strives  to  be  in  his  writing.  It  is  lib  feibert 
asking  an  adoring  mother  to  ia  ne  Dy 
faults  in  her  first-bom.  Presidi 

As  an  ardent  worker  for  the  di  = 
he  is  an  actor  in  the  drama.  No*  1  ore,  ha 
think  we  will  also  ag^  thk  th  <r* 
place  for  a  dramatic  critic  is  in  4i  bertisi 
critic’s  seat,  not  on  the  stage  ■erica: 
a  leading  role.  The  actor  is  nd  i  wspsp 
position  to  pass  judgment  on  the  ^  »nk  W 
formance  and  the  critic  has  no  ndi  tent  g 
to  take  his  place.  di 

A  man  must  be  either  one  thiig « 
the  other;  he  must  be  a  reports  c 
he  must  be  an  advocate.  He  cam 
be  both,  unless  he  is  working 
paper  dedicated  frankly  and  hor*.  ■ 

to  one  certain  “ism.”  f*’  “ 

ilumor 

The  Picture  in  Reverse 
If  a  newspaper  writer  who  belkva 
wholeheart«lly  in  the  American 
of  government — as  outlined  in  e:  ^  ^ 
Constitution  and  interpreted  by  w  P  ' 

_ efni  a  Ifth.  ICt  • 


dition  and  custom — got  a  job,  j 

say,  on  the  Daily  Worker,  his 
would  be  short  but  interesting.  “  * 

zeal  for  the  established  order  ^ 
soon  make  itself  apparent.  Then  1  ^ 

would  be  promptly  fired  and  ^  ^  nt  to 
tor  would  be  justified  in  kicking 


down  the  stairs.  His  acceptance 


that  job  would  have  been  dishoM 
and  immoral.  He  would  be  betray? 

«  trust. 

U4  < 

*  be 

suppose  that  a  politick  and 
radical — knowing  the  traditions 
policies  of  a  newspapCT  that  belie*^^  ^ 
(Continued  on  page  48) 


'Good 


^  o 
cond 
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GHT  U.  S.  RESTRICTIONS.  N.A.B.  TOLD 

ladcasters  Urged  to  Combat  Divorcement  of  Newspaper  Stations  as  Class  Legislation  Setting 
Dangerous  Precedent — Federal  Radio  Station  Opposed — John  Elmer  Elected  President 


CHICAGO,  June  23— Need  for  the 
radio  industry,  including  large 
d  small  stations,  to  join  in  com¬ 
bating  efforts  to 
place  the  federal 
government  in 
the  broadcasting 
business,  and  op¬ 
posing  class  leg¬ 
islation  designed 
to  divorce  news¬ 
paper  ownership 
of  radio  stations, 
were  among  ma¬ 
jor  issues  de¬ 
fined  at  the  15th 
annual  conven- 
tion  of  the  Na¬ 
tional  Associa- 
0  of  Broadcasters  here  this  week, 
toe  than  500  delegates  attended  the 
(Cling  at  the  Hotel  Sherman. 

Opposition  was  also  voiced  against 
ohibitive  taxes  on  the  part  of  state 
i  federal  agencies,  with  a  growing 
sentment  against  “monopolistic” 
ipyright  control  being  evident.  One 
tswer  to  the  latter  problem  was 
gnd  in  the  NAB  Bureau  of  Copy- 
^ts,  Inc.,  owned  by  NAB  to  the 
stent  of  51  per  cent  of  the  stock, 
'^is  bureau  will  serve  as  custodian 
i  NAB  public  domain  or  tax-free 
snscription  music. 

Jskn  Elmer  New  President 
John  Elmer,  WCBM,  Baltimore, 
^mer  publisher  of  the  Baltimore 
:T,fficaii.  was  elected  president  of 
AB,  succeeding  Charles  W.  Myers, 
OIN,  Portland,  Ore.  John  J.  Gillin. 
r,  WOW,  Omaha,  was  chosen  first 
re-president;  William  J.  Scripps, 
iWJ,  Detroit  News,  second  vice¬ 
resident;  and  Harold  Hough,  WBAP, 
l  Worth  Star-Telegram,  was  re- 
-cied  treasurer.  Directors  chosen 
ere;  Mr.  Myers,  Herbert  Hollister, 
ANS,  Wichita;  Harry  C.  Butcher, 
SS,  Washington,  D.  C.;  Frank  Rus- 
i.  NBC,  Washington;  Theodore 
Ireibert,  MBS,  New  York,  and  Eu- 
oe  Dyer,  WGES,  Chicago. 

President  Elmer  is  a  former  news- 
jperman  of  long  experience  in  Balti- 
lire,  having  started  on  the  old  Balti- 
me  World  in  1904.  He  later  became 
Iwtising  manager  of  the  Baltimore 
Berican  and  continued  with  that 
iwspaper  when  it  was  purchased  by 
wik  Munsey.  He  later  became  as- 
dant  gener^d  manager  and  adver- 
ling  director  when  the  paper  was 
~sht  by  William  Randolph  Hearst. 
flowing  a  brief  period  in  advertising 
?riey  work,  he  returned  to  the 
serican  in  1926  as  publisher.  He 
signed  in  1929  to  re-enter  agency 
ark,  later  becoming  president  of  the 
iliiraore  Broadcasting  Corporation. 

Nyert  Hitt  Class  Legislation 
The  convention  evened  Monday 
arning  with  a  message  from  retir- 
l  president  Myers,  who  attacked 
pslative  efforts  to  divorce  news- 
pers  from  radio  station  ownership, 
^wring  the  yardstick  for  licensing 
stations  is  public  service  and  that 
®  ^®8islation,  such  as  proposed 
wd  constitute  a  dangerous  prece¬ 
pt  to  the  industry  as  a  whole. 

Good  newspapers,”  he  said,  “who 
radio  stations  in  the  best 
**^sts  of  their  community  should 
'  ®ore  be  restricted  from  ownership 
sn  ^  wagon  makers  oi  old  should 
been  restricted  from  the  manu- 
of  automobiles.  If  certain 
indulged  in  by  a  few  news- 
owners  of  radio  stations  should 
condemned,  it  does  not  follow  that 


the  dangers  of  such  a  situation  can¬ 
not  be  overcome,  or  that  all  newspa¬ 
pers  should  be  penalized  for  the 
action  of  a  few. 

Broad  FCC  Powers  Cited 

"The  connmission  with  very  broad 
powers  to  revoke  licenses  has  the 
power  to  remedy  any  situation  that 
is  not  in  the  public  interest.  I  sub¬ 
mit  to  you  that  the  need  is  not  for 
class  legislation.  The  need  is  for  a 
strong  commission,  free  from  outside 
influences.  Under  such  conditions, 
licensees  tvill  be  rewarded  or  penal¬ 
ized  according  to  merit.  Under  any 
other  system,  the  present  structure  of 
broadcasting  cannot  long  endure.” 

Judge  E.  O.  Sykes,  FCC  Broadcast 
Division  chairnran,  delivered  the 
opening  session’s  principal  address. 
He  assured  his  audience  that  the  FCC 
does  not  contemplate  any  “drastic  re¬ 
allocation”  of  broadcast  facilities,  but 
will  make  “step  by  step”  only  the 
necessary  changes  in  policy. 

He  warned  broadcasters  they  must 
perform  the  best  public  service  job 
they  can,  declaring  “under  our  plan 
of  broadcasting  the  stations  must  be 
self-supporting  by  their  sale  of  time, 
yet  you  must  bear  in  mind  that  this 
is  but  an  incident  and  that  your  main 
object  and  purpose  is  one  of  public 
service.  In  fact,  the  better  service 
you  render  the  more  popular  becomes 
your  station  and  the  larger  becomes 
your  listening  audience,  hence  the 
easier  it  is  for  you  to  obtain  the  neces¬ 
sary  advertisement.” 

“The  best  answer  to  make  to  those 
who  are  not  satisfied  with  our  Ameri¬ 
can  system  of  broadcasting  is  to 
render  such  a  wonderful  public  ser¬ 
vice  that  these  critics  may,  in  the 
course  of  time,  be  silenced.  .  .  .  Cer¬ 
tainly,  when  broadcasting  a  dinner 
program  it  should  not  be  interspersed 
with  advertising  announcements 
which  would  tend  to  destroy  the  ap¬ 
petites  of  this  audience.” 

Resolution  Opposes  U.  S.  Station 

In  line  with  the  pending  Celler  Bill 
proposing  a  government  short-wave 
station  to  be  maintained  by  the  Navy 
Department  and  operated  by  the  U.  S. 
Office  of  Education,  NAB  members 
adopted  the  following  resolution; 

“\Vhe«eas,  there  lias  been  introduced  into 
the  Congress  of  the  United  States  a  bill 
known  as  the  Celler  Bill,  which  would  author¬ 
ize  the  construction,  maintenunce,  and  oper- 
.ation  of  a  government  broadcasting  station, 

“Whereas,  the  existing  system  of  broad¬ 
casting  in  the  United  States  makes  available 
to  the  various  departments  of  the  govern¬ 


ment  ample  time  for  broadcasting  eithei 
ilomestic  or  foreign  programs, 

“Whereas,  the  existing  system  of  broad- 
ca.sting  in  the  I'nited  States  affords  to  the 
departments  of  the  government  the  greatest 
IKissil  le  radio  audiences, 

“Whereas,  the  oiieratioii  of  a  hroadca.sting 
station  by  the  Office  of  Education  is  op|Nised 


Charles  W,  Myers  (left)  of  Portland, 
Ore.,  retiring  president.  National  Asso¬ 
ciation  of  Broadcasters,  and  Edward  A. 
Allen  of  Lynchburg,  Va.,  president. 
National  independent  Broadcasters,  dis¬ 
cuss  radio  problems  at  Chicago  meeting. 

Ijv  all  existing  Federal  and  State  laws  re- 
s|iecting  education, 

“Whereas,  due  to  its  official  status,  there 
would  lie  great  danger  of  utterances  over 
such  a  station  giving  offense  to  friendly  na¬ 
tions.  and  creating  unnecessary  international 
incidents, 

“Whereas,  the  enactment  of  the  Bill 
would  result  in  a  useless  and  extravagant 
expenditure  of  public  funds, 

“Now,  THEREFORE,  BE  IT  RESOLVED,  That 
the  National  Association  of  Broadcasters  ex¬ 
press  its  u|>position  to  the  passage  of  this 
Bill,  and  instruct  its  Board  of  Directors  to 
use  all  legitimate  means  to  cause  its  defeat, 
and  urge  the  members  of  the  National  Asso¬ 
ciation  of  Broadcasters  to  encourage  their 
memliers  in  Congress  to  oppose  the  jiassage 
of  this  Bill." 

The  association  reiterated  its  posi¬ 
tion  in  favor  of  issuance  of  radio  sta¬ 
tion  licenses  for  a  term  of  at  least 
three  years.  Members  also  expressed 
approval  of  prosecution  of  the  United 
States  suit  asking  for  dissolution  of 
the  American  Society  of  Composers, 
Authors  and  Producers. 

In  giving  an  account  of  his  stew¬ 
ardship  during  the  past  year.  Manag¬ 
ing  Director  James  W.  Baldwin  told 
of  many  pressures  from  within  and 
without  the  radio  industry,  stating 


Plans  for  Facsimile  Broadcasts 

Announced  by  Transradio  Head 


C'^HICAGO,  June  22 — Herbert  Moore, 
president  of  Transradio  Press, 
here  this  week  for  the  National  As¬ 
sociation  of  Broadcasters’  convention, 
termed  the  recent  “satisfactory  ad- 
jtistment”  between  Transradio  and 
the  Columbia  Broadcasting  System 
and  National  Broadcasting  Company 
a  “common  sense”  solution  to  the 
controversy. 

He  told  Editor  &  Publishxr  he  was 
sure  the  settlement  will  contribute  to 
a  better  understanding  between  news¬ 
papers  and  radio,  declaring  Trans- 
ra^o  had  demonstrated  it  observes 
the  tradition  of  honesty  and  accuracy 
in  news.  Transradio’s  purpose 
makes  it  “preposterous  and  utterly 


suicidal  for  us  to  pirate  news”  he  as¬ 
serted. 

He  annoimced  plans  at  the  conven¬ 
tion  for  the  first  large-scale  demon¬ 
stration  of  facsimile  broadcasting. 
Early  in  the  fall,  he  said.  Transradio 
will  invite  a  group  of  interested 
broadcasters  to  New  York  for  private 
demonstrations  which  will  test  the 
facsimile  project  as  a  practical  ad¬ 
junct  to  regular  broadcasting.  The 
process  to  be  used  is  the  Fulton  proc¬ 
ess,  which  ’Transradio  regards  as 
adaptable  to  home  operation.  Devel¬ 
opment  of  equipment  has  now  reached 
the  point  where  home  reception  can 
be  achieved  with  complete  success, 
according  to  Mr.  Moore. 


that  more  than  150  separate  bills  deal¬ 
ing  with  radio  in  cme  way  or  another 
were  introduced  in  some  42  state  leg¬ 
islatures.  He  urged  passage  of  the 
copyright  legislation  in  the  form  of 
the  Duffy  Bill  which  would  eliminate 
the  $2^  minimum  infringement 
clause  and  leave  damages  to  the  dis¬ 
cretion  of  the  courts.  He  expressed 
regret  in  the  recent  stand  taken  by 
the  FCC,  opposing  the  Anderson  Bill 
for  five-year  licenses,  in  place  of  the 
present  six-month  period.  He  ad¬ 
vised  stations  to  check  the  revised 
tariffs  of  subsidiary  A.  T,  &  T.  com¬ 
panies,  stating  reports  received  from 
two  states  show  that  costs  on  lines 
within  states  have  been  increased  de¬ 
spite  the  general  decrease  in  long 
lines  rates  of  the  A.  T.  &  T, 

Better  Programs  "Crying  Need" 

Arthur  Pryor,  Jr.,  radio  executive. 
Batten,  Barton,  Durstine  and  Osborn, 
jarred  the  complacency  of  commer¬ 
cial  section  members  Wednesday 
when  he  declared  better  programs 
were  the  crying  need  among  poten¬ 
tial  radio  advertisers.  In  irnging 
broadcasters  to  strive  for  perfection 
in  building  programs,  he  asserted 
“you  are  dealing  with  emotions,  not 
sales  charts,”  declaring  the  radio 
business  has  been  “surveyed  to 
death.”  His  last  word  was  “don’t 
worry  about  sales,  worry  about  pro¬ 
grams.” 

A  retailer’s  appraisal  of  radio  as  an 
advertising  medium,  was  given  by 
Marvin  Greek,  of  Greek’s  Inc.,  Du¬ 
luth,  Minn.,  department  store.  Mr. 
Greek,  a  strong  believer  of  radio  as 
a  local  advertising  medium  along  with 
newspapers,  told  his  audience  that 
department  stores,  generally,  are  not 
prone  to  use  radio.  He  cited  figures 
in  a  recent  National  Retail  Dry  Goods 
Association  survey,  showing  the  num¬ 
ber  of  larger  stores  using  radio  has 
dropped  from  55  to  44  per  cent.  ’The 
larger  the  store,  the  smaller  the  per¬ 
centage  allotted  to  radio,  he  said. 

The  survey  indicated  the  average 
expenditure  for  radio  among  stores 
doing  over  $1,000,000  annually  is 
slightly  less  than  3/10  of  1  per  cent, 
as  against  a  figure  ten  times  that 
much  for  newspaper  space.  Stores 
doing  from  one  to  two  million  dollars 
annually,  spend  15/100  of  1  per  cent 
of  sales  in  radio,  or  1/20  the  amount 
used  for  newspaper  space.  Stores  in 
the  five  to  ten  million  annual  sales 
class  expend  an  average  of  9/100  of 
1  per  cent  for  radio. 

Ad  Ratio  Varies 

“Thus  you  can  see  that  the  ratio 
between  radio  and  newspaper  adver¬ 
tising  varies  from  one  to  10,  to  one 
to  75,”  said  Mr.  Greek.  “In  other 
words,  less  than  half  the  reporting 
stores  use  radio,  and  those  ffiat  do 
vary  their  appropriation  from  10  to 
11/3  cents  of  the  advertising  dollar.” 

At  the  final  session,  members 
adopted  a  resolution  instructing  NAB 
directors  to  carry  on  negotiations 
with  copyright  owners  to  the  end 
that  a  “per-piece  or  measured  ser¬ 
vice  plan  can  be  obtained.”  ’They  also 
approved  a  plan  of  cooperating  with 
the  Federal  Radio  Education  Commit¬ 
tee  to  raise  $83,000  over  a  period  of 
two  years  as  the  broadcasters’  share 
of  expense  in  a  joint  effort  to  further 
radio  educational  activities. 

The  plan  for  revamping  NAB  to 
provide  for  five  or  more  regional  or¬ 
ganizations.  as  proposed  by  Fred  J. 
Hall,  KGMB,  Honedulu,  Hawaii,  was 
referred  to  the  board. 
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CONSUMERS’  INFORMATION  DEMANDS 
ENGROSS  RETAILERS  SESSION 


Bamberger  Executive  Outlines  to  N.  R.  D.  G.  A.  Plan  for 
National  Consumer-Retail  Relations  Council — Says  Public 
Wants  More  Facts,  Fewer  Claims  in  Retail  Store 
Advertising 


per  cent  of  the  total  cost,  he  can  well  prevent  “gate  crashers”  from  obi 
afford  to  contribute  to  this  type  of  ing  cards  of  admission  from  thou 
general  promotion.”  He  asserted  cannot  attend,  and  to  foiwj 
there  is  a  big  job  of  market  promo-  tempts  to  place  cameras  in  th*  b 
tion  on  electrical  appliances  which  of  guests  in  order  to  obtain  esdi 
can  be  done  better  and  more  efh-  pictures. 

ciently  through  cooperative  effort.  Uthoff  has  issued  detailed  infe 


I 


Chicago,  June  22 — The  growing  vertising  claims  will,  more  easily  than 
demand  on  the  nart  of  consiuners  any  other  aDoeal.  influence  a  cus- 


ciently  through  cooperative  effort.  Uthoff  has  issued  detailed  inlte 

- -  concerning  the  ceremony  n 

PRESS  RESTRICTED  AT  form  regularly  employed  by  iQt 

DU  PONT  WEDDING  dresses  to  be  worn  bv  the^tw^ 


demand  on  the  part  of  consiuners  any  other  appeal,  influence  a  cus- 
and  their  organizations  for  greater  in-  tomer  to  buy  once,  but  an  intelligent 


formation  on  merchandise  sold  in  re-  consumer  remembers  the  claims  made 
tail  stores,  proved  to  be  an  absorbing  and  passes  final  judgment  on  the  ar- 


topic  of  discussion  at  the  merchan- 
di^g  divisional  meeting  of  the  Na¬ 
tional  Retail  Dry  Goods  Association’s 
mid-year  convention  here  this  week. 


tide  falsely  advertised  at  the  time  for 
repurchase.” 

Facts  Challenge  Reader 


DU  PONT  WEDDING  to"S™o™V°£’bSw 

- ^ —  those  in  the  bridal  party  and  (J 

Plan,  for  Covering  Marriage  of  ceming  arrangements  for  tha  a* 
Heiress  and  F.  D.  R.,  Jr. —  tion  will  be  given  out  at  tl^y 

Individual  Papers  Barred  minute,  Uthoff  says, 

from  Church,  Reception  The  WHte  House  has  careful 

_  repeatedly  pomted  out  that  4^. 

Wilmington,  Del.,  June  2^— Press  rangements  are  customarily  n*  bj 
coverage  of  America’s  most  famous  fhe  bride’s  parents,  thus  avoiiinu 


Use  of  “test  facts”  in  advertising  wedding,  that  of  Franklin  D.  Roose-  responsibility  for  restrictioM 


Proirress  in  consumer-retailer  co-  l  ,T  .r  ,  ,  v*.,**.^  weoaing,  inai  01  rranJCIin  U.  KOOse- 

oDwa^  vSs  dSSl  ^v  H  W  ‘=^“l*e"8es  the  reader  to  believe  state-  velt,  Jr.,  to  Miss  Ethel  du  Pont  June  upon  the  press, 
operation  was  aeiauea  oy  n.  W.  ments  made,  he  arcrued.  and  stores  oa  u..  l _ i _ i..  l..  xu-  ^  .. 


t«ttagtheconlide„«of  U,dcmton,.r.  hddl?S,fS5.  to 


“Doubtless,  the  strongest  statement  in  k;^Th;  ;verd"^''Drlvate  ^  M^le 
talk  to^y.  He  outlined  a  definite  advertising  or  selling  is  ‘best  bv  test’.”  ^  “  possible,  reporter  m  the  chmch,  who  mdd 


30,  has  been  sharply  restricted  by  the  Family  Wanted  Lone  Repeite 
size  of  the  church  in  which  it  will  be  it  is  r^orted  that  the  du  py 
held  and  the  desire  of  the  du  Ponte  to  originally  wished  to  allow  only  g 


plan  of  organimUon  for  a  National  he''2r"*A?t^llJ!  nS  For  the  few  newspaper  coirespond-  be  requhed  to  distribute  hij  rtn,  tol 


Consumer-Retail  R.lafions  Council  as  m  10  000  could  carrv  on  a  business  ^  permitted  to  see  all  services  and  papers,  and  no* « 

a  means  of  better  understanding  what  committed  to  the^olicv  of  selling  church  wedding  and  the  recep-  the  reception.  Uthoff  and  IVodn 

the  consumer  wants  to  know.  Active  „_i„  merchandise  that  could  truth^  ^  bride’s  parents,  Mr.  and  Joslin,  president  and  editor  of  be 

_ 1 _ u:_  *1 _ _ _ only  mercnanaise  inai  couia  iruin-  ^  j,,  t>™*  -u  . 


membership  in  the  council  will  em 
brace  national  associations  of  consum 


fullv  be  advertised  as  ‘best  bv  test  ’  Eugene  du  Pont,  at  their  home,  Wilmington  newspapers,  are  aU  tol 

brace  national  associations  of  consum-  Vet  we  can  tbumb  thmuab  anv  Nest,  elaborate  facilities  have  have  convinced  the  du  Fonts  dm  1^1 

ers  which  include  consumer- retailer  meteonolitan  newsnaner  next  Sundav  arranged  by  Fred  H.  Uthoff,  arrangement  would  be  wholly  oat-l 

relations  in  their  programs  and  na-  a  ^  a  -dver-  Philadelphia  publicity  man  engaged  isfactory.  Joslin  was  former^  Wgk. 

tional  association  of  retailers;  to  its  ti«.ments  which  will  exnlnit  the  read  ^  “assistant  to  Mr.  du  Pont”  to  handle  ington  correspondent  for  the  fioam 

associate  membership  will  be  eligible  intelligence  bv  infe^ing  that  the  relations.  Transcript,  and  later  press  seertUry 

repi^ntatives  of  federal  agencies,  merchandise  offer^  is  equaf  to  sjeci-  Conditions  laid  down  for  news  cov-  to  President  Hoover, 
national  associations  of  advertisers,  fications  based  on  ‘best  by  test.’  No  u  .  *  No  broadcastmg  will  be  i&md 


ess  relations.  Transcript,  and  later  press  seertUry 

Conditions  laid  down  for  news  cov-  to  President  Hoover. 


manufacti^rs  Better  Busine^  Bu-  li  be  adopted  by 

reaus,  and  other  groups  VltaUy  m-  merchant  than  tn  vnhmtarilv  tell 


One  news  writer  each  from  Asso-  near  the  church. 


No  broadcasting  will  be  alkimi 


terested. 

“Factual  Advertising”  Stressed 
Mr.  Brightman  stressed  the  impor- 


_ Ai _ _  A^n  ciated  Press,  United  Press,  and  Inter- 

any  merchant  than  to  voluntarily  tell  ..  i  xt  o  -n  u 

the  Anctemer  what  cKa  w  national  Ncws  Service  will  be  per- 


the  customer  what  she  is  buying. 

Sales  Promotion  Discussed 


mitted  to  attend  the  ceremony  in 
Christ  Church,  Old  Christiana  Hun- 


At  the  general  session  yesterday,  dred,  the  seating  capacity  of  which 


Anderson  Gets  Scoop 
On  Strike  Riot  Film 


u  advertising”  which  j  w.  Carlin,  sales  manager,  Davidson  is  300. 

will  tell  the  whole  truth  about  mer- 


Bros.,  Sioux  City,  la.,  discussed  in- 


^andise,  eliminaUng  representations  creasing  sales  volume  through  sales  ^  •*  r  u 

that  are  exaggerated,  misleadmg,  m  promotion  to  cover  rising  costs  writer  from  each  press  view— but  it  was  no  ordinary  motion 

accurate  or  inadequate.  He  declar^  Touching  on  the  subject  of  higher  association  will  be  admitted  to  the  picture. 


Interviews  Are  Barred 


WAsmNGTON,  D.  C.,  June  22-'nie 
St.  Louis  Post-Dispatch  has  “nooptil 
the  world”  on  a  motion  pictim  re¬ 


consumers  want  more  “hardboiled"  prices  Mr  Carlin  raised  the  question  v^wis  on  nonunion  Learning  that  the  La  foUette  onl 

facts  and  fewer  claims  in  their  retaU  whether  or  not  1937  prices  cu-e  high  interview  liberties  committee  of  the  United 

store  advertising,  whether  the  media  comparison  with  1931.  He  told  of  States  Senate  had  expressed  homi 

be  newspapers,  labels,  signs  or  state-  back  into  local  advertising  files  retainers.  j  ,  and  indignation  after  privately  wi- 

mente  of  sales  clerks.  In  s^kmg  co-  ^^d  comparing  prices  of  this  year  No  photographers  wdl  be  admitted  ing  the  running  of  pictures  taken  dur- 


reception  at  Owls  Nest,  on  condition 


Learning  that  the  La  FoUette  drill 
liberties  committee  of  the  United  I 


i^ehold  retainers.  indignation  after  privately  w»- 

No  photographers  wiU  be  adinitted  ing  the  running  of  pictures  taken  dur- 


Gyration  of  retaUere  locally  to  to-  those  of  1931.  In  1931,  the  two  rewption  or  wedding  Photo  jpg  ^he  Chicago  “Memorial  Day  Ma- 


tor  the  work  of  to  proposed  Na-  advertised  price  lines ’of  men’s  '"ade  at  to  reception  will  ^  turned  y.  Anderson  of  theP*- 


tonal  Consider -RetaU  Relations  clothing  were  $39.50  and  $50.  In  1937  over  to  to  pre^,  immediately  after  Dispatch  Wasltogton  bureau  obtained 


Coined’  Mr.  Bnghtin^  said:  they  were  down  to  $22.50  and  $27.50.  approval,  by  the  faimlys  own  photog-  ^  ipterview  with  a  person  who  W 

Every  store  should  seek  the  co-  jp  1931  j^e  biggest  basement  dress  rapher.  Cam^amen  representing  AP.  ^^^p  movie  several  times.  This 
operation  of  otor  local  merc^te  m  bvo  for  $15.  In  1937  at  Times-Wide  World  Acme  and  Inter-  ^ad  been  deeply  impressed  ind 

carrying  out  this  program  m  their  ^wo  for  $5.  In  1931,  the  standard  News  will  ^  allowed  to  ^^e  to  give  a  letter-perfect  re- 

own  town  or  city;  the  coo^ration  of  brands  of  nationaUy-advertised  ho-  a  grassy  island  separat^  view  of  the  motion  picture  from  mn 

local  newspaper  toough  their  news  ^bich  have  recentiy  been  sell-  to  finish.  The  report  appeared  in  th 

columns  ^d  their  home  pages  m  ipg  at  a  dollar  and  are  now  up  to  the jv.dth  of  a  dnve.  Photogra-  ppst-Dispatch,  s^ported  by  stem. 


carrying  out  this  program  in  their 


own  town  or  city;  the  coo^ration  of  brands  of  nationaUy-’advertised  ho- 
local  newspaper  toough  their  news  ^bich  have  recentiy  been  sell- 


to  finish.  The  report  appeared  in  the  I 
Post-Dispatch,  supported  by  stotial 


spreading  the  news  of  this  consumer  5115  ^bbig  at  $1.95.  told  by  ^e-vdtne^s  to  the  killing 

_ _  .  ....  in  rvA  T\AA»mirTAw4  _ _  r  z  _  _  t.J 


“So  perhaps  tody’s  prices  are  not  permitted  tore. 


“Stores  should  publicize  regularly  high  after  all,”  commented  Mr.  Carlin.  Repres^t^ves  of  five  news  reel 


toough  their  own  advertising  col-  ‘Those  1931  prices  were  high,  because  servi^,Pato,  Movietone  News,  Uni-  j^gton  correspondents  are  soon  to 
umns  the  highlights  of  toir  con-  purchasing  power  had  dropped  out  Yf have  the  privilege  of  seeing  the  jk* 


WhUe  the  St.  Louis  newspapoW 
a  clear  beat  on  to  story,  other  Wii- 


-  —  - O - cy- - - - —  -  WAACAAAAA^  pW  WVA  AAAVk  VU  VWAA.  /  aU  ‘11  1  V.  IiaVC  UH?  PrlVlWC©  U1  AWMA^  F" 

sumer-relations  poUcy,  toir  desire  to  from  under  tom;  and  because  pur-  j  °  ture  which  has  been  barred  from 


—  - - - S - - - -  AAVTAAA  UAAVAC^X  UACIAAA,  CAAAVA  ^1**—  ...  j  •  .  .  |  m  A,  •  J  a.l_  WIUwIl  XlOA  UCVXl  Lm**«-'*  “  — 

keep  its  advertising  completely  honest  chasing  power  continued  to  drop  fitted  on  to  grassy  island  outside  the  public  showing  by  its  producer,  Pan 


- 1*^.“ - . - ,  ; —  r  y.  — #  s.*M»A***s  wAAMAAu«^  w  puoiic  snuwulg  Oy  lUI 

and  informative,  their  merchandise  of  faster  than  prices  we  sold  less  and  ^  ^1?^*  l  j  i  moimt  The  Senate  committee 

character  to  give  complete  satisfac-  less  merchandise.  Now,  if  all  to  Photographers  and  news  reel  men  ^  ' 

tion  for  the  purposes  for  which  it  was  agencies  of  production  aiid  distribu-  be  permitted  one  assistant  each  tot  Sowd  hysteria 

purchased,  and  to  maintain  the  in-  tion  will  do  their  part  to  keep  price-  location.  lawlessness  be  pr 

tegrity  of  guarantees  and  certifica-  increases  within  reasonable  bounds.  Arrangements  for  Dailies  general  showing  of  to  filn 

tions.”  we  shall  soon  find  ourselves  again  No  individual  newspaper  will  be  scenes  of  brutalitv  nromi 


Arrangements  for  Dailies 


Tedh  on  Testing 


No  individual  newspaper  will  be  scenes  of  brutality,  pronqited  Pan  ! 


At  to  same  session,  Frank  Stutz,  unit  prices.' 


selling  more  merchandise  at  higher  permitted  a  representative  at  either  mount  to  withhold  the  picture  fron 


the  wedding  or  the  reception.  As 


manager.  Better  Fabrics  Testing  Bu-  He  concluded  by  stating  there  is  many  representatives  of  individual 
reau.  New  York,  described  testing  as  nothing  really  new  tot  retailers  can  newspapers  as  possible  will  be  ad- 
the  “sixth  sense  of  retailing”  in  out-  do  about  sales  promotion  this  fall,  mitted  to  a  location  two  miles  from 
lining  what  the  testing  laboratory  declaring  it  is  simply  a  case  of  “en-  the  du  Pont  home,  to  which  passes 
contributes  toward  building  customer  deavoring  to  do  it  better.”  will  be  issued.  Shelter  and  telegraph 


theatre  clients,  officials  of  the  com-j 
pany  explained. 


good  will.  “Retailers  have  relied  too 


the  du  Pont  home,  to  which  passes 
will  be  issued.  Shelter  and  telegraph 


Bartlett,  managing  director,  facilities  will  be  provided  there. 


^  -  -  ciunes  will  UK  pruviutru  uieic.  ^  Id  T  1  tW  became 

much  in  recent  years  on  to  power  Electric  Institute  of  Washington,  D.  C.,  The  picture  services  have  agreed  *rona-ieiegram,  y 

of  advertising,”  he  asserted.  “Buying  discussed  to  value  of  Electrical  that  toir  Washington  representatives 

has  been  marked  down  and  promo-  Leases  for  promotion  of  electrical  will  make  one  set  of  pictures  each  to  ^tlvertts^.  in^g  „  g 
tion  marked  up;  consequently,  your  appliance  sales  in  department  stores,  be  placed  with  toir  own  services,  1°“  cau^a  ^ 

stores  contain  more  substandard  and  He  stressed  the  importance  of  co-  and  Philadelphia  representatives  will  to  a  reunion  oi  e 
unserviceable  merchandise  today  than  ordinated  advertising  effort  on  to  make  another  set,  to  be  pooled  and  ^^y  Mrs.  ilowara  was  ^ 

ever  before  in  the  memory  of  to  part  of  retail  outlets,  to  power  com-  made  available  simultaneously  to  wmch  docK  ^ 

oldest  people  now  active  in  retailing.”  pany,  wholesalers’  and  manufacturers’  all  interested  newspapers  close  to  ^  ranci^o  ^ursday  ^er  a  p  ^ 
Mr.  Stutz  contended  testing  builds  loc^  copy  in  telling  a  united  story  Wilmington.  Austrmia.  Mr.  Howard  was  expet— 

and  strengthens  good  will,  because  to  the  public.  “One  of  the  greatest  A  “press  room”  is  to  be  located  in  “O^h  his  wife  and  his  daugnter. 
“tested  merdiandise,  so  identified,  advantages  of  this  coordination  is  to  the  parish  house  about  75  feet  from  nan  v  appoints  ‘SPECIAL’ 

challenges  the  customer  to  buy  not  extend  the  peak  demand  seasons,”  he  the  church,  in  which  wire  facilities  DAILY  APPOINTS  * 

only  for  immediate  use  but  for  future  said.  “Cooperative  advertising  can  for  the  press  associations  will  be  "Die  Long  Branch  (N.  J.)  ^ 

need  as  well.  Anything  that  con-  tell  a  continuous  story  and  inas-  established.  ord,  has  appointed  Prudden, 

firms  a  customer’s  judgment  or  choice  much  as  the  retailer’s  share  of  the  The  du  Pont  family  has  carefully  Prudden,  Inc.,  as  its  national  rep« 


i'ilmington.  Australia.  Mr.  Howard  was  expec- 

A  “press  room”  is  to  be  located  in  both  his  wife  and  his  daughter. 


The  du  Pont  family  has  carefully 


is  a  positive  good  will  builder.  Ad-  advertising  may  be  only  from  10  to  20  guarded  the  list  of  invited  guests  to  sentatives  effective  July  1. 


Fear  tot  crowd  hysteria  might  re¬ 
sult,  and  lawlessness  be  promote 
general  showing  of  the  film  depicts  l 


JANE  HOWARD  TAKES  JOB 

Miss  Jane  Howard,  daughter  of  Rc! 
Howard,  president  of  the  New  Yifl 


DAILY  APPOINTS  ‘SPECIAL’ 

The  Long  Branch  (N.  J.)  Daily  ^ 
ord,  has  appointed  Prudden,  King 
Prudden,  Inc.,  as  its  national  repre 


89%  of  Philadelphia  families  with  incomes 
of  $3,000  or  more  read  The  Evening  Bulletin; 
94%  of  families  with  incomes  of  $10,000  or 
more.* 

The  Evening  Bulletin’s  average  daily  circu- 
culation — 521,057  for  1936 — is  all  net  paid. 
Its  circulation  far  exceeds  that  of  any  other 
Philadelphia  daily  newspaper  —  morning  or 
evening;  one  of  the  largest  daily  circulations 
in  the  nation  .  .  . 

The  largest  daily'  newspaper  circulation  in 
America  obtained  without  prize,  premium  or 
subscriber  contests! 

Tell  the  story  of  your  product  to  Phila¬ 
delphians  in  The  Evening  Bulletin  at  one  of 
the  lowest  advertising  costs  per  reader  in  the 
United  States.  Consult  your  AdvertisingAgency, 

*From  Survey  of  the  A.  A.  A.  A. 


It  is  a  song  of  pleasant  memories,  a  refrain 
that  brings  to  mind  joyful  living  .  .  .  peaceful, 
contented  hours  ...  the  security  of  an 
individual  home. 

John  Howard  Payne  could  scarcely  have 
been  thinking  of  an  apartment  when  he  wrote 
it  years  ago,  far  from  the  scene  of  his  childhood. 

Home,  Sweet  Home  to  the  manufacturer, 
also  is  sweet  music,  but  with  added  significance. 
It  conjures  up  the  vision  of  a  single-family 
home  and  its  proud  owner,  who  prefers  to 
invest  his  money  for  home  comfort  and  beauty 
rather  than  expend  it  in  other  ways. 

A  single-family  home  needs  many  things 
that  an  apartment  never  requires.  It  must 
have  its  own  heating  and  hot  water  unit, 
laundry  equipment,  porch  furniture,  screening. 


lawn  and  garden  tools  and  household  appli¬ 
ances  by  the  score.  It  needs  more  furniture, 
rugs,  draperies  and  kitchen  equipment.  And 
because  its  occupants  eat  more  meals  at  home 
than  apartment  dwellers,  they  buy  more 
branded  and  advertised  food  products. 

Philadelphia  has  more  of  these  single-family 
homes  than  any  other  city  of  America,  more 
than  in  any  one  of  22  states.  The  city  com¬ 
prises,  in  one  compact  area,  the  greatest  market 
of  individual  homes  in  the  Western  World. 

And  In  this  vast  market  of  homes  there  is 
an  exceptional  newspaper  situation,  not  dupli¬ 
cated  in  any  other  great  American  metropolis. 
One  newspaper — The  Evening  Bulletin — goes 
into  nearly  every  home  .  .  .  reaches  nearly 
every  Philadelphia  family  of  every  income. 


Copyright  1937.  Bulletin  Co.,  Philadelphia 
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FIGHT  WIRE  FILE  SET 
A  NEW  RECORD 

938,000  Word*  Sent  by  500  Writer* 
from  Ckicago  Rinc*ide — Pres* 
Contincent  One  of  Largest 
in  Sports  History 

Chicago,  Jvine  23 — One  of  the  larg¬ 
est  contingents  of  newspapermen  ever 
to  cover  a  sports  event  gathered  at 
Comiskey  Park  last  night  to  report 
and  photograph  the  crowning  of  Joe 
Louis  as  chsunpion.  No  crowd  or 
gate  record  was  set  but  the  amazing 
total  of  938,000  words  filed  by  more 
than  500  sports  writers  did  establish 
a  new  high  in  wordage. 

It  was  Chicago’s  first  heavyweight 
championship  fi^t  since  the  famed 
Dempsey-Tunney  “long-count”  affair 
at  Soldiers’  Field  in  1928.  Six  htm- 
dred  thousand  words  were  filed  then. 
Last  night,  144  Western  Union  tele- 
grafdi  wires,  the  biggest  wire  setup 
ever  arranged  for  a  sporting  event, 
carried  the  story  of  Jim  Braddock’s 
downfall. 

124  WirM  at  Praaa  Stand 

Flanking  the  ringside  were  row 
after  row  of  newspapermen,  pecking 
away  at  their  typewriters  following 
the  sensational  knockout  in  the  eighth 
round.  One  hundred  and  twenty 
wires  were  strung  into  the  press  stand, 
\«diile  24  additional  wires  accommo¬ 
dated  the  overflow  file  at  Western 
Union  headquarters  in  the  ball  park. 
It  is  estimate  that  350  writers  were 
seated  in  the  pressstand  aroimd  the 
ring.  Another  200  were  in  nearby 
ringside  seats.  In  addition,  approxi¬ 
mately  100  photographers  were  on 
hand. 

While  the  crowd  came  to  see  Joe 
Louis  knock  out  Jim  Braddock,  many 
stayed  to  watch  the  press  in  action 
after  the  main  bout.  ITie  press  sec¬ 
tion  included  the  entire  gamut  of 
sports  writers,  from  big  name  writers 
of  metropolitan  dailies  and  press  ser¬ 
vices  to  small  town  sports  editors  on 
hand  to  see  their  first  heavyweight 
championship  fight.  A  score  or  more 
represented  foreign  papers,  includmg 
London’s  press  delegation  of  three 
writers. 

Press  arrangements  were  imder  the 
supervision  of  Dave  Rutizer,  Western 
Union  representatives  assigned  to  as¬ 
sist  Walter  St.  Denis,  press  contact 
man  for  the  fight.  One  himdred  and 
fifty  telegraphers  were  on  duty  to 
handle  the  vast  amount  of  copy. 

Many  Photos  Wired 

Local  papers  and  the  four  picture 
services  were  each  allowed  three  pho¬ 
tographers  at  the  ringside.  They  were 
supplemented  by  scores  of  roving 
cameramen  assigned  to  photograph 
celebrities,  dressing  room  scenes,  etc.. 
Messengers  dispatched  the  plates  from 
the  park  to  other  messengers  outside, 
where  the  plates  were  rushed  by  mo¬ 
torcycle  to  local  newspaper  offices  and 
picture  service  bureaus.  Eight  to  ten 
minutes  were  required  to  make  the 
trip  from  the  park  to  the  Loop.  The 
Associated  Press  transmitted  between 
30  and  35  pictures  by  Wirephoto.  In¬ 
ternational  sent  eight  pictures  by  wire. 
Wide  World  used  two  portable  trans¬ 
mitters  at  the  park  to  send  six  wired 
photos  to  its  clients.  Acme  rushed  its 
pictures  to  the  office,  where  Acme 
Telei^oto  transmitted  three  pictures 
to  all  stations.  In  addition  hundreds  of 
pictures  were  sent  by  plane  and  train. 

Photographers  at  the  ringside  com¬ 
plained  because  reporters  were  per¬ 
mitted  to  occupy  the  front  row  around 
the  ring,  with  cameramen  assigned  to 
the  second  tier  of  seats.  This  arrange¬ 
ment  made  it  difficult  for  photograph¬ 
ers  to  operate. 

Local  newspapers  devoted  pages  to 


the  fight,  giving  ample  space  to  pic¬ 
tures.  In  fact,  picture  coverage  domi¬ 
nated  the  printed  word. 

The  Chicago  Times  printed  52  fight 
pictures.  The  Chicago  Daily  News, 
Chicago  Herald  and  Examiner  and 
Chicago  Evening  American  each  de¬ 
voted  two  full  pages  to  pictures.  The 
Chicago  Tribune  gave  over  its  entire 
back  page  to  fight  pictures. 

The  largest  radio  hookup  ever  as¬ 
sembled  for  a  fight  broadcast  supple¬ 
mented  the  elaborate  press  coverage. 
More  than  125  stations  were  included 
in  the  hookup,  sponsored  exclusively 
by  Buick. 

3  New  York  Papers  Post 
Five-Day  Week  Bulletins 

Three  New  York  newspapers,  the 
Times,  Herald  Tribune,  and  Sun,  this 
week  announced  they  are  putting 
their  entire  forces  of  unorganized 
workers  on  a  five-day  week. 

A  statement  by  Arthur  Hays  Sulz¬ 
berger,  publisher,  declared  that  al¬ 
though  the  forty-hour  week  had  been 
in  effect  on  the  Times  since  the  NRA 
was  inaugurated  in  1933,  the  five-day 
plan  would  be  established  for  all  em¬ 
ployes  July  11. 

Howard  Davis,  business  manager. 
Herald  Tribime,  announced  that  all 
but  mechanical  employes,  who  have 
an  ITU  contract,  would  be  placed  on 
a  five-day  week  schedule.  Keats 
Speed,  managing  editor  of  the  Sun, 
pointed  out  that  editorial  employes 
there  also  had  been  working  under 
such  a  system  since  the  NRA,  but 
Charles  E.  Luxton,  office  manager, 
announced  that  a  similar  plan  for 
office,  advertising,  building,  and  all 
non- organized  workers  went  into  ef¬ 
fect  on  June  21. 

The  Times  and  Herald  Tribune  said 
the  changes  are  a  result  of  the  trend 
towards  better  working  conditions  in 
all  industries.  The  readjustments  will 
be  made  with  a  minimum  of  disturb¬ 
ance,  but  it  is  expected  that  added 
employment  will  be  necessary. 

I^ese  annoimcements  m^e  the 
five-day  week  effective  on  all  New 
York  dailies. 

EDITORS  GROUP  ELECTS 

Julien  Elfenbein.  editor  of  House 
Furnishing  Review,  a  Haire  business 
publication,  was  elected  chairman  of 
the  New  York  Business  Paper  Editor’s 
Group  at  a  meeting  attended  by  100 
members  in  the  Hotel  Woodstock  June 
14th.  Lawrence  Siegfried,  editor  of 
the  American  Printer,  was  elected 
vice-chairman,  and  Harwood  Merrill, 
managing  editor  of  Forbes  Magazine, 
secretary-treasurer.  In  addition  to 
the  officers,  the  executive  committee 
includes  Chapin  Hoskins  of  American 
Management  Association,  who  was 
former  chairman  of  the  group,  and 
James  Warren,  managing  editor  of 
Hardware  Age. 


300,000 

NET  PAID  DAILY  CIRCULATION  ! 

GUARANTEED 
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N.  Y.  GUILD  DEFEATS 
SEPARATE  UNIT  PLAN 

Membership  Votes  to  Include  All 

Allied  Newspaper  Workers  in  One 
Unit  Under  CIO  Affiliation — 
Back  Hearst,  W-T  Units 

The  Newspaper  Guild  of  New  York 
Wednesday  night  at  a  membership 
meeting  at  the  Hotel  Astor  voted  to 
open  its  units  to  employes  of  the 
business,  circulation,  advertising,  pro¬ 
motion  and  other  allied  groups  on 
newspapers  in  the  city  in  accordance 
with  the  action  of  the  ANG  affiliation 
with  the  CIO  recently  adopted  in  St. 
Louis  convention. 

The  membership  defeated  a  pro¬ 
posal  to  organize  these  new  members 
in  separate  guild  imits  which  would 
meet  both  independently  and  jointly 
with  the  editorial  workers.  It  was 
stated  in  the  argument  that  editorial 
men  know  nothing  of  the  business 
office  employes’  problems  and  vice 
versa  and  therefore  they  should  de¬ 
cide  independently  what  their  de¬ 
mands  should  be,  and  decide  jointly 
on  any  action. 

Heywood  Broun,  president  of  the 
ANG,  speaking  from  the  floor,  was 
of  the  opinion  that  the  counter-pro¬ 
posal  was  too  cumbersome  and  that 
the  New  York  Guild  should  take  the 
lead  in  erecting  a  real  industrial 
union  setup. 

Last  week  the  New  York  World- 
Telegram  unit  went  on  record  as  op¬ 


posed  to  the  failure  of  guild 
at  the  convention  to  submit  the  QO 
affiliation  and  other  constitutiae^ 
amendments  to  a  referendum.  Thj 
action  was  discounted  by  New  York 
guild  officers  both  before  the  mem. 
bership  meeting  and  during  it. 
was  pointed  out  that  the  vote  on  thk 
question  was  27  to  20  and  that  de 
World-Telegram  boasted  a  211 
bership.  It  was  felt  that  those  vig. 
ing  for  this  action  had  been  “in. 
fluenced.” 

The  membership  body  went  on  rec¬ 
ord  as  backing  “morally  and  finaa- 
cially”  any  action  the  guild  units  on 
the  Hearst  newspapers  may  jg 
attempting  to  maintain  jobs  for  thiMi 
members  on  the  New  York  Amerien 
which  suspended  Friday. 

Action  was  also  taken  in  behalf  of 
Leon  Svirsky,  World-Telegram  unit 
controller  and  one  of  the  prindpit 
organizers  of  that  imit,  who  it  ms 
reported  had  just  been  discharged. 
Svirsky  said  that  the  school  page  he 
edited  was  being  dropped  and  he 
along  with  it.  Broim  and  others  wen 
of  the  opinion  that  he  had  been  dis¬ 
charged  for  nothing  less  than  “guild 
activity.”  “Vigorous  action”  was  rec¬ 
ommended  by  the  membership  for 
the  World-Telegram  unit  in  an  eSort 
to  “get  Svirsky  his  job  back.” 

In  a  report  on  negotiations  with  the 
Herald  Tribune  msmagement,  Howard 
Davis,  business  manager,  is  repotted 
to  have  said:  “Under  no  circumstances 
will  we  sign  such  a  contract,”  refer¬ 
ring  to  the  guild  shop  question. 


Worcester,  Massachusetts 

WOI^CE^TER  >¥AGE^ 

According  to  figures  released  late  in  May  by  the  Mass¬ 
achusetts  State  Department  of  Labor  and  Industries, 
Worcester  industrial  workers,  taken  as  a  group,  are  now 
receiving  $1.24  for  every  dollar  paid  them  in  1928. 

Worcester’s  Average  Industrial  Wage 

1928— $24.65  AprU,  1937— $30.68 

The  same  State  figures  show  that  Worcester’s  present 
cost-of-living  is  13.6  per  cent  below  the  1928  figure,  so  that 
if  wage  increases  are  stated  in  terms  of  actual  BUYING* 
POWER,  Worcester  industrial  workers  can  buy  $1.44 
worth  of  merchandise  today  for  every  dollar’s  worth  they 
could  buy  in  1928. 

Few  major  markets  of  the  nation  are  so  solidly  prosper¬ 
ous  as  is  the  rich  Worcester  Market  in  the  heart  of 
Massachusetts.  Few  are  so  easily  cultivated  by  advertisers. 
In  Worcester  and  the  average  18-mile  retail  trading  zone 
(population  433,000)  the  Telegram-Gazette  covers  more 
than  85  per  cent  of  all  homes  which  everyday  take  a  Wor¬ 
cester  daily.  In  this  area  alone  the  Telegram-Gazette  con¬ 
centrates  an  average  net  paid  circulation  in  excess  of 
100,000  daily. 

TOTAL  CIRCULATION  114,098 

For  3  months  ending  Mairch  31,  1937 

THE  TELEGRAM-GAZEnE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

New  York.  KohIoii,  Chieaifo,  Dotroit,  Philadelphia,  San  Franciseo.  Los  .4.nifele» 
i'iiu-innati 


Editor  &  Publisher  for  June  26,  1937 


|J  HE  DAH.Y  MIRROR  took  over  on  June  25 

the  Associated  Press  and  City  News  Association 
memberships  and  many  important  features  of  the  New 
York  American. 


The  Mirror  henceforth  will  print  world-wide  news  dispatches 
of  Associated  Press,  International  News,  Universal  Service, 
United  Press  and  local  reports  by  Standard  News  and 
City  News. 

NO  OTHER  NEW  YORK  NEWSPAPER 
HAS  ALL  THESE  GREAT  SERVICES 

Among  the  American’s  features  added  to  The  Mirror  are 
Damon  Runyon’s  “The  Brighter  Side,”  Robert  Ripley’s 
“Believe  It  or  Not,”  Ted  Cook’s  “Cook-Coos,”  Prudence 
Penny,  Tillie  the  Toiler,  The  Nebbs,  Junior  Birdmen  of 
America. 


THE  MIRROR  is  the  only  New  York 
newspaper  to  show  gains  in  every 
major  advertising  classification  for 
the  5  months  ended,  May  31st,  1937 

NEW  YORK  MIRROR 
!Set  Paid  Circulation 
May,  1937 
Daily  653,273 
Sunday  1,433,474 


NEA  Service,  Inc. 

NEW  YORK  CLEVELAND 
SAN  FRANCISCO 


unconscious 


Much  of  the  man-power  of  the  radio  commentator,  of  scenes  in  the 
Phoenix  (Ariz.)  police  depart-  Ohio  flood  area  last  January  was 

The  editor  of  the  New  Britain  ment  went  into  action  early  one  mom-  only  a  melodramatic  effort,  were 
(Conn.)  Herald  recently  received  ing  recently  to  obtain  two  cans  of  made  during  a  preliminary  hearing 
the  following  letter  from  a  reader:  milk  for  a  newspaper  reporter,  and  it  here  yesterday  before  Federal  Judge 

“Once  again  I  have  had  occasion  happened  like  this:  Guy  L.  Fake,  by  counsel  for  Charles 

to  notice  the  lack  of  uniformity  con-  Among  Phoenix  Republic  reporters.  O.  Locke,  script  writer  for  New  York 
ceming  the  flaggs  on  our  down  town  one  of  the  best  lik^  by  police  is  and  Ohio  studios.  Locke  brought  suit 
streets.  Some  flaggs  are  put  up  early  Gene  McLain,  20-year-old  cub,  who  for  $250,000  damages  against  the  Col¬ 
and  well  taken  care  of,  other  are  not  each  Simday  subs  for  an  elder  brother.  gate-Palmolive-Peet  Co.,  sponsor  of 
out  untill  around  noon  time,  and  some  was  early  on  a  Monday  morning  a  program  in  which  Gibbons  took 

are  not  seen  at  all.  Such  condition  when  his  young  wife  telephoned  to  part.  Because  of  alleged  changes  in 
spoil  the  whole  effect  of  the  festivity  inform  Gene  he  absolutely  tmist  bring  the  script,  Locke  said,  he  has  lost 
the  flagging  should  give.  May  I  sug-  hon,e  g  certain  brand  of  canned  milk  employment  as  a  writer  for  radio  in 

gest  a  remedy?  It  seems  to  me  that  their  11-month-old  son,  Larry,  New  York  and  Ohio  and  that  his 

if  the  merchants  or  property  owner  ^1,0  unusually  restless  that  night!  reputation  “as  an  accurate  news  re- 
along  the  down  town  treets  were  askt  Finishing  work  about  1  a.m..  Gene  Porter”  has  been  damaged.  Judge 

to  pay,  say  one  dollar  per  flagg  and  ,  ,  ;  sga-ch  of  canned  milk.  He  refused  to  grant  a  motion  to 

year  or  may  be  1.50  enough  money  canvassed  two  druc  stores  without  dismiss  the  complaint.  The  defense, 
would  be  coltet^  b,  pay  for  work  Jo  however,  waa  gl,a„  the  right  to  lUe 

of  setting  up  the  flaggs  and  take  tlmm  Together  they  visited  fv^*er  objectigns  to  the  complamt, 

^  ^  two  all-night  restaurants  and  a  lunch  it  contends  is  not  specie.  M- 

Street  Departme^  for  ins^t  could  ward  J.  OMara  is  reprinting  the 

h^  to  headquar-  — a“." 

ing  a  parade  or  festival  could  have  - 

it  so  brpaying  for  it.  I  don’t  think  ‘akmgly  se^ched  the  phone  book  and  WRITER  TRIES  “IRON  LUNG” 

the  down  town  mechants  would  ob-  called  each  outlying  lunch  Frank  Conniff,  New  York  Evening 

ject  to  pay  for  arrangement  that  ®tand  or  restaurant  open  m  early-  journal  reporter,  spent  35  minutes  in 
would  inprove  the  effect  and  at  thp  there  was  no  “iron  lung’’  at  the  Crane  Oxygen 

same  time  save  them  the  trubble  of  n.  Co.  plant.  New  York,  June  22  for  a 

cariag  for  the  flaggs.  Night  d^uti^  at  me  sherifrs  office  story  on  “how  it  feels,”  following  con- 

“Down-Towner.”  door  heard  of  the  cub  reporter  s  siderable  space  devoted  recently  to 

•  *  •  "^ade  several  unsuccessful  Frederic  B.  Snite,  Jr.’s  trip  from 

ONE  of  the  most  trying  situations  calls  for  cannra  milk. 

ever  faced  by  a  reporter  was  that  When  the  night  police  sergeant  was 

of  several  years  ago  in  Raleigh,  N.  C.,  about  to  call  out  of  bed  a  man  who  is 

when  the  state  insane  asylum  burned,  notified  in  case  of  a  grocery  store  fire 
A  r^rter  for  one  of  the  Raleigh  night,  the  reporter  su^ested  fiist 
papers  was  on  the  ground  early  and  locating  a  merchants  policeman  with 

stood  by  watching  intently  while  a  key^  to  a  grocery  store, 

guards  and  police  rounded  up  the  pa-  Police  broadcast  a  call  for  all  mer- 

tients  so  they  could  be  transferred  to  chants  patrolmen  to  contact  head- 
the  nearby  state  penitentiary  for  safe-  Quarters.  As  each  phoned  in,  he  was 
keeping.  asked  if  he  carried  a  key  to  a  grocery 

Manv  of  the  natients  were  incapable  store.  The  fourth  to  call  had  such  a 


HUPP  NAMES  AD  MANAGER 

H.  M.  Hempstead  has  been  ap¬ 
pointed  advertising  manager  of  the 
Hupp  Motor  Car  Corp.,  recently  re¬ 
organized,  according  to  W.  H.  Mac¬ 
Donald,  vice-president  and  director 
of  sales.  He  joins  Hupmobile  from 
the  Delco-Frigidaire  division  of  G.  M 


ADVERTISERS! 


Place  your  Ads  in  a 
Community  that  Has 
Buying  Power. 

Over  Two  and  a  Half 
Million  Dollars 
Worth  of  Public 
Work  Being  Done  in 
Little  Falls.  N.  Y. 


Ak  tional  Open  champioi 
jind  inenibcr  of  the  U.  S. 
Hyder  Cup  team,  has  writta 
for  NEA  six  exclusive  articla 
teiliuj*  of  his  failures  and 
triumphs  from  Texas  caddit 
to  11)37  Open  champion.  Il¬ 
lustrated  by  many  unpub- , 
lished  photo)»raphs,  they  teHl 
of  (addahl’s  start  iu  ^olf ... 
the  hot  competition  in  iw®- 
fessioual  f^olf  .  .  .  the  triab 
<»f  the  winter  tours  ...  the 
story  of  the  l)8-cent  putter 
that  brouj^ht  home  champion- 
it’s  a  i)ar- 


Edito*  &  i’l'BLiSHF.ii  will  pay  $2  for  each 
“Short  Takes’’  accepted  and  published.  Those 
not  used  will  not  be  returned. 


JOINS  CBS  NETWORK 

Anderson,  S.  C.— CBS  will  extend 
its  network  into  South  Carolina  for 
the  first  time  on  July  18,  when  its 
affiliation  with  WAIM,  at  Anderson, 
becomes  effective.  WAIM  is  owned 
by  Wilton  E.  Hall,  publisher,  Ander¬ 
son  Independent  and  Daily  Mail.  It 
recently  ordered  a  new  Western  Elec¬ 
tric  program  amplifier.  J.  J.  Devine 
and  Associates  represent  the  station. 


1''HIS  one  happened  at  the  railway 
station  in  Roanoke,  Va.,  when 
the  special  car  of  one  of  the  foremost 
railway  magnates  of  the  century 
pulled  into  the  yards.  A  big  deal  was 
pending  and  the  AP  and  other  news 
agencies  were  greatly  interested  in 
what  might  be  said  by  the  noted 
visitor. 

Two  reporters  were  sent  to  the  pri¬ 
vate  car,  one  with  orders  to  hurry 
back  to  the  office  with  the  first  avail¬ 
able  bulletin  for  AP.  TTie  two  were 
met  by  the  amiable  Ivy  Lee,  who  de¬ 
scended  from  the  car  and  shook  their 
hands.  TTie  reporters  asked  when 
they  could  see  the  magnate  who  was 
the  key  figure  in  the  prospective  deal. 

Mr.  Lee  replied:  “He’s  in  confer¬ 
ence  in  the  car  just  now.” 

The  bulletin  reporter  was  off  like  a 
shot.  In  a  few  minutes  to  the  sur¬ 
prise  of  his  companion  waiting  at  the 
car  he  returned  accompanied  by  the 
managing  editor  and  the  city  edi¬ 
tor,  all  visibly  excited. 

After  explanations  all  was  made 
clear. 

The  reporter  had  understood  Mr. 
Lee  to  say: 


Boom  Town  of  Mohawk 
Valley. 


ships.  In  fact, 
breakinj*  scries. 


All  Time  Record  Pay- 


iL.\Y  Ibis  bi^-namc  fcalurt 
in  a  bij4  way  and  watch 
it  summer  circulation  fifr. 
e  climb.  This  ace  fcaturt 
es  to  all  NEA  Daily  Full 
rvice  clients  without  extra 
sessment.  If  your  territor)' 
open,  investifiate  NE.\ 
I’vii’e.  Write  or  wire  for 
tes  and  territorial  rij(lits. 


Factories  Have  Day 
and  Night  Shifts. 

Little  Falls  Times  Cir¬ 
culation  up  400  past 
year. 


fW  n  b  II  b  can  agencies, 
publishers  and  broadcasting 
chains  find  a  better  audience 
than  the  33,000  industrial 
and  financial  leaders  who 
pay  $18  a  year  or  7c  a  copy 
for  The  Wall  Street  Journal? 


LIHLE  FALLS  TIMES 

George  B.  David  Co. 

National  AdvortUlns  Roproitentative 
New  York  Chicago  Detroit 


BORG-WARNER  CORPORATION 


CAjpLE  ADDRESS 
‘noroe'  all  STAMDARS  codes 


DETROIT,  MICHIGAN 
April  2nd,  1937 


OFFICC  OF  THE  PRCSIOKNT 


A  Letter  Reproduced 


ission 


THE  CHRISTIAN  SCIENCE  MONITOR 
1  Norway  Street 
Boston,  Massachusetts 


Gentlemen: 

Credit  irtiere  credit  is  due.  Norge  has  been  advertised  in  "THE 
CHRISTIAN  SCIENCE  MONITOR"  for  five  years,  and  no  fraction  of 
our  total  advertising  inves'tinont  appears  to  have  been  more  re¬ 
sultful.  In  1936,  due  to  the  definite  proofs  of  your  advertis¬ 
ing  value,  we  used  six  color  pages  in  your  magazine  section  and 
shall  do  the  same  this  year. 


Personally,  I  feel  that  "THE  CHRISTIAN  SCIENCE  MONITOR"  is  as 
well  edited  as  any  newspaper  in  America  and  I  follow  it  carefully. 
There  is  a  tone  of  sinceri-ty  and  worthidiileness  to  everything  you 
do.  And  I  like  your  editorial  understanding  of  what  is  really 
news.  Perhaps  that  impression  of  mine,  enlarged  to  cover  your 
entire  circulation,  endows  your  advertising  with  a  tone  of  con¬ 
fidence  and  believability  which  makes  your  subscribers  so  definite' 
ly  respond. 

Advertising  in  "THE  CHRISTIAN  SCIENCE  MONITOR"  has  been  highly 
profitable  to  us.  And,  in  line  with  the  sincerity  with  which  we 


Cordially  yours 


President  Norge  Division  and  Executive 
Vice  President  BORG-WARNER  Corporation 


The  Christian  Science  Momitad 

monitor 


Publishi 


Other  Branch 


Los  Angeles,  Seattle, 


PRESS  RETREAT  DEDICATED  the  McGiffin  chain;  John 

-  Kansas  City  general  legal  coi 

Canadian  Lodge  for  Exclucive  U»e  Dunham  Ashby,  Brained 
of  Newspapermen  Daily  Dispatch  advertising  i 

„  ,  r  .u  George  Williams,  Daily  Dispi 

™  culation  manager;  Charles  ' 
Middle  West  dedicated  a  new  news-  insuran^P 

paperman’s  retreat”  at  Nestor  Falls, 

Ontario  recently. 


PUPILS  EARN  TOUR 
SELLING  PAPER 


Victory  Smiles 


Wichita  (Kan.)  Eagle  Conducts  Plan 
for  High  School  Students  to  Take 
Educational  Tours — Builds 
Good  Will 


Headed  by  W.  J. 

II  McGiffin,  president  of  the  McGiffin 
Newspapers,  the  publishing  executives 
spent  10  days  fishing  and  hunting  on 
the  property  owned  by  Paul  H. 

Karnes,  former  western  manager  of 
International  News  Service,  and  Steve 
Richards,  former  St.  Paul,  Minn.,  bu¬ 
reau  manager  of  United  Press. 

The  group  formally  christened  Crow 
Lake  Lodge,  a  newly  developed  back- 
I  woods  resort  on  the  deepest  lake  on 
I  the  North  American  continent.  It 
I  will  be  devoted  entirely  to  newspa- 
I  permen  from  all  over  the  coimtry, 

I  with  reservations  for  96  parties  al- 

_ J  ready  received,  according  to  Karnes.  . 

Besides  Mr.  McGiffin’s  party,  Joseph  20,  on  the  street  or  from  local  nevj. 
Chronicle  Bidder,  chairman  of  the  board  of  the  dealer,  Hearst’s  Light  added:  “IIkk 
left)  and  Ridder  Newspapers,  paid  a  visit  to  will  be  no  change  in  the  home  de. 
...  ,  .  ih  the  R.  the  lodge,  accompanied  by  Lee  Owens,  livered  rate  of  65  cents  per 

Bingham  Trophy,  emblematic  of  president  of  the  Northwest  Publish-  daily  and  Sunday  for  the  presrat’ 
honors  in  the  annual  ICMA  carrier  ing  Company.  The  Son  Antonio  Express  (mm. 

manship  contest  held  at  Milwaukee  Visitors  Are  Listed  big),  with  a  street  sale  price  of  5c 

m7^MeMn‘’^hat’ of**^  ^  addition  to  Mr.  McGiffin  those  for  Sunday  as  well  as  weekday  diy 

"i!  Ti  V  .1"  ^  Mehin  that  of  a  editions,  did  not  announce  any  chaige, 

har.«.„,l,a  ™...p,o.pen.  wh^  v,,«  wer.  New, 

AILY  OPENS  SWIM  SEASON  pSSS,  'LtTLZ  and  News 

ew  Orleans,  La  .  June  22— For  the  (okla.)  Daily  Journal-Capital;  E.  J.  that  the  price  increase  is  being  shand 
annual  season.  Tee  Pee  swimming  Lawrence,  executive  auditor;  Frank  with  the  newspaper  boys. 

*s,  under  the  auspices  of  the  £.  Miller,  publisher.  Excelsior  Springs  „  _ - 

es-Ptcayune,  have  opened  m  two  standard;  Dent  Green,  TOURNEY  CLOSES 

pools  with  an  aggregate  mem-  publisher,  Spencer  (la.)  Daily  Re-  Final  matches  of  the  state-vidt 
ship  of  more  than  1,000  members,  porter;  Stewart  Randall,  publisher,  Wisconsin  marbles  tourney,  part  of 

coo^ra^n  with  the  paper,  the  Duncan  (Okla.)  Eagle;  A1  Mason,  the  year-round  sports  program  spoo¬ 

ls  offer  Tee  members  an  ad-  publisher,  Worthington  (Minn.)  Daily  sored  by  the  Milwaukee  Journal,  em 
tanre  rate  of  five  Experi-  Times;  Herman  Petrus,  Kansas  City,  held  recently  in  the  heldhouse  of  the 

ed  mstructors  for  both  do^  and  g^ueral  advertising  representative  of  Milwaukee  Teachers’  College. 


STREET  PRICES  RAISED 


By  George  A.  Brandenburg 

A  CIRCULATION  building  plan 
conducted  through  cooperation 
of  small-town  high  schools  has  proved 
successful  for  the  Witchita  (Kan.) 

Eagle.  Originated  four  years  ago  by 
R.  B.  Kinard,  the  system  permits 
senior  classes  of  the  high  school  to 
obtain  funds  for  spring  educational 
tours  through  selling  subscriptions. 

Both  new  and  renewal  orders  ac- 
cepted,  sales  in  each  case  being  on  a 
cash-in-advance  basis. 

Mr.  Kinard  has  found  that  two  ad- 
ditional  benefits  result  besides  in- 
creased  circulation,  namely,  through 

the  cash  requirement,  outlying  circu-  Representing  Elyr 
lation  is  kept  in  good  standing  finan-  Telegram,  Keefe 
cially,  and  due  to  close  community  Melvin  Clapp,  are 
tie-in,  the  plan  is  an  excellent  creator  W.  C^-„’ 
of  good  will.  honors  in  the 

.  _  .  •.alesmanship  route 

IVorfc  on  Percentage  Basis  p 

Students  work  on  a  percentage  basis,  rarrier-salesman  ai 
planning  their  tour  a  year  in  advance.  “harcl-boiled” 

The  Eagle  obtains  rates  and  drafts  a 
budget  of  the  necessary  amoimt  to  DAILY  OPENS 
cover  all  expenses.  Arrangements  n 

for  the  tour  are  planned  in  advance  Orleans, 

by  Mr.  Kinard’s  department  and  stu-  .  ,  seasoi 

dents  are  accompanied  by  at  least  two 
of  their  regular  instructors  and  in 
many  instances  by  parents  who  are 
permitt^  to  jom  by  paying  the  sum  ^  cooperation  v 
requued  to  cover  individual  expenses.  ,  ^  q,  p 

This  year,  seven  schools  are  taking  pittance  rate  of 
advantage  of  the  plan,  traveling  from  instructors 

600  to  1,000  miles.  Tours  extend  from  gjj.jg  provid 
one  to  three  weeks,  depending  on  the  picayune  Club 
amount  of  money  raised.  If  the  trip  tended  to  every 
desired  is  too  ambitious  to  be  financed  Orleans  and  vicii 
solely  through  subscription  orders,  the  of  age  through  1 

Elagle  assists  by  staging  plays,  ice  children  have  learned  to  swim  in  the 
cream  suppers,  etc.,  to  help  raise  ad-  classes  since  the  Times-Picayune 
ditional  funds.  Subscription  selling  inaugurated  the  movement  17  years 


Response  ... 

Herald  Tribune  reader 
service  departments 
get  more  than  a  quar¬ 
ter  million  letters  a 
year,  with  750,000 
specific  inquiries. 


NEW  YORK 

Jtetalb  tribune 
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22— ADVERTISING 


Editor  &  Publisher  for  June  2b,  1937 


How  Newspaper  Advertising  Works 


like  more, 
burg,  Va. 


Mrs.  E.  F.,  Fredericks-  PUBLISHERS  CELEBRATE 


Each  week  an  adverltsing  classification  will  be  analyzed  m  these  columns.  Since 
rractirttUy  all  advertising  finally  centers  on  a  retail  outlet,  these  studies  should 
be  of  equal  interest  to  national  as  well  as  local  advertisers. 


Bv  FRANK  E.  FEHLMAN 


^o.  20.  .lowelry 


Many  women’s  ready-to-wear 

shops,  boast  of  as  high  as  18 
complete  tum-overs  in  a  year.  The 
average  independent  men’s  shoe  store 
Ls  placed  with  two  tum-overs  in  a 
year,  and  several  jewelry  store  own¬ 
ers  questioned,  said  that  one  complete 
tum-over  was  about  the  best  they 
could  hope  for. 


lines  on  two  columns.  A  total  of  230 
lines  a  week. 

Special  copy  for  the  holidays  was 
recommended.  About  20  key  ads 
were  written  with  suggestions  for 
seasonal  copy  to  cover  commence¬ 
ment,  graduation,  birthday  copy  and 
for  the  early  fall  when  schools  begin 
to  open. 


ANSWER — Rim  this  line  as  a  tag  to  Oregon  Newspaper  Associatioa  ||^ 
your  regular  ads:  “Phone  tonight  up  H,  Fiftieth  Anniversarr^ 

to  9  p.m.  for  appointments.  Have  ^ 

your  operators  take  turn  about  keep-  Newspapermen  of  Oregon,  meetiju 
ing  the  shop  open  until  9.  ITiis  works.  ^  Grande,  Ore.,  June  17, 18  and  ij 

celebrated  the  golden  anniversarv  J 

Say  It  With  Flowers  - - 

QUESTION — My  florist  shop  is  in 
the  heart  of  the  business  district.  Is 
there  any  way  to  make  hard  headed 
business  men  anxious  to  buy  flowers? 

J.  K.  L.,  Pittsburg. 

ANSWER — In  the  Chicago  Loop 
district  one  florist  supplies  flowers 
twice  a  week  to  20  business  ofiices. 

He  offers  them  almost  at  cost,  but  his 


the  founding  of  their  organization,  da 
Oregon  Newspaper  Publishers’  Aao- 
ciation,  by  listening  to  a  review  of  tie 
achievements  of  the  past  and  takn* 
part  in  a  discussion  of  the  future^ 
Elric  W.  Allen,  dean  of  the  Unive. 
sity  of  Oregon  school  of  joumaliaii 
traced  the  growth  of  early  0rtga[ 
newspapers,  and  declared  that  in  Igg; 


J^•weler^  INnir  Advertisers 

Excepting  the  credit  houses,  who 
i  sell  on  a  50  cent  down  payment 
plan,  the  typical  old  line  jewelry  stores 
represent  one  of  the  smallest  classifi¬ 
cations  in  the  local  department.  A 
few  holiday  ads,  commencement  and 
graduation  announcements,  and  an 
occasional  sale  ad  is  about  the  sum 
total  of  their  yearly  expenditures. 


Would  .Advertising  Help? 

\  NY  advertising  from  free  blotters 
..a.  to  full  page  ads  will  help  any 
business  more  or  less,  but  the  back¬ 
ground  and  experience  of  the  average 
jeweler  is  not  conducive  to  making 
him  dramatic,  or  of  an  experimental 
nature.  That  advertising  would  help 
him,  there  can  be  little  doubt,  pro¬ 
viding  he  is  given  a  program  that 
covers  a  full  year’s  promotion. 


layout  of  the  Store 

JUST  why  jewelers  almost  always 
put  their  repair  department  in  the 
front  of  the  store  remains  a  mystery. 
It  is  the  best  display  space  in  the 
store,  and  comparing  this  space  with 
other  stores  it  is  certainly  the  most 
valuable. 


S’ 


Origin  of  the  Bu^ine^^ 

INCE  the  earliest  days  of  man, 
thousands  or  millions  of  years 
ago,  personal  adornment  has  been  the 
custom.  The  scarcity  of  stones  like 
diamonds,  emeralds,  sapphires,  and 
precious  metals  like  gold,  silver  and 
platinum,  naturally  made  these  things 
a  true  measure  of  wealth.  The  more 
you  owned,  the  more  you  hung  on 
the  human  rack.  Jewelers  represent 
one  of  the  oldest  businesses,  if  not 
the  oldest. 


Modern  Trend> 

IN  the  past  25  years,  merchants, 
smart  traders  and  second-hand 
dealers  discovered  that  the  masses 
instinctively  yearned  for  decorations 
— would  do  without  wearing  apparel 
and  necessity  items — to  possess  jew¬ 
elry  for  personal  adornment.  The  ad¬ 
vertising  and  merchandising  of  this 
inexpensive  type  of  jewelry,  silver¬ 
ware,  etc.,  etc.,  is  based  almost  en¬ 
tirely  on  price  and  easy  payments. 


Dealer  Wrote  Belter  Copy 

IT  didn’t  take  the  jeweler  very  long 
to  get  the  swing  of  the  copy,  nor 
the  local  solicitor  either.  Together 
they  planned  copy  a  month  in  ad¬ 
vance,  that  fitted  pay  days,  social 
events,  and  the  seasonal  events,  al¬ 
ready  mentioned. 

The  Results 

All  sorts  of  by-products  have  fol¬ 
lowed  this  16-month-old  cam¬ 
paign.  (1)  A  good  slice  of  lower- 
priced  customers  has  been  taken  from 
the  credit  houses.  (2)  Dead  lines 
and  dead  items  have  disappeared. 
(3)  The  store  service  is  better,  clerks 
get  a  kick  out  of  the  ads,  use  them 
to  close  sales.  (4)  Business  has  in¬ 
creased  greatly  and  the  advertising 
cost  has  dropped  slightly. 

Luxury  lll‘m^  in  Newspapers 

JUST  why  so  many  advertising 
specialists  pa.ss  the  daily  newspa¬ 
per  when  seeking  a  short  cut  to  sell 
luxury  items  is  not  understood  by 
this  writer.  You  can  reach  more 
prospects  at  a  lower  net  cost  than 
with  any  other  medium.  And  this 
is  the  fact  and  truth  that  the  solicitor 
must  emphasize  when  he  solicits  a 
jewelry  store  owner.  The  masses  aie 
there,  so  also,  are  the  classes. 

National  Rcprc!>entalive!(  ('.an 
LVe  Your  C.ampaign 

National  representatives  who 
call  on  all  types  and  classes  of 
advertisers  could  use  with  great  ef¬ 
fect,  just  one  real  success  tale,  taken 
from  a  jewelry  store  campaign.  Dia¬ 
monds,  sapphires,  emeralds,  gold,  sil¬ 
ver  and  platinum  are  class — top  class. 
You  don’t  need  to  argue  this  with 
anyone.  Sell  these  items  for  a  local 
jeweler  and  you  have  what  your  na¬ 
tional  department  seeks — proof  that  a 
daily  newspaper  can,  and  does,  sell 
quality  items  at  a  lower  net  selling 
cost. 

Beauty  by  Night 

QUESTION — How  can  I  make  the 
ads  for  my  beauty  shop  pull  better? 
We  have  a  nice  business,  but  we’d 


most  at  cost,  out  n^  when  the  ONPA  was  established  ■« 
private  sales  are  mountmg.  Two  ads  newspapers  were  already  flourL- 

a  week  on  the  sports  or  financial  vj  r.t\i _ 

page  about  60  lines  single  column  will 
get  you  started. 


(Questions  of  general  interest  to  advertisers 
will  be  answered  in  this  column  each  week.) 


NEW  WIRE  RATE  FOR  FIGURES 

Effective  June  23  groups  of  figures 
in  domestic  telegrams  when  they  are 
used  in  their  natural  sense  and  not  as 
code  will  no  longer  be  charged  for 
at  the  rate  of  one  word  for  each  fig¬ 
ure  as  heretofore  but  at  the  rate  of 
one  word  for  each  five  figures  or 


fraction  of  five  figures.  This  is  true 
in  straight  or  press  rate  wires.  Deci¬ 
mal  points,  fraction  marks,  and  dashes 
occurring  in  groups  of  figures  will  be 
counted  as  if  they  were  figures.  This 
rate  includes  both  Western  Union  and 
Postal  Telegraph. 


in  the  state.  Only  27  of  those  papo,  J 
are  still  being  published.  He  giv«  I 
credit  for  the  founding  of  the  org*.  1 
ization  to  J.  R.  N.  Bell,  of  the  Rog.  I 
burg  News  Review,  Martin  L  Pip(^ 
Corvallis  Leader,  and  Coll  Van  Cl*»(  1 
of  the  Yaquina  Post.  * 

Alton  F.  Baker,  publisher  of  the 
Eugene  Register-Guard  and  vice- 
president  of  the  organization,  was  pro¬ 
moted  to  the  presidency  for  the  coming 
year,  while  Lars  Bladine,  publisher  of 
the  McMinnville  Telephone  Regitttr, 
was  elected  vice-president.  Henn- 
N.  Fowler,  of  the  Bend  Bulletin,  con- 
tinues  as  treasurer. 


WON  CHICAGO  TRIP 

Three  Charlotte  (N.  C.)  Observer 
negro  carriers  recently  visited  Chi¬ 
cago,  accompanied  by  H.  R.  Wheeler 
of  the  circulation  department.  They 
won  the  trip  in  a  subscription  con¬ 
test. 


COLUMBIA  DEAN  SAILS 

Carl  W.  Ackerman,  dean  of  the 
Pulitzer  school  of  journalism  at  Co¬ 
lumbia  University,  sailed  last  week  to 
spend  two  months  touring  South 
America.  Herbert  Brucker,  assistant 
to  the  dean,  will  leave  in  August  for 
an  extended  tour  of  Germany,  during 
which  he  will  note  the  workings  d 
the  German  press  under  Nazi  Minister 
of  Propaganda  Goebbels. 


Effect  on  Old  Line  Jewelers 
Y^^HEN  these  later  dav  inexpen- 
V  V  sive  stores  were  first  opened, 
with  their  modem  store  fronts,  10 
times  the  illumination  of  regular 
jewelry  stores,  and  the  advertising 
appeared,  old  line  store  owners  shook 
their  heads,  and  ridiculed  the  values, 
prices  asked,  and  terms.  “Nothing 
but  junk — all  over  priced — advertis¬ 
ing  not  truthful — they  can’t  last,” 
were  the  things  they  said. 


.4  New  Style  of  Copy 

About  a  year  ago  an  old  line 
store  in  an  up-state  city  asked 
for  suggestions.  A  year’s  campaign 
was  laid  out.  Seasonal  ads  were  pre¬ 
pared  for  their  repair,  gift,  diamond, 
silverware,  watch,  and  china  and 
glassware  departments.  The  schedule 
called  for  two  ads  a  week.  Fifty 


503,674 


was  the  average  net  paid  daily  cir¬ 
culation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues)  for 
the  month  of 


May,  1937 


This  represents  a  sain  ol  14,392  over 
May,  1036  .  .  .  The  Sunday  Sun  circula¬ 
tion  averased  213,882  per  Sunday  lor 
the  month  ol  May,  1937 — a  sain  ol 
10,863  over  May,  1936. 


Everything  in  Baltimore 
Revolves  Around 


THE 


SUN 


Mominz 


Evening 


Sunday 


TakeUTiphmCki 


LOCAL 


CkMu&ti! 


THEY  keep  an  eagle  eye  on  their 
advertising  expenditures  in  Fort 
Wayne. . . 


THEY  check 
every  day.  .  . 


results  carefully. 


THEY  have  learned  from  experi¬ 
ence  that  The  News-Sentinel,  with 
its  dominant  coverage  and 
influence,  constitutes  an  un¬ 
equaled  medium  for  reaching  this 
prosperous  market. 


(She  Neuis  -  Sentinel 


FORT  WAYNE.  IND. 


National  Representatives:  Allen-Klapp-Frazier  Co, 
New  York  Chicago  Detroit  St.  Louis 


North  Carolina's  Summer  Population  --  Swelled  by  Influx 
of  Vacationers  and  Part-  Year  Residents  from  Far 
and  Wide  --  Offers  Cross-Section  of  America 

cross-section  of  the  United  States. 

Here,  ice  siiiisest,  is  a  ** made-to-order”  state 
for  your  test  campaigns!  And  right  now, 
we  urge,  is  the  time  to  put  them  to  the  test! 

July,  August  and  early  September  present 
conditions  to  your  liking  for  using  “test” 
space  in  the  following  list  of  North  Carolina' 
dailies.  An  opportunity  you  should  hurry 
to  utilize! 


As  a  vacation  state.  North  Carolina’s  en¬ 
viable  position  is  well-known.  Drawn  by  a 
coastal  section  of  rare  charm,  and  mountains 
that  are  at  once  Eastern  America’s  highest 
and  most  scenic,  substantial  folk  from  the 
country  over  come  here  to  enjoy  summer’s 
delights. 

The  result  is  not  alone  an  increased 
population  in  summer  months  .  .  .  but, 
as  well,  a  representative  population  —  a 


These  NORTH  CAROLINA  Dailies  A0orcl  the  Most  Complete  Covers 


Asheville  Citizen 
Asheville  Times 
Burlington  Times  News 
Charlotte  News 
Charlotte  Observer 
Durham  Herald 


Durham  Sun 
Gastonia  Gazette 
Greensboro  News 
Greensboro  Record 
Greenville  Reflector 
Henderson  Dispatch 
Hickory  Record 


High  Point  Enterprise 
Kinston  Free  Press 
New  Bern  Sun  Journal 
Raleigh  News  &  Observer 
Reidsville  Review 
Rocky  Mount  Telegram 
Sausbury  Post 


Tarboro  Southerner 
Wilmington  News 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem  Twin  City 
Sentinel 


/ 


industrial  publications,  INC 

CHICAGO 

PUBLISHERS  OF  t|VE  PUBLICATIONS 
IN  THE  BUILDING  FIELD 


24-  CLASSIFIED 


Six  Rules  for  Winning  Friends 

Laid  Down  for  Classified  Men 

,  ^  By  D.  B.  BARNHART 

3 — Remember  that 


THE  CLASSIFIED  IDEA 
CORNER 

CINCE  telephone  directories  are 
issued,  generally,  only  twice 
a  year  and  hundreds  of  new  tele¬ 
phones  are  installed  between 
issues,  run  a  directory  of  business 
houses  with  new  and  changed 
numbers.  C.  C.  Stone,  Schenec¬ 
tady,  N.  Y.,  Union  Star,  is  getting 
many  lines  of  this  new  business. 


Vniqum  Promotion  Ad 

The  Chicago  Herald  &  Examiner 
used  a  unique  promotion  ad  for 
their  classified  department  in  a  recent 
issue. 

Four  hundred  and  twenty  separate 


a  person  s 

name  is  to  him  the  sweetest  and 
most  important  sound  in  any 
language. 

4 —  Be  a  good  listener.  Elncour- 
age  others  to  talk  about  them¬ 
selves. 

5 —  ^Talk  in  terms  of  the  other 
person’s  interest. 

6 —  Make  the  other  person  feel 
important — and  do  it  sincerely. 

There  you  have  in  a  nutshell  the 

great  secrets  of  ability  to  sell  classi-  ' 

fied. 

Managers  of  first  papers  may  say,  it 
is  not  nearly  so  important  to  know  ^ 
the  man  as  to  sell  the  medium,  yet  ' 

many  first  papers  have  been  put  into 
second  place  by  a  far  inferior  second  ° 
paper  who  had  classified  salesmen  ° 
capable  of  making  and  winning  friends 
among  the  advertisers.  jO 

No  one  need  go  out  of  their  own 
town  to  prove  that  to  themselves, 

Every  opposition  paper  has  an  ac- 
count  that  none  of  your  men  seem  ^ 

able  to  touch.  Your  salesmen  have 
shown  advertisers  why  your  paper  pedei- 
is  the  logical  mediiun  for  them  to  use,  Njneti 
want  ads  that  had  brought  results  you  have  the  most  circulation,  pres-  p 
were  gathered  together  in  one  full  tige,  appeal,  features — a  hundred  rea-  (.jatjQ] 
page  imder  forty  main  sub-headings,  sons,  yet  day  after  day  the  advertis-  i^cluc 
Written  over  the  page  in  large  hand-  er’s  ad  is  in  the  second  paper.  You  ,gj.g  ^ 
lettered  type  was  the  following:  "DO  need  not  look  too  far  for  a  reason, 

NOT  ANSWER  these  Herald  &  Exam-  for  the  chances  are,  the  opposition  , 

iner  Want  Ads — Because — they  have  salesman  has  made  friends  with  the  Retail 
already  produced  the  results  desired!”  advertiser  to  such  a  degree  that  all  tional 
All  die  ads  used  on  the  page  had  your  leadership  cannot  uproot  it.  A  j 

appeared  in  the  current  month.  few  salesmen  of  that  type  working 

Oo/e  Carnogio  Rulet  against  you  and  you  soon  notice 

1 1  7HEN  Dale  Carnegie,  author  of  classificaUon  after  classification  dwin-  - 
W  “How  to  Win  Friends  and  In-  , 

fluence  People,”  gave  his  six  rules  for  ®  opposi  ion.  | 

making  people  like  you,  he  gave  the  Employing  for  Permanency 

classified  fraternity  the  greatesr  sales  In  one  of  the  leading  cities  in  the 
course  that  could  be  given  any  classi-  country  where  three  papers  vie  for 
fied  salesmen  going  out  to  make  con-  classified  leadership,  the  first  paper 
tacts.  He  made  them  short  and  to  the  in  circulation  and  total  advertising 
point  and  the  classified  manager  who  carriers  much  less  than  half  of  the  | 
does  not  see  that  they  are  lived  up  to  second  paper’s  linage  in  classified.  | 
by  all  members  of  his  staff,  has  failed  And  for  a  good  reason.  The  leader  in 
to  equip  his  salesmen  completely.  classified  employs  men  for  perma- 
The  first  instructions  given  a  new  nancy.  They  are  assigned  a  territory  ; 
member  of  a  classified  staff  concern-  and  required  to  become  friendly  with 

ing  the  medium  he  is  to  sell,  and  all  the  accounts  on  that  territory, 

rightly  so,  but  too  many  employers  The  timiover  in  help  is  very  small, 
neglect  the  other  side  of  the  picture  The  opposition  paper  has  been  known 
and  fail  to  equip  their  salesmen  with  to  have  a  70%  turnover  in  classified 
sellkig  material  other  than  the  data  salesmen  in  ninety  days.  Its  men 
of  the  paper  for  which  he  is  working,  have  no  opportunity  to  become 
"niere  is  such  a  thing  as  being  too  friendly  with  advertisers  and  cannot 

close  to  the  picture  to  see  the  other  compete  on  an  even  footing  with  the 

fellow's  point  of  view  and  there  is  classified  leader,  so  failing  to  sell  an 


CLASSIFIED  AD  CONTEST 
A  two- week  all  expense  tour  to 
Mexico  City  for  two  persons  is  the 
capital  prize  in  a  classified  ad  contest 
being  conducted  by  Los  Angeles 
Times.  No  purchases  or  entry  fees 
are  required,  contestants  simply  se¬ 
lecting  the  ad  they  think  most  inter¬ 
esting  in  each  of  nine  classifications, 
designating  one  which  interests  then 
most,  and  writing  a  50-word  or  less 
sentence  explaining  the  appeal  of 
the  ad. 


by  the 

^NATIONAL 

ADVERTISER 


ast  year,  1001  national  advertisers  wrote  okeh 
alongside  the  Newark-North  Jersey  market.  0/  these, 
793  assigned  the  job  of  selling  this  brightest  spot  in  the 
entire  metropolitan  New  York  area  to  New  Jersey's  leading 
newspaper.  The  NElf'ARK  El'ENING  NEff'S.  And  56%  were 
exclusive  in  The  NEff^S. 

The  Neuark-North  Jersey  market  and  The  NEff'ARK  NEff'S  are 
a  unitjue  advertising  opportunity,  a  profitable  combination  for  any 
advertiser. 


“Cameo 

Ntocl 


Buriij 

Jo 


National  advertisers  concur  in  this  opinion.  Media  Records  tells 
the  story! 


"Always  Reaches  Home" 


Inc. — General  .4<lvertMinK  Repreaenlativea — New  York 
Boaton  San  Franciaco  Loa  Augelea  Atlanta 
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RHODE  ISLAND— Population  M7»497 


Enter! 
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Win  Ifaeni  and  ilior  n'lll /*<*/#«<!# a^ain  and  a^ain 


Hinv  .Y«ir  England 

(OMPAKKS  UITII 

f/.  .S.  Average 


NEW 

ENGLANII 


CLASSIFICATION 


Spndable  money  income 
1936,  Per  Capite 


Sarinica  deposits.  193B 
Per  Capita 

Savinas  depositors.  1936. 

per  100  population  I 
Life  Insnrance  Sales,  1936.1 
Per  Capita  i 

Radios  owned,  1936  est., 

%  of  homes  ^  I 

Retail  food  sales,  *1 9:13.  *  i 
Per  Capita  | 

Apparel  store  sales,  inc.,  i 
Shoes,  193S,  Per  Capita 


lOl 


Oasoline  consumption  (aal-  i 
Ions),  1936.  Per  Capita  ! 


XEW^iPAPERS  li\ 


V  E  n  E  .V  fa 


Circu-  7,509  JO, 909 
lation  linos  lines 
^  MAINE — Population  797,411 

. (W)  ^.794  .99  .99 

^*nJMdPross-Herald  Express  Sunday 

Telctram.  . (M«)  62,918  .20  .17 

_  new  HAMPSHIRE — Population  465,291 

Monitor-Patriot . (E)  7.7S«  .0*  .MS 

.K*”S«otln»l . (E)  4,078  .04  .01 

IMacbMUrUnion-LMder..  .(M*E)  12,0*1  .15  .12 

—  VERMONT — Population  1S*,*I  I 

. •«< 

S*-""*' . (E)  1,417  .MS  .025 

. A4*2  .04  .025 

»*«••»» . (M)  17,015  .0*5  .0*5 

•♦St  uJk*  I*”'** . (**) 

as.  JohDibury  Cal.donian-RKord(E)  5*21  .045  .01 

■  It,,.  I  _  •'ASSACMUSETTS — Population  4,240,*I4 

Tlm.1 . (E)  4,854  .M5  .M5 

gv.olni  American . (E)  IM.IIO  .5*  .5* 

•CfJ  (S)  SJ2.48*  .8*  .8* 

•KSSotS* . 2*8.245  .5*  .5* 

.,•2“  •  . . (8)  1M,74I  .55  .55 

uJJJjIII  . (M*E)  1274*5  .55  .55 


"••Mwi  PoM., 


.(M)  157,708  .** 


♦tFifiPkk^  Herald  News . (E) 

Sentinel . (E) 

;;j«iaint6am  News .  .(E) 

*o5****<**terTlmes .  (E) 

^fHaield  RecorderwQaxett*  ‘ 


Circu*  2,509 
lation  lines 

.MASSACHUSETTS— (Continued) 

**Haverhill  Gazette . (E)  16,144  .07 

-^tHolyoke  Transcript . .(E)  18,100  .085 

**Lawrence  Ea^le*Tribune . (ME)  10,926  .11 

**Lowcll  Courier-Citizen  and  Evenini 

Leader . (MftE)  25,186  .10 

**Lynn  Item . (E)  17,664  .07 

**New  Bedford  Standard  Times  and 

Mercury . (MAE)  59,940  .15 

**New  Bedford  Sunday  Standard  Times 

(S)  26,787  .10 

**Newburyport  Daily  News . (E)  4,928  .01 

*North  Adams  Transcript . (E)  11467  .06 

**Pittsfleld  Eaile . (E)  20,471  .07 

**Quincy  Patriot  Ledger . (E)  20,208  .08 

•*^lem  News . (E)  20,092  .09 

**Taunton  Gazette . (E)  9,772  .055 

**Waltham  News  Tribune . (E)  8,679  .04 

**Worcester  Telegram  and  Evening 

Gazette . (M*^  1  <4,998  .11 

**Worce8ter  Sunday  Telegram . (S)  64,678  .21 


. (S)  64,678  .21 


12491 

.10 

.10 

••Providence  Bulletin . 

. (E) 

101,498 

.7.1 

10,912 

.11 

.11 

••Providence  Journal . 

. (M) 

44,586 

.12 

I1J55 

.06 

.08 

••Providence  Journal . 

. (S) 

101.511 

.21 

5.562 

.015 

.015 

Providence  Star-Tribune. 

. (E) 

15,267 

.10 

7.179 

.04 

•MS  (F) 

**W.,t.rly  Sun . 

....(E*S) 

5,268 

.04 

7.269 

.945 

.045 

••Woonsocket  Call . 

. (E) 

17.559 

.06 

CONNECTICUT— I 

**Bridgeport  Post  Telegram _ 

**Bridgeport  Post . 

'^'tDanbury  News-Times . 

**Hartford  Courant . 

**Hartford  Courant . 

^tHartford  Times . 

**  Meriden  Record . 

**MiddlHown  Press . 

**New  Britain  Herald . 

ttNew  Haven  Register . 

••New  London  Day . 

Norwalk  Hour . 

^Norwich  Bulletin  and  Record. . 

••Stamford  Advocate . 

••Waterbury  Republican  8c  Am. 
••Waterbury  Republican  8c  Am. 


(MAE)  55,524  .125  .125 

_ (S)  25,290  .08  .08 

_ (E)  10,202  .06  .06 

...(M)  41.498  .12  .12 

....(S)  66,510  .17  .17 

....(E)  64,096  .17  ,17 

...(M)  8,978  .05  .04 

_ (E)  10,421  .055  .94 

...(E)  17487  .09  .08 

.(EftS)  65,178  .17  .16 

_ (E)  15,014  .06  .06 

_ (E)  8,114  .05  .05 

(MAE)  19,255  .09  .07 

...(E)  12.158  .07  .06 

(MAE)  11,764  .10  .10 

.(EAS)  18,761  .10  .10 


1  A)  Sold  in  Combination  only. 

(B)  Combination  rate  Daily  Journal  and  Evening  Bulletin — lOc. 

(C)  ^Id  only  in  combination  with  Saturday  or  Monday  Amcr. 

(E)  Rates  apply  to  1,400  lines  and  open  rate. 

(F)  Rates  apply  to  1,400  tines  and  4.200  lines. 

(Q)  Publishers^  Sworn  Statement  month  ending  May  11,  1937. 
•A.  B.  C.  Publishers'  Statement,  Oct.  I,  1916. 

•«A.  B.  C.  Publishers*  Statement  April  I,  1917. 
tPublishers*  Affidavit,  Oct.  1,  1916. 

^tPublishers*  Affidavit  April  I,  1917. 
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Plymouth  Still  on  Ad  Sit-Down; 

Other  June  Schedules  Good 


By  Hii 

DETKOIT,  June  23-  June  still  luoks 
good  to  newspapermen  after  the 
lean  months  of  the  strikes. 

The  automotive  linage  loss  of  about 
7  per  cent  for  the  first  five  months  of 
1937  (Editor  &  Publisher  June  19, 
page  47)  was  largely  due  to  the  total 
departure  of  Plymouth  from  black- 
and-white  newspaper  space  so  far  this 
year.  Most  of  the  other  accounts  are 
holding  their  own  in  various  linage 
tabulations.  A  Plymouth  official  un¬ 
der  date  of  June  22  had  this  to  say: 

'  - the  only  answer  we  can  sug¬ 

gest  making  to  newspapers  is  that 
Plymouth’s  newspaper  advertising 
plans  for  the  future  are  indefinite.” 
Had  Plymouth  run  its  regular  sched¬ 
ules  since  the  Chrysler  strike  wa.s 
settled,  the  automotive  newspaper 
linage  figure  would  show  a  gain  over 
1936  and  would  be  following  the  sales 
trend.  Inasmuch  as  the  success  of 
Plymouth  has  been  due  largely  to  a 
fine  product  publicized  through  news¬ 
papers.  this  writer  believes  that  the 
large  bank  of  undelivered  orders  is 
holding  up  releases,  and  when  the 
balance  is  reached  the  Plymouth 
space  orders  will  be  forthcoming  for 
the  newspapers  of  America. 

No  story  is  complete  from  Michigan 
today  without  a  word  about  the  labor 
unrest  and  strike  situation.  As  this  is 
written  most  of  the  major  automobile 
producing  companies  are  operating 
without  any  labor  trouble.  In  secrecy 
formal  negotiations  on  amendments 
to  the  (General  Motors  contract  with 
the  United  Automobile  Workers  union 
began  in  the  executive  offices  in  the 
(jieneral  Motors  Building  today.  Con¬ 
tract  changes  will  become  effective 
Aug.  11.  although  it  is  stated  that 
some  wage  and  rate  changes  may  be 
made  before  that  time. 

70  Road  Show  on  Tour 
The  newspaper  representatives  of 
Detroit  attended  the  first  of  a  series 
of  Hudson  Terraplane  group  sales 
programs.  The  group  met  at  the 
Brooke.  Smith  &  French  agency  and 
were  taken  to  the  DeRoy  showrooms. 
Over  70  road  shows  are  starting  on  a 
tour  that  will  cover  the  entire  coun¬ 
try.  Complete  exhibits  of  cars  are 
featured  and  motion  pictures,  includ¬ 
ing  a  new  four-reeler,  "No.  1 — and 
Proving  it,”  are  being  shown.  It  is 
expected  that  Hudson  will  continue  its 
splendid  newspaper  program  with  a 
July  schedule. 

Henry  Ford  on  Wednesday  entered 
his  35th  year  of  industrial  history  and 
has  produced  over  25,000,000  cars.  This 
year  his  plans  call  for  the  production 
of  1.200.000  cars.  Ford  newspaper 
copy  continues  to  be  one  of  the 
bright  spots  in  any  newspaper  picture 
and  aside  from  a  few  points  where 
Ford  copy  has  been  cancelled  for  cer¬ 
tain  company  reasons,  the  Ford  cam¬ 
paigns  through  the  McCann-Erickson 
and  N.  W.  Ayer  agencies  continue. 

W.  A.  MacDonald,  director  of  sales 
of  Hupp,  claims  now  to  have  nearly 
100  distributors  and  675  dealers.  This 
showing  should  bring  considerable 
newspaper  copy  for  the  1938  an¬ 
nouncement  of  the  new  Hupp.  Mac¬ 
Donald  also  announces  the  appoint¬ 
ment  of  H.  M.  Hempstead  as  director 
of  advertisii^.  The  advertising  cam¬ 
paign  will  include  newspapers  along 
with  other  media.  At  a  private  pre¬ 
view  a  1938  model  was  shown  re¬ 
cently. 

Largo  Pontiac  Program 

Pontiac  will  have  one  of  the  largest 
summer  advertising  programs  in  its 
history,  according  to  a  statement  F 


Best 

A  Berend  made  to  dealers  recently. 

Buick  really  did  a  splendid  job  of 
handling  the  Braddock-Louis  fight 
broadcast  last  night  over  the  large 
NBC  hook-up  Buick  is  working  on  a 
July  schedule  which  will  be  released 
through  the  Lee  Anderson  agency. 

The  Chevrolet  schedule  for  June 
lived  up  to  the  expectations  of  news¬ 
papermen  and  work  on  the  July 
.schedule  is  proceeding  rapidly  at  the 
Detroit  office  of  Campbell-Ewald 
agency.  Chevrolet  has  done  much  so 
far  this  year  The  schedules  have 
Ijeen  regular  and  extended  to  news¬ 
papers  in  both  the  daily  and  weekly 
field. 

July  Chryoler  Releate 

Chrysler  has  run  its  two  June  in- 
.sertions  and  it  is  believed  that  July 
will  .see  another  regular  relea.se 
through  the  Lee  Anderson  agency. 

A  little  coupe  that  rolled  off  the  line 
at  the  Toledo  plant  of  Willys-Over- 
land  was  tagged  "fiO.OOOth”  and  de¬ 
livered  to  Powel  Crosley  of  Cincin¬ 
nati.  maker  of  radio  sets,  broadcastei 
and  owner  of  the  Reds.  The  produc¬ 
tion  of  this  model  started  in  December 
and  the  50,0(KI  Willys  have  been  sold 
through  their  2.500  dealers  and  dis¬ 
tributors.  With  two  ads  in  newspa¬ 
pers  in  May  and  June  the  United 
States  Advertising  Corporation  is  ex¬ 
pected  to  release  the  .same  size  cam¬ 
paign  in  July. 

J.  Walter  Thompson  Co.  is  issuing 
take-over  contracts  to  newspapers  t>n 
the  Graham-Paige  account. 

it  is  not  believed  that  Packard  will 
have  any  future  national  newspaper 
re leases  on  the  present  models.  Pack¬ 
ard  will  be  one  of  the  first  to  bring 
out  the  1938  cars  in  early  fall. 

During  1936  12  automobile  com¬ 
panies  spent  $41,036,483  in  3  mediums 
—newspapers  got  $23,375,000  while 
magazines  got  $13,017,740  and  nearh- 
five  million  went  into  radio.  News¬ 
papers  also  received  the  bulk  of  the 
money  spent  by  5  tire  companies  and 
20  gas  companies.  These  figures  are 
from  the  A.N.P.A.  Bureau  of  Ad¬ 
vertising. 

HAS  PHOTO  ENGRAVING  PLANT 

With  publication  of  its  40-page  Tur¬ 
lock  Irrigation  district  golden  jubilee 
edition.  June  9.  the  Turlock  (Cal.) 
Daily  Journal  inaugurated  its  newly- 
installed  photo-engraving  department. 
Every  picture  used  in  the  edition  was 
engraved  in  the  daily’s  plant.  In  ad¬ 
dition  to  its  engraving  plant,  the  daily 
has  added  several  new  press  cameras 
and  a  plant  for  processing  the  prints. 
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AD  BUREAU  OPENED  IN  L.  A. 

California  Audited  Newspapers  has 
established  an  advertising  bureau  at 
206  South  Western  Avenue,  Los  An¬ 
geles,  Cal.,  managed  by  John  H.  Ham¬ 
mond,  recently  of  the  national  adver¬ 
tising  staff  of  the  New  York  Times. 
The  newspapers  forming  the  group 
are  Pasadena  Independent,  Alhambra 
Herald,  East  Los  Angeles  Tribune, 
Southeast  Bulletin,  Southwest  Wave, 
Boulevard  Record,  Los  Angeles  Press 
and  Highland  Park  News-Herald.  C. 
J.  Anderson  Special  Agency,  35  East 
Wacker  Drive.  Chicago,  and  Ralph 
R  Mulligan,  441  Lexington  Ave¬ 
nue.  New  York,  will  represent  the 
group. 

BANKRUPTCY  AD  BAN  URGED 

Washington,  D.  C..  June  22 — Revi¬ 
sion  of  the  national  bankruptcy  act 
through  amendments,  one  of  which 
eliminates  almost  entirely  the  service 
of  notice  upon  creditors  by  means  of 
newspaper  advertising,  is  proposed  in 
a  bill  sponsored  by  Representative 
Walter  (^handler  of  Memphis.  Tenn. 
The  bill,  H.R.  6439.  is  before  the 
house  judiciary-  committee  for  action 
with  no  chance  of  final  enactment  at 
this  session  of  congress.  Its  passage 
will  be  urged  by  the  Tennessean  next 
year,  however. 

WOR  USES  CARRIER  PIGEON 

Carrier  pigeons,  used  for  some  time 
to  transport  news  and  pictures,  were 
employed  recently  by  radio  station 
W(5r,  Newark,  when  Bob  Edge,  hunt¬ 
ing  and  fishing  commentator  received 
information  via  pigeon  transport  from 
a  fishing  cruiser  73  miles  at  sea.  W 
G.  Schauffler,  pilot  of  the  ship,  sent 
news  of  fishing  Conditions  to  the  Naval 
.Mr  Station  at  Lakehurst,  N.  J.,  with 
the  pigeon,  and  from  there  the  in¬ 
formation  was  phoned  to  WOR. 


Ralph  TruehlotHi.  L.  A,  j 
Editor-in-Chief,  Resignt 

(Wj  l•legrapk  to  Edito*  fiimsiinj 

Hollywood,  Cal.,  June  24.-.i{3j^ 
W.  Trueblood  for  whom  the 
editor-in-chief  wa.';  created  on  ft. 
Los  Angeles  Times,  has  resigned  ft, 
position  because  of  ill  health, 
the  resignation  was  turned  in  early  j, 
the  month  Mr.  Trueblood’s  name  cte. 
tinned  to  be  carried  in  the  inastlnij 
for  several  weeks. 

No  suece-ssor  will  be  appointed  ac¬ 
cording  to  Norman  Chandler, 
manager  Managing  Eklitor  L  D 
Hotchkis.-  has  absorbed  most  of  It 
Trueblood’s  duties. 

Early  this  year  Mr.  Trueblood 
granted  a  six-months  leave  in  an  at. 
tempt  to  regain  his  health  but  deddej 
at  the  expiration  that  the  leave  shonH 
be  made  permanent. 

BIG  TIMBER  TRANSFER 

Officials  of  the  Price  Brothers  i 
Co..  Ltd..  Montreal,  have  announced 
the  company  has  sold  a  stretdi  d 
timber  limits  covering  1,000  square 
miles  at  Sault  au  Cochon,  Charlevoij 
County,  to  the  Anglo-Canadian  Pulp 
and  Paper  Mills  for  $1,250,000.  Anglo- 
Canadian.  according  to  the  terms  of 
.sale,  acquire.*-  exclusive  right  to  all 
building  property  on  the  limits  in  ad¬ 
dition  t()  water  courses. 

SUNBURY  PAPERS  MERCED 

Purchase  of  Sunbury  (Pa.)  Itmaiu 
Sunbury  Daily  by  a  new  corporatior., 
Sunbury  Daily  Item.  Inc.,  and  their 
consolidation  as  the  Sunbury  Dnit 
Item,  effective  July  1.  was  announced 
June  24.  De  Lisser-Boyd.  Inc.,  have 
been  appointed  national  advertisiiig 
represen  ta  ti  ves . 


a  Member  4»f 
The  Audit  Bureau 
of  Circulatmus 

-Net  Paid  Weekly  Average 
1st  Quarter  of  '.37 

99,723 

and  lor  the  Lasl  leii  \\  e;  ks 
an  .Average  of  Vi  ell  (Krr 
102.00(1 

The  Star  is  a  Picture  Tabloid  that  in  fi,e  year^  ha^  groMii  to 
second  place  in  rireiilalion  in  a  field  of  feviir 
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Fuhlisht‘r  for  Juno  J  (t .  I  ') 7 


Here's  the  Record's  Choice 

8-point  Regal  on  an  8V2‘Point  slug 


I 


In  makinR  its  t  haiiRe  of  news  type  H.  L.  Appling,  Oakdale  postmaster.  |  ers  will  be  pleased. 

nd  heads,  the  Stockton  Record  pub-  The  new  type  is  much  easier  to  read,  i  ^ _ 

lished  several  interesting  stories  The  printing  .seems  to  stand  out. 

tbout  the  new  fa<‘es  chosen  and  why  j  pi-gnk  Doughty,  M.  D.,  mem- 

tiie  changes  were  made.  It  stated  Tracy  City  Council.  Your  clear 

that  “while  the  new  type  is  larger  readable  new  type  makes  your 


Ernest  B.  Cerneau,  State  Board  of  Frank  Moyle,  Sonora  chief  of  po- 

Equalization.  Dresses  up  paper  a  lot.  j  lice.  The  Record  must  have  found  out 

Looks  metropolitan.  I  like  it.  1 1  wanted  something  easier  to  read. 

I  Charles  Noack,  superintendent  P.i  Charles  H.  Segerstrom,  Sonora. 

G.  &  E.  Company,  Sonora  Area.  Fine :  mine  executive.  The  Record  manage- 

for  the  eyes.  Big  improvement.  Read-  ment  should  be  congratulated.  The 

1  ers  will  be  pleased.  '  paper  now  has  the  appearance  of  a 

nrintin^w^pmc  Vn  sTanH  Ant  Mrs.  Emma  Ritchie.  Congratula- 

10  S00rns  to  Stdnci  out.  .  .  .  _  __  A^f*Q  t-TnTnpp  Ro^p  ^f>riOT?i 

tions  on  the  new  type.  I  am  77  years  wirs.  nomer  uevviii  nose,  aonoia 

Dr.  J.  Frank  Doughty,  M.  D.,  mem-  j  old  and  find  the  paper  easy  to  read.  leader.  The  paper  is  much  easier 

T  Tracy  City  Council.  Your  clear  „  .  ™  \  to  read  with  the  new  style  of  type, 

id  readable  new  tvne  makes  voiir !  ^-  Alvarez,  Tracy  merchant.  _  _  J  oDtometrist  The 

,  The  new  style  of  type  is  very  pleas-  ■  opiomeirisi.  me 

!  ing  to  the  eve  makeup  is  much  easier 

^  ^  '  .  1  on  the  eyes.  It  provides  more  con- 


much  more  legible,  it  will  not  oimariv  eveeiient  mmn  i  The  new  Style  of  type  is  very  pleas- ;  ;  iviauu,  opi  • 

,nd  mucn  s  •  already  excellent  newspaper  oven  J'  o  '  new  type  and  makeup  is  much  easier 

Ujie  up  a  great  deal  more  space  ^.ore  readable.  ‘"g  to  the  eye.  the  eyes.  It  provides  more  con- 

•The  type  is  known  to  the  trade  as  i  l.  H.  Grady,  secretary-manager  Mayor  A.  E.  Elsbrey,  Sonora.  It  is  I  trast,  and  the  increased  size  of  the 

Regal.  It  is  an  8-pomt  type  on  an  j  Tracy  Chamber  of  Commerce.  A  de-  oasier  to  read  now.  Quite  an  im-  type  should  prove  a  boon  to  the  eyes 

^ij-point  slug,  as  compared  with  the  i  (.jded  improvement  over  old  dress.  provement.  of  elderly  people. 

7  pointjpn  a  ^‘^2-^mt^s  t°rmeny  ^  ^  Woodruff,  1210  West  Hard-  Bernyce  Dervin,  bookkeeper,  Wil- ;  William  Meeske,  secretary  of  Lodi 


provement. 

Bernyce  Dervin,  bookkeeper,  Wil- ; 


of  elderly  people. 

William  Meeske,  secretary  of  Lodi 


P 


J  -n,,.  i.iirno*jp  of  making  the  i  wooaruii.  iziu  west  Hard- 1  .  ..n-, 

used.  The  i  t  B  ^  electrical  engineer.  Move  son-Schultz  Electric  Company.  I  like  Business  Men’s  Association.  Did  not 

change  is.  ol  .  .  more  m  right  direction.  Probably  help  you  the  new  type  very  much.  It  looks  realize  type  made  such  a  difference. 

^Ing  to  the  eye.  g^t  hold  those  25.000  subscribers,  very  good  and  is  much  easier  to  read.  Big  improvement. 

The  new  head  style,  in  addition  to 
being  distinctive  and  having  strong 
display  value,  will  save  time  in  the 
news  room  and  in  the  composing 
room.  Some  of  the  big  dailies  in 

adopting  the  new-style  type  have  _ 

dubbed  it  ‘streamlined.’  or  ‘dynamic,’ '  ^  ■  m  ^ 

otockton  Daily  Record 

your  eyes  that  we  could  pick  out,  re-  ■  A 

gardless  of  expense,  and  we  know 

that  you  are  going  to  like  it.’  ”  ^ 

(omments  from  Record  Readers  V  I 

The  day  following  its  change  to  the  X  ICKS  X  IXlGiri^^lDG  XlGCfCIX 

new  type  dress,  the  Record  printed  X  ^0 

nearly  four  columns  of  comments 
from  its  readers.  The  following  are 

0.  V.  Patton.  1546  West  Harding  and  two  new  Streamlined  "8's" 

Way.  If  I  were  an  optometrist  I  sure 
would  oppose  the  change.  It’s  too 
good  for  the  eyes.  It’s  much  easier  to 

"^vic NeL"ii.'wIr^obe.  Fine.  Gives  Another  important  order  for  Intertype  equipment . . .  two 

the  reader  a  better  break. 

George  Dietz,  manager  Stewart  now  eight-iTicLgcLzine  StreomUners  ond  a  new  dress  of 

Motor  Company,  Angels  Camp.  It 

IntBTtype  Regal,  as  shown  on  this  page. 

Frank  Wittmayer,  Angels  Camp 

Food  Market.  I  like  the  appearance  .  i 

of  the  new  set-up. 'The  Record  people  The  discriminating  Duyer  in  this  case  was  the  Daily 

are  to  be  complimented. 

.\ntk  camr'impmTemem^^^^  Record,  of  Stockton,  Cal,  and  the  machines  were  four- 

Rerord  an  asset  to  San  Joaquin  and  i  -tr  •  ir 

Calaveras  counties.  deck  Model  Jt  Mixers  equipped  with  tour  main  and  lour 

Harold  Tallon,  postmaster  at  Jack- 

son.  Restful  and  pleasing  to  the  eye  side  mogazines.  One  of  the  new  machines  will  be  used 

IS  what  I  would  say  about  the  Rec-  ^ 

w.Vortes.  secretary  Manteca  headletter  composition  and  the  other  for  ad  display. 

Chamber  of  Commerce.  Record  is  to 
be  congratulated  on  its  progressive 

nn  general  make-  The  Stockton  Record  bought  its  first  Intertype  nine  years 

up  of  the  newspaper.  Like  the  new  ^  z  r-  z 

style  better.  "Type  more  easily  read.  ■»  t  t  .  .  i  i  i  • 

Virginia  Aiiington.  23  No.  Church  cigo.  Now  uses  Intertypes  exciusively— Sixteen  machines. 

Street,  Lodi.  Very  much  more  legi¬ 
ble.  Marked  improvement. 

Eleanor  Minahen.  1601  North  El  You,  too,  could  increase  your  composing  room  produc- 

Dorado  Street.  Pleasing  appearance. 

^r™y‘^igM,1’irsDuth  School  reduce  your  costs  by  installing  four-deck  Inter- 

Street,  Lodi.  Clear,  clean.  Helps  old  ,  ,  ,  ,  .  ,  .  .  , 

folks  enjoy  reading  paper.  typos  .  .  .  and  porhaps  stop  up  your  Circulation  with  an 

Louise  Hansen,  Route  1,  Box  80. 

to"eld  Intertype  news  type.  Why  not  investigate . . .  now  ? 

Francis  Cutting.  310  East  Vine 
Street.  Real  metropolitan  appear¬ 
ance.  New  dress  looks  good.  Only  38 
shy  of  25,000.  Great  showing.  Plenty 

whito  •  L  J  CAIRO  AND  CAIHO  BOLD 

wnite  space  m  heads  appeals. 

^^®wge  H.  Ackley,  Oakdale  at  tor- 
Wy.  llie  “new  dress’’  is  indicative  of 

he  Stockton  Record  policy  tobeal-  __  ,  •  lal  « 

Now  IS  the  time  to  step  ahead  with  modern 

^'’'^ftherS’  Oakdale  manager, 

Intertypes . . . and  on  Intertype  news  type 


CAIRO  AND  CAIRO  BOLD 


Now  is  the  time  to  step  ahead  with  modern 
Intertypes . . .  and  on  Intertype  news  type 
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I^OMEN’S  BOWLING  SCHEUUm  s 

I  •  !  - - ‘ - - - -  - Ld - ■ _ 1  r>ia _ 1  I 

^  10,45 7  ^omen  (ontestants 


^r-r.  rmuw. 

wmf  Ku:.* 

tn.  Oj»»  Bnr-^  -•.rf.  P-v-R^  a 
lo-nwMto  <• 

r<r  i  MrBi  Ki.t  y.  iij  ».•.■»• 

Hk  Catuc  ULt 

D*»««kv  ;cR.  Br,  B-iri*  SlarKu* 

lat  9C.  -L;  Vac  0».nf  iXt. 

i*T  ^ 

j—  gO-l,  :»;  »  jl  iJtr. 

BB-Rwie»  Ocmm:  »'i-R W  .»<• » 
•O-iau  Oaataur  •  riik. 

StkRtia  tTT.  SCt-.v.f.r.a 

tO-OmKliy  KracJI. 

t  :M  r  >1.  NtH  \n. 


•n^Maria  MkCt  SC  U^rv  cr'nJ 

mn-Vimm  lU-aeiie*  »<>-iS..n.-a  -...i-rarti 
•G-Marr  Bii'Sa  P'.-Mar*  Sa-ca>B 

#G-a  Manr-^  »!-;> -w.hv  K-T.aay 

SG-atttr  ACB  Gr«*«rS'^J-r>a  W^.-tr-.ac 
VG-Jaaa  Jatinaa  Jic..««T 

CC  Mawurat  SrtxM  l|I>-B;i.r-.ara  Be  a-a 
•G-laaana  Ke>iv«S  Barat.r  Fcraat 

wn,  -Gtmtt  rwta  MD  Raima  >a  aya 

•Q-  Jiaaaa  Kli  aoaa  Baatnca  Mf  P'c 

SG-ayram  Caa:i  IIXV-*ra>  We.iiJ-  aaa 

|Ki-r  BaraKatiafT  i'aaa  Wieti'c-.io 

lav-Ganaait.  RkaauamMiy  M.rr  m 

JE  ■<“■'•«  B«.-.lie  Bjstfa'.rjia 

•G  Cib  Gtaaiaa*^ 

,  S  r.  M. 

I  anaTTBP  aM>  MWTMfB  l>»i  <>HTt  R 

■  r  C«)liaaaai>nti  8»  acb  R^it 

Bbdcb  Eii^Bars*.'  R  •aa  R  ta  ?..*a 

■B-  Anna  Btaik  lO  M'-  -.tt  Marka 

Fraacaa  ZanBaaa  C.Bra  Maray 


BB-  Hartac.  Oaa4aa  Wlk-kl  Kiciaacaiciin 
Clam  Bae'jaa  Graira  Va-jar-lor: 

BB  Flor  M'I>BBiai  lOk-Vin  Scaaia 
Maa  A.  F«J  R  S^laJa 

i»-l«ra  3.  Bncla  MI> -Cat.a  Ri.aar'aaa 
Mn.  J  J»Ba:lBr  14-  Kcaarrar,. 
Ba-la  BcGrata  lO-R.  C  iB^’Ctori 


L*!!*  Comer*  r4 
BA  Ttr.a  Tjw.tia  MD-Jatiet  narc-ia 
C«ar%  CRapilti  ite.e*T  Iia.a' ja 

1  M  r  B.  WH  ao. 

•CBMN.  GUBU*  a>»  fOaTl.**, 
BS_..  BaJaa  Bau-jA  Wi — »cre^  OiJf, 
Vaaaruc  »aua«asj3 

BG — Grai-e  BaBaU  •»> — Irma  <  'jaa. 

Waaa.»»aa  *a.^*ear.. 

BG— f  iaaka-.r  Uliary  BO — Jaac  StBa'  **'* 
VkMaacaB  Waokayac 

B<J--Bari  ^auJioortf.  ■«: — Mar?  .’ana  Hot 
Wauaaaaa  art,  «a.»*«aa 

BJ Rat  *la-m».  ao — E  Toautaa. 

Baaaaaar  Waokaiar. 

a^diaar.  BG — E  6ar.-.H4a,  B  a 


■aicjvA  nrarlr  300  of  which  arc 
>m  out  of  town. 

School  trtrls,  tnothor.<-<*.a  > 

•5.  sisters  douhicv,  *;»d  icnir.s 

U  bowl  the  fim  day.  Th.e  tout- 
7  Will  run  u>  .\prii  IS 
Owing  to  the  larsR  entry  li.*;t 
id  resultant  crowded  pi-iUHit.'.e. 
JEASE  DO  NOT  A5K  FOR 
RANGES.  Maite  arransements 
tato  the  time  given  yoii. 
SATURDAY,  MARCH  27 
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K  CoriniM  C«mp«»B 
J>-KIH»h«th  niBU»« 
C -K.mm*  J^crAi 

"  ■  »rt  niU#  fftutvne 
|na  LilMr 
^♦rlru<1*  K*«*' 

rin» 


DB-CMlr  Htiitt- 
Vtfft  DonKk 

DC-M»rt«  rvrfiT- 


FljMtreM 


ournament 


.  inTiti  I>-oia4)ni  IL  WtaMr* 
fdMlIIIHIT  boK  _ 
ilT^y—  IV-Mn.  *■  V*a 
aVm  D-Uuy  A.  a«*»»U, 

IV-trOOl**  >t-  £“*2f. 

Sr  Fortrtali  Iv-lUTOlen* 

tarn  0'*rt«i-I>-Cb">olt»  M«»» 

i  uSriur  D-l*- 
JaeOIM  D-Dofm  C. 

JacoM  n-Mar«ar^  By*y_ 
BloJSa  r>-OIa4yi  ■•JI'S'®* 

4  U  Cl»»-  D-BIla  MajD^M 
Mamod  H-Boaa 


»..»  C -Fl»rtVC*  Maltitt 
1t?*ra  c-Manr  Maa««ni 
Gortoii  •*2?"^ 

aiiahar  I.«ulaa  ptcard 
Kite*  DC-Mar»  Conea-UM. 
*unsell  I*  Gleaer 

lor  DC-KaUier  Krui» 

lomhAttS  Ann*  Blidry 
*1  P.  Bf.  8QVAD. 

WardeU  I>-CaT 
flltlaaaa  DC— Marion  Kornev 
BMic  Myrtle  Towed 
ihaMt  DC-llar|ueriU  MMIa* 

I  MT'Norina  Petrtyt 


D-Mailtya  Saierek 
D-MIMred  Cunkda 
r-Heica  Peceo 
E-aophle  RalKoa 
E-Anna  Oroeao 
E-Annie  iVut 
C-Bello  Sura 


t'-^ETlSef-MoHU 

K-J«ftn  A.  olobli, 

"SI  r-oSwlif  K-  Tosen 

f.SS»irvr  Bodlaakl 

L*  r-gtrr* , 

itllwood 

'  F-Seaaie  E,  Wllaoa 

PfcUo-tWe  Collteott 
,]•  p.  M.  »WAn- 

Li  E-Anaetle 
n-Hary  Ct 
i-^kl  C-Bleaaor 
DC-Ka»eUe 
ES  UllUn  I 

Er^  DC-Afne; 

E*  bauer-He 

P,  Do-o»«r» 

Ruth  SI 
EJ,  i>.pren«e 
DsentH  D-Carolya 

pnna  'S',,,., 

r-Fteo-ee 

1  p,  M.  WAB. 

1^;,  r-Cor»  8« 

i  Kifif 

k.'tihy  p-DorM  T 
a  Mirya  Eliabun 
Irieiia  ^Alihh  ^ 
r  Tie  RlYereld 
i  »  K-Ora  Ma 
1  D-  Emma 

E  E-Edna  I 

C-Marte  S 
Cleat  F-Mary  t 
D-Mary  1 
diuttly  C-Helea 
t  Ce«M  F-garaar 
Ityiaira  P-Francei 
C-ttw  E^'>'  , 

I  H»m»i  B-Mary  1 
T  M  P.  U.  WAB. 

1  HuiM.  /-Grace 

B'CttB*. 

r»A«r.  P-Joann* 

■  tObtL  P'trtM  . 
wclaa.  P-Rrlea  1 
I'M.  Oaiary  i 

gotM 

t  a  htakO-Ctratyr 

■  P-Jttll4  I 
TtfulC  E-Vtroiw 
yA>B«  1>-Biuab« 
r  E  J««e«._  VKun 
a  R.  B-Marica: 

■  K.  Feea  derWIt. 

C  Oeieka.  b^^Ireota 
Iilmy  P-Lorett' 

IL  laden- F-BerBle< 

F-Jeaaae 


Win  noouiioe.  la 

mdlck.  DB-no««ee  CuaaU 

rie,  ham-Betty  Lara 

jT.  Beknt.  Duhocue.  u-„ 
DC-Calh#nne  Me> 
Btern.  Clare  M.  Pr«ad 

?le.  eut- 

Oordon  Duounae.  lA 

«:!•  P.  M.  !MK  AB. 

I  Droeae  1>-Nellle  Kott 

axel  D-Bophla  Wadaa 

rallbura  B-Emlly 

Coreoraa  C-Pollyaan  K*"*" 
„aak  c-  Mary  BaatnalU 

irdllcha  C-I-Ihuu  Krai 

Welnut  C-Vlolet  Bo-ldere. 

Ouina  IndlaaairaUe. 

'a  Bul-C-HeI*B  Clarli, 
Indiana  polia 

Kautxen  D-Giadye  Jnnee. 

t.  Zaranehi  lndlanat«lln 
Motll  B -Helen  Hnmtftl* 


Not  10^457  spectators^  but  10^457 
women  eofiteiit#! nts«eaeh  of  whom  paid 
an  entrance  fee 


tills  is  the  record 
for  the  Chicago  Americanos  great 
bowling  tournament  •  •  •  eloquent  testi¬ 
mony  of  pulling  power  and  feminine 
interest.  Millions  of  men  and  women 
attend  and  participate  in  great  sports 
events  sponsored  exclusively  by 
Hearsi  Afarspapers* 


css  P.  M-  BBOAO. 
tte  Ben-  BA-JRoee  Wag 
loml  PleH-  S?*i?«e  H» 

Wad.^^DA^SJSit  i 

Johiiun.  '“ian® 
^aniehart-DB-UahM  OeM 


ISallL  D-Uarae 

Wesarr  w«a 

MatUaer.  D-HenrK 
/ItoirlU  wan. 

Haw>NA  K-Yt  on 
bmau  IMk  I 

■hvWa,  D-Manii 

liCiatty.  E-noroa 
Uam.  «  nlcr. 

PtMthr.  E-Kary 
rjatila.  F--Mary 
■  HMly  P-Marit 

tAMdrr.  C-Julla 
Straabart.  D-Erna 

ri  Dwitt.  E-Tart* 

N'w.  OaJi  ) 

a  r-.nfiiacham.C-Celia  ja.  am,u 
a  Kaly. 

Id*  P.  M.  mtCAB. 
b  Uaa  Mllaa  DS-  kou  MaUcl- 
».  V.ctona  Elctiolx 

■  lyilaciit  P-Oertruda  Blamt- 
■  Cmiar.  uatr.  NUtt  Ctnter. 

■CM  BHacfecr.E-Btntloe  Roat. 

■  Ccatar  Nllu  Center. 


Mabel  Tra 
DetraM.  W 
oa-Mar«M  IR 
Pattaar.  Ik 

Mich. 

OB-Mary  Carfe- 


"  tsaette  Pw 
North  ObM 
B-vi^  la 
Waakaaaa 
A-DoNa  Ut« 
heaas 

r-EaUa  F.  a 

Waukesaa 
r-Pat  Nevard, 
Waoaaaaa 
P-PracKja  L 

North  ebb 

.  SWAB. 
B-Mary  P.  ■ 
Vihecaaea. 
C-Mary  Paw 

MardtaaCU. 
B-Alyea  8y*ai 
Marduatta. 
B-Marioa  JW 
MaadSetta 


TB-AJdarman  BChh  T1 
TB-Nlarmaa'a  _ 

Boniarr  T1 

•  ;3»  P.  M. 

c-Dorotby  Dachar  ‘ 
E-Juaa  Richarda 
E-Paarl  Coataaaa 
F-JohaBiia  Willard 
E-BUneba  ^tutat 
D-JeoBta  Carrlar 
C-Stalla  Harbatar 
D-Mollla  Suecolo 
E-Mary  Bahotrlta 
D-Opaf  Bulllyah 
E-Agaaa  Bartod 
E-Jaaa  Barrod 
'-EMaimr  M.  Bin 
•Arab  I»aaa 


Uritr. 


liaaa  Bioatas 
DA-NatUa  Ryobi 
Tiny  Caaalta 
DC-Taaa  Coan- 
Marta  Kllday 
DC-Caryla  Up( 
lama 
Nlabot 

G-Jaaa  BeboBM 
16:13  P.  M-  b^Alk. 
altt  Da  Yoboi  B-Heieo 


Hlelmboldt  j 

SfifiR*' U~Btalrlca  i'  r.ay  I 
Bilroar  P — R.  M.  ftaldlna  , 

LonghauierD-  V'-dllh  Warren, 

E.  Karo«»  Blue  Island  > 

Baaarmer 

16:3*  P.  M.  M»CAD. 
cuneir,  E— Dorothy  Mayaa, 
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Editor  &  Puhlish*‘r  /  <*  r  J  n  n  2tt ,  I  9. t  7 
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NO  CLOSED  SHOP 

ONLY  ONE  ISSUE  divides  newspaper  pub¬ 
lishers  and  their  organized  editorial  em¬ 
ployes.  That  issue  is  the  editorial  closed 
shop.  It  is  precipitated  by  the  demand  of  the 
American  Newspaper  Guild  that  the  closed  shop 
be  specifically  provided  in  all  future  contracts 
with  newspapers. 

It  is  clear  now,  as  it  will  be  after  the  special 
meeting  of  publishers  and  editors  next  week,  that 
employers  cannot  and  will  not  permit  any  such 
situation  to  happen.  Wages,  hours,  working  con¬ 
ditions,  vacations,  dismissal  and  sick  pay — all  of 
these  can  be  adjusted  in  local  negotiations,  as  they 
have  been.  The  closed  shop  is  not  a  detail  of  em¬ 
ployment,  such  as  these,  but  a  new  principle  and 
a  thoroughly  bad  principle  in  newspaper  editorial 
offices.  It  is  bad  for  all  concerned. 

Pass  for  a  moment  the  indubitable  threat  to 
free  news.  That  is  the  major  consideration,  but 
there  are  others  which  may  have  a  more  imme¬ 
diate  effect. 

Consider  the  question  from  the  viewpoint  of  a 
man  who  has  spent  10  or  15  years  in  newspaper 
work.  He  is  competent  and  in  line  for  advance¬ 
ment  The  Guild  has  nothing  material  to  offer 
him  with  its  minimum  scales  and  factory  hotirs. 
but  he  joined,  as  many  did,  as  a  gesture  of  fra¬ 
ternity  with  fellow  workers  who  were  not  so 
capable  or  fortunate.  He  is  a  imion  man  now, 
willy  nilly,  pledged  to  the  belligerent  CIO.  Un¬ 
der  most  Guild  agreements  with  daily  newspapers, 
he  is  still,  however,  a  free  man.  He  may  get  an 
extra  day  off  now  and  then.  He  may  accumulate 
a  week’s  vacation  every  so  often  in  overtime.  He 
may  or  may  not  get  a  few  dollars  more  in  his 
envelope.  He  is  responsible  to  the  paper  for  his 
acts  and  to  his  conscience  for  his  opinions. 

This  freedom  and  responsibility  disappear  un¬ 
der  a  closed  shop  contract.  He  becomes  one  unit 
in  a  mass  which  will  include  many  people  with 
manners  of  thought  and  life  widely  differing  from 
his  own.  His  obligation  is  to  them.  He  is  sub¬ 
ject  to  discipline  imposed  by  them.  If  he  is  dis¬ 
satisfied  with  their  conduct  of  affairs,  his  only  re¬ 
course  is  through  Guild  channels.  He  cannot 
resign  from  the  Guild  without  immediately  termi¬ 
nating  his  employment.  He  cannot  go  to  the 
management  without  incurring  displeasure  of  his 
union  superiors.  And,  always  in  the  offing,  he 
has  the  prospect  of  a  suggestion  from  these  su¬ 
periors  that  his  writing  is  not  in  the  interest  of 
the  CIO  and  its  allies.  There  is  too  much  ideology 
of  the  Communist  Party  in  the  present  Guild 
set-up  for  the  comfort  of  a  man  reared  in  Ameri¬ 
can  democracy  and  American  newspaper  tradition. 

The  ties  that  bind  such  men  to  the  Guild  are 
fragile,  but  without  them  the  Guild  has  neither 
stature  nor  cohesion.  Their  natural  loyalty  is  to 
the  vocation  they  selected.  To  the  majority  it  is 
not  a  job  on  an  assembly  line,  but  creative  pro¬ 
duction  of  information  of  interest  and  profit  to 
their  audiences,  large  or  smedl.  The  interests  of 
these  employes  and  of  the  employer  are  identical 
— or  they  should  be  if  both  are  to  prosper. 

Eventually  this  commimity  of  interest  will  be 
recognized  by  both  parties.  Capable  editorial  men 
are  not  made  by  writing  their  names  on  a  Guild 
card.  Incompetents  are  not  improved  by  making 
their  separation  from  the  payroll  technically  dif¬ 
ficult.  Journalism  as  a  vocation  emd  as  an  enter¬ 
prise  can  only  be  harmed  by  a  public  presumption 
that  the  interests  of  writing  men  are  no  longer  in 
writing  news,  but  in  disseminating  industrial 
propaganda.  And  rare  as  such  propaganda  has 
been  to  date,  the  new  alliance  between  the  Guild 
leadership  and  the  CIO  legions  under  stringent 
union  discipline  and  emotion  brings  it  nearer 
every  hour.  Ethical  considerations  aside,  the 
proposition  makes  bad  economics  no  matter  how 
it  is  examined. 

Along  with  the  defensive  plans  that  newspa¬ 
per  management  can  be  expected  to  produce  at 
next  week’s  meetings,  solemn  consideration  should 
be  given  to  the  prospect  of  preventing  or  limiting 
conflict  by  developing  closer  relationships  be¬ 
tween  management  and  skilled  editorial  people. 

Defensive  measures  must  be  the  first  consid¬ 
eration,  for  the  Guild  has  John  L.  Lewis  before 


Let  ux  follow  after  the  things  which  make 
for  peace,  and  things  wherewith  one  may 
edify  another. — Romans.  XIV ;  19. 


and  behind  it.  And  though  Lewis  may  not  wish 
to  court  the  active  hostility  of  newspapers,  he 
will  no  more  be  able  to  control  the  Guild  pinkos 
than  he  has  his  wild  men  of  Michigan.  It  is  the 
first  duty  of  organized  newspaperdom  to  see  that 
none  of  its  units  is  hurt  by  the  Guild  assault. 

Hundreds  of  Guild  members  know,  if  their 
leaders  do  not,  that  a  closed  shop  won’t  work. 
Their  loyalty  today  is  divided  between  their  pro¬ 
fession.  as  represented  by  their  employer,  and 
their  colleagues.  Some,  accepting  the  Guild 
dogma  that  the  publisher  is  a  tribal  enemy,  will 
follow  their  extremist  colleagues  to  the  end,  no 
matter  what.  The  majority,  we  confidently  be¬ 
lieve,  will  have  second  thoughts. 

Sagacious  management  will  prove  by  deed  and 
not  by  word  alone  that  this  majority  has  nothing 
but  harm  to  gain  from  its  Guild  membership,  and 
that  all  of  the  Guild  assets  and  none  of  its  lia¬ 
bilities  can  be  found  by  dealing  directly  with  the 
employer  or  through  a  non-industrial  association. 

This  is  no  counsel  of  weakness.  It  is  counsel 
which  is  conscious  of  the  strength  of  the  pub¬ 
lishers’  position,  takes  full  advantage  of  that 
strength,  keeps  the  law,  and  looks  toward  a  future 
when  newspapers  will  again  be  loyally  served  by 
people  whose  loyalty  is  fitly  rewarded.  No  other 
long-term  solution  of  the  present  question  is  pos¬ 
sible. 


A  NATIONAL  ASSOCIATION 

There  wUl  be  some  sentiment  for  the  C4. 
fomia  proposal  that  a  national 
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I  fomia  proposal  that  a  national 

of  newspapers  be  formed  to  represat^ 
interests  of  all  newspapers,  large  .md  small-^g 
there  is  little  probability  of  organizing  sti^  j 
group  at  this  time.  There  is  no  need  for  it^ 
duplication  of  existing  machinery  would  hi  1 
mistake  from  any  standpoint. 

All  the  purposes  that  a  new  group  might  ant 
can  be  served  equally  well  by  a  temporary  ca«. 
cil,  composed  of  the  associations  which  called^ 
special  meeting  in  Chicago  for  next 
Its  natural  focus  should  be  the  established  aj 
experienced  American  Newspaper  Publishers  hy 
sociation.  The  machinery  for  cooperation  can  bt 
thoroughly  tested  by  such  an  arrangement,  a| 
it  need  for  closer  integration  develops,  it  can  be 
achieved  soundly  and  logically.  The  joint  al 
for  the  meeting  was  a  long  step  in  the  rgbt 
direction  and  its  effect  should  not  be  vitiated  bt 
too  hasty  action. 


NEW  YORK  AMERICAN 

INCREASING  payroll  and  material  costs  and 
a  growing  tax  burden  are  the  fimdamental 
reasons  for  the  disappearance  of  the  New 
York  American.  The  paper  has  never  been 
highly  profitable,  but  so  long  as  its  losses  were 
offset  by  the  profits  of  other  Hearst  units,  its 
prestige  and  power  as  a  New  York  daily  were 
more  potent  considerations  than  the  balance  sheet. 
Present  taxation  laws  do  not  permit  such  adjust¬ 
ments.  Payroll  increases  and  personnel  additions 
necessitated  by  the  40-hour  week  added  just  so 
much  red  ink  to  the  American’s  accounts  without 
adding  one  cent  to  its  earning  capacity.  There  is 
no  evidence  that  Mr.  Hearst’s  pending  SEXT  appli¬ 
cation  for  new  financing  had  anything  to  do  with 
the  American’s  merger,  and  none  of  the  current 
gossip  has  logically  linked  the  two  situations. 

Also,  it  appears  that  Mr.  Hearst  belatedly 
reached  the  conclusion  that  “furnishing  your  own 
competition’’  can  be  overdone.  Advertising  in¬ 
terests,  it  was  long  ago  observed  by  the  late  Don 
C.  Seitz,  will  spend  only  so  much  with  any  one 
publishing  house,  no  matter  how  many  local  units 
it  operates.  By  shortening  his  front  in  New  York, 
Mr.  Hearst  has  undoubtedly  placed  the  Mirror 
and  the  Journal  on  a  stronger  footing,  and  their 
growth  may  eventually  absorb  some  of  the  people 
thrown  out  of  work  by  the  merger.  Meanwhile, 
that  tragic  fact  constitutes  for  several  hundred 
men  and  women  the  most  important  circumstance 
of  this  week.  They  should  receive  first  consider¬ 
ation  for  employment  not  only  by  the  Hearst 
newspapers,  but  by  all  papers  in  the  New  York 
area.  I^eir  plight  is  no  fault  of  their  own. 

The  week’s  events  also  spell  out  a  warning  to 
the  American  Newspaper  Guild.  Its  drastic  pro¬ 
gram  means  added  expense  wherever  adopted, 
legardless  of  the  closed  shop  phase,  without  one 
cent  of  offsetting  revenue.  Profitable  newspapers 
can  absorb  the  load;  those  in  the  red  or  on  the 
borderline  cannot  and  have  only  the  prospect  of 
indefinitely  deferred  profits.  It  needs  no  second 
sight  to  predict  that  more  newspapers  will  follow 
the  American  into  Limbo  if  pressure  for  increased 
expenses  continues  to  rise. 
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FAR  TO  GO  YET 

Department  of  commerce  estimate 

last  week  that  national  production  in  UX 
approximated  $64  billions,  and  will  prob¬ 
ably  hit  $70  billions  in  1937,  may  or  may  not  bt 
accurate.  They  are  arrived  at  by  method  whiefc 
could  have  no  place  in  any  scientific  procedun 
but  they  seem  to  be  accepted  as  fairly  comparativt 
with  previous  figures.  If  they  are,  they  are  evi¬ 
dence  that  recovery  has  still  far  to  go  befott 
prosperity  can  be  called  general. 

We  like  to  remember  the  1929  totals,  appros- 
mately  20  per  cent  greater  than  those  of  1^,  at  a 
heyday  indication,  but  it  is  plain  as  black  on  white 
that  1929  fell  far  short  of  providing  prosperih 
for  many  millions  in  this  land.  And  we  were 
told  then,  first  that  overproduction  caused  the  col¬ 
lapse  of  the  economic  machine;  second,  that  un¬ 
derconsumption  was  to  blame.  Overproducti* 
.seems  to  have  been  acquitted,  for  the  goal  ever 
since  1933  has  been  to  get  industrial  productiai 
up  and  ever  up.  And  underconsumption  is  an 
elusive  party,  not  yet  apprehended  by  the  eco¬ 
nomic  police. 

Seen  through  long-range  glasses,  the  curra 
headlines  of  strikes,  riots,  bombings,  tear-gas  bar¬ 
rages,  and  the  crackle  of  rifles  are  phenomena  m 
the  national  struggle  to  adjust  ability  to  consumr 
to  the  output  of  the  producing  machine.  Ibe 
immediate  effect  is  terrifying  to  some.  The  reck¬ 
less  and  ruthless  leadership  of  John  L.  Lewis  in 
the  CIO  movement  has  begun  to  animate  the 
ghosts  which  flitted  about  in  1932.  Again  cries 
of  red  revolution  fill  the  air,  reminders  that  Rus¬ 
sia  cmd  Italy  trod  the  same  paths  that  we  on 
walk.  Again  we  hear  of  timorous  folks  hunting 
safe  refuges  abroad  for  their  cash  and  their  bodhf. 

This  nation  has  survived  many  such  expen- 
ences.  It  will  survive  this  one.  True  in  1907 
the  elder  J.  P.  Morgan’s  admonition  not  to  ■! 
America  short.  True  it  is  today.  Remember 
we  turned  over  $80  billions  in  1929  and 
we  did  well.  Remember  that  in  1937,  with  se»* 
eral  million  more  people  than  we  had  in  1929  aei 
with  infinitely  more  efficient  production  methalj 
we  expect  to  produce  only  $70  billions.  The  $• 
billion  dollar  mark  would  be  a  better  target  ^ 
we  are  to  approximate  the  1929  prosperHir^ 
and  that  wasn’t  big  enough  to  go  around. 

We  can  look  forward  to  a  couple  of  years  ol 
bad  industrial  bellyaches  while  the  country  is  try¬ 
ing  to  digest  its  new  economic  ration — but  through 
that  and  beyond  it  looms  the  spectacle  of  a  natu* 
with  unmatched  natural  resources,  unmatched 
technical  skills,  and  more  than  130,000,000  peopk 
clamoring  for  an  approximately  fair  share  of  the 
annual  stream  of  wealth. 


TREASURES 

I  HAVE  three  precious  things  which  I 

and  prize.  The  first  is  gentleness,  the  second 
is  frugality,  the  third  is  humility. 

Be  gentle  and  you  may  be  bold,  be  frugal  and 
you  may  be  liberal;  avoid  putting  yourself  above 
others  and  you  may  become  a  leader. 

-Loa-Tzu,  6t»i  Century  B.  C. 


Editor  &  Publisher  for  June  2b ,  1927 


PersomUii 


Ettlk.s  Wurth  Knowinig 


E  is  your  friend  and  mine.  He 
is  Florida’s 


A  MILLER,  president  and  edi-  *7^'  ! 

tor  of  the  South  Bend  Tribune.  .  Major  Albert  H.  Stockpok  editor - 
tlrs  Miller  celebrated  their  45th  *n-chief.  Harrisburg  (Pa  )  Telegraph. 

anni-  was  promoted  to  Lieuten- 

^ -  versary  June  8.  ant-Colonel  and  assigned  as  execu- 

nivine  a  dinner  officer  and  second  in  command 

at  which  42  fO^th  Cavalrv.  Pennsylvania 

^  friends  were  National  Guard. 

present.  Mr,  E.  P  Adler,  Davenport,  la.,  head 
,  Miller  on  July  3  of  the  Lee  Syndicate  newspapers  in 

will  observe  his 
L  50fh  anniversart- 

I  with  the  Trib- 

Theodore 

presi* 
dent,  Wilmington 
A.  News- 

Journal,  and 

Joslin.  entertained  at  a  recep- 
in  Hotel  duPont,  Wilmington, 

17  in  honor  of  their  25th  wed- 
anniversary.  Mr.  and  Mrs.  Jos- 


beloved  friend.  It 
is  fitting  that  this  resolution  should  be 
_  adopted  111  honor  i 

of  him  a  n  d  I 

spread  upon  the 
■f  journal.” 

I  ^  These  words, 

ij|||k  Bp.  uttered  by  Rep- 

resentative  Leroy 
Bk  Jim  Collins  of  Talla- 

t^^ssee  in  offering  i 
resolution  i n 
P  the  lower  house 
~  of  the  Florida  | 

^^BPP  legislature,  at  its  ' 

closing  session 
"  M.  Ball  recently  brought 
into  the-  lime¬ 
light  Willis  Manville  Ball,  president 
of  the  Florida  Publishing  Company,  i 
editor-in-chief  of  the  Jacksonville 
Florida  Thnes-Union,  and  the  dean  of 
Florida  daily  newspaper  men  He  has 
covered  every  session  of  the  legisla-  , 
ture  of  his  home  State  since  1883.  and 
a  powerful  influence, 
although  consistently  remaining  in  the 
oackground.  | 

Floridians  who  are  at  all  acquainted  ' 
the  with  the  work  of  Mi .  Ball  will  agree 
with  the  wording  of  the  resolution 
which,  after  recalling  his  long  and 
brilliant  newspaper  career,  declared 
’has  served  the  State  legis¬ 
lature  and  the  people  of  Florida  as 
well  as  his  profession  in  an  able,  hon- 
years.  orabip  and  loyal  manner,  and  has  en¬ 
deared  himself  to  the  members  of  the 
Dr.  Douglas  Freeman,  editor  of  the  legislature  and  the  entire  citizenship.” 
ichmond  (Va.)  News  Leader,  has  Editor-in-Chief  Ball  was  bom  with- 
?en  appointed  an  honorary  canon  of  in  the  shadows  of  the  State  Capitol 
the  Washington  ir,  the  halls  of  which  the  resolution 

O  Cathedral.  Cre-  was  adopted  bestowing  honors  upon 
ation  of  “honor-  him. 

arj’  canonries”  His  first  newspaper  work  was  on 
was  authorized  the  Floridian,  at  Tallahassee,  where 
at  a  recent  he  was  bom  Aug.  25.  1859.  Subse- 
quently  he  served  on  the  Economist. 
and  later  the  Tallahassean  and  the 
Land  of  Flowers. 

After  a  short  hiatus  in  his  news¬ 
paper  work  that  was  followed  by  an¬ 
other  brief  tenure  on  the  Floridian, 
he  went  to  Pensacola  where  he  di¬ 
rected  the  destinies  of  the  Dailg  News. 
a  paper  then  owned  by  Col.  W.  D. 
Chipley,  but  which  later  wa.s  pur¬ 
chased  and  published  for  many  years 
by  Mr.  Ball.  From  Pensacola  he  went 
to  Jacksonville  in  1902  to  enter  the 
William  M.  McIntosh,  publisher,  service  of  the  Florida  Times-Union 
San  Antonio  Light,  and  M.  M.  Harris.  Here  his  unusual  newspaper  instinc 
editor,  San  Antonio  Express  and  Eve-  and  ability  were  recognized  and  his 
ning  News,  were  speakers  at  a  recent  rise  to  the  post  of  editor-in-chief  was 
convention  of  Texas  postmasters.  rapid. 


Adler,  sailed 
June  23  on 
Queen  Mary  for 
a  six-week  va¬ 
cation  in  Europe. 

Philip  S.  Mar- 
den.  Dartmouth 
'94,  president, 

Lowell  (Mass.) 

Courier  -  Citizen  has  wielded 
and  managing  editor  of  the  daily,  has 
been  re-elected  an  alumni  trustee  of 
Dartmouth  for  a  five-year  term. 

Wallace  B.  MacLachlan,  for 
past  16  months  editor.  Mi.  Clemens 
(Mich.)  South  Macomb  News,  has 
It  »  a  <*  »  named  assistant  general  manager 

of  Nellis  Newspapers.  Ml.  Clemens,  that  he 
^and  Presi^nt  Ripley,  of  the  Sault  Ste. 

,  Marie  (Mich.)  Evening  News  edi- 

the  honora^'  ^ 

engm^rmg  by  MacLachlan. 


iPd  Times  Record,  addressed  the 
Schddlma.stei  s  Club  of  the  University 
jt  Arkansas.  Fayetteville,  June  15.  on 
Eduiaiioiial  Needs  in  Arkansas.” 

J.  T.  Norton,  publisher,  Nowata 
lOkla.)  Daily  Star,  was  elected  presi- 
irnt  of  National  Highway  60  Associa- 
.ion  for  a  third  term  at  its  annual 
convention  recently  in  Globe.  Ariz. 
(^arey  Williams,  editor,  Greensboro 
iGa.)  Herald- Journal.  has  been 
riected  president  of  the  Greensboro 
Lions  Club. 

Harvey  Ingham,  editor.  Des  Moines 
lla.)  Register  and  Tribune,  will  be 
•tnored  July  1  on  the  occasion  of 
_  Gardner  Cowles. 

Ebb  Jr.,  executive 
editor,  will  be 
t  oastmas- 
B  ter.  Among  the 
■  speakers  are 
bB  Former  Gov. 
®  B  Frank  O.  Low- 
KM\  his  35th 


Some  lime  ago  The  New  \ork 
Mirror  eaiieelled  T  A  R  Z  .4  N  . 
Readers  kicked. 

I'his  week  The  Mirror  signed  a 
new  contract  restoring  to  its 
pages  both  the  daily  ^trip  and 
Sunday  color  page  by  Fldgar 
Rice  Burroughs. 


D«.  Uorr.L.is  I'rffman 


Recently  I’he  Hartford  (Loiiraiit 
omitted  IWRZ.VN  for  three  dat'S; 
Readers  wrote,  phoned,  called  in 
person  asking  whv.  demanding 
I ARZAN  back.  I'ARZAN  is 
hack.  Sunday  color  page  and 
daily  strip,  too.  ‘  ,  . 

I  ARZ.AN  is  that  kind  id  feature. 
Followers  can't  givp  up  following 
it.  It  gets  in  the  blood  of  their 
interest.  Its  excitement,  its  color, 
its  free,  powerful  sweep  of  .-tory 
get  a  grip  on  its  audiem**-  like 
l  arzan's  own. 

Samples  of  T.4RZ.AN  will  show 
you  whj.  We  will  he  glad  to 
send  them. 


Toddy 

in  colors 


anm- 

I  versary  as  edi¬ 
tor,  at  a  dinner 
I  in  Hotel  Fort 
I  Des  Moines,  to 


George  Marcoux  is  now  doing  a  Sunday  half  page 
of  Toddy,  the  kid  character  that  is  sweeping  the  country. 

Y  ou  ought  to  see  it ! 

It  goes  well  by  itself,  with  a  half-page  ad,  or  twinned 
with  A1  Zere’s  half  page,  Flossie, 

We’ll  send  a  specimen  in  colors  on  request. 


^ - '  which  some  600 

Harvfy  ivi.mM  persons  have 
been  invited, 
of  Illinois.  U.  S.  Commissioner  of 
'ducation  John  W.  Studebaker,  and 
*.  W.  Waymack.  editor  of  the  edi- 
-rial  pages  of  the  Register  and  Trib¬ 
une.  The  talks  will  be  broadcast. 

N-  G.  Henthorne,  editor.  Tulsa 
''orld;  Victor  Barnett,  advertising 
^.anager,  Tulsa  World,  and  Clarence 
^berts.  editor  of  Oklahoma  Farmer- 
IStockman.  Oklahoma  City,  are  mem- 
of  a  joint  committee  appointed 
j||y  the  Oklahoma  City  and  Tulsa 
[Chambers  of  Commerce  to  plan  a 
iutural  resources  conservation  pro- 
?ram  for  Oklahoma. 
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In  the  Bu»ine»»  Office 

JOHN  Q.  HOLDER,  advertising 
manager.  Hot  Springs  (Ark.)  Sen- 
ttnel-Record  and  New  Era,  with  a 
bass  weighing  more  than  six  pounds, 
won  the  cup  offered  in  the  annual 
fishing  rodeo  held  recently  on  Lake 
Hamilton  near  that  city.  Holder  was 
among  300  contestants  and  his  prize¬ 
winner  was  the  only  fish  he  caught 
during  the  day.  A  three-minute  fight 
was  required  to  land  the  bass. 

Bob  Raisbeck  former  publisher's 
representative  for  several  New  York 
newspapers  has  joined  the  Wichita 
(Kan.)  Eagle  as  national  advertising 
manager.  He  succeeds  Bud  Meyers, 
who  recently  resigned. 

Rudolph  E.  Lent,  business  manager, 
Jersey  City  (N.  J.)  Jersey  Journal, 
accompanied  by  his  wife  and  their 
two  children,  attended  his  25th  class 
reunion  at  Princeton  University,  June 
19 

John  W.  Jones,  Jr.,  toriueriy  of 
local  advertising  staff  of  the  Richmun  I 
Times-Dispatch,  has  joined  the  nation¬ 
al  advertising  bureau  of  the  Washing¬ 
ton  Post  succeeding  Jules  Fogel  who 
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has  been  transferred  to  the  Post’s 
local  advertising  force. 

Les  Son  de  Regger  has  been  named 
promotion  manager  of  Look  magazine. 
He  will  direct  both  circulation  and 
advertising  promotion.  For  the  past 
seven  years  Mr.  Son  de  Regger  has 
been  with  the  Des  Moines  Register 
and  Tribune  where  he  was  suc¬ 
cessively  manager  of  the  advertising 
promotion  department  and  advertis¬ 
ing  counselor. 

Carl  F.  Beuoy,  formerly  with  the 
Scripps-Howard  national  advertising 
department.  Chicago,  has  been  named 
advertising  manager  of  the  Oklahoma 
City  Oklahoma  News,  succeeding  Art 
O  Fuller,  resigned.  In  a  recent  it«ti 
in  EIoitor  &  Pubusher  Mr.  Beuoy  was 
erroneously  called  circulation  man¬ 
ager. 

Frank  Hampton,  of  the  Columbia 
(S.  C.)  State  board  of  directors,  has 
been  named  secretary  of  the  company 
succeeding  the  late  Frank  C.  Withers. 

George  Grim,  of  the  sales  promotion 
department.  King  Features  Syndicate, 
has  resigned  to  join  the  Des  Moines 
Register  and  Tribune  promotion  staff. 

August  Brunsman.  editor-in-chief 
ol  Daily  Lantern,  published  by  Ohio 
State  University,  has  joined  the  John¬ 
son  City  (Tenn.)  Press  business  staff. 

In  tht*  Editftrml  Rooma 

alter  M.  HARRISON,  man- 
▼  ▼  aging  editor,  Oklahoma  City 
Daily  Oklahoman  and  Ewening  Times, 
was  elected  sec¬ 
retary  of  the 
Oklahoma  Will 
Rogers  Memorial 
Commission  a  t 
its  organization 
meeting  Jime  20 
at  Oklahoma 
City.  Until 
Harrison’s  re¬ 
turn  from  Eu¬ 
rope,  John  H. 

Kane,  Bartles¬ 
ville,  will  be 
acting  secretary.  w  altkr  m.  iurriv.n 
N.  G.  Henthome, 

executive  editor  of  Tulsa  World,  is  a 
member  of  the  commission,  of  which 
Gov.  E.  W.  Marland  is  chairman. 

Edwin  L.  James  has  returned  to 
his  desk  as  managing  editor  of  the 
New  York  Times  after  a  four-week 
illness.  Bruce  Rae.  assistant  manag¬ 
ing  editor,  was  acting  managing 
editor. 

Harry  B.  Smith,  sports  editor,  San 
Francisco  Chronicle,  following  his 
coverage  of  the  Braddock-Louis  fight 
June  22  in  Chicago,  plans  to  make 
an  extended  trip  to  Europe. 

Ralph  Stone  Smith,  of  the  Decatur 
(Ill.)  Herald  &  Review,  has  been 
named  telegraph  editor  of  Dubuque 
(la.)  Telegraph-Herald  succeeding 
Les  Barnard,  who  has  joined  the 
Washington  (D.  C.)  Herald  as  news 
editor. 

Leslie  T.  Hart,  formerly  with  John¬ 
son  City,  Tenn.,  newspapers,  has  been 
named  state  editor  of  Knoxville 
(Tenn.)  Journal,  succeeding  John 
Thompson,  who  resigned  to  join  the 
Nashville  Tennessean. 

William  Zerbe,  veteran  New  York 
Herald  Tribune  photographer  and  a 
Fellow  of  the  Royal  Photographic 
Society  of  Great  Britain,  joined  the 
first  picture  excursion  train,  June  19, 
fur  Stonington,  Conn.,  for  relaxation 
and  a  lark.  The  train  carried  250 
amateur  photographers  from  New 
York  City. 

M.  H.  Steve  Stevenson  has  been 
placed  in  charge  of  the  day  editorial 
division  in  the  Newark,  N.  J.,  branch 
office  of  New  York  Times.  He  suc¬ 
ceeds  Victor  Pasche,  who  resigned 
to  become  secretary-treasurer  of  the 
American  Newspaper  Guild.  Steven¬ 


son  has  been  in  the  New  Jersey  ter¬ 
ritory  for  the  Times  for  more  than 
five  years. 

Florence  Finch  Kelly,  formerly  of 
fhe  New  York  Times,  is  writing  her 
autobiography  which  she  expects  to 
call  “Flowing  Stream,  the  Story  of 
56  Years  in  Newspaper  Life.”  Until 
her  retirement  a  few  months  ago 
Mrs.  Kelly,  now  in  her  75th  year,  had 
served  30  consecutive  years  on  the 
Times. 

Nannie  Mae  Myers,  assistant  so¬ 
ciety  and  club  editor,  Cushing  (Okla.) 
Daily  Citizen,  has  been  named  so¬ 
ciety  and  club  editor  succeeding  Mrs. 
Margaret  H.  Wallin,  resigned.  Fred 
Groves,  journalism  graduate  of  Okla¬ 
homa  U.,  has  been  named  sports 
editor. 

Laura  Lee,  fe.ituie  writer,  Philadel¬ 
phia  Evening  Bulletin,  has  been 
named  motion  picture  review  editor. 

James  L.  Sundquist,  formerly  of  the 
Salt  Lake  City  Tribune.  Ogden  bu¬ 
reau,  is  now  on  the  Ogden  Standard- 
Examiner  copy  d€^.  He  replaces 
Norris  C.  Mills,  now  with  the  Los 
Angeles  Examiner. 

Fred  Sheram,  former  staff  reporter. 
New  Orleans  Item,  is  now  feature 
writer  and  desk  man  on  the  Mobile 
Press  Register. 

Keyes  Beech,  political  reporter,  St. 
Petersburg  (Fla.)  Independent,  has 
joined  the  Akron  (O.)  Beavon-Jonr- 
nal  editorial  department. 

Col.  Garnet  Clay  Porter,  Wiiuiipeg 
correspondent,  Toronto  Evening  Tele¬ 
gram,  was  honor  guest  June  1  at  a 
dinner  in  Winnipeg  celebrating  hi.s 
70th  birthday. 

William  Harvey,  sports  editor, 
Paterson  (N.  J.)  Call,  was  elected 
president  of  the  Pica  Club,  North 
Jersey  newspapermen’s  organization, 
at  its  40th  annual  meeting  June  5. 
He  succeeds  Arthur  B.  MacMahon, 
Passaic  Herald-News. 

Fred  Murkland.  recently  with  the 
Boston  Traveler,  has  been  named  city 
editor  of  the  Worcester  (Mass.)  Ere- 
ntjig  Post,  succeeding  William  Larkin, 
who  has  been  named  featm^  editor. 
Clarence  A.  Wilson  continues  as  naan- 
aging  editor.  Other  staff  changes  an¬ 
nounced  were;  Thomas  V.  O’Sullivan, 
formerly  on  the  Post  but  recently  with 
the  Harrisburg,  Pa.,  AP  bureau,  has 
returned  as  news  editor.  William 
Roach,  formerly  on  the  Boston  Herald 
copy  desk,  is  executive  editor  in  charge 
of  county  news.  James  Murphy  has 
joined  the  copy  desk.  Jake  Broudy, 
formerly  of  the  Milford  (Mass.)  News, 
is  sports  writer  and  columnist. 
Charles  Bowman  Strome,  secretary  of 
Holy  Cross  College  Alumni,  and 
Leonard  Wheildon  of  Framingham, 
have  been  named  editorial  writers. 

George  Schreier,  scholastic  sports 
editor,  Hoboken  (N.  J.)  Jersey  Ob¬ 
server,  i.s  now  International  League 
Baseball  correspondent.  Francis  X. 
Rooney  succeeds  Schreier. 

Charles  K.  Brown,  of  the  news  staff 
of  the  Leader  Papers,  Staunton,  Va., 
has  been  named  chairman  for  Staun¬ 
ton  and  Augusta  County,  of  the  Citi¬ 
zens'  Road  League  of  Virginia. 


_ H  fddirin  RelU  j 

FREDERICK  D. 

1  managing  editor, 

(Cal.)  Sentinel,  to  Miss  Helen  (W 
Woodworth  of  Alameda,  Cal..  rei^L 

Milton  Reed,  classified  advent 
manager,  Taunton  (Mass.) 
zette,  to  Miss  Lois  Field  of 
June  13.  ^ 

Miss  Ruth  DeYoung, 
une  woman’s  editor,  to  Herbert  V 
Kohler,  in  Chicago,  June  21. 

Wilbur  H.  Baldinger,  former  tm. 
dated  Press  staff  man  in  Phila(U|Lj, 
and  Pittsbiu-gh.  now  with 
Post-Gazette,  to  Miss  Mary 
Negley,  society  editor,  Butler  (fci 
Eagle,  June  17. 

David  Bliven,  of  the  busineagcft^ 
Worcester  (Mass.)  Telegram  and 
zette,  to  Hazel  Merritt,  at  Shrewdwrt 
Mass..  June  19. 

Kenneth  Endres,  rewrite  staff,  py. 
ndelphia  Ledger,  to  Miss  Helen  ()». 
nor,  commercial  artist.  June  18 

Leo  Riordan.  sports  writer,  Pluii. 
delphia  Ledger,  to  Mis.s  Kathryn  M 
Steed.  June  11. 

Nathan  Haseltine.  copy  checker 
Philadelphia  Ledger,  to  Emily  Cln. 
enger,  June  26. 

Ruth  Norton,  feature  writer,  Ck*. 
den  (N.  J.)  Cotirier-Post,  to  Rjy. 
mond  J.  Jubanyik,  at  St.  Marys 
Church,  Salem.  N.  J..  recently. 

James  A.  Foody,  Camden  (N.  J) 
Courier-Post  sports  writer,  to  Ms 
Florence  M.  BiUman,  at  Sacred  Heet 
Church,  Camden,  recently. 

Charles  E.  Forgie.  of  the  Colijon* 
(Pa.)  Sentinel,  to  Miss  Elleanor  Good¬ 
win.  UniontoAvn,  Pa.,  June  26. 

Henry  C.  (Hank)  Casserly,  sporK 
editor,  Madison  (Wis.)  Capitol  Tma. 
to  Eklna  Frederickson.  in  Madisor, 
June  18. 

John  E.  Butler,  city  hall  and  political 
reporter,  New  Britain  (Conn.)  Henld, 
to  Miss  Ruth  Anne  Smith  at  St 
Mary's  Church,  that  city,  June  16.  At¬ 
torney  James  J.  Butler,  managr 
General  Press  Association,  Washhi- 
ton,  and  Editor  &  Pubusher  Waiii- 
ington  correspondent,  attended  his 
brother  as  best  man. 

Katharine  Moos,  reporter,  Phikdol- 
phia  Evening  Ledger,  to  Kenneth  J 
Stuart,  June  12,  at  Philadelphia. 

John  Weaver  of  the  Kansas  Cq 
Star  literary  department  to  Miss  H«- 
riette  G.  Sherwood,  recently.  Othen 
married  during  the  last  10  days  weit 
Maurice  S.  Rice  of  the  telegrajAdak 
to  Miss  Helen  Cramer  of  Fargo,  N.D; 
William  M.  Harrison  of  the  city  doi 
to  Miss  Allise  McCaustland,  AUn- 
querque.  N.  M.,  formerly  of  Columbia 
Mo.,  and  Ben  B.  Schifman  of  the  mar¬ 
ket  desk  to  Miss  Mary  Lapin. 

Brad  H.  Smith,  editor,  McAllc 
(Tex.)  Monitor,  to  Miss  Prisdli 
Wade,  daughter  of  Mr.  and  Mrs.  AD® 
Wade  of  Mercedes,  Tex.,  recently  < 
Mercedes. 

Mainer  Law.son,  city  editor,  Sss 
Benito  (Tex.)  Light,  to  Miss  ED® 
Elizabeth  Garrett  of  Harlingen,  T'o- 
recently. 
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THE  BEST  REWRITE  MAN  OR 
-  REPORTER 
On  Your  Paper? 

If  you  are:  if  you  really  have  the  goods:  if  you  are  deter- 
mined  to  he  worth  more  money  and  not  on  a  desk. 

Tell  me  just  what  you  are  doing  and  your  present  salarj- 
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^»TR*D€  H  II  DTYPE 

WHEN  Durability  ceases 

TO  BE  ATIRTUE 


AS  t  he  years  roll  by,  we  are  beginning  to  wonder 
if  the  Linotype  Company  has  not  actually 
penalized  the  printing  and  publishing  industry 
by  making  its  machines  too  durable. 

If  Linotypes  wore  out,  as  any  reasonable  ma¬ 
chine  should  after  ten  or  fifteen  years  of  use,  the 
industry  would  find  itself  compelled  to  replace  its 
composing  machines  at  least  that  often  with  more 
modern  equipment.  But  most  Linotypes  don’t 
wear  out.  They  keep  on  running,  year  after  year. 

And  because  so  many  of  these  veteran  Lino¬ 
types  continue  to  give  good  service,  there  is  the 
constant  temptation  to  keep  them  in  operation 
long  after  their  replacement  would  be  a  real 
economy. 

Reports  from  the  hundreds  of  users  of  Blue 
Streak  Linotypes  show  increased  production 
ranging  from  io%  all  the  way  up  to  50%  on  cer¬ 
tain  classes  of  work.  These  aren’t  somebody’s  en¬ 
thusiastic  estimate  . . .  they  are  cost-sheet  figures. 

Blue  Streak  Linotypes  are  more  efficient.  The 
operator  can  turn  out  more  work  because  their 
operation  is  more  convenient  and  he  has  fewer 
distractions.  But  that  is  only  part  of  their  econ¬ 
omy.  They  require  less  servicing.  They  have  less 
“down  time.” 

They  are  more  versatile.  They  do  work  that 
would  otherwise  be  done  by  hand.  Because  of 


their  ease  of  shifting  from  one  face  or  size  to  an¬ 
other,  the  tendency  is  to  do  more  make-up  on  the 
machine  .  .  .  less  on  the  stone.  The  many  recent 
developments  available  on  these  machines . . .  such 
as  the  Self-Quadder,  Automatic  Fixed  Indention, 
Duplex  Display ...  all  offer  additional  economies. 

As  every  cost-accountant  knows,  the  cost  of  the 
machine  itself  is  one  of  the  smallest  of  the  items 
that  go  to  make  an  over  all  hour  cost.  Wages,  rent, 
heat,  insurance,  overhead  go  on  just  the  same. 

If  those  old  Linotypes  of  yours  were  on  the 
verge  of  falling  to  pieces,  it  would  be  easier  for 
you  to  part  with  them.  But  even  though  they  seem 
to  be  good  for  several  more  years,  that  added  life 
is  going  to  be  an  expense  to  you .  They  will  be  cost¬ 
ing  you  money  every  day  you  continue  to  use 
them  on  work  that  a  Blue  Streak  Linotype  would 
do  more  effectively  and  economically. 

Mergenthaler  Linotype 
Company 

BROOKLYN,  NEW  YORK 

1.  New  York  City  ^  San  Francisco  •  Chicago  •  New  Orleans 

^  Canadian  Linotype,  Limited,  Toronto,  Canada 

Reitrcaentathes  in  the  Principal  Cities  oj  the  World 

A-P-L  AND  LINOTYPE  BODONI  BOLD  AND  BASKERVILLE 
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Writer  Says  Standardization  of 

Roll  Widlhs  Would  Cut  Costs 


By  RALPH  R.  BUVINGER 


IF  new^rint  rises  to  $50  per  ton, 
some  of  the  blame  must  be  laid 


i  some  of  the  blame  must  be  laid 
against  the  publishers. 

The  U.  S.  Bureau  of  Commerce  in¬ 
sisted  that  screws,  nuts,  bolts  and 
other  items  of  hardware  be  standard¬ 
ized  as  to  threads  and  heads,  so  as  to 
fit  wrenches. 

But  any  attempt,  by  that  bureau,  to 
reduce  newsprint  roll  widths  from  100 
to  four  would  be  branded  as  an  in¬ 
vasion  of  the  right  of  a  free  press  to 
express  its  individuality  through  a 
difference  of  1  /16  of  an  inch  of  roll 
width,  instead  of  through  the  pres¬ 
entation  of  news  or  editorial  views. 

Publishers  are  engaged  in  a  manu¬ 
facturing  business,  whose  costs  are 
directly  influenced  by  any  deviation 
from  a  standard  procedure. 

Paper  making  is  especially  sensitive 
to  variations  away  from  a  standard. 
Some  publishers  constantly  test  the 
weight  of  newsprint  to  see  that  it  ap¬ 
proximates  a  32  pounds  basis.  Yet 
those  publishers  may  expect  their 
mills  to  supply  three  or  four  roll 
widths  that  vary  from  the  present 
mostly  used  sizes  of  68,  51,  34  and  17 
inches. 

Every  one  of  the  100  different  news¬ 
print  roll  widths  requires  a  corre¬ 
sponding  core  length.  Regardless  of 
how  promptly  publishers  return  empty 
cores,  the  mills  must  supply  cores  for 
outgoing  paper  rolls.  That  expense 
for  cores,  handling  and  storage  must 
be  included  in  the  newsprint  price. 

The  lack  of  standardization  among 
publishers  requires  that  the  mills  be 
equipped  to  produce  the  maximum 
widths,  which  in  turn  calls  for  dress¬ 
ing  the  paper  machines  with  fine  wire 
cloth  and  felt  to  the  full  capacity 
width,  even  though  most  of  the  ton¬ 
nage  produced  is  much  narrower. 
That  extra  expense  is  pure  waste, 
chargeable  to  publishers. 

As  heat  is  required  to  change  the 
wet  pulp  into  smooth,  dry  newsprint, 
every  inch  of  superfluous  width  of 
pulp  and  print,  that  must  be  dried  and 
eventually  trimmed  off  as  side  rim. 
calls  for  more  fuel,  that  becomes  an¬ 
other  item  of  the  extra  cost  pub¬ 
lishers  pay  for  the  privilege  of  using 
odd-size  rolls. 

Though  there  are  fewer  daily  pa¬ 
pers,  it  is  probable  that  there  are  more 
newspaper  roll  widths  now  than  18 
years  ago,  when  this  writer  introduced 
68,  51,  34  and  17  inch  rolls  for  8  col- 
lunns,  12  ems,  6  point  column  rules 
and  dry  mats,  with  %  inch  side  mar¬ 
gins  in  the  plants  of  the  Atlanta  Con¬ 
stitution,  Atlanta  Journal,  and  the 
Rock  Island  Argus. 

While,  in  those  18  years,  several 
hundred  publishers  have  adopted  the 
above  sizes,  however,  hundreds  of 
other  publishers  have  adopted  widths 
that  vary  by  sixteenths,  eighths  and 
fourths  of  an  inch.  Were  it  not  so 
serious,  it  would  be  a  joke. 

Though  the  annual  newsprint  ex- 
penditvire  can  be  influenced  by  eco¬ 
nomic  consumption  and  regulation  of 
returns,  however  such  savings  are 
more  or  less  intangible. 

The  mill  price  of  paper  is  very  tan¬ 
gible,  though  it  may  be  greatly  in¬ 
fluenced  by  items  that  are  somewhat 
intangible.  Any  paper  mill  executive 
will  agree  that  any  lessening  of  manu¬ 
facturing  cost  could  and  should  be 
given  to  the  publisher. 

However,  such  costs  as  come  from 
making  100  roll  widths,  instead  of 
four,  are  entirely  within  the  control 
of  the  publishers.  If  any  mill  or 
group  of  mills  should  seek  directly 


to  persuade  publishers  to  adopt  stand¬ 
ard  roll  widths,  the  publishers  might 
wonder  why  the  mills  had  suddenly 
taken  an  interest  in  the  individuality 
of  its  customers,  as  expressed  through 
the  width  of  a  newspaper  page. 

So,  to  relieve  the  industry  of  any 
such  questions,  this  writer  is  under¬ 
taking  the  initiative  of  reducing  the 
number  of  newsprint  roll  widths. 

As  stated  by  this  writer,  in  the 
Equipment  Review  section  of  Editor 
&  Publisher  for  Oct.  31, 1936,  the  addi¬ 
tional  shrink  of  V4  inch  of  dry  mats, 
compared  with  18  years  ago,  permits 
the  use  of  67,  5OV4,  33*/^  and  16%  inch 
rolls,  instead  of  68,  51,  34  and  17  inch. 

However,  for  the  purposes  of  stand¬ 
ardization,  any  width — 68,  67%  or  67 
could  be  adopted,  with  6  point  column 
rules,  allowing  %,  7/16,  or  %  inch 
side  margins  respectively. 

Inasmuch  as  the  length  of  press 
rollers  and  blankets  is  affected  by  the 
width  the  newsprint  rolls  and  as  the 
expense  for  newspaper  express  and 
newspaper  postage  is  affected  by 
newsprint  weight  and  as  the  carrying 
capacity  of  newspaper  delivery  trucks 
i.s  influenced  by  the  weight  of  paper 
bimdles,  there  are  many  items  of  pub¬ 
lishing  expense  that  will  be  reduced 
by  standardizing  newsprint  rolls  on 
the  narrowest  possible  basis. 

Many  publishers  are  under  a  mis¬ 
apprehension  as  to  what  they  can  or 
cannot  do  with  their  press  and  stereo¬ 
type  equipment.  They  frequently  be¬ 
lieve  that  the  work  or  cost  of  altering 
their  equipment  for  different  roll 
widths  is  quite  heavy.  Such  altera¬ 
tions  are  comparatively  inexpensive 
and  can  be  accomplished  in  busy  sea¬ 
son,  without  interference  with  ^ition 
schedules. 


ROBERT  K.  BEACH 

Robert  K.  Beach,  71,  secretary, 
treasurer  and  general  manager, 
Jamestown  (N.  Y.)  Post  and  one  of 
the  founders  of  the  daily  in  1901, 
died  June  21  in  Buffalo,  N.  Y.,  Gen¬ 
eral  Hospital,  following  several 
months’  illness.  He  started  his  career 
with  the  Albion  (N.  Y.)  Orleans  Re¬ 
publican.  Subsequently  he  was  with 
the  Middleport  Herald  as  general 
manager;  Rochester  Herald  reportor- 
ial  staff;  Rochester  Democrat  and 
Chronicle  and  Union  and  Advertiser 
staffs.  He  joined  the  Buffalo  Courier 
in  1899  as  news  editor  and  then  went 
with  the  Chicago  Chronicle.  In  1901 
he  went  to  Jamestown  and  aided  in 
the  founding  of  the  Post.  His  wife, 
two  daughters,  a  sister  and  a  brother 


Special  Editions 


iSHEVHJLE  (N.  C.)  CTmfc 
TIMES,  June  13,  10th  aM 
Rhododendron  Festival  edition,  k 
pages. 


Easton  (Pa.)  Plain  Dealer,  Jm^u 
72  pages,  5  sections,  marking  % 
city  Golden  Jubilee. 


Lexington  (Ky.)  Herald,  Jun* » 
Vacation  Section,  8  pages.  ^ 


BUILDING 


Immediate  need  for  new  homes* 
m  JeflerBonville.  Indiana  (across  the 
Ohio  River  in  Louisville's  metropoli¬ 
tan  area),  is  evident  with  the  razintr 
of  486  houses  irreparably  damaged  by 
flood  waters. 


Manufacturers  of  construction  ma¬ 
terials  and  home  furnishings  are  cap¬ 
italizing  on  this  business  through 
schedules  in 


(Kfje  Couricr-S^ournal 

The  Louisville  Times 


WH  AS 


'Louisville  Planning  and  Zoning  Com¬ 
mission  recently  reported  immediate 
need  for  2,261  new  houses  in  Louis¬ 
ville. 


Colorado  Springs  (Colo.) 
and  Telegraph,  May  23,  19^  Xo«i| 
Edition,  96  pages,  6  sections,  «i| 
color  on  front  and  back  pages  d 
section. 


MRS.  H.  J.  STEELE 
Mrs.  Blanche  Leith  Steele,  presi¬ 
dent  of  the  Elaston  Publishing  Co., 
publishers  of  the  Easton  (Pa.)  Ex¬ 
press,  and  widow  of  Henry  J.  Steele, 
died  this  week  at  her  home  in  that 
city  following  a  three-week  illness. 
Shortly  after  the  death  of  her  hus¬ 
band  in  1933.  Mrs.  Steele  was  elected 
a  director  and  president  of  the  Eas¬ 
ton  Publishing  Company.  She  took 
a  keen  interest  in  the  management  of 
the  paper,  attending  board  meetings 
regularly.  A  daughter  and  three 
grandchildren  survive. 


Plainfield  (N.  J.)  Courier-Ntt. 
June  8,  Commencement  Edition,  2| 
pages,  containing  more  than  1,637  b. 
dividual  photos. 

Turlock  (Cal.)  Journal,  June  J, 
Golden  Jubilee  of  Turlock  IrrigitiQi 
District,  40  pages,  5  sections. 

Riverhead  (N.  Y.)  County  Retitt 
June  10,  Cooking  ^hool  Edition,  12 
pages,  tabloid  size. 

Woodbridge  (N.  J.)  Indepenitn, 
June  11,  Annual  Home  Builders'  sod 
Modernization  Edition,  16  pages,  tab¬ 
loid  size. 


MOVING  TO  NEW  ADDRESS 

Effective  July  5,  1937,  branch  offices 
serving  as  headquarters  of  the  Chi¬ 
cago  sales  division  of  Standard  Oil 
Company  of  Indiana  will  be  located  at 
20  N.  Wacker  Drive,  Chicago.  Loca¬ 
tion  of  the  general  offices  is  in  no  way 
affected  by  the  moving  of  the  Chi¬ 
cago  sales  division  offices.  Standard 
Oil  headquarters  will  continue  at  910 
S.  Michigan  Avenue. 


Atlantic  City  (N.  J.)  Press  and 
Union,  May  30,  Invitation  Issue,  t 
pages,  5  sections,  tabloid  size. 

Cape  Town  (South  Africa) 
Argus,  May  8,  Coronation  Number,# 
pages,  2  sections. 

Gouvemeur  (N.  Y.)  Tribune-Pres. 
June  2,  50th  Anniversary  Editicm,  # 
pages,  3  sections. 

Garden  City  (Kan.)  Daily  Tefc 
gram,  June  8,  South  Kansas  Re¬ 
source  Edition,  56  pages,  seven 
sections. 

Washington  (D.  C.)  Post,  June  20, 
Travel  and  Resort  Section,  28  pages, 
tabloid  size. 


RUSS  HEADS  N.  C.  PRESS 

Curtis  Russ,  editor  and  publisher, 
Waynesville  Mountaineer,  was  elected 
president  of  the  North  Carolina  Press 
Association  at  its  annual  meeting 
June  19  at  Elizabeth  City,  N.  C.  Fol¬ 
lowing  the  one-day  business  session, 
members  went  to  Norfolk,  Va.,  where 
they  joined  members  of  the  North 
Carolina  Bar  Association  on  a  cruise 
to  Bermuda. 


the  MARKET 

llllltllili  SYRACUSE  ^ IP 
^P^and  ALL  CENTRAL^ffl 
and  NORTHERN  NEW  YORK 


RATE  CHANGES  ANNOUNCED 

Hie  following  rate  changes  have 
been  announced  as  effective  Aug.  1, 
1937:  Greenville  (O.)  Advocate,  .045 
flat  per  line;  Middletown  (O.)  Journal 
and  Sunday  News  Journal,  .05  flat 
per  line;  Piqua  (O.)  Call,  .04  flat  per 
line,  and  the  Xenia  (O.)  Gazette,  .035 
flat  per  line. 


Whatever  you  want  to  sell  .  .  .  whatever  youiB 
classification  ...  ^  S 

FOODS  LIQUOR  AUTOMOBILE^ 
*  BUILDING  MATERIALS  DRUGS  A 
i  •  •  WOMEN’S  WEAR  •  •  | 

I  •  •  TRAVEL  •  •  J 


Here  is  the  market,  and  you  can  name  your  preference! 


COLOGRAVURE 
|(lllj  ‘  (>/>  and  full  pages) 

PtnT’  4  COLOR  COMICS 

(full  size,  tabloid,  strips) 
ROP  COLOR 

(1  color  and  black) 
hp  U  (2  colors  and  black) 

(3  colors  and  black) 
y  j  .  .  Minimum  Sps 


.  Minimum  Space,  1,000  Lines' 


and  here  the  MEDIUM 


The  Post-Stan^ 


SYRACUSE,  N.  Y. 


Kelly-Smllh  Co.,  Reprcienlalivca 
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$434,793,000 
retail  sales 
in  1935,  in  this 
great  market— 


OKLAHOMA 

and —  77^"  of  entire  population — and 

70^”  of  the  purchasing  power — and 

70^^  of  all  stores  are  in  small  towns  and  cities. 


Markets  in  this  state — we  are  only  30  years 
(»Id — were  in  every  instance  built  with  the 
aid  of  netvspapers.  home  town  papers,  that 
next  to  our  own  kith  and  kin,  are  closer  to 
us  all  than  any  other  single  influence  in  our 
lives. 

Births,  deaths,  anniversaries,  celebrations,  parties, 
local  news  and  foreign  news,  public  projects  of 
all  kinds  are  first  known  to  our  markets  through 
clean,  well-edited,  aggressive  newspapers. 


In  our  30  years  as  a  state,  we  have  taken  out  of 
the  ground  oil  and  minerals.  From  the  top  soil, 
foods.  From  the  ranges,  live  stock.  The  total 
value  of  these  products  has  run  into  the  billions, 
and  in  1935,  our  people  bought  $434,793,000 
worth  of  goods  and  services  in  26.000  stores, 
and  70%  of  all  our  stores  did  70%  of  all  the 
retail  business  of  the  state  and  these  stores  are 
located  in  small  towns  and  cities.  To  woo.  win 
and  hold  these  markets,  use  a  primary  medium, 
our  daily  newspapers.  There  just  isn’t  any  sub¬ 
stitute  down  here. 


^^Oklahoma  home  town  newspapers  are  the  only  media  which  can  give  you  merchan¬ 
dising  service  and  prestige  at  point  of  sale.  IS on-metropolitan  newspapers  in  Okla¬ 
homa  offer  a  service  of  inestimable  value  in  securing  dealer  cooperation,  good-will, 

and  consumer  acceptance.’* 


Below  are  listed  a  group  of  the  progressive  home  newspapers  of  Oklahoma 


Ada  News  (E  &  S) 

Alius  T imes-Democrat  (E  &  S) 

Alva  Review-Courier  (E  &  S) 
Bartlesville  Examiner  (M  &  S) 
Blackwell  Tribune  (M  &  S) 

Bristow  Record  (E) 

Chickasha  Express  (E  &  S) 

Cushing  Citizen  (E  &  S) 

Oklahoma  has  other 


Uuncan  Banner  (E  &  S) 

Durant  Daily  Democrat  (E) 

El  Reno  Tribune  (E  &  S) 

Frederick  Leader  (M  &  E) 

Guthrie  Daily  Leader  (E  &  S) 

Hobart  Democrat  Chief  (E  &  S) 

Lawton  Constitution  (E  &  S) 

non-metropolitan  markets  served  by  excellent  papers 
be  considered  in  your  advertising  campaign. 


Mangum  Star  (E  &  S) 

Miami  News-Record  (E  &  S) 
Muskogee  Phoenix  & 

T imes-Democrat  (M  E  &  S) 
Norman  Transcript  (E  &  S) 
Perry  Journal  (E) 

Seminole  Reporter  (E  &  S) 
Wewoka  Times  Democrat  (E  &  S) 

which  of  course  should 
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JUDGE’S  CENSORSHIP 
PLEA  IS  REFUSED 

Akron  Jurist  Recently  ReTersed  in 
Morrow  Case  Is  Rebuffed  by  Edi¬ 
tor  Knight — Lasbes  Both 
Papers  in  Statement 

Judge  Walter  B.  Wanamaker,  who 
recently  suffered  defeat  in  an  effort 
to  make  a  contempt  of  court  sen¬ 
tence  stick  on  Editor  Walter  Mor- 


Ti'dce  Wanamakes  Iohn  S.  Knight 


rcw  of  the  Akron  Times-Press,  re¬ 
quested  the  Beacon- Journal  June  12 
that  he  be  allowed  to  censor  the  news 
of  a  possible  vice  investigation,  and 
was  curtly  turned  down  by  Editor 
John  S.  Knight. 

Doubtless  embittered  by  his  rever¬ 
sal  in  the  appellate  court  on  the  Mor¬ 
row  matter,  Wanamaker  climaxed  the 
sentencing  of  five  men  found  guilty  of 
holding  up  a  local  gambling  establish¬ 
ment,  by  reading  from  the  bench  an 
acrid  statement  lashing  both  the 
Times-Press  and  Beacon-Journal  and 
mentioning  by  name  Editor  Knight. 

First  annotincing  that  he  had 
dropped  his  investigation  of  the  Akron 
crime,  Wanamaker  declared  that  ef¬ 
forts  to  conduct  a  secret  racket  in¬ 
vestigation  by  attempting,  in  private 
interviews,  to  pry  vital  information 
from  the  defendants  in  the  gambling 
house  holdup  had  been  thwarted. 

Judge  Denounce*  Knight 

Blaming  reporters  and  the  newspa¬ 
pers  for  upsetting  his  probe  plans, 
the  judge  denounced  Mr.  Knight  for 
his  “refusal  to  siu-render  any  of  his 
prerogatives  to  print  developments  in 
the  probe. 

“I  want  to  clear  up  in  the  public 
mind  a  certain  matter  at  this  time,” 
Wanamaker  began  in  his  statement. 
“The  newspapers  of  this  community 
have  carri^  the  story  that  I  have 
been  conducting  a  ‘secret’  investiga¬ 
tion  of  the  so-called  La  Fateh  mob¬ 
sters  (the  gambling  house  bandits). 
They  have  printed  everything  I  have 
tried  to  do  and  many  things  I  haven’t 
tried  to  do.” 

Then  the  judge  launched  into  an 
explanation  that  the  gangsters  in¬ 
volved  in  the  holdup  had  refused  to 
talk  “inside  stuff”  to  him  for  fear  of 
reprisals  after  the  facts  became  known 
and  appeared  in  the  newspapers. 

Hie  court  followed  this  with  its  at¬ 
tack  on  the  newspapers  as  follows: 

“Any  man  who  would  undertake 
this  kind  of  an  investigation  with  the 
newspaper  reporters  yapping  at  his 
heels  and  tripping  him  up  at  every 
lime  he  took  a  step  would  be  a  fool. 

Say*  He’*  Not  a  Cru*ader 

“All  this  both  newspapers  know,  as 
well  as  knowing  my  x>ersonal  reluc¬ 
tance  and  the  great  burden  and  re¬ 
sponsibility  of  such  an  effort.  I  in¬ 
dicated  my  willingness  to  undertake 
this  work  but  only  upon  the  express 
understanding  that  I  was  not  to  be 
presented  to  the  public  as  a  vice 
crusader  or  a  ‘one  man  investigation.’ 
In  fact  I  insisted  there  be  no  publicity 
at  all  except  as  to  such  results  if  any 
as  were  eventually  obtained.  I  have 
no  desire  for  my  personal  credit  for 


that  even  though  I  take  the  personal 
risk,  slight  as  it  may  be. 

“niis  suggestion  was  definitely  out¬ 
lined  yesterday  to  both  newspapers. 
This  morning  I  am  advised  by  Mr. 
John  S.  Knight  that  he  refuses  to  sur¬ 
render  any  of  his  prerogatives  to 
print  what,  when  and  how  he  pleases 
and  that  he  reserves  to  himself  the 
right  to  make  public  any  matter  per¬ 
taining  to  the  suggested  investigation 
at  whatever  time  he  deems  it  proper, 
and  in  such  manner  as  he  deems  it 
proper,  so  that  any  one  undertaking 
so  gigantic  a  task  would  be  entirely 
at  the  mercy  and  the  whim  of  a 
‘nose  for  news’  irrespective  of  the 
public  welfare. 

“There  will,  therefore  be  no  in¬ 
vestigation  as  far  as  this  court  is  con¬ 
cerned  and  the  underworld  of  the 
coimty  can  breathe  a  sigh  of  relief  and 
extend  their  thanks  to  John  S. 
Knight.” 

Knight  Replie*  to  Judge 

Mr.  Knight  made  a  public  reply  to 
the  judge,  stating  in  his  “Editor’s 
Notebook”  column: 

“It  has  come  to  our  attention  that 
the  Honorable  Walter  Wanamaker 
has  publicly  taken  the  editor  to  task 
for  refusing  to  turn  over  the  Beacon - 
Journal,  lock,  stock  and  barrel,  to  the 
fond  care  of  tender  mercies  of  the  pre¬ 
siding  judge  of  the  common  pleas 
court. 

“The  Judge  was  gracious  enough  to 
pay  us  a  call  the  other  day,  at  which 
time  he  suggested  that  with  the  help 
of  the  Beacon- Joiumal  he  might  be 
able  to  clean  up  the  town. 

“Upon  being  assured  that  such  a 
commendable  move  would  have  the 
cooperation  of  this  newspaper,  the 
judge  insisted  ‘that  won’t  be  enough.’ 

“  ‘Just  what  have  you  in  mind, 
judge?’  the  editor  inquired. 

“  ‘Absolute  censorship  of  the  news,’ 
was  his  reply. 

“  ‘By  that  you  mean  that  the  Bea¬ 
con-Journal  couldn’t  print  a  line 
about  any  phase  of  the  proposed  in¬ 
vestigation  even  though  we  might 
consider  it  to  be  in  the  public  interest, 
without  your  express  approval?’ 

“  ‘That  is  precisely  what  I  mean,’ 
the  judge  replied.” 

Mr.  Knight  went  on  to  explain  that 
he  rejected  Wanamaker’s  proposal, 
and  then  suggested  that  the  judge 
might,  in  the  view  of  his  recent  activ¬ 
ities,  “need  a  vacation.” 


SIGN  CONTRACTS 


Duluth  Herald  and  News-Tribune, 
Quebec  L' Action  Catholique 

A  contract  was  signed  last  week  be¬ 
tween  the  Duluth  (Minn.)  Herald  and 
News-Tribune  units  of  the  Lake  Su¬ 
perior  Newspaper  Guild  and  Joseph 
H.  Jordan,  publisher  of  both  the 
papers. 

TTie  contract  provides  for  a  $175 
a  month  minimum  for  day  side  men 
and  $185  for  night  side  employes.  A 
six-day,  42-hour  week  was  included, 
with  the  provision  that  if  the  Twin 
City  papers  adopt  the  five-day  week, 
that  .schedule  also  would  be  adopted 
in  Duluth.  The  day  following  the 
signing  of  the  contract,  Minneapolis 
Guild  members  won  the  five-day 
week. 

Also  included  in  the  contract  are 
dismissal  bonuses  allowing  up  to  12 
weeks’  pay  or  time  to  persons  dis¬ 
charged  from  the  staff  for  causes  other 
than  incompetence. 

The  Quebec  L’Action  Catholique 
announced  over  the  week-end  that  a 
contract  has  been  signed  with  its  em¬ 
ployes  providing  for  minimum  wages, 
vacations  with  p»ay  (two  weeks  per 
year),  etc.  Gerard  Ouellet,  Parlia¬ 
mentary  correspondent  for  the  paper, 
and  president  of  the  Quebec  Press 
Gallery,  signed  on  behalf  of  the  ac¬ 
tive  newspapermen. 

COLOR  PRINTING  AWARDS 

Awards  for  color  printing  have  been 
made  to  Spokane  (Wash.)  Spokes¬ 
man-Review  and  San  Diego  (Cal.) 
Union  in  the  annual  contest  for  As¬ 
sociated  Weekly  member  papers.  The 
Sperry  Trophy  for  the  b^t  soft  pack 
reproduction  of  the  flour  company’s 
copy  went  to  the  Union  for  the  third 
consecutive  time.  Honors  for  the  best 
hard- pack  printing  were  captured  by 
the  Spokesman -Review.  Westco  Ad¬ 
vertising  Agency  of  San  Francisco 
releases  the  Sperry  copy. 

PAPER  AIDS  STUDENTS 

The  Rochester  Democrat  and  Chron¬ 
icle  held  its  second  annual  Institute 
of  Vocational  Information  for  high 
school  students  recently.  Representa¬ 
tives  of  various  professions  addressed 
the  students  and  helped  them  with 
their  vocational  problems.  Speaking 
for  journalism  were  M.  V.  Atwood, 
editorial  director  of  the  Gannett 
Newspapers,  and  William  Haggard, 
managing  editor  of  the  Democrat  and 
Chronicle. 


JOSEPH  ARTHUR  MOOftf 

Former  Chairman  of  Board,  BetUrii^ 
Company;  Hearit  Executie«  Die 

Joseph  Arthur  Moore,  59,  i 
chairman  of  board,  Butterick  Mm.  I 
zine  group  and  a  former  Hearst  q.  ^ 
ecutive  died  June  19  of  a  heart  attid 
while  entering  the  Mascotte  Rcdig. 
rant.  New  York  City. 

During  his  career  he  was  vi((. 
president  of  F.  M.  Lupton  Publi4|w[ 
Company,  after  which  he  joined  tb 
Hearst  organization  as  president  d 
the  New  York  American  and  wmi 
vice-president  and  general 
of  the  Hearst  General  Magazine  C«. 
pany.  Early  in  1926  he  resigned  ad 
shortly  afterwards  became  chaim* 
of  the  board,  of  Butterick  Compsej 
and  president  of  the  Ridgway 
pany,  owned  by  the  Butterick  C*. 
pany.  He  held  that  position  until  hy 
retirement  two  years  ago.  Two  yen 
after  taking  control  of  the  Butterid 
Company,  he  and  several 
purchased  the  New  York  Morsiq 
Telegraph,  and  he  became  owner  ad 
president  until  about  1933. 

Both  his  first  wife  and  the  modw 
of  his  children,  Mary  Jane  and  Josepli 
A.  Moore,  Jr.,  and  his  second  wife, 
survive.  Also  surviving  are  a  brothe 
and  a  sister. 

WOMAN  WINS  SCHOLARSHIP 

The  $1,000  Gilbert  M.  Hitchcock 
Scholarship  of  the  Pulitzer  school  of 
journalism  at  Columbia  University, 
has  been  awarded  for  1937-38  to 
Elizabeth  Kelly  of  Nebraska  City, 
Neb.  She  is  the  first  of  her  sex  to 
receive  the  honor,  established  in  1331 
in  memory  of  the  late  Senator  Hitch¬ 
cock,  publisher  of  the  Omaha  (Mi 
World-Herald.  After  her  gradiutiai 
from  University  of  Nebraska  in  1331 
she  worked  on  the  Omaha  Work- 
Herald  and  has  been  on  the  Nebreoko 
City  News  Press  since  last  Novembe 

CHANGES  TO  DAILY 

The  Owatonna  (Minn.)  Joumii- 
Chronicle,  pioneer  Steele  county 
newspaper,  last  week  returned  to  the 
daily  field,  which  it  deserted  becaust 
of  operation  losses  in  1908.  £  K 
Whiting,  president  of  the  Journal- 
Chronicle  company,  is  publisher. 
Hugh  H.  Soper  is  editor;  Harvey  D. 
Smalley,  Jr.,  co-editor,  and  L 
Marx,  advertising  manager.  The  pa¬ 
per’s  national  advertising  representa¬ 
tive  will  be  Theis  &  Simpson. 


MARKS  50TH  YEAR 

The  Purcell  (Okla.)  Register  on 
June  10  issued  its  Golden  Jubilee  edi¬ 
tion,  consisting  of  56  pages  and  five 
sections.  An  eight-page  section  was 
devoted  to  the  daily.  James  C.  Nance 
is  publisher. 


Largest 
Morning 
Circulation 
On  the  Coast 

and  among  the  foremost 
United  States  newspapers 
in  per  cent  of  home  deliv¬ 
ered  eopies. 


Los  Angeles 

TIMES 


— 

zAccuracy- 

THE  INVISIBLE  INGREDIENT 

To  the  layman,  the  dry  mat 
is  a  mere  piece  of  pressed 
pulp  but  those  who  know  of 
the  micrometer  measures  and 
the  precision  processes  that 
are  required  in  dry  mat 
manufacture  can  well  appre¬ 
ciate  the  consistent  quality,  accuracy  and 
absolute  reliability  of  Wood  Dry  Mats. 


V _ / 


So  For  This  Year— 


Traffic  fatalities  are  about  16%  sreater  than  in  the 
first  half  of  1936. 

WHY? 

More  cars  on  the  road  ....  More  gasoline 
being  used  ....  Heavier  traffic  ....  Faster 
traffic.  Your  chances  of  being  in  an  accident  are 
16  per  cent  greater  than  ever  before.  This  means 
you  must  be  more  careful  than  ever  if  you  want 
to  escape  an  accident. 

Dr  ive  carefully.  Walh  carefully.  The  long 
holiday  next  week  end  will  crowd  the  highways 
with  cars  and  pedestrians  —  but  it  shouldn’t  strew 
the  highways  with  wrecks. 
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Four-A  Coast  Convention 


at  Del  Monte,  Oct,  2 1  -22 


The  1937  Pacific  Coast  convention 
of  the  American  Association  of  Ad¬ 
vertising  Agencies  will  be  held  at 
the  Hotel  Del  Monte,  Del  Monte, 
Cal.,  Oct.  21  and  22. 

The  association’s  first  two  conven¬ 
tions  on  the  Coast  in  1935  and  1936 
were  highly  successful,  according  to 
the  officers.  Attendance  was  large, 
including  good-sized  delegations  from 
the  Blast.  Further  increase  in  attend¬ 
ance  from  all  parts  of  the  country  is 
expected  this  year. 

Edmund  M.  Pitts  of  J.  Walter 
Thompson  Company,  San  Francisco, 
chairman  of  the  Northern  California 
chapter  of  the  association,  has  been 
appointed  chairman  of  the  Committee 
on  Program  for  the  convention.  He 
will  be  assisted  by  the  chairmen  of 
the  Southern  California,  Oregon,  and 
Washington  chapters:  August  J. 
Bruhn,  of  McCann-Elrickson,  Inc., 
Los  Angeles;  Ray  Andrews,  of  Bots- 
ford,  Constantine  &  Gardner,  Port¬ 
land,  Ore.;  and  R.  P.  Milne,  Milne  & 
Co.,  Inc.,  Seattle;  also  by  the  Board 
of  Governors  of  the  Northern  Cali¬ 
fornia  Chapter:  James  C.  Knollin, 
Gerth  -  Knollin  Advertising  Agency, 
San  Francisco;  Alvin  Long,  Long  Ad¬ 
vertising  Service,  San  Jose;  Fred  T. 
Weeks,  Brewer-Weeks  Company,  San 
Francisco;  John  Whedon,  Lord  & 
Thomas,  San  Francisco. 

O.  H.  Blackman  of  Palo  Alto,  Cal., 
formerly  of  the  Blackman  Company 
in  New  York,  has  been  engaged  as 
convention  executive  to  handle  ar¬ 
rangements,  with  the  assistance  of 
Douglas  G.  McPhee,  business  writer, 
San  Francisco. 

At  approximately  the  same  time  as 
this  Coast  meeting,  two  other  re¬ 
gional  mid-year  meetings  of  the  as¬ 
sociation  will  be  held — one  in  Chicago 
for  agencies  in  the  Central  States, 
and  the  other  in  New  York  for  the 
Elastem  Seaboard. 

David  M.  Botsford,  president  of 
Botsford,  Constantine  &  Gardner, 
Portland,  Ore.,  has  been  elected 
member-at-large  of  the  Executive 
Board  of  the  American  Association  of 
Advertising  Agencies,  for  one  year, 
by  the  Board,  to  fill  the  vacancy 
caused  by  the  resignation  of  Don 
Francisco,  executive  vice-president  of 
Lord  &  '^omaS,  Los  Angeles. 


MERCHANTS  ACCEPTED  AD  RISE 

Acceptance  of  a  20  per  cent  adver¬ 
tising  and  circulation  rate  increase  at 
Red  Bluff,  Cal.,  was  described  at  a 
recent  meeting  of  the  Allied  Sacra¬ 
mento  Valley  Newspaper  Publishers. 
Glenn  Wright,  advertising  manager. 
Red  Bluff  News,  said  merchants  met 
the  boost  with  statements  such  a 
move  had  been  expected.  News  desks 
are  overplaying  strike  news,  V.  C. 
Richards,  editor,  Chico  Record,  said. 
Photography  was  discussed  by  Dan 
L.  Beebe,  Oroville  Mercury -Register, 
Dan  Beebe,  Jr.,  and  Earl  Brownlee  of 
Marysville  Appeal-Democrat. 


A  CORRECTION 

Elmer  E.  Taylor,  boy  carrier  who 
was  fined  one  cent  under  the  social 
secxuity  act  last  week  in  Greenfield, 
Mass.,  was  erroneously  reported  in 
Editor  &  Publishes,  as  being  a  car¬ 
rier  for  the  Greenfield  Recorder- 
Gazette,  whereas  both  he  and  Stanley 
Lacount,  his  employe,  deliver  the 
Springfield  (Mass.)  Union. 


NEW  ADDRESS  ANNOUNCED 

The  Branham  Company,  special  rep¬ 
resentatives  have  moved  from  the 
Graybar  Building,  420  Lexington 
Avenue,  New  York,  to  larger  quar¬ 
ters  in  the  New  York  Central  Build¬ 
ing,  effective  June  23. 


Asphalt  Refineries 
vs.  Mother  Nature 

Asphalt  is  a  natural  con.stituent  of 
many  petroleums,  in  which  it  exists 
in  solution.  If  the  solvent  oils  are 
removed  by  evaporation  or  distilla¬ 
tion  from  the  crude  petroleum,  as¬ 
phalt  remains  liehind. 

When  these  processes  have  oc¬ 
curred  in  nature  they  have  formed 
native  deposits  of  asphalt.  Such  de¬ 
posits  occurring  within  a  porous  rock 
structure  are  known  as  rock  asphalts. 
Must  of  the  asphalt  produced  and 
used  in  the  United  States,  however, 
is  refined  from  petroleum. 

.SOURCE — The  Asphalt  Institute. 


WHAT  AR| 


“Our  ronrprn  with  any  man  is  not  with  what  efoou^ 


Are  inflation  and  a  severe  depression  impend, 
ing?  Is  the  W.  P.  A.  a  barrier  to  business  recoverr* 
Is  Industry  insincere  in  its  efforts  to  improve 
sonnel  relations?  Is  the  prosperity  of  the  ‘bi| 
corporation’  a  myth?  Will  the  State  destroy  th 
enterprise  principle?  These  are  among  question 
asked  and  answered  by  economists  and  leaderg  of 
Industry  in  June  Nation’s  Business,,  spokesom 


Another  Example  of 
Practical  Farm  Relief 

Production  of  grapefruit  in  1919 


Epoch  in  Rail  Transporta-  Domestic  Fuel  Oil 
tion  History  Prices  on  Way  Up 

The  remarkable  improvements  The  recently  announced  rise  ■ 


was  only  about  6.000.(X)0  cases;  in  which  the  railroads  have  made  in  domestic  fuel  oil  prices  has 


1928  10,000,000  cases.  recent  years  in  their  trains,  mechan-  materially  to  the  optimistic  viex  el 

But  in  1936-.37  all  records  were  improvements  and  methods  of  the  various  anthracite  interests  ii 
smashed  with  26.843,000  cases,  46%  operation  mark  an  Epoch  in  Rail-  connection  with  the  continued  growtk 
greater  than  the  year  before.  The  History.  Safety,  speed  and  of  the  anthracite  market. 

United  States  Department  of  .Agri-  comfort  for  the  public  have  been  in-  Tremendous  impetus  has  alieadi 

culture  said  grapefruit  was  “the  creased,  while  for  the  shipper,  been  given  to  the  long  term  anthn 

nation’s  number  one  surplus  prob-  freight  movements  have  been  ex-  cite  market  by  new  installations  ol 

lem.”  Disaster  threatened  growers.  P«lited  to  a  greater  extent  than  ever  heating  equipment  designed  for  tk 


lem.”  Disaster  threatened  growers. 


Growers  turned  to  chain  food  f'cfore.  Poyr  of  locomotives  per  ton  exclusive  use  of  this  fuel.  It  « e,. 


stores  for  help.  37.000  stores  re-  ^as  more  than  doubled,  p^ted  that  by  far  the  v^t  majorih 

sponded;  increased  their  grapefruit  efficiency  increased.  The  of  new  homes  erected  during  the  m 

,iales  in  laniinrv  anJ  Fphriiarv  Association  of  American  Railroads  is  three  to  hve  year  period  will  k 
284%;  moved  the  surplus  into  con-  “  clearing  house  for  general  infor-  heated  with  anJracite  equipmenL 
sumption  with  steadily  increased  and  statistics  It  is  believed  that  the  rise  in  Id 

prices  to  producers,  and  fine  qualitv  the  rail  transportation  in-  oil  ^ices  which  will  add  some  $30 

reasonably  priced  food  product  for  a  r  a  •  «  »50  annually  to  the  heatin^g  bdlri 

consumers.  Again  organized  chain  J^OURCE-Ass.Kiation  of  Amen-  those  using  oil  will  focus  stiU  greite 
food  store  distribution  saved  agri-  can  Railroads.  attention  upon  the  efficiency  of  in 

culture.  .SOURCE-National  aL-  thracite,  the  many  advantages  of  tk 

ciation  of  Food  Chains. 


na] 


Seek  Protection  for  Owners  f“*'f  sureness  of  supply  for 

/  fn  I  I  at  least  another  two  centuries. 

of  Irademarks  SOURCE— AnthrncitP  TnHn.trU 


.A  Public  Service  A  federal  law  to  protect  manufac- 

Public  service  is  and  has  been  the  turers  against  State  legislation  re- 


A  r  A  .  ;  r  SOURCE-Anthracite  Industiia 

A  federal  law  to  protect  manufac-  Inc. 


cardinal  principle  of  The  Chemical  quiring  registration  of  trademarks 
Foundation.  It  has  sponsored,  stim-  at  high  fees  was  advocated  by  James 
iilated  and  supported  intensive  re-  E.  Hoge,  counsel  of  the  Proprietary 
search  for  the  benefit  of  the  Ameri-  Association  in  a  recent  address  to 
can  people.  members  of  the  drug  industry. 

Through  its  increasing  and  ener-  of  trade- 

getic  efforts  it  has  awakened  public  'tiarks  did  something  about  the  pro¬ 
opinion  to  the  importance  of  chem-  •ection  of  them— ^omething  more 
istry  to  our  health,  our  industry,  our  consequential  and  far-reaching  than 


^Directory  of 
Sources  of  Fact 


agriculture,  and  our  national  safety.  Pursuit  of  infringers  through  ex- 
^  r  •  •  J  pensive  and  complicated  litigation. 

Without  research  science,  indus*  ■ 


▼▼  icscraicii  RCiClluc,  lliuus*  \if« 

try  and  agriculture  would  be  stag-  *  x  •  i-,-  ‘  ,  1 1  r  • 

nant.  With  it  they  have  climbed  to  ,  addition  to  the  problem  of  in- 
_ i„  fringement,  Mr.  Hoge  pointed  out  a 


greater  heights  in  man’s  struggle  for  ^ 

/  .  ,  ,  J  new  threat  to  the  owners  of  trade- 


_ /  LI  J  iicw  iiitcrai  tu  me  umicis  vi  iiatic' 

a  more  comfortable  and  more  secure 

SOURCE-The  Chemical  Founda-  obtain  revenue 

■  through  compulsory  registration  at 

profitable  fees. 


Anthracite  Industries,  Ine. 

Chryitlrr  Kulldins,  Nrw  Yack  01). 

A  non-protlt  organization  ol  Pemurlrua 
hard  coal  producers.  desiKned  to  prosMlt 
(he  use  ol  anthracite,  through  reasirdi 
(duoation  and  the  development  of  eOam 
anthracite  burning  equipment.  Fsct-fiidw 
and  statistical  facilities  at  the  serriee  el 
editors  everywhere. 

Arc  Welding  Foundation,  Hm 
Janies  F.  Lincoln 

t*.  U.  Box  5~‘.i8.  Cleveland,  Ohia. 
Established  to  promote  scientific  dexelo 
nient  ol  the  arc  welding  industry.  Spa- 
soring  $300,000  award  program,  bat- 
quarters  lor  news  and  photos  of  inda 
trial  achievements. 


J  ^  n  n  .  SOURCE  —  Proprietary  Associa- 

A  LiOg  Uetween  Business  tion. 

and  Government 

In  no  sense  conflicting  with  the  Highway  Use  Pushes 
service  rendered  business  by  news-  Travel  to  Netv  Peak 
papers,  strongly  edited  business  pa-  United  Sti 

pers  are  performing  a  plus  function  .u. 


Travel  in  the  United  States  this 
year  will  average  more  than  2,000 


.  ,  i*ia  a  t  •.  .  will  avciaaiLC  iiiaii 

oday  which  IS  aimed  to  interpret  inhabitant, 

legislation  and  government  to  busi-  ^he  estimated  average  for  this 

ness  men  and,  in  turn  to  represent  ^^an  four  times  as  great 

the  mterests  and  problems  of  tbe  ^^^0.  It  also  exceeds  the  average 


Asphalt  Institute 

801  Second  Avf.,  New  York,  N.  Y. 

A  national,  non-profit  orgatiizatioo  ol  Ike 
asphalt  producers,  designed  to  proiMS 
the  use  ol  asphalt  through  educauoo,  o- 
gineering  and  research. 

Pamphlets,  Library  and  research  itiahs 
contain  interesting  material  lor  spedti 
writers.  Inquiries  welcomed. 

Association  of  American  RailrosJi 

Transportation  Bldg.,  Washingtoa,  D.  C. 
PublicatioiiR.  reports  and  releases  oa  op^ 
ations  and  iiiamtenance,  oar  service,  trv* 
lie.  finance,  taxation  and  valuation. 
brary  and  reference  material  available  to 


particulw  business  ^rved  to  govern-  established  in  1929,  when  the  num- 
ment.  They  are  leading  the  thinking  passenger  automobiles  was  at 


of  their  readers  to  a  thorough  con¬ 
sideration  of  public  interests. 

Business  paper  editors  are  in  a 


least  1.000,000  less  than  the  present 
total. 

The  annual  total  of  passenger 


position  to  offer^  newspapers  wanted  miles  traveled  in  private  automobiles 
factual  information  on  trends  or  de-  is  at  least  eight  times  as  great 
velopments  in  their  respective  fields,  as  the  passenger-mile  total  recorded 
that  is  second  to  none  in  authority  {„r  the  railroads  in  1920,  when  rail 
and  completeness.  travel  was  at  its  peak. 

SOURCE — Tlie  .\ssociated  Busi-  SOURCE  —  National  Highway 
ness  Papers.  Inc.  Users  Conference. 


Agsocialed  Business  Papers,  1m* 

;M19  Lexington  .\ve..  New  York,  N.  1. 
This  group  ol  165  ol  the  nation's  domi¬ 
nant  business  publications  conslitnics  s 
reservoir  of  factual  information  with  re¬ 
gard  to  production,  tlistribulion.  conslrne 
tion,  transportation. 

The  Chemical  Foundalion,  Inc. 

6.64  Madison  Ave.,  New  York,  N.  Y. 

A  non-profit  organization  devoted  to  re¬ 
search  and  education  in  chemistry  and  ip- 
plied  sciences  as  applietl  to  indusUT- 
Write  for  data. 


Copper  &  Brass  Rt^search  Assoc, 

4-20  Lexington  Avenue,  New  Y'erk  Otf  tj* 

EMitors  interested  in  building,  home  mod; 
emization  and  home  furnishing  are  invitso  » 
to  call  upon  us  for  data  on  the  u?**  “  Sir 
Copper.  Brass  and  Bronze.  Our  libriW  ■'T' 
is  most  complete;  the  history  ol  c<yp^ 
most  Interesting;  its  future  usefulnom 
unlimited. 


Editor  Si  Publisher  for  June 


m 


the  facts? 

^  |k«  teaches,  but  with  what  evidence."  AUGUSTINE 

**  "for  the  United  Slates  Chamber  of  Commeree. 

Will  the  Daily  Press,  true  to  its  heritage  of 
leadership  in  right  thinking,  help  to  lift  the  millions 
who  read  only  newspapers  out  of  the  morass  of 
Quenlightenment  on  these  and  seores  of  other 
equally  vital  subjeets  that  ery  for  broader  factual 
discussion  ? 


Protecting  Homes  ivith  ^^Beer  in  the  American 
Copper.,  Brass  and  Bronze  Home*^  Useful  Source 
Copper  is  the  oldest  of  the  metals  Information 
of  commerce,  dating  back  to  about  in  the  American  Home." 

1.500  B.  C.  \^ithout  copper  modern  Davison,  is  a  32- 


Icivilization  would  falter. 


page  booklet  presenting  authorita- 


Cost  of  Light  Today  Only 
40%  of  Cost  Fifteen 
Years  Ago 

Each  year  electric  light  bulbs  have 
become  more  efficient.  They  now 
produce  one  third  more  light  with 
the  same  amount  of  electricity  they 
used  fifteen  years  ago.  At  the  same 
time,  their  price  is  lower. 

The  cost  of  electric  current  has 
likewise  shown  a  steady  decline.  It 
is  now  one  third  less  than  it  was 
fifteen  years  ago.  The  result  of 
these  three  factors  is  that  light — as 
such — costs  only  forty  cents  where 
it  cost  a  dollar  in  1921. 

I  SOURCE — Edison  Electric  Insti¬ 

tute. 

Chemical  Activity  Up 

The  latest  official  figures  on  the 
Chemical  Industry  show  for  April 
,  a  factory  employment  index  of  135.6 
and  a  factory  payroll  index  of  150.6 
(1923-25=100).  The  annual  “rear’ 
wage  paid  per  worker  in  the  Chem- 


Because  Copper  and  its  alloys,  tive,  salient  facts  about  beer  in  con-  industry  increased  over  ;i0% 

Brass  and  Bronze,  are  RUST  cise,  readable  manner.  from  1914  to  1929,  and  is  now  aver- 

PROOF,  they  give  long  service  and  It  contains  material  touching  on  greater  than  in  1929. 

ire  generally  specified  in  all  better  beer  s  history  and  traditions,  its  as-  reduced  approx- 

built  homes:  for  roofs,  for  flashings,  swiation  with  early  America,  facts  irately  15%  through  1929,  and  since 

gutters  and  downspouts— COPPER;  about  its  production,  proper  care  in  further  reduced  by  20%. 

for  water  lines— brass  pipe  and  cop-  the  home  and  its  place  in  the  diet  jj  ^  capital  expenditure  of 

per  tubing;  for  hardware,  lighting  and  in  cookery,  listing  also  tested  at  least  $20,000  to  give  each  worker 

bxtures — solid  brass  or  bronze.  Cop-  rempes.  ^  jjj  Chemical  Industry,  one 

per  or  copper  alloy  tanks  and  heat-  Prominent  men  and  wijmen.  in-  „{  highest  ratios  in  all  industry, 

ers;  copper  or  alloy  shields  to  keep  eluding  many  newspaper  editors  and  research  expenditure  is  also 

out  termites;  sheet  copper  insula-  librariaiis  already  have  asked  for  among  the  highest  in  any  industry 
lion;  bronze  windows  are  highly  rec-  thwsands  of  copies.  j  contributes  to  stabilization  of 

ommended  by  all  architects  and  ap-  1  he  booklet  is  a  useful  source  of  j-mpfoyment. 

proved  by  the  Federal  Housing  Ad-  authoritative  information  for  adver-  SOURCE _ Manufacturine  Chem- 

niinistrauon.  Building  with  copper  tising  departments,  editors  and  libra-  istJ  Assodatiom 
prevents  costly  repairs  and  expensive  rians  of  newspapers  and  magazines. 


ibeep  Copies  are  available  on  request  $200,000  to  Encourage 

S0yRCE^opf.r  and  Brass  Re-  ^  Industrial  Progress! 

karch  Association.  New  York  City. 

- ^1  SOURCE— United  Brewers  Indus-  [‘*"8‘ng  to  SIOOM 

_ _  trial  Foundation.  ^200,000  are  offered  to 


-  Authoritative 
of  aal  Inf ormation 

UiMilled  Spiriis  Institute,  Inc. 

511  rirth  \\t.,  Xew  York,  N.  V. 

Fictual  iniormation,  data  and  Hlutistics 
rfliUnf  to  the  UigtilUnic  Industry,  reports 
lUV.  from  official  gources  on  production,  con- 
Hunption,  enforcement,  taxation,  revenue. 

lidiMiii  Electric  Institute 
tt*  Lexlnicton  .\ve..  New  York,  N.  Y'. 
Factual  information,  data  and  gtatistica 
relatin*  to  the  electrical  industry. 

Maanfaeturinc  Chemists’  Associa- 
lioa 

6**  Woodward  Bids..  Washlnaton,  I).  V. 

lac  Manufacturing  Chemists'  .\ssociation, 
tslabliahed  in  1872,  otfers  an  economic 
ud  technical  service  on  chemicals  to  edi- 
ion  of  American  newspapers. 

^atioiial  Associatiun  ui  Chain  Stores 
I’lace,  VVaslilnaton,  I>.  C. 
John  A.  Locan,  Executive  Yice-l’reaident. 
tootinumr  studies  in  social  and  economic 
“■•'la  of  chain  store  distribution.  Kac- 
!  lual  data  and  informative  material. 

National  Farm  Chemurgic  Council 
bcarbam,  )lleh. 

lecturers  and  educators  who  want 
!®,f*0lore  a  new  frontier  of  science,  aitri- 
wnre,  and  industry  of  unlimited  promise 
tre  invited  to  ask  questions. 

Na^nal  Highway  Users  Conference 
National  Press  Bid*..  WashinRton.  U.  C. 
J^ce  lor  facts  about  all  phases  of  motor 
*  “~“l)ortation,  with  forty  national  or*an- 
ible  lo  Sir®"*?  “  affiliates.  Factual  and  eon- 
w  information  service  upon  request. 

lac,  Cement  Association 

ChISJl.  Ill"*"'  ^ 

umTi  0'^“'''^**  laboratories,  300  pam- 

ith  «•  itructnr»^"f'^‘*'‘*  "*  roads,  pavin*. 

nstme  tarm  and  other  fields. 

Proprietary  Association 

ve  Vork  City. 

J*’,.  'arv ®  Executive  Secre- 

'■<  ini  9*  ^■'visory  Committee  on  Advertis¬ 
es  it  aieni.°r.,  '''•eases  coverin*  develop- 
11  .**  packaae  medicine  industry. 

dusUT  Lnited  Brewers  Industrial  Founda¬ 
tion 

A  Y'ork  City. 

locwunn  '"'orporated  membership  as- 

Ify  of°lho°t-“",‘®J’‘  brewing  iiidus- 

,  22  of  ^bl^  meiiil'*.”*  •nterPret  the 

'iihian  •ertit  brewers  and  to  in- 

librin  "■'Pet  the  industry  to  the  public. 


uusiiiai  1  uuiiuaLiuii,  /~\  1  •  1 

Street  New  York  Citv  Opportunities  to  share  in  awards 

SOUR^CE-United  Brewers  Indus-  to  SIOOM  and 

trial  Foundation.  ^200,000  are  offered  to  men 

designing  or  erecting  structures  or 
rp,  g  ,  buildings,  or  those  designing  or 

I  ne  secret  OJ  manufacturing  products  of  ferrous  or 

Highway  Safety  non-ferrous  metals  by  the  nation- 

RecognUion  of  the  fact  that  high-  wide  award  program  sponsored  by 
way  safety  depends  on  safe  high-  The  James  F,  Lincoln  Arc  Welding 
ways  is  seen  in  the  appointment  of  Foundation.  Provision  is  also  made 
12  experts  to  cooperate  with  the  U.  S.  for  rewarding  garage  mechanics  and 
Bureau  of  Public  Roads  as  con-  proprietors  of  smaller  shops  through- 
suiting  highway  specialists.  The  ap-  out  the  country.  Scope  of  program 
pointments  were  made  recently  by  makes  it  of  direct  interest  to  hun- 
.Secretary  of  Agriculture  Wallace,  dreds  of  thousands  of  men. 

The  men  named  are  all  nationally  Studies  encouraged  by  the  activity 
known  experts  in  highway  engineer-  will  result  in  outstanding  contribu- 
ing  connected  with  state  depart-  tions  to  industrial  progress, 
ments.  The  avowed  purpose  of  the  SOURCE — The  James  F.  Lincoln 
appointments  is  to  aid  in  developing  Arc  Welding  Foundation. 

S  Tariff  Easier.  Fought 

highway  utility  Custom  barriers  between  the 

SOURCE— Portland  Cement  As-  '•tates-growing  out  of  an  interpreta- 
sociation  placed  on  the  21st  Amendment 

by  the  Supreme  Court  of  the  United 

“Fwrrti  Cht>mtir0ie'  States— have  been  successfully  op- 

r  arnti^nemurgic  distilling  industry 

!\ow  iSatlonal  throughout  the  Nation.  Efforts  were 


^^Fnrm  Chttmurtrie^'  States— have  been  successfully  op- 

r  arnti^nemurgic  distilling  industry 

!\ow  iSatlonal  throughout  the  Nation.  Efforts  were 

At  the  closing  session  of  the  Third  made  in  nine  states  to  limit  the  im- 
Dearborn  Conference,  which  was  at-  portation  of  alcoholic  beverages  into 
tended  by  over  1,200  leaders  of  agri-  those  states  from  states  which  were 
culture,  industry  and  science,  repre-  believed  to  have  on  their  statute 
senting  42  states,  a  resolution  was  books  discriminating  laws.  In  all 
unanimously  adopted  to  incorporate  of  the  nine  states,  excepting  Mis- 
the  Farm  Chemurgic  Council  on  a  ,>ouri,  representations  made  by  the 
national  basis.  The  Council  will  distillers  prevented  such  legislation 
henceforth  be  known  as  the  Na-  from  being  enacted.  The  distillers 
tional  Farm  Chemurgic  Council,  took  the  position  that  this  Nation 
Printed  copies  of  the  charter  and  was  established  as  a  Union  in  order 
lists  of  governors  and  officers  are  to  eliminate  tariff  barriers  and  that 
available  upon  application  at  the  it  would  be  a  long  step  backward 
Council’s  offices.  Dearborn,  Mich.  to  re-adopt  any  such  policy. 

SOURCE — National  Farm  Chem-  SOURCE — Distilled  Spirits  Insti- 

urgic  Council.  tute.  Inc.  ADV. 


Tacoma  Ledger  Suspends, 
Ending  54-Year  Career 

Tacoma,  Wash.,  June  21 — Suspen¬ 
sion  of  the  54-year-old  Morning  Led¬ 
ger,  Tacoma’s  only  morning  newspa¬ 
per,  and  expansion  of  the  Evening 
News  Tribune  to  include  the  Sunday 
Ledger  was  announced  here  today  by 
the  Tribune  Publishing  Company, 
publishers  of  both  newspapers.  Frank 
S.  Baker,  president-publisher,  said 
that  the  Tuesday  morning  edition  of 
the  Ledger  would  be  its  last. 

“All  the  important  features  and 
news  services  will  be  incorporated  in 
the  improved  Evening  News  Tribune 
and  the  Sunday  News  Tribune  and 
Ledger,”  Mr.  Baker  said.  “In  making 
this  change,  the  Tribime  Publishing 
Company  is  following  out  a  natural 
trend  of  nationwide  force  which  will 
result  in  concentration  of  efforts  to¬ 
ward  the  development  of  a  greater 
newspaper  for  the  communities  it 
serves  and  an  improved  newspaper 
for  its  readers.” 

Approximately  50  employes  will  be 
affected  by  the  suspension,  according 
to  M.  J.  Mingo,  biisiness  manager. 
He  said  the  editorial  staff  would  be 
absorbed  by  the  evening  paper. 
Mounting  production  costs  were  de¬ 
clared  to  have  contributed  in  the  deci¬ 
sion  to  suspend. 

Established  in  1881  by  two  Cali¬ 
fornians,  M.  F.  Radebaugh  and  H.  C. 
Patrick,  the  paper  was  at  first  a 
weekly.  It  went  daily  in  1883. 

P-t  Starts  Tacoma  Edition 
Seattle,  June  22 — The  Seattle  Post- 
I  Intelligencer  today  set  up  a  Tacoma 
news  bureau,  headed  by  Lester  M. 
Hunt,  veteran  P-I  reporter,  and 
started  a  special  Tacoma  edition 
Wednesday  morning,  following  sus¬ 
pension  of  the  Tacoma  Ledger,  only 
morning  paper  of  that  city. 

On  opening  the  Tacoma  bureau. 
Hunt  took  three  Post-Intelligencer 
reporters  with  him  but  today  hired 
two  former  members  of  the  Ledger 
staff  and  plans  have  been  made  to 
add  one  or  two  more  to  replace  the 
P-I  men. 

FORM  OWN  ASSOCIATIONS 

Bellingham  Herald  Employes  Organ¬ 
ize  Independently 

Bellingham,  Wash.,  June  21 — Edi¬ 
torial,  advertising  and  circulation  de¬ 
partment  employes  of  the  Bellingham 
Herald  last  week  formed  their  own 
associations  for  bargaining  purposes. 

City  Editor  Pat  Scott  was  elected 
chairman  of  the  editorial  group  and 
G.  P.  Kincaid,  courthouse  reporter, 
was  chosen  secretary.  The  advertis¬ 
ing  employes  chose  F.  E.  Bardwell 
chairman  and  Miss  Emma  Westby  sec¬ 
retary,  while  the  circulation  group  is 
headed  by  Frank  Tack  with  Don 
Parker  secretary. 

Bargaining  conunittees  were  se¬ 
lected  by  each  association  and  con¬ 
stitutions  and  by-laws  will  be  drawn 
up  immediately. 

Of  the  Herald’s  11  editorial  em¬ 
ployes,  excluding  the  managing  edi¬ 
tor,  nine  are  members  of  the  new 
association  while  two  have  joined  the 
American  Newspaper  Guild. 

Meanwhile,  the  Bellingham  Evening 
News,  published  by  S.  N.  Harrison, 
remains  closed  by  a  strike  of  four 
guild  members.  A  complaint  against 
Harrison  was  filed  early  this  week 
with  the  National  Labor  Relations 
Board  by  Miss  Ellen  McGrath,  Seattle 
guild  representative. 

EXCLUSIVE  STORY  AWARDS 

The  Buffalo  (N.  Y.)  Evening  News 
is  awarding  prizes  of  $5  to  $10  each, 
weekly,  to  reporters  for  the  best  ex¬ 
clusive  stories,  with  appropriate  re¬ 
wards  to  rewrite  men,  when  they 
_  share  in  the  stories. 
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Photo-Engraving  is  Hobby  of 

Robert  R,  O’Brien,  Inland  President 


Robert  r.  o’brien,  business 

manager.  Council  Bluffs  (la.) 


rt  manager,  Council  Bluffs  (la.) 
Nonpareil,  and  president  of  the  Inland 
Daily  Press  As¬ 
sociation,  is  an 


active  mid-west¬ 


ern  newspaper 
executive  with 
well  -  rounded 
experience  in  the 
advertising  and 
business  depart¬ 
ments  of  pub¬ 
lishing.  His 
hobby  is'  photo¬ 
engraving  —  a 
hobby  which  has 

„  ^  resulted  in  his 

Robert  R.  O  Brien 

newspaper  hav¬ 
ing  one  of  the  finest  photo-engraving 
plants  for  its  size  in  the  country. 

Bom  in  Denver,  Mr.  O’Brien  was 
graduated  from  the  Denver  public 
schools  and  from  the  University  of 
Colorado  with  an  L.L.B.  degree.  For 
two  years  (1912  to  1913)  he  was 


with  the  Chicago  Dailt/  News  in  the 
classified  department.  Later  he  spent 
one  year  with  C.  J.  Anderson  Special 
Agency,  Chicago,  learning  rudiments 
of  national  advertising.  Then  fol¬ 
lowed  four  years  as  display  solicitor 
and  advertising  manager  of  the  old 
Cedar  Rapids  (la.)  Republican  and 
Times.  Prior  to  joining  the  Nonpareil 
he  was  a  member  of  the  Omaha  Bee 
advertising  staff  for  two  years. 

During  the  past  17  years  he  has 
been  business  manager  of  the  Coun¬ 
cil  Bluffs  Nonpareil  and  is  now  a  part 
owner  of  that  newspaper.  He  was 
one  of  the  founders  of  the  Iowa  Daily 
Press  Association  and  president  of 
that  organization  in  1932-33-34-35.  He 
was  elected  president  of  the  Inland 
last  February. 

Mr.  O’Brien  is  married  and  the 
father  of  four  children,  Robert  H., 
senior  at  University  of  Iowa,  school 
of  journalism;  Jack  R.,  high  school 
student;  Richard  B.,  grade  school,  and 
Kathryn  Anne,  two  years  old. 


were  anti-Socialist  before  the  advent 
of  the  Hitler  dictatorship?  He  ex¬ 
plained  without  reluctance  that  the 
Germaiito,  Catholic  organ,  the  Frank¬ 
furter  Zeitung,  and  the  Berliner  Tage- 
blatt,  Nazi  political  opponent,  had  all 
been  forced  to  alter  their  policies  to 
coincide  with  Nazi  views  in  order  to 
survive.  In  many  cases  those  papers 
which  were  slow  in  accepting  Nazi 
pressure  suffered  to  the  point  where 
a  change  in  editorial  policy  was  their 
only  salvation. 


CHAIRMEN  APPOINTED 


NAZI  EDITOR  RELATES 
PRESS  “FREEDOM” 


Despite  Limitations  Imposed  by  Gov* 
ernment.  Papers  Still  Operate 
Under  Free  Press  Prin¬ 
ciple,  He  Says 


By  Marlen  E.  Pew,  Jr. 

Munich,  Germany — By  Mail — De¬ 
spite  the  limitations  that  the  govern¬ 
ment  has  imposed  upon  the  newspa¬ 
pers  of  this  coimtry,  editors  are  still 
of  the  belief  that  they  are  operating 
under  the  principle  of  free  press,  ac¬ 
cording  to  Christian  Wagschal,  polit¬ 
ical  editor  of  the  Volkischer  Beo- 
bachter.  National  Socialist  organ  and 
largest  German  daily,  circulating  to 
more  than  475,000  readers. 

Mr.  Wagschal  characterized  his 
theory  of  free  press  by  pointing  out 
that  although  editors  may  present 
criticism  of  governmental  acts  they 
must  do  so  without  in  any  way  im¬ 
pairing  the  popular  trend  toward  a 
self-supporting  Germany  which,  he 
said,  is  striving  for  its  place  in  the 
sim  through  international  recognition. 
However,  Mr.  Wagschal  admitted  that 
his  definition  of  German  free  press 
had,  indeed,  its  limitations. 

For  example,  he  was  asked  if  any 
newspapers  had  expressed  editorially 
opposition  to  the  expenditure  of  mil- 
Uons  of  marks  in  the  building-up  of 
a  strong  military  nation.  He  answered 
that  the  fact  that  Germany  in  building 
great  military  roads  across  the  na¬ 
tion  which  are  far  too  ample  for  any 
peace  time  traffic,  that  the  largest 
airport  in  the  world  was  being  built 
in  Berlin  to  accommodate  a  second- 
rate  air  transportation,  that  soldiers 
were  being  placed  in  numerous  ex¬ 
pensive  barracks  on  the  Austrian  and 
French  frontiers,  that  the  great  cost 
of  equipping  a  large  peace-time  army 
had  little  place  in  the  press. 

‘"Alt  Germans  Are  in  Accord” 

“All  Germans,”  Mr.  Wagschal 
pointed  out,  “are  in  accord  with  the 
action  of  the  government  in  the  in¬ 
crease  of  militciry  forces,  for,”  he 
added  somewhat  vaguely,  “in  this 
movement  there  can  be  seen  a 
favorable  financial  reaction  through¬ 
out  the  country.  Soldiers  must  have 
equipment,  and  therefore  the  fitting 
out  of  Germany’s  560,000  soldiers  in 
the  standing  army  has  created  a  large 
market  for  manufactxirers.”  The  pub¬ 
lication  of  any  information  on  the 
army  is  treated  as  kuUur  and  accepted 
by  the  readership  as  an  excellent  pro¬ 


gram  in  this  direction,  he  declared. 

He  was  then  asked  if  any  of  the 
newspapers  had  intimated  how  the 
bill  for  all  this  would  be  paid.  He 
explained  that  people  do  not  mind 
the  great  expense  because  although 
it  benefits  industry  to  some  extent 
they  feel,  he  intimated,  that  their  in¬ 
vestment  in  high  taxes  would  one 
day  be  redeemed  through  the  recap¬ 
ture  of  lost  South  African  territories. 
Whether  any  such  plans  were  imder 
immediate  consideration  Mr.  Wagschal 
did  not  know,  but  he  felt  that  Ger¬ 
many  rightfully  deserves  these  pos¬ 
sessions  and  would  strive  to  regain 
them. 


CUNE^iji^isySTEMii 


CLINE  ELEC.  MFC.  CO. 


Chicago;  211  West  Wacker  Drive 
New  York:  220  East  42nd  Street 
San  Francisco:  1st  Not  I  Bank  Bldg 


CENSUS  BUREAU  CLOSES 


Philadelphia  Butine**  Office  Will 
Move  to  Washington 

With  the  completion  of  the  current 
business  report,  covering  bu.siness  op¬ 
erations  for  1935,  the  Philadelphia 
branch  of  the  Bureau  of  Census,  De¬ 
partment  of  Commerce,  is  closing  its 
office  at  2401  Chestnut  St.,  effective 
June  27.  All  its  files  and  records 
were  moved  this  week  to  the  Com¬ 
merce  Building  in  Washington. 

This  Philadelphia  branch  was  estab¬ 
lished  chiefly  to  conduct  the  nation 
wide  census  of  business,  under  the 
direction  of  Fred  A.  Gosnell,  chief 
statistician. 

The  census  of  business  received  and 
tabulated  three  million  schedules  on 
all  phases  of  business  for  1935.  Thir¬ 
ty-five  final  reports  were  published 
on  the  results  of  the  Bureau’s  investi¬ 
gations. 


Staklman  Will  Head  SNPA 
print  Committee 

Chairmen  of  the  nine  comnutt^ 
formed  at  the  May  meeting  of  ti* 
Southern  Newspaper  Publishers  A«c- 
ciation  have  been  announced  by  Cub. 
ston  Williams,  secretary-manager  j 
that  organization. 

James  G.  Stahlman  Noiktiii, 
(Tenn.)  Banner,  president  of 
ANPA  will  continue  to  direct  tb 
work  dealing  with  newsprint 
facture.  George  C.  Biggers,  of  ^ 
Atlanta  (Ga.)  Journal  was  nainei^ 
head  the  committee  on  advertisings 
Tom  Wallace,  of  the  Louisville  (jy] 
Times  will  direct  the  committee « 
editorial  affairs. 

Business  affairs  will  be  under  tie 
direction  of  W.  Carey  Dowd,  Clie. 
lotte  (N.  C.)  News,  and  labor  pok. 
lems  will  be  handled  by  GilnueeK 
Nunn,  of  the  Lexington  (Ky.)  Henli 
Major  Powell  Glass,  Lynchburg  (Vj.) 
News  and  Advance,  Lee  School  of 
Journalism  relations;  Barry  Bin^ 
Louisville  Courier  Journal  and  Tinia 
postal  and  legislative  committee;  C.  D. 
Tounsley,  Albany  (Ga.)  Herald,  snail 
paper  committee;  and  Enoch  Brom, 
Jr.,  Memphis  (Tenn.)  Commertal 
Appeal,  traffic  committee,  are  tie 
other  men  appointed  to  the  SNPA 
subsidiary  bodies.  Members  of  tie 
committees  will  be  announced  later 


136  PAGE  NEW  PLANT  ISSUE 

In  celebration  of  the  opening  of  its 
new  $60,000  building,  June  15,  the 
Waukesha  (Wis.)  Daily  Freeman, 
June  14  published  a  136-page  paper 
in  eight  sections.  Henry  A.  You- 
mans  and  W.  R.  Jaeger  are  the  pub¬ 
lishers. 


CIRCULATORS  SEEK  CONTRAa 
Negotiations  with  representative 
of  an  Oakland,  Cal.,  circulation  de¬ 
partment  union  were  begun  this  week 
by  Oakland  Post-Enquirer  and  Oik- 
land  Tribune.  Newspaper  boys  n 
Oakland  handling  street  sales  of  bob 
the  Oakland  and  the  San  Francisco 
newspapers  remained  on  strike. 


Quizzed  on  Letters  to  Editor 

Another  glaring  exception  to  what 
Mr.  Wagschal  had  described  as  press 
freedom  was  brought  out  through  in¬ 
terrogation  into  the  existing  method 
of  answering  letters  to  the  editor.  It 
was  evident  that  in  reality  (merman 
newspapers  are  merely  government 
agents  in  the  distribution  of  Nazi 
propaganda. 

“When  a  letter  arrives  in  the  edi¬ 
torial  office  from  a  reader  who  wishes 
to  question  certain  governmental  acts 
it  is  not  taken  up  by  us,”  he  explained. 
“Instead  it  is  forwarded  to  the  propa¬ 
ganda  administration  which  answers 
directly  to  the  inquirer.”  He  did  not 
continue  discussion  as  to  the  impar¬ 
tiality  of  the  answers  to  “Letters  to 
the  Editor.” 

But  if  Germany  did  permit  any 
freedom  of  editorial  expression  what 
has  become  of  those  papers  which 
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Created  by  Popular  Demand 


Now — released  for  the  first  time  as  a  merchandising  premium 
— the  luxuriously  bound,  fascinating  set  of  encyclopedia, 
ready  for  inspection.  The  same  record-breaking  premium 
which,  as  a  10-volume  set,  sold  by  the  millions  for  newspapers 
throughout  the  country.  They  ask  for  the  same  thing  in  a 
12-volume  set  so  they  could  prolong  their  campaigns.  Here 
you  have  it.  For  now  or  for  Fall — ask  for  the  facts  before 
the  stampede  is  on  again! 


J.  L.  Russell,  V.P. 

THE  WORLD  SYNDICATE 
PUBLISHING  COMPANY 


2231  West  noth  St. 


Cleveland,  Ohio 
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OF  LOIISVILLE,  KEITUCKV 


For  its  color  supplement  requirements  The  Louisville  Courier- 
Journal  has  ordered  a  Hoe  new*design  precision-built,  eight- 
couple,  Single- Width  Super-Production  Anti-Friction  Newspaper 
Color  Press  which  will  produce  at  a  speed  of  40,000  papers  per  hour. 

With  this  new-design  Hoe  Single- Width  Color  Press  The  Courier- 
Journal  will  enjoy  the  benefits  and  advantages  of  many  features 
of  design,  manufacture  and  performance  never  before  available 
in  single-width  color  presses  .  .  .  the  result  of  Hoe’s  long,  un¬ 
equalled  and  successful  experience  as  the  foremost  manufacturer 
of  the  largest  and  most  modern  high-speed,  double-width,  multi¬ 
color  newspaper  presses. 

In  order  to  obtain  the  best  results  throughout, The  Courier- Journal 
has  also  ordered  from  Hoe  a  complete  line  of  Hoe  Precision 
Curved  Stereotype  Machinery  —  the  last  word  in  superior  plate¬ 
making  equipment. 

Details  of  this  new-design  Single-Width  Color  Press  with  its 
many  exclusive  Hoe  features  will  be  gladly  furnished  on  request. 

K.  HOE  &  CO.,  Inc. 

C>«*n<>rMl  Otflfes :  f>IO  EuMt  lititih  (at  Eawt  Hlver( 

ZVEW  YORK,  IV.  Y. 


BOSTON 


SAN  FKANCISCO 


CHICAGO 


BIRMINGHAM 


LONDON 
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AMERICAN  MERGED  WITH 
JOURNAL  AND  MIRROR 


{Continued  from  page  5) 


determined,  but  in  “excess  of  normal 
practice.” 

For  six  months,  his  statement  con¬ 
tinued,  dismissed  employes  would 
have  priority  when  new  men  were 
added  to  the  Hearst  papers  here, 
while  others,  so  far  as  possible,  would 
receive  jobs  in  Hearst  papers  in  other 
cities. 


Daily  MiRROt 


Here  is  the  wag  the 

DAILY  MIRROR 


Will  toil 
TOMNIOW 


Promotion  ad  showing  front  page  of  the 
newly-merged  New  York  American  and 
Mirror, 


“I  want  you  to  know,”  said  Mr. 
Hearst,  “that  my  father  and  I  are 
deeply  concerned  over  the  fact  that 
any  one  will  lose  a  job  because  of 
this  necessary  move,  and  that  we  are 
both  very  hopeful  that  the  eventual 
result  of  this  consolidation  will  be 
employment  for  a  greater  number 
of  people.” 

Mr.  Hearst,  on  Wednesday,  sent  the 
following  telegram  to  all  publishers 
and  managers  of  Hearst  newspapers: 

“As  a  result  of  consolidation  of 
American  and  Evening  Joimnal  a  num¬ 
ber  of  onployes  in  all  departments 
will  have  to  be  released.  If  you  need 
any  additional  help  in  any  department 
now  or  in  the  near  future  will  you 
please  be  sure  to  get  in  touch  with  me 
so  that  preference  may  be  given  to 
these  employes  as  against  anybody 
whom  you  might  otherwise  consider. 
Please  advise  all  your  department 
heads.” 

Hie  Journal  will  henceforth  be 
called  the  New  York  Evening  Jour¬ 
nal  and  American.  The  Mirror  will 
carry  the  American’s  title  above  its 
logotype.  The  Sunday  American  will 
be  known  also  as  the  “Sunday  edi¬ 
tion  of  the  New  York  Journal.” 

Features  T ransf erred 

Transfer  of  features  began  Hiurs- 
day  night  with  the  Journal  appearing 
in  four  sections,  56  pages.  Thursday 
morning’s  American  carried  in  bold 
face  under  each  feature  that  was  to 
be  continued  in  either  the  Journal  or 
the  Mirror:  “This  column  will  be 
continued  in  tomorrow’s  - .” 

The  Hearst  management  advised 
that  only  where  duplication  of  fea¬ 
tures  occurred  in  the  Journal  and 
Mirror  would  any  of  the  American 
features  be  dropped. 

The  American  features  which  con¬ 
tinue  in  the  Mirror  are:  Damon  Run¬ 
yon’s  “The  Brighter  Side”;  Ripley’s 
“Believe  It  or  Not”;  Ted  Cook’s 
“Cook-Coos”;  Tillie  the  Toiler,  daily 
comic  strip;  The  Nebbs,  daily  comic 
strip;  Prudence  Penny,  food  author¬ 
ity;  Junior  Birdmen;  Bob  Considine’s 
sport  column;  Gobind  Behari  Lai’s 
science  column. 

Among  the  American  features 
transferred  to  the  Journal  are:  B.  C. 
Forbes’  financial  column;  Broadan 


Wall’s  Wall  Street  comment;  Maury 
Paul’s  “Cholly  Knickerbocker”;  O.  O. 
McIntyre’s  “New  York  Day  by  Day”; 
Louella  Parsons’  “Hollywood  News”; 
Benjamin  de  Casseres’  editorial  com¬ 
ment;  Bruno  Lessing’s  “Vagabondia”; 
“Bugs”  Baer;  Sid  Mercer,  sports 
writer;  Dinty  Doyle’s  radio  depart¬ 
ment;  Regina  Crewe’s  movie  news; 
Josephine  Hughes’  Fashions-in-the- 
Stores;  Alice  Hughes’  shopping  col¬ 
umn;  John  McClain’s  “On  the  Gang¬ 
plank.” 

And  these  daily  comics:  Bringing 
Up  Father;  Skippy;  Toots  and  Cas¬ 
per;  Barney  Google;  Radio  Patrol; 
King  of  the  Royal  Mounted;  Little 
Miss  Muffet. 

History  of  American 

The  New  York  American  traced  its 
history  back  to  1882  when  it  was 
started  as  the  New  York  Morning 
Journal  by  Albert  Pulitzer,  a  younger 
brother  of  Joseph  Pulitzer,  with  a 
capital  of  $25,000.  As  a  one-cent  pa¬ 
per  it  proved  successful  and  early  in 
1895  Albert  Pulitzer  sold  it  to  John 
R.  McLean  of  the  Cincinnati  Enquirer 
for  about  $1,000,000.  Later  that  year 
Mr.  Hearst  bought  the  Morning  Jour¬ 
nal  from  McLean  at  the  same  time 
acquiring  the  Morgen  Journal,  a  Ger¬ 
man  daily. 

McLean  had  raised  the  price  to  two 
cents  in  competition  with  other  morn¬ 
ing  papers  but  could  not  maintain  the 
circulation.  On  Sept.  25,  1895, 

the  Journal  passed  into  Mr.  Hearst’s 
hands  but  formal  annoimcement  was 
not  made  until  Nov.  6.  The  price 
was  immediately  restored  to  one  cent 
and  the  circulation  increased. 

At  once  Mr.  Hearst  began  building 
up  a  strong  staff  on  the  Journal, 
bringing  such  figures  as  Arthiu:  Mc- 
Ewen,  Winifred  Black  and  Homer 
Davenport  from  the  San  Francisco 
Examiner.  He  began  luring  the  big 
figures  in  New  York  journalism  away 
from  the  other  papers.  Morrill  God¬ 
dard  and  Arthur  Brisbane,  in  turn 
Sunday  editors  of  the  World,  and  most 
of  the  staff  of  artists  and  writers  went 
over  to  the  Journal  arousing  Joseph 
Pulitzer  into  action.  Pulitzer  forced 
the  Examiner  to  give  up  its  offices  in 
the  World  Building  and  reduced  the 
World  to  one  cent  in  an  effort  to  stifle 
the  Journal.  But  the  attempt  failed. 
Start  Evening  Journal,  1896 

In  the  fall  of  1896  the  Evening  Jour¬ 
nal  made  its  debut,  also  selling  for 
one  cent  and  competing  with  the 
Evening  World.  To  secure  an  Asso¬ 
ciated  Press  membership  for  the  Jour¬ 
nal,  Mr.  Hearst  purchased  the  Morn¬ 
ing  Advertiser  on  April  2,  1897,  and 
called  the  combination  the  New  York 
Journal  and  Advertiser. 

In  announcing  the  change,  the  Jour¬ 
nal  explained  that  the  World  had  been 
plotting  to  bring  about  the  collapse  of 
the  United  Press,  from  which  the 
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I  flie  following  hand  stereotyp¬ 
ing  equipment  recently  taken 
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Journal  was  securing  its  news,  and 
then,  by  excluding  the  Journal  from 
the  Associated  Press,  to  put  the  paper 
at  a  disadvantage.  In  the  "History  of 
American  Journalism”  by  W.  G. 
Bleyer,  it  is  reported  that  “the  hostility 
of  Mr.  Hearst  toward  Pulitzer  had 
cropped  out  a  week  before  this,  when 
the  Journal  attacked  Pulitzer  edi¬ 
torially,  denouncing  him  as  a  ‘jour¬ 
nalist  who  made  his  money  by  pan¬ 
dering  to  the  worst  tastes  of  the  pru¬ 
rient  and  horrow-loving,  by  dealing  in 
bogus  news,  such  as  forged  cable¬ 
grams  from  eminent  personages,  and 
by  affecting  a  devotion  to  the  inter¬ 
ests  of  the  people  while  never  really 
hurting  those  of  their  enemies,  and 
sedulously  looking  out  for  its  own.’” 

Specialized  in  Enterprise 

Meanwhile,  the  Journal  was  out¬ 
doing  all  of  its  competitors  in  enter¬ 
prise  by  sending  special  writers  as 
far  as  the  Greco-Russian  War,  and 
to  the  Spanish  War  in  Cuba.  ’The 
Journal  had  introduced  America  to 
the  streamer  headline  and  black-faced 
type.  It  chartered  special  trains  to 
carry  its  editorial  men  and  also  its 
special  editions.  It  arranged  for  ex¬ 
clusive  coverage  of  the  Corbett-Fitz- 
simmons  prize  fight  in  Nevada  in 
1897  and  sought  to  excel  in  running 
down  criminals. 

In  1902  the  Morning  Journal  was 
changed  to  the  New  York  American 
and  in  1904  the  growing  papers  were 
moved  into  larger  quarters  in  the 
Rhinelander  Building,  at  238  William 
Street.  The  Sunday  Journal  was  also 
changed  to  make  a  seven-day  Amer- 
iccui.  In  1928  these  quarters  were 
also  abandoned  for  the  new  building 
occupying  the  entire  block  facing  the 
East  River  at  220  South  Street. 

Daily  Mirror  Started  in  1924 

The  Daily  Mirror  was  started  by 
Hearst  in  June,  1924.  Walter  Howey, 
former  managing  editor  of  the  Chicago 
Herald  &  Examiner  and  Boston  Amer¬ 
ican,  was  made  editor.  An  announce¬ 
ment  in  the  Mirror’s  first  edition  said: 
"The  Daily  Mirror’s  program  will  be 
90  per  cent  entertainment,  10  per  cent 
information  —  emd  the  information 
without  boring  you.” 

Editor  &  Publisher  at  the  time  re¬ 
ported  that  “Arthur  Brisbane  is  the 
big  force  behind  the  new  tabloid.” 

In  March  of  1928,  Alexander  P. 
Moore,  former  U.  S.  Ambassador  to 
Spain  and  once  editor  and  publisher 
of  the  Pittsburgh  Leader,  bought  the 
Mirror  and  the  Boston  Advertiser, 
another  Hearst  tabloid.  Moore  told 
Editor  &  Publisher  that  he  had  plans 
to  build  a  chain  of  tabloid  newspapers. 

The  Mirror’s  circulation  at  that  time 
was  reported  by  A.  B.  C.  around  449,- 
000  making  it  the  fifth  largest  daily  in 
the  United  States.  The  paper’s  great¬ 
est  circvilation  gain  was  made  under 
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the  editorial  management  of  Phit. 
Payne  who  disappeared  with 
of  “Old  Glory”  during  an  atteaw , 
fly  the  Atlantic  in  1927. 

Neither  Col.  Frank  Knox,  theg 
eral  manager  of  Hearst  NewspjZ 
nor  Moore  would  give  detaiU. 

Kobler  Takes  Coetrtl 

In  September,  1928,  A.  J.  Ksjjje 
resigned  as  president  of  the  Han 
American  Weekly  and  took  ovetb 
Mirror.  Moore  was  then  Araba^ijj 
to  Peru  and  arrangements  wen  jad 
by  cable  for  the  transfer.  Nodnii] 
were  disclosed  in  this  transaetja^i 
Kobler  told  Editor  &  PuBusaathi 
“I  have  bought  the  paper  mysdf^j. 
no  associates,  with  my  own  nne- 
and  I  am  solely  responsible  b  j 
I  am  no  longer  connected  wid  th 
Hearst  organization.  I  bough  tb 
good  will,  plant,  and  all  the  aaus 
the  New  York  Daily  Mirror,  and  he 
of  its  liabilities.”  Kobler  also 
the  Boston  Advertiser  from  Moonaa 
later  started  the  Sunday  Minv. 

He  bought  the  present  Mirror  Bsili 
ing  on  45th  Street  for  $1300jl»l 
March,  1929,  and  in  1932  it  va  re 
vealed  that  he  had  given  Mr. 
a  note  for  $1,300,000  and  also  anme 
the  $1,000,000  liabilities  of  the  co; 
poration  formerly  owning  the  pqie 
when  he  took  over  the  Daily  Mno 

Kobler  left  the  Mirror  in  18M  an 
remained  with  the  Hearst  orgamatio 
until  October,  1936.  He  died  in  Jan 
uary,  1937. 

In  November,  1934,  it  was  an 
nounced  that  Arthur  Brisbane  woul 
assume  editorial  control  of  the  Mirro: 
A  published  statement  by  Brisian 
said,  in  part:  "I  have  undertaken  edi 
torial  direction  and  managemot  ( 
the  New  York  Daily  Mirror,  and  son 
to  contribute  something  to  a  nein 
paper  that  already  has  a  great  drab 
tion,  more  than  half  a  million  uilj 
more  than  a  million  on  Sunday.' 


Clip  the  Second* 

between 

Linotype  and  Press 
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count  And  that’s  when  se^ 
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They  save  time  in  the  stereo 
room  because  they  mould  ac¬ 
curately,  scorch  quickly,  and 
release  easily  without  oil  or 
powder. 

They  require  minimum 
moulding  pressur^L-  wont 
break  down  type  or  cu^ 
and  give  deep,  clean-cut  im¬ 
pressions  that  produce  clean¬ 
printing  stereos. 

Mill  conditioning  gives  them 
exactly  the  right  amount  of 
shrink. 

A  letter  from  you  —  sample 
from  us. 

MORLEY  BUTTO 

MANUFACTURING  COMPAl 
Portsmouth,  New  Hampd 
New  York  Office,  46  East  11th  S« 


Now  available 


a  proven  retail  copy 
service  for  newspapers 


Since  October  i,  1936,  a  small  group  of  news¬ 
papers — Washington  Star,  Providence  Journal 
Bulletin,  Kansas  City  Star,  Peoria  Journal- 
Transcript,  Erie  Dispatch-Herald,  Canton  Re¬ 
pository,  Montreal  Star  and  Toronto  Star — have 
assisted  our  office  in  the  preparation  of  a  great 
many  successful  retail  campaigns.  More  than 
80%  of  these  campaigns  were  prepared  for  re¬ 
tailers  that  Media  Records  place  in  their  mis¬ 
cellaneous  classification. 

In  1936  the  miscellaneous  classification  as  meas¬ 
ured  by  Media  Records,  accounted  for  6.7%  of 
the  total  retail  lineage.  40%  was  department 
stores,  12.7%  clothing  stores,  8.9%  household 
furnishings,  8%  grocers  and  23.7%  the  balance. 

September,  1935,  the  Canton  Repository  started 
an  experiment  to  see  how  they  might  build  up 
local  lineage,  soliciting  prospects  in  the  miscel¬ 
laneous  classification.  Since  that  time,  they  have 
sold  more  than  100  advertisers  long  time  sched¬ 
ules  running  i,  2,  3,  4,  5  and  6  days  a  week, 
depending  upon  the  business. 

In  April,  1937,  Harold  H.  Bredlow,  Advertis¬ 
ing  Director  of  the  Canton  Repository,  opened 


95^0  of  all 
these  4 


Based  on  hundreds  of  interviews  with  retailers,  we 
have  found  that  95%  of  them  asked  these  4  questions: 

1.  How  large  should  an  ad  be? 

2.  How  do  you  write  headlines? 

3.  How  often  should  an  ad  appear? 

4.  How  do  you  write  copy? 

The  publisher  who  contracts  for  this  service  is  supplied 
specific  information  covering  these  4  basic  questions 
which  any  salesman  can  memorize  in  a  half-hour  and 
use  immediately.  The  answers  to  these  questions  are 
found  in  any  issue  of  your  paper.  All  the  salesman 
needs  is  a  copy  of  your  current  issue,  a  line  rule,  a  lead 
pencil,  a  piece  of  paper  and  any  one  of  the  campaigns 


negotiations  with  me  to  evolve  a  12  months  pro¬ 
gram  of  selling  this  service  which  began  oper¬ 
ation  June  I,  1937. 

It  is  Mr.  Bredlow’s  intention  to  set  up  first  in 
these  states  —  Ohio,  Pennsylvania,  Michigan, 
Wisconsin,  Indiana,  Illinois  and  Iowa — ^this  new 
service,  which  is  as  folllows: 

1.  Your  local  advertising  department  is  to  have  made 
available  to  them  8  tested  and  proven  campaigns. 
These  are  forwarded  with  layouts,  copy  and  helpful 
suggestions  for  selling  that  are  based  upon  experi¬ 
ences  with  that  line  of  business  which  will  assist  in 
selling  your  prospect  a  6  to  12  month  schedule. 

2.  Each  month  additional  copy  is  forwarded  for  the 
campaigns  that  are  sold  (publisher  to  send  requisi¬ 
tion  for  this  copy  as  needed). 

3.  The  first  of  each  month,  additional  proven  cam¬ 
paigns  are  forwarded  with  selling  memorandum, 
layouts  and  copy. 

4.  “Hand-tailored”  campaigns,  individually  written  and 
laid  out,  will  be  supplied  on  requisition  at  cost. 
A  special  questionnaire  is  provided  the  publisher  to 
use  when  “hand-tailored”  campaigns  are  ordered. 

5.  The  cost  of  this  service  each  month  is  the  income 
from  one  300  line  advertisement.  Minimum  charge 
$20.00  per  month. 


retailers  ask 
Questions 


that  fit  the  prospect’s  business.  With  these  tools,  the 
average  salesman  becomes  more  efficient,  his  time  is  con¬ 
served  and  most  important  of  all,  the  advertiser  is 
conscious  of  results. 

Important — This  service  is  offered  exclusively  to  one 
daily  in  each  market  and  it  is  designed  to  assist  and  not 
replace  or  supersede  any  other  service  now  being  used 
by  the  publisher  or  his  representatives. 

Publishers  are  invited  to  have  their  national  representa¬ 
tives  or  a  member  of  their  own  staff  examine  this 
service  at  our  office  in  New  York.  If  this  is  not  con¬ 
venient,  Mr.  Bredlow  will  visit  your  own  office  on 
request  with  a  complete  exhibit  of  our  material  and 
suggestions  as  to  how  this  service  may  be  started  imme¬ 
diately.  Write,  wire  or  phone. 


Frank  E.  Fehiman 


Newspaper  Advertising  Counsel 

110  East  42nd  St.,  New  York  City 


Telephone:  LExington  2-2415 
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Injured  Cameraman 


New  Flash  Bulb  Is  Developed 

To  Permit  Broader  Light  Peak 

BY  JACK  PRICE 

HE  latest  type  flash-bulb  to  make  pensate  for  the  broader  peak  of  the 
t  its  appearance  on  picture  assign-  flash, 
ments  is  the  Super-Flash  photolamp,  Miniaturm,  Uming  New  Lamp 
made  by  the  Wabash  Appliance  Corp.,  According  to  reports,  many  of  the 
of  Brooklyn  N.  Y.,  and  manufactured  ^injature  cameras  have  been  operat- 
under  Ae  Phihps  patent  originated  m  successfully  with  this  new  flash- 
Holland.  bulb.  Several  manufacturers  of  the 

Although  the  flash-lamp  has  been  cameras,  including  the  Contax 

undergoing  many  changes  since  its  Lejca,  have  printed  much  data 

first  appearance  in  America,  it  has  about  the  use  of  the  Super-Flash  in 
been  developed  to  meet  the  require-  comiection  with  the  synchronization 
ments  of  the  newspaper  cameramen,  ^ajj.  shutters. 

Because  of  the  many  innovarions  in-  company  making  this  new  bulb 

troduced  in  its  manufacture,  this  lamp  jjgg  proffered  some  information  about 
will  make  a  bid  for  popularity  on  a  jjjg  correct  angle  of  the  lamp  for  more 
merit  basis.  and  better  illumination  of  a  subject 

According  to  the  makers,  the  Super-  heing  photographed  at  distances  of  10 

Flash  lamp  has  been  constructed  to  jq  jg  feet.  They  claim  that  if  the  lamp 

eliminate  wa^  and  provide  a  greater  jg  slightly  downwards  the  light 

amount  of  light  over  a  larger  area  become  more  effective  on  the 

than  heretofore  obtain^.  The  lamp  lower  part  of  the  photograph.  It  has 
is  made  in  a  shell  equivalence  tlmt  fjgcn  pointed  out  that  the  spot  of  light 

of  the  hoUSO  bulb.  '!> xlis  S1Z0  fliT*pot.^d  st.  tb#*  iyF  thp 

Ls  a  trifle  smaller  than  the  present  tht  other  parts  of  the  negative  refused  to  leave  his  hid- 

types  which  are  the  100-watt  size,  are  imoronerlv  lighted  It  is  reason-  ing  spot,  a  sniper  fired  a  charge  vrhid 

The  new  bulb  is  reported  to  have  been  assume  that  if,  as  the  makers  ,  incident  may  well  serve  ^  a  caught  Salt  in  both  legs.  The  second 

redesigned  here  to  withstand  the  dan-  claim  the  spot  is  shot  a  little  lower  those  who  are  required  to  charge  hit  him  in  the  arm.  Ssk 

gers  of  breaking  at  the  base  with  the  gj,  g  person  that  the  face  will  not  be  pictures  by  mail  or  express,  dashed  to  safety,  believing  he  had 

Uibility  of  shattering  reduced  to  a  Se  soTe Trget  Itettot£LTLaJs“t1J^  been  hit  with  stones.  Ten  min«a 

minimum.  illumination.  This  advice  has  been  prot^tion  against  the  dangers  i^ter  at  a  nearby  fire  staUon  where 

Packed  With  Fine  Wire  the  object  of  experimentation  and  the  encountered  m  transit,  other  re^rters  and  cameramen  hjj 

Instead  of  sheet  foil  the  new  lamp  theory  has  been  proven  sound.  STATION  PERMIT  APPROVED  mSbrhrd'ifrove?S 

is  packed  with  hydrolaniuin  vwe.  Leee  Art  Work  Neceteary  Washington,  D.  C.,  June  22 — A  rec-  Cllngan  Jackson,  Vindicator  polit 

The  process  of  forcing  the  wire  into  i«jje  change  in  the  angle  of  the  lamp  ommendation  that  the  application  of  cal  writer,  helped  get  Salt  throigh 
the  shell,  called  fluffing  is  done  under  help  many  photographers  over-  the  Elmira  (N.  Y.)  Star  Gazette  for  a  the  mob  to  the  hospital,  but  they 

pressure.  The  shell  is  first  coated  by  come  a  difficult  problem.  With  less  permit  for  construction  of  a  daytime  v.ere  forced  to  leave  the  camera  and 

a  secret  method  with  aiiti-shattering  fight  upon  the  white  face  and  more  broadcasting  station  be  granted  was  gas  mask  in  the  fire  station  to  pre- 

solution  and  when  dry  it  is  claimed  upon  the  dark  clothing  of  the  person  made  to  the  Federal  Communications  vent  an  attack.  They  were  able  to 

that  a  man  of  reasonable  weight  may  photographed,  less  art  work  will  be  Commission  this  week  by  Examiner  get  through  a  CIO  barricade  only 

stand  upon  it  without  breaking  it.  necessary.  TTie  advice  is  worth  try-  Robert  L.  Irwin.  when  Jackson  assured  leaders  he  us 

A  feature  enabling  operators  to  de-  ing  inasmuch  as  it  will  not  cause  any 
tect  defective  bulbs  has  been  intro-  inconvenience  or  disturbance  of  the 
duced  in  its  manufacture.  A  spot  of  synchronizer  adjustment, 
cobalt  salts  placed  on  the  inside  tip  A  further  explanation  as  to  the  time 
of  the  bulb  changes  from  blue  to  pink  lag  of  the  new  lamp  is  offered  by  its 
if  the  lamp  develops  a  leak  or  is  makers.  It  is  not  necessary,  they  say, 
cracked.  Another  important  point  is  to  slow  up  the  action  of  the  syn- 
the  evenness  of  packing  which  the  chronizer,  but  rather  to  increase  the 
makers  claim  will  provide  uniformity  speed  of  the  shutter  firing.  It  is  quite 
in  all  lamps.  There  have  been  com-  obvious  that  if  the  firing  time  is  not 
plaints  of  the  uneven  lighting  pro-  lengthened  and  the  peak  broadened, 
duced  by  the  average  lamp  now  in  there  will  be  less  danger  of  losing  a 
use.  TTie  Super-Flash  is  reported  to  negative  when  the  synchronizer  is  too 
have  corrected  this  fault.  finely  adjusted. 

Available  for  Prett  Ume  Picturea  Survive  Zep  Diaaater 

When  first  introduced,  this  new  HE  value  of  carefully  packing  pic- 
lamp,  because  of  its  peak,  was  un-  i  tures  for  shipment  was  demon- 
available  for  press  use.  It  had  the  strated  in  the  recent  Hindenburg  dis¬ 
qualifies  necessary  for  commercial  aster.  Associated  Press  editors  were 
uses,  but  scientific  progress  has  greatly  surprised  when  they  received 
placed  it  in  competition  with  lamps  a  package  of  pictures  of  Princess 
of  all  makes.  Because  of  the  broader  Juliana  of  the  Netherlands,  which  had 


C.umeraman  Edward  Salt,  in  a 
is  visited  by  bis  son. 


It  is  now  history  that  Graflex  American-made  Cameras  won  all  the  prizei  ■ 
ihe  1937  National  News  Picture  Contest  just  as  they  did  in  1936.  Howmi. 
the  inside  facts  on  this  2nd  Graflex  Grand  Slam  are  as  interesting  and  ia- 
portant  as  the  brilliant  victory  itself. 

Of  the  176  identified  cameras  used  by  press  photographers  submitting  piettR’ 
for  this  contest,  153  were  Graflex-made!  And  of  the  final  58  pictures  madr 
with  identified  cameras — selected  as  representing  the  best  press  photogiapb 
in  the  countrj’ — 53  were  taken  with  Graflex  and  Speed  Graphic  Cameras! 

rVij  Overwhelming  proof,  indeed,  of  tk 

j!  ability  of  these  cameras  to  make  o* 

I  standing  news  pictures  —  picWie 

[!  parked  with  paper-selling  power! 

^  wonder  newspapers  everywhere  de 

pend  upon  these  precision-built,  A» 
■■Kv  erican-made,  Prize-Winning  Cameras 

I ISSSflUtilL  to  increase  their  circulation! 

Illustrated  is  the  Speed  Graphic— tkt 


I  M  NEWS  AdENCY^X  J 

DEALEH-S  AND 
DlSTklBUTOR^ 

OUT-OF-TOWN 
FOkElCN  AND 
kACK  NUMBEk 
NEWSPAPEkS 

HEkE  SINCE  190$ 

WE  AkE  FOREMOST 
In  THESE  I  ITEM^ 


K4II..MKK  <iKAFI.KX  (ORPOKATION 
IIKIT.  KI*-1«.  KtK  HfMTKK.  X.  V.,  I'-  i 

Pleas*'  semi  me  your  tree  ealaloK  d<^ 
Graflex  aiul  SpisHl  Graphic  American- 
Prize-Winnintf  Cameras  aial  Accessories. 


Semi  twlay  for  our  tre*- 
<'atalos:  describiiuf  Gra¬ 
flex  ami  Sliced  Graphic 
.American-made  Cameras 
and  Acci'ssoriee.  L’w 
coupon  at  the  riaht.  if 
,vou  wish.  Dept.  EP-IP. 
Folnier  Graflex  t'orimra- 
tion,  Rochester.  X.  Y.. 
U.  S.  A.  No  obturation. 


.Xddses! 


slight  adjustment  to  com- 
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taking  Mr.  Salt  to  the  local  hospital. 

Salt  smuggled  his  exposed  film  out 
of  the  district  and  turned  it  over  to 
Walter  Durkin,  Associated  Press  pho¬ 
tographer,  at  the  hospital. 

Salt,  after  studying  electrical  engi¬ 
neering,  entered  newspaper  work  15 
years  ago  with  the  Alliance  (O.)  Re¬ 
view.  Five  years  ago  he  joined  the 
Youngstown  Telegram  as  a  police  re¬ 
porter,  later  being  city  hall  and  court 
Iwuse  reporter,  feature  and  industrial 
writer.  He  was  in  charge  of  the  photo 
department  18  months  and  was  state 
editor  when  the  Telegram  was  sold 
to  the  Vindicator  last  summer.  Last 
October  he  was  sent  to  Sharon,  Pa., 
as  Vindicator  correspondent  and  early 
this  month  was  transferred  to  Youngs¬ 
town  to  divide  his  time  as  assistant 
city  editor,  acting  state  editor  and 
to  help  with  photography. 

newsprint  substitute  used 

Washincton,  D.  C.,  June  22 — Use  by 
the  Government  Printing  Office  of  a 
substitute  “newsprint”  known  as 
“special  news”  eliminated  the  usual 
Juy  1  call  for  bids  to  furnish  the 
federal  government’s  printer  with 
newsprint.  The  use  of  “special  news,” 
a  grade  which  corresponds  with  news¬ 
print,  was  disclosed  by  E.  E.  Emerson, 
Director  of  Pimchases,  who  pointed 
out  the  inability,  to  a  certain  extent, 
of  newsprint  producers  to  supply  the 
demands  of  their  regular  patrons  and 
the  Government  Printing  Office. 
Emerson  said  that  the  scarcity  of 
wood  pulp  and  the  increase  in  price 
of  newsprint  had  practically  forced 
producers  to  assiue  purchases  only  of 
their  regular  buyers  to  the  end  that 
many  mills  were  opposed  to  accept  an 
order  and  then  be  unable  to  fill  it. 


FORM  NEW  ORGANIZATION 

John  Blair,  president  of  John  Blair 
and  Company,  Chicago,  radio  station 
representatives,  annoionced  this  week 
formation  of  an  associated  firm,  Blair 
ftoductions,  to  function  as  a  medium 
for  making  available  "station- tested” 
features  to  regional  and  national  ad¬ 
vertisers.  The  new  organization  will 
also  serve  as  a  program  idea  clearing 
house  for  stations  on  the  Blair  list. 
Del  Owen,  formerly  program  director 
of  WGN,  will  direct  the  new  company. 


INSTALLS  THERMOMETER 

The  Richmond  (Va.)  News-Leader 
has  erected  a  new  double-faced  ther¬ 
mometer  on  the  northwest  comer  of 
its  publishing  building  on  Foiurth 
street  between  Grace  and  Franklin 
^eets.  The  thermometer  is  28  inches 
in  diameter,  and  faces  both  streets. 
The  heat-recording  device  has  at¬ 
tracted  considerable  attention,  espe¬ 
cially  during  the  recent  prolonged 
heated  spell  when  the  temperature 
for  several  days  was  in  the  90’s. 

Do  Your  People  Travel? 

Of  Course  They  Do! 

SHIPBOARD 

PHOTOS 

of 

Your  Prominent  Citizens 
sailing  or  arriving 

•3 --per  assignment 
exclusive  to  yoa 

WIRE: 

ELLA  BARNETT 

Photos 

West  22nd  St  New  York  City 
.  <E»t.  June,  1927) 


TEXAS  DAILIES  OMIT 
TAX  CASE  NAMES 

Testimony  Before  Joint  Committee 
of  Congrees  “Has  Doubtful 
Privilege,”  San  Antonio 
Papers  Declare 


Start  of  the  Congressional  investi¬ 
gation  of  tax  evasion  was  followed  by 
announcement  in  the  San  Antonio  Ex¬ 
press  and  Evening  News,  that  those 
allied  dailies  were  “omitting  the 
names  of  federal  taxpayers  accused 
either  directly  or  by  innuendo  before 
the  Joint  Congressional  Committee  for 
two  reasons.” 

The  announcement  appeared  in  a 
box  that  preceded  the  first  tax  probe 
story  after  the  investigation  began, 
and  listed  the  “two  reasons”  as  fol¬ 
lows: 

Refers  Case  to  T rial 

"1.  Serious  doubt  that  the  commit¬ 
tee  is  engaged  in  a  legitimate  legis¬ 
lative  enterprise,  and  hence  testimony 
before  it  has  doubtful  privilege  for 
purposes  of  publication. 

“2.  If  the  laws  have  been  violated 
the  courts  of  the  nation  are  open  to 


the  Treasury  Department  where  cases 
can  be  heard  on  their  merits  and 
where  both  sides  are  heard  before  a 
verdict  is  rendered.” 

Names  Deleted 

There  followed  an  Associated  Press 
dispatch  from  which  various  names 
were  deleted,  although  those  alleged 
violators  named  in  the  original  dis¬ 
patch  were  not  charged  with  illegality 
but  rather  of  having  “utilized  the  de¬ 
vice  of  foreign  corporations  in  such  a 
way  as  to  reduce  or  eliminate  income 
taxes.” 

As  printed  in  other  papers,  the  third 
I}aragraph  of  the  story  dated  June  18 
said,  following  suitable  introduction: 

“Charles  Laughton,  the  motion  pic¬ 
ture  actor;  Jacob  Schick,  retired  army 
officer,  the  inventor  and  manufacturer 
of  an  electric  razor,  and  Jules  S. 
Bache,  Wallace  Groves  and  Percy  K. 
Hudson,  well  known  in  investment, 
brokerage  and  financial  circles.” 

As  it  appeared  in  the  Express  June 
19,  it  was: 

“A  motion  pictiu’e  actor,  a  retired 
army  officer,  now  an  inventor  and 
manufacturer,  and  three  men  in  in¬ 
vestment,  brokerage  and  financial 
circles.” 


GOES  STREAMLINED 

The  Huntington  (W.  Va.)  Herald- 
Advertiser,  Sunday  fiaper,  recently 
went  streamlined,  using  color  on  the 
front  page  of  section  one.  The  two 
left-hand  columns  on  the  front  page 
are  devoted  to  local  two-column  pic¬ 
tures  or  a  bank  of  two-column  heads 
selected  for  humor  and  general  inter¬ 
est.  This  section  is  cut  off  from  the 
rest  of  the  page  by  a  color  line, 
dividing  the  page  into  news  and  fea¬ 
ture  sections.  Bits  of  color  are  also 
used  in  the  lower  left-hand  comer 
and  in  the  two  corners  of  the  logo¬ 
type.  There  are  no  jumps  from  page 
one,  but  italic  lines  are  used  to  refer 
the  reader  to  inside  stories  if  he 
wants  more  on  the  subject.  Inside 
stories  are  thus  departmentalized  as 
much  as  possible. 


MAGAZINE’S  MOTION  DENIED 

Supreme  Court  Justice  William  T. 
Collins,  New  York,  has  denied  a 
motion  by  attorneys  for  American 
Mercury  to  dismiss  a  $50,000  libri 
action  brought  by  the  American  Civil 
Liberties  Union  based  on  an  article 
written  by  Harold  Ix>rd  Vamey  “The 
Civil  Liberties  Union — Liberalism  a 
la  Moscow.” 


LET'S  TAKE  A  LOOK  AT  MAY 
Wlft  ^tar=®ril)une 

Rhode  Island's  Fastest  Growing  Newspaper 

MORE  than  DOUBLES  its  May  Advertising 
Linage,  While  Both  Other  Providence  Daily 
Papers  Show  LOSSES  ....  :  : 

Of*  as  Al  Smith  Says 

'LETS  LOOK  AT  THE  RECORD" 


These  Official  Figures  Are  Published  in  the  June  19th  Edition  of  Editor  &  Publisher 

THE 

EVENING  BULLETIN 

(LOSS  over  May  1936) 


THE 

STAR-TRIBUNE 

(GAIN  over  May  1936) 


THE 

PROVIDENCE  JOURNAL 

(LOSS  over  May  1936) 


241.579  lines 


11,575  lines 


86,942  lines 


For  a  Constantly  Growing  Circulation — Unexcelled  Reader  Interest  and 
Concentrated  Rhode  Island  Coverage 

PLACE  YOUR  ADVERTISING  MESSAGE  IN 

®:i)e  ^tar=®ril)unt 

May,  1937,  Circulation  35,267  net  paid 
(Publisher's  Sworn  Statement) 

Represented  Nationally  By  SMALL,  SPENCER,  BREWER,  INC. 

New  York — Chicago — Boston — San  Francisco— Los  Angeles 
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Celebrates  50th  Year  in  Art  Work; 

^Captain  and  Kids’  Enter  Movies 


By  ROBERT  U.  BROWN  “ Y 

T  OUIS  BIEDERMANN,  art  director  pictured  the  continuation  of  Manhat-  ^  ,  -iTj  ^  ,  .  tweer**2n*d^and°*3rd'*av^ntiS^'*‘ 

Li  of  King  Features  Syndicate,  tan  Island  below  the  Battery  into  New  iSotefl  ISeWSmetl  DcpiCtCu  gj^eet  and  passed  a  resoluti 
started  his  first  job  M  offi(»  boy  at  York  Bay  with  large  building  con-  ‘GueSS  Who’  Panels  that  all  Hearst  publications  partiS 

13  3n(l  Idst  w©CK  CBl^DrdtCQ  Ills  iiita"  stniction.  •  n  i  in  hirinff  lhos0  thrown  nut  t\t 

eth  year  in  newspaper  art  work.  He  He  exhibited  a  drawing  of  a  ship  Eleven  nationally  known  newspa- 

was  tendered  a  dinner  at  Ganzi’s  by  in  distress  in  New  York  Bay  which  he  representing  all  branches  of  Journal  and  Mirror*^ 

the  members  of  King  Features’  staff,  drew  while  on  a  tug  nearby.  Albert  editonal  work,  recently  found  them-  rggoj^^jQ^j  gajjj;  ‘  ^ 


stoiY  is  a^ut  1,100  wurds  and  is  Ae  I  QQO  Rear  St  Emplova, 
contestants  own  product  except  for  ’  Hwy€| 

the  lead  of  the  firet  two  paragraphs  Meet  After  Mnrm- 

which  Hellinger  supplied. 

Four  judges.  Faith  Baldwin,  John  thoi^nd  employes  of  ^  » 

Farrar,  H.  P.  Burton  and  Hellinger  „  publications  and  service  j 
will  judge  the  winners.  New  York  held  a  mass  meeting 


1  ..s  ^  1  .IS.  aiiiA  a  itr^uiuuOll 

York  Bay  with  large  buildmg  con-  ^GueSS  Who’  Panels  Aat  all  Hearst  publications  parti^ 

"  nrSibited  a  drawing  of  a  ship  Eleven  nationally  knovm  newspa-  ^of^the 

in  distress  in  New  York  Bay  which  he  Permen  representing  all  branches  of  Journal  and  MtrrnTl? 

drew  while  on  a  tug  nearby.  Albert  editorial  work,  recently  found  them-  rggQjutjQjj  gajjj;  ‘  ^ 


Payson  Terhune  covered  this  story  as  selves,  symbolized  by  their  respective 
his  first  assignment,  Mr.  Biedermann  coats-of-arms,  looking  down  from  the 


explained. 


coats-of-arms,  looking  down  from  the  This  joint  meeting  of  emplojpd^ 
walls  of  a  fashionable  New  York  bar.  the  American,  Journal,  Mirror,  Ini#. 
The  eleven  are  part  of  a  collection  of  national  News  Photos,  Universal  s#. 


Biedermann  made  manv  cross-sec-  eleven  are  part  ot  a  collection  oi  x  u-^versai  sb. 

tional  drawings  and  claims  to  be  the  famous  men  whose  reputations  have  and  International  News  Senia 

only  man  to  make  a  cross-sectional  b®®n  worked  into  a  coat-of-arms  by 
view  of  the  White  House.  In  the  same  D®an  Cornwell,  prominent  New  York 


breath  he  added  that  he  used  to  cover  illustrator. 


Washington  for  the  World  making 
sketches  in  the  Senate  and  House. 
One  of  his  drawing  assignments  was 


ment  our  insistent  demand  that  tbs 
economy  move  involving  the  couqIi. 


Roy  Howard,  president  of  the  economy  move  involving  the  com* 
Scripps-Howard  Newspapers,  is  por-  of  the  New  York  America 

trayed  in  Cornwell’s  conception  by  the  made  at  our  expeme. 


the  inside  of  the  Graf  Zeppelin  after  Scotch  flag,  three  newspapers  spread 
it  made  its  first  trans-Atlantic  flight  over  a  horizon,  and  the  familiar  bea- 


“We  demand: 

“1.  No  firing  because  of  consolii. 
tion. 


“2.  Five-day,  40-hour  week  «. 


in  1929.  con  light  symbol  of  the  Scripps-How-  tion. 

New  Animated  Cartoon  8®  with  “2.  Five-day,  40-hour  week  «. 

A«?  it  <!wine«i  into  ita  fortieth  vear  pictures  as  printed  in  Esquire  tension  to  all  departments. 

®  4rc“f«lS  and  I^h 

Rudolph  Dirks  will  be  animated  in  tions  to  participate  in  absorptioa 

■  ,  o  ♦  ®  Cham  ot  newspapers. 


muLiUM  picture^  winchell,  columnist  on  the  "1"“  ««ui.vu,.  in*, 

signed  this  week  by  George  Carlm,  probably  the  event  of  the  outcome  of  the » 

general  manager  of  Un^  Feature  comment  th^n  did  any  toinorrow  wita  the 

Syndicate,  and  A1  Lichtman,  vice-  ^  nerson’s  coat-of-arms  Win-  management  is  unsatisfactOTy,  He 

president  of  L^w’s  Inc.  Production  g^^bi^g^gd'  a  ®x®cutive  committee  of  the  Guild  h 


“Be  It  Further  Resolved:  naii 


president  of  Loew’s,  Inc.  Production 


management  is  unsatisfactcny.  He 
executive  committee  of  the  Guild  h 


Louis  Biedermann 


He  has  been  art  director  for  the  last  the  first  independent  animated  car 


of  the  comic  for  the  screen  wUl  be  th.  nT„>,f  empowered  to  call  an  emergency  im 

done  at  the  Culver  City  studios  of  lino  *^f  Manhattan’s  Wost  mHo  mg  of  these  imits  within  36  houn  bi 

Metro-Goldwyn-Mayer.  sky-lme  of  M^attans  West  Side,  ^  discussing  further «. 

The  Captam  and  the  Kids  marks  that  he  is  “a  columnist,  stays  up  "  „  , 


late,  sees  all,  hears  all,  tells  all.” 
Other  newspapermen  in  the  list  are 


Monroe  Stem,  a  member  of  th 
American  staff  who  has  been  tna. 


RECAPITALIZATION  VOTED 

Change  in  capitalization  of  Intenu- 


three  of  his  17  years  with  King.  toon  enterprise  the  Metro-Goldwyn-  other  newspapermen  in  the  list  are  American  staff  who  has  been 

“The  young  fellow  today,  the  aver-  Mayer  company  has  undertaken.  It  t.  J.  White,  general  manager  of  Hearst  to  the  Journal,  was  chauu 

age  office  boy,  never  gets  the  chance  released  a  number  of  such  sub-  Enterprises  Inc.;  Joseph  V.  ConnoUy,  °t  the  meeting. 

that  we  did,”  Mr.  Biedermann  said  i®®ts  made  by  other  producers,  but  president  of  King  Features  Syndicate;  - 

this  week.  “We  had  to  go  out  and  o®ver  before  one  of  its  own  manu-  Louis  Sobol,  columnist  on  the  New  aditai  i-rATiriM  vreren 

sketch  news  events,  we  had  to  go  out  facture.  York  Journal;  H.  L.  Mencken,  of  the  RECAPITALIZATION  VOTED 

and  get  the  goods.  We  never  had  A  producing  unit  to  translate  the  Baltimore  Sunpapers;  GUbert  T.  Ga-  Change  in  capitalization  of  Intenu- 
copy  to  draw  from.”  Sunday  color  page  and  daily  briel,  drama  critic  of  the  New  York  tional  Paper  &  Power  Co.,  designed  ti 

At  his  desk  in  a  corner  of  the  large  strip  into  screen  material  is  bemg  American;  Robert  Ripley,  King  Fea-  eliminate  its  deficit  and  permit  b- 
art  room  at  King  Features,  Mr.  Bied-  organized.  The  enterprise  will  be  tures.  Syndicate;  Floyd  Gibbons,  col-  sumption  of  dividend  paymaits,  n 

ermann  untied  a  large  bundle  and  the  general  supervision  of  umnist  on  the  Ncu?  York  Journal  (de-  approved  by  stockholders  June  3 1 

displayed  a  wealth  of  old  drawings,  C.  Quimby,  director  of  the  scribed  in  the  coat-of-arms  panel  by  Boston.  It  was  said  to  be  unl^ 

clippings,  and  pictures— treasures  of  Metro-Goldwyn-Mayer  short  subjects  “the  world  with  a  patch  on  its  eye”);  that  new  stock  certificates  wou^ 

the  years  since  1887  when  he  went  department  at  the  Coast  studios.  In-  q  McIntyre,  columnist  on  the  New  distributed  until  fall, 

tc  work  in  Frank  Leslie’s  art  de-  chcations  are  mat  picturegwrs  will  s^  York  American,  and  Grantland  Rice, 

partment,  “washing  windows,  scrub-  the  comic  either  in  Technicolor  or  in  sports  columnist  for  the  New  York  i 

bing  floors,  and  dusting  things  off.”  the  tone^rocess  tints  used  in  May-  Sun.  UlVfi  YOUftfilf  9  offioL 

The  oreanization  uublished  a  week-  ^"1®-  The  running  time  of  the  fea-  -  WITC  lUUIJCII  Q  UIC«t 


uic  wuiiu  Willi  a  paiui  viii  iia  eye  y,  .1  f  ii 

O.  O.  McIntyre,  columnist  on  the  New  distributed  imtil  fall. 


The  organization  published  a  week¬ 


ly  and  monthly  magazine  and  in  ture  on  the  screen  will  be  about  eight 
1888  Biedermann  was  drafted  for  as-  minutes. 


PUBLISHER  IS  SENTENCED 
Roger  W.  Smith,  publisher  of  the 
Salem  (Mass.)  Press,  weekly  tabloid, 


signments  and  sent  out  to  do  sketches.  Begun  in  1897  Salem  (Mass.)  Press,  weekly  tabloid, 

“I  only  did  the  rough  sketches  and  “The  Captain  and  the  Kids”  was  was  found  guilty  of  publi^ing  ob- 
an  artist  in  the  office  did  the  regular  begun  by  Dirks  on  the  New  York  scene  literature  and  of  extortion  in  a 
work,”  he  said.  Journal  in  1897  as  “The  Katzenjam-  jury-waived  session  of  the  Essex 


Give  Yourself  a  BieA 
Mr.  Employer— 


With  N.  Y.  World  32  Years 


Journal  in  1897  as  “The  Katzenjam-  jury-waived  session  of  the  Essex 
mer  Kids.”  Some  years  later  Joseph  County  superior  court  at  Salem,  Mass., 


Pulitzer  employed  Dirks  who  con-  Joo®  14,  and  sentenced  by  Judge 


New  York  World  ai 
for  32  years.  The  1 
he  was  art  director. 


7  j;  *  .  the  Kids.”  After  some  litigation  it  tsoiomon  r  reedburg,  ot  Salem,  cJ  _ 

■■w“h“d1rptolograph»  In  tho», 

days,  we  had  to  go  out  and  sketch  l®gal  right  to  the  name  Katzen-  publication  ot  personal  items. 

and  return  to  finish  our  work  in  the  ^9^' .  .  ,  ^  x  SPECIALIZED  PROMOTK 

r,f  tVio  nil!  WnrlH  Riiildinv  The  comic  joined  United  Features  cedwi^b  enn  uEufCBAB 


The  next  time  you  start  Gthiil 
through  that  stack  of  appiict- 
tions  in  your  desk  to  fill  an  i* 
expected  vacancy  on  your  itA 
take  it  easy  and  let  us  do  you 


dome  of  the  old  World  Building 


where  ^e  ^rdep^nt  was  T^ere  j?  ^^^l  when  the  World  was  sold  to 
was  a  big  fire  gong  in  the  city  room  J®  Telegram  and  in  1933  the  daUy 


SPECIALIZED  PROMOTION- 
SERVICE  FOR  NEWSPAPERS 


Tnd  when  Twent  off  whoe/er  was  --  «dd®d- 


'Merchandiser' 


handy  ran  out  to  the  fire.  We  had 
to  cover  murder  trials,  ship  disasters, 
everything  that  way,  making  pen  and 
ink  drawings.” 


Coif  Articles 

Beginning  this  week,  nea  ser¬ 
vice  releases  a  series  of  six  auto¬ 
biographical  and  instructive  articles 


A  Syndicated  Trade  Journal, 
Imprinted  with  Your  Mast¬ 
head,  for  local  circularization. 
8  pp.  Tabloid. 


We,  too,  have  application!  « 
file — from  all  parts  of  the  com- 
try — and  through  investigadois 
we  know  what  past  and  preie«t 
employers  think  of  the  work  of 
our  registrants. 


His  interviewer  remarked  on  the  by  Ralph  Guldahl,  new  National  Open 
variety  and  versatility  of  the  work  in  golf  champion  and  member  of  the 


Prices  as  low  as  $2.50  per 
100 


the  bundle  and  was  answered:  “Well,  U.  S.  Ryder  Cup  team.  They  are 
you  get  that  way  with  the  early  written  in  collaboration  with  Art 


newspaper  training.  The  young  fel-  Krantz,  NEA  golf  writer  and  sports 


.Also  includes  facilities  for 
handling:  distribution  of  natl. 
adv.  trade  releases  and  local 
publicity. 


Newspaper  man.  magazine  min, 
advertising  man  or  publkitf 
man — in  any  capacity  from  toj 
on  down — The  Personnel  Bs- 
reau  can  find  him  for  you. 


lews  today  don’t  have  a  chance.” 
“Bird’s  Eye  View’’  Man 
While  he  was  at  the  World,  Mr. 
Biedermann  came  to  be  known  as  the 


Exclusive  franchise  each  city. 


So,  give  yourself  a  break  16 
Employer,  call,  write  or  wire- 


68,341  Entries  in  Contest 


ARK  HELLINGER,  King  Fea¬ 
tures’  columnist,  just  concluded 


HELP  FOR  YOUR  FIELD  MEN 
AND  REPS. 


“bird’s  eye  view  man”  because  of  his  short  story  contest  conducted 
the  fantastic  panoramas  of  future  cit-  through  his  “Goin’  to  Town”  page, 


Weekly  “Spaoe-SellinK  Tips." 
llulletin  service.  Low  priced. 
New.  Needed. 


ies  he  drew.  His  drawings,  expert  appearing  Sundays. 


pieces  of  draftsmanship,  forecast  air-  Twenty  readers  are  helping  him 


Write  for  full  details  of  com¬ 
plete  promotion  services. 


ships,  overhead  walks  from  building  to  handle  the  68,341  short  stories  that 
building  over  the  streets,  and  one  poured  into  the  New  York  office.  Each 


Associated  Media  Service 

GuHrantM  Title  Bids. 
Cleveland,  Ohio 


The  Personnel  Bureau 

of  Sigma  Delta  Chi 

Chicago— 35  E.  Wackar  Driv# 
Los  Angalat — 2387  Taviot  St. 
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afa  asks  stronger  ad 

^  CENSORSHIPS 

(Continued  from  page  9) 


preMBt 

rork 


epigrams  like  sparks,  he  told  the 
ntion  that  “machines  create 
not  put  men  out  of  jobs.” 
ere  never  was  any  leisure  for 
than  a  very  few  persons  in  my 
zation  until  the  machine  age,”  he 
Our  problem  now  is  not  to 
eize  the  machine  that  gives  leisure, 
to  leach  the  millions  how  to  vise 
jre." 

yton  Rand,  publisher  of  the 

i. t  (Miss.)  Guide  and  president 
he  National  Editorial  Association, 

the  convention  that  he  was  not 
iig  a  political  speech,  but  that 
j  nation  is  skating  on  the  thinnest 
rince  ’76  and  ’61,  and  God  knows 
U  the  crash  will  come.  There  is 
.  Wood  being  spilt  today  than  in 
days  immediately  before  the  other 
revolutions  in  American  history.” 
would  cry  shame  upon,”  he  went 
if  1  thought  you  gentlemen  were 
...vvnlion  here  pitching  your  de- 
,!ions  altogether  into  the  lap  of 
markets,  consumer  demand  and 

ii. sed  sales.  The  crying  issue  in 
rica  is  not  the  sale  of  more  mer- 
dise  to  its  people,  but  the  resale 

America  to  Americans, 
have  sensed  a  very  definite  in- 
rity  complex  in  the  press  of  the 
and  a  defeatist  attitude  heavy  on 
heart  of  business.” 

Ir.  Rand  bitterly  criticized  many  of 
administration’s  policies,  partic- 
!y  on  relief  and  taxation. 

the  other  hand.  Mayor  La- 
dia  of  New  York,  speal^g  at  a 
r  session,  told  the  advertising  men 
being  on  relief  “is  certainly  no 
of  luxury.”  WPA  workers,  he 
are  demonstrating  against  cuts 
WPA  funds  “because  they  want  to 
k.”  Mayor  LaGuardia  said  ways 
t  be  found  to  increase  purchasing 
*er,  to  use  the  coimtry’s  means  of 
'jclion,  “not  for  what  we  can  buy 
for  what  we  can  use.” 

Bu-siness  must  have  stability,  the 
rer  must  have  security,”  he  said. 

Louis  Star-Times 
Signs  Guild  Contract 

(By  telegraph  to  Kdito*  &  Publisher) 

T  Louis,  June  24— The  St.  Louis 
■Times  today  announced  the  sign, 
of  a  contract  with  the  St.  Louis 
W'pdper  Guild,  representing  all  its 
lorial  department  employes.  The 
itract,  effective  July  1,  provides,  for 
Wild  shop,  a  forty-hour,  five-day 
k,  minimum  wages  and  dismissal 
A  joint  statement  by  the  guild 
P  publisher  said  both  parties  re¬ 
size  “That  freedom  of  the  press  is 
Ibe  inviolably  maintained;  that  news 
N)  be  presented  free  from  bias;  that 
Wk  shall  be  assigned  and  assign- 
pvs  handled  to  maintain  high  stand- 
p  of  journalism;  this  being  in 
gnitiun  of  the  joint  interest  of  em- 
^er  and  employes  in  maintaining 
flic  confidence  in  the  institution 
ich  supports  both.” 


AD  BUREAU  STARTED 
ON  WEST  COAST 


L.  A.  Copeland  Hired  by  Southern 
California  PubliKher*  to  Sell  News¬ 
papers  as  Best  Media  for 
Chain  Stores 


Miss  Georgia  Rawson.  retiring  president 
of  the  Women’s  Advertising  Club  of 
Chicago  (left),  handing  the  silver  vase 
of  the  Josephine  Snapp  Award,  spon¬ 
sored  by  that  club,  to  Miss  Mary  Pent- 
land,  Portland,  Ore.,  advertising  agent 
(standing  at  right). 

fFriter^s  Evidence  Saves 
Doomed  Man  from  Chair 

Discovery  by  Philip  H.  Love,  Wash¬ 
ington  Star  reporter,  of  “police  inci¬ 
dental”  led  to  a  special  investigation 
by  the  Justice  Department  and  re¬ 
sulted  Jime  11  in  President  Roose¬ 
velt  commuting  to  life  imprisonment 
the  death  sentence  imposed  on  Thomas 
Jordon,  for  a  1931  hold-up  slaying. 

President  Roosevelt,  on  recommen¬ 
dation  of  Attorney  General  Cummings, 
agreed  that  new  evidence  dug  up  by 
Love  in  his  spare  time  tended  to 
throw  doubt  on  Jordon’s  identification 
and  entitled  the  oft-reprieved  prisoner 
to  commutation.  Jordon  was  due  to 
die  in  the  electric  chair  June  14. 

The  incidental  which  re-opened  the 
case  described  two  assailants  in  the 
murder  case  as  men  6  feet  tall,  where¬ 
as  Jordon  is  5  feet  6^  inches  in 
height.  The  original  police  report, 
unearthed  by  Love,  also  said  the  man 
who  fired  the  fatal  shot  had  gray  eyes 
and  fair  hair.  Jordon’s  eyes  and  hair 
are  black. 

Several  weeks  ago  when  President 
Roosevelt  denied  clemency  in  the 
case.  Love  discovered  the  “police  in¬ 
cidental”  which  prompted  reconsider- 
eration  of  the  case  while  reviewing 
the  background  of  the  shooting. 

R.  A.  CLYMER  TO  SANTA  FE 

R.  A.  Clymer,  publisher  of  the  El 
Dorado  (Kan.)  Times,  has  been  named 
editor  and  manager  of  the  Santa  Fe 
(N.  M.)  New  Mexican.  Both  papers 
are  owned  by  O.  S.  Stauffer,  presi¬ 
dent  of  the  Stauffer  Publications,  Inc. 
No  successor  has  been  named  for  Mr. 
Clymer.  Earl  Forgy  is  acting  business 
manager  and  Victor  Boeliner  is  han¬ 
dling  the  editorial  page. 


"“NEWSPAPER 

WORLD 

»  ADVtRTIMNG  RtVItW 


Los  Angeles,  June  21 — Wheels  ac¬ 
tually  began  turning  this  week  in  the 
machinery  set  up  by  Southern  Cali¬ 
fornia  publishers  to  establish  a  bu¬ 
reau  for  the  development  of  chain 
store  accoimts.  At  meetings  held  Fri¬ 
day  the  final  report  of  the  organizing 
committee  of  Southern  California 
Allied  Daily  Newspapers  was  made, 
a  permanent  operating  committee 
elected,  and  L.  A.  Copeland,  former 
Riverside  (Cal.)  Press-Enterprise  ad¬ 
vertising  manager  who  developed  the 
plan,  hired  as  the  salesman  to  do  the 
job. 

Clark  F.  Waite,  president.  Col.  I.  C. 
Copley,  California  chain.  Southern 
California  Associated  Newspapers, 
was  named  chairman  of  the  operating 
committee,  which  consists  of  four 
publishers  and  three  advertising  man¬ 
agers.  Other  members  are  John  F.  D. 
Aue,  Whittier  News;  Harvey  Ling, 
Burbank  Review;  O.  Q.  Miller,  Ontario 
Report;  E.  B.  Brown,  San  Pedro  News- 
Pilot,  and  president  of  the  southern 
unit  of  the  California  Newspaper  Ad¬ 
vertising  Managers  Association;  P.  E. 
Ritcha,  Alhambra  Post- Advocate,  and 
Harry  Boehme,  Santa  Monica  Outlook. 

23  Dailies  Join 

The  organizing  committee  reported 
that  23  newspapers  from  San  Diego 
on  the  south  to  Bakersfield  and  Santa 
Barbara  on  the  north,  had  joined,  with 
352  chain  store  units  operating  in 
their  territories.  Three  more  papers, 
bringing  the  chain  store  imits  to  402 
were  virtually  sure  of  joining  this 
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week,  it  was  stated.  These  represent 
more  than  50  per  cent  of  the  possible 
44  dailies  in  40  cities  which  the  biureau 
will  serve,  and  which  support  a  total 
of  513  chain  store  units. 

The  report  of  the  organizing  com¬ 
mittee  recommended  that  the  assess¬ 
ment  be  set  at  $1.35  per  newspaper 
per  chain  store  unit  operating  in  its 
territory.  Decision  as  to  whether  this 
recommendation  will  be  adopted,  and 
other  administrative  details,  will  be 
made  at  the  next  meeting  of  the 
operating  committee  to  be  called  by 
Chairman  Waite. 

Won’t  Sell  Space  Directly 
Before  concluding  the  business  of 
the  organizing  committee,  H.  C.  Burk- 
heimer,  publisher  of  the  Alhambra 
Post-Advocate,  and  chairman  of  that 
committee,  stated  that  the  bureau’s 
business  is  to  sell  chain  store  exec¬ 
utives  on  the  power  of  the  daily  press 
to  do  a  better  job  than  the  radio, 
billboards,  handbills,  circulars,  etc.  It 
will  not  sell  newspaper  space  directly, 
but  will  call  individual  publishers  at¬ 
tention  to  any  local  problems  or  crit¬ 
icisms  of  the  chains  which  may  be  in 
the  way  of  their  obtaining  copy  from 
those  sources.  The  problems  will  be 
solved  by  the  papers  themselves. 

The  first  job  of  the  bureau  will  be 
to  anal}rze  the  problems  in  each  com- 
mimity,  and  to  prepare  and  submit 
presentations  to  chains  which  are  non¬ 
advertisers  at  present. 

SPORTS  FRONT  PAGE 
The  Philadelphia  Evening  Bulletin, 
seeking  to  increase  its  late  edition 
sales,  has  added  a  new  front  page  to 
its  two-star  and  three-star  editions. 
The  new  page  is  devoted  to  sports  and 
sport  pictures.  Page  two  also  is 
filled  with  sports  in  addition  to  three 
new  comic  strips.  Regular  news  page 
one  is  on  page  three. 
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AN  EDITOR’S  CASE  AGAINST 
THE  GUILD 

(Continued  from  page  12) 


in  the  established  order — accepts  a 
position  on  that  paper. 

Is  his  action  any  less  dishonest  and 
unethical? 

Yet,  if  the  CIO  has  its  way — as 
outlined  by  the  Guild  at  its  St.  Louis 
convention — the  dismissal  of  such  a 
radical  reporter  by  any  liberal  or 
conservative  paper  is  proof  of  dis¬ 
crimination  against  a  “union”  worker. 

And  in  defense  of  his  “rights,”  all 
members  of  the  staff,  under  a  closed 
shop,  would  have  to  quit  work  and 
go  on  strike,  whether  the  individual 
members  happened  to  be  Republicans, 
Democrats,  Swialists,  Liberalists,  To¬ 
ries  or  what  have  you. 

The  union,  imder  this  scheme, 
ceases  to  be  a  union  and  becomes  a 
political  party.  In  fact  it  becomes 
more.  It  becomes  an  absolute  politi¬ 
cal  boss  the  equal  of  which  can  be 
found  only  in  a  totalitarian  state  such 
as  Italy,  Russia  or  Germany  of  today. 

Talks  With  Staff  Biorred 
Out  in  the  composing  room  a  imion 
member  can  be  a  Democrat  or  a  Re¬ 
publican  or  a  Commimist  or  a  Farm- 
er-Laborite  or  an  Old  Age  Townsend 
planner  or  a  Single  Taxer  or  a  Bud¬ 
dhist.  He  can  be  anything  he  pleases 
as  long  as  he  does  an  honest  dav’s 
work,  sets  the  copy  that  is  before  him 
and  makes  up  his  pages  on  time. 

Again,  under  the  CIO-Guild  pro¬ 
grams,  staff  problems  are  not  to  be 
settled  by  staff  members.  The  city¬ 
wide  union-guild  will  settle  all  such 
matters.  The  editor  cannot  talk  di¬ 
rectly  to  his  staff.  He  must  do  busi¬ 
ness  through  a  third  and  outside 
party,  made  up  of  professional  union 
agents,  or  members  of  rival  news¬ 
paper  staffs. 

I  have  known  publishers  who  were 
not  above  placing  men  on  the  staffs 
of  rival  newspapers  to  find  out  what 
was  going  on.  Heretofore  in  the  news¬ 
paper  business  the  inner  workings  of 
an  office  have  been  as  secret  and 
confidential  as  those  of  a  confessional. 

No  priest,  lawyer,  or  doctor  has 
ever  considered  a  confidence  more 
sacred  than  does  a  good  newspaper¬ 
man.  But  by  the  very  nature  of  his 
work  he  has  had  to  confide  in  his  fel¬ 
low  staff-members  from  time  to  time 
— as  one  doctor  might  to  another. 

But  with  the  CIO  taking  a  quasi¬ 
proprietory  control  of  the  staff  mem¬ 
bers,  melting  the  ethical  and  the  non- 
ethical  newspapers  into  one  vat,  the 
sensational  and  the  sane,  the  con¬ 
structive  and  the  destructive;  what 
do  we  have? 

The  answer  is  obvious:  Leaks. 
Leaks  and  an  insidious  breaking  down 
of  the  traditional  staff  loyalty.  The 
competition  which  has  been  the  joy 
of  the  job  is  gone. 

The  quest  of  the  “scoop”  and  the 
zest  of  the  “beat”  is  drowned  as  the 
flood-gates  of  fraternal  love  and  affec¬ 
tion  are  opened  in  the  great  brother¬ 
hood  of  journalism  under  the  father¬ 
hood  of  John  L.  Lewis.  The  indi¬ 
vidual  newspaper  loses  its  character 
and  becomes  a  machine  shop. 

Where’s  the  Incentive? 

That  is,  those  which  will  remain 
in  business  will  be  like  machine 
shops.  A  good  many  publications  are 
printed  through  many  years  at  a  loss, 
or  merely  break  even.  The  publisher 
is  willing  to  take  this  gamble  because 
ho  wants  to  make  articulate  his  prin¬ 
ciples.  Without  the  right  of  indi¬ 
vidual  expression,  hamstrung  by  dic¬ 
tation,  he  will  no  longer  be  tempted 
to  take  chances  of  losing  still  more 
money.  He  will  close  or  merge  his 
new^aper.  Newspaper  publishers  as 


a  class  lose  as  much  money  as  any 
other  entrepreneurs  in  the  financing 
of  a  business. 

Also,  with  the  spirit  of  competition 
destroyed,  there  will  be  a  duplication 
of  efforts  on  beats.  Newspapers  will 
organize  city  news  services  to  reduce 
costs.  When  reporters  are  “palsy- 
walsies”  on  a  beat  there  is  no  use  of 
keeping  more  than  one  of  them  on  the 
job  as  their  comradeship  has  elimi¬ 
nated  rivalry. 

Staff  loyalty,  which  once  made  the 
newspaper  a  thing  apart,  is  merged 
and  lost  in  the  new-found  allegiance. 
Under  the  glib  genius  of  the  happy 
Heywood  Broun,  the  boys  will  be  do¬ 
ing  picket  duty  in  some  factory  where 
there  is  a  war  on  between  the  AFL 
and  the  CIO  for  memberships  and 
any  man  who  says  a  good  word  for 
the  AFL  will  be  branded  as  an  enemy 
of  mankind. 

A  good  newspaperman  is  proud  of 
his  ability  to  think  for  himself  and 
demands  a  salary  in  accordance  with 
his  cerebral  capacity.  But  under  the 
new  ClO-guild-union  proposition, 
pledged  to  support  a  radical  labor 
party,  gentlemen  in  New  York  and 
the  CIO  office  at  Washington  will  do 
your  thinking  for  you.  If  you  do 
not  stand  by  the  guild  proposals  you 
lose  your  member^p  and  if  you  lose 
your  membership  the  editor  is  forced 
to  fire  you.  It  matters  not  if  you 
can  write  like  Kipling  and  report 
like  Walter  Duranty.  You’re  out. 

That  is  the  program  outlined  in  St. 
Louis  at  the  convention. 

It  is  such  possibilities  as  this  that 
prompt  me  to  express  myself. 

A  Political  Party 

A  guild  based  on  the  principles  of 
the  British  Institute  of  Journalists  is 
far  different  than  a  vertical  labor 
union  that  swallows  the  newspaper 
breed  and  absorbs  it  with  d'^ck- 
workers,  garbage  collectors  and  folks 
from  every  other  walk  of  life.  Not 
tliat  these  are  not  all  worthy  and 
honorable  trades,  but  our  problems 
are  vastly  different. 

The  point  is  that  the  CIO  is  a 
political  party,  out  to  get  votes,  and 
one  man’s  vote  is  as  good  as  an¬ 
other’s. 

If  a  Republican  newspaper  ever  is¬ 
sued  an  order  to  fire  everybody  on 
the  staff  that  did  not  vote  the  solid 
Republican  ticket,  it  would  be  a  na¬ 
tional  scandal,  if  not  a  laugh  that 
would  rock  the  nation  because  of  its 
stupid  reactionism. 

’The  newspaper  would  lose  prestige 
immediately  and  the  owner  would 
suffer  the  ignominy  he  would  justly 
deserve. 

But  that  is  exactly  what  the  CIO- 
guild  proposes  with  its  closed  shop— 
without  even  the  responsibility  of 
ownership. 

Every  experienced  editor  has  known 


1/  you  need 
circulation 


men — 


the  time  when  an  ethical  m«nber  of 
his  staff  has  come  to  him  and  asked 
to  be  relieved  of  an  assignment  be¬ 
cause  of  his  own  personal  views  pre¬ 
cluded  him  giving  an  imbiased  report 
on  the  task  at  hand. 

“My  feelings  are  such,”  he  will  say, 
“that  I  cannot  do  justice  to  the  story.” 

Every  editor  worthy  of  the  name 
honors  such  a  man  for  his  intellectual 
integrity,  and  thanks  him  for  his 
frankness. 

In  Union  Political  Fight 

But  vmder  this  proposed  ClO-guild- 
labor  -  union  -  political  -  party  set-up 
every  man  is  pledged  by  his  very 
membership  to  support  but  one  party 
and  to  promulgate  but  one  viewpoint. 
He  has  to  support  the  CIO  political 
platform  or  be  called  a  traitor  to  his 
clan. 

There  will  be  no  independence  if 
the  action  behind  the  resolutions 
adopted  at  St.  Louis  are  carried  out 
successfully.  There  will  be  no  Re¬ 
publican,  Democratic,  conservative, 
liberal  or  independent  ne^vsnapers  in 
the  United  States.  With  all  the  papers 
working  imder  the  proposed  closed 
shop  no  policies  could  be  adopted, 
without  the  sanction  of  Messrs.  Broun 
and  Lewis. 

Every  member  of  every  staff  would 
be  pledged  to  support  their  proposed 
radical  labor  party — as  yet  unnamed. 

I  am  neither  a  Republican  or  a 
Democrat  any  more.  I  am  not  a  New 
Dealer  nor  an  Old  Dealer.  I  am  sim¬ 
ply  a  newspaperman  seeking  to  see 
things  as  they  are  and,  in  that  seeing, 
to  hedp  preserve  the  American  sys¬ 
tem  of  government  which  gives  each 
and  every  one  of  us  the  right  to  vote 
and,  through  that  collective  opinion, 
to  live  imder  established  laws  and  not 
by  the  whims  of  men. 

No  newspaperman  has  any  higher 
calling  to  duty  than  to  safeguard  that 


u 


freedom  of  opinion  of  whidi 
of  the  press  is  only  one 
tion.  It  is  in  grave  danger 
labor  union  seeks  to  place  tl^  *" 
imlistic  craft  under  iu  contrd^ijiul 
the  strangely  un-American  , 
•There  is  but  one  god  andS, 
Lewis  is  his  prophet.”  ^ 


fr< 


NEW  MAGAZINE  NAMED 

Weekly 


Cilk- 


Publication  to 
The  Difett 

The  Digest  will  be  the  nan* 
new  weekly  magazine  whidi  ei 
pear  July  17  as  a  result  of  ” 
incorporation  of  the  Literar*  ,1 

into  the  Review  of  Revient.  r 

be  edited  by  Dr.  Albert  aiaw, 
has  been  directing  the  polidei  if  thi  W 
Review  of  Reviews  since  he  ttci 
the  magazine  in  1891.  ]  j 

A  new  format  will  be  adopted,}^,.!  jeiv 
will  give  equal  prominence  to  th 
form  of  the  Literary  Digest  ihir 

Review  of  Reviews.  The  p  ] 

will  be  a  weekly,  containing  aMg  ^  Re 
pages.  It  will  consist  of  a  sunaur  ievt 
of  the  news  of  the  week,  an  ei^.j  et 
page  spread  of  “stories  in  pictag,"  cdc 
digest  of  books  and  magazine  aitde  krii 
covering  the  important  foreign  a  we  srp 
as  American  publications. 

’The  staff  of  The  Digeg  «1 
drawn  as  much  as  possible  fng 
Literary  Digest  ranl^  HowaidHoi 
ence  and  David  Page  will  shat 
managing  editor’s  assignment 

Lid 


NEWSPRINT  DUTY  CUT  ASkI 

’Twenty-three  leading  new^spe^ 


of  India,  both  English  and  vercac.:]^ 
have  addressed  a  joint  letter  til# 
Government  of  Inffia  urging 
of  the  present  25  per  cent  ad  nicre: 
duty  on  imported  newsprint  in  r> 
of  the  recent  66  per  cent  incw  i 
the  cost  of  the  commodity. 


WE  CONNECT  THE  WIRES 


Managing  Editor 


ICldl 

Hel' 


After  10  years  with  the  saini*  paper — where  he  ii 
now  employed,  and  in  full  charge  of  the  editorial 
department — he  would  like  to  find  a  spot  where  i 
managing  editor  with  enterprise  and  energy  would  be 
given  a  free  hand. 


Here  is  a  man  with  an  exceptional  record  as  an  execu¬ 
tive  and  a  writer  ...  20  years  experience  .  .  .  expert 
in  modern  typography  ...  a  man  who  gets  a  great 
■‘kick”  out  of  donning  his  hat  and  coat  to  cover  an 
important  story.  .  .  . 


To  use  his  own  w  ords.  “.  .  .  I  w  ould  he  happiest  in  a 
managing  editorship  of  a  paper  that  plays  the  news 
hard,  fights  for  it  and  seeks  .supremacy  in  that  field.” 


He  is  forty;  college-trained;  a  family  man.  His  refer¬ 
ences  are  first-rate.  His  salary  requirements  are  com¬ 
mensurate  with  conditions. 


Competent  to  take  charg-  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Clarence  E.  Eyster, 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


We'll  gladly  tell  you  more 
j)Ut  him  in  touch  with  you. 


(in  confidence) 


FERNALD'S  EXCHANGE,  INC. 
another  EDITOR  &  PUBLISHER  service 

Wm.  M.  Wilson,  Mgr. 

1708  Times  Building,  Times  Square,  N.  Y.  C. 
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iirlishers  named  producing  business.  existence  to  any  consideration  of  Ushers,  Inc.,  with  others,  thus  in- 

Advantages  possessed  by  an  indi-  taxes:  First,  when  it  was  formed  in  eluding  it  among  examples  of  tax 

by  tax  pkoblk  vidual  holding  company  for  an  indi-  1926  the  term  ‘personal  holding  cor-  avoidance  devices.  However,  since 

- c~  I  •  a  nnn  acting  in  his  own  capacity  were  poration’  was  unknown  to  the  Tax  there  was  not  the  remotest  connection 

IdTerinc  Say*  U.  S.  Lo*t  $449,000  summarized  by  Helvering  as  follows:  Law,  and  this  classification  was  first  or  thought  of  tax  saving  in  the  or- 

frem  Block,  $59,000  from  R.  P.  Dmduetions  Allowed  described  in  the  Revenue  Act  of  1934,  ganization  or  existence  of  Consoli- 

Scripp.-Roy  Howard,  De-  The  holding  company  may  deduct  ®‘8ht  years  later.  Second,  its  forma-  dated  Publishers,  Inc.,  I  am  taking  this 

wart  AUo  on  U.t  20  per  cent  of  net  income  less  divi-  tmn  w^  made  nece^ry  on  account  me^s  of  recalling  to  you  the  facts 

-  den^  received  from  other  companies,  of  bi^mess  transactions  which  per-  of  the  organi^tion  of  Ae  company  11 

^By  telegraph  to  Kd.to*  &  Publ.she.)  amounts  used  or  set  aside  alternative.  years  ago,  which  clearly  demonstrates 

Washington,  June  24  —  Internal  j-gtirg  indebtedness,  and  may  de-  “In  1926  you  bought  some  additional  that  this  company  was  not  a  tax 
Ifvenue  Commissioner  Guy  T,  Hel-  Jugt  without  limit  to  cover  losses  newspaper  properties.  Not  having  the  avoidance  device,  which  the  Commis- 

ning  today  named  Robert  P.  Scripps  frgm  sales  or  exchanges  of  captial  available  funds  necessary  to  pay  for  sioner’s  statement  and  grouping  seem 

fd  Paul  Block  as  principal  owners  ag«>tg,  whereas  an  individual  may  de-  them  in  their  entirety,  you  entered  imply. 

•  holding  companies  of  the  type  Qjjy  y-  $2,000.  iuto  an  agreement  with  the  well  Yours  very  truly. 


wart  AUo  on  List  20  per  cent  of  net  income  less  divi- 

— : - „  „  ^  dends  received  from  other  companies, 

(By  telegraph  to  Kdito*  &  1  ublishe*)  deduct  amounts  used  or  set  aside 

Washington,  June  24  mtOTi^  retire  indebtedness,  and  may  de- 


i  Paul  Block  as  principal  owners  ggsgts^  whereas  an  individual  may  de¬ 
holding  companies  of  the  type  gnjy  yp  ^g  $2,000. 


ijiich  the  administration  charges  to  Commissioner  Helvering  explained  known  banking  house  of  Lehman 
k  devices  for  avoidance  of  federal  the  methods  employed  by  per-  Brothers  to  have  the  financing  under- 

hcome  tax.  sonal  holding  companies  do  not  con-  written.  The  bankers  agreed  to  im- 

Ihe  Robert  P.  Scripps  Company,  travene  any  existing  law,  and  because  derwrite  an  issue  of  Collateral  Trust 
I W.  Scripps  Company,  and  Consoli-  ^j^gy  jyg  perfectly  legal,  action  by  Notes  aggregating  $4,300,000  and  re¬ 
nted  Publishers  (PaiJ  Block)  Me  Congress  is  necessary  if  they  are  to  quired  that  the  stock  of  certain  com- 
^  names  of  the  holding  compames,  halted.  panies  owning  newspaper  and  allied 

hivering  told  a  joint  Congressional  After  making  his  oral  presentation  properties  be  included  as  collateral. 


“Yours  very  truly, 

“Mark  Eisner.” 


derwrite  an  issue  of  Collateral  Trust  DROPS  GUILD  DRIVE  PLAN 
Notes  aggregating  $4,300,000  and  re-  Idabel,  Okla.,  June  23— Tentative 
quired  that  the  stock  of  certain  com-  plans  to  lead  a  Newspaper  Guild  or- 
panies  owning  newspaper  and  allied  ganization  drive  in  Oklahoma  were 


-  .  . . = - r . .  -  operties  be  included  as  collateral,  abandoned  by  Howard  R.  Smith,  Syn- 

Bunittee  meetmg  to  drait  legmauon  jy  which  he  discussed  details  of  many  “Consolidated  Publishers,  Inc.,  was  dicate  writer  and  city  editor  of  the 
liich  is  intended  to  plug  up  Federal  personal  holding  corporations  Helver-  then  formed  to  take  over  such  stock  McCurtain  Gazette  here,  after  the 

K  law  loopholes.  lyg  ^led  a  list  of  names  of  individuals  pursuant  to  the  agreement  with  the  Guild  became  afiiliated  with  CIO.  “I 

Referring  to  Bureau  of  Internal  who  are  principal  owners  of  such  en-  bankers,  and  there  were  issued  by  think  the  Guild  has  lost  a  golden  op- 

ivenue  charts.  Helvering  stated  the  tities  but  did  not  give  detailed  finan-  Consolidated  Publishers,  Inc.,  and  sold  portunity  to  be  of  service  to  the  jour- 

K  income,  before  any  adjustments  cial  reports  concerning  them.  to  the  public  by  the  bankers  $4,300,000  nalistic  profession  by  embracing  John 


der  Section  351,  of  the  Robert  P.  Included  in  the  list  were  Roy  W.  6%%  CollateraJ  Trust  Notes.  L.  Lewis’  dictatorial  program,”  said 

npps  Company  was  $173,599.63.  No  Howard  and  wife  whose  corporation  “Obviously,  while  these  notes  or  anv  Smith,  “and  I  don’t  care  to  be  a  party 
porate  tax  or  holding  company  SM-  is  the  Roy  W.  Howard  Company,  W.  part  of  theJi  remained  in  the  ham^  to  Sything  that  savors  of 
[  was  paid  for  the  yew  imder  s.  Paley,  Columbia  Broadcasting  Co.,  of  the  public.  Consolidated  Publish-  tactics.  I  don’t  think  the  best  inter- 
unination,  which  was  19m.^Divi-  whose  company  is  the  Park  Corpora-  ers,  Inc.,  had  to  be  continued  in  exist-  ests  of  the  Guild  can  be  served  by 
lids  paid  amounted  to  $«,^  and  tion,  and  William  T.  Dewart  and  wife  gnee,  and  this  condition  prevailed  in  such  affiliation.”  Smith  applied  for 

ilvenng  havmg  named  Robert  R  whose  holding  company  is  the  New  1934,  the  year  to  which  Commissioner  membership  in  the  GuUd  and  was 

ripps  as  the  prmcipal  owner,  left  York  Sun,  Inc.  Helvering  has  referred.  asked  to  become  a  member-at-large 


cripps  as  the  principal  owner,  left  York  Sun,  Inc. 

thtt  “It  appears  that  Commissioner  Hel-  and  led  his  efforts  toward  org 

**  Id  have  been  naid  if  there  was  Robert  P.  Scripps,  president  of  the  vering  has  listed  Consolidated  Pub-  of  Guild  work  in  Oklahoma, 
"personal  holdinTcompany  would  Scripps-Howard  Newspapers,  tele-  m  ^  ^  ^  MM 

..rueen  $59340.  Helvorlng  com-  ECHOS  FROM  Tl 

^  04  T  Li  t  J  accoimt  of  what  Mr.  Helvering  said 

A:  scHpp,  ^  I.  c.  M.  A.  CONVENTK 

aid  had  a  net  mcome  of  $1,705,405.12  ^o  the  E.  W.  Scripps  Company,  "  " 

corporate  tax  and  company  has  been  operating  i 

*ily  $67.04  m  persimal  holding  com-  newspapers  and  filing  tax  returns  for  I  " — how  fo  increase  eireuiafion 


lelvering  has  referred.  asked  to  become  a  member-at-large 

“It  appears  that  Commissioner  Hel-  and  led  his  efforts  toward  organization 


$67.04  Tax  Lifted 

The  E.  W.  Scripps  Company,  he 


Inly  $67.04  in  personal  holding  com- 


ECHOS  FROM  THE 
I.  C.  M.  A.  CONVENTION 


$11250.  Tax  lost  through  this  cor¬ 
poration  setup  was  fixed  by  Helver¬ 
ing  at  $585,000. 

The  Scripps  and  Block  cases,  the 
revenue  commissioner  explained. 


iaced  before  the  committee. 

Sayt  Large  Taxee  Miffed 
Of  these  cases  Helvering  stated: 


Dividends  paid  ^oimt^  the  last  15  years,  so  that  the  an- 
t  $850,000,  and  tax  lost  to  the  Red-  nouncement  of  its  existence  does  not 
government,  according  to  the  g^^m  to  me  to  have  any  considerable 
Helvermg  charts,  totaled  $449,134.  goniment 

Helvering  fixed  the  net  income  be-  from  me.”— Robert  P.  Scripps. 
fore  adjustment  of  Consolidated  Pub-  Yox  Evaeion”— Block 

fishers  at  $1,100,278.  No  ordinary  cor-  iiit  u*  cc  j  •  j  *i.  *  /-• 
poration  nor  personal  holding  com- 

pany  surtax  was  paid  and  dividends  sol/dated  Publishers  was  in  any  way 
of  the  holding  company  amounted  to  ®  tax  evasion  device  or  ^en  a  per- 
$11250.  Tax  lost  through  this  cor-  sonal  holdmg  company  He  submitted 
poration  setup  was  fixed  by  Helver-  following  letter  from  an  attor- 

ing  at  $585  000  support  of  his  position: 

The  Scripps  and  Block  cases,  the  ^  ‘’^tJNE  24,  1937. 

revenue  commissioner  explained,  ^  ' 

were  not  singled  out,  but  were  among  *  4i, 

li  personal  holding  company  cases  be-  J 

mg  scrutinized  by  his  office  when  the 
Congressional  hivestigation  began. 

Details  of  the  other  14  also  were  b®  convincmg  proof  of 

placed  before  the  committee.  including  its  name  m  any 

-  B^.  j  list  of  personal  holding  corporations 

ioy#  Large  Taxee  Miffed  formed  as  a  tax  avoidance  device. 

Of  these  cases  Helvering  stated:  “There  are  two  outstanding  facts 

“The  computation  necessarily  make  which  preclude  any  inference  that 
certain  assumptions  but  it  is  believed  Consolidated  Publishers,  Inc.,  owes  its 
hat  these  assumptions  are  reasonable  r^— — ■ 
>nd  that  any  corrections  therein 
would  not  substantially  change  the  /T  T 

asic  result.  The  stockholders  of  III  I  I 

every  single  personal  holding  case  un-  \  / 

ler  consideration  would  have  been 
object  to  a  substantial  tax  if  no  per- 

company  had  been  THE  MARK 

Illustrating  typical  operation  of  a 

'^nal  holding  company,  Helvering  OF  ACCURACY/  SPEED 
ud  some  time  ago  a  corporation  was 

and  independence  in 

^roing  power  was  almost  the  sole 

^ate  asset.  Ihe  co^ration  sold  WORLD  WIDE  NEWS 

•e  Mules  service  to  film  produemg 
Mnpanies  and  psdd  him  a  relatively 

lodest  salary,  the  balance  of  his  earn-  COVERAGE 

jp  going  into  the  corporate  fund. 

^n  the  government  tried  to  levy 
!X  on  the  surplus  the  courts  ruled 
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" — how  fo  increase  circulation 
revenue" 

" — how  fo  meet  rising  costs  of 
production" 

" — how  to  eliminate  costly  promotion 
practices  without  circulation  losses" 

PUBLISHERS  SERVICE  COMPANY  answers  these 
queries — does  away  with  “summer  shrinkage” — gives 
you  circulation  at  a  profit — with  a  NEW  master  fashioned 
book  promotion  that  has  proved  beyond  the  shadow  of  a 
doubt  that  it  will  hold  old  readers  and  win  new  ones  even 
during  July  and  August. 

Here  is  a  plan  that  enables  you  to  offer  to  the  people  of 
your  community — practically  as  a  gift — The  MODERN 
HOME  MEDICAL  ADVISER — a  superb  ethical  work 
written  by  doctors — endorsed  by  doctors  1  MORRIS  FISH- 
BEIN,  M.  D.  who  edited  this  great  volume  enjoys  an 
enviable  position  among  the  American  medical  fraternity — 
and  two  hundred  other  eminent  physicians  are  quoted  as 
authorities. 

This  is  the  time  of  Sunburn,  Hay  Fever,  Poison  Ivy, 

Insect  Bites,  Ptomaine  Poisoning,  Hives,  Cramp  and 
countless  other  hot  weather  ailments.  Everyone — married 
— engaged — single — ^young — old — will  want  to  read — and 
own — this  outstanding  volume  NOW!  Let  us  show  you 
what  this  plan  has  accomplished  and  what  it  can  do  for 
your  paper  during  the  next  few  months.  Let  us  tell  you  all 
about  this  greatest  of  home  medical  works — and  about  this 
tested  and  proven  hot  weather  circulation  promotion  plan. 

Publishers  Service 
Company,  Inc. 

75  West  Street,  New  York,  N.  Y. 
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street  cars,  church  programs,  etc. 

“Twelve  months  of  frequent  inser¬ 
tions  exclusively  in  newspapers  is 
bound  to  increase  the  merchant’s  busi¬ 
ness,  and  should  his  business  move  up 
from  $50,000  to  $60,000  and  he  main¬ 
tain  the  same  percentage  for  advertis¬ 
ing,  5  per  cent  will  give  him  an  ap¬ 
propriation  of  $3,000,  of  which  news¬ 
papers  get  $2,5M. 

“You  are  doing  any  advertiser  a 
great  favor  when  you  sign  him  up  for 
a  12-month  schedule  of  continuous 
newspaper  advertising.  If  his  prices 
are  fair,  his  goods  or  services  on  a 
par  with  competitors,  you  can  prom¬ 
ise  him  increased  sales,  at  a  lower 
cost  in  daily  newspapers.  'Diere  is  no 
substitute  for  daily  papers.” 

Careon  Showt  Speeimmne 

Mr.  Carson  told  the  executives  that 
“something  is  radically  wrong  with 
retail  advertising,”  and  added  that  it 
is  naming  “haywire  with  sensational 
and  non-productive  advertisements.” 

He  referred  to  the  “gobs  of  facts 
and  figures,  hokiun  and  tripe”  that 
are  being  sold  by  the  advertising  so¬ 
licitor  to  the  merchants.  “Advertising 
departments  must  be  jarred  out  of 
their  complacency  and  must  be  made 
to  think  and  create,”  he  said. 

Have  solicitors  study  their  accounts 
and  know  their  problems.  Have  them 
prepare  good  campaigns  and  follow 
them  up,  he  continued.  He  advised 
giving  the  solicitors  material  to  study, 
clipping  bureaus  to  help  them  keep 
up  with  the  trends,  trade  magazines  to 
read.  “Ihey  should  be  good  copy¬ 
writers  as  well  as  good  sellers.” 

Advertising  managers  should  keep 
up  with  their  men,  Mr.  Carson  added, 
saying  that  they  should  be  able  to 
write  well  also.  He  presented  an 
elaborate  mimeographed  sheet  ex¬ 
plaining  the  bad  points  o  advertising 
seen  in  125  member  newspapers  he 
asked  for.  As  few  papers  submitted 
campaigns  for  the  exhibit,  Mr.  Carson 
took  it  upon  himself  to  get  these  125 
newspapers  and  pick  out  representa¬ 
tive  advertisements  and  display  them. 
He  showed  how  many  advertisers 
stressed  the  “Sale”  idea  and  listed 
many  of  the  extravagant,  bad  and 
meaningless  headings  on  the  ads. 

Ryder  Ancdyxea  Saleemen 

J.  Maxim  Ryder,  advertising  direc¬ 
tor,  New  Bedford  (Mass.)  Standard- 
Times,  told  the  NAEA  that  “the  four 
essential  qualities  in  any  salesman  are 
these:  Loyalty,  ambition,  resourceful¬ 
ness,  intelligence. 

“Loyalty,  to  the  paper,  to  the  man¬ 
agement,  to  his  fellow  workers  comes 
first,”  Mr.  Ryder  said. 

“If  a  salesman  lack  ambition,  save 
yourself  money  and  the  man  heart¬ 
aches  by  agreeing  to  disagree  as  soon 
as  the  lack  becomes  evident,  for  am¬ 
bition  is  the  driving  force  t^t  keeps 
salesmen  going.  It’s  ambition  to  see 
his  name  at  the  top  of  the  contest 
standings,  ambition  to  earn  a  promo¬ 
tion,  ambition  to  buy  a  new  Chewie 
or  that  new  place  in  the  country  that 
keeps  the  salesman  at  it,  in  season  or 
out 

“llien  comes  resourcefulness.  Here’s 
the  spark  that  makes  one  man  just  a 
good  salesman,  another  a  super-sales¬ 
man. 

“And  intelligence;  not  education,  for 
there’s  a  vast  difference  between  lo¬ 
cation  and  intelligence.  The  one  is 
something  acquired  through  training; 
the  other,  as  Webster  defines  it  is  ‘the 
faculty  of  imderstanding.’  It’s  a  fac¬ 
ulty  which  becomes  almost  a  sixth 
sense  with  an  experienced  salesman. 


New  memeberg  of  NAEA  board.  J. 
Frank  Duffy,  Gannett  Newspapers, 
seated;  Robert  A.  Wolfe,  Dayton  News, 
behind  him;  William  Wallace,  Toronto 
Star,  on  arm  of  chair. 

one  which  lets  him  know  in  time 
when  he’s  going  up  a  blind  alley  with 
his  sales  talk,  makes  him  sense  the 
time  to  shift  his  tactics,  teaches  him  to 
salve  the  man  who  can’t  say  ‘yes’  to 
buying  a  schedule  but  can  influence 
some  one  else  to  say  ‘no,’  in  short,  it’s 
just  plain  horse  sense.” 

Space  Buyer’s  View 

At  the  Tuesday  afternoon  session, 
Lester  M.  Malitz,  director  of  media 
for  Cecil,  Warwick  &  Legler,  Inc., 
New  York  agency,  talked  on  “A  Me¬ 
dia  Man  Looks  at  Promotion.” 

“Promotion  is  as  essential  to  news¬ 
papers  as  advertising  is  to  a  mer¬ 
chant,”  Mr.  Malitz  l^an.  “Without 
promotion  the  space  buyer  won’t  know 
what  paper  to  buy  in.”  But  he  de¬ 
plored  the  average  nm  of  promotion 
that  comes  to  his  attention  and  illus- 
tiated  with  several  pieces  that  had 
just  crossed  his  desk. 

Most  promotion  seems  to  be  aimed 
at  the  factual  side  of  the  newspaper, 
he  said,  but  both  statistics  and  emo¬ 
tion  enter  into  the  promotion  scheme. 
No  space  buyer  can  make  up  a  list 
of  papers  for  a  campaign  on  a  purely 
statistical  basis,  he  is  influenced  a 
great  deal  by  the  emotional  appeals 
of  various  papers. 

Reading  off  several  promotion  bits 
which  stressed  the  “cill-time  high”  or 
“all-time  peak”  of  circulation,  Mr. 
Malitz  said  that  the  space  buyer  is 
not  impressed  with  these  figures  be¬ 
cause  he  can’t  possibly  remember  all 
the  figures  that  are  presented  to  him. 

“niere  must  be  romance,  a  drama, 
behind  all  those  ‘all-time  highs,’  ”  he 
said,  and  suggested  that  it  be  put  into 
these  promotion  pieces.  He  added 
that  the  newspaper  should  twice  a 
year  present  all  the  factual  figures 
to  the  space  buyer  in  a  suitable  form 
for  filing. 

He  told  of  one  promotion  campaign 
he  considered  good  where  he  received 
personal  letters  at  home  from  several 
of  the  d^artment  heads  of  the  news¬ 
paper,  from  the  sports  editor  to  the 
pressroom  superintendent,  telling  him 
of  the  effort  put  into  the  paper  and 
the  advantages  of  using  space  in  it 
“How  It’s  Done’’ 

Frank  W.  Lovejoy,  sales  manager 
for  the  Socony-Vacuum  Oil  Com¬ 
pany,  kept  the  advertising  executives 
spellboimd  for  an  hour  and  a  Half  at 
luncheon  June  2  comparing  the  pe¬ 
troleum  and  the  newspaper  industries 
in  a  talk  entitled  “So  That’s  How  It’s 
Done.” 

J.  Frank  Duffy  of  the  Gannett 
Newspapers  introduced  the  speaker. 

Mr.  Lovejoy  told  the  group  that 
newspapering  is  a  basic  industry  just 
as  petroleum  is  and  warned  them  that 
they  must  make  up  their  minds  that 
there  are  to  be  more  taxes,  labor 


troubles,  increased  costs  and  that 
they  must  organize  themselves  on  a 
merchandising  basis  to  take  up  ffiose 
costs. 

Mr.  Lovejoy  told  the  advertising 
men  to  “increase  yoxu-  volume  by  in¬ 
creasing  rates,  not  decreasing  rates. 
Price  cutting  doesn’t  pay.”  But  he 
warned  that  “so  long  as  an  industry 
is  making  inordinate  profits  then 
competitors  can  legitimately  under¬ 
sell  you.” 

Speaking  of  advertising  campaigns 
and  illustrating  with  experiences  of 
the  Socony  company,  he  said  that  the 
advertiser  who  tries  to  put  anything 
over  on  the  American  consumer  will 
find  that  it  can’t  be  done.  He  listed 
his  reasons  why  most  campaigns  fail: 
(1)  there  is  not  a  key  issue,  (2)  the 
advertising  is  spread  too  thin,  (3) 
there  isn’t  enough  adve-.-tising,  (4) 
the  retailers  aren’t  prepai'ed,  (5)  the 
salesmen  aren’t  prepared,  (6)  there 
is  no  point-of-sale  merchandising, 
(7)  it  doesn’t  hitch  up  with  the  rest 
of  the  line. 

Retailer  Talks 

Daniel  Eisenberg,  general  manager, 
Tepper  Bros.  department  store, 
Plainfield,  N.  J.,  spoke  on  the  help  of 
advertising  for  better  results. 

“The  national  advertiser  has  stepped 
way  ahead  of  the  local  merchant,”  he 
said.  “Let  us  take  automobile  adver¬ 
tising  as  an  example.  The  majority  of 
it  is  good.  It  promotes  confidence, 
leisure,  relaxation.  It  tells  about 
safety  and  mechanical  facilities  that 
interest  the  consumer.  It  conveys  a 
real  news  message  through  a  consis¬ 
tent  campaign.  It  advertises  the  same 
product  day  in  and  day  out,  but  it 
always  manages  to  be  news.  In  the 
end  it  creates  the  desire  to  own,  and 
that  means  sales. 

“How  many  retailers  do  you  know 
who  are  afraid  to  repeat  successful 
advertisements  because  they  have 
nm  them  once?  How  many  retailers 
in  your  locality  still  continue  to  ad¬ 
vertise  piece-goods  as  so  many  thou¬ 
sands  of  yards  at  a  particular  price? 
Piece-goo^  is  ultimately  consumed 
and  made  up  into  fashionable  gar¬ 
ments.  Shouldn’t  piece-goods  adver¬ 
tising  convey  that  idea?  A  consumer 
is  not  interested  in  how  many  yards 
of  fabrics  a  merchant  may  have  on 
his  shelves,  but  rather  in  what  a  few 
yards  of  well-chosen  fabrics  will  do 
to  flatter  her. 

“Guess-work  in  advertising  will  no 
longer  pay.  A  merchant  anticipates 
his  stock  of  merchandise  months  in 
advance.  He  has  some  idea  of  the 
kind  of  merchandise  he  will  tarry. 
Isn’t  it  just  as  important  for  him  to 
work  out  his  advertising  campaign 
on  the  same  basis?” 

S.  F.  Dailies  Credit  Flight 
Scoop  to  Publicity  Man 

Credit  for  a  scoop  on  a  major  news 
story  is  given  to  a  publicity  bureau 
by  San  Francisco  newspapers. 

First  information  of  the  takeoff  of  a 
Soviet  Russian  airplane  on  a  flight 
from  Moscow  to  Oakland,  Cal.,  was 
obtained  from  Dean  Jennings  of  the 
Golden  Gate  International  Exposi¬ 
tion’s  publicity  staff.  Jennings  phoned 
newspaper  offices  before  Moscow  per¬ 
mitted  an  announcement 

Exposition  headquarters  obtained  a 
tipoff  on  the  story  because  Brigadier 
General  William  Gilmore,  former 
chief  of  the  U.  S.  Army  Air  (3orps 
and  present  head  of  the  National 
Aeronautical  Association  committee 
is  an  official  of  the  exposition.  Gen¬ 
eral  Gilmore  was  asked  by  the  Soviet 
Union  to  prepare  to  check  barographs 
and  other  instruments  on  the  pl^e. 
The  official’s  preparations  for  this  in¬ 
spection  became  known  at  Exposition 
headquarters  in  San  Francisco  and 
resulted  in  the  announcement. 


DIFFICULT  COVERirJ 
ON  SOVIET  FLll^ 


Newsmen  Did  Complete  Jefc  i\^  .  | 
Army’s  Non-Cooperetiot  pj 
Speech  Handicap— 
Language  Used 


Vancouver,  Wash.,  June 
handicaps  of  speech  and  non-^ 
ation  from  the  army,  Padfic^ 
west  newsmen,  photograplgn”^ 
newsreel  men  made  fastTL?" 
coverage  of  the  landing  her»^ 
day  of  three  Russian  airmen. 

With  only  one  young  ■  i 
student  to  act  as  interpreted'*^ 
eral  hours  after  the  landing,  ntn.'j 
were  forced  to  use  sign 
nevertheless  got  thousands 
into  extras  and  on  press  servin  .fa 
in  fast  time.  ““1l 

Through  ^orts  of  Brigadiir  G»i 
eral  (jieorge  C.  Marshall,  coo®^ 
of  Vancouver  barracks, 
adjacent  to  the  ' 


UBiy 


were  secluded  within  a  few 
after  their  arrival 
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of  fortunate  early  arrivids  got 
tures  of  the  men  as  th^  got 
their  ship,  as  they  were  tdakd 
away  to  the  general’s  headq!*^ 
“to  await  the  pleasure  at  the  Ibid 
Ambassador,  Alexander  Trova-fj 
sky.” 

Ambassador  Grants  Intsnissi 

The  same  procedure  wu  faliaref 
after  the  ambassador’s  arrivil  ^ 
though  the  envoy  granted 
press  interviews  and  atteqitd 
answer  all  questions  himaell  Be  J 
acted  as  interpreter  in  a  spedil 
broadcast  made  from  the  gersnil 
living  room. 

Much  duplication  of  photopipi^ 
resulted  and  few  individuil  iid 
were  put  into  execution.  He  S 
were  whisked  here  and  guarded^ 
from  the  time  of  their  arrinl  sa 
a  few  minutes  before  their  deprd 
by  special  plane  for  San  Frariiar 
Once  at  the  Portland  airpot  d 
away  from  the  barracks,  nevsd 
and  photographers  had  free  swiy! 
nearly  half  an  hour. 

Fal^  reports  and  repeated  cocr: 
dictory  flashes  were  sent  oat  ail 
through  Saturday  night  and  Slid 
morning  when  the  fliers  were  soctf 
where  between  the  southern  coat  cl 
Alaska  and  Portland.  BecauK 
start  of  the  flight  had  beet  iqT 
secret  and  because  all  messagi  ti 
and  from  the  Soviet  monoplaKtal 
to  go  through  a  tight-lipped 
representative  in  Seattle,  nodtiigwl 
positively  known  of  its  wheresd 
until  the  flash  went  out  from  PjflT 
land  six  minutes  after  the  a-d 
landing  at  Pearson  field,  seven 
away  and  in  another  state, 

Although  reporters  and  camesd 
had  been  posted  at  airports  ^ 
way  from  Bellingham  to  Oaklay 
there  was  none  at  Vancouver,  a 
regular  commercial  port  is  at  Pa 
land. 

Thousands  jammed  roads 
blocked  traffic.  Even  Portland 
porters  who  had  but  sev®  od® 
go  were  late  getting  to  the  field. 

Extra  editions  were  put  out  in 
major  coast  cities.  Huge  crowds  4 
had  waited  all  night  at  the  OaM 
airport  were  disappointed,  as  t 
the  newspaper  repres«itativei  J 
had  made  complete  news  and  pi^ 
coverage  plans. 


Lo 


RETAINS  OFFICIAL  TITU 
Hie  Sheboygan  (Wis.)  ^ 
has  retained  its  tifle  as  “Wiscocj 
Official  Newspaper,”  through 
of  a  bill  by  the  state  senate  of  * 
which  would  have  named  the  ia? 
Daily  Herald.  Hie  Sheboygan  a 
will  continue  tor  another  year  t^ 
lish  all  new  laws,  and  other 
state  business. 
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J  40,000  SOLVED  ALL  OLD 
GOLD  PUZZLES 
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Set  of  90  Picture*  Sent 
Those  Tied  for  Prizes — 

Lorillerd  Officer  Pay* 
Tribute  to  Newspapers 


to 


Forty  thousand  of  the  two  million 
contestants  in  the  Old  Gold  cigarette 
advertising  contest  succeeded  in  an¬ 
swering  all  the  90  puzzles  correctly 
and  tied  for  the  1,000  prizes,  accord¬ 
ing  to  a  booklet  published  this  week 
by  the  Bureau  of  Advertising, 
ANPA,  entitled  “Old  Gold  Finds  New 
Gold.” 

P,  Lorillard  Company,  advertising 
the  correct  answers  in  its  contest 
newspaper  list  this  week,  said  merely 
that  “more  than  1,000”  contestants 
had  tied,  and  that  consequently  all 
other  contestants  have  lost  all  chance 
at  prizes.  The  tied  puzzlers  have  re¬ 
ceived  a  new  set  of  90  puzzles  for 
further  efforts.  The  new  set  is  said 
to  be  “tough.”  Later,  the  Lorillard 
copy  said,  it  will  mail  to  all  the  con¬ 
testants  a  list  of  the  winners,  together 
with  a  complete  explanation  of  the 
solution  of  each  puzzle. 

Commenting  in  the  Advertising  Bu¬ 
reau’s  booklet,  an  official  of  the  P. 
Lorillard  Company  pays  tribute  to  the 
newspaper  medium  which  carried  the 
conte^  advertising  exclusively. 
Demon»trated  Elasticity 
“Here  was  a  campaign,”  he  says, 
“that  demonstrated  not  only  the  elas¬ 
ticity  of  newspaper  advertising,  which 
sha^  itself  to  fit  the  advertiser’s 
nee^  from  the  initial  postponement 
right  through  to  the  end  of  the  cam¬ 
paign,  but  also  the  tremendous  re¬ 
sponse  of  the  masses  of  people  to  a 
contest  that  set  all  kinds  of  records 
which  should  stand  for  some  time  to 
come. 

“Ihe  campaign  has  aroused  great 
enthusiasm  among  company  ^es- 
mm;  it  has  given  dealers  a  new  con¬ 
ception  of  the  power  of  Old  Gold’s 
advertising,  and  has  brought  the  cig¬ 
arette  distribution  never  before 
achieved.” 

Hie  Bureau’s  booklet  reveals  that 
the  contest  more  than  doubled  sales 
for  Old  Gold,  brought  distribution 
nearer  to  the  three  leading  brands, 
ecnue  bl  and  stepped  up  the  company’s  pro- 
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duction  from  about  six  biUion  in  1936 
to  its  present  basis  of  ten  billion  for 


Quick  Action  Twice 
The  Bureau’s  study  emphasizes  that 
the  flexibility  of  the  newspaper  me¬ 
dium  served  Old  Gold  well  twice 
during  the  campaign — once  when  it 
was  necessary  to  postpone  the  start 
of  ^  contest  because  of  floods,  and 
again  when  Old  Gold  warned  en- 
j  trants  agaiimt  the  “tip  sheets”  pur- 
0  porting  to  give  all  the  correct  answers 

^  puzzles  for  fifty  cents. 

Three  himdred  and  seventy-four 
newspapers  in  170  cities  throughout 
the  country  with  a  total  of  more  than 
^,900,000  circulation,  carried  the  Old 
Gold  contest  copy. 

Surveys  showed,”  the  booklet  says, 
that  83  1/3  per  cent  of  the  contest¬ 
ants  were  new  smokers,  accounting 
for  74,970,000  of  the  90,000,000  contest 
'^ppers  submitted  at  the  rate  of 
three  a  week  per  contestant.” 

The  newspaper  advertising,”  says 
the  study,  “cost  Old  Gold  $1,000,000. 
Considering  the  immediate  and  enor¬ 
mous  increase  in  sales,  the  expendi- 
hire  for  newspaper  advertising  was 
relatively  small.” 
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$1,500,000  for  RKO  Ads 
Triples  Present  Fund 

Hollywood,  Jime  21 — ^Approxi¬ 
mately  $1,500,000  will  be  available  for 
advertising  the  new  season’s  RKO- 
Radio  product  in  newspapers,  maga¬ 
zines,  billboards  and  trade  publica¬ 
tions,  S.  Barret  McCormick,  director 
of  advertising  and  publicity,  told  the 
company’s  aimual  sales  convention 
which  closed  last  week.  The  amount 
triples  the  sum  expended  for  the  same 
purpose  on  last  season’s  pictures,  he 
said. 

While  all  media  will  share,  news¬ 
papers  will  get  the  bulk  of  it,  since 
newspapers  serve  as  the  backbone  of 
the  company’s  exploitation  campaigns. 
Up  to  $100,000  will  be  expended  on 
special  campaigns  for  each  of  the 
studio’s  big  pictures. 

PLAN  PEAR  CAMPAIGN 

Citing  the  success  of  advertising  in 
stabilizing  other  Pacific  Coast  foods, 
the  Bartlett  Pear  Advisory  Board  of 
Sacramento,  Cal.,  has  proposed  that 
growers  contribute  three  cents  a  box 
to  pay  the  expenses  of  a  campaign 
this  year.  The  move  for  advertising 
is  being  undertaken  after  studies  of 
ways  to  prevent  recurrence  of  a  dis¬ 
astrous  price  break  that  resulted  last 
year  when  peak  California  shipments 
reached  the  market.  James  A.  Irving, 
Placerville,  is  chairman  of  the  board. 

CANNED  PEACH  CAMPAIGN 

Plans  for  a  $263,000  canned  peach 
advertising  campaign  met  approval 
of  a  recent  meeting  of  the  board  of 
directors  of  the  California  Canning 
Peach  Association,  it  was  announced 
at  San  Francisco  this  week  by  W.  J. 
Edir^er,  manager  of  the  association. 
The  fund  is  bas^  on  an  appropriation 
of  $1  per  ton.  This  sum  may  be  in¬ 
creased  to  $1.50  a  ton,  which  wotild 
result  in  a  total  fimd  of  $394,000. 

Among  Advertising  Folk 

Edward  C.  ROBINSON,  assist¬ 
ant  advertising  manager,  Peters 
Branch  of  the  International  Shoe  Co., 
has  been  appointed  advertising  man¬ 
ager  for  Angelica  Jacket  Co.,  manu¬ 
facturers  of  washable  imiforms.  Both 
are  St.  Louis  firms. 

Edith  Fraine  Martin,  stylist  with 
Kenyon  &  Eckhardt,  Inc.,  New  York, 
sailed  June  19  on  ffie  He  de  France 
for  a  brief  sojourn  in  Paris.  Mrs. 
Martin  will  attend  the  recently  opened 
Paris  Exposition  and  visit  art  and 
style  centers  in  the  French  capital. 

Alfred  S.  Lilly,  formerly  vice-presi¬ 
dent  of  Moser  &  Cotins,  Inc.,  is  now 
an  account  executive  with  Mackay- 
Spaulding  Company,  Inc.,  Graybar 
Building. 

Anton  M.  Oliver  has  joined  Mc¬ 


Graw-Hill  Publishing  Company,  New 
York,  as  manager  of  market  research 
in  the  Atlantic  District  Sales  Divi¬ 
sion.  He  was  formerly  account  ex¬ 
ecutive  at  Campbell-Ewald,  handling 
industrial  accounts.  Previous  to  that 
he  was  for  15  years  with  Goodyear 
Tire  &  Rubber  Company  in  charge  of 
mechanical  goods  advertising. 

Roger  Andrews,  Chairman  of  the 
Mackinac  Island  State  Park  Commis¬ 
sion,  this  week  annoimced  the  ap¬ 
pointment  of  Campbell-Ewald  Com¬ 
pany,  Detroit,  to  act  as  advertising 
and  public  relations  counsel  for 
Mackinac  Island.  Magazines,  bill¬ 
boards  and  newspapers  in  Michigan, 
Ohio,  Illinois,  Indiana  and  Western 
New  York  wiU  be  used. 

A  unique  merchandising  tie-up  has 
been  effected  between  the  Cole 
Brothers-Clyde  Beatty  Circus  and 
Sanovan,  ffie  odorless  deodorant, 
which  is  a  new  compotmd  in  the  form 
of  a  white  powder  when  mixed  with 
water  kills  objectionable  odors.  The 
account  is  handled  by  Batten,  Barton, 
Durstine  &  Osborn,  Inc. 

Campaigns  and  Accounts 

COLLOIDAL  SULPHUR  COM¬ 
PANY,  Chicago,  has  appointed 
Stack-Goble  Company,  Chicago. 

Oren  Arbogust,  Chicago  agency 
man,  is  now  handling  the  accoimt 
of  CosBiEsis,  Inc.  (Skin  Dew),  Chi¬ 
cago. 

Udga,  Inc.,  St.  Paul,  is  now  being 
placed  by  United  Advertising  Com¬ 
panies,  Chicago. 

Cafeteros  de  Puerto  Rico  of  San 
Juan  P.R.,  has  appointed  the  Paton 
Corporation,  630  Fifth  Avenue,  New 
York  City,  as  sole  distributors  of  Cafe 
Rico  in  continental  United  States. 
Cafe  Rico  has  been  sold  in  E\u:ope 
for  many  years  as  demi-tasse  coffee 


triples  office  SPACE 

Botsford,  Constantine  &  Gardner’s 
offices  in  San  Francisco  have  been 
moved  from  1010  to  350  Russ  Build- 
mg,  tripling  its  office  space. 


newspaper  NEWS 


SYDNEY,  AUSTRALIA 

The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 
Subscription  rate  7/-  per  year 
poet  free 

Warwick  Bldg.,  Hamilton  St., 
SYDNEY,  AUSTRAUA 


but  is  little  known  here.  An  exten¬ 
sive  campaign  in  newspapers  and 
magazines  for  the  Metropolitan  area 
is  planned.  Buchanan  &  Company, 
Inc.,  is  the  agency-in-charge. 

Buenos  Aires  office  of  McCann- 
Erickson  Corp.  has  been  appointed  to 
handle  the  advertising  in  Argentina 
for  General  Electric  Refrigerators. 

Patrick  Henry  Brewing  Coupany 
of  Chicago,  and  Kiley  Brewing  Com¬ 
pany  of  Marion,  Ind.,  brewers  of  Pat¬ 
rick  Henry  beer,  ale,  stout,  and  half- 
and-half,  have  appointed  the  Chicago 
office  of  Erwin,  Wasey  &  Company, 
effective  immediately. 

Bergman  Knitting  Mills  of  Phila¬ 
delphia  has  appointed  Philip  Klein, 
Inc.,  Philadelphia,  to  handle  its  adver¬ 
tising. 

Erven  Lucas  Bols,  distillers  in  Am¬ 
sterdam  since  1575,  and  makers  of 
Apricot-Bols,  has  appointed  iletcher 
&  Ellis,  Inc.,  New  York,  to  prepare  a 
magazine  campaign  in  the  United 
States.  It  will  start  in  October  and 
include  publicity  and  a  novel  mailing 
plan  directed  to  the  trade.  R.  H. 
Coffin  is  account  executive. 

P.  Ballantinx  and  Sons’  current 
newspaper  campaign  is  featuring  their 
new  quart-sized  cans  of  beer  and  ale. 
The  new  container  has  been  chris¬ 
tened  the  “bumper  can,”  is  coppCT- 
colored  like  the  familiar  12-ounce 
can.  It  has  a  bottle-cap  top  for  ease 
in  opening.  J.  Walter  ’Ihompson  Co., 
New  York,  is  placing  the  accoimt. 

Mackay-Spaulding  Company,  Inc., 
New  York,  announces  that  Cream  Top 
Bottle  Corporation  advertising  now 
is  being  placed  through  that  agency. 
Alfred  S.  Lilly  is  account  executive. 
Advertising  for  A.  W.  Wetsel  Ad¬ 
visory  Service,  Inc.,  Investment  Coim- 
selors,  is  being  handled  by  the 
Spaulding  agency.  Alfred  S.  Lilly  is 
account  executive. 


I  Wonder  Who 
Makes  It? 

Every  day  someone  in  a  newspaper 
mechanical  department  asks  the  question, 

“I  wonder  who  makes  it?”,  and  after  ask* 
ing  the  question  invariably  hunts  up  the 
EDITOR  &  PUBLISHER  ^uipment 
Review  section  to  find  out. 

Where  Can  I  Buy  It? 

When  he  finds  the  advertisement  on  the 
article  he  is  looking  for,  the  question, 

“Where  can  I  buy  it?”  is  answered  also. 

Full  information  on  the  product  usually 
appears  in  the  advertisement,  thus  making 
the  Equipment  Review  a  ready  reference 
library  on  equipment  and  parts. 

^ok  in  Editor  &  Publisher 
Equipment  Review 

It  is  a  habit  of  most  subscribers  to 
EDITOR  &  PUBLISHER  Equipment  Re¬ 
view  to  keep  copies  on  file  for  reference. 
Your  advertisement  in  this  section  wUl  be 
read  many,  many  times  when  someone  in 
the  mechanical  department  asks  the  ques¬ 
tions,  “I  wonder  who  makes  it?”  and 
“^Tiere  can  I  buy  it?” 

EQUIPMENT  REVIEW 

Comes  With  EDITOR  &  PUBLISHER  Each  Month 
Forms  for  the  July  Issue  Qose  July  8th 
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PHILCO  DOUBLES  ITS 
LINAGE  IN  DAILIES 


market  where  the  dealer  needs  it  2  StOtCS  Act  tO  Prevent 
most;  and,  comparatively,  it  is  low 

cost  circulation.”  Advertising  by  Dentists 


^  u  t  •  The  newspaper  campaign  will  con- 

to  ntroduce  New  Line  tinue  into  September.  It  will  consist 


Will  Use  Close  to  5,000,000 
Lines  in  Newspapers — 
New  Slogan  Used 


of  a  series  of  single-column  “teaser” 


The  Virginia  Surpreme  Court  has 
affirmed  a  lower  court  decision  pro- 


reverse  cut  ads,  150  lines  each,  three  state  from  ad- 

ads  on  different  pages  on  Tuesdays  ° 


A  newspaper  advertising  program 
that  will  hit  close  to  5,000,000  lines 


;rd  WeS^^^sTnd  ^ollow^on  brought  by  Dr.  A.  H  Goe,  of  Rich- 
Thursdays  by  a  1,000-line  ad.  mond,  Va.,  who  sought  ^  injection 


wUl  con;inCe  inter-  ‘he  State  dental  board  to  pre- 


was  announced  by  Philco  Radio  &  ruption,  week  after  week,  hammering  ^  ^ 


.‘“ti 


AVTOMATIC  TUNHie 

PHILCO 


the  board  had  threatened  if  Dr.  Goe 
did  not  cease  inserting  advertisements 


away  until  into  September,”  said  Mr. 

Loveman.  ^d  not  cease  insertu 

Philco  is  also  making  an  equally  papers^ 

prodigious  use  of  promotional  mate-  rneasr^e  enact^  in  1936  by  the 

rial.  Hutchins  Advertising  Co.,  Roch-  leg^latt^e  prohibits  such  adver- 

ester  NY  is  the  aeencv  attacked  this  statute 

esier,  w.  r..  is  me  agency.  grounds  that  it  violated  the 

LAW  AND  ORDER  AD  DRIVE  Virginia  Bill  of  Rights  as  well  as  the 

_ .  ..  due  process  clause  of  the  Federal  con- 

Michigan  Group’s  Educational  Theme  stitution. 


«o  nofi^ 

Q 


LAW  AND  ORDER  AD  DRIVE 


NO 

k 

I 


Aftermath  of  “Labor  Holiday” 
Lansing,  Mich.,  June  21 — The  Law 
and  Order  League,  organized  here  as 


Texaa  Bill  Signed 
In  Texas,  Governor  Allred  recently 
signed  and  thus  made  into  law  the 


an  aftermath  of  ’the  recent  “labor  Stinson  bill  to  prohibit  dentists  from 


holiday,”  is  planning  a  series  of  edu-  advertising.  The  act  confers  author 


cational  advertisements  in  the  local  dental  board  to  re¬ 


press  over  the  coming  six  months,  ac-  di®  of  a  dentist  accused 


New  Philco  Ad  Copy 
Television  Corporation  when  it  in- 


cording  to  Clare  Blakslee,  head  of  the  “unetWcal  practices,”  among  which 
Blakslee  Advertising  Agency  and  advertising  is  included. 


publicity  chairman  for  the  league.  Newspapers  from  all  over  the  state 


Weekly  releases  are  planned  locally,  protested  the  act  vigorously  on  the 


troduced  its  new  1938  radio  line  at  its  indicated,  and  it  is  probable  that  free  press  grounds,  and  stated  further 

o/wiyrArtfirkn  in  ...  .  ...  .  il _ x  ix _  xl _ i _ i _ _  _ i? _ 


annual  distributors’  convention  in  similar  advertising  will  be  rim  in  that  it  was  the  beginning  of  a  policy 


^ite  Sulphur  Springs,  W.  Va.,  dur-  Michigan  cities  where  efforts  of  l®g®l  restriction  designed  to  curb 


ing  the  week  of  June  14.  m-g  going  forward  to  organize  league  free  competition. 

This  vast  schedule  more  than  units.  Promoters  of  the  league  deny 
doubles  Philco  s  newspaper  linage  of  jj  “opposed  to  unions”  but  they  ROTO  ADS  GAIN 

last  year.  The  1936  total  was  2,071,-  contend  that  such  manifestations  of  Chicago,  June  23 — Rotogravure  ad- 
238  lines  and  even  that  figure  was  ^lob  spirit  as  characterized  the  “labor  vertising  in  newspapers  continued  to 
greater  than  the  total  newspaper  lin-  holiday”  here  June  7  indicate  the  need  gain  in  May,  with  total  roto  linage 
age  used  by  the  next  four  largest  for  a  “good  citizenship”  organization  8.1  per  cent  ahead  of  the  same  month 
radio  makers.  to  support  law  enforcement  agencies,  a  year  ago,  according  to  figures  re¬ 


doubles  Philco  s  newspaper  linage  of  jg  “opposed  to  unions”  but  they 
last  year.  The  1936  total  was  2,071,-  contend  that  such  manifestations  of 


radio  makers. 

The  record  program,  which  also  _  ^  _ ^  _ _ 

more  than  doubles  the  number  of  TRAVEL  BUREAU  STYMIED  tion.  Total  gravure  linage  amounted 
stations  on  the  Boake  Carter  broad-  Unless  the  act  authorizing  it  is  vali-  to  1,264,754  lines  last  month  as  corn- 

cast,  was  inspired  by  three  revolu-  dated  by  a  court  test,  the  Oklahoma  pared  with  1,170,425  a  year  ago,  an 

tionary  developments  built  into  the  travel  bureau  will  be  inoperative  as  increase  of  94,329.  National  again 
new  line:  the  Inclined  Control  Panel,  a  result  of  instructions  to  Auditor  topped  local  with  an  11  per  cent  gain. 
Cone-Centric  Tuning  and  the  sealed  of  State  C.  C.  Childers  by  Attorney  Total  national  roto  copy  aggregated 
back  whereby  the  rear  of  the  cabinet  General  MacWilliamson,  who  sug-  797,742,  an  increase  of  79,275  over 

is  closed.  gested  that  no  warrants  against  its  May,  1936.  Local  gravure  increased 

New  Slogan  Ueed  $110,000  appropriation  be  honored  un-  15,054,  or  3.3  per  cent,  with  a  total 

The  theme  of  the  advertising  pro-  sanctioned  by  the  courts.  Chil-  of  467,012  lines  in  May.  Monotone 
gram  and  a  hint  of  the  new  styUng  is  questioned  legality  of  use  of  was  far  ahead  of  color  roto  with 

embraced  in  the  slogan:  “No  Squat,  highway  mamtenance  funds,  from  1,171,650  lines  as  compared  with 
No  Stoop,  No  Squint.”  Copy  will  be  which  the  appropriation  was  made.  93,104  lines  in  color. 


a  year  ago,  according  to  figures  re¬ 
leased  by  Kimberly-Clark  Corpora¬ 
tion.  Total  gravure  linage  amoimted 
to  1,264,754  lines  last  month  as  com- 


93,104  lines  in  color. 


concentrated  almost  entirely  in  news¬ 
papers  and  weekly  magazines,  with 
newspapers  receiving  a  far  greater 


$250,000  AD  PROGRAM 

J.  L.  Home,  Jr.,  publisher  of  the 


in  Philco’s  history. 


The  qlovan  which  “dramatizes  the  servation  and  development  advertis-  of  its  west  coast  radio  shows.  Max- 
new  and  SculerSieold^S  tile  committee,  says  the  state’s ,.ell  House  Showboat  will  be  trans¬ 
aid  of  humorous  cartooning  in  all  000  advertismg  program  vnll  ^  f erred  to  Hollywood  beginnmg  July  8. 

copy,  displays,  and  other  promotional  Herschel  V.  Williams,  Jr.,  wUl  be  in 

material,  springs  naturally  from  the  J^^ial  ^d  a^icul^tural.  Govei^  charge  of  production.  Chester  Mac- 
inclination  of  the  Control  Panel.  This  will  maturate  the  $^,000  Cracken,  business  manager  of  the 

is  placed  higher  than  on  conventional  ^  ^  N®w  York  radio  department,  is  mov- 

models  and  is  sloped  back  about  30  donated  by  j^g  Hollywood,  and  will  be  in 

.  , _  .L  _ the  several  stations. 


MISSISSIPPI  AD  CAMPaick 

The  Mississippi  Advertising  _ _ 

mission  at  Jackson  reports^ 
seven-month  display  adverti»in»  ‘ 
paign  in  national  magaSSTrS 
April  24,  is  now  under  way  and^ 
a  second  schedule  will  be  ^ 
October  1.  Media  will  be  selected 
this  summer.  Total  cost  of  the 
of-state  activity  including  the  P® 

zine  advertising,  direct  mail  and^  ^ 
eral  activities  is  $72,000.  In  adve 

the  commission  is  spending  ^ 

preparation  of  art  work,  cartoons 
other  materials  for  use  in  the  ^ 
taking  advantage  of  $125,000  worth  of 
space  donated  free  of  charge  by  news 
papers.  Object  of  the  campaign  is  J 
draw  new  industries  to  who 


draw  new  industries  to  the  state 

7  Dailies  on  Coast 


Report  Rate 

Notices  received  from  a  dozen  newi- ;  but 
papers  reporting  rate  rises  since  Jan  '  2J  p 
1  show  in  excess  of  15  per  cent  ai  ft,  i  that 
average  increase,  according  to  a  tabu- i  trict 
lation  compiled  by  Edwin  H.  Wilder,  i  the  ; 
San  Francisco  office  manager,  CsliJ  Li 
fomia  Newspapier  Publishers  Assoda^  May 

titm.  ■  3hea 

Increases  were  reported  by  sevens  10.7 
dailies,  as  follows:  Antioch  Ledger,  10  port 
per  cent;  Pittsburgh  Independent,' n  such 
per  cent;  Pittsburgh  Post-Dispatch,  II  toile 
per  cent;  Sacramento  Union,  14  pg  whil 
cent;  Santa  Ana  Journal,  13  per  cent  chas 
Stockton  Record,  13  per  cent,  ana  tied 
Vallejo  Chronicle  and  Times-Henld.  C< 
9  per  cent.  gtrei 

Weekly  newspapers  reported  rate 
boosts  as  follows:  Half  Moon  Bay  Re-  fj 
view,  17  per  cent;  Highland  Park  V} 
News-Herald,  20  per  cent;  Soliiuu  In¬ 
dependent,  14  per  cent;  Sauaalilo  ,  ? 


UUIMUHWJI  t  • 

News,  40  pier  cent,  and  the  Westinood 


News,  5  per  cent. 


OPENS  HOLLYWOOD  OFFICE 

Benton  &  Bowles,  Inc.,  opiened  an 


share  of  the  budget  than  ever  before  Hocky  Mount  (N.  C.)  Telegram  and  office  June  18  in  the  Equitable  Build- 
Duii chairman  of  the  state  board  of  con-  ing,  Hollywood,  Cal.,  for  production 


SALES  TAX  ILLEGAL  Wc1 

Salt  Lake  City,  Utah,  June  21- 
Despite  a  ruling  by  the  States  At-  P 
tomey  General’s  office  last  week  that  ^ 
the  2  pier  cent  sales  tax  on  news- 
papers  is  illegal,  the  tax  commission  / ! 
continues  to  collect  it  The  tax  has 
been  collected  for  the  past  fr®  jon, 

three  years  following  a  ruli^  *>7  Ass 
State  Tax  Commission  that  it  applko 
to  newspapiers  as  well  as  merthaindise  ^ 
Publishers  contended  that  a  news-j^jjl 
papier  is  a  service  rather  than  a  com-  ] 
modity.  The  tax  is  collected  froc  | 
subscribers  by  carriers.  |  eoy, 


degrees  from  the  vertical  to  piermit 

one  to  tune  with  and  grace  PEHN.  ADVERTISING  GRANT 

wither  standing  or  s^g.  Harwsbcrg,  Pa.,  June  22-Newspa-  JUNIOR  AD  CLUBS  PLANNED 

andTts^impUc^tions  oJS  qSckly  fnd  pers.  and  ^g^es  wiU  be  ex-  S^T  CpY.  Ut^,  June  21- 

legislature,  in  advertising  Pennsyl-  vention  last  week  decided  to  launch 
reasons  for  the  vast  newspapier  p  vania  during  Ae  next  two  years.  The  a  junior  advertising  club  movement 

General  Assembly  has  granted  a  sum  in  cities  where  the  PACA  has  affiliated 
927  Citimg  on  Ltmt  of  $500,000  to  the  commission  for  ad-  units.  *nie  association  will  conduct 


charge  of  all  talent  buying  and  nego¬ 
tiations  with  network. 


JUNIOR  AD  CLUBS  PLANNED 
Salt  Lake  City,  Utah,  June  21 — 


927  Citias  on  List 


“Drum-fire  was  needed,”  said  Er-  vertising  the  state,  making  it  one  of 


nest  B.  Loveman,  the  company’s  ad¬ 
vertising  manager,  “and  newspiapiers  _  _ _ _  _ 

alone  could  provide  the  medium.  $100,000  TO  BOOST  STATE  students  enrolled  and  plans  were  ap>- 

Every  one  of  the  927  key  cities  in  the  Expenditure  of  the  $100,000  pub-  proved  for  the  publication  of  a  quar- 

United  States  is  going  to  be  licity  appropriation  by  Tennessee  terly  bulletin  devoted  to  achievements 
reached  by  some  kind  of  Philco  ad-  Legislature  will  begin  late  this  sum-  of  junior  members.  Next  year,  the 
vertising.”  mer  and  it  will  be  used  in  “the  usual  junior  unit  will  hold  sectional  meet- 

“Because  of  changing  times  and  the  advertising  mediums,”  according  to  ings  jointly  with  the  piarent  group. 

nature  of  our  campaign,  we  need  the  Sam  F.  Brewster,  commissioner  of  - 

utmost  flexibility  in  our  schedules  this  conservation.  Brewster  said  his  de-  TENNEY  WOODWARD  NAMED 
year.  Furthermore,  we  may  need  to  partment  is  well  along  in  a  program  The  Lorain  (O.)  Journal  and  Times- 
revise  copy  at  a  mconent’s  notice.  Ob-  to  prepiare  tourist  attractions  and  ad-  Herald  and  the  Mansfield  (O.)  News- 
viously,  newspiapiers  alone  could  sup-  vertising  will  constitute  the  second  journal  have  appointed  Tenney, 
ply  that  demand.  Another  highly  im-  phase.  ’The  department  alro  received  Woodward  and  Co.,  Inc.,  as  their  na- 
pwrtant  feature  of  newspiapier  cuxu-  $50,000  for  the  state’s  exhibit  at  the  tional  advertising  representatives,  ef- 
lation  is  that  it  is  concentrated  in  the  New  York  World’s  Fair.  fective  July  15. 


the  largest  programs  of  its  kind. 


units.  The  association  will  conduct 
a  survey  of  advertising  and  merchan¬ 
dising  courses  offered  in  western  and 
Canadian  cities  and  the  number  of 
students  enrolled  and  plans  were  ap>- 


DUFAYCOLOR  APPOINTS  CASE  „„ 
Dufaycolor,  Inc.,  announce  the  iIH  I  Mai 
piointment  of  Percival  H.  Case  ai  aiu  .  for 
manager.  Mr.  Case  brings  to  the  at  i 
company  an  experience  exteoding  thal 
over  20  years  in  manufacturing  and  tion 
merchandising  of  sensitized  photo-  pf, 
graphic  products  and  is  a  nahonallj  joai 
known  executive  in  that  field  For  fon 
the  past  eight  years  he  has  been  as-  p 
sistant  general  manager  of  Govki 
Company  of  America,  Inc.,  New  York  jifn 

- -  auti 

TAX  CALLED  CONFISCATORY  ma 
Assailed  as  conflscatory  in  that  i  Ism 
would  virtually  absorb  net  profits  (  k 
St  Louis  newspapiers,  a  proposal  t  com 
place  a  five  pier  cent  tax  «i  news  ®ci 
papier  advertising  revenue  and  b 
applicable  on  such  competitive  foffl 
of  advertising  as  billboards  and  radi|ftn( 
is  piending  before  the  St  Louis  Alfe 
manic  Legislation  Committee.  « 
levy  is  estimated  to  produce  $500,01  .ct 
_ 


annually. 


TENNEY  WOODWARD  NAMED 

The  Lorain  (O.)  Journal  and  Times- 
Herald  and  the  Mansfield  (O.)  News- 


fective  July  15. 


PONTIAC  CUSTOMER  DEPT. 

Formation  of  a  “customer 
tions”  department  under  directiw 
Benjamin  A.  Kisaam,  formerly  of 
advertising  depiartment,  has  been 
nounced  by  C.  P.  Simpisem,  P 
eral  sales  manager  of  Pontiac  J 
tors  division  of  General  Motors  C< 
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The  ADVERTISING  SURVEY 


Conventioneers  Feel  Psychology  Is  Linage  Brake — Standard¬ 
izing  of  Practices,  Study  of  Postion  Values,  Retail 
Censorship  Discussed  Off  Record 
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By  ROBERT  S.  MANN 

PSYCHOLOGICAL  factors  were  Rate*,  of  Course 

blamed  by  newspapermen  at  the  XTEWSPAPERS  which  announce 
advertising  conventions  in  New  York  iX  increased  advertising  rates  might 
this  week  for  the  slackening  pace  of  well  make  the  announcement  include 
newspaper  advertising  in  May  and  a  statement  of  the  reasons  for  the 
June.  News  of  labor  strife,  together  increase,  according  to  one  suggestion, 
with  the  recent  stock  market  setback,  it  has  been  well  known  for  some  time 
some  of  the  newspapermen  felt,  had  that  certain  advertising  agencies  have 
caused  alarm  among  some  advertisers  been  active  in  writing  to  newspapers 
who  were  doing  good  business  but  whenever  rate  increases  are  an- 
couldn’t  quite  believe  it.  In  the  de-  nounced,  and  asking  what  justification 
partment  store  field,  it  was  pointed  out  there  is  for  the  increase, 
ill  this  paper  l^t  week,  ^les  for  May  ^he  Four-A  of  course  keeps  a 
were  reported  by  the  Federal  Reserve  check  on  newspaper  rates,  and 

Board  as  8  pier  cent  ahead  of  May,  week  annoimced  publication 

but  newspaper  Image  was  up  only  Volume  Vl-a  of  its  “Market  and 
V-  P®"  Ive  Newspaper  Statistics.”  This  continu- 

survey  is  primarily  concerned 
with  the  relation  between  retail  and 
general  rates,  and  with  special  induce¬ 
ments  offered  to  get  circulation.  The 
present  volume  includes  the  newspa¬ 
pers  of  58  cities  over  100,000  popula¬ 
tion  for  which  ABC  audit  reports 
were  issued  for  periods  ending  Sept. 
30  and  Dec.  31,  last. 

As  forecast  here  last  week,  censor¬ 
ship  of  retail  advertising  was  a  topic 
of  committee  discussion.  With  agree¬ 
ment  pretty  well  achieved  about  ac¬ 
tually  misleading  advertising,  there 
was  more  interest  in  borderline  cases 
involving  inter-store  competition, 
with  a  suggestion  that  store  men 
would  like  to  have  uniform  rul¬ 
ings  from  all  the  newspapiers  of  a 
city. 

Newspapermen  on  the  other  hand  ex¬ 
pressed  their  interest  in  reducing  the 
re-setting  and  changing  of  retail  copy 
before  it  is  published.  One  large 
paper’s  system  which  has  been  ap¬ 
proved  as  fair  by  both  newspapermen 
and  store  men  was  described.  This 
clocks  the  time  required  for  the  orig¬ 
inal  setting,  and  permits  corrections 
free  up  to  the  point  where  they  can 
be  made  in  25  per  cent  of  this 
time. 


that  in  only  one  Federal  Reserve  Dis¬ 
trict  had  the  advertising  gain  equaled 
the  sales  gain. 

likewise  in  general  advertising  the 
May  linage  was  only  2.2  per  cent 
ahead  of  1936,  whereas  April  had  been 
10.7  per  cent  ahead.  The  most  im¬ 
portant  classes  of  general  advertising, 
such  as  foods,  drinks,  smokes,  and 
toilet  goods,  are  not  made  of  steel;  and 
while  strikes  undoubtedly  injure  pur¬ 
chasing  power,  they  usually  are  set¬ 
tled  these  days  with  wage  increases. 

Confidence  in  renewed  linage 
strength  by  fall  was  taken  for  granted. 

In  Private 

WHAT  are  the  livest  topics  in  re¬ 
gard  to  newspaper  advertising 
these  days?  Discussions  held  private¬ 
ly  in  connection  with  this  week’s  ad¬ 
vertising  conventions  brought  out  a 
pretty  good  list  of  the  points  where 
friction  exists  and  where  improvement 
may  be  expected. 

Stalls  of  what  was  said  and  by 
whom  were  kept  confidential,  but  in¬ 
formal  and  sketchy  reports  were  made 
by  committees  of  the  Newspaper  Ad¬ 
vertising  Executives  Association  after 
ictimate  and  amiable  discussions  with 
committees  representing  the  American 
Association  of  Advertising  Agencies, 
the  Association  of  National  Advertis¬ 
ers,  and  the  Sales  Promotion  Division 
of  the  National  Retail  Dry  Goods  Asso- 
cation.  Both  general  and  depart-  jyT 
ment  store  advertising  were  thus 
covered. 

New  study  of  position  values  in 
new^pers  was  one  thing  suggested. 

Many  are  the  requests  to  newspapers 
for  special  positions  (usually  sought 
at  no  extra  charge),  and  it  was  felt 
that  research  might  show  more  posi¬ 
tions  with  special  values.  The  exam¬ 
ple  of  radio  in  selling,  through  re¬ 
search  and  promotion,  morning  hours 


WISIS  in  Milwaukee 
Dedicates  ISew  Equipment 

New  broadcasting  equipment  and 
new  transmitter  of  WISN,  the  Wis¬ 
consin  News,  Milwaukee,  was  dedi¬ 
cated  June  1  at  a  special  broadcast 
over  the  Columbia  network,  with 
which  the  station  is  affiliated,  and  by  a 
special  studio  program  originating  in 
Milwaukee. 

The  new  equipment  includes  a  254 
foot  vertical  radiator  antenna,  reach¬ 
ing  skyward  from  the  street  a  dis¬ 
tance  of  325  feet;  a  Western  Electric 
Volume  booster  amplifier,  and  a  new, 
1938  model  RCA  1,000  watt  high  fidel¬ 
ity  transmitter,  the  first  of  this  new 
improved  type  which  has  been  in¬ 
stalled  by  any  radio  station  in  the 
United  States. 

The  history  of  WISN  dates  back  to 
1921  when  the  station  was  identified 
as  WIAO,  one  of  the  first  broadcasting 
stations  in  Milwaukee.  In  1924  its 
call  letters  were  changed  to  WSOE, 
and  a  few  years  ago  its  present  WISN 
call  letters  were  given  to  the  station. 

The  station  is  now  imder  manage¬ 
ment  of  Gaston  W.  Grignon,  who  in 
1921  was  elevated  from  “just  a  re¬ 
porter”  to  the  Wisconsin  News’  first 
radio  editor.  D.  A.  Weller  is  chief 
engineer,  while  Ralph  Weil  is  sales 
manager. 

The  new  transmitter  is  housed  in  a 
new  building  about  60  feet  by  17  feet 
which  has  been  erected  on  top  of  the 
Electric  Co.,  building  on  West  Michi¬ 
gan  between  North  Second  and  Third 
Streets.  It  was  formerly  located  at 
East  Wells  and  Jefferson  Streets.  The 
building  is  divided  into  a  transmitter 
room,  work  room  and  power  room. 

In  observance  of  its  dedication,  the 
Wisconsin  News  issued  a  special 
“WISN  Section,”  which  featured  pic¬ 
tures  of  the  new  equipment  and  car¬ 
ried  stories  on  the  station’s  history  and 
personnel. 


AD  CREDIT  MEN  ELECT 


T.  J. 


Adams  Named  Chairman 
Chicago  Meeting 

Chicago,  Jime  23 — T.  J.  Adams, 
New  Orleans  Times-Picayune,  was 
elected  chairman  of  the  Advertising 
Media  Credit  Group  of  the  National 
Association  of  Credit  Men  at  the  an¬ 
nual  convention  here  this  week.  Mr. 
Adams  succeeds  Floyd  E.  Egner, 
Cleveland  Plain  Dealer,  who  was  in 
charge  of  three-day  roundtable  dis¬ 
cussion  for  newspaper  credit  manag¬ 
ers.  More  than  75  managers,  from 
coast  to  coast,  attended  the  confer¬ 
ence. 

Charles  A.  Colton,  Boston  Tran¬ 
script,  was  chosen  eastern  vice-chair¬ 
man;  C.  S.  Hogarth,  Chicago  Tribune, 
central;  and  R.  E.  Langton,  Salt  Lake 
City  Tribune,  western. 

Federal  legislation,  including  the 
Robinson-Patman  Act,  Federal  So¬ 
cial  Security  Act,  and  other  measures, 
were  discussed  from  the  credit  man¬ 
ager’s  point  of  view,  along  with  credit 
problems  faced  by  newspapers. 


WOOLWORTH  SUES  ON  TAX 

Harrisburg,  Pa.,  June  22— The  F.  W. 
Woolworth  company  has  filed  suit 
against  the  Commonwealth  of  Penn¬ 
sylvania  to  have  the  state’s  new  grad¬ 
uated  chain  store  tax  declared  uncon¬ 
stitutional,  being  the  third  chain  to 
take  such  action.  The  A.  &  P.  and 
the  American  Stores  have  silimar 
suits  pending. 


From  "A"  to— 

MARY  PENTLAND,  who 
came  from  Portland,  Ore.,  to  the 
convention  to  receive  the  first  Joseph¬ 
ine  Snapp  Award,  recently  merged 
her  seven-year-old  advertising  agency, 
Mcuy  Pentland  Advertising,  with  a 
well-known  agency  with  headquarters 
in  Seattle.  We  gather  that  she  won 
the  award  by  knowing  advertising 
from  its  initial  “A”  to  Izzard. 


ITU  PROTESTS  SUSPENSION 

Madison,  Wis.,  June  21— The  Madi¬ 
son  local  106  of  the  International  Ty¬ 
pographical  Union  has  written  a  let¬ 
ter  to  the  Madison  federation  of  labor 
in  protest  to  the  threatened  suspen¬ 
sion  of  Cedric  Parker,  Madison  News¬ 
paper  Guild  delegate  to  the  federa¬ 
tion  and  CIO  organizer,  from  his  office 
as  federation  treasurer.  The  letter 
asked  that  charges  against  Parker  be 
defeated,  “in  the  interest  of  harmony 
in  the  Madison  federation  of  labor 
and  the  Madison  labor  movement.” 


been  as- 
[  Gevaer 
lew  York 

ATORY 
in  that  i 
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ieli  Forj  formerly  not  wanted,  was  mentioned. 

Publicity,  it  seems,  is  still  a  real 
problem,  with  various  interests  in¬ 
clined  to  point  at  the  quantities  of 
auto  publicity  used.  Some  depart- 
luent  store  folk  feel  that  newspapers 
lean  backward  away  from  store  news. 

Increased  rates  and  differentials,  of 
course,  are  always  a  matter  for  argu- 
on  newRUient  Discussion  of  diversion  of 
3nd  N  ®unufacturers’  funds  to  department 
tive  fo»  atores,  for  use  at  rates  well  below 
and  radi  jeneral  rates,  brought  a  comment  that 
uis  Alda  poKibly  5  per  cent  of  the  store  adver- 

_  11  Using  funds  might  come  from  manu- 

X  $500,9  hcturers,  and  that  many  of  the  latter 
sre  not  national  advertisers  anyway. 
Further  standardizing  of  news- 
DEPT.  advertising  practices  was  sug- 
jested.  Wider  use  of  the  standard 


UNITED  DRUG  ACCOUNT 

Street  &  Finney,  New  York  adver¬ 
tising  agency,  continues  to  handle  all 
national  and  special  sales  advertising 
of  the  United  Drug  Company  of  Bos¬ 
ton.  A  special  joint  campaign  for  the 
Ligeett,  Owl  and  Rexal  drug  stores 
is  being  placed  in  the  Americon 
Weekly  and  several  big  city  news¬ 
papers  for  the  Health  &  Beauty  and 
Factory- to- You  Sales  by  the  H.  M. 
Kiesewetter  Advertising  Agency,  New 
York. 


R.  E.  JOSH  WILSON 

(By  telegraph  to  Kditor  &  Publisher) 

Wichita,  Kans.,  June  24— R.  E.  Josh 
Wilson,  55,  editorial  writer,  Wichita 
Beacon,  died  of  pneumonia  here  today. 
A  wife  and  daughter  survive. 

aiiiiiimiHiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiimii . . 


PICKETS  ATTACK  NEWSMEN 

Chicago,  June  24— William  Pauer, 
Chicago  Times  photographer,  and 
Harold  Rossman,  Times  reporter,  were 
mer  rescued  from  angry  Cl  Opickets  at 

uder  blank,  adoption  of  a  standard  Republic  Steel  plant,  Warren,  Ohio, 

erly  of  <  ®  start  at  least  toward  stand-  yesterday  by  National  Guardsmen. 

J  irdimg  the  minimum  depth  of  ad-  Pauer’s  camera  was  smashed  over  a 

■son  P  ^rtisements,  were  discussed,  as  well  fire  hydrant,  but  Rossman  escaped 

H  *  '““'’ersal  adoption  of  the  2  per  with  the  plates  after  being  chased  by 

Qji  cash  discount.  pickets. 


DAILY 

NEWSPAPER 

PROPERTIES 


•  Bought 

•  Sold 

•  Approifod 

Inquiries  Confidential 

NEWSPAPER 
APPRAISAL  CORP'N 

L.  Pmrkmr  Likely,  Prmt. 

1707  Ttmes  Bldf.  Nrw  York 

BRjanl  9-0460 


Their  Oldest  Subscriber 
Went  Back  on  Them 

Annually  he  had  made  a 
good  feature  story,  as  his 
years  of  continuous  reading  of 
the  paper  mounted  into  the 
sixties.  But  this  year  he  sur¬ 
prised  them — 

“No,  I  don’t  read  your  paper 
any  more.  Too  hard  on  my 
eyes.  What’s  the  matter  with 
you  fellows?  I  don’t  have  any 
trouble  reading  the  other 
paper.’’ 

Result  of  a  spoiled  story — a 
change  to  Certified  Mats  for 
better  impression. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

9  Rockefeller  Plasa,  Dept.  P. 

New  York,  N.  Y. 
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What  Our  Readers  Say  Court  cases,  divorces  (Mary  NOTED  PRINTER  DIES  merly  its  sports  editor,  died  sudd^o, 

- - -  Astor,  Vanderbilt,  Hewitt,  -  last  week  in  Manorial 

ARE  CHURCHES  SACRED  COWS  7  etc.)  .  4.1%  Samuel  Rosenthal  Was  Founder  of  Worcest^.  Zane  Grey  used  “pS- 

To  Editor  &  Pxtblisher:  Are  churches  Public  works — new  bridges,  The  Technical  Pres*  a  former  baseball  mascot,  as  a  dm. 

regarded  in  newspaper  offices  as  "sa-  dams,  roads,  buildings.  Services  were  held  June  22  for  acter  in  his  book  The  Shortstop,* 

cred  cows,”  that  must  not  be  the  sub-  etc .  .8%  Samuel  Rosenthal,  prominent  New  Arthur  Howard,  77,  English  drum 

ject  of  adverse  criticism?  York  printer  who  ffied  June  20  at  the  critic  and  writer,  died  suddenly  Jm. 

Following  the  recent  announcement  Diu-ing  the  year  300,000  words  of  age  of  76.  Mr.  Rosenthal  was  founder  21  of  heart  attack  at  his  h 

that  the  site  of  the  Brick  Presbyterian  American  news  were  printed  in  the  of  the  Technical  Press,  which  between  Rutherford,  N.  J.  A  native  of  Lou. 

Church  at  Fifth  Avenue  and  Thirty-  Daily  Telegraph,  approximately  300  1901  and  1933  produced  more  than  50  don,  Mr.  Howard  came  to  this  co®. 

seventh  street,  for  which  $58,000  was  columns.  trade  papers,  including  Editor  &  Pub-  try  in  1892  as  correspondent  for  dn 


Court  cases,  divorces  (Mary 
Astor,  Vanderbilt,  Hewitt, 

etc.)  . 

Public  works — new  bridges, 
dams,  roads,  buildings, 
etc . 


paid,  80  years  ago,  had  been  sold  for  t*  u  u  i  u  .  j  .  . . .  - , - - - — m 

$1,400,000,000,  I  wrote  brief  letters  to  “  should  alM  be  noted  that  no  street.  had  held  the  post  since, 

four  leading  city  newspapers,  asking  allowance  has  been  made  for  a  ^at  ^  Rosenthal  started  in  the  news-  James  Piper,  67,  for  48  years 
why  this  enormous  unearned  incre-  Pnbl^ed  m  business  as  a  carrier  for  the  old  the  Johnstown  (Pa.)  Tribune  m 

ment  in  land  values  should  be  paid  j  New  York  Daily  News.  He  served  department,  died  June  10  after  a  W 

to  the  church  which  had  done  noth-  which  had  nothing  to  do  with  crime,  apprenticeship  with  Wynkoop  &  illness.  He  retired  two  yean  ^ 
ing  to  create  them.  Since  this  in-  Jate  Sir  Percival  Hallenbeck,  later  working  with  the  William  A  Ratigan  54 

creased  value  was  due  to  ^ov^  of  s^ml  on  ffie  con-  ^o.,  Roy  Press,  Ca^XTeatr^  D^tooU,’ 

Sr»^ric^JLuorf„n.w-  S"*®  ‘  “0  >*■'  former  DPWi. 

®  L*  SJTTl  i.«  hie  tour  of  the  United  Stetee,  die-  Cherouny  Prmtmg  Co.  dred  Jnn.  U  of  a  hem  etUek. 

have  been  taken  bv  taxation  patches  from  Wallis  Myers  on  Tennis  ^  .  Frank  J.  Heindel,  54,  father  of  Look 

.U?  puSSis  “xauon  ^  ©bltUafP  heindel,  Madison  (WU.)  CopW 

of  my  letters  were  published,  reports  on  motor  records  on  Bonne-  ^ _  Times  advertising  manager,  died  Joat 

er  whv  viUe  Salt  Flats.  In  addition  there  .  _  -..-titv  m  ui-  u  t«j  ®  Madison  hospital  following i 

Whidden  Graham  were  editorials,  written  in  London.  \  Pttbll?h®r,  Ed-  three-week  illness.  He  was  advetlii. 

WHIDDEN  URAHAM.  faithfully,  >  ^^g  manager  of  the  Burdick  &  Mur- 

IME  NOT  OVER  CARLFD  Douglas  WUliams  worked  ^ay  Co.  department  store  there. 

IME  NOT  OVER-CABLED  ^oiigias  wmia^,  on  Illinois  and  Iowa  newspapers  before  r>,  T  Kii-Ti>n>  oa  a 


trade  papers,  including  Editor  &  Pub-  try  in  1892  as  correspondent  for  da 
USHER,  Printing  and  The  Magazine  of  London  Era,  drama  publication, 
Wall  Street.  had  held  the  post  sinc-e. 


the  people  of  the  city,  it  would  seem  article  on  American  action  follow-  cherouny  Printing  Co. 
to  be  a  self-evident  truth  that  it  ^8  his  tour  of  the  United  States,  dis- 


should  have  been  taken  by  taxation  patches  from  Wallis  Myers  on  Tennis 


for  public  purposes. 


at  Forest  Hills  and  a  series  of  special 


None  of  my  letters  were  published,  reports  on  motor  records  on  Bonne 


©faituarp 


I  wonder  why. 


Whidden  Graham. 


ville  Salt  Flats.  In  addition  there 
were  editorials,  written  in  London. 

Yours  faithfully, 
Douglas  Williams, 


CRIME  NOT  OVER-CABLED  Douglas  WUli 

To  Editor  &  Publisher:  From  time  representative,  Loi 

to  time  the  hoary  accusation  is  raised  Daily  Telegraph 

anent  the  alleg^  inordinate  amount 

of  ^erican  “crime  new^’  appearing  Employes^  GrOUP 

in  foreign  newspapers.  Some  critics  ^ 

of  the  efforts  of  foreign  journalists  Formed  in  MUwaUi 
serving  foreign  newspapers  from  New  cbv  telegraph  to  Edito*  &  Poblishi 
York  would  have  it  that  they  cable  Milwaukee,  Jime  24— No  del 
nothing  else!  nrovress  has  been  made  during 


A  ^  T  1  111111015  aiiu  lowa  i«?w5yaut;i5  otriuie  t  V’*«!.w«ra  oi  i  au  a 

purchase  of  the  Sun.  His  wife  and 

Daily  Telegraph  Haiiehtir  survive  pleton  (Wis.)  Post-Crescent  editakl 

_  ®  daug  ter  su  e.  June  20  as  a  result  of  ». 

Mrs.  Chabip  Clark,  widow  of  the  juries  suffered  the  previous  day  vdm 
Jew  Employes  Group  Speaker  of  the  House  of  Repre-  ^ived  into  shallow  water  while 

r  J  •  I  sentatives,  died  in  New  Orleans,  June  swimming  in  Lake  Winnebago. 

tormea  in  InilWaUKee  15,  at  the  home  of  her  daughter,  Mrs.  Willim  Russell  Fibrell,  42,  dirw. 
IBy  telegraph  to  Editob  &  Publisbeb)  James  M.  Thomson,  wife  of  the  pub-  ^qj.  qJ  jj^e  marketing  and  research 
Milwaukee,  Jime  24 — No  definite  Usher  of  the  Item.  department,  Los  Angeles  Times,  for 

rogress  has  been  made  during  past  William  J.  Moriarty,  34,  poUtical  the  last  tluee  years,  died  of  a  hw 


notmng  else.  progress  has  been  made  during  past  William  J.  Moriarty,  34,  poUtical  the  last  three  years,  died  of  a  heart 

Recently  the  newspapers  here  re-  week  in  negotiations  between  Sentinel  reporter,  Waterbury  (Conn.)  Demo-  attack  at  San  Diego  June  19.  Ha 

ported  some  remarks  made  by  the  management  and  committee  of  the  crat,  di^  June  14  in  the  Middlesex  wife  and  a  five-year-old  son  survivt. 

eminent  former  American  Minister  to  MUwaukee  Newspaper  Guild  on  a  Hospital,  Middletown,  from  injuries  - - 

Denmark,  Mrs.  Ruth  Bryan  Owen  proposed  contract  providing  salary  suffered  when  struck  by  an  automo-  FILE  WOODRUFF  ESTATE 
Rohde,  who  complained  that  to  the  scales  and  hours.  The  deadlock  arose  bile,  Jime  13,  near  Chester,  while  The  will  of  Harvey  T.  Woodnifi. 
average  foreigner  the  United  States  over  the  guild’s  demand  for  a  prefer-  returning  home  from  a  dinner  given  Chicago  Tribune  sports  writer  and 

appeared  as  “a  land  of  gangsters  and  ential  guild  shop  and  no  reductions  in  by  the  Laurel  Club,  composed  of  columnist  who  died  June  2,  was  filed 

flying  bullets,  flagpole  sitters  and  staff  below  the  number  employed  at  legislative  reporters.  last  week  in  Probate  Court,  Chicago, 

marathon  dancers  and  teeming  with  the  time  of  signing  the  contract.  Mrs.  Elizabeth  Veronica  McT.  It  disposes  of  an  estate  estimated  at 


last  week  in  Probate  Court,  Chicago. 
It  disposes  of  an  estate  estimated  at 


l»dly  kept  prison  camps.”  She  fur-  The  guUd  has  given  in  on  the  prefer-  GRnrm,  66,  mother  of  William  Griffini  $175,000,  composed  of  securities  and 
ther  stated  that  in  a  scrapbook  of  ential  shop  demand  but  the  manage-  publisher.  New  York  Sunday  Inquirer,  real  estate.  Mr.  Woodruff  1^  the  en- 
Swedish,  Danish  and  Finnish  news-  ment  refuses  to  agree  on  the  staff  re-  died  June  15  at  her  home  on  River-  tire  sum  in  trust  for  his  widow,  Mri 
paper^cuttings  devoted  to  news  items,  duction  factor.  The  guild  has  charged  side  Drive,  New  York.  With  Mrs.  Eva  H.  Woodruff,  and  two  dau^ters. 

over  70  per  cent  dealt  with  crime.  the  Sentinel  management  with  resort-  Griffin  when  she  died  were  11  chil-  -  ' 

In  common,  I  feel  sure,  with  those  ing  to  deliberate  frustration  of  con-  dren,  including  four  sons  who  pub-  gj  •  ♦  C  ,i,in 

of  my  foreign  colleagues  who  make  tract  negotiations  and  is  considering  lish  the  Inquirer.  KQUipHiCnt  CUIQ  SUppSCI 

a  conscientious  effort  to  present  filing  charges  of  bad  faith  and  in-  Franklin  Wilbur  Heath  76  former 


a  conscienuous  ettort  to  present  hlmg  charges  of  bad  faith  and  m-  Franklin  Wilbur  Heath,  76,  former 
abroad  a  broad  and  intelligent  picture  timidation  with  the  Federal  Labor  secretary  of  the  United  Typothetae 


of  America  national  activities,  I  re-  Board.  ajjjj  secretary-emeritus  of  the  Ty- 

spectfully  insist  that  statements  such  A  newly  organized  editorial  em-  pothetae  of  Philadelphia  and  widely 
^as  those  quoted  above  from  Mrs.  ployes  association  has  filed  a  petition  known  in  the  printing  trade,  died 

■Tlohde  are  entirely  misleading  and  to  with  the  Federal  Labor  Board  for  a  this  week  in  Swarthmore,  Pa. 

a  large  extent  unjustified  by  the  facts,  hearing  to  determine  a  new  election  Wayne  Rod  Young,  six-year-old  son 
In  proof  of  my  contenhon  I  append  for  bargaming  agency,  claiming  its  „£  Young,  creator  of  the  comic 

to  mis  letter  statistics  obtamed  by  ex-  membership  already  comprises  a  clear  “Blondie  ”  died  June  26  of 

amination  of  back  files  of  outgoing  majority  of  Sentinel  editorial  em-  diphtheria  at  his  parents’  home  in 

news  rabies  sent  to  ^ndon  by  the  ployes.  pP  Neck.  L.  I  This  was  the 


Wayne  Rod  Young,  six-year-old  son 
of  Chic  Yoimg,  creator  of  the  comic 
strip  “Blondie,”  died  June  26  of 
diphtheria  at  his  parents’  home  in 
Great  Neck,  L.  I.  This  was  the 


news  rabies  sent  to  London  by  the  ployes.  {T 1  ^  w^  the 

Daily  Tele^aph,  which  paper  I  rep-  According  to  Chester  Vonier,  pres-  Young’s  only  child  and  reported  to 
resent  m  ffie  Umted  States.  ident,  the  association  has  been  formed  bp  the  inspiration  for  one  of  the  comic 

My  office  cables  a  very  full  daily  without  knowledge,  encouragement,  strip  characters,  “Baby  Dumpling.” 
report  of  American  news,  supple-  assistanra  or  Erection  of  the  manage-  Sinovitz,  who  was  better 

mented  by  all  manner  of  mail  and  ment.  It  mcludes  former  members  __  “pmp”  nnvvan  dav  noliee 


photographic  material,  and  it  may  in- 


trl  1^-,  “  members  ^5  ..petp”  Duggan,  day  police 

of  the  Milwaukra  Newspaper  Guild,  reporter,  Worcester  (Mass.)  Tele- 


terest  your  readers  to  know  that  dur-  some  who  have  dropped  out  since  its  £qj.  the  past  10  years  and  for- 

ing  the  last  six  months  of  last  year  CIO  affiliation  and  many  who  voted  ^  ’ 

only  2  per  cent  of  our  cabled  news  for  the  guild  as  their  collective  bw-  I 
dealt  with  crime.  The  average  during  gaining  agency  in  a  recent  labor  board  ' 

the  preceding  six  months  was  some-  election.  \  *  R  wOOwO 

what  higher,  it  is  true,  but  only  be-  Vonier  explained  that  the  guild  was  ! 


what  higher,  it  is  true,  but  only  be-  Vonier  explained  that  the  guild  was 
cause  of  the  amazing  world  interest  in  an  AFL  affiliate  at  the  time  of  the 
the  Hauptmann  trial  —  an  interest  election  which  it  won  by  vote  of  38 

which  it  may  be  claimed  was  shared  to  29  but  since  then  has  deserted  AFL 

by  American  readers.  and  joined  CIO  and  also  pledlged  itself 

A  rough  percentage  classification  of  to  vertical  unionization  of  newspaper 
American  news  appearing  in  the  plants. 

Daily  Telegraph  during  the  year  of  Since  the  guild  today  is  not  the 

1936  shows  as  follows:  labor  organization  it  was  when  the 


General  news  . 44.9% 

Political  news,  the  Presi¬ 
dent,  American  foreign  re¬ 
lations  . 24.3% 

Art,  stage,  screen,  music 

and  radio  .  7.4% 

Crime  (including  Haupt¬ 
mann  case)  .  6.3% 

Sports,  yachting,  etc .  6.0% 

Special  articles  (none  about 
crime)  .  5.6% 


Since  the  guild  today  is  not  the 
labor  organization  it  was  when  the 
Sentinel  employes  voted  to  give  it 
exclusive  bargaining  rights  a  majority 
of  employes  have  joined  the  new 
movement  whose  immediate  objective 
is  a  new  determination  of  a  bargain¬ 
ing  agent 

Since  the  guild  has  not  yet  been  ex¬ 
pelled  from  the  AFL  an  independent 
union  such  as  an  editorial  employes 
association  is  the  only  possible  alter¬ 
native  to  the  guild  with  its  CIO  affili¬ 
ations  in  another  labor  board  election, 
Vonier  said. 
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guild  shop  means 

.  CONTROL  OF  NEWS 

York  Herald  Tribune  Again 
Refutes  Request  Stating  Objec¬ 
tions — ApproTes  5-Day, 
40-Hour  Week 

OQa  - 

ua.  Another  negotiations  meeting  be- 
^  tween  the  management  of  the  New 
ad  York  Herald  Tribune  and  represen¬ 
tatives  of  the  Newspaper  Guild  of 
^  New  York  was  held  Wednesday  with 
“no  definite  conclusions”  arrived  at. 
Discussion  centered  around  the 
m  printed  reply  of  the  management  to  a 
MM  proposed  contract  which  had  been 
a^  ^bmitted  by  the  guild, 
ita,  In  answer  to  the  guild’s  shop  re¬ 
quest  the  Herald  Tribune  statement 
oak  said,  ‘“Hus  proposal  involves  consid¬ 
erations  of  fundamental  character  to 
which  we  cannot  accede.” 

I  It  continued  that  for  any  organiza- 
ticm  to  have  control  of  news  or  edi¬ 
torial  staffs  “is  directly  to  exercise  an 
^  influence  in  the  determination  of  what 
Ap-  shall  be  written,  what  shall  be  printed, 
nW  who  shall  write  it,  and  how  it  shall 
f  b-  be  written  and  edited.  For  a  pub¬ 
lisher  or  editor  to  permit  such  par¬ 
ticipation,  in  whatever  form  of  di¬ 
rection  or  indirection  it  may  be  ad- 
vanced,  is  a  deprivation  or  surrender 
of  that  which  is  at  once  the  duty,  the 


EDITOR  &  PUBLISHER 
CALENDAR 

June  27-29  —  New  England 
Conference  of  Typographical 
Unions,  Poland  Springs  House, 
Poland  Springs,  Me. 

June  28-29 — New  York  As¬ 
sociated  Dailies,  summer  meet¬ 
ing,  Briarcliff  Lodge,  Briarcliff 
Manor. 

June  28-July  1 — Association 
of  Newspaper  Classified  Adver¬ 
tising  Managers,  annual  con¬ 
vention,  Peoria,  Ill. 

June  29 — Special  meeting  of 
editors  and  publishers  on  Guild, 
Palmer  House,  Chicago. 

June  30 -July  2  —  National 
Assn,  of  Journalism  Directors 
of  Secondary  Schools,  meeting, 
Detroit,  Mich. 

July  2-4 — National  Amateur 
Press  Assn.,  meeting,  Boston. 

July  5-10  —  Continental  Ad¬ 
vertising  Association,  conven¬ 
tion,  Paris. 

July  9-11 — National  Headlin¬ 
ers’  Frolic,  convention,  Atlantic 
City. 

July  11  &  12 — Utah  State 
Press  Assn.,  midsummer  meet¬ 
ing,  Aspen  Grove. 

FIRE  NEWS  RESTRICTED 


EDITOR  &  PUBLISHER  _ 

AilTertiglng  Sunager  wants  conneetran— city 
y-«l  j  a  1  ••  •  20,000  up.  11  years  executive  experience 

^IftSSlllCd  r\CtVCrilSlIl^  on  gome  of  toughest  selling  jobs  in  coun¬ 

try.  Last  two  assignments  complete 
a  charge — local,  national,  class.,  special  pro- 

K  A  I  Ftij  motions.  Impressive  personal  selling  rec¬ 

ord  with  proven  ability  to  develop  others. 
ci-niaTinaie  tr-  i.  -.i.  increase  last  year  on  present  connec- 

SITUATIONS  (Cash  with  Order)  tion.  38  Trs.  old.  Married.  Unqueetion- 

1  Time  —  .50  per  line  able  references.  Box  2363,  Editor  &  I^b- 

3  Times  —  .40  per  line  _ _ 

Bnslness-AdTartlslng  Director  desires  change. 
ALL.  OTHER  CLASSIFICATIONS  Present  situation  unsatisfactory.  20  years 

(Cash  with  Ordert  practical,  successful  experience.  43,  mar- 

,  ried,  A-1  references.  Familiar  with  mor- 

1  lime  —  .75  per  ime  cantile  problems  and  civic  affairs.  Box 

4  Times  .60  per  line  2348,  Editor  &  Publisher. _ 

Count  six  words  to  the  line  when  sending  Circulation  Manager:  Fifteen  years  experi- 
caah  with  order.  Ads  charged  to  estab-  ence  large  and  small  papers.  One  who 
lished  accounts  will  be  billed  for  tbe  ^  class  carrier  organization 

counted  number  of  lines.  produce  on  a  economical  basis  and 

get  results.  Good  past  record.  Best  of 

FORMS  CLOSE  THURS.  NOON  EdU^ &“publ”8he?.‘'* 


cash  with  order.  Ads  charged  to  estab-  ence  large  and  small  papers.  One  who 
lished  accounts  will  be  billed  for  tbe  ^  class  carrier  organization 

counted  number  of  lines.  produce  on  a  economical  basis  and 

get  results.  Good  past  record.  Best  ol 

FORMS  CLOSE  THURS.  NOON  EdU^ &“publ”8he?.‘'* 

Minimum  space,  three  lines.  The  Editor  College  graduate,  journalism  major,  21 


&  Publisher  reserves  the  right  to  classify,  Wants  job  anywhere  ns  reporter.  Can 
edit  or  reject  any  copy.  proofread.  Four  years’  experience  as 

correspondent,  metropolitan  papers.  Female 

_ _ _  but  not  beautiful  enough  to  be  disturb- 

- = - : - - 7 - T- -  ing,  although  neat.  Interested  in  work, 

ousiness  Opportunity  not  in  looking  for  husband;  efficient. 

^ - p-  — - r-r - — Box  2369,  Editor  &  Publisher. 

notyper,  owning  linotypes,  wishes'  rent  = - — - - - 1 - 

space  with  printer  publishing  weeklies.  Competent  newsroom  executive  wide  experi- 
semi-monthlies,  book  work,  law,  et  cetera.  ence  seeking  connection  with  average  size 
Production  guaranteed.  Nadel,  747  Blake  managing  or  news  editor.  Also 

Avenue,  Brooklyn,  N.  Y.  qualified  as  sports  editor.  Good  record  and 

„  »  .  .  references.  Box  2374,  Editor  &  Publisher. 

_ Ngy-«P?P«.'L.APP»‘*«*»“» _  Beak  or  rewrite  job  on  eastern  or  mid- 

;>prai8Al8  nude  of  publishing  properties  westera  newspaper.  Ten  years*  practical 

by  competent  authorities.  Goodwill  values  experience  as  street  and  desk  man  prior 

computed  for  tax,  estate,  purchase  or  sale  present  position  with  advertising 

purposes  and  certified.  agency.  Box  2362,  Editor  &  Publisher. 

NEWSPAPER  APPRAISAL  C0RP*N  Display  man,  A-1,  now  employed,  seeks 
Times  Bldg.  Times  Square  New  York  change.  9  yrs.  soliciting,  copy  and  layout 

- ^ -  work  with  both  small  and  metropolitan 

Newspaper  ror  oale  papers.  Young  and  aggressive,  A  “Go- 

^1/  nv  all — — KZTVZ — Getter.**  Married.  Write  Box  2366,  Edi- 
air  or  all  of  North  Idaho  Daily  now  4^.  g.  PnbHaher 

earning  money.  Unless  you  have  $7,500  - - - 

cash  don*t  answer  this  ad.  Write  Box  Editor,  writer  and  executlTe  18  years,  avail- 
191  Sandpoint,  Idaho.  able  immediately.  Revive  or  enlarge  small 


New  orders  have  been  issued  by  the  wxif  or  aU  of  North  Idaho  Daily  now 


-  J  au  •  1.A  i  al  a  VAAAWA.,  AAWTw  i-Tw- A  A  Aoou^u  Kfj  oMu  vF  oi  JMorin  laano  i^aiiy  now 

I*  tesponsibuity,  and  the  right  ot  that  York  City  Fire  Department  to  earning  money.  Unless  you  have  $7,500 

publisher  or  editor,  namely,  to  deter-  ban  reporters  from  getting  any  de-  'm  s^S3noint”Tdaho''‘“ 
mine  the  character  of  the  newspaper,  ^lils  about  fires,  personnel  changes,  or  ’ 

“Such  a  surrender  or  deprivation  is  detailed  information  about  activities  Newspaper  Brokers 

•c  impossible  upon  any  newspaper  that  of  Fire  Commissioner  John  J.  McElli-  r — ~ — r — TT, - r — ^ - r:^ - 

Kinifl.  inteUectual  freedoin  for  its  gott.  Reporters  were  ordered  by  °To“lease“'^f«deY‘”“HiShes?*ref“"fc:^ 

r  and  editorial  stalls  and  tor  a  Richard  F.  Warner,  secretary  of  the  Len  Feighner  Agency,  Nashville,  Mich. 

Cl  1  free  and  independent  press.  department,  to  “get  in  touch  with  Dally  newspaper  properties  bought,  sold, 

jicggo.  “The  Herald  Tribune,  however,  in  assistant  and  deputy  chiefs  in  ^rge  vi?e.“‘^n^ iriw^from  owne?r’and  Tuylrs 

{pA  at  common  with  other  publishers,  has  at  fires  for  all  their  news.  This  is  received  in  confidence. 

S  and  not  overlooked  the  fact  that  the  news-  expected  to  hinder  the  work  of  news-  TiSes'Bld^^^^TimL^^ua^rt^  Tew^Y^rk 

lieen-  guild  as  an  organization  has  men  in  covering  such  assignments,  - — - — - - - 

'  Mrs  officially  taken  positions  upon  and  in-  since  those  officials  are  usually  too  _ Newspaper  Wanted 

dicated  the  intention  as  well  as  the  busy  to  offer  assistance.  Up  to  $15,000  cash  for  small  daily  in  south* 

,  obligation  of  its  meinbership  to  sup-  e.i.-r  Bo"  237S.  Edited" 

port  specific  causes  of  economic,  polit-  L.inE.L.  auii  .  . .  "  = 

iHei  ical,  and  social  import  and  of  con-  As  an  offshoot  of  the  recent  eleven-  Circulation  Promotion 

troversial  character  and  debatable  week  strike  at  the  Colonial  Press,  Inc.  - : - ; — 7 

-  wisdom.  The  publisher  in  such  cir-  of  Clinton,  Mass.,  DanielJ.  McDonald,  ®f„t*ou'^cTnTE*”o‘add”ou®^^^^ 

• ,  cumstances  faces  not  a  theory  but  a  secretary  of  the  Boston  Allied  Print-  tial  circulation  on  a  self-financing  plan 

I  condition  created  by  the  guild.  When  ing  Trades  Council,  has  filed  a  $50,000 


Business  Opportunity 

liinotyper,  owning  linotypes,  wishes'  rent 
space  with  printer  publishing  weeklies, 
semi-monthlies,  book  work,  law,  et  cetera. 
Production  guaranteed.  Nadel,  747  Blake 
Avenue,  Brooklyn,  N.  Y. 

_ Newspaper  Appraising _ 

Apprsissls  made  of  publishing  properties 
by  competent  authorities.  Goodwill  values 
computed  for  tax,  estate,  purchase  or  sale 
purposes  and  certified. 

NEWSPAPER  APPRAISAL  CORP’N 
Times  Bldg.  Times  Square  New  York 

Newspaper  For  Sale 


191  Sandpoint,  Idaho. _  able  immediately.  Revive  or  enlarge  small 

-  daily.  Will  invest.  Salary  reasonable.  Box 

Newspaper  Brokers  2359,  Editor  &  Pnblisher. _ 

- - Editorial  writer,  reporter.  Makes  page  one 

pftble  h&ndllng,  buying,  selling,  mergers.  news  understandable  to  the  milkman. 

No  leasee  or  trades.  Highest  references.  Satisfies  old  readers,  wins  new  ones  by 
Len  Feighner  Agency,  Nashville,  Mich.  backgrounding  news.  Forceful,  young, 

tUy  newspaper  properties  bought,  sold.  *  ^372,  Editor 

consolidated,  merged.  Efficient,  active  ser-  — ^ _ 

vice.  Inquiries  from  owners  and  buyers  Ex-reporter  2  papers,  honor  grsdnate  mid- 


For  good  newspapers  this  27-yesr  old  insti¬ 
tution  continues  to  add  sound,  snbstan- 
tial  circnlation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi- 
dental  Bldg.,  Indianapolis. _ 


west  journalism  school  ’37,  needs  job. 
$20.  Box  2361,  Editor  &  Pnblisher. 

Indiana  University  jonmalism  graduate,  22, 
14  months’  experience.  Capable  in  any 
type  of  editorial  work.  Will  go  anywhere 
as  reporter,  feature  writer.  Salary  sec¬ 
ondary.  Box  2297,  Editor  &  Publisher. 

Newspaperman,  26,  three  years  as  Harris¬ 
burg,  Pa.,  correspondent,  will  go  any¬ 
where  as  reporter,  feature  writer,  or  cor¬ 
respondent.  $30  per  week  to  'start.  Box 
2316,  Editor  &  Pnblisher. 


Mechanical  Equipment  For  Sale 


1  repoi^gr  covers  a  story  he  is,  so  far  libel  suit  in  Superior  Court  at  Worces-  New  Circulation  Methods— Hudson  De  Priest  For  Sale:  To  make  room  for  new  forty-page 
L<!  tho  rpsiiltiniT  nnrrntiwo  io  .>r>noomorl  ter  asain.st  Prpsidpnt  T,pwis  M.  Adams  jfc  WnriH’.  rn..,,!..  press — two-plate.  24-Dase  Goss  strai^ht- 


as  the  resulting  narrative  is  concerned,  ter  against  President  Lewis  M.  Adams  &  Associates,  World’s  Record  Circuia- 
the  eyes,  ears  and  mouthpiece  of  the  and  the  Clinton  (Mass.)  Daily  Item.  York  Avenue,  New 

newspaper  itself.  If  he  is  a  reporter  McDonald  alleges  he  was  defamed  by  .  _  — 

in  fact  as  well  as  in  name,  as  distin-  an  asserted  statement  by  Adams,  later  Help  Wanted 

Sninhed  from  an  advocate,  the  result—  printed  in  the  Clinton  newspaper.  Circulation  Promotion,  young  man  with 

ing  narrative  will  not  be  propaganda  -  sound  experience  to  take  over  complete 

ta  tl»t  to  which  the  pubUc  »,d  the  CASWELL  TO  lOWA  CITY  Kr’tp.’.'SiiT  ”a 

publisher  have  the  right,  a  completely  Paul  H.  Caswell,  co-publisher  of  the  can  plan  and  write  complete  campaigns, 
objective  report.  The  question  is  not  Cherokee  (la.)  Daily  Times  and  the  Jo„“'‘stranrpep\^a‘?ks"‘*sub^^^^^^ 

necessarily  one  so  much  of  integrity  as  Cherokee  Chief  will  jom  the  execu-  ing  ideas,  etc.  Must  be  resident  of  met- 

of  judgment,  one  so  much  of  intention  tive  staff  of  the  Iowa  City  (la.)  Press-  ropoiitan  New  York  or  vicinity.  Starting 

as  of  unconscious  or  subconscious  re-  Citizen,  July  1.  Mr.  Caswell  started  oppor’tunu|*to^p?ogress'^with'^^eTOfu*rnd 

action.  There  can  be,  we  believe,  no  his  career  as  a  carrier  for  the  Denni-  proof  of  ability.  Send  complete  history, 
askance  of  objectivity  from  one  in-  son  (la.)  Bulletin.  He  received  his  Fema^M’T^ExcLnge*  (^gL'cy)*'’ 

spued  with  zeal  for  specific  causes  or  early  training  working  with  his  father,  1708  Times  Bldg.  Times  ^uare,  N.  Y. 

under  the  restraint  of  obligation  to  G.  L.  Caswell,  widely-known  manag-  Classified  SoUcitor;  Not  over  30  years  of 

support  specific  causes.”  ing  director  of  the  Iowa  Press  Assn.  bu\^‘^„®oPt®‘j,‘e"c"esirrT‘"st«rtin^^ 

The  Herald  Tribtme  annroved  of  the  about  $30  per  week,  plus  bonus  and  car 

five-dav  40-hoiir^pW  HARLOW  MEMORY  BOOK  allowance.  Knowledge  of  several  classi- 

uve  oay  w-nour  week.  The  proposed  fications  required.  Reply  in  detail,  giving 

Qunimum  wages  did  not  meet  the  tne  Detroit  limes  published  an  experience,  references  and  photo, 
uumagement’s  annroval  hut  it  acrrooH  eight-page  “Jean  Harlow  Memory  Femald’s  Exchange,  Inc.  (Agency) 

todiJ^til  Sem  irsugges^Ut^^^^^ 

_ _ _  iuggesiea  me  ois-  WANTED;  CARTOONIST.  For  new  feature 

'UlSSton  of  pay  restorations  and  pro-  ■  1  it  is  launching,  a  successful  syndicate  is 


press — two-plate,  24-page  Goss  straight- 
line  with  color  cylinder,  21%”  cutoff. 
May  be  seen  on  floor  printing  four-color 
Sunday  comics.  Meridian  Star,  Meridian, 
Mississippi. _ 

For  Sale:  32-page  Goss  Straigbtline,  4  decks, 
suitable  for  four-color  comics  or  circu¬ 
lars.  Equipped  with  two  high  speed  fold¬ 
ers.  Also  Ostrander  Seymour  Dry  Mat 
Roller,  like  new.  Thomas  W.  Hall  Co., 
Stamford,  Conn. 


Jjn“estrand%ep\aYks  subs7riS?Z°pu^^^  32-Pa«e  Hoo  prees,  motor,  complete  stereo 

inrileas?"etc^  Must  be  ?a"e  -  tr7nenS‘T;o°tL"r"  do.*,"/ 

ro^o.itan’New  York  or  vicinity..  Starting  J?®"  *®'  “”1; 


typing  equipment — not  necessary  for  pur¬ 
chaser  to  spend  another  dollar  for  any- 
sainrv  of  *35  *40  ner  week  with  definite  ‘^ing.  May  be  seen  running.  Change  of 

photo  and  references  with  first  letter.  _ I _ 

Femald’s  Exchange  (Agency)  r7  i;  - - 

1708  Times  Bldg.  Times  ^uare,  N.  Y.  Photo-Engraving  Equipment  For  Sal# 


posed  severance  pay  ranging  to  13 
weeks  wages  for  9  years  or  more  ser- 
'uce.  It  proposed  to  continue  its  vaca- 
Uon  with  pay  policy  but  did  not  ap¬ 
prove  of  the  grievance  committee  idea. 
_  In  regard  to  copy  boys  it  stated 
such  matters  of  seniority,  priority, 
j*nd  preferential  status  have  no  proper 
Implication  to  news  employes.” 

I  The  proposed  10  per  cent  salary  in- 
Fcase  was  not  approved.  The  state- 
^nt  said:  “A  fixed  horizontal  in- 
has  no  proper  application  to  a 
P^s  department,  where  compensation 
p  not  and,  in  our  view,  should  not 
standardized.” 


CAPABLE  MEN 

(AND  WOMEN) 

Promptly  Recommondad 
for  Any  Position — 

NEWSPAPERS 
MAGAZINES 
And  Allied  Fields 

Qualiiicationt,  photot,  and  refaraneat 
on  filo, 

FERNALD’S  EXCHANGE,  INC. 

another  EDITOR  ft  PUBLISHER  service. 
1708  Times  Bldg.,  Times  Square,  N.  T.  0. 
WM.  M.  WILSON,  Mgr. 


age;  Metropolitan  experience;  Car  help¬ 
ful,  but  not  necessary.  Starting  salary 
about  $30  per  week,  plus  bonus  and  car 
allowance.  Knowledge  of  several  classi¬ 
fications  required.  Reply  in  detail,  giving 
experience,  references  and  photo. 

Feraald’s  Exchange,  Inc.  (Agency) 
1708  Times  Bldg.,  Times  Square,  N.  Y.  O. 

WANTED;  CARTOONIST.  For  new  feature 
it  is  launching,  a  successful  syndicate  is 
looking  for  artist  who  works  in  Ripley-Feg 
Murray  style.  Wants  good  portraitist  with 
eye  for  composition  and  sense  of  the 
dramatic.  Prefers  some  one  working  in 
New  York.  This  is  a  job  either  for  man 
who  has  arrived  or  one  who  could  be 
among  the  tops  if  given  opportunity. 
Send  history  and  samples  to  Box  2365, 
Editor  &  Publisher.  All  correspondence 
confidential. _ 

Wanted — all  around  newsman  with  adver¬ 
tising  experience  who  can  take  charge  of 
radio  station  news  broadcasts.  Radio 
voice,  college  education  preferred.  Box 
2373,  Editor  &  Publisher. 

Situation*  Wanted 

Advertising  man — A  real  "find”  for  the 
alert  publisher.  Age  34,  ten  years  snc- 
cessfni  selling  on  leading  New  York 
dailies.  Free  to  travel.  Box  2368,  Editor 
&  Publisher. 


E.  T.  SULLEBARGER  CO. 
Photo-engraving  Equipment  and  Metal* 
116  John  St.  538  8.  Clark  St. 

New  York,  N.  Y. _  Chicago,  Ill. 

_ Newapaper  Supplie* _ 

Stereotype  and  ^esaroom  SnppUea — Electric 
Matrix  Scorching  Machines.  American  Pub¬ 
lishers  Supply,  Box  131,  West  Lynn,  Mass. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  Madison  Ave.  Now  York 

Bnalneaa  Established  in  1899 
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FRANK  A.  MUNSEY,  destined  to  wright  of  Boston  on  the  heels 

.  J _ _ _ Li _ _ _ _ _ _ _  _ 1  ^ 


be  the  deus  ex  machina  of  Gotham,  Munsey’s  mergers,  made  no 
appeared  on  the  scene  in  1912.  His  whatever.  The  News  and  the  Mir 
previous  venture,  in  remain  the  only  papers  to  gain  a  fo 
1891,  proved  to  be  30  hold  in  New  York  in  25  years, 
years  before  its  time,  «  •  « 

but  in  1912  Mr.  Mun- 

sey  came  to  stay.  He  QUIET  REIGNED  during  the  pr 
was  an  ardent  Bull  1^-1930,  except 

oueht  the  New  York  entrance  of  Scripps-Howi 


Mr.  Munsey 
Arrives 


By  ARTHUR  ROBB 


Mooser  and  brought  the  New  York 
Press  to  give  T.  R.  a  Manhattan  organ. 
There  wasn’t  much  use  for  it  in  that 


A  FORTNIGHT  OF  RUMORS  aged  for  the  Searles  family  (Massa-  capacity  after  November,  but  Munsey 
headed  up  this  week  with  the  definite  chusetts)  by  Jason  Rogers.  pegged  along  until  1916,  when  he  Keigns  i  move  st^dily 

that  the  New  York  Journal— Hearst’s  leader.  Largest  found  an  opportxmity  to  buy  the  Sun, 

American,  apple  of  circulation  in  the  country  and  a  power  morning,  evening  and  Sunday.  That  .  ^ 

W.R.  Hearst’s  eye  for  in  New  York  commerce  and  politics,  was  a  much  bigger  opportunity  and  recMM  a  m  and  advei 

42  years,  would  dis-  Mail-Interesting,  well-edited,  with  the  Press  was  shortly  submerged  m  ^  iZve 


Prosperity 
Reigns  ? 


announcement  that  the  New  York  Journal — Hearst’s  leader. 


whose  Telegram 
slow  and  HiflJ 
progress,  but  dl| 
move  steadily  fggc 
ward.  Wages  at 
vanced,  but 


The  American  42  years,  would  dis- 


appear  from  the  excellent  features,  but  handicapped  by  the  new  acquisition.  One  gone. 


patronage  was  heavy  enough  to  m 
all  expenses  and  leave  somethiag 
profits.  But  by  1927,  it  was  evid 


ranks  of  daily  jour-  a  succession  of  absentee  owners.  War  had  entirely  changed  the  New  .  close  observers  that  tmnhu 

nalism  on  J^e  25.  Post — Heir  to  the  Bryant  and  God-  York  picture.  Foreign  news  took  the  Space  was  beine  sold  t 

The  name  of  the  paper,  which  has  kin  mantles,  under  Oswald  Garrison  front  pages,  and  skyrocketed  news  rates  without  reeard  tn  '' 

been  on  the  New  York  renter  since  Villard.  Cultured  and  dignified,  it  costs.  Paper  prices  began  a  steady  profits  Expenses  were  beinv  H 

1902,  will  continue  in  the  title  of  the  proclaimed  that  its  “22,000  buys  like  upward  march  that  was  to  culminate  ^  lavish  hand  in  promotion 

gening  Journal’s  new  Sunday  ^tion.  a  ^Uion.”  in  19M  wth  contract  prices  treble  pansion  of  features,  constructii 

Thus  comes  an  untimely  end  to  a  Evenmg  Sun — A  smaller  prototype  their  1912  levels.  Wages,  under  pres-  branch  plants  to  care  for  widest* 

career  which  began  with  a  pyroteA-  of  today’s  Sun,  operated  with  the  sure  of  war  inflation,  advanced  for  circulation  It  was  evident  tha^ 

nic  display  of  journalism  and  which  morning  paper  by  Reick.  union  workmen.  Advertising  ex-  slight  business  souall  wmiM  ir^ 


Evening  Sun — A  smaller  prototype  their  1912  levels.  Wages,  under  pres- 


pansion  ot  features,  constructuw  ( 
branch  plants  to  care  for  widespm 


of  today’s  Sun,  operated  with  the  sure  of  war  inflation,  advanced  for  circulation.  It  was  evident  that  e 


union  workmen.  Advertising 


a  slight  business  squall  would  kno 


has  probably  produced  more  spectac-  Telegram— Pinkish  orphan  brother  panded,  but  far  more  slowly  than  r  .l 

ular  newspaper  work  than  any  other  of  the  giant  Herald,  strong  in  sports  costs.  beam  enX  ^ 

U.  S.  imwspaper  iii  the  s^e  span  of  and  classified  advertising.  Mr.  Munsey’s  next  step  was  acquisi-  slieht  souall  that 

Evening  World — Hearst’s  strongest  tion  of  the  Herald  and  Telegram,  on 


their  beam  ends. 

It  was  no  slight  squall  that 


life.  The  fatal  defect  is  that  the  Evening  World — Hearst’s  strongest  tion  of  the  Herald  and  Telegram,  on  ^^^29  but  a  force-10  hu 
American  seldoin  had  a  profitable  rival,  sharing  with  the  Journal  the  the  market  since  Bennett’s  death  in  Haltingly  the  publishers  cut  nmnS 
year  as  a  daily,  its  widely  circulated  popular  circulation  and  the  mass  of  1918.  That  was  early  in  1920,  and  the  bere  and  there  to  get  even  with  & 

Sunday  edition  carrying  the  load  for  local  advertising  patronage.  Sun  was  shortly  merged  with  the  dronninB  volume  of  -J _ 

most  of  four  decades.  -niat  makes  seven.  Herald,  the  Evening  Sim  and  Tele-  but  profits  were  out  of  the 


most  of  four  decades.  Tliat  makes  seven.  Herald,  the  Evenmg  Sun  and  Tele-  but  profits  were  out  of  the  wia 

Passmg  of  the  American  brmgs  the  in  Brooklyn  four  evening  papers  gram  continuing  their  separate  ways.  f^j.  by  1931  First ' 

morning  paper  population  down  to  competed  in  1912.  The  Eagle,  estab-  Then  the  Sun  disappeared  as  a  mom-  succumb  was  the  top-heaw  Pulifa 

two  standard-sized  morning  papers  fished  in  1841,  and  still  in  the  Hester  ing  paper,  transferring  its  title  to  the  establishment  operating  imder 

and  two  tabloids.  The  evening  field  family,  was  nationally  famous  for  its  evening  edition.  Costs,  especially  terms  of  a  20-year-old  will  of 

has  already  been  reduced  to  four,  all  editorial  page  and  a  three-cent  price,  wages,  continued  to  advance,  even  founder  and  by  his  sons  who  li 

of  standard  format.  Across  the  East  daily  and  Simday,  maintained  in  the  through  the  post-war  panic,  and  Mr.  other  mirsuits  more  than  unnrofiti 

River,  Brooklyn,  is  now  served  by  face  of  one-cent  competition.  The  Munsey  decided  on  further  adjust-  ^ 

only  two  evening  papers.  The  reduc-  Standard- Union,  owned  by  the  Berri  ments.  In  1923,  he  bought  the  Globe  ,p.  i  #  .k  w  IH  ^ 
tion  process  has  been  almost  contin-  family,  carpet  makers,  and  operated  from  the  Searles  estate  and  summarily  _  worn  propertie 

uous  since  1912,  and  it  is  a  saddening  bv  H.  L.  Brideman.  nolar  exnlorer.  had  combined  it  with  the  Sun.  The  fol-  ^cripps-tloward  m  1-  ebruary,  1 


oi  Sianoara  lormai.  /across  uie  JMiai  aaily  and  Simday,  mamtamed  m  the  inrougn  me  posi-war  panic,  ana  inr.  other  pursuits  more  than  unprofitabl 

River,  Brooklyn,  is  now  served  by  face  of  one-cent  competition.  Hie  Munsey  decided  on  further  adjust-  journalism  ^ 

only  two  evening  papers.  The  reduc-  Standard- Union,  owned  by  the  Berri  ments.  In  1923,  he  bought  the  Globe  ,p.  i  #  .u  w  M  ^  t. 
tion  process  has  been  almost  contin-  family,  carpet  makers,  and  operated  from  the  Searles  estate  and  summarily  _  ®  world  properh^ 

uous  since  1912,  and  it  is  a  saddening  by  H.  L.  Bridgman,  polar  explorer,  had  combined  it  with  the  Sun.  The  fol-  ^cripps-Howard  m  l- ebruary  1931 
experience  to  count  the  roll  of  the  a  seemingly  unbreakable  hold  on  the  lowing  year  the  Mail  fell  to  his  hand  without  a  “oubt  the  most  cata< 

dead  during  the  past  quarter  century,  borough’s  middle  class,  especially  the  and  was  merged  with  the  Telegram,  f event  ot  me  quarto  ^ti^ 

When  this  writer  first  seriously  re-  Republicans  The  Times,  also  with  a  The  Post  was  bought  by  Cyrus  H.  ^  jour^ism.  'me  dynamic 


The  Post  was  bought  by  Cyrus  h!  jo^ism.  -me  dynamic 
r.,r+i=  tim/  World  disappeared,  except  as  its  tradi- 


garded  New  York  newspapers  as  his  William  Cullen  Bryant  tradition,  was  K.  Curtis  about  this  time,  too,  from  aisappearea,  excepiu its tr 

possible  destination,  he  had  to  wear  strong  in  the  borough’s  older  sections,  the  Lamont  interests,  but  figured  fit-  “  by 


out  plenty  of  shoe  leather  tramping  The  Citizen,  then  as  now.  centered  tie  in  the  drastic  “purge”  of  the  city’s 

from  one  front  office  to  another  to  around  borough  politics.  press.  Mr.  Munsey  had  so  far  efim-  tne  Morning  world  no  lo^«  en 


Dodsworths. 


tremendous  adver 


from  one  front  office  to  another  to  around  borough  politics.  press.  Mr.  Munsey  had  so  far  efim-  •  .  cu 

have  the  office  boy  tell  him  there  was  New  York  also  had  then  as  now,  the  mated  the  Press,  the  Sun,  the  Globe  u-  j 

“nothing  doing”  today.  All  papers.  Morning  Telegraph,  devoted  to  sports  and  the  Mail.  More  was  coming.  leadersh^  it  had  had  a  de«de  befow 
except  the  Herald  and  the  Times,  were  and  Broadway.  He  crowned  his  newspaper  career  ,  editorial  blade  had  1^  soon 

within  a  mUe  of  Brooklyn  Bridge.  ,  ,  ,  by  selling  the  Herald  to  the  Tribune,  ^ 

New  York  City  then  had  a  popula-  wiping  out  at  one  stroke  the  competi-  ““  h^hly  respected  by  mwi- 

tion  of  about  4,800,000.  New  Yorkers  THEY  WERE  16-PAGE  PAPERS,  tion  between  Republican  newspapers  M  i  j 

had  their  choice  of  this  galaxy  of  Some  of  them  were  not  yet  too  ac-  in  a  strongly  Democratic  city,  and  neid  its  place  and  *“  *°*;“ 
newspapers,  and  most  of  them  were  customed  to  setting  type  by  machine,  making  the  Herald  Tribune  a  topliner  wan^used  into  tbe  w 

readable  and  beloved  by  their  fol-  The  Sun.  in  fact,  in  the  narrowed  field.  And  Mr.  Mun-  Telegram m^g  the  latter 

lowers:  about  that  time  was  sey  died  in  1926,  fairly  content  that  ^  ^  ®' 

Morning:  A  Peek  At  the  set  on  the  Monot3rpe  he  had  put  New  York  journalism  on  The  American  also  profited  by 

American — Mr.  Hearst’s  own  paper.  Old  Day*  in  its  century-old  a  business  basis.  transactiiMi,  picking  up  a  large 

Herald — still  a  power,  but  beginning  plant  on  Nassau  Hie  Sun  was  now  immensely  strong,  World  s  great  classified  pai 

to  decay  from  the  long  absentee  man-  Street.  L  i  p  t  o  n  ’  s ,  and  was  shortly  taken  over  by  its  some  of  its  circulation, 

agement  of  Commodore  Bennett.  Perry’s,  Andy  Horn’s,  and  the  Um-  staff  cmd  executives  under  the  lead-  pression  was  ju^t  preparing  its  hsav 

Journal  of  Commerce — ^then  as  now,  brella  were  still  favorite  gathering  ership  of  William  T.  Dewart.  Hie  blows,  however,  and  tfie  Amer 

an  authority  in  its  field,  owned  by  the  places  for  newspapermen  around  Telegram  continued  to  hobble  along  ican  could  not  hold,  in  the  face  of 

Dodsworths.  Printing  House  Square.  nie  old  at  the  tail  of  the  parade  and  within  a  downswing,  the  gains  it 


he  had  put  New  York  journalism  on  The  American  also  profited  by 
a  business  basis.  transactiim,  picking  up  a  large  i 

Hie  Sun  was  now  immensely  strong,  Worlds  great  classified  p® 

and  was  shortly  taken  over  by  its  some  of  its  circulation. 


general  downswing,  the  gains  it 


Commercial — like  the  Journal  of  Hardware  Club,  across  City  Hall  Park,  year  after  Munsey’s  death  provided  nisde.  Caught  between  the  conserv' 
Commerce,  but  not  so  prosperous.  attracted  the  more  affluent  publishers  Roy  W.  Howard  with  his  long-desired  ^tive  Tunes  and  Herald  'Tribune 
Press — Tight,  well-edited,  sold  by  and  advertising  reps,  getting  the  entrance  into  New  York.  sensation^  ^ 


Press — Tight,  well-edited,  sold  by  and  advertising  reps,  getting  the  entrance  into  New  York.  sensation^  cot 

Eiinstein  to  Munsey  in  1912  and  con-  dotted  fine  filled  out  as  the  corks  Meanwhile  a  newcomer  had  begun  petition  of  the  liberal  tabloid  Ne 
verted  to  the  Bull  Moose  movement,  popped.  Joseph  Pulitzer’s  gilded  to  forge  to  the  top.  It  was  the  tabloid  ite  own  sister  tabloid  Mirror,  1 

Sun — Heir  of  the  Dana  tradition  and  dome  was  still  a  high  note  in  the  Daily  News,  started  in  1919  by  the  American  made  no  headway, 
still  the  newspaperman’s  newspaper  famous  skyline.  The  scene  and  the  Chicago  Tribune  ownership  and  pat-  •  •  • 

under  William  C.  Reick.  cast  of  the  journalistic  drama  of  1912  ronizingly  welcomed  to  New  York  by  jt  IS  PROBABLY  A  MBTAI 
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under  William  C.  Reick.  cast  of  the  journalistic  drama  of  1912  ronizingly  welcomed  to  New  York  by  fT  IS  PROBABLY  A  MBTAI 

Tribune — Hek  of  the  Greeley  traffi-  were  closer  to  1890  than  to  1915.  the  established  group.  No  one  except  to  draw  a  moral  from  «ri“*  rea 

tion  under  Whitelaw  Reid  and  a  die-  Paper  sold  for  $40  a  ton,  delivered,  its  editors  foresaw  any  prospect  of  its  events,  but  a  superficial  obeervati 
hard  Republican  spokesman.  Leader  Compositors  got  $25  a  week  and  the  success — but  it  was  in  the  black  with-  might  be  made.  The  tensati 
in  .the  move  to  banish  discreditable  ei^t-hour  day  was  still  fairly  new.  in  18  months  and  already  on  its  way  journalism  with  which  Hearst  crai 
advertising  from  newspapers.  Many  good  reporters  worked  on  space  to  record  circulation  totals  for  the  his  morning  and  evening  papers 

Times — Already  enjoying  world-  and  pulled  weekly  strings  at  $8  or  U.  S.  A.  Its  success  by  1924  attracted  New  York,  it  appears,  has  been  d 

wide  fame  as  The  Ttoes,  after  16  $10  a  column  that  put  their  earnings  Hearst’s  attention.  At  first  the  Amer-  nitely  usurped  by  the 

years  of  Oidis  ownerslup.  in  three  figures.  Presses  were  still  ican  added  a  tabloid  supplement  in  an  present  set-up  may  tempt  the  in 

World — Jos^h  Puhtzer  had  been  piled  deck  upon  deck  until  their  attempt  to  divide  the  News’  public,  ment  of  capital  in  a  new  stani 
dead  less  tl^  a  year  and  the  World  mountainous  heights  brought  out,  a  Soon  a  full-fledged  tabloid  appeared  sized  morning  paper,  well  to  the 
was  leader  in  every  department.  ^  few  years  later,  the  pres«it-day  unit  under  the  Hearst  flag  and  the  Amer-  of  the  Democratic  Times  and  the  1 
Wall  Street  Journal — C.  W.  Barron’s  under-slung  machines.  Foreign  news  ican  went  back  to  standard  leaving  publican  Herald  Tribune,  well  to 

Argus  of  finance.  was  slim.  Features  were  at  a  mini-  the  Mirror  to  dispute  tabloid  honors,  riaht  of  the  tahloiH  Nears  and  ! 


Argus  of  finance.  was  slim.  Features  were  at  a  mini-  the  Mirror  to  dispute  tabloid  honors,  right  of  the  tabloid  News  and  Min* 

Count  ’em — they  make  10.  And  in  mum  in  all  except  the  American  The  Graiduc,  an  evening  tabloid  Though  the  opportunity  would  see»< 
the  evening:  among  the  morning  papers.  We  established  by  Bemarr  Macfadden,  be  there,  the  record  of  the  pest  1 

Globe  (and  Commercial  Advertiser)  thought  the  pace  <rf  news  in  1912  was  neva-  quite  reached  first  base  in  its  years  is  enough  to  give  d 

— ^Linage  dating  bach  to  1793,  but  a  pretty  fast  and  were  proud  of  the  eight-year  career.  The  Bulletin,  an  cles  the  creeps.  New  York  joum 
fine  libei^  sheet  with  gc^  features  workmanlike  job  the  paptfs  had  done  evening  standard-sized  paper  started  in  1937  renoains  as  it  was  40 
and  foreign  news.  Erratically  man-  on  the  Titanic  sinking  in  April.  in  New  York  EYederick  W.  En-  ago,  a  hazardous  enterprise. 


and  foreign  news.  Ekratically  man- 


